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During 1983, the Tournism Authonty of Tnalland adrmiristered
tourism promotuon, tourism development and tounst safety in wider
scope TAT’s administration promoted the growth af tounstindustry
asawhole The admimistranon was divided into major activities as
followed -

Tourism Promotion

TAT promoted tounsm by advertising. publicatior and sales
promotiort In marketing campaign, TAT selected only some majo:
markets and searched for new target rarkets such as corivention market
and incenuve travel market Moreover, TAT cooperated with the private
sector In tournst Industiy ang Thar Airways Intermation established
Thailand Convention Board which was responsible for international
convention promotion

Tourism Development
TAT pramated more new taurist attractions 1o induce ounsts 10
visitvanous tegions ot Thaitand TAT developed both 1he old tourist
sites and the new ones In order 10 accomsnodate The INCOMING tOUNSts.
Therstore tounsm master plan and feasibility study, which indicated
potental tounsy attracuons, were essenual guidelines for the most
eflicient unhzanon of 1ourist resource
Tounst attractions in Thalland were abundant parucularlv nalura:
atuaclons such as waterfalls, mountains, beaches, caves and histoncal
sites  Since the intormal and unsystematic tounsm developmerit
greatty detero:ated natural resource it was necessary 10 design 3 policy
of 8 measure to protect and 10 conserve the resource TAT, therefore,
published a manual of tounst attraction development ta be emploved
as a samole form The manual was for the benefits of tourism development
which was Lo be 10 accordance with natieral conservaton
Besides tournst attracton development, TAT conservad and
revived 1raditional fairs and national heritage YTAT arranged regional
culiural rairs in vanous regions 1o publicize and exchange regional cultures
inrural areas The fair promoted good understanding 1owards regienal
culture among people Also, 1t was a means to premote gréeater
appreciation, sense 0f possession and pride n the nation’s culture TAT
mtated ‘Light and Sound Presgntations’ in many provinces such as the
Bridge over the River Kwae in Kanchanabun province, Historical Park
Iin Kampaeng Petch province and Wat Phra Baromimathat Warawihan
in Nakorn S1 Thammarat province
The ex1ension of new tourst markets, of which major aim was
10 Increase the number of tourists, required studyv and market research
of international tounsts The data from the study and tne research were
emplayed to increase the etficiency of tounsm promaotion and rounsm
gevelopment plan Moreover, the data were indicatung factors of
Thailand's tourism situation when compared with the situations of the
countries in Sauth-East Asia For internatianal tournists, services and
faciities wece ane ot the mostimportantactors whigh impressed them
10 revisit the country The influental persons in the field of services and
facihtes were hotel persornels and employees in tounst industry  TAT
realized the importance of these personnels, thereloce, it established
'‘Hotel and Tounsm Training Institute' 10 produce qualitied personnels
1o work 1 tounst industry Besides, TAT cooperated vvith universities
bothin Bangkok and in othar major provinces arranged hotal trainings
and tourist guide tramings i order Yo increase the holeliers and o.w:
guides’ skills
Tne survey of consumption expenditure of internatignat tounsts
showed that the tourists 10 Thailand in 1983 spent 25,050 milion baht
The expenditure was divided into buying souvenirs 38 2%, accommo-
dation 24 4% ,tond 17 2%, enterntainment 8 B%, transpart 8% and
others 3 4%  To promote souvenir products to be a source of rendering
foreiga curcency and economuc circulation, TAT made 3ttemplts 16
develop torms and quality of souvenir products which were 10 be of
international standard. TAT published lists of guaranteed souveris shops
in a pamphilet named ‘Thailand Official Shopping Guide’. It was a manual
providing information of buying souvenits and ather useful 1ourist
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information. The pamphets were distribuste s ta tounsts in Thailand and
abroad.

Tourist Assislance

Problems concernming the insecunty on lite and praperty of tourists
were major abstacles which abstrucied tournstindustry's growth The
Thai government, greatly concerned with the problems, established a
urit of tounst police under the control ot police sectron 8 of the Crime
Suppression Division 1n 1982 The tournist police unit was developed
from the centre of tournst cariverience and security which was in the
penod of testing since 1977 The pohce seclion 8 increased the
administration etficiency by assigning on-foot patrols as well as car and
maotorcycle patrols  The 1ourist police assisted local police 1o guard tourist
aites, urban areas and tounst entertaining ptaces In the near future,
small taunist police slations and mobile posts would be dispersed in
Bangkak's areas There, the police were ready 10 receive tounst appeals
inall twenty-four hours Moreover, they would provide useful tounst
imfoarmaticn

The World's economic recession, increasing lourism comgpettan
in Asian counteies and unchanging tourism trends of the future were
major abstacles for TAT 1o achieve its target -- the increase of number
ol tourists 10 Thaland Owing to the Thai government's interest in
tourism and its support, TAT recewed from the government the budget
onspecific purposes In advertising and tourist secufnty  The budget
totalled 122 million baht which was divided into 44 S million baht for
1984 and 77 S milion baht for 1985, This pcovided TAT appartunities 1o
extend the scope of admimistration. With fervent determingtion, TAT
carefully planed and adjusted operational strategies to reach more new
tourism markets Mareover, TAT cooperated with government and
private sectors In marketing and tourism development The cooperation
resulted in the Saies Promoton Fair in London and the Sales Promotion
Fairin Vancouver Both the Landon’s fair on Oclober 18983 and 1he
Vancouver’s fair on April 1984 were beneficial 10 Thai tounsm markets
in Europe, Canads and U.S A respectively Noticeably, the Vancouver's
fair concurred with the visit 1o Canada and U S A of the Prime Minister,
General Prem Tinsulanonda whao led Thailland representatives 1o make
dialogues on trade, investment, and tounsm in such markets TAT
purposed ¢ arrange typical fairs in other major markets, 11 was expecled
that the fair would be an essential factor to promote Thailand tourism
10 meet more sucess and o achieve designed target
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World Tounsm Organization forecasted 1hat the
international tourist arrivals in 1883 would increase only
0.5 percent Due to the world’s economic recession and
political confhcts In some countries, most 1urists favoured
domastic travel.

In Thailand, the international tounst atrivals by
country of residencea totalled 2,191,003 1n 1983. However,
the 1983 number of tounst arrivals decreased 1 24 percent
compared with 1982's. Causes which affected the decrease
of international 1ourist arrvals to Thaland were as followed:

1 The World's economic recession prevalentin all
major mackets of Thailland such as European markets —
France and laly, and Asia and Pacific markets — Hong Kong,
Korea, Japan and Australia The economic recession directly
affected touristindustry It was evident in bankrupcies of
major travel companies such as Hong Kong's Carrian Group.

Besides, many government regulated measures 1o
reserve foreign currency in therr countries 5o that they were
able 10 cope with economic recession Because of currency
imitimposed by the government, tourism was affected.

2 Many countries opened new tourist attractions
such as China, S Lanka, Maldive and Japan Thus.
there were advertising competitions of tounst business in
greater extent it resulted in the increasing number oi tourists
to such new places. especially the tourists from Europe .
America and Asia and Pacific regions such as Hong Kong
and Austraha

3 The adverse news of Thailand publicized by mass
media abroad Such news were skirmishes on Thailland's
border, political unrest, narcotics and spread of deseases
which caused fears to tounsts. In addiion, the survey of
Japan Tourist Organizaton reported Thailand’s high cost
of ving and the strength of Thal currency attached to
Theretore, the UK sterling, the German mark and ihe French
franc did not possess high value when they were exchanged
in Thai currency Consequently, tounists from major markets
were more interesied in the countries which they couid
save their money and where they felt safe trom danger
and desease

International tounists to Thalland by country of residence
were classified as followed

1. Asia and Pacific Market

The Asia and Pacific market was the mostimportant
markel to tourist business of Thailand since 1 possessed
the highest number of tounsts when it was compared o
other markets. In 1983, the number of international tounsts
from Asia and Pacific decreased 1 97 percent The major
causes of the decrease were the eCoNomMIC recession In
many countries, political unrest and the governments’
policies and measures which atfected tourism as a3 whole
For exarple, in Indonesia, the government of Indonesia
devalued the rupia currency because of reduced oil price
in the world market. The government collected travel tax
from Indonesian 1ourists who travelled abroad and the
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measure started from November 1882 Most tourists,
charged with tigh travel tax rate, decided to travel 1o long
distanced regions such as America or Europe rather than
travel to neighbouring countries Therefore, Indonesian
tourists to Thailand decreased 28.40 percent. Not only
Thalland was affected by the measure, Malaysia and
Singapore suffered too. Singapore, a favourite tourist
attraction of Indonesians who preferred shopping, expenenced
a sharp decrease of 35 00 percent

India Although the figures showed an increase of
26.90 percent, most Indian tourists visited Thailand in
groups and they did not need services from Thai travel
agencies Mostcould find their own accommodations
According to the information from a travel agency in
Thalland, 80 percentage of Indian tourists stayed n
Thailand approximately from one to two days Then, they
went for shopping in Singapore and they returned to their
homeland by a new flight — Singapore - Dethi According
to Singapore’s statistics from January-December, Indian
tourists to Singapore also increased.

Singapore : Singaporean touristsincreased 8 54
percentin 1983, Singapore’'s economic situation was not
better than former years; therefore, many Singaporean
travelled to the adjacent countnes rather than the
tar-gistanced countries such as Europe and America
Moreover, Thai Airways International opened a new flight
from Phoket to Singapore. \t rendered more convenience
forSingaporean to travel in family group in additon,

Thal fruits and Thai food were favourite among Singaporean
tourists These two factors were considered attractions
which induced mor Singaporeans to Thailand.

Malaysia Malaysian market was very sensitive 1o

the news in Thadand. For example, the news on paliament
dissolution in August and the news of strike on the
constitutional law’s correction in March could frighten
Malaysian tourists Because of such news, some Malaysians,
well-prepared for summer vacanons in Thailand, canceiled
the reserved tour programes 1o Thaland Also, in the end
of the year 1983, there was a news concerning the spread
of supergonorrhea desease. Therefore. Malaystan tourisis
to Thaland in 1983, increased only 6.07 percent which was
lower than the former year's rate

Philippines . Philippine tourists decreased 22 77
percent Economic problems and political conflicts directly
affected tourism Government of the Philippines devalued
the peso for two times in five months. The devaluation
was 1o decrease the nation’s defecits To reserve foreign
currency in the country, Philippine tounsts were not
permitted to take U S. dollars out of the country.
Consequently, travel agencies and tourist-related business
were not confident to otfer services to the tournists who
paid in peso currency Due to the lack of foreign currency,
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the governrment of the Philippines doubled travel tax
Therefore, Philippine tourists' expenditure of travelling

abroad was much higher. The political unrestin the
Philippines caused some people to evacuate ther families
toCanadaorJ S A. So, there were more travels 10
America for relatives’ wisit and job opportunities and less
travels (o other regions.

Korea . The Korean government’s policy was to
provide more opportunities for the Koreans (o travel abroad
in order that the relations between Korea and other countries
improved. However, dunng the past two years, the
government realized the Koreans expended greatly in
foreign currency outside the country, Consequently, the
government regulated a measure to control travel agencies
to balance the number of outbound and inbound tounsts
The agencies had to find sunable strategy 1o induce more
toursts to Korea so that the Koreans could travel abroad
with the same number of inbound tournists, Because of the
bombing in Burma which killed Korean ministers, there
was a tenson between Narth Korea and South Korea.
Also, in the end of 1983, the shot-down of Korean airlines
craft near Sakhalin island delayed Koreans travels 7o
Thailland, Korean tourists decreased 11.63 percent

Japan Japanese tourists decreased 6.4 percent
because Japanese travelled abroad increased only 1 3
percent in the first six months of 1983. The decrease was
obvious especially iIn June — Japan’s election period.
Besides. there were news concerning the spread of super-
gonorrhea and Bangkok’s floods The news caused reduction
ot Japanese tourists to Thailand. Moreover, many airlines
in Japan did not promote tour sales but they stressed on
sales of business-class tickets which rendered more profits
to the companies The airfare structure designed by the e
Crient Airlines Associations was still igh and there was
no cut-price rate.

Australia Australian tourists decreased 3.65 percent
Because of Australian economic recession from 1982-1983,
the government of Australia devalued Australian dollar far
two times in order to prevent the How of investment 10
other countries. The economic situation greatly affected
tourism. An obvious case was the increase of air ticket
price frorn Ausiralia which compensated the 10ss
tfrom devaluation The air Licket price was influential (0
Australian tounsts’ decision on long-haul flights Probably,
they would nat go far because of the increased air uckets,

Hawever, the government regarded travel as a state’s

welfare A sum of the officials” and employees’ income for

travel expenditure was collected without tax payment
Besides, most Australians loved travelling.
It was expected that Australian tournists would
increase {f the economic situation was good

2. Europe Market

In 1983, European tourists decreased 6 04 percent
compared with 1882's The number of tourists from major
European markets declined sharply. Owing 10 European
economic frecovery, many countries sufl suffered chronic
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problems of economics throughout the year such as high
rate of unemployment, high rate of inflation However,
there was an increase of tourists from some European
countries which did not sufter from economic recession
such as Germany and the Netherlands

France ' French tourisis sharply decreased at the
percentage of 25 09 lower than 1982°s. Due to the French
government’s measure On currency mitation in March 1983
French tourists could take only 3,000 francs out of the
country The measure’s aim was to reserve currency in the
country and 1o help the country’s econamic situation
With limited amount of money, most French tourists could
travel to only some European and North Africa’s countries
such as Algeria and Morocce However, in December 1983,
the French governmentlifted the measure. Therefore, in
1984, it was expected that French tourists would travel
to the Sauth East Asia and Pacific regions maore than in the
vear 1983

Spain and Haly : Spanish and lahian 1ourists
decreased 22.34 and 15 23 percent respectively. Owing
10 economic recession and devaluaton of peseta and lira,
Spanish and Italian tourists favoured to travel to countres
where their currencies possessed high value Of the
two countries with equal distance, they chose to travel
to the country with cheaper expendrture such as Brazil.

