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A Feasibility Study of Tourism Development on Health Spa : A Tourism area of 
Hua Hin Sub-district, Hua Hin District, Prachuap Khiri-Khan Province has a goal of 
studying  the behavior and the satisfaction of foreign tourists about Health Spa{s 
services in this  area. 
 The study found that the majority of tourists were European and American , 
male, age below 40 years (valid available at Health Spa{s service). Their occupations 
were government officials, employees of private companies, entrepreneurs who have 
averaged monthly income of more than 10,000 US dollars. The main purposes of 
visiting Hua Hin of those who used Health Spa{s service were touring and relaxing. The 
purpose of using Health Spa{s service were for stress reducing. The frequency of using 
spa were less then two times a month. Their expenses on Health Spa{s services were 
not more than 30 US dollars. Among the varieties of Health Spa services, most of 
foreign tourists used Thai Massage service. On the aspects of tourist attraction in Hua 
Hin District, the majority tourists chose Hua Hin beach. The study of satisfaction upon 
Health Spa services on the aspects of product, price, place and promotion (4P) found 
that tourists gave high scores of satisfaction on those aspects both in terms of total and 
individual. 
 This study makes you aware about Feasibilities of Tourism Development on 
Health Spa, that is, Health Spa service behavior which is the majority of tourists likes 
Thai Style uniquely services, for instance, the decoration of spa premises in Thai 
architectural style, use of Thai herbs to make Spa services. Nevertheless, the majority of 
tourist wants the services having not too much expensive price and the products must 
contain a good quality. 
 
  
 
 


