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Wanphen Burnett (2008) Factors Affecting Overall Satisfaction on Foreign Tounsts to Visit
at Wat Phra Chetuphon Wimonmangalaram (Wat Pho) Master's Project, MB A
(Marketing) Bangkok Graduate School, Srinakharinwirot University

Advisor Assoc Prof Sinwan Serirat

This research aims to study factors affecting overall satisfaction on foreign tounsts to
visit at Wat Phra Chetuphon Wimonmangalaram (Wat Pho) The samples used in this research
are 385 foreign tounsts visiing Wat Phra Chetuphon Wimonmangalaram Questionnaire 1s
used as a tool to gather data The statistics used in data analysis are percentage, maximum
value, minimum value, average value, and standard deviation value Single vanance I1s used
In analysis of differences Double variance and piason simple relationship analysis are used
In finding the least significant difference The statistical data analysts is done through SPSS
for Windows Version 11 5

According to the result of this research, most of the foreign tounsts are 20-28
years of age, are married, are of German nationality, are with Bachelor's Degree, and are
entrepreneurs, and the average income of which 1s less than US$10,000 per year

Most of the foreign tounsts are of good opinions of place factor, causal factor, and
emotional (psychological) factor and of less frequent factor on information of foreign
tounsts

In addition, most of the foreign toursts 1s overall and well satisfied with the tourism
of the foreign tounsts The average behavioral wisit by the foreign tournsts to Wat Pho 1s
116 time per year The reasons for visiting Wat Pho are to use That traditional massage
services, to come together with their tourist agencies on Sunday at 12 00-13 59 hours, and
to come wath their friends

According to the hypothetical test, it can be summarized as follows

1 The charactenstics of population of the foreign tounsts such as gender, nationahty,
educational level, occupation, and yearly income, affect the overall satisfaction from tourism in
Wat Phra Chetuphon Wimonmangalaram at different levels with 005 statistical significance
level

2 Motivative factors on place such as beautiful place and a vanety of china dolis
relate to overall satisfaction from tounsm n Wat Phra Chetuphon Wimonmangalaram at 0 01
statstical significance level with unidirectional relationship and moderate relationship

Motivative factors on place and on beauty of internal walls of the temple relate to overall



satisfacton from tounsm in Wat Phra Chetuphon Wimonmangalaram at 001 statstcal
significance level with unidirectional relationship and low relationship

3 Opinion toward motivative factor on reason of the tounsts such as adjacency
to other tounst sources relates to overall satisfaction from tournism in Wat Phra Chetuphon
Wimonmangalaram at 0 01 statistical significance level with unidirectional relationship and
moderate relattionship Motivative factors on reasons and on sources of information about Wat
Pho relate to overall satisfaction from tounsm in Wat Phra Chetuphon Wimonmangalaram at
0 01 statistical significance level with umdirectional relationship and low relationship

4 Opmions toward motivative factors on emotion of the tournsts such as on
rehgious faithful center, on entertainment source, and on recreational source relate to overall
satisfacton from tounsm i Wat Phra Chetuphon Wimonmangalaram at 001 statistical
significance level with unidirectional relationship and moderate relationship Motivative factor
on emotion (psychology) on Buddhist knowledge center relates to overall satisfaction from
tounsm in Wat Phra Chetuphon Wimonmangalaram at 0 01 statistical significance level with
unidirectional relationship and low relationship

5 Opinion toward the factors on knowledge of information of the tourists such as
newspaper, magazine, and journal, on brochure, leaflet, and poster, on television, on father,
mother, and members of the family, on internet, and on tournst services, relates to overall
satisfaction from tounsm in Wat Phra Chetuphon Wimonmangalaram at 001 statistical
significance level with unidirectional relationship and low relationship

6 Overall satisfaction from tounsm of the foreign tourists relates to the tounst
behavior in Wat Phra Chetuphon Wimonmangalaram, with the frequency of tounsm (tmes
per year) at 001 statistical significance level with unidirectional relationship and low
relationship

7 The tounst behavior on the frequency of tourism (times per year) of the foreign

tounsts does not relate to the trend of tourist behavior of the foreign tourists in Wat Phra

Chetuphon Wimonmangataram