United Kingdom : Although the United Kingdom's
economic situation was shlt stagnant, English tourists
to Thatland increased 4 99 percent More Enghish tournists
were interested in Thalland Also, tour operators in the
United Kingdom put more emphasis on tour grrangements
from England to Thailand

Germany German tourists'to Thailand of the first
six months decreased 3 62 percent. Nevertheless,
the number of German tournists of the year 1983 increased
1 1S percent Three major causes supported the Increase
Firstly. the subseguent six months were Germany’s tourist
seasons Secondly, the economic situation wai;/m beiter
prospect Finatly, there was a caompetition in airhnes
tckets to the Pacific and Asia So, the uckets 10 this region
were cheaper than those to the other destinations Tourists from
Benelux countries and Scandinavian countries mostly
decreased. However, there was an increase of 1ourists
from the countnes with no economic problems such as
the Netherlands and Denmark

Americas

in 1983, 1ourists from Americas increased 1.39
percent. Tourists from U S.A. and Canada increased
3 80 and 15.51 percent respectively. However, tourists
trom Latin American countries decreased sharply. For
example, Mexican tourists decreased 54.73 percent and
Brazilian tourists decreased 41 71 percent. Most Latin
Armerican countries’ economics detenorated because of
the nations’ debts. Also, these countries faced inlernal
problems such as political unrest Consequently, most

‘
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people could not atford travels. The year 1983 was such
a prosperous year for U S.A. economics since the
country’s economics recovered in a faster pace than

It was expected. In a3divon, the Americans were
confident in their government Due to low inflation rate,
low unemployment rate and the strength of U S doliar,
American tourists could afford travels American travel
rate of 1983 was twenty-five percentage higher than
1982's. It was naticeable that Amernican domestic travel
growth nearly doubled the international travel growth.
However, Thailand was still popular among American
travel agencies 1o South East Asia and the Paofic.
Many Amencans were familiar with Thailand and Pattays
Therefore, 1our programmes 1o Thailand could be sold
for all seasons. in addition, there were more airlines
fromU S.A and Canada to Asia

13






sunuvulasoasronisusmsou

Ha-ouonunuo NnnN.

Administrative Structure and
Authority of the Tourism Authority
of Thailand.
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Since the status of Tournism Authority of Thaiand

or TAT 15 the State's organization, TAT's administration
follows most of official restnigtions especially in the scope
of finances and budget. However, 1he Tounsm Authority
Actenacted in 1979 offers TAT freedom to administiate
tourism acuviues. The admimstratve freedom is essentral
for TAT because tourism promotion on international
basis concerns wth the services and private sector of both
domestic and iriternational levels. In addiion, the
ad . istralion requires experiences, internatignat
relations, flexinlity and prompiness Thus, TAT follows
subseguent objectives -

1. To promote taurnsm and tounst iIndustry, 1nciJiing
occupations of Thar citzens in the tounstindustry

2 Tomake Thaland known for its natural beauty,
ancient monuments, antques, history, arts, culture,
sports, technological developments and other aciivities
for the purpose of encouraging tourism

3 Topromote facilities and safely for tourists

4 Topromote good undersianding and friendship
among peaples and nations by means of tourism

5 Toininate development of tourism, infrasteucture
and other facitinies for tounsts
Major Policy of TAT

To achieve these objectves, TAT desigriates major
policy according to 1he subsequent guidehnes |

1. Promoting and inducing rmore intarnational
tounsts ta Thaland. Theincrease of revenue especially
foreign currency from tournists helps the nation’'s economy
in ashort period

2. Increasing tourist attracuions N regional aress in
arder 1o distnibute incomes from toorism 1o people ot all
regions

3 Conserving natural resources and environment
and reviving culture in order 1o retam That identity at its best

4. Developmg tacilines and upgrading travel services
to acr‘epw-[i standard (¢ impress visitors i higher degree

. Promoting safety to bath domestic and internaticrial

tounsrs in order that they can reach therr destinatons
with the conhidenice that ther bodies and property ace
free trom danger

6. Encouraging domestic travel, especially in
low-income and youth groups, in order to increasa
rravel services for Thais

7 Increasing manpower in tounstindustry
as far as possible,

8 Encouraging Thai people (o parucipate in activilies
relaled 1o tourism development
Authority and Responsibilities of TAT

According to the Tounsm Act enacted in 1979,
the Toursm Authonity of Thatland is the State's organization
with juristic person status. Personnelsin TAT gre all
regarded as officials, A1 present, there are 496 oificials
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working In TAT In the view of TAT’s authority, the
number of officials 1s insuffictent 10 cope with great
responsibilities. Due to Iimited budget, TAT can not
increase the number of personnels TAT’'s authonty
designed in the Tourism Act can be divided into the
following detalls .

1 Giving advice and recommendation to cooperating
and coordinating with, government offices, organzauens,
institutions, juristic persons and prvate sector both within
and outside the Kingdom;

2 Promoting, cooperating or carrying out various
training and technical education courses in order to
upgrade personnel standard and increase personnels
in sutficient number for tourist industry;

3. Promoting educational sight-seeing tour,

4 Surveying and collecting evidences from
government offices, organizations, juristic persons and
tourist industry operators for the purpose of making
statistics relating to the touristindustry,

5. Surveying and designing certain areas and places
as tounst sites and resources to be conserved as State’s
property under the supervision of TAT by virtue of a
Royal degree;

6 Surveying, planning and implementing the
construction, promotion, conservation, rehabilitation,
reconstruction or development of tounst sites as well as
tounst resources and environmental quality, subject 10
the laws on such matters.

Although TAT has wider scope of authority, it
does not possess any law enforcement to control or to
regulate persons and departments in tourist industry
in order that they are trustworthy and reliable 1o all
tourists Due 10 the rapid growth of tourism, there s
an increase of the numbers of the persons and departments
in tourist business such as travel agencies, hotels, quides,
restaurants and souvenir shops. At present, however,
TAT appoints a working group 10 study the laws of tourist
industry from many countries employed as basic information
for an Act of Tournist Ingustry

TAT’s Administration

1 The TAT Board of Direciors is the administration
working group for TAT. The Board consists of the chairman
who 1s either the prime minister or a minister specially
appointed by the prime minister The members are the
permanent secretary of the Ministry of foreign Attairs or
his representative, the permanent secretary of the Ministry
of Communications or his reprisentative, the permanent
secretary of the ministry of Interior or his representative,
the secretary-general of the Otfice of the Jundical Council
or his representative, the secretary-general of the Office
of the National Economic and Social Development Board
or his representative, the secretary-general of the Office
of the National Environment Board or his representative
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and no more than 3 qualified persons appoinied by the
Cabinet TAT's Governoris 3 member and a secretary
of TAT Board.

2 The Board has the responsibllity and autharity
10 control the general administcation and activities as
follows :

2 1 designing and permitung TAT's policy for
tourism promotion and development of
ounst industry,

2 2 regulating restrictions or regulations for
TAT’s authority and responsibility;

2.3 regulating restrictions concerning convention
and administration of Commitiee Board and
Sub-committee Board,

2 4 regulating restrictions concerning
adminisiration in various branches,

2 5requlating restricions concerning positions,
salanes, wages and other financial matters of
officials and employees;

2.6 regulating restrictions concerning assignment,
appointment and withdrawal of position,
increase of salary and wage, disciplines and
displinary punishment, appeal for the
punishment of officials and emplovees,

2.7 regulating reguiations concerning appeal of
ofticials and employees,

2 8 regulating restrictions under the Cabinet’s
approval concerning welfare subsidy for
officials, employees and their families;

2 8regulaung resirichons on transportation
payment, traveling allowance, lodging
allowance, over-ume payment, Convention
allowance and other payments;

2 10 1egulating regulatons concerning the

uniforms of officials and employees.

3. TAT's Governor, the executive head, i1s responsible
for TAT s administration within the scope of objectives
in accordance with TAT Board's policy and law. Heis
authorized to have power over all officials and employees.
Moreover, he has the responsibility from TAT's Board
to administrate TAT actwities.

4 The TAT's Governacr has authority and responsibility
as follows

4.1 Designing'the organizauon’s structure
under the approval of TAT Board.

4 2 Assigning, appoinung and withdrawal of
posions as well as increasing, decreasing
and cutting salary and wage of officials and
employees, punishing officials and employees
and dismissing them from positions according
to TAT Board's restnctions The dismissal
of olficial or employee on supervision level,
specialist, director of department or the one
with equal position, shauld be approved by



YTy m WINUUAZRNIIWNEUULY UATEINIGR9TLEATEY
pemaznitinag wvm lunisaiiuianisens vy,
4. mmmmmmm wi Rt lUT -

4 qmﬂmmmmmmms TagAruiuTeLad
AMIENITNNAS .

4.2 Uy KAIA NBAOBY ADU AR FALduFaL
wieA131s kvl wineuuaranans aaaasuly
wunﬂuua,Qnm\smnmnmmuq mumumummvnﬁums
Avum umnmduwunmwmqmmwwﬂ?nm ATy
ummﬂmsmamwmmmmmuemuumwuw azdaslafy
ANIILTBLRNNAE NTTHNAS BN

4.3 mendoufeafunirdfiauees wav. oy
Tindaswiaudwasaboudateiy wazulaunefianznssuns
Auunly .

4.4 wiskenuzypaaiflunssunnawz Aol juin
nsle q Susafudssloniungnawnssuvsaiios

4.5 MIIUNIIBURINPANIY NS SNNITNALUNAY

5. 391N ITHENANTALIIIWEINITAEGNA
. " o v de o
nAumdraanginsuas ddnswdafisuiuianisues
MR DERLRBANUGE

AT NTITUNIT NN,

1 uudny i usTvingu
fguum?ﬂ'i:'i'whinuxun?gnum?
Usssunssune

2. WIUDNAT BNFAU
Ufnnseninamitaialssne
NISUNAS

LUNHNIE e

(=]

SRIURANTENINANLAPY Lguwuﬂémn'f:mwnuu«.m
N74HN"S
[ 4 v
2. wefnd Inlauniuuy
L“Tm%wnmsm:wswumﬂ'l-nu ;Euwuda’mm:*nmqummlvm
NTSHUNIT
o goa
5. ulndn{ filmuna
ATIUYNIINTTUNIIFNNOVHIY. LUVApI8nisaIEnssuRIIng DA
NEFNNNT

6. WNADINT NIRUUN

TAT Board

4 3 Regulating regulations concerning TAT’s
administration which should not violate the
regulations restrictions ang policy designed
by TAT Board.

4.4 Appointing a group of persons for a specific
case which Is benelicial to tourist industry

4 5 Administering other matters assigned by
TAT Board.

4.6 Deputy governor has the power to control
all officials and employees He s secondary
anly to the Governor. In addition, he has the
authonty in administration of all actvities
assigned by the Governor

TAT Board of Directors

Mr Banyat Banthadtharn

Minmister to the Office of the Prme Winister

Chairman

Mr Arsa Sarasin

Permanent Secretary of the Ministry of Foreign Affairs

Board member

Mr Manas Corvanich

Deputy Permanent Secretary of the Minustry of Communications
Representative of Permanent Secretary of Ministry of Communications
Board member

Mr Sakdi Kosaiyakanont

inspector of the Ministry of Intenor

Representative of Permanent Secrelary of the Minstry of Interior
Roard member

Mr. Phaisith Phipatanakul

Secretary of the Legisianve Cormnmitiee

Representatve of Secretary General of the Office of the Junthca! Council
Board member

Mr, Staporn Kavitanon

Assistant Secrelary General of the Office o/ the Nationaf Econcrmic
and Social Development Board

Represenialive of Secretary General of the Office of the National
Fconomic and Social Develooment Board

Board member

Mr Kasem Snidvongs

Secretary General of the Office of the National Environment Board
Board member

Pol Li. Chatracha Bunya-Ananta

Vice President for Makeung

Thai Airways International Co . Lid

Board member

Mr. Praphansak Bhaedhyanom

General Manager of Erawan Hotel

Board member

Lieutenant Wanchal Boonkul

Manager of Manorah Hore/

Board member

Col Somchar Hiranyakit

Governor of Tourism Authonty of Thailand

Board member and Secretary
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List of TAT’s Executives
Colonel Somchai Hiranysknt
Govemor

Mr. Dharmnoon Prachuabmoh
Deputy Governor for Marketing

Mr Seree Wangpaichitr

Deputy Governor for Planring and Development

Mr. Phairote Thammapimuk
Deputy Governor for Admunistration

Mr. Virakiart Angkatavanich
Director of Marketing Service Department

Miss Nuanta Dejakaisaya

Director of Marketing and Promotion Department

Mr. Prates Kheosiplard

Dirgctor of Budget and Accounting Department

Mrs. Yibpan Promyoti
Dirsctor of Yechnical Departrment

Miss Wanida Sathitanon

Dirsctor of Generel Admimstration Depsriment

Mr Tamasak Rojanasoonthon

Director of Project Planning and Development Department
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Mr. Seree Wangpaichitr
Deputy Governor for Planning and Development
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Mc Phairote Thammapimuk
Depury Governor lor Administration

21



20S1MaAv

o a = a a9 v v a X v a o
FPuundnau nnn. uBIRUY w.@. 2526 U9 U Lﬂ‘\‘ﬁ&ﬂﬂ‘ﬂlﬂﬁﬁ%u@i)L&Jaﬁ%LLN%W(MHWLﬁ?ﬁﬁﬂ%LLﬂ:&dﬂU

s = - 5 o , a s oA = a L X
YIIRU 456 AU WRNTwNINT Woa, 2525 147U 28 AY 21N URITIA QUUN 5 rLi«LU W.A. 2529 U3 1R IUVIRU 715 AUl

500

400

300

200

100

2503 2505 2510 2515 2516 2517 2518 2519 2520 2521 2522 2523 2524 2525 2526

Fas1n18awin naint) 2503-2526

o)
| 2503 /2505 /2510 / 2515 /2516 /2517 / 2518 /2519 / 2520 / 2521 /2522 / 2523 / 2524 / 2525 / 2526

AU

52 93 153 182 191 202 221 258 358 400 427 446 460 468 496

wilnnudnnmuszauil 2526

IIUTU 58 82 108 118 54 33 23 3 6 3 1
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TAT’s Personnel

1982 by 28 officials By the end of the Fiftn Natonal Plan of Economic-
In 1883, TAT s persennel toralled 456 which increased from Socio Develooment in 1986, TAT s personnel will total 715

500

400

300

200

100

2503 2505 2510 2515 2516 2517 2518 2519 2520 2521 2522 2523 2524 2525 2526

Numbet of TAT's personnel from 1960-1383
i

Year 2503 /2505 /2510 / 2515 /2516 /2517 / 2518 /2519 / 2520 / 2521 /2522 / 2523 252%25 2526

No. of
Personrel| 92 93 153 | 182 | 191 | 202 | 221 | 258 | 358 | 400 | 427 | 446 | 460 | 468 | 496

