WrT1 anSeTB. ( 2546 ). arwiaweleveninrisaiyama Insdemssamavieafipaaaeia
dguiiugzain anIaTTYT uszamaiirin VINIATYNIFINTIN. Wygniwus v
(MIIANT). NPINAY : Tfiainenay unTAngapaiununsilsa. anensIunsaLN
soamanTast A3vsson (a3Tal as.dSes lagRsat

n'lﬁé‘)'Uﬂ%i‘fﬁﬂ'smajmmm Wednmszauanuianelavesinrenfivariinudamsda
msvasfigamaidifinezan wazammihvinen  warhdsfifinadannufanelavesinvias
e nzjué"mzmﬁlﬂumﬁﬁ'n fo invieuftrrinefufmemaihduduazain uazasa
g S 400 e Tnnlfuuuseuanudwedssdelumafiunuratoys uszafanls
Aereddaya fe adasar deds Audvauwnesnu myliansianuuandls - test

Independent MTAaTsiaNULUsIIUIMAAE?  uszmsiieneinnuaRuslErdRenuAus
stein luniemsideyanadidldlusunsy SPSS For Windows Version 10

a e ' a 4 - P 4 a -
wamaiw wudt unveafieawandssnfisasaiduiuezan uazaainiiriien sn
niunamy dmlng egewde 15 - 24 B amwnwmlan  asAnweglundudsouinm
A A & -~ [ i o ' [ N o
winthy. sviwdluwinnuensw usziineldiaivdaifiandiniy 6,500 un Anvoemsvisafinn
~ P o P -4 P ¥ . a o o N N
wasinrsafisafuifizaasnihdniivazaan wszaaahvina danuadeaianu Inewuh du
] L & ] [ 1 A = . l; [ Qe = Ld
Ing fasmsAnsian Lﬂuusagalalumwaamm uTamNﬂaamm‘lwma'mﬂqmm{-mwﬂﬂ iin
) o . a a av o ) . -~ y a o~y
raafisazhuiuniiuaseuanigs Tnulsnsudauandunmuclunsreniion dnvias
d war W o by a ' o, . W 0 o a
mm‘lﬂswagwnmwaaﬂmﬂmﬁnuummnmnnﬂ aamirien uwazunastaysinmshun
3 o e o a [ @ - e, e N P b
riaafigdldiuannfign Aa Insiedl  sinvisafiendienuneandsdensianisvissifisaamait
Fuiiuwazaan uazﬂmﬂﬁ'wi'lmaglmzﬁ'umn TaudummasmsniwenInmsafisaasiai
e & o 0 @ ™ e P ' ¥ . >
dufiuazaan  Limnwddgiumslenouaniwsesmulviosdiwinign  swemaknimnls
o e o ' b o [ o -
anuaeyiy anwifeanudusgissguruanmihaniign  uasdumMMAMILENTININTS
' A o A o o LV . v - a . A Y
rindhe unﬂmmn‘mmmummﬂmﬂ'uuua:ﬂ‘mua:wmmhmlmﬂnﬁwmymnaunu fa o
P s ada . a A a .~ A
nonsdissendlueifiduacltilenfFouinvesfivn  mmareususApusduanuRiwelaus:
o da i o A '
thepninadannuiswelavasinvaandion wuii

1. s:ﬁ"umwuﬁawalwmﬁ'nﬁaatﬁmm'z‘lﬂmiams%’amsviauﬁmammf'lﬁ"n.'ﬁua:mn
wazaaaiinauandetu  lapsssuanuisnelasenissamiesfivanaindivinaunn
i eeuanuanelisemsiamameafiramatidifiuacean  wasldanuidyiy snwdd
%"’mmﬁmﬁuaglimaa’qmmlunmmfwmnﬁqﬂ

2 iiuAduadapnuimelwesinvieadivir nefunfmeamaihduiuazain e
Siphdymeada Tun sdumsfine | endw , winusfldlumaidiuma fuandnaiu dums
Sufimnmmnieensnins  yeasluaseuai WowiRouthm  uendmibhiivesss Hena
suuilufienmadionts  sudeividnsdennuitmelweminviesfisrfiuniisrasadivinan



