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The purpose of the research was to development of public relation website for
Krabi tourism, for has a quality is good level or above and was study satisfaction of internet
users on Krabi province’s travel information website.

The sample had used for this study were 6 specialists and 35 users who were
completed satisfaction online survey. Then, data were analyzed by the values of
percentage, arithmetic
average and standard deviation.

The result of analyzing data of development of public relation website for Krabi tourism
had a quality of contents was on the best level, quality of website communications was on
the good level from assessed specialists and satisfaction of internet users was on the good

level.



