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The year 1990 marked the 30th anniversary of the Tourism
Authority of Thailand, culminating in satisfactory progress in the history
of national tourism promotion. It brought abaut all the benefds to the
country as outlined In all editions of the National Economic and Social
Development Plan. In particular it generated revenue in foreign
exchange for use in the counlry's economic development, income

distribution and creation of jobs al the Iravel destinations in the upcountry.

Tourism growth of the past 30 years proceeded at a very
rapid rate despite having to face fierce competition from the world
Iravel market and economic and political upheavals in various regions
around Ihe woild tn 1960, the year in which the Tourist Organization
of Thailand was established, there were only 80,000 tourists visiting
the country, compared with 5.3 million tourists in 1990. And likewise
Ihe tourism revenue. In 1960 Thailand earned 196 million baht, which
figure increased to 110,000 million baht in 1990. These later figures
made the tourism industry the couniry's top foreign exchange earner
for many successive years. The rapid expansion of the tourism industry
resulted in mass tounsm (hat brought forth a huge onrush of Iravellers
to varous deslinalions of Thailand and effecting enormous changes m
the economy, society, Culture ang environment of the destinations,
which bore out the life cycle of a destination. The phenomenon became
evident since the 1987 Visit Thailand Year. The Tourism Authority
of Thailand was well aware of the inevitable change and so put in ils
best effort to minimize the negative outcomes of he change and lay
the foundation for solving the problems especially the physical
environment of the destinations which ‘ormed the major bulk of the
1990 operations.

In 1990, the growih of international travel to (he country slowed
down as a result of the build-up to the Gulf war while domestic tourism
continued to grow al a normal rate. As for the development of travel
destinations angd services, there appeared to be ihe growing problems
of deterioration and disorderliness in fourist service industry. These
problems badly tarnished the lravel image of the country by destroying
the selling poinis or olher attractions which have long been identified
with Thailand. The Tourism Authority of Thailand thus laid heavier
siress on resolving these development problems in 1990 Ihrough
cooperalion wilh concerned agencies In the public and privale seclors
In carrying out important operations, e.g. preservation or rencvalion of
travel destinations lo increase their carrying capacily; awareness
campaign for conservation of natural resources toward sustainable
development; eco-tounsm promotion, research sludies and semnars on
environmental impact at travel destinations; and regulation of travel
businesses. These operations received excellent cooperation from
various organizations and constituled an imponant foundation for
resolving future problems o as to foster the tourism image and preserve
the environment of Thailand in good condition so that Thailand conlinues
10 be a quality and well-known destination al all times.

The Tourism Authority of Thailand would Jike to express its
deep gratitude to institulions and organizations in the public and private
sectors for their continued cooperation and contribution to the travel
industry. Thanks are also due 1o the Tha people for their awareness
of the value of tourism resources and helping with their conservation,
which will play an important part in promoting the travel image of
Thadand 1o all visitors.

. frashsstoust,

(DHARMNOON PRACHUABMOH)
Governor
Tourism Authority of Thailand
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The Board of Directors of the Tourism Authority of Thailand
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Mr. Korn Dabbasansi Chairman
Minigter Attached 1o the Office of the Pame Minister
Mr. Sawarng Sriniita Direclor

Deputly Permanent Secretary

Representalive for Permanent Secretary, Ministry of Communications
Mr. Sompongse Falchampa Direclor
Oirector-General, Department of Iaformation

Reprasantative for Permanent Secretary, Ministry of Foreign Afiairs

Mr. Chalong Wongsa Director
Inspector General

Representatve for Permanent Secretary, Ministry of interior

Mr. Arthom Suphapodok Director

Sacratary-General, Office of the National Enviranment Board

Mr. Bunyaraks Ninsananda Director
Director Overall Planning Division

Representative for Secrelary-General

Office of the National Economic and Social Development Board
Mr. Taksapo! Chiemwichitra Director
Permanent Legisiative Councillor

Representative for Secretary-General Offics of the Juridical Councif

Air Chiet Marshal Weera Kitchathorn Direcior
President

Thai Airways International Ltd

Mr. Kumpol Techaruvichit Director
Mrs. Yavalaksana Pangsapa Director
Mr. Dharmnoon Prachuadmoh Direclor and Secretary
Governor, Tourism Authorty of Thailand of the Board
Mr. Seree Wangpaichitr Assistant Secretary
Deputy Governos for Planning and Development of the Board

Tounsm Authority of Thailang
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Mr.Phairote Thammapimuk

Deputy Governor for Administration
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Executives of the Tourism Authority of Thailand

welssng winddan
Hg ek st
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Mr.Tamasak Rojanasoonthon
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M.Tira Seeboonruang
Dyrector, Market Promotion Department
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Director, Governor Office
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Mr Visit Srinava
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Mr.Manoon Wongkemolshet
Durector. Japan & Korea Regional Office
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Miss Nuanta Dejakajsaxa

Director, Americs Regional Omice
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The Policies of the Board of Directors, Tourism Authority of Thailand, Fiscal Year 1990
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1. To promote and encourage foreign travellers lo visit every
region in larger numbers, to stay longet and to spend more money.
Special attention will be given to family travel.