Personnel classified by rank 1n 1983

Rank 1 2 3 4 3 6 7 8 9 10 1

Mo, of
Personne! 58 82 108 119 54 33 29 % 6 3 1
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Expenditure Budget
A. General Administration Program
1. General admmistration
B. Tounsm Promotion Program
1 Promotion and publication

C. Tounsm Development Program

1. Tounsm development

2. Hotel and tourism traimng institute

140,532.500 YN
UMY

2).8608.500 VN
21,698,500 un
91,684,000 UIN
91,684,000 Ui
27,150,000 UM
16,154,000 LN
3,9_,7 4,000 YW
3.0.Q0‘000 um
3,000,000 UMW
500,000 UIv
170,000 UM
QOO\OGCLLE’W

150,060 U

140,532,500 Baht classified as follows ;

3. PrOJect on Plan of Tourism Deve\opment of Ravong Chanbun and Trat Pr(wmces

4, Pr0|ect on Plan of Tour:sm Developmem of Samu; Island

5 Pr0|ect on Plan of Tourlsm Development of Ayudhya Provmce and Ad;acem Ama

6. Pro;ect on Plan of Tournsm Development o Cmangran ana Phayac PrO\/mces

21,698,500 Bahi
21,698,500 Baht
91,684,000 Baht
91,684,000 Baht
27,150,000 Baht
16,166,000 Baht
3,974,000 Baht
3,000,000 8aht
3 000,000 Baht
500,000 Baht
170,000 Baht

7 Pro;ect on Plan of Tounsm Develoomem of Nakhorﬁ Si Thammarat, Phaltalung and Trang Provinces 200,000 Baht

8. Projecton Plan of Tounsm Developmem of Phang Nga and Krabi Provmces

150,000 Baht
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1.099,5600
1,437,000
1,437,000

1.448.000
1,449,000

1,449,600

IR —
360.800
135,000

135,000

950,000

950,000

950,000
870,000
870,000

870,000

760.000

13UaAYIHY
L LY

19.649,000
19,64%.000
19,649,000

89.385.000
89.365.000
17.515.000

46,000,000
7,750,000

15,200, OOO

5; 800 000

800,000

2,000,000

2,500,000

3,160,000

27,200,000
1,500,000
26,049,200
16,021,000
8,321,000

900,000

200,00C
800,000

1,280,000

2,800,000

1,420,000

360,000

U

21.868,500
2?‘036ﬁ(_).0
?2.03-_@;(?_00
91.684,000
91,684,000
19,834,000

-54000,0_03

7.7 SO..E)“‘OO
1 5.2_9_04000

5,800‘09_0

800,000

2,000,000

2,500,000

3,100,002

27,200,000
1,500,000
_‘;7.160.000
14,154,000
8,456,000

900,000

200,000
800,000
1,280,000
2,800,000
1,422,600

300,000



Scheme - Acitivity - Project

A. General Administration Program
1. General administration

8. To
1.

o

(1) Activities of management
urism Promotion Program
Promotion and publication

{17 Activities of management

(2] Activities of tourism sales offer

(31 Activities of promotional aids production
(4) Activities of publication abroad '
Activities of production of film, slide and
video tape

Activities of exhibition abroad

(6

C. To

{71 Activities of international convention participation

and international convention arrangement
in Thailand
Activities of joint advertising of associations
and clubs of which TAT 1s a member
(9) Activities of domestic promotion and publication
(10) Activities of management of eight TAT's
overseas offices and an information centre
(111 Activities of management of six TAT's local
offices
urism Development Program
Tourism development
(1) Activities of management
(2) Actvities of upgrading tounst industry standard
(3) Activities of tourist business regulation and
law promulgaton
(4) Activities of tourist attraction development

(8

(5) Activities of training and seminar

(6) Activities of research

{7) Activities of tradition conservation and revival
(8) Activities of tourism development for a specific
and urgent case

. Hotel and tourism training institute

{1} Activities of teaching five branches of knowledge

Project on Plan of Tourism Development of Ravong,

Chanburiand Trat Provinces

(1) Activites of arranging Master Plan of Tourism
Development of Rayong/Chanburt/ Trat

Durable Articles

Land and

Expenses Construction  Subsidies Total
Expenses

1,099,500 950,000 19,649,000 21,698,500
1,437,000 950,000 19,649,000 22,036,000
1,437,000 950,000 19,649,000 22,036,000
1,449,000 870,000 89,365,000 91,684,000
1,449,000 870,000 89,365,000 91,684,000
1,449 000 870.000 17,515,000 19,834,000
6,000,000 6,000,000
7.750,000 7,750,000
15,200,000 15,200,000
5,800,000 5,800,000
o 800,000 800,000
2,000,000 12,000,000
2,500,000 2,500,000
3,100,000 3,100,000
27,200,000 27.200,000
1,500,000 1,500,000
350,800 750,000 26,049,200 27,150,000
135000 16,021,000 16,156,000
135,000 8,321,000 8,456,000
900,000 900,000
200,000 200,000
800'000° 800,000
1,280,000 1,280,000
2,800,000 2,800,000
1.420.000 1,420,000
300,000 300.000
215,800 750,000 3,008,200 3,974,000
215,800 750,000 73,008,200 3,974,000
3,000,000 3,000,000
3,000,000 3,000,000

27
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170,600
170,000
200,000

200,000

150,000
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3,974,000
3,000,600
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2,000,000
3,600,600

500,00C

500,060

170,000

176,000

200,000

200,000

150,000

150,000

140,532,500



7. Project on Plan of Tourism Development of

Durable Articles Land and

Scheme-Activity-Project Expenses Construction  Subsidies

Expenses

4 Projecton Plan of Tourism Development of

Samui Island ) - 3,000,000
" (1) Activities of 2 arrangmg Master Plan of Tourism '
Development of Samui Island _ 3,000,000
5. Project on Plan of Tourism Development of E = . el
Ayudhya Province and Adjacent Area 500.000

(1) Acuvities of primary survey arrangement of Plan
of Tourism Development of Ayughya Province
and Adjacent Area 500,000
. Prolect on Plan of Tourism Development ntof ) o

Chiangrai and Phayao Provinces ] B 170,000

(1) Actvities of primary survey arrangement of Plan
of Tourism Deve\opmem of Ch1angr61/Phayao ) ) 170,(_)00

Nakhon St Thammarat, Phattalung and Trang

_Provinces _ 200,000

(1) Activities of primary survey arrangement of Plan
of Tourism Development of Nakhon Si

i Thammarat/Phattglung/Trang S B ~ 200,000
. Project on Plan of Tourism Development of ' - -
Phang Nga and Krabi Provinces 150,000
(1) Activities of primary survey arrangement of Plan ' — R "
of Tourism Development of Phang Nga/Krabi 150.000
Total - Baht 2,899,300 2,570,000 135,063,200

Total

3,000,000
3,000,000

500,000

500,000
170,000

170,000

200,000

200,000

150,000

150,000
140,532,500
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Report on TAT’s Activities in the
Fiscal Year 1983
(October, 1982-September, 1983)
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Society of Travel Agents)

Abroad
1.1 Sales Promotion
For tourist business abroad such as tourist-related
companies, 1our companies and travel press, TAT overseas
offices publicized interesting tourist sites, new tourist
attractions including Thai art, culture as well as raditon
and they also informed tourist information and facis
conceMming situations of domestic tounsm Nine TAT
overseas offices, consisted of 1the offices ot New York,
Los Angeles. London, Parnis, Frankfurt, Tokyo, Sydney,
Singapore and Kuala Lumpur, cooperated with
representatives of tourist business, tourist arganizations,
airhines and other departments to publicize Thailand
inthe hiscal year 1983, The cooperation on sales promotion
of each office’s zone could be summanzed as followed .
1.1 Y Parucipation ¢t internationsl cnnventions
of which TAT was member and aiso meelings of ravel
agents, arrlines ard persons involved in tounst industry
toralled 133 times
112 Meeung of persons invelved in tourist
industry abroad, travel agencies, mass rmadlid, press,
free-tance travel writers, writers of travel magazines,
film-makers, famous radio and T V producers trom
various countres The meeung's alm was to provide
tourist information of new tounst attracuons and 1ounst
facilities Morover, the offices provided facts on situation
of domestc tourism and the introduction ol travel rcutes
to Thailland The meeungs totalled 76
1 3 Arrangement of fairs and exhibinons 1o
promote tourism 1o Thailland With the conperation of
tourist business, clubs, associations and touastinsututes
abroad, TAT airanged fairs on behalf of Thalland The fairs
and exhibitions were travel exhibitions, Thar art and
cultural shows, fitms and shide presentations, distribution
of tolders and brochures concerning informaton of
Thailand. During international convention sessiarn,
there were exhibitions and shows about Thailand in order
to directly introduce Thailand 10 more travel agents and
tournsts In major markets. The exhibitions and fairs totalled
100 TAT parucipated the following fairs every year
- Imternational Tourism Borse in Berlin, Federal
Republic of Germany
- ASTA Trade Show in Miami, Florida State,
U.S A. The show was in the annual converntion
of Amencan Sooety of Travel Agents
1.2 Invitation of Representatives of Taurist
Agencies and Press Abroad to Thailand.
To publicize Thai tourism 10 people of all levels
as well as to entrepreneurs in tounst industry and to ensure
these people the passibility of taur atrangents 1o (hatiand,
TAT invited representatives from major travel
agencies, article and travel writers of various magazines,
famous personsin mass media such as radio and 1.V
producers, fiim-makers and distinguished persans
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beneficial to Thal tourist sndustry. These people.
from various countries, saw 1hal tounst attractions
and tounst facihues With theur experiences and
information about Thailand, they publicized Thailand
by various media. TAT's guests totalled 169,

1.3 International Convention Promotion in Thailand

Internaucnal convention was beneficial toThat
tourist industry since the convenuaon participants
expended in foreign currency three times higher than
average tourist expenditures Most of the participants
were executives and high-income businessmen,

To promote international conventon and to persuade
more foreigners 1o arrange international canventon ia
Thailand, TAT informed the international and domestic
organizations and clubs about international convention
facihities in Thailand, statstics of the farmer international
canventions in Thailand and plans of convention
arrangement Theinformation’s objective was 10
encourage the conventioneers 1o be interested in
arranging nternational convention in Tharland In the
fiscal year 1983, there were 7 major conventions with
2,000 participants

2. Domestic Sales Promotion

Domestic travel was important and beneficial to help
distribute more income 10 people in various regional areas
since It rendered expendiure’'s circulationn gach region
Moreover, people knew more about ditferent regions aparn!
tram their own Domesuc travel promoted good
uaderstanding and friendship among Thais. Besides,
Itencoucaged the people to be proud of therr cultural
hentage as a part of Thaiidenuty Thus, they were willing
10 conserve natural resources, environment and antique
ruins. To promote domesuc travel, TAT s activites
emphasized on the encouragement of people and youth
in each region to visit other unfamiliar regions TAT's
acuvites on such purpose were as followed

2 1 Youth tour programmes for sight-seeing and
eductional purposes totalled 3 with 134 young tourists
For social and welfare aims, there were 12 touts with
1,112 ourists,

2 2 Producuon of radio programmes concerning
ounsm, miroduction af tourist resources and tourist
attracuons in various cegions The programmes were
broadcasted each month in many radio statons

2 3 Production of posters consisted of 6 main
regions, 1 €., the North, the South, the Northeast, the
Central Plains, the East Coast and Phuket-Phang Nga
provinces The posters were used as equipments 10
publicize tourism and {0 present in lecture on tounsm.
Moreover, they were for poster exhibition

2.4 Production of documentary films concerning
tourism 1in Thalland and production of video-tapes of
several provinces and local festivals The videa-tapes
were broadcasted each monthin many T V. statons,
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2.5 Production of “Anusacn Agr Sor Tar'” . monthly
tounsm magazine in Thai language, with 12135068 and
the circulation of 50.000-60,000 Production of “"Holday
tume (n Thailand™”, monthly tounism magazine in English
language, with 12 1ssues and the circulaticn of 50,000-70,000

2.6 Coorainating and jomtly working with provincial
authority of many provinces in order 1o proMmote 1ouUrsm
of eacri prrvince The art and cultural fans, fesuvals and
other far - were sLoh as "Pook Srew” festival in Khon Kaen
Provmce, Regional c.itural show in Yals province,
Pracession of Prasat Pueng in Sakon Nakon provines,
and the tenth month festival in Nakhon St Thamimarat
Tne fairs and festivals that TAT joined totalled 21
3. Acctivities Supported Sales Promotion
in Thailand and Abroad

31 in the fiscal vear 1983, TAT produced fclders and
posters used as advertising aids as followed -

3 1.1 Folders in That language and nine 1oreign
languages, 1 ¢ , English, French, German, italian, Arabic,
Korean, Malaysian and Chinese, totalled S categones

3.1 2 Postersin That and Enghsh languages
totalled 23 categories

3 2 Distnbuting brochuies and equipments used in
DUb|ICISiI’\g 1ounsm to government and privale sector
institutions in order to extend tounsmin Thatland
as widely as possinle These insuuhons werg tournst
agencies, arrlknes, embassies, Thai consuls, where thare
were no TAT gverseas othces, and TAT offices boihin
Thalland and in other countries Brochures iotalled
1,819,836 and posters wolalled 101,241

3.3 Production of slides and black and white photos

TAT produced slides and black and white phatos
for advertsing usage. The shides and photos concerned
with major natural aitractions, antque 1uing, art ohjects, .
Thai lifestyles in vanous regions, Thal tradition and
culture. 1aunst facilines and local hangicraits, TAT local
and overseas offices employed the slides and photns as
advernsing. Government and educational msttutions
borrowed them far pedagogical purposes snleciures on
tourism TAT produced 6,845 slides, 3,260 black/white
photos and 59,680 color photos

3.4 Exhibition
In the fiscal year 1983 TAT arranged fifty-two
exhibitians for publicizing purposes In Thadand.

thirty-nine exhibinions were held in educaiinnal, private
and government seclor inslitutions, as well as in fastivals
Thurteen exhibitions were held abroad
4. Tourism Development
In the fiscal year 1983, TAT designed plans on
tounsm development, peoyects and evaluauon as followed
4.1 Primary Survey for Tourism Development Plan
1 1 Primary survey for tourism development plan
of Nakhon S Thammarat, Phattalung and Trang provinces
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started from June, 1983

