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The main objective of this Study is to study the behavior and attitude of foreign
tourists who travelled to Thailand after the political unrest by studying their proposal factors
against the behavior of deciding to travel to Thailand. Secoundly to study the relationship
between their perception of information, value and life style against their behavior in
deciding to travel to Thailand, as well as against the quality of service. Thirdly, the attitude
of tourists towards their decision to travel to Thailand; and finally the relationship between
their behaviors of deciding to come here against the trend of their return visit to Thailand.

The samples used in this research were foreign tourists who could communicate in
English inclusive of those who come via travel agencies, and individually to visit after the
situation of domestic political unrest, numbering 400. Data collection was done through the
form of questionnaire and analyzed by using SPSS programe to evaluate statistical results
on Percentage, Mean, Standard Deviation and One Way ANOVA. If the differences from
Post Hoc Tests were found, the least Significant Difference or the Dunnett T3 and Pearson
Product Moment Correlation Coefficient were used.

The conclusions of this research are as follows:

1) Asian Tourists who travelled to Thailand comprise the largest number from
China, while European and American visiting Tourists were mainly from England, with
Australian constituted the largest number from Oceania, Middle East and Africa. Main
characteristics were: Male more than female, ages between 21-30 years, single, private
occupation with income between US$ 2,501 — 3,000. Most individual tourists come to
Thailand with touristic purpose and most hand not visited Thailand before. Perception of
total and sartorial information was mainly through the channels of newspaper, magazines,
pocket books, friends, colleague, brochures, leaflets, exhibition, conference, seminar,

television, family, tour agencies, hotels, airlines and office. less Information was received via



Thai Embassies, and radio, with occasional frequencies of reception on the situation of
unrest in Thailand.

Total and sartorial values of tourists were on attribute of sufficiency, economy, with
medium preference on security, load products and folk song. Their collective and individual
life style has preference on challenge, excitement, independence, meeting people,
travelling with the family, demanding and modern products, more on The left side, while on
the other side, their collective and individual preference on touristic style were night life,
shopping, culture and tradition, eco-tourism, museum, archeology on the high list, and with
good cuisine as the highest preference.

2) Conclusion on comparison of differences between personal factors comprising
gender, age, income, occupation, status and their decision-making behavior of travelling
within the country; found that:

2.1) Foreign Tourists of difference genders have differences in decision-making
behavior of visiting Thailand in their attitude towards safety, behavior after using the service
and evaluation of Tourist spots and overall satisfaction to a significant statistical difference
of 0.01

2.2) Foreign Tourists of different ages have differences in decision-making
behavior of visiting Thailand in term of price, behavior after using the service, expectation of
evaluation of tourist spots, value to their time and effort, overall satisfaction and evaluation of
Thai Tourist spots comparing with other countries to a degree of 0.01 significant statistical
difference.

2.3) Foreign tourists of different income have difference in decision-making
behavior in term of price, safety, number of visits to Thailand, behavior after using the
service, evaluation of expectation of tourist spots, value to their time and effort, overall
satisfaction and evaluation of Thai Tourist spots comparing with other countries to a degree
of 0.01 significant statistical difference.

2.4) Foreign tourists of different occupations have different behavior after using
the service in term of price, security, number of visits to Thailand, behavior after using the
service, value to their time and effort, overall satisfaction and evaluation of Thai tourist spots

comparing with other countries to a degree of 0.01 significant statistical difference.



2.5) Foreign tourists of different marital status have difference in deciding to
travel in Thailand in term of price, behavior after using the service, evaluation of tourist
spots, value to their time and effort, overall satisfaction and evaluation of Thai tourist spots
compared with other countries to a degree of 0.01 significant statistic difference.

3) Co-relation between Perception of information consist of information through
family, friends, colleague, newspapers, magazines, pocket books, radio, television, travel
agent, airlines, hotel, office, Thai embassy, exhibition, conference, seminar, brochure,
leaflets and decision-making behavior of foreign tourists visiting Thailand indicator that:

3.1) Perception of information of foreign tourists has co-relation with decision-
making behavior of foreign tourists to visit Thailand, in term of price in all sources except
television at 0.01 significant statistic levels. Information through family, Tour Agencies,
airline, office and Thai Embassy has medium relation and in the opposite direction.
Information through hotel has medium relation and in the same direction. Information
through newspapers, magazines, pocket books, brochure and leaflets has low relation and
in the same direction. Information through friends, colleagues, exhibition, meeting and
seminar has low relation and in the opposite direction.