2. To expand and promote Lhe larger number of Thais of alf
ages and in all walks of lite to visil the regions.

3. To conserve, renovate and develop the counlry's tourism
resources so as to retain their identity and quality and so that \hey
remain the pride of the Thai peaple.

4. To develop every branch ang every level of lourism personnel
s0 that they are of sufficieni quality and quantity to meet the growth
of Ihe tourism industry.

5. To suppon and jointly invest in the improvement and
development of the facilities, infrasiructures and new tourist attractions.

6. To improve and upgrade the standard of the country's travel
trade to the level acceptable 10 the international travel community
including the prevention and elimination of unfair exploitation of the
tourists, which is detrimenial to the image of the country.

7. To promote the use by international airlines of the
international airports in 1he upcountry regions in addition to Bangkok
International Airport as the gateways into Thailand for both scheduled
and charter services with increased frequency ang regularly in
all seasons.

8. To cooperate with neighbouring countries especially the
ASEAN and indochinese countries in undertaking joint tourism promotion
with Thailand as the hub of all those activities.

9. To promote fourism in national parks in conformity with the
criteria and conditions prescribed by the Royal Forestry Depariment.

To provide cooperation and coordination in developing the facilities
and services provided in the national parks in such a way lhat the natural
environment will not be affected.

10. To promote international sport contesls and the fostering
of the country's good image as a shopping paradise for foreign tourists.

11. To seek earnings within the framework of ordained power
and use the eamings 10 supplement the budget for the couniry's
tourism davelopment.
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In 1990, Thailand welcomed a lotal of 5,298,860
international tourist arrivals, representing an increase of 10,17
per cent over the previous year. Travellers from the Asia-Pacific
region made up the biggest group, accounting for 62.40 per
cent of the total arrivals, followed by Eurape, the Americas,
South Asia and ihe Middle East.

There was an increase in tourists from all the regions
except the Middle East: Asia and the Pacific up by 11.86 per
cent, Europe up by 11.60 per ceni, the Americas up by 6.93
per cent and South Asia by 7.07 per cent while the Middle East
down by 27.40 per cenl.

There were 3 main factors thal favoured the increase in
inbound travel to Thatland:

1. The economic growih of the Organization for Economic
Cooperation and Development countries continued to register
nigher at a 3 per cem growth rate. West Germany and Japan,
Thailand’s targel markets, continued to lead the world economic
performance. This is coupled with the fact that Asian economic
growth had the world's largest average expansion at 5.5 per
cent As a resull, Asian tourists especially from Soulh Korea,
Taiwan, Hong Kong and Singapore travelled overseas at a
greally accelerated growth rate.

2. There was a nsing trend in long-haul trave! especially
i Europe, coupled with the environmenial detenoration of
certain destinations, e.g. along the Mediterranean coastline. [n
addition, several countries in South Asia, which were once
popular destinations, were being plagued wilh domestic
disturbance. Alf these factors served to disperse travellers on
course 1o Thailand.

3. Thailand now is very popular with several airlines
which look to it as Asia’s commercial aviation hub on account
of Thailand's geographical advantage of being an excellent
stop-over between Europe and Australia as well as en route
from Europe to the Far East.

Bowever the 1990 fourth-quarter tourist arrivals from
some target markets declingd in number as a result of the
Persian Gulf crisis which began early September and caused
travellers from the Middle East to cancel their trips in large
numbers. American and some of the European travellers also
were filled wath fear of potential danger in overseas travel. The
result was a slowdown in travel to Thailang from some quarters.
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ASIA AND THE PACIFIC

Asia and the Pacific currently is the most imporiant
segment of ihe travel market. It represented the largest portion
of all the inbound travei, about 60 per ¢cenl. The region’s overail
travel growth remained at a good level, about 10-15 per cent
yearly.

In 1990, there were 3,306,414 tourist arrivals to Thalland
from Asian and the Pacific, an increase of 11.86 per cent over
the previous year. The countries which registered large growih
rates were Taiwan, South Korea, and Australia. The economy
of these countries especially the first three mentioned was
extremely favourable to travel and even more so when South
Korea and Taiwan lifted their overseas travel restrictions.
Australia somehow was faced with the economic problems and
inflation which caused its domeslic travel cost to go up. Growing
numbers of Australians therefore turmed to Thailand which was
priced lower than domestic travel. Travellers from Hong Kong,
Singapore and India continued to come lo Thailand in greal
numbers like the previous year out of satisfaction with the wide
variety of lounsm resources of Thailand and lower cost
compared wilh other countries.