41 2 Primary survey for tourism development plan
of Phang Nga and Krabi provinces started from July, 1983,

4.1 3 Primary survey for tourism development plan
of Chiang Rai and Phayao prowvinces started from August,
1983,

4.2 Plan of Primary Study on Tourism

4 2 1 Plan of primary study on tourism of Hua Hin
and Cha-am TAT hired Thailand Institute of Scientific
and Technological Research The plan started from
August, 1982,

4 2.2 Plan of primary study on tourism of Samui
istand, Surat Thani province. Thailand Institute of Scientific
and Technological Research undertook the plan which
started from August, 1982

4 2 3 Plan of primary survey on tourism of
Nakorn Ralchasima, Khon Kaen, U-dorn Thani, Nong Khai
and Nakorn Phanom provinces Department of Economics,
the Faculty of Economics and Business Administraton
of Kasetsart University undertook the plan which started
from August, 1982

4.3 Master Plans of Tourism Development

4 3.1 Master plan of tourism developmentin
Kanchanaburi province The Institute of Environmental
Research of Chulalongkorn University underlook the p.an
on the soclo-economic bases. The plan started from
August, 1982,

4 3.2 Master plan of tourism development in
Sukhothai, Kamphaeng Petch and Tak provinces
The Institute of Social Research of Chulalongkorn
University undertook the plan which started from
August, 1882
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4.4 Operational Plans and Projects
4 41 Project of opening new overseas office
in the Middie Eastin accordance with the Fifth Plan of
National Development The new office was planned 1o
open 1n 1885
4 4 2 Project of pursueing the results of marketing
plan ang tounsm development plan ot 1983 n order 10
know problems and obstacles in operauon
4 4 3 Marketing actvity plan in Thalland and gther
countrigs of the year 1984 was used as guidehre tor
admimistraion in 1984
4.5 Evaluation of Festivals and Shows
45 1 Reguonal Cultural Shows, the fifth event
in Phitsanulok provinge and the sixth event in Yala province
45.2 Tounsm Festival 1982 at Amporn Garden
45 3 Bor Sang Umbrella Festival held at Bor Sang
viltage. San Kampaeng district, Chiangmat province
45 4 Promotion and publicizing a tair concerning
roval activines and tourism,

5. Upgrading the Standard of Tourism
Proiession and Publicizing the Courses
of Tourism.

5.1 Training in TAT
TAT arranged raining and lecture courses to
increase the knowledge, understanding and effeciency
in the administraton of TAT officials.
511 Arranging eight training courses, e g.

Enghsh conversation course, course of documentary tiling,

course of basic foundaton tor administration in tounst
ingustry.
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51 2 Invibng qualified lecturers frorm various frelds
tolecture on inleresting topics such as “"human relations
and public speaking’’, “importance of law tawards
tounsm’’, “tounst guide as a profession’’ Lectures
totalled 5.

5.2 Tourist Guide Training TAT cooperated with
Silpakorn University arranged the tenth tounist guide
training course. There were 188 persons who recewved
unst guide certificates

5.3 Hotel Training

53 1 Hotel raining in the North. in Phitsanulok
province. There were one-hundred and four persons
who received hotel training ceruficates.,

5 3.2 Hotel training in the South, in Haadyal
distnict, Songkla province There were one-hundred and
twenty persons who receiwved hotel wraining certificates

5.3 3 Hotel training 1in Lampang province. There
were one-hundred and eighty persons who received
hotel raining certificates.

5.4 Seminar on Tourism Development

5 4.1 Seminaf on services (0 Japanese tourists

- With the cooperation of Asean Centre and TAT, the

serminar was atlended by one-hundred and nine persons

54 2 Seminar on tounism for Mattayom Suksa
teachers in the cenrat rteqion, one-hundred and fifty-one
persons attended the seminar,

5.5 Hotel and Tourism Training Institute

Enroliment of the third class students of the year
1883. Of all five-hundred and twenty-eight entrants,
there were one-hundred and ninety eight persons
who pagssed the entrance exam The training started from
January, 1883
6. Personnel Division

1 Number of TAT stalf " {our-hundred and
ninety-six otficials and fifty-three ernployess.

6.2 Arrangements of regulations concerning the
leave for further education, training, educational tour
and apprenticeship Arrangement of restrictions
concerning overseas travel of TAT officials.

6.3 Sending officials to attend seminars and training
courses both in Thailand and in other countries Of the
total one hundred and twenty-one officials. one-hundred
and eleven officials attended domesuc training courses
and ten officials attended the coursas abroad
7. Resorts

7 1 Bang Saen Beach Resort Hotel

711 Income 16,990,103 75 Baht
7 1.2 Expenditure 17,824.761 80 Raht
7.1.3 Detficnt 834,658 05 Baht
7 1.4 Bungalow occupancy rate 96 3%

Hotel occupancy rate 39 29%
7.1 5 Hotelrooms 29 unns
Bungalow rooms 144 unus
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716 QOfficials 149
Employees 17
Lease of Bangsaen Beach Resort Hotel
The Office of the National Economic and Social
Development Board suggested a notion on the management
of TAT resort 10 the Cabinet The notion was that TAT
should make a plan 10 improve the resort management
in order that it could be a self-supported resort In the case

that TAT could notimprove 1he resort’s financial situation,

TAT should find a private sectar to lease and to manage
the resort, On August 21, 1981, the Cabinet approved
with the Ottice of the Nauonal Econromic and Social
Development Board that TAT should follow the office’s
nouon

Since the management of Bangsaen Beach Resor!
Hotel experienced deficiency, TAT Board approved 1hal
the Resort Hotel should be leased by a private sector
The approval was in the seventh meeting of 1982 on
July 19, 1982 Therefore, TAT contracted with Bangsaen
Beach Resort Company o lease Bangsaen 8each Resort
Rotel Thecompany and TAT signed the contract on
September 12, 1983

7.2 Bang Phra Golf Course

7.2 1 tncome 11.001,584 39 Bahi
7.2 2 Expenditure 10,605,534 31 Baht
7 2.3 Profit 396,041 08 Baht
7.2.4 Gccupancy rate 28 44%
7 25 Rooms 20 units devided into 8 units of
spacious rooms and 12 units of small rooms

7 2.6 Officials 106

Employees 4

7.3 Khao Yai Motor Lodge

7.3 1 Income 11,424,929 32 Banht

7.3 2 Expenditure 1,008,773 19 Baht

7.3 3 Peofit 416,156.13 Bant

7 3.4 Occupancy cate 40 19%

7.3 5 Rooms dwided 1010 bungalows 30 units

Motels 18 unuiis
Tounstouldings 9 unns
8. Operation of the Sub-Committee of Joint
Government and Private Sectors Solving
Tourism Problems
As a member in the sub-commiuge of joint

government and privale sectors solving 1ounsm problems,
TAT was appointed by the sub-committee of the present
govesrnment 10 ¢concern with economic problems The
TAT s appoiniment, started fraom July 1, 1983, was to
develop tourism and 10 solve the problems on 1ourism
more eftecuvely ang more continously. Pol Lisutenant
Charn Manoodharm, mimister 10 the Prime Minisier’s
office, was the sub-committea’s chairman and twenty-saven
representatives from government and privale seclors
were members The sub-committee was responsible for
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finding solutions and guidelines on problems and
obstacles of toursm development.

In 1983, the sub-commutiee of join1 government and
privale sectors solving ourism problems arranged three
meeltngs: 8 meeting et Government House on September
7. 1983, a mesting at Dusit Thani Hotel on October 12,
1983 and a3 meeting at Asia Hoiel on November 24, 1983,

In the three meetings, the sub-commtiee considered
the following 1ssues -

1 Appomiment of additional members of the
sub-committee in order to increase the efficiency and
flexibibty in the sub-committee’s administration

2. Appointment of six working groups 1o consider
more carefully the problems and obstacles of tourism
In central region and regional areas including major
{ourst resort provinges.

3 Unresolved problems of the sub-commitiee
of the former government,

4 Problems on an over-supply of hotel rooms
in Bangkok and major tourist resort provinces and
problems on competition of hotel reom price rate
Theretore, the sub-committee appointed a warking group
on specific problem 1o consider the possibility of
decelerating expansion of hotel construcuon in Bangkok
and ma|or tounst resort provinces from 1882-1386
The sub-commitiee appomted TAT Governor as the
group’s chawrman and twelve persons concemed in the
matter as members.

5 Problemsin Bangkok internauonal airport
concerming with unauthorized guides who caused
problems 10 tourists and problem c¢f illegal taxi drivers
who overcharged tourists. The sub-committee informed
the problems to the departments concerned in order
that they took legal actions against these people.

6 Problemn on the expansion of duty-free shops
The sub-cammitiee agreed that the departments
responsible in the issue joinly considered suitable methods
and operauon especially in the case of expanding duty-free
products and business fornternational tourists
The consideranon was in the process of aperation
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Sales Promotion of Thailand Tourism in
London, England

On behalf of the Tourism Authonty of Thalland,
TAT s Londen affice conperated with Thar Airways
Internauonal and private sector arranged Sales Promaton
Farr of Thailland Touasm . The fair was held at Partman
h»;sj. in London during 28-29 Uciober 1983 TAT mvited
respresentatives from famous travel agencias in ma(or
European markets as well gs representatives from mass
media The fair's aim was (o promaote sales on (ounsm
to Thailand by inviting the buyersin & ¥}
to meet the sellers from Thalland. The buyers consisted
of representatives of travel agencies and selected tour
operatars in Europe. The sellers were the representatives
from TAT, Thar Airways International, Tha Hotels
Association. Assocation of Thar Travel Agency and
entrgpreneurs in helel business, tounstindustey and
Thal food restaurants

Form of the Fair Arrangement divided into thres
SessI0NS

i Morning session. On October 28, 1983 TAT inviled
one-hundred travel agents from United Kingdom 1o (2in
the fair dunng 08 30a m -14 30 p m The session staried
with welcome address and shide presentation of Thaland
Then. during sales workshop session, the ggents made
busingss agreements with Thai sellers at vanous booths
TAT offered a lunch party with Thai classical dance show
a tno band from Wongse Amattaya hotel and lottery of
which prizes were qiven 1o guests

2. Afternoon sessiar On October 28, 1983, T
invited two-hundred tour operalors from major E-.,rox,‘,m
markets such as England, Scandinavia, France, Italy,
Germaryy, Benelux countries, Switzerland and Greece
The session starled with the speech of TAT Board's
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chairman, Mr. Banyat Banthadtharn, the ministar to the
Office of the Prime Minister and then, the slide presentaton
of Thalland with description Later, during sales workshop
session, the agents made business agreements with Thai
seflers at vanious booths TAT offered a dinner party with
Thai classical dance show, a tno band from Wongse
Amattaya hotef and lottery of which prizes were air uckets
fram Thai Airways International and freehotel rooms from
entrepreneurs in hotel business of Thailand. Later,

the chairman of TAT Board presented a thanks speech
There was a dance with live band performance unnil

the end of the fair at midrught.

3 Morning session On October 29, 1983, further
sales workshop, during 3 00-12 00 a.m |, provided
opportunities 1o all \our operators 1o make appointments
and business agreements with the sellers from Thailand.

The sales promotion of Thailland tounsm in London
was greally beneficial to both European buvers and
Thai sellers According to TAT's aims. the promotion
was regarded as a success For a short-period result,
the U K tour operators knew more about tourist
information of Thaland Thus, it promoted more sales
to Thaland. For a long-penod result, the travel agents,
most of them arranged tours to Thalland, were assured
1o nvest in the future tour programmes to Thailand

The sales workshop was arranged for sales meet
between the sellers — Thalland’s enterprensurs in 1ounst
Industry, and the buyers — local tour operators. The
workshop was beneficial 10 both sides The buyers did nol
need 10 go to Thailand for business agreements since
they could made agegments with many sellers within
one day. Inaddition, the sellers did not need 10 go to
vanous places for their business The workshop saved time
and expenditure of both sides.
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Development of Network and Pattern of
Domestic Tourism

It1s widely known that tourism helps create more
employment or occupations for people and it helps
distribute more Incame 1o the people of various areas
On the socio-economic base, tounsm s beneficial to the
gross national product. Therefore, the Fifth Plan of
Socio-Economic Development [1982-1386! puts more
emphasis on domestic tourism promotion Besides,
ourism prevents the flow of currency from Thailand and
it also promotes greater appreciation of art, culture,
rradition and pride in being a Thai. [t encouraqes people
10 conserve tourst resources 1o last forever

Nowadays, more Thai people favour travel in
Thailand. 1t results in the growih of tourist industry
such as the expansion of hotel business and 10ur operat:on
Thai people are more inchned to employ local travel
services rather than self-arranged tours The present travel
routes of tour operators are mostly the sarrie old ones and
they are limited to only a few attracuons However,
Thalland possesses abundant of tousist attractions
To response 10 the increasing demand of local tourist
atrracuons, TAT needs to provide more travel routes of
new attractions Since the new travel routes expand
\aUNSM Lo Various regions, tounsm goes notimit (o
only one region

In the past few years, TAT studied new travel routes
under a project named 'Development of Network and
Patlern of Domestic Tourism' Started with the study on
the North’s and the South’s travel routes, the oroject
aimed at the possibility of travel arrangements The
North's travel route covered U-tradit, Prae and Nan
provinces The southern route covered Chumporn,
Ranong and Nakhon S1 Thammarat provinces For the
North, there was a new highway from Pritsanulok —
U-tradit— Prae —Nan — Chiangrai. The highway tacilitated
travel to the North For the South. the travel was
sufficiently safe for there was no political conflict

The study on domestic tourists’ demand showed that
beautiful scenery was the mostimportant tactor in
selecting tournist attracuons, Minor factors were
communication and tourist facihiues ARractions’ caiegones
were divided sccording to the degree of tourists” interests
from the highest 10 the lowest The natural atiractions
such as forest and waterfall were thie most inierested king
Others were sea-side attractions, attractions of culture,
tradition as well as Thal lifestyle and attractons relating
to history and religion. When compared with other attracuons,
the shopping places were the least interesied

From the evaluation on patentality of tourist attracuons
In the studied areas, TAT found that the potentual attractions
should possess convenient communication In terms of
tounist facilities, the attractions needed to be developed
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10 expand touring area

[t was possible to arrange tours to the studied area
because the tourist products were potential and they were
In accordance with tourists’ demands. Nevertheless,  the
beginning, the new attracuons should be added to the
popular tourist sites since they were not widely known
Besides, the travel routes combined with old and new
attractions reciprocally promoted tounism in both places