1 A 1 L d v, r-1 1] ol el &
1dun ane uandanu %agﬁmqﬁaUa:umwuﬁawalﬁlmnmwgumqmn MIIWFINFINN
2y { - a , a N - ¥ o, a s a a
Wowieutu  wazanuamandidenisiamsvisanfisrasaihvinmnnufunusiufienadion
nunuANuRINela
o e &g ™ A a o A i a o
muamiTensil  Idomueuur  lwdemsdiudniioiunuininidwnana
franvasamaidiiuazadn wazaaadvinen oun ﬁaaqm aoufeansa  madusushld
o a A A a & [ >, e ' o .
wanrrutuUSinuinven iz fidwninluewan  dniuaamibvien aatlnunssaaiunmsviag
o @ Adves .y o o Py ' d a 1 i N N
Lwﬂﬂmﬂmgammmmammmummm Tagrnwdedfiaeas wiansmsnsvioaiieiatnsde
P : Py N ) = ar ar -4 Py o b4
Was  uszWalRuy s msmsYieauien ﬂasagsnﬁwuﬁs‘sumam waAtTInvesuruaaah
2 ¥ . =3 o -3 . A 1 = >
fifluazain uazaaaihivinan  @wFudT wasuimanemsvisangn ﬂ'nam.asn'lmu'lwguw
nRaFudnonsaufillwenansnivasguruluasah  uszAruERIaNAILIM I AFCIRE
[ N ) P [T Y '
Wansliuninriaafiedldiud



Patchara Lapluechai (2003): Thai tourists’ satisfaction withTourism management of
Damnoen Saduak Floating Market, Ratchaburi Province ; and Tha Kha Floating
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Serirat, Dr. Sirion Chaipupirat.

The purpose of this research was to study levels Of satisfaction of the Thai tourists
towards the amrangement of the tours to Damnoen Saduak floating market and Tha Kha floating
market, as well as factors affecting the tourists satisfaction. The subjects for this research were 400
Thai tourists who visited Damnoen Saduak floating market and Tha Kha floating market. The
questionnaires were used for collecting data while the statistics using for the data analysis were '
percentage, mean, standard deviation. The analysis of differences was carried out through t-test
independent, one-way variance and simple correlation. The statistical analysis of data was
conducted thorough program SPSS for Windows Version 10.

The results of the research showed that most Thai tourists who visited Damnoen
Saduak floating market and Tha Kha floating markets were more female than male tourists, aged
15-24 years, single, education level of secondary or lower vocational education levels, working as
private sectors, employees, and earnings lower than 6,500 baht per month. The characteristic of
tourism of the tourists visiting Damnoen Saduak floating market and Tha Kha floating markets was
similar as it was found that most were motivated by desiring for rest and leisure. The opportunity
was on weekends, and most of the tourists travelled together with their family using their own cars
for transportation. The tourists obtained the information about Damnoen Saduak floating market
than about Tha Kha floating market and most of the information sources were received through the
felevision. The tourists’ expectation on the amrangement of the tours to Damnoen Saduak floating

market and Tha Kha floating market was of high level.

The arrangement of tourism resource at Damnoen Saduak floating market
emphasized on local profession for living the most, while at Tha Kha emphasized on the daily life of
floating market community the most. Conceming the tourism services, the tourists to both Damnoen
Saduak floating market and Tha Kha floating markets gave the similar emphasis: that the sellers
should be friendly and not take advantage of the tourists. The hypothetical examination on

satisfactory levels and factors affecting tourists’ satisfaction revealed as follows:



1. The satisfactory level of the Thai tourists towards the arrangement of tours to
Damnoen Saduak floating market and Tha Kha floating market was different. The level of
satisfaction towards Tha Kha's arrangement was higher than that of Damnoen Saduak floating
market; and, the emphasis was placed on the daily life of floating market community the most.

2. The factors affecting the tourists’ satisfaction at Damnoen Saduak floating market :
included — education level, professession, vehicle used for travelling which were different. Whereas,
the knowledge of information from magazinesijournals, family members, friends/neighbours, and
govemment officers was related in the same direction. The factors affecting the tourists’ satisfaction
at Tha Kha floating market : included ~ ages, which were different. The younger tourists would have
more satisfaction than the older tourists. The information obtaining from friends/neighbours and the

expectation on tourism arrangement at Tha Kha floating market was related in the same direction

with satisfaction.

The findings of this research provided suggestions for the improvement of fundamental
factors on facilities both at Damnoen Saduak floating market and Tha Kha floating markets;
including toilets, parking lots, pathway near the water edge to be suitable for the growing numbers of
tourists in the future. As for Tha Kha floating market, tourism promotion should be made to inform
and make the place wellknown to the tourists through the media of magazines or joumals on
tourism continually. Moreover, in order to increase more tourism value, there should be the
preservation of river left's culture and the daily life of floating market community both at Damnoen
Sadua and at Tha Kha. As for the products and tourism services, support should be given for
people in the community so that they produced the handicrafts which were genuine and signifying
the community of the floating market. Rates of the services should also be shown openly for the

tourists to see and be informed.