Travellers from Malaysia showed a rather low growth rate,
which resulteg from the news report of the AIDS epidemic,
devalvation of the ringgil, and the Malaysian government’s
campaign for increased domestic tourism during the Visit
Malaysia Year.

Travellers from Saudi Arabia sharply declined as a result
of the tension from the crisis in its neighbour country, Kuwait
which was invaded by Iraq. Saudi Arabian travellers were quite
apprehensive for their own safety in overseas travel.
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EUROPE

In 1990, ihere were 1,229,957 European tourist arrvals
to Thailand, representing growth in all the target markets and
an increase of 11.06 per cent over the previous year. The main
reasons for the increase came from the tourists’s growing
satiety with destinations along the Adriatic and Mediterrangan
Seas particularly Spain and Greece which met with decline in
tourist numbers. In addition, constant disturbance occurring in
India. Sri Lanka and Nepal drove away potential visitors from
these countries, who instead headed for Southeast Asia
especially Thailand. They were encouraged by current
convenient travel and lower cost compared with the
Mediterranean destinations. *

Although the Persian Gulf crisis loomed large from
August 1990, the majonty of European travellers still feh
confident about the situation and safety in lravel to Thailang
by choosing those airlines that do not fly over the Middle East.
Some of them cancelled iheir planned trips to Egypt and Turkey
and came 10 Thailand inslead.

THE AMERICAS

In 1990, there were 367,778 tourist arrivals to Thailand
from the American continenis, an increase of 8.17 per cent over
the previous year. The U.S.A accounted for 285,352 travellers,
an increase of 6.93 per cent, followed by Canada at 68,987
travellers, an 11.91 per cenl increase.

U.S. 1ravellers continued to come to Thailang n larger
numbers, but its growth rate was smaller than the previous
years as a result of the slowdown in U.S. economic growth
toward the end of 1990. The recession became apparent at the
outbreak of the Persian Gulf crisis to cause the domestic oil
price to double. Investors were left uncertain about the situation
and halted their activity temporarily. People also partially cut
down therr spending. Nevertheless travel between Thailand and
the U.S.A. was slill as convenient as the previous year with a
number of airlines plying the route. in addition, 3 more weekly
flights were added to the direct service on the Los Angeles-
Seoul-Bangkok route, beginning in June.

Canadian travellers expanded steadily since the
inauguration of the flight operation between Canada and
Thailang late 1987. Thai-Canadian trade relations were also on
the increase while the Canadian aid programs directed at
Thailand hefped increase travel and communications.
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1. Marketing

Overseas Marketing Promotions

For 1990 overseas marketing promotion, the major farget
was still focused principally on generating more tounsm revenue
in foreign exchange through increasing tourist arrivals, average
length of stay, and average expenditure all concurrently. The
markets were divided Into 3 groups, based on consideration of
tourist number, economic and social quality, and growth
polential:

Group 1: Japan, Hong Kong, United States of Amenca,
Taiwan, Germany, France, Australia, United Kingdom. Korea,
Malaysia, Singapore and ltaly.

Group 2: Swilzerland, Canada, Netherlands, Sweden,
Austna, Denmark, Finland, Norway, Belgium, New Zealand,
Spain and Greece.

Group 3: India, Saudi Arabia, Israel and indonesia.

The promotion and publicity operations were launched
through selection of quality target groups and promotion of
expanded travel to destinations n every region and in all
seasons. The operations were jointly underiaken by the private
and public sectors both in domestic and overseas quarters 1o
mutually benefit each other. Promotion was under way for
Thailand to be the aviation gateway into the Indochinese
countries and Myanmar and for it to be the major stopover by
promotion more scheduled and charter flights on medium-haul
and long-haul route to international airports in the upcountry
fegions. There was also 'promotion’ of cruising 1o islands and
coastal resorts and of shopping for souvenirs, duty free goods
with food and fruits as additional selling points.

Summaries of overseas marketing operations:

- Joint sale promotions with local and overseas tour
operators. The TAT joined with the private seclor in orgénlzmg
travel shows at major cities In Asia, the Americas and Europe.

- Participation in olher travel shows and travel marts in
addition 1o lhose joint promotions with the Thai private sector.
There were 20 such international fairs.

- Panlicipalion in importan{ convention, exhibiion and
incentive travel shows.

- Participation in marketing operations with travel
associations to sell tourism packages jointly with their members.
Presentations were made to tour operators and retail travel
agents.