From the results of the study, 1t was evident that tour
arrangements 1o new attractions were feasible. Therefore,
TAT invited representatives of tournist business from central
and regional areas to join the sight-seeing tours of new
travel routes, These people came from varicus institutions
such as travel agencies, hotels, restaurants, mass media
Moreover, TAT invited well-known article writers from local
newspapers and tounsm magazines. All of them participated
trade meets in Nan and Nakhan Si Thammarat provinces.
There, the representatives expressed their opinions concerning
tourist Industry’s development and they exchanged idess,
methods and guidelines of sales promotion During the
meeting 5ess10n, there were shde presentation and 1ourism
exhibition which presented tourist tacilities, art and
handrcrafts of the provinces on the new routes

The sight-seeing tours and trade meets were successful
for they achieved TAT s objectives — introduction of new
travel routes and development of tounst industry. It resulted
in the addition of provinces on the new routes to the tour
programmes of various tour agencies Parucularly in
Nakhon St Thammarat province, 1ourists stayed at least
one night During the traditional Duan Sip festival in
Nakhon S1 Thammarat, many tour operators arranged tour
programmes 1o the province This rendered abundant of
tourists. Formerty, the route of Nakhon Si Thammarat
was unpogpular among tour operalors since they were not
confidentin the tounsts’ safety. However, after the sight-
seeing tour, they were assured of the province's peaceful
situation, There was a trend showed an increase of tours
to Nakhon S1 Thammarat

The comparison of the North's route and the South's
route showed that the southern route, consisted of tourist
products appreciated by most tourists, was more popular
than the northern route The South of Thalland possessed
many natural attractions such as forest, waterfall and beach
and they were mostly of high potentiality These attractions
were popular amorig Thai tounsts The staustics of tourist
atutudes showed that ninety percent of 1ourists favoured
the waterfall and forest attractions and eighty percent of
them favoured beaches On the contrary, the North {merely
in the studied areas) possessed a great number of attractions
related to history and religion Only fourty percent of tourists
appreciated such attractions. However, the new northern
attracuons should be added 1o the popular ones in order
10 extend the scope of market segment ; for example, the
addition of more natural atractions 10 the northern route.



v

‘Lumuﬂﬁiwmmmmumsmmmmuu AN
nrdRYAUAN WAL 'qumxﬂmmfmuuu il zney
§IRRATUMINBATLORIL N | 11U Femiuas s s
imu’ifamﬂwuﬂ:wmmum‘lummmmwmmmxm NFUENTE
mmm'lu@u'km FuFuary dailusaisenvieafipafild
Linnuaniy watdemsyfulianes grulusunisginas
Wi s iufiatudnang

mwummmmmnurm?&mmmﬁmmmmmdu
ﬂs:mﬂw yymandunregiulzefie nisaduauuniIia
vfssungsisanauiarsianis ey nan, G s
mamdﬂua\mammmmwm‘luumc«ﬂd iy lunadan
TH3avinfaanuiu mmmmmmmum e lud 1 fidrauls
Tmm'uru-muluﬁ?muwnmmuh\nuwvm awmvimmmh
Ufudgemanininiiivngesmuias uanainil wusussnimie
tantuileasenisinfionnndy wim, ATEIUuIA AN
prunindufien aresauianes ustnNazennlunas
Ui nang
anipnuaamsumnlymnnauialsizmaing

nisdadszguuiunmdtudssiva Juilunadse
gRawnIsuvie i tadnolagarusn dlseineesing
drznpfiduniadindaunisdse i edusunlulrana
Ingaridupsnnsdssadnunlgansauiunin ide
MaRdelingIasinuageenisidudngildnnrsasdlunag
BuyadtnuRasasse P umalmmummmnwmmm
STURIISENNNL 2 172 1Y Wil 1ws nvdwluxymndumumw
SEAULTWIT IR IUUILNTL UNESTIAANNAN 7] -um;w“‘.m
ARUT9gY uatinaspTeLpiaNadan wanaintl Gelsfy
ms@ﬂnunm'l*n'-‘nu'lumsmuvmmmuﬂs RNV
ALAATHYBINU Azt umam.,mwmqu'o IR P
a\mmunwmmmmwmimmmm mmmnmuwwm@u
Tuthszrelneoundy 1desninszy mmﬂsuqumu'lum
Urennod 4-7 S4 waseuanuanuinfisanauias g
nsdsequ (Pre and Post Tour) sneuanazfiuineguiude
Uszanny 10-12 AU wananfinisfdngsiaaieanng o 18dn
uﬂﬁﬁ‘:‘gu'tuﬂs:mmiwud@uﬁ@hmaqmw%muua’qmvgu
veashaguszfiulsslusddanisdaaiumiussusas
Urzvlnodndsensuilesng

TuilaqUnsvisnuiiiuiageusuntrdaaiunis
ﬂf:‘gummmﬁimumm WWEY 2 YUSEu AB NOINTsEqy
UIUADWARY VIV, WATATUENTTHANTANR TN T gAY

In additon, the cultural and That lifestyle atiractions could
be in the considerauon of other market segments since
the culture-enthusiasts tolalled fifty percent of all tourists

fn term of tounstindustry development, the sight
seaing tours and trade meels provided opportunines faor
tournisl entrepreneurs such as travel agents and hoteliers to
jointly fix their service prices beneficial 1o tourists. Moreover,
they nelped upgrade the service standard

TAT's routing activilies on domestic 10UrSMm Promoton
mainly concerned with the encouragement and support of
government and private Seclors In tour arrangemenis
Consequently, TAT inihiated a tour which had not been
arranged by any \our operators Forexample, there were
the Northeast's lour and a 1our of an atiractive festval
TAT invited entrepreneurs of tounst industry 1o join such
initative tour which they could adaptin their tour programmaes.
Besides, TAT provided tourning information according 1¢
the government and private sectors' requests TAT offered
conveniences for travel as well as assistance in order 10
faciltate the process of tour arrangements

Thailand Convention Promotion Board

The arrangement of international convention i1
Thailand i1s beneficial to That taunst industey as @ whole
The internalonsl conventon participants render foreign
currency to Thailand for they expend far greater than
average tourisis The reseaich on convenuon parucipants’
expenditures show  that ther expendilure is 1wo and
a half times more than ordinary tounsts” Most convention
participants are government execulives and mgh-income
businessmen. Morgover, therr 1avel expendiure is supported
by the governmental departments or the campanies
Therefore, they have high purchasing power Due 10 the
convenuon period vaned from four 10 seven days. they
have Jonger length of s1ay than ordinacy 1ournsts If the days
ot pre and post tours are added. they will stay 1n Thaitand
about ten 10 twelve days. Besides. many businassmen,
who aitend the convention in Thailand. may take the
opportunity to invest In Thailand Thus, the international
convention is beneficial to investrment promonon of Thaland

Nowadays, two departments are direclly responsibie
for internauonal convention promotion, e , TAT's
International Convention Division and ICCA Thalland
Commuttee  The Committee’s members consist of travel
agencies, hotels, That Aicways International and TAT
Other businesses in need of advertising internauonal
convention in Thailand shall self-administer activities on
the conventian for they cannot enter the Committeg’s
membership. According to the Commitiee’s regulations,
the present number of members cannot be exceeded.
Therefore, the businesses appeal to TAT to establish
Thalland Conventon Pramation 8oard or TCPB which is
simdar to the conventian organizations in olher Countries,

€ g. Sydney Convention Bureau, Philippines Convention
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Bureau and Singapore Cornvention Bureau The TCPB's
objectives are as follows -

1. To promote internauonal convention and incentive
rravel in 3 serious manner by emphasizing on the cooperation
between the government and private sectors, Whth such
cooperation, the invitation of internauonal convention to
Thanand s more rehable and more successiul

2. Toaccumulate capual, .deas and perscnnel from
conventon-related business in order 1o render benefits to
Thalland’s convention in both direct and indirect manners
Therefore, the accumulation 15 3 major measure to help
extend the scope of Thaand’s international convention
promohon in order that it can compete with neighbouring
countries.

3 Topromote and 10 upgrade the standard of
international convention in Thailland.

Establishment of Thailand Convention

Promotion Board

TAT invited one-hundred and five entrepreneurs from
convention-related business to attend a mesting for
approval of the Board's establshment The entrepreneurs
appoimed a steering comrrutiee consisied of the charrpersons
from Thai Hotels Association, Associauon of Thar Travel
Agency, Association of Restaurant as well as Association
of Jewellers and representatives from finance institute,
car rent company, souvenir shops, Thar Airways(nternational
and TAT The camrmuttee was responsible for the preparation
of the Board's reguiations, membership tee rate, the
preparation of the Board’s atfice and personnel, member
division and project on marketing

fn the third steening committee’s meeting of 1983
on December 27, the committes appointed an  interim
council to administer Thailand’s international convention
according to the Board's objectives, In additon. the
committee appointed TAT's Governor as the chatrman of
the interim councli with the tenure started from the
appaintment’s date 1o the first annual meeting in October,
1984

Moreover, the steering committee elected members
of Interim executve committee 10 administer T haland
Convention Promotion Bosard on January 31, 1984, The
steering committee appointed TAT's Governor as the
chairman of the execulive committee with the same tenure
as the intenm council’s,

Althougbh Thaland Convertion Promoton Board was
N the establishment process, the Board was credited and
recognized by inlernational conventioneers and orgamzalions
because the government sectar cooperated with TAT and
private sector 10 support the Board The cooperation resulted
(n convention sales abroad which Thailand was voted o
be a venue of large-scale conventon by conventon-related
departments as followed
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- Third World Congress of Paedsatric Cardiclogy to
be held in 1989 with three thousand partcipants. The
expected foreign currency from the convention is not less
than ninety million Baht.

- South East Asia Regional Computer Confederation
(SEARCC) to be held in 1986 with eight hundred participants.
It will be the biggest computer technology exhibition ever
held in Thailland.

- Interhash’86 of International Jogging Club with
two-thousand participants who will attend the conventon
and they will jog around Pattaya, Chonburi province from
March-April, 1986

- Thailand Golt Classic Tournament, still in the period
of consideration Many World’s famous golfers will be invited
1o join the tournament If Thatand 1s chosen as a venue
of the tournament, the country’s name will be known
world-wide. Thus, 1t promotes tourism of Thailand in both
direct and indirect manners

In the near future, Thailand Convention Promotion
Board will have major roles in tourism campaign of Thailand
especially convention market segment The convention
parucipants are potential tourists who are benificial 1o
Thailand's economic expansion.
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Light and Sound Presentation at Wat Phra
Borommathat Woramahawihan, Nakhon Si

Thammarat Province

Act, culture and tradition  are allhimportant tounsl
resources which attract tourists from other regions.
Moreover, they are a heritage which shows locals” identity
10 be conserved with love, sense of possession and pride
A provingial fesuval, which TAT has supporied, 1s the
Traditona!l "Duan Sip’ in Nekkon S1 Thammarat province
The festival expresses the local's gratitude towacds theie
ancestors, Famous among the peaple of the South and
other regions. the festivals annually arcanged by Naknon
Si Thamm™arat provincial authornty

In 1983, the provincial authorty declared that it was
the yeac ot province’s tourism in nrider 10 Induce more
10unsts of various regions to visit and stay avarrgntim
Nakhon Sy Tharmmarat. Thus, the authonty arrgngetd the
Lightand Sound Presentation at Wat Phra Borommathat
Woramahaswihan The pgresentation, supported by Wat
Phra Borommathat Waoramanhawihan, the provincial
authonty and TAT, was a part of the Tradiional 'Duan Sip’
held from Sepiember 30 10 Octo ser 9, 1983

During the fesuval, there were ten presentations
Only one presenianon was presented each night. The
show's schedule was from 20 00-21 00 pm. The chawrman
of TAT board, a minisier to the Oifice of the Prime Ministec
(Mr Banyat Banthadtharn!l opened the gresentaton The
objectives of the ight and scund presentation weare 1o
promote the year of provinge's taurism, 1o canserve and
revive the locals” art and culture and 10 promole graater
apprecation of local tounst attractions

The presentation was a vivid description of Nakhon
Si Thammarat's history with the use of light and sound to
crealg the atmasphere The province's historical evidences
were absndant [l was obvious that the much revered ched
of Wat Phea Borommathat Woramahawihian which
enshrined the Buddha's relics was the major evidence. The
chedi was the centre of marale for buddhists both
inthe South and alt over \ne country . The presantation
created a new lounst attraction relating 1o history  Alsa, it
helped erncourage people o realize the value of the nation's
cultural herntage worthy of pride, love and sense of
possession Consequently, the people slt felt that they
were united in the same naton and they would jomly
conserve the nauion’s heritage
6th Regional Cultural Show in Yala Province

The Tourism Authory of Thaland (TAT) designed a
project on Thai cultural promotion in 1880 — the year of
Thal tourise declared by the government It was the year
which the government’s policy emphasized on (oursm
pramotion To achieve the cultural promouon project’s
objectives, TAT arranged regional cultural shows In various
regions of Thalland The show consisted of cultural
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presentations, regional dances, regional music, exhibiions,
local product shops, and art and handicraft shops. The
regional shows in 1980 were all successful and they
achieved the project’s objecuves Therefore, TAT arranged
such shows each year and 1thev consisted of the Northeast’s,
the North’s and the South's shows. Each show was added
10 annual fesuval or annual traditional tair of a province
ineack region The show was named 'Regiorial Cultural
Show'

In 1983. TAT arranged 'Regional Cultural Show' in
Yala province because Yala — a southern province — was
suitable for tounsm promotion. In addivon, TAT arranged
the show in such a remoted area as Yala in order 1o provide
opportunities 1o local people to see art and culture from
different regions The show lasted three days from 25-27
May, 1983 It was during the celebration of Yala's city
piflar The show’s abjectives were as followed .