3.2) Perception of information of foreign tourists through newspaper,
magazines, pocket books, television, tour agencies, office, Thai Embassy, exhibition,
meeting, seminar has 0.01 statistical significant level of relation with decision-making
behavior of visiting Thailand in term of safety. Information through Thai Embassy has
medium relation and in the opposite direction. Information through exhibition, meeting,
seminar has medium relation and in the same direction. Information through newspapers,
magazines, pocket books and television has low level relation and in the same direction,
while information received through tour agencies and office has low level relation and in the
opposite direction.

3.3) Perception of information of foreign tourists has relation with decision-
making behavior of travelling to Thailand in terms of number of visits through all sources,
except radio, Thai Embassy, brochure, leaflets. Information received through family, friend,
colleague and airlines has medium relation and in the same direction. Information through

newspaper, magazines, pocket books, television, tour agencies, hotel and office has low



relation and in the same direction, with information received through exhibition, meeting,
seminar has low relation and in the opposite direction.

3.4) Perception of information of foreign tourists has relation with their behavior
after receiving the service in term of expectation of tourist spots from all sources, except
television exhibition conference, seminar. Information through hotel, office and Thai
Embassy has medium relation and in the opposite direction, and through family, friend,
colleague, newspaper, magazines, pocket books, radio, tour companies and airlines has
low relation and in the opposite direction and perception of information through brochure
and leaflets has low relation and in the same direction.

3.5) Perception of information of foreign tourists has relation with their behavior
after using the service, in term of travelling value to their time and effort, in all sources ,
except family, airline, exhibition, conference, seminar. Information through hotel, work place
and Thai Embassy has medium relation and in the opposite direction. Information through
family, friend, colleague, newspaper, magazines, pocket books, radio, Tour companies and
airlines has low relation and in the opposite direction. Perception through brochure, leaflets
has low relation and in the same direction. Perception through hotel, office has moderate
relation and in the opposite direction. Information through friend, colleague, newspapers,
magazine, pocket books, radio, tour agencies, Thai Embassy has low relation and in the
opposite direction, and through television, brochure and leaflets has low relation and in the
same direction.

3.6) Perception of information of foreign tourists has relation with their behavior
after using the service in overall satisfaction in all sources except family, friend, colleague,
newspapers, magazines, pocket books and airlines. Information through office, and Thai
Embassy has moderate relation and in the opposite direction. Information through radio, tour
companies, hotel, exhibition, conference, seminar has low relation and in the opposite
direction and perception through television, brochure and leaflets has low relation and in the
same direction.

3.7) Perception of information of foreign tourists has relation with their behavior
after using the service in term of comparable Thai tourist spots to other countries in all

information sources except airlines, exhibition, conference, seminar, with information



through tour companies, and work places has moderate relation and in the opposite
direction. Information through brochure, leaflets has moderate relation and in the same
direction. Information through family, friend, colleague, newspapers, magazines, pocket
books, radio, hotel and Thai Embassy has low relation and in the opposite direction and
information through television has low relation and in the same direction.

4) Value and lifestyle of foreign tourists travelling in Thailand has relation with their
behavior of travelling to Thailand as follows:

4.1) Decision-making in term of price has low relation with their behavior in
sufficiency, and in the opposite direction. Price has moderate relation with economy and in
the same direction. Co-relation with load products and stability is low and in the same
direction.

Lifestyle of foreign tourists on being served by others (demanding) and
travelling with family has moderate co-relation and in the opposite direction, and has low
level relation with excitement and in the opposite direction.

4.2) The norm in decision to travel on safety has low co-relation with the value
of tourist towards economy, local products, folk song, stability and in the same direction.

Lifestyle of tourists on meeting people, adventure, independence and
being served (demanding) has low co-relation and in the opposite direction.