Domestic Marketing Promotions

These operations were girected at the promotion of
increased domestic tourism-travel 1o the upcountry regions to
visit nalural and archagological destinations including fostering
awareness among Thais of the preservation of tourism
resources and supporting or premoting revival and introduction
of Thai art, cutture, customs, festivals and new destinations.
They should resuit in income distribubon and creation of
employment at a focal level. The Thai people would also take up
maore travel inside the country to result In a drop in overseas
travel The TAT joined with local public agencies and private
businesses in sales and marketing promotions in support of the
local attractions.

Summaries of domestic marketing operations:

- Promotion of new travel formats and routes. Operations
were undertaken to survey and develop new iravel routes with
emphasis on development of new travel routes In the Northeastern
region. There will also be promotion of new travel formals, e.g.
diving tour.

- Organization of fam trips for travel agents and media.
The Pattaya office organized fam trips for travel agenls from
Bangkok to visit destinations in the Eastern region. The Ubon
Ratchathani office organized fam trips for travel agents and
media from the important markets in Bangkok, Southern region
and Northern region to visit destinations and observe festivals
and traditional fairs sn the Northeast. The Surat Thani office also
invited travel businesses, associations or clubs and media from
other destinalions to visit destinations and facilities in the area
under its Jurisdiclion to collect data for use in making sale
presentations.
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2. Advertising

Overseas Advenrtising

The 1990 overseas advertising concentrated on only 16
important target markels even though the number of target
markets has beén increased. The other target markets did not
receive much emphasis in this area of promotion. Advertising
was undertaken in the following media:

- Publication. Advertising was launched in the target
markets, e.g. Hong Kong, United Stales of America, Tawan,
France, and Germany. It was both advertising for the TAT and
joint advertising with other agencies. e.g. airlines and other
NTOs and was launched in, e.9. Singapore, Australia and the
United Stales of America.

- Television. Regular television advertising was
launched in Hong Kong and Taiwan during ihe tourist season,
1.e. school holidays and New Year.

- Feature articles. Feature articles were published
jointly with magazines and books with support agdvertising in,
e.g. Germany, France, Malaysia and lialy. Joined with some
associations, i.e East Asia Travel Association (EATA) and
ASEAN in convention advenising.

- Billboards. Advertising billboards attached to trams and
inside buses were launched in Hong Kong. Advertising billboards
were launched in Malaysian cities. Advertising billboards were
set up at underground stations in ltaly.

- Radio. Radio advertising was launched in the United
States of America and Malaysia.

Domestic Advertising

In 1990, advertising was launched in publications to
publicize destinahons, festivals and traditional fairs of the
regions around the country. The campaign was a continuation
of the previous year, i.e. “Thaldand’s 5 Regions.”” The target
groups were not only the general public but youth groups from
school to university levels, government agencies and state
enterprises, companies and expalriales.

Advertising was carried out from January to March to
promole more off-season lravel.

3. Public Relations

Overseas Public Relations

The objective was to foster improvement of the overall
image of the country overseas and to provide data to the
greatest possible number of tounsts. The important activities
for 1990 included:

- Invitations were extended 10 lour operators and media
10 lake fam tnips to Thalland. Invited were 812 travel agents,
405 writers and 7 groups of photographers and TV producers.
They visited the major destinations: Bangkok, Chiang Ma,
Paitaya, Phukel. and the lesser ones: Hua Hin, Cha-am. Samu,
Mae Hong Son, Chiang Rai and Northeastern destinations.

- Produciion of newsletters and press releases was a
principal feature of public relations operations and has been
carried out continually. Through them were disseminated news
and information on new mavements in Thailand’s tounsm
industry (o target groups in every market. There were about 4
such productions each year. Press releases were issued to
inform the media who further helped spread the information
about.

- Information was publicized through computer-based

message system and leletext, using latest equipment suitable
10 the market, e.g. use of leletext in Australia and laly while
in the U.S.A. computer-based transmission (videotexi) was used.

Domestic Public Relations

The cperations included:

- Public refations through radio and television. Radio and
television programs were produced 1o publicize destinations,
traditional fairs and souvenir goods of the provinces. The
programs were interspersed with items of information on Travel
and hospitalty as well as campaigns for conservation of cuiture,
customs and environment. The radio and television programs
were broadcast via stations around the country.

- Domestic news. In 1990, news publicity was carned oul
for the TAT's activities and movements in the tourist industry as
well as festivals and traditional fairs in the provinces. The news
was spread through newsletters and press conferences.

- Travel information services. In 1880, information
services were provided in Bangkok and the provinces where the
TAT local offices were situated. The TAT information centers
were also set up to provide informalion service in some
provinces where there were large numbers of visitors.