1 Toconserve and 10 revive Thai cultural heritage.

2 Ta promote good understanding towards culture
of each reglon amaong people. [t was a means to promote
greater appreciation, sense of possession and pride in the
naton's culture

3. To make people understand the importance of
cultural hentage as wourist resource

4. To exchange and 10 publicize culture ot each region

5 To make people realize the importance of
cooperation between government and private sectors in
ourstNdustyy promoton

6 To be employed as guidelines of income distsibution
10 people of varous regions.

7 Toencourage peopls 10 be interested in domesuc
travel and 1o decrease travel abroad

8. Toattractinternational tourists to visit Ihailand.

8. To promote interest and undersianding In the
importance of tourist iIndustry.

The evaluation of the 6th Regional Cultural Show in
Yala province showed that the show was a success.
Moreover. 1tachieved TAT's objectives. For cach day,
there were approximately four thousand people visited the
three-day show However, the number did notinclude the
istieners of the broadcasting from two Yala's radio stations
— Yala and WPT 16, The stations broadcasted the
performances of the first two days in Thai and Yawee
languages It was expected that there were many listeners
in adjacent southern provinces and in northern Malaysla
People were greatly interested in the show especially the
maht-time art and cultural performances

information from questionaires showed that the visitors
appreciated the art and cultural shows of all four main
reglons. Most of them were youths al the average age of
twenty to thirty years and they were students. government
officials and state’s enterprise officials It was satsfactory
that the youths stifl realized the value of the nauon’s art
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and culture Besides, most visitors came from four lower
southern provinces where government officials promoted
understanding of Thai art and culture among the locals

In such viewpoint, the show was successful since it
encouragad people to know more about art and culture of
other regions |t also made them proud to be Thaiand it
rendered unity In the nation,

Phu Hin Rong Kla National Park

Phu Hin Rong Kla mountain range. blessed with
beautiful scenery, straddles on Petchabun, Loei and
Phitsanulok provinces 1 possesses decidugus torest,
spacious rock platforms with long and deep ¢racks and
steep cliffs. Besides, it1s a former battlefield of two groups
with different political ideas. Once. Phu Hin Rong Kla
mountain range was a biggest northern centre of Thaland’s
communist parly From the centre, communist propaganda
was spreaded to adjacent areas such as Khao Khor, Phu
Khad, and Phu Mieng Thus, 11 caused political instability
10 Thailand Later, a battahon of civilians, police and
military (CPM 33) seized the cenire without casualiies. 1
was a proud task Then, CPM 33 started a project of strategic
development on the centra’s area In the end of November
1982, CPM 33 cut new route thiough the central area of
Phu Hin Rong Kia In Apri 1883, CPM 33 and Nauonal Park
Devision of Forestry Department established Phu Hin Rong
Kla Nauonal Park
Tourist Attraction Development of Phu Hin Rong Kla

Phu Hin Rong Klg 1s an impostant tounst attraction
of Thailang’s lower nocthern region. To promaote the park
as 3 tourist attraction and to make it widely known, CPM 33
asked for TAT's assistance to develop the park as a tourist
attraction. Consequently, CPM 33 appointed TAT 3s g



v
ot

wienflugudnansfifeguidurnaas angaanintiadilug)
WAL mwyn'&mmn mwila Aufluzudnarwnsnszaiuand
maumuaaﬂﬂmmﬂ nie .m"flmr_N Ay L Am Ty v
ANHALAMIINIREEY AENINBNTIINTTHANWAITIUA594
sl 33wy latewuiipiiusesnanduAunidled
iina@udendawionsla Genduieidpmapile
arntiu A UBulpsam sy sanani s enuiumal e
Uanude qumnwu 2525 laawen. 33 Lasaduniadiula
nauTaINAY wazlays SRR IITRERGH IR RL T
neuy el Tunassdiuan o@mmammuumﬂmp‘msmraw
dudtevarufowus $IU 2526
mwmmuhamoammqnmmnm _

-
piufaanaAndiuimg s winiddngnuianils
193 AT EREUR wesia i PURERVERT mdmmﬂ'miuuu

uaznfluiisantuivlleecdniaadion wan.as 1dmem
FANED VNN, 719N mmnnuummmivu suavieaiian
arldusede wnsansluns ummomsmwsneqaﬁmqﬁu
saanan \eetagwiLiiae
warAsyiisnilounag "Em‘mms 1U5HINRA -
v eWasnsanEe wenas loo e wdminad

Bedaaiiuniy i huinnwdsvinana siuns arayvimy
Uuinawm uazsausadayaiianisiauwiuas e i) iy
fpanarbiiuuvs wewiiunianysal lnadsoangamial

1 Anvisndoun e adisngiiusaanay Teelgiuamae
Anszdounnsvieniisnn2aiuans Aty uazlanTuwes iy
VAIEIANTUT WS Lm:nﬁif-?@mdfaJﬁ'nﬂﬁ'ﬂw’wmqﬁus’mnﬁn
Wuuvasvinuign

2. Wenaguridhamadnausnaiuau 50 au Fanan.3s
ARBUIN

3. dudnnwy nsvimd uszdpsinenasideun gy

BINATAINIY 20,000 o1 LALWAN. I3 LLJU-J‘D@WF'\W‘I'D’\"\U

4. Apyranapiiuseand e lnaigds 4 aonfi
warilarensanyiinylvsirdauanaiinan 27 Ui aen
w1l imisiely

uanani vy, fIa°L¢"7LuJLLw5'1ham~“m-wvx*wmuv.zi4
viaufiuaniusasnan gl ifiunsdat

1. Ananas s nmeuns piiusang’ O TN
lursznannsem

2. AuenaInasens AU A ITudn ¢ v
WARSANTNIMUNYY A UTUAVE 9 Wi IRAUANA T LULA LN

3. daenatsuuens linasgneuan i nanh sl
521’311’%ﬂ'MEILL'N':Lﬂu‘iI/ﬂHﬂLNUkLW‘J"

U TUNN92 AU SN LT T A AU

mamter of Phu Hin Rong Kie Tounsm Promation Board.
T&T was responsible for Phu Hin Fong Kla's development
plan, publicauon, public relations and tounst requlations

TAT offered assistance to CPM 33 1n vanous marners
It sent a group of officials to the park These people
were assigned 10 wrnile articles, to take photos and to record
the park's scenery in vedio-tape  With the intormation,
advertisement and artcles, the park was a tounst attraction
mits rug mesning TAT s agsistance was classified as
followed

1 Arranging Priu Hin Bong Kla's tourist regulalions
based on the guideines from Phu |_|_:cl 19’5 tounst regulations
Designing nrganmizatianal establistiment in order ta develop
Phu Hin Rong Kla as s tounst attraction

2. Gwinginformation to the first thirty tounst guides
trained by CPM 33

3 Recording viden-tape and publishing 20,000
brochures for Phu Hin Rong Kla's pubilication. CPM 33
offerad all expenditures

4. Producing Phu Hin Rona Kla's news 10 brogdeast
in four TV ¢channels, A project of TV Hilm produgtion with
the length of twenty-seven minuics,

Besides, TAT assisted in pubhcizing intormanon of
Phu Hin Rong Kla's development. The assistancs classitied
into following details

1. Sending brochures of Phu Hin Rong Kia toall
dormasuc travel companias

2. Sending brochures of Phu Hin Rong Kla 10 six
TAT local offices and nine overseas otfices for distnibution
and putlication

3. Sending brochuras of Phu Hin Rong Kla to the
National Park Division of Forestry Departmen? tor distribution
and pubiicaton.
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4 Publishing arucles of Phu Hin Rang Klain Anusarn
Aor Sar Tor, Thai tounsm magazine, of Jung ssue, 1983

CPM 33 ofhcially opened Phu Hin Rong Kla on Aps,
28, 1983. The opening ceremony was presitted by General
Artat Kamlang-Ek

Master Plan of Tourism Development of
Kanchanaburi Province

Kanchanaburi province consists of all kinds of
sounst resources such as beautful natural sceaery,
historical traces and evidences of Stone Age. Avudhya

penod and the second World War Due 1o these resources,

nternational and domesic toursts are induced 10 visil
Kanchanaburiin a great number A trend shows an increase
ot 1ounsts in the tuture HMowever, Kanchanaburt's tousism
lacks proper development guwdehnes Conseqguently,
development plan s essential to the provinca’s tournsen
development of which main objective 1S the gconomic
and social benefit to the province and to Thaland
Classification of Tourist Resources in Kanchanaburi
Province

Kanchanabun’s taunst aitracuons are classified
according to locations and geographical characterisucs
The classitication 1s divided into four major groups

Group 1 Tounstattracunns nn the plains in Muang,
Phanom Tuan. Tha Muang and Tha Makha districts.
Majority of tounsts visit such attracnons because they are
equipped with more taciliues than nther areas Mast
atiractions are 1elated 1o history such as Bricge over the
River Kwat, Allied Cemetery, Muang Singh Castle and
Ban Kac National Museum

Group 2 : Tounst gliracuons along the River Kwai Noy
10 Sa Yok, Thong Pha Phum and Sangkhala districts
The attracuons ate tamous tor cruising voyage Najor
attracuons are Sai Yok National Park, Pilok and Triree
Pagodas’ Pass

Group 3 Tounstairacuons along the River Kwai Y
in S Sawat district The famous attractions are Erawan
Natonal Park, SriNakharin Darm and Huay WMae Xharrun
Natonal Park

Group 4 Tounstattractions in Bor Play district and
some greas af Si Sawat distnct. Major tounst attiaclons
are ruby-pins and Chalerm Rattanakosin Ngtionagl Park
Tourist Market of Kanchanaburi Province

In 1882, there were 924,726 tounsts 1o Kanchanaburn
consisted of 906,519 Thal tounsis and 118.207 internatonal
tounsts  38.1 percentage of intermatanal tounsts
stayed in mumicipal hotels and lodgings along the
Ruwver Kwai Noi Thay tourists of 447 percent stayed in
national parks, dams. official residerices, fnends’ and
relatives’ homes. Most interngtional tounsts visized
Kanchanabur from November (o February. Most Tha
toursts visited the pravince during summer vacauon

33
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and national holidays Especially durning wegk-end,
seventy-five percentage of Thal tournists in a week-visited
the province

in 3 penod of 1982-2001, 1t was expected that
118,207 international tourists in 18982 would increase by
527,350 1ounsts in 200t and 806,519 Thai tourists in 1982
would increase by 2,650,594 tourists 1n 2001.

Limitations and Problems on Tourism Development of
Kanchanaburi Province

1 Kanchanahuriis 3 week-end resort Travelling to
Kanchanaburi does notrequire an overnight stay in the
province because tournsts can visit the province and
return hlome within one day. in a case of an overnight stay,
tounst can stay in the province dunng week-end
Consequently, the length of stay cannot be extended
while hotel and lodging rooms as well a3 tourist attracuions’
potentiality can be developed.

2 Hotclimate in summer causes tournsts to feel
uncomfortable to travel Waterfalls, possessing less water
Insummer, are N0t as atlractve as in rainy season

3. Due o great differences of tourists” distribution
to four major groups of tourist atiracuons, there are 100
many tourists visiting the famous and cornvement
attracuions during some periods of the year Thus,

It causes problerms on tour arrangements

4 Undeveloped tounst resaurces relating tong to
history — Thai-Burmese war and the second World War —
and archaeology of pre-historic age Owing to the lack of
simple explanation, most International and Thai tourists
cannot understand the resources’ meanings.

5. Because of the fack of control on land possession
and exploitaton of tourist attractions, the attractions’
developrment does not harmonize with the surroundings
Guidelines on Tourism Development of Kanchanaburi

1. Group 1. Developing Kanchanaburi to be
an attraction for a group of tourists who are interested
in hustory and culture The development emphasizes
on toursst attractions relating 1o history such as
pre-historic sites, Thal and Burmese war and the second
World War. Kanchanaburi town is a centre of lodgings
and facilities Encouraged acuvities are museum and
entertaining attracuon

2. Group 2 Developing Kanchanaburi to be
an attraction for @ group of tourists who are interested
in nature and rest The development emphasizes on
natuial attractions Lodgings and facilities scatter near
the Kwai Noi River and Khao Laem Dam Potential
community for tourism centre 1s Thong Pha Phum
Encouraged activities are trekking. cruising voyage,
recreation on land and on water and development of
Pak Sang landing.

3. Group 3: Developing Kanchanaburi to be
an attracuon for a group of tounsts who are Interested
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in nature and rest Lodgings and facilities should be
developed at Erawan Dam. SriNakharin Nauonal Park
and Sn Nakhanin Dam Encouraged acuvities are trekking,
cruising vovage, recreation and development of
Tha Kradan landing

4. Group 4 Developing Kanchanaburito be a
natural tounst attracuon Lodgings and faciives should be
developed at Chalerm Rattanakosin Nauonal Park

5. Routes. connected tourst groups. are for
conunuity of travel and a shift between different iourist
groups The routes connecied groups two. three and four
should be developed for convenient transportation

(9]
o
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Tourist industry 1s a significant industry rendering
foreign currency to Thailand. Moreover, 1t1s the main
industry which affects and relates 1o other related industry
such as hotel, travel agency, rransportation and restaurant.
Therefore, the development of tounstindustry and
tourist-related industry should be operated side by side
If the tounst industry does not expand in sufficient
quantity, it will affect the tounsi-related industry. In the
same manner. If the hotel-related iIndustry 1s not tully
developedn order to offer services to 1ourists efficiently,
the tourist industry will be affecied Holel business renders
income to the country by offering services to tourists.
in tounst business, ‘the expenditure of 1ounsts, who visit
Trnailand and travel to many places, render income 1o the
business Such expenditure promotes income distribution
beneficial 10 the nation's economics with multiplier etfect.
The preceded cases show the importance of tourist
industry The industry requires only a small amount of
investment from the government but it greatly benefits
the country’s socio-economic development.

The growth of tourism creates employment for the
people The employment is divided into two kinds ;

- Direct employment e.g hotel business, travel
agency, airlines, souvenit shop, tourist guide, restaurant,
entertaining places.

- Indirect employment e g. agnculture, construction,
banks

in\he provirices where tounsm grows such as
Bangkok, Chiang Mai, Pattava and Haadyal, various
businesses need manpower 10 serve their acuvities
Forexample, hotel requires personnel of many positions
and travel agency requires tourist guides, drivers and
office clerks At the same time, there is an INcreasing
demand of matenal 1o serve the industry’s activities
Forexample, hotel needs vegetable, fruitand meat
for cooking so the hotel buys them from agriculturers
Consequently, income 1s distributed to many levels of
employees Theincome distribution increases the people’s
income and it also creates employment
Importance of Hotel Business on Tourism Development

Hotel business is an important business which
promotes tounst industry The hotel business 1s a facilny
that directly and greatly supports tourtst industry because
1tis a temporary residence for tournsts who travel to reach
tourist desunations

Tourist facilities are the neccessities which serve
demands of tourists who travel to reach tounst destinations
We can divide tourist facilities into two major kinds as
follows

1. Direct tounst faciities e g roads, accommodatons
and food shops

2. Indirect tounst faciities e g communications,
entertaining places and markets
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Thus, we regard hatel business as an intluential
industry which directly affects tounsm expansion Boih
international and domesuc tourists need at lesst 1o lodge
ata place adjacent to tourist attraction. I such place isin
tourist centre, it will certainly be convenient for tourists.,
Moreover, international-standard hotel can induce more
tounsts to travel to 1ts surrounding attracuons. Therefore,
tourism development greatly requires notel business
promauon at the same tme

Thailand's hotel standard 1s of two types -
international level ang under internauonal level. In fact,
major 1ounst centre provinges and towns — Bangkok,
Pattaya, Chiang Mal, Phuket and Haadyar — all possess
abundant of internauonal hotels tully equipped with
facilives. On the contrary, in other provinces, lack of
international hotels 1s still prevalent However, many
provincial hotels upgrade their standard. There are more
international hotels in Phitsanulok, Kamphaeng Petch,
Tak, Phang-Nga, Chumporn and Khon Kaen provinces.

