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This research aims to investigate the problem of the pollution caused by advertising
visual boards which decrease the aesthetics of the Floating Market. The results of the
investigation was used to create 2 sets of painting sketches. There were 20 sketches in
each set. The 2 sets were evaluated by experts and 7 sketches were selected. The seven
sketches were revised and for the exhibition. An opinion form was developed using the five
likert scale . There were 2 parts to the opinion form. Part 1 comprised of visitors personal
information. Part 2 comprised of opinion-based items focusing on 1) the beauty of
composition. 2) the relationship between conceptual and work of art.

Visitors to the exhibition used the opinion form to evaluate the sketches. The opinion forms
were given to a 100 visitors to the exhibition.

The results of the opinion forms showed that.

1. The best painting was monlatat Amphawa 3

2. The mean score of beauty of composition was 4.55

3. The mean score of the relationship between conceptual and work of art was 4.68

The results of the research are beneficial to Ecotourism management as well as in
creasing awareness of the pollution caused by advertising visual bords. Furthermore, the
results are used to enhance tourists awareness of advertising visual board pollution at every

area of Ecotourism.