- Exhibitions. tn 1990, exhibitions were slaged in Bangkok
and the provinces where the TAT local offices were situated to
publicize tourist destinations at the festivals and/or traditional
fairs that were organized by the provinces. There were 50 such
0Ceasions.



20

4. msdam‘ aJmsﬂs~qummmm‘luﬂs*-mﬁ'lnuuw
msvondtendaduseia {International Convention
Promotion and Incentive Travef)

msﬂ“mJTzvqummmaﬁm'ﬁﬁunmnﬁwﬁmammna’a
STUNASY IRV TENg MaosIumIA1Tiad szinTuues
Use mnﬂuuma*namu mamnumumﬁdmamsds:'nu
a*um'lmwUa4mqmﬂ'nmmsaaunmommmwm Wiz
gulvgi Lﬂwwums-auusmwawmmw uav.ﬂu;mu
ﬂnmaumuauhs suraudags Taddwihgnuwhdaa
Lﬂuuqﬂnunnﬂ‘nmu’lummw ~lyfau srpuda wmm'm
Use wawmuhjuatmoaTamﬁmmaummumﬂﬂmu Faton
*unﬂmwxwwmnw Imm'lﬁmmms Uz newaommm
rsquiulngjaglusswing 57 u mmmxuﬂmuwmmm
nauua wmmsﬂs.mumuums i nmwmnaaﬂum mﬂuuq
fyziafudszunm 810 T

LAz DIANDANTI TS 'qumwmm'luﬂs analng
a.mu'[m SR ES mﬂ‘lnu“lmumanlwﬂuamuﬂmﬂs-wmmma
wa'nunjummu Tul 2533 dmiuse qummmmluﬂs wnIng
428 A%y ummuumnuﬂs ’quﬂs UM 85,659 AU CEINTal)
Wumsytz qus: ﬂunuma Usnanugamsys: m;vmmsmuau
ﬂ%mﬂemamwmﬂs TUEUMIR Il wes RARMNTIN
ﬂmuwaamﬂwﬁ ﬁumu'lmywdunnmqu T0IRNTA
wnma

nsurzguidny 9 luveud o5 faad : -

- ASEAN Tourism Forum 1830

- 4™ World Assembly on Adult Education

- 30 Asian Pacific Racing Pigeon Conference

- Dwverging Roads in Changing Society : Roles of Higher
Education in the 80°s

- 6t Waorlg Congress of Menopause

- Global Change : Effect on Tropical, Forest, Agricultural,
Urbanization and Industrial Ecosystem

- The Combined Meeting of ASEAN Orthopaedic Association
1ot Congress and the Thai Orthopaedic Association

- 33'9 Colombo Plan Consultation Committee Meeting

- th Congress of Federation of Asian Veterinary Association
(FAVA)
- 5™ Asian Congress on Rural Medicine

- 2" Western Pacific Congress on Infectious Diseases and
Chemotherapy
- The Asian Regional Conference of Jaycees International
aile msviauﬁmu»ws weng 1@ wnus ey
msﬂmgu IMF } Worlg Bank nmmmﬂu 5 3 Yszve
anfowin Wi 2s-27 fumou 2533 Lwammrylwum

Us.quua.ﬁmmumvﬂs,qunnmumsmm,mum.mmm:

ﬂmgjwmsﬁmmsia N33 3T 7y World Bank / IMF ﬁngomwe
Wiuft 15-17 qanay 2sae

nm. 1@\naLﬂuu[umummym*-mmumﬂJ‘ﬁ TUWUNTR
luUsznelnuuss mviaafin udionius 19 mommh i ing
lassaHalumausmymsyse 'ﬁummmm‘lmumm
UREEITI AU LAY mmsmwaobaum'luuv\d?mﬁau
wiafnt ¥oalss 'quummmumm«wmua qﬂmmmﬁmu
Y\’]Tﬂ&l\«ﬁ'\“'ﬂ@ﬁ" qﬂmnmmwma UT ﬁl_lﬂ’ﬁm 7'JUYN
ﬂs"Lnﬂ‘lmu«muﬂwaumumw‘mowmnmu {imusisy aulng
Dumurdndanuudasutuiuly dofu Usanalngds
= duanuivans: SRS wmmmmmmmﬂumm

g wﬂumsmmumms ’gummmmlu
s mﬂ‘lmua -miveafionieduseiadai

f. LWQI‘MHN’WLQUHWﬂﬂUM’NUT WALAL AU DY
YgoR T qu.lmmm yimImsyds: 'qmmeﬂs sneIngadn
nmm‘nmunmmm squites 19 us aitdanss STUUMTE
u&:mmaqmmmmﬂumm

2. e ot quas M Menaunszasing sswhal ssna
maamwﬂwmuﬁtﬁm{mﬁwmmszquua:mwiaauﬁlmw’ia
Hus1e%s mdaludsanalny