Durting the first period of the Fifth National Plan of
Economic-Socio Development (1982-1987), a collection
of bungalow rooms’ data showed that there were 65,107
bungaiow rooms classified into 14,878 rooms in Bangkok
and other tourist centres — 7,642 rooms in Patlaya,

5,093 rooms in Chiang Mat, 4,472 rooms in Songkhla/
Haadyal and 2,886 rooms In Phuket. The remnanis were
other provinces’ hotel raoms of which some parts were
from newly built hotels and extension of hotels. Most
new hotels opened in the end of 18871 and the beginning
of 1982 All were prepared 10 accommodate tounsts
during Bangkok's Bicentennial Celebrations, 1982

In Bangkok, there were manv newly-opened first-class
hotels e.g. Hitton International Bangkok Hatel, Rama
Gardens Hotel, Central Plaza Hotel, Bangkok Peninsula
Hotel, Bangkok Palace Hotel, Bangkok Centre Hotel,
Bangkok Airport Hotel and Royal Orchids Hotel.

Investment in hotel business was partly promoted
by the Roard of Investment (BOI}. ODurning the perod of
application for BOI's promation in Bangkok from
December 26, 1978-February 1, 1973, there were
wenty-three projects with 13.983 hotel rooms applied
for the promoton Of the twenty-three projects, only
eleven projects with 7,118 rooms were allowed in 1979
Also, 1n 1881, BOI allowed an addition of four projects
with 3,078 hotel rooms In other provinces, there was a
hotel investment boom 1tresulted in 3 number of projects
applied for BOI's promoton. Of thirty-two projects,
seventeen projects with 2,588 rooms were allowed

However, at present, the extension of hotel
investment causes an over-supply of hotel rooms in
Bangkok and in tourist centre provinces. It results in
cut-price of hotel room rate and competiuon for customers
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Thus, the government finds a measure to decelerate hotel
business extension

Hotel Rooms in Thailand 1977-1982

ZONE/REGION 1977 1978 1979 1980 1981 1982
Bangkok 11,104 11,286 11,326 11,927 13,824 14878
Central (except Bangkok! 1,915 3487 3,799 3793 5430 5794
East 2760 4844 4844 7035 8632 9444
North 430 6,032 6784 6,734 12053 12410
Sautn 5351 £98C 8218 8218 9735 10.098
Noriheast 3,608 5.330 6,834 6834 11,628 12,483

Total ' 30,058 37,959 41,805 44,597 61,302 65,107

9% Increase peryear +8.70 +26.28 +10.13 +6.68 +37.46 +4.88
Note *  1977-1880 Only first-class snd economy-class hotels

1881-1882 Hotels of all classes

Hotel Rooms in Bangkok and Major Tourist Centres
(1977-1982)

Province 1977 1978 1979 1980 1581 1982
Bangkok 11,004 11,286 11,326 11.927 13.824 14,878
Pattaya 3,305 33339 3439 3,784 6582 7642
Changmiat 2,633 3038 3,249 3,255 48/0 5093
Songkhla/Haadva 1,962 2,163 2,554 2800 4147 4,472
Phuket 983 1443 1845 2147 2520 2888
Note 1977-1880 Only first-class and economy-¢lass notels

1881-1882 Hotels of all classes

Importance of Travel Agency Business to
Tourism Development

To improve tounst industry developrent, it requires
notonly a great number of tourist auractions but also
sufficient tounist faciihes. To tourists, the standard
travel services render good understanding and rehable
facts concerning the places they visit Moreover,

the tourists are offered facilines and opportuniligs to
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see many attractions in fimited time. The standard of
ravel agency’s service Is an influential factor 1o iInduce
more tourists. Besides the facilities, travel reservation,
shopping guide and foreign currency exchange are
provided All of them attract more tounsts to visit a
country Tounsts are ciassified into two catlegories

as follows :

1. International tourists are foreign tourists visiting
Thadand for teisure, friends and relatives’ visit, convention
and business.

2. Domestic tourists are Tha) nationals and Thailand
residents, whose place of residence (s in Thadand,
travelling 1o and from provinces for leisure, business,
convention and participation 10 religious ceremony

Tour arrangemenl business has important role in
tounst industry. {nternatonal tourists derive convenience
from travel agency’s services. During 1949-1851, there
were only three travel agencies with insufficient number of
tourist guides because there were a few tourists
Nowadays, there are a great number of travel agencies
In Thailand which are classified into four categories ;

1 Travel agencies, handling only inbound tounsts,
marnly offer domestic tour services to international tourists.

2 Travel agencies, handlinginbound and outbound
wounsts, offer domestic tour services mostly to international
1ourists. Also, they offer outbound tour services 10 Thais
as well.

3 Travel agencies handle domesuc tours and
outbound tours These agencies arrange domestic tours
and outbound tours for Thai tourists only.

4 Travel agencies handle only domestic tours

Nowadays, there are four-hundred travel agencies
in Bangkok and some of them have branches in other
provinces. Excluding Bangkok, only a few 1ourist agencies,
mostly small firms, (ocate on several tourist centres
such as Chiang Mal, Songkhla, Phuket, Nakhon Ratchasima
and Pattaya Due to various factors, travel agency business
fluctuates for several times. Owing to marketing and
financial problems, some firms close. Stll, many people
invest in the business for it requires small amount of
capital. Consequently, the business’ structure is composed
of high competition and many inexperienced businessmen.
Since these people aim at high profits in a short period,
they are irresponsible and sometimes they cheat 1ourists.

For the period of Fifth Plan of Tourism Development
(1982-1986), TAT designs a law concerning the regulations
of tourist-related industry such as hotels and
accommodauons, ravel agencies and tourist guides.

This Act was once submitted to the Ligislative Assembly
for consideration. The Act’s contents are summarnzed
as {ollows -

The regulatons on tourist business operation
The one, who operates tourist business, Must possess
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alicense. The qualified applicant for a license must be
a proprietor of a firm and he must possess sufficient
property and status to establish and (g manage the tirm.
He must not be a bankrupt, aninvahd and beyond twenty
years of age He must be a Thailand resident. To apply
for a license, he must deposit cash of bank guaraniee
as a pledge with the amount designated by the Board of
Regulations on Tounst industry. The license-holders
must notify the service rates of his business 1o registrar.
in addition, he shall manage his business according to the
designated regulations and standard The license for
tourist business operation must be renewed annually
Travel agency business greatly relates 10 tourist
guide services Theretore, TAT cooperated wiih
Chulalongkorn University and Silpakorn University arrange
a training course to give knowledge o tourist guides.
TAT offers ceruficates 1o all who pass the courseg’s exam
Moreover, TAT encourages wounst gudes to be rrained
since the guides should passess exact knowledge of
tounst attractions concerning Thal history, Thai art and
Thai culture Only tourist guide with TAT s ceruficate
can enter the Grand Palace because the palace 15 of
historical, art and cultural value TAT designs 10 extend
the measure 16 ather attractions such as the National
Museum, Wat Bodhi, Bang Pa-In Palace and other
attractions with entrance fee inall tourist guide training
courses, TAT keeps trainees’ profiles used as references

for future examining of tourist guides o1
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The present situation delays tourism growth. The
efficient development of tourist industry requires a
cooperation of public and private sectors. In various
tourism activities, the government and tourist business
jointly promote and publicize Thailand in many tourist
markets. The cooperation is varied in forms such as joint
advertising and joint sales promotion abroad. Thus,
the cooperation, based on accumulation of ideas and
capial, greatly benefits Thalland's public relations

Moreover, the government’'s policy values the
importance of tourist industry. Through the passing years,
high tourist income greatly contributed to national income.
Due 10 problems and obstacles on tourism, the tourist
industry required the cooperation of government and
private sectors to solve the problems. The government
appointed a sub-committee of joint government and
private sectors solving tourism problems. The sub-commitiee
solved many problems on policy level such as adjustment
of hotel tax, improvement of Bangkok International
Airport’s services and facilities and deceleration of hotel
construction. For other tourism problems, the sub-committee
was in a process of finding solutions which would be
beneficial 1o touristindustry in the future.

Itis believed that the results from the cooperation of
governiment and private sectors solving tourism situation
will accelerate tourism growth. Thus, the tourism
develooment of private sectors will certainly progress
and it will resultin tourism development as a whole.
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Management of TAT’s Resorts

The Tounsm Authority of Thaitand (TAT) was
assigned by the government to manage Bang Saen
Beach Resort Hotel, Bang Phra Golf Course, Khao Yai
Motor Lodge and Khao Yai Golf Course in 1964. TAT was
responsible for tourists’ and golfers’ reception as well as
services of lodging. food, facilities including safety and
entertainment. TAT managed the resorts with its utmost
efforts. The tnree resorts, onced managed by the
Government Lottery Bureau of Thailand, were transierred
to TAT with debts and paermanent constructions. Under
TAT’s management, the three resorts were more popular
among Thais and they rendered profits, However, in the :
beginning, they experienced deficiency due to investment
in new and modern coustructions. The development of /
buildings and service was responsive to the peopte’s
demands. Therefore, the government offered subsidy
10 support the resorts’ management in the beginning. _
From 1968, the three resorts selt-supported their busmasses
without the government’s subsidy.
Bang Phra Golf Course

During the past ten years, golf has attracted more
and more peopie, especially government officials and
businessmen. Thus, it results in an increasing number of
golf courses. Noticeably, new golf courses cluster in the
East and Bangkok. They aiso extend along the hlghway
of Bangkok-Pattaya. Bang Phra Golf Courseisanotd
and well-known golf course in Thaitand. Bang Phra’s
identity which attracts customers is beautful scenery
and perfect geograptucal condition for gotf-playing.

The survey on the attitudes of golfers both Thai
and foreigners shows that Bang Phra Golf Courseisa
standard one which golfers can play for all seasens anc
it challenges the goltfers’ skills far more than other cour
in Thailand. TAT has administered Bang Phra Gol Cou
for nineteen years since the transter of the mana
from the Government Lottery Bureau of Thailand
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After the transter, TAT has improved the lawn’s conditions
such as tnmming putting greens, making fairrways and
adjusting distance of each hale according to international
standard There are more buildings to serve the customers’
demands. Bang Phra Golf Course 1s an eighteen-hole
course with the distance of 6,618 yards. There are thirty-five
motel rooms and a convention room with the capacity of
two-hundred persons.
Khao Yai Motor Lodge and Golf Course

in October 1964, TAT was assigned to manage
Khao Ya Motor Ladge and Golf Course, once managed
by the Government Lottery Bureau of Thalland The motor
lodge consisted of sixteen bungalows, two motels and a
tounst building of ten rooms including with a golf course
The rooms were not sufficient for tourists’ demands
Therefore, TAT constructed more bulldings Nowadays,
Khao Yal Motor Lodge consists of thirty bungalows,
eighteen motels, eight taurist buildings and & conventon
room However, they are not sufficient for the increasing
international and local tourists’ demands

Khao Yal Motor Lodge and Golf Course’s management
mainly serves the policy of promoting lodging, food and
recreationaf services to international and local tounsts.
It also promotes natural and wildlife conservation
Moreover, the Lodge’s officers help the park’s wardens
1o warn tourists in the Lodge’s areas to obey the National
Park’s regulations
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Introduction of TAT’s Hong Kong Office

Hong Kong, a commercial centre of the Far East,
possesses the region’s greatest air trunk route 1o Thalland
which is called ‘Far East Golden Raute’ Asa British Crown
colony, Hong Kong ciuzens are mostly British and Chinese.
It generates a great number of tourists to Thalland
In 1982, Hong Kong residents travelling abroad totalled
1,134,853 with six percentincrease In the same year.
there were only 150.234 Hong Kong tourists to Thailand
or 13.24 percent of Hong Kong tourists However, the
tourists to Thailand decreased by 13 24 percent

Due to uncertainty of the World’s economic situation,
the government of Thailand emphasizes on short-haul
market which generates a great number of tcurists in a
short period. In 1882, Hong Kong tourists to Thailand
totalled 6.77 percentage of the total number of tourists
and most of them were British and Chinese nationals.
Besides, Hong Kong s the Far East's commercial centre
consisted of business-related 1ournists characterized by
regular travels and high expenditures At present, there are
high competitions 10 induce Hong Kong tourists 1o various
countries In addition, Malaysia, the Philippines and
Singapore establish tourist offices to attract 1ounsts 10
visit their countries.,

As a competitor, Hong Kong draws abundant of
Europe’s direct flights from Bangkok —once the great
gateway to the Southeast The flights are especialiy
from the Unied Kingdom, the Federal Republic of Germany
and Switzerland With superior marketing status 10
Thalland, Hong Kong 1s a significant gateway for Australia
and America of which 1gurists travel further to Thalland
and ASEAN countries Therefore, TAT requires an office
establishmentin Hong Kong in order to draw miore travels
from Hong Kong 1o Thailand and o pursue the trends of
Hong Kong’s markets for Thailand’s further benifits

Owing to preceded reasons, TAT 8oard presided by
deputy prime miruster, Colonel Thanat Khoman, designed
aplanto open TAT's Hong Kong office
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Opening of TAT’s Hong Kong Office

On February 23, 1984, TAT officially opened TAT's
Hong Kong oftfice located at Room No 702, 7th Floor,
Admiralty Center, Tower | Buillding, Hartcourt Road
The minister to the Office of the Prime Minister,

Mr Banyat Banthadthara, TAT Board's chairman was the
president of the office’s opening ceremony

On the occasion of the office’s opening. TAT
regarded 11 as a good opportunity 1o arrange a sales
promotion fair Therefore, TAT cooperated with Tha
AirwaysInternational and privale sector arranged sales
promation fair on February 23, 1983 at Marina room,
Excelsier hotel in Hong Kang Guests joined the fair were
one-hundred and fifty Hong Kong’s travel agency
representatives, fourty representatives from Japan, Korea
and Talwan and one-hundred and twenty representalives
of Thar tourist industry.