4.3) Number of visits to Thailand has low co-relation with the value towards
economy, local product, Folk song and stability appreciation and in the opposite direction.

Lifestyle of tourists has low co-relation with modern, and in the same
direction, has low co-relation with excitement and in the opposite direction, has moderate
co-relation with being served (demanding) and in the same direction, and has low co-
relation with travelling with family, and in the opposite direction.

4.4) Expectation of Thai tourist spots has low co-relation with the travel value
in attributes of sufficiency, economy and local products and in the same direction.

Lifestyle of tourists has moderate co-relation with modern, meeting
people and challenge, has low co-relation with excitement and independence, and in the
opposite direction, and has co-relation with being served (demanding) and in the same

direction.



4.5) Value of travel in term of time and effort has co-relation of their value
appreciation in the aspects of sufficiency economy, lifestyle modern, meeting people,
excitement, adventure, independence and demanding.

4.6) Overall satisfaction in travelling to Thailand has low co-relation with value
in sufficiency, folk song appreciation and in the same direction.

Lifestyle of tourists who prefer modern, meeting people have moderate
co-relation and in the opposite direction, with modern, excitement, adventure,independence
and demanding have low co-relation and in the opposite direction.

4.7) Evaluation of tourist spots comparing with other country has low co-relation
with tourist value preferring sufficiency, economy, folk song stability and in the same
direction.

Lifestyle of tourists has low co-relation with modern, meeting people,
demanding and in the opposite direction.

5) Quality of service can predict behavior of foreign tourists to travel to Thailand as
follows:

5.1) Quality of service on reliability (X,), ability to response (X;), confidence (X,),
tangibles (X,), access to the heart (X,) can collectively evaluate the behavior of deciding to
travel to Thailand of foreign tourists towards price (Y,) at 16.3% calculating from the
predictive equation of Y, = 80.403 - 13.283X, + 8.565X, - 11.183X, + 5.526X, + 3.054X,

5.2) Confidence in the quality service (X,) and tangible (X,) can collectively
predict decision-making behavior of foreign tourists to travel to Thailand in terms of security
(Y,) at 2.3% calculation from predictive equation of Y, = 68.868 + 5.271X, + 2.832X,

5.3) Confidence in quality of service (X,), access to the heart (X;), tangibles (X,)
can collectively predict decision-making behavior of foreign tourists to travel to Thailand in
terms of frequency of travel to Thailand (Y,) at 5.9% calculating from predictive equation of
Y, =0.516 + 0.688X, + 0.353X; + 0.372X,

5.4) Quality of service on reliability (X,), confidence on service (X,) access to
the heart (X,) and ability to response (X,) can collectively predict behavior of foreign tourists
after using the service on their expectation of tourists spots (Y,) of 16.3% calculating from

predictive equation of Y, = 1.086 + 0.201X, + 0.240X, + 0.173X, + 0.216X,



5.5) Quality of service on reliability (X,), responsiveness (X,), confidence (X,)
can collectively predict behavior after using the service of foreign tourists to Thailand in term
of value to their time and effort (Y,) at 31.2% calculating from predictive equation of
Y, = 0.992 + 0.245X, + 0.324X, + 0.391X,

5.6) Quality of service on reliability (X,), responsiveness (X3) and confidence
(X,) can collectively predict foreign tourists behavior after using the service in term of total
satisfaction (Y,) at 36.7% calculation from predictive equation of Y, = 1.008 + 0.327X, +
0.385X, + 0.126X,

5.7) Quality of service on reliability (X,), responsiveness (X,) and access to the
heart (X,) can collectively predict the behavior of foreign tourists after using the service in
term of Thai Tourist spots comparing to other country (Y,) at 26.8% calculating from
predictive equation of Y, = 1.649 + 0.364X, + 0.425X, + 0.112X,

6) Attitude of tourists towards Thailand can predict their decision-making behavior
of visiting Thailand as follows:

6.1) Attitude of tourists towards Thailand in term of political unrest (X,,),
anxiety about the trip (X,,), Goods and souvenir (X;) can collectively predict decision-
making behavior of foreign tourists to visit Thailand on price (Y,) at 22.3% calculating from
predictive equation of Y, = 66.612 —22.588X,, + 16.135X,, + 10.634X,