'mmsmmumummamumnh 'gumm'mmu.a ns
'ﬂ8\!LY\U'JLWﬂLUHTWG?NUHH%@WLH“G'M mu

1. HRMBNENS

ﬂTaagatﬁmn‘u§oéﬂmunmurmnmaaamu?ﬁwqﬂnstﬁ
Mgy mwamsmsﬂs wmmmﬂudrmﬂ‘lm
ARDOTUANKISUNAIN DT 52 qsmmm mmau
s Soulumsdays: PUUMITIR mummnmmnmws e
ma‘lﬁ‘lumwawuwxwamuummsds TU 15U WAURY 1NENS
mwmmmmmﬂmwza {incentive Brochure) ua Ug‘num%
Uiz 'qummmm‘mmwuw%um 7Y mwommuumnumums
gaxTumsvis TUUITIA USE MiveafoReu 18109
mn. nanadmsdswwmmmm Iwinlun sd s Tumouws
upsyse mﬂuwuﬁﬁammumwa.mﬂme 9 'Lumwmh"qu
wma s sonelnusr msoadpaiadiuseia

2 mnﬁzyqaaﬂf:qu fansvioaitundaiduaoda
ursKNL mumemn«uﬁnmﬂs ind lnp

Tmmmmnumumwuumam’unuaomwmsﬂs 3 Y
TRWVEC SPICRIPS mﬂwﬂﬂnmmmuaammoqmmmmdmma
ua,unmuumnﬂuﬁnmummsnawwwmwn 7IN4a" ]
Lur anud qﬂmm TR TR I L RIGREIIO ’qumnwae o
Hauanuiafies amjwqwsawmmsmmmLwanJmmm
{Incentive Tfave1}

uan’nnu uwn%uwaema'nwmmﬂnmmauwana
A fURIENOEMWTEI IR M TN TUTE 'qu‘\ﬂmuum



4. International Convention Promotion and

Incentive Travel
(nternational conferences have an important role in
pramobion the national economy as well as the daily life of the
local people because conference delegates tend to have greater
expenditure than the spending of average tourists. The majority
are executive officers, earn on average higher income and travef
on expense accounl. Quite a large number of delegates bring
along their families on the \np, which incur addiional expenditure.
in general, most conferences run from 5-7 days which if pre and
post-tour days are included can be expanded to about 8-10 days
of stay in that country.
Accerding to the statistics on conferences held mn
Thailand, 1t was found that Thailand has been increasingly
selected as venue for international conferences. In 1990, there
were 428 conferences held in Thailand with a 1otal of 85,659
delegates. Most of them were regional conferences. The most
frequently-held types of conferences were lrade, commercial
and (ndustrial conferences. Venues for most conferences were
in Bangkok, foilowed by Phuket.
Importanl conferences held in 1990 were:
- ASEAN Toursm Forum 1990
- 4th World Assembly on Adult Education
- 2nd Asian Pacific Racing Pigeon Conlference
- Diverging Roads in Changing Society : Roles of Higher
Education in the 90's

- 61h World Congress of Menopause

- Global Change : Effect on Tropical, Forest, Agricultural,
Urbanization and Industriat Ecosystem

- The Combined Meeting of ASEAN Orthopaedic
Association 10th Congress and the Thai Orthopaedic
Association

- 33rd Colombo Plan Consultation Committee Meeting

- 7th Congress of Federation of Asian Veterinary
Association (FAVA)

- 5th Asian Congress on Rural Medicine

- 2nd Western Pacific Congress on Infectious Diseases
and Chemotherapy
- The Asian Regional Conference of Jaycees International

The Tourism Authority of Thailand attended the World
Bank/IMF Meeting in Washington, D.C., U.S.A. on 25-27
September 1990 10 extend invitations 10 the delegates and their
retinues to the Board of Governars of the World Bank and

International Monetary Fund Meeting 1o atiend the World Bank/IMF

Meeting in Bangkok on 15-17 October 1991,

The TAT considers it an important policy to promote
nternational conferences in Thailand and incentive travel as
Thailand has an intergrated struciure of convention services in
Bangkok and several provinces The standard of its holels are
on a par with other countries or better Conference rooms ar
halls are equipped with modern amenities and state-of-the-art
equipment. Communications are fast and efficient and staff are
knowledgeable and experienced. Thailand itself has numerous
beautiful destinations and interesting culture. The Thais are a
race of fnendly, smiling people. Therefore Thailand is an ideal
venue for holding conferences and an agreeable destination for
incentive travel.

The objeclives of promoting international conventions in
Thailand and incentive travel were:

1. To make known overseas Thailand's readiness 1n
terms of venue, equipment and services for organizing
conventions ang that it is a svilable venue for holding
international conventions and organizing incentive travel,

2. To invite and persuade international associations and
bodies including related agencies to bring conventions and
incentive travel 10 Thailand.

