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This research is conducted for the purposes of evaluating attitudes and behavior of
foreign tourists regarding buying souvenirs in Phuket Province. This research will analyze
demographics, media factors, motivation factors in souvenir buying and personality factors. The
sample consists of 450 international tourists visiting Phuket who are buying or had bought souvenirs.
The research instrument was questionnaires. Data was subjected to analysis by using Percentage,
Means, Standard Deviation, t-test, One—Way Analysis of Variance and Pearson Correlation
Coefficient.

The results of this research can be summarized as follows :

1. Most foreign tourists were European single males, aged between 25 — 34 years old.
Most of them earned a Bachelor degree and had their own business with the average income about
US$ 20,000 — 29,999.

2. Before traveling to Phuket, most foreign tourists had seen advertisement, public relation
materials and received tourists information about souvenir in Phuket Province with their traveler’s
guide book. When they stayed in Phuket, they received very little information.

3. The products that were bought the most were silk cloth and silk products, wooden
handicrafts, and cloth products. Goods were mostly paid by cash and the average spending amount
was 23,917 baht with the average discount at 5 percent. The shops in the tourist attractions were
the most popular places for shopping. The decision making was done by the tourists themselves.
The problems in buying souvenirs were the languages used in communication, artificial products and
products are more expensive than expected.

4. Foreign tourists who have different demographic characteristics; age, education,
occupation, annual income, marital status and nationality have different attitudes toward souvenirs in
terms of product such as variety, design, quality, represent Thailand, fashion, uses of products, and
handicrafts. In terms of price such as the price were shown clearly and price of souvenirs in Phuket
was fair enough. In terms of place such as the distribution of souvenirs shop was good and honesty
of shop owners.

5. Foreign tourists who have different demographic characteristics; age, education,
occupation, annual income, marital status and nationality have different souvenirs buying behavior in
Phuket Province in terms of discount of price, family members, shop owners/sale representative,

tourists guides, friends and their own decision making.



6. The influence of media exposure on foreign tourists visiting Phuket Province such as
mass media, personalised media and customised media are correlated with the souvenir buying
behavior of foreign tourists in Phuket Provined in terms of family members, tourists guides, and
friends.

7. Motivation factors in terms of emotional and service are correlated with attitudes toward
souvenirs in Phuket Province.

8. Motivation factors in terms of product, emotional and service of souvenirs shops are
correlated with the souvenir buying behavior of foreign tourists in Phuket Province in terms of
amount of money spent on souvenirs, discount of price, family members, friends and their own
decision making.

9. The influence of the personalities of foreign tourist’s visiting Phuket Province are
correlated with attitudes toward souvenirs in terms of product such as variety, design, quality,
represent thailand, fashion, uses of products, handicrafts, and it made from natural materials.

10. The influence of the personalities of foreign tourist’s visiting Phuket Province are not
correlated with the souvenir buying behavior tendencies of foreign tourist in Phuket Province,

11. The attitudes of foreign tourists toward souvenirs in Phuket Province are correlated
with the souvenir buying behavior regarding to the amount of money spent on souvenirs and their

own decision-making.