The tair was under the name = 'Thailand Travel
Scene’ The fann’s arrangement emphasized on the
imroduction of Thailand as a tounst attraction The
menister 1o the Otfice of the Prime Minisier, charrman
of TAT Board. made a welcome speech and there was
ashde presentauon with descnption ¢oncerning tourism
of Thailand.

Durning 16 00-18 00 p m. on the same day.
representatives trom vanous countries and representatives
of tounst industry from Thalland made direct tourist
agreements known as workshop in Gloucestor room in
Excelsier hotel Subseqguently, there were a 10a3st and
dinner party

Moreover, TAT arranged Thail Food Festval and
Thay Cultural Show from February 24-March 4, 1384
at Excelsier holel The show and fesuval's objective was
a further promonon of tounsm of Thailand. As a pursueing
programme of ‘Thailand Travel Scene’, the show and
festival were jointly arranged by TAT, Thai Airways
International and Royal Orchids Hotel

On the occasion of the ottice's opening, TAT
contacied two Hong Kang's local newspapers to publish
supplements on report of tounsm of Thanand The two
newspapers ‘South Ching Morning Post’ in English
language with the circulation of 84,596 and ‘Ming Pao Daily’
in Chinese language with the circulation of 470,000
The \wo newspapers were the most popular in Hong Kong
Thus, the opening of TAT's Hong Kong office was
extensively publicized
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List of Overseas Offices and

Local Offices

A o T
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L Aninulineesa auigaing

5 World Trade Center,

Suite No 24438 New York

NY. 10048 U.S.A

s, "212) 4320433

Tnsiaree “THAITOUR NEW YORK”
wiind 667612 TOT UW
Wadlunsidadaungeniag 2508

L ANINITUABALDUARA anigalninn

3440 Wilshire Blvd.. . Suite 1101
Los Angeles, Califarnia 80010
U.S.A

ns. 1213) 382-2253

nsiaats “THAITOUR LOS ANGELES”

WIAnT 686208 TTC LSA
Daduiluninfdafiaungaanioy 2512

o - -l dl 1
CAwinaulenien Gu

Hibiya Mitsui Building.

1-2, Yurakucho 1-Chome
Chiyoda-Ku. Tckyo 100

Japan

115, {03) 580-6776, 580-6777
Insiaada “THAITOUR TOKYOD”
Wilang 02227313 TATTYO J.
Wasdunindedaungaintay 2515

AR sy LeasiTud

4th Ffoar, Bethmann Strasse 58,
D-6000. Frankfurt/M 1 Germany,
3. 10611} 2957¢4, 295804

In9avte “THAITOUR FRANKFURT/M”

WLAnG 0413542 TAFRA D.
Weawdunisdadaunoadanieu 2515

CANINNUTANY aoraNEY

121h Floor, Royal exchange Bldg.
Cnr. Pitt & Bridge ST Sydney
N.S.W, 2000 Australia

Ng. 102} 277-549, 277-540
Insiauge "THAITOUR SYDNEY”
Wi&nd 23467 THAI TC AA
Unatunisifliedeuiuian 2517

List of Overseas Offices

1 New York Office, U.S.A
5World Trade Center, Suite No 2443 New York
N.Y, 10048 U S. A, Tel: (212) 4320433 Cables:
“THAITOUR NEW YORK™ Telex 667612 TOTUW
Opened in May, 1965

2 Los Angeles Office, U.S A
3440 Wilshire Bivd | Suite 1101 Las Angeles,
California@0010 U S A. Tel (213) 382-2353
Cables "THAITOUR LOS ANGELES" Telex: 686208 TTC LS A
Opened in November, 1969.

3 Tokyo Office, Japan Hibiya Mitsui Building 1-2,
Yurakucho 1-Chome Chivada-Ku, Tokyo 100 Japan
Tel (03) 580-6776, 580-6777 Cables "THAITOUR
TOKYQO” Telex: 02227313 TATTYO J.
Opened in November. 1972

4. Frankfurt Office, Germany
4th Floor, Bethmann Strasse 58, D-6000 Frankfurt/M1
Gremany Tel. {06111 295704, 295804 Cables “THAITOUR
FRANKFURT/M" Yelex. 0413542 TAFRAD.
Opened in November, 1972

5. Sydney Office, Australia
12th Floor, Royal exchange Bldg. Cnr Pitt & Bridge St.
Sydney N.S.W. 2000 Australia Tel* (02) 277-549, 277-540
Cables: "THAITOUR SYDNEY" Telex. 23467 THAI TC AA
Opened in March, 1974

& Singapore Office
C/0 Roval Thai Embassy 370 Oichard Road, Singapore 9
Tel 23b-7694, 235-7301 Cables' "THAITOUR
SINGAPORE'" Telex 39428 TATSIN RS
Opened in August, 1877

7 London Office, United Kingdom
9 Stafford Street, Cnr Albemarle Street, London WIX 3FE
England Tel (01} 498-7670, 443-7679Cables "THAITOUR
LONDON" Telex. 288706 THAI TR G TAT/LON
Opened in September, 1977

8 Pans Otfice, France
80 Avenue des Champs Elysees 75008 Paris France
Tel: 562-8656, 562-8748 Cables. "THAITOUR PARIS”
Telex 650093 TAT PAR F.
Opened in September, 1978

9 Kusala Lumpur Information Centre, Malaysia
C/0 Royal Thar Embassy 206 Jalan Ampang Kuala
Lumpur Tel 421506 Telex- THAIKL MA 31566
Opened in July, 1982
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C/O Royal Thai Embassy

370 Orchard Road, Singapore 3
Ins. 235-7694, 235-7901

Insauta “THAITOUR SINGAPORE"
widnd 39428 TATSIN RS
Eladulunislafaudanian 2520

. @INUABUABU FANqY

9 Stafford Street, Cnr Albemarle Street.
London W 1 X 3FE England

Ins. (01) 499-7670. 4437679

saetis “THAITOUR LONDON”

wind 298706 THAI TR G, TATILON.
Wasnifiuniniisdeufieion 2520

CAninnuliia diues

80 Avenue des Champs Elysees
75008 Paris France

1ns. 562-8656, 562-6748
{nsirutla “THAITOUR PARIS”
wiAnd 650093 TAT PAR F.
Wesniun ndadeuiuuitu 252)

v o o g <
. Q\Ad'lwu’mmsmmmuﬂm NIlalgs

C/O Royal Thai Embassy

206 salan Ampang Kuala Lumpur
ns. 421506

widneg THAIKL MA 31566
tlasniiuniaediaunsngan 2525

I RGREUIT.CRGR

Room No 702, 7th Floor

Admiralty Center, Tower 1

Harcourt Rd Hong Kong

N3, 5-286763, 5-286841

nsaute HKTHAITOUR

wWiANg 63092 HKTAT HX
Jaduilunsuledud 23 nun1Wug 2527

10.

Hong Kong Office

Room No 702, 7th Floor Admiralty Center, Tower 1
Harcourt Rd. Hong Kong Tel 5-286763, 5-286841 Cables’
HK THAITOUR Telex: 63092 HK TAT HX

Opened in February 23, 1984
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1. andnawdsalyval
135 ouulUseid a9
Aaiamuelun 50000
lvs, 053 235334
Wasntunanie@elunsiag 251

2. Adnauwe lug)
171 198 2 nuuillindaiia 3
B Mgy AIWIRRIIRT 90110
ns. 1074% 243747, 245986
UM SRS UNO I NIAN 2514

\UARTILY

3. AUNMBNIYALYS
auuuaIle a.ied
AMFAN QAU 71000
ns. 032} 511200
Wasnduninilaiaunaian 2514

4. Fdnauven
282/1 DUUTIHUH
et SswinTaui 20150
Ins. J038) 419113, 478750
Wasniun1ailedeuiuian 2520

5. dnInauniie
73-75 QUUIARN B.X83
Foudanfin 83000
ns. (076) 212213
Faswdunindadaunguniag 2520

6. ANINAITUUATSITANA
53/1-4 OUUNNUAT Bilad
ASWIAUATIVTANY 30000
V5. {044) 234427, 234751
AaanlunsleiAaudwnas 2521
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List of Local Offices

t. Chiangmai Office
135 Praisani Road, A Muang
Chiangmar 50000
Tel: (053) 235334
Opened in January, 1968

2 Haadyar Office
1/1 So1 2 Niphat Uthit 3 Road,
Haadya), Songkhls 90110
Tel' (074) 243747, 245986
Opened in May, 1971

3 Kanchanaburn Otfice
Saengshuto Road. A. Muang,
Kanchanaburi 71000
Tel' (034) 511200
Opened in October, 1973

4. Pattays Office
282/1 Chai Hat Road,
Muang Pattaya, Chonburi 20150
Tel (038) 419113, 418750
Opened in March, 1977

5 Phuket Office
73-75 Phuket Road, Phuket 83000
Tel: (076) 212213
Opened in May, 1877

6. Nakorn Ratchasima Office
33/1-4 Mukmontrt Road, A Muang,
Nakorn Ratchasima 30000
Tel: (044) 234427, 234751
Opened in August, 1978
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Table 1 Revenue from International Tourism 1983

YismAavoinnoamo )
Country of Residence

1ffanue Total
pnimimio North America_

ATU19 Canada

§13ga U S.A
qinJ Europe
T i France

waTdues uan W Germany

Fef Italy

_\wipousudNetherlands

FINTasuaun Switzerland

a9nqe U X

Uszineglsiliug Otner Europe
mziHoonNaly Middle East
sunasuBn Asia & Pacific

aRLATLRY Australia

Juusslémiu Crina & Taiwan

gn9na Hong Kong

BuLsy inda

ﬁjf‘lu Japan

UUNMTo Malaysia

fivBunud New Zealand

ARUTIuE Philippires

&anlud Singapore

drzineiaifousculgindug
Other Asia & Pacitic

szmaduq Juan Other Countries

UM
No of Arnvals

2_4_191.0_03
148.712
21,564
125,148
380.623

- .48,664
86,847

36,919

=\ 2

sBGR

P ETERINIR N IS
Average Length of Sray

24,093

24,837
73,915
85,348
108,044
1520,778

74,4681

77,372

128,817
103,460
234,585
545,378
9,686
35,658
153,051

167,311

27.848

g : dasuaniddou 1 imSsyandy = 23.00 UIn

s
i

4.01

5.50
6.81
5.28
7.78
8.20
9.64
6.08
7'22.

9.16

411
3.70
2.73
7.30
2.62
4.47

4.87

[ =

191

1,853.09
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Average Expenditures Person/Day

U
Baht

2,328.58
2,272.53
1,814.52

2,371.86

2,022 .35

1,973.84

1,365.26

2,910.07

2,481.48

2,085.58

2,026.76

2,470.86

4.855.73
2,159.48
2,090.88

1,705.20

2,161,76

2,765.81

1,732.01

1,527.21
1,354.92
2,041.37

3,008.10

3.870.98

swldnnmsvaadie
Revenue
NS fuun Munsowrniy

Uuss Million Baht Milion U S $
101.24 25,050.23 1,089.15
98.81 1.833.74 79.73
78.89 266.45 11.59
103.12 1,567.28 68.14
87.93 5.978.27 259.71
84.25 773.28 33.62
59,36 1.143.00 49.70
126.52 653.22 28.40
88.12 352.56  15.33
107.89 564.55 24,55
90.68 1,122.25 48.79
107.43 1,364.41 59.32
211.12 4,083.32 177.54
03.89 12.586.41 547.24
90.91 965.27 41.97

74.14 730.92 3178
80.57 909.48 39.54
93.99 919.22 39.97
120.25 2,400.62 104.37
75.30 2,578.74 112,12
66.40 107.99 4.70
58.31 126.58 5.50
88.76 1,396.58 60.72
130.79 2,451.01 106.57
573.40 24.93

188.30

A1 ﬁauua:nﬂm g1 emlg fovssinvinafiorrs viadizina wm.252s lagmsviaafivunadssinalng

Note Exchange rate. USS 1 = Bht. 23 00

Source of Data - Estimaled Expenditures based on a Tounst Consurmplion Expendiiures Survey 1982, conducted by Tourism Authornity of Thailand.
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NDIINY I (W.A.2512-2526)
Table 2 Number of International Tourist Arrivals, Average Length of Stay, Average Expenditure Per Person Per Day and
Revenue from Tourism (1969-1983)

WA 0.4, $um 7 Wu-aa ssesomviadnials mldiwchsdonudaii swlédnnnsveadnn Y LRY-86
Invia i) () (fum)
Year Numse-rﬂof._ - _Average Length .Average EXUt:ndl-luTé- o _-—Reveﬁue from
B E AD International % Change of Stay Per Person Per Day International % Change
Tourist Arrivals (Baht Tounsm
2512 1969 469,784 « 24,52 1,88 600.00 1,770 + 45,08
2513 1970 £28.671 - 33.82 4.82 765.19 2,175 + 22.88
2514 1971 638.738 - 1.0 4.87 765.19 2,214 + 1.79
2515 1972 820,758 « 28.50 4.93 765.19 2,718 + 22.76
25186 1973 1,037,737 - 26.43 4.70 765.19 3,457 + 27.18
2517 1974 1,107,392 « 671 4.83 765.45 3,852 v o11.42
2518 1975 1,180.075 - 6.56 5.07 765,45 4,538 + 17.50
2519 1976 1,098,442 - 6.19 5.09 765.45 3,990 - 12.08
2520 1977 1,220,672 <1112 4.51 836.40 4,607 + 15.56
2521 1978 1,463,839 « 19.10 4.84 1,263.80 8,894 + ©3.05
2b22 1979 1,591,455 + 9.47 5.09 1,386.51 11,232 + 26.29
.2523. . 1-950 ) 1,858,801 « 16.80 4.90 1,950.92 17.765 + 58,16
2524 1981 2,015,615 + 8.44 4.96 2,146.00 21,455 v 20.77
2525 1982 2,218,429 + 10.06 4.79 2,248.14% 23.879 + 11,29
2526 1983 2,191,003 - 124 4.91 2,328.56 25,050 + 490
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