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The purpose of this research is to study the Factors influencing on eco-tourism
tourist’s behavior in Phuket Province. The researcher was interested to study the impact of
Knowledge and Understanding on eco-tourism tourists, personality, activity in which tourists
are interested, and trends in tourist’s eco-tourism behavior. Data was gathered by using
questionnaires from 400 eco-tourism tourists. The statistics for data analysis were
percentage, mean, standard deviation, t-test, one-way analysis of variance, and Pearson
product moment correlation coefficient was utilized. The statistical data was processed by
using a statistical modeling software program.

The findings were as follows:

1. Most eco-tourism tourists in Phuket were male, aged between 20 and 24 years,
were single, held a bachelor's degree, employees of private companies and had individual
monthly incomes Baht 5,001-15,000 respectively.

2. With regard to Knowledge and Understanding of eco-tourism, it was found that
most respondents had knowledge and understanding ranked at a very high levels.

3. With regard to Personality, it was found that most respondents had personality
levels which ranked at a high levels. For the aspects of Personality characteristics of like to
find adventure, like to go to exotic places, self-sufficient, like to travel, like trying a new
innovation, a fun person ranked at a high levels. For itself as the main focus, a
conservationist was ranked at moderate level.

4. With regard to Forms of eco-tourism activities, it was found that most
respondents’ interest in eco-tourism activities was ranked at high level.

5. With regard to Behavior patterns in eco-tourism, it was found that the duration of
travel each time is approximately 3 days and the average annual budget for travel
purchases was baht, 5,416 .

6. With regard to Trends of Behavior patterns in eco-tourism in the future, it was
found that the likelihood of a return trip in eco-tourism was at the very likely level and the
consumer’s likelihood of recommending the same tourism purchase to others was ranked at

a very likely level.



The results of hypotheses testing were as follows:

1. Differences in Education level, individual monthly incomes influence the
differences in Behavior of tourists engaged in eco-tourism on the period of travel
expenditure per time at a statistically significant levels of 0.05 and 0.01 respectively.

2. Differences in Knowledge and Understanding of tourists engaged in eco-tourism
in Phuket influencs the difference in Behavior of eco-tourism on the average annual budget
for travel purchases per time (Baht) at statistically significant levels of 0.05 and 0.01
respectively.

3. Personality characteristics of self-sufficiency, self perception as a fun person, and
a like for opening a new innovation are related to the behavior of tourist's eco-tourism in
Phuket for the period of travel to Phuket expenditure per time, the average annual budget
for travel purchases per time (Baht) and have low positive relationship at a statistically
significant levels of 0.05 and 0.01 respectively.

4. Forms of eco-tourism activities of Canoeing, Kayak, Boating, and Sailing are
related to the behavior of tourist’'s engaged in eco-tourism in Phuket for the period of travel
to Phuket expenditure per time and have very low positive relationship at a statistically
significant levels of 0.05 and 0.01 respectively.

5. Forms of eco-tourism activities of Hiking / Trekking, Nature Education, Bird
Watching, Cave Exploring / Visiting, Boat Sightseeing, Canoeing, Kayak / Browbeating,
Sailing, Snorkel Skin Diving, and Scuba Diving are related to the trend behavior on eco-
tourism in the future, the return trip on eco-tourism , and the likelihood of recommending the
same tourist purchase to others and have very low positive relationship at a statistically
significant levels of 0.05 and 0.01 respectively.

6. Behavior of tourists engaged in eco-tourism in Phuket for the average annual
budget for travel purchases per time (Baht) are related to the trend behavior on eco-tourism
in the future on the return trip on eco-tourism and have very low positive relationship at a

statistically significant levels of 0.01