The strategies used in promating international conventions
and incentive travel included:

1. Publications

They were a collection of data on available facililies which
incluge venue and equipment, schedute of internationat
conventions in Thailand as well as compilation of convention
venues which are suable or have readiness for holding
international conventions. There were also brochures given to
organizers to be printed as publicity for the convention, e.g.
folders. incentive brochures and annually-published convention
ang exhibition calendars. The TAT office responsible for
promotion of internalional convention and incenbve travel is the
International Convenlion Division, whose duty Is to promote and
publicize facilities for holding international conventions in
Thailand and incentive travel.

2. Fam trips for Convention Organizers, Incentive
Travel Organizers and Writers

With cooperation from airlines and inlernational convention
organizers in the country, fam trips were arranged for incentive
travel organizers and writers to observe for themselves various
facilities, e.g. conference venue, equipment ang services for
ideas and inspiration in organizing convenlions or arranging
incentive travel.

In addition, the media representatives were invited to take
fam trips so they could faier publicize data on convention
facillies and services.
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3. Audio-Visual Equipment Production

Films and videotapes were produced to feature iravel
attractions, convention venues, equipment and amenities as well
as data on convention for distribution to convention arganizers,
incentive travel organizers and agencies in Thailand's travel
1arget markets who were likely to hold international conventions.

4. Sale Promotion and Exhibition

The TAT joined with the Thailand Incentive and Convention
Association (TICA) and the Asian Association of Convention and
Visitors Bureau (AACVB), of which the TAT was a member, in
participating in convention and incentive travel shows and
exhibilions, €.g. the European Incentive and Business Travel
and Meeting Exhibition (EIBTME) in Geneva, Switzerland on
8-10 May 1930; the Incentive Travel and Meeting Excutives
(ITME) in Chicago, U.S.A. on 9-11 October 1990; the SERVI
Congress on 4-6 December 1990 in Paris, France; the CONFEX
in London, England on 6-8 February 1990; and the Corporate
Travel in London, England on 27 February-1 March 1990.

5. Advenrtising in Conference Journals

Advertising was undertaken in selecled journals that
aimeg at conference and incentive travel organizers in the target
markets of Thailand. Thailand was publicized as one of Asia’s
important and modern convention centers.

6. Facilitation and Services for Conventions and
Incentive Travel

To make attendance at international conferences a
memorable experience for delegales and to expand incentive
travel opportunities on subsequent occasions, facilitation and
services were provided for delegates and incentive travel
arganizers such as airport haspitality, welcome party, slide
presentation 10 accompany talks on travel destinalions and
convention venyes of Thailand, Thal cullural performances as
well as coordination with government agencies for assistance
in facilitation, i.e. Airports Authority of Thailand, Customs
Department and Immigration Division.

Convention services provided included:

- Agvice for arranging pre and posi-tour,

- Advice and suggestions given to associations in
exlending nvitations 10 internationai associations to host
conferences in Thailand,

- Assistance with brochures, folders and posters to be
printed by organizer for announcement and disiribution.

7. Convention Promotion Campaign for Thailand

The TAT largely cooperated with the Thailand Incentive
and Convention Assaciation (TICA). (n 1980, Thaland bid for
international conferences to be held in Thailand and was
awarded the following: .

1. The 35th Australian Federation of Travél Agents (AFTA)
to be held on 22-27 July 1992 at the Shangri-La. About 1,200
delegates were expected to aliend. The TAT in conjunction with
the TAT Sydney office and the Thailand Incentive and Convention
Association would host the event.

2. The 6th Animal Science Congress of the Asian-
Australasian Association of Animal Production Societies (AAAP).
About 1,000 delegates were expecled to attend the conference
in November 1992.

3. The 13th International PIG Veterinary Society
Congress. About 1,500 delegates were expecled 1o attend the
conference in 1994,

4. The 2nd Asian Urological Congress. About 500
delegates were expecied to attend the conference in 1991,

5. The 9th Congress of Southeast Asian Librarians
(CONSAL). About 800 delegates were expecled to attend the
conference in 1993.

6. The 34th International Association of Agncultural
Students (JAAS) World Congress. About 200 delegales were
expected to attend the conference on 12 July-3 August 1990 in
Khon Kaen.
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5. International Tourism Cooperation

ASEAN Cooparation to Stage the Visit ASEAN Year 1992 (VAY 92)

Origin

1. Visit ASEAN Year 1992 (VAY'92) Project. Following
a special meeting of the ASEAN Committee on Trade ang
Tourism (COTT) on 6-8 November 1986 in Bangkok, the ASEAN
Sut-Committee on Tourism (SCOT) was asked to propose new
projects to promote tourism among ASEAN member countries
and from other regions.