6.2) Attitude of tourists towards Thailand in term of anxiety about the trip (X,,),
political unrest (X,,), safety of life and assets (X,,), country’s cleanliness (X,,), country’s
beauty (X;), Food and drink (X;) can collectively predict the decision-making behavior of
foreign tourists to visit Thailand on safety (Y,) at 35.3% calculating from predictive equation
of Y,=230.194 + 22.130X,, — 16.879X,, — 12.764X,, + 9.051X,, + 9.924X, — 2.380X,

6.3) Attitude of tourists towards Thailand in term of safety of life and assets
(X,,), Food and Drink (X,), Country’s Uniqueness (X,), anxiety about the trip (X,,), political
unrest (X,;), country’s beauty (X;), Country’s Cleanliness (X,,) can collectively predict
decision-making behavior of foreign tourists visit Thailand on number of return visits to
Thailand (Y,) at 28.8% calculating from predictive equation of Y, = 1.375 + 1.244X,, +
8.55X, + 1.469X, + 1.670X,, + 1.296X,, + 0.973X, + 0.475X,,



6.4) Attitude of tourists towards Thailand in term of Country’s uniqueness (X,),
safety of life and assets (X,,), food and drink (X,), political unrest (X,,), cost of travelling to
Thailand (X,,) and anxiety about the trip (X,,) can collectively predict decision-making
behavior after using the service to visit Thailand on expectation of tourists spots (Y,) at
53.6% calculating from predictive equation of Y, = 1.050 + 0.563X, + 0.231X,, + 0.411X, +
0.347X,,-0.86X,,—0.187X,,

6.5) Attitude of tourists towards Thailand in term of Country’s uniqueness (X,),
food and drink (X,), cost of travelling to Thailand (X,,), safety of life and assets (X,,), anxiety
about the trip (X,,) can collectively predict behavior after using the service to visiting
Thailand on travelling value to their time and efforts (Y,) of 46.7% calculating from predictive
equation of Y, = 0.954 + 0.468X, + 0.496X, + 0.132X,, + 0.236X,, + 0.184X,,

6.6) Attitude of tourists towards Thailand in term of Country’s uniqueness (X,),
country’s beauty (Xg), cost of travel in Thailand (X,,), political unrest (X,,), anxiety about the
trip (X,,), safety of life and assets (X,,), and country’s cleanliness (X,,) can collectively
predict behavior after using the service of foreign tourists visiting Thailand of overall
satisfaction (Y,) at 50.5% calculating from predictive equation of Y, = 2.209 + 0.819X, +
0.560X, + 0.135X,, + 0.465X,, + 0.281X,, + 0.442X,, + 0.269X,,

6.7) Attitude of tourists towards Thailand in term of country’s uniqueness
(X,), country’s beauty (X,), safety of life and assets (X,,), anxiety about the trip (X,,) and
country’s cleanliness (X,,) can collectively predict behavior after using the service of foreign
tourists visiting Thailand on evaluation of tourist spots comparing with other countries (Y,) at
26.6% calculating from predictive equation of Y, = 2.166 + 0.651X, + 0.526X, + 0.638X,, +
0.354X,, + 0.229X,,

7) Decision making behavior of foreign tourists visiting Thailand co-relation with
tendency of return visit to Thailand. Decision on prices co-relation with tendency and
opportunity of return visit to Thailand on (percentage) number of revisit, this co-relation is on

at low level and in the opposite direction.



Evaluation of tourists expectation on tourist spots has low co-relation with
tendency to return visit to Thailand in all sides, and in the same direction.

Travel value to their time and efforts has low co-relation with the tendency in term
of opportunity to return to Thailand and in the opposite direction.

Overall satisfaction in travelling to Thailand has low co-relation with tendency to
return to Thailand in term of recommending their friend to visit Thailand and in the same
direction.

Evaluation of Thai tourist spots comparing with other Country has low co-relation
with tendency to return to Thailand as well as the opportunity to return in the future

(percentage) and in the opposite direction.