2. SCOT proposed the Visit ASEAN Year project to
COTT for approval and the matier was submitted to the 3rd
ASEAN Summit Meeting on 14-16 December 1990 in Manila,
the Phillippines. The following were the meeting’s deliberalions:

- Approved and declared 1992 the Visit ASEAN Year,

- Asked the government of each member country 1o
support the public relations effort for and other activities of the
Visit ASEAN Year beginning 1989-1992,

- Instructed the various committees of ASEAN and relaied
agencies about the dehberations and to provide support by
launching activities related to culture, sport and trade for the
Visit ASEAN Year.

3. The public relations for the Visit ASEAN Year would
emphasize both activilies that cause impact on the travel trade
and activities that cause direct consumer impact. They would
be underiaken in ASEAN’s target markets, i.e. Japan, Australia,
West Germany and ASEAN member countries as joint effort by
tourism agencies ang national airlines. They were:

- Hosptality Bank praject n which travef writers were
invited from ASEAN's target markets, i.e Japan, Australia and
Germany for a visit to ASEAN member countries.

- Advertising planning for important markets.

- VAY'92 public relations. AMC-Melawar Zecha
Communication (AMC-MZC) was appoinied as PR agent for the
VAY project in the target markels. VAY fiims willl be produced
in English, Japanese and German. Brochures, Tour Shelf,
Calendar of Events and ASEAN Tourism Update will be
published. Advertising will also be undertaken In various media.

- ASEAN EVENT will be staged in each member country
in 1992,

Agency in Charge

Implementation of activities geared to the Visit ASEAN
Year was entrusted to the following agencies:

- ASEAN Tourist Information Centre (ATIC)

- ASEAN Promotional Chapter (APCT) in United Kingdom,
Los Angeles, Tokyo, Frankfurt and Sydney

- ASEAN Nationaf Tourist Organizations (ASEAN NTOs)

- National Committee for VAY’92

- Other agencies of ASEAN, e.g. ASEAN Travel
Association (ASEANTA), Committee on Transport and
Communication (COTAC), Committee on Finance and Banking
(COFAB) and Committee on Culture and Information (COCI).

Budget

The public relations budget for the Visit ASEAN Year
amounted to US$3.000,000 with each country receiving
US$500,000.
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1. The TAT's Role in Environmental
Conservation, Prevention and Solving of

Environmental Problems

The Tounism Authority of Thailand (TAT) carried out its
work on the environmental conservation, prevention and solving
of environmental problems out of awareness of the impact of
tourism development under one of its major policies, which
clearly stated that it would work toward conservalion and
renovation of the cultural and natural heritage and the
environment in arder 1o preserve the Thai identity in its purest
form.

The TAT Is a public agency whose role is not only to
promote tounsm but its other important rofe (s to develop
nattona! tourism so that it achieves healthy growih in the right
direction. The ideal 1$ to preserve the pristine Surroundings in
conjunction with the development thal aims at conservation of
the natural resources and environment. It is the sort of
development that considers tourism to be part of the surreundings
in an eco-system and makes use of the surroundings in the
eco-system without disturbing or destroying the bafanced
interaction. This 1s commonly known as eco-tourism.

Because the environment is the resources of lourism,
tourism devalopment ¢ simply the development of ihe
environment. It seeks proper utilization through study and
planning to improve, renew and create a host of benefits along
with altempls to conserve the environment in s original
condition or with the least detenoration in ordet to produce
worthwhile benefits for as long as posswle. This is suslainable
development in which the environment serves as an endless
source of benefits

The TAT’s operations on the gnvironmental conservation,
prevention and solving of environmental problems fell into 5
principal issues:

1. Planning and Technical Operations

1.1 Research Study and Planning of Tourism
Development

The TAT carried out its tourism development planning at
4 levels, 1.e. basic survey, basic study, drawing up a master
plan, and feasibility study. At each level of the planning, the
TAT stressed the imponance of environmental conservation
especially in drawing up the master plan for tourism development.
Each plan included statements on the preservation of the
environmental quality of each destination including the problem
and guidelines for seeking preveniion and solutions to tourism
impact on the environment. Examples of tourism development
planning al various levels included basic survey of Lampang/
Lamphun (1985), basic study of Satun/Paitani/Yala/Narathiwat
(1987}, master plan of Phra Nakhon Si Ayutthaya (1988),
feasibility studies of Phuket (1879), etc.

1.2 Production of Handbooks on Development of
Various Types of Destinations

Classification of destinations was inlended to produce
quidelines for destination developmenl in accordance with Lhe
technical principles to ensure a development that does not
conflict with the environment. The handbooks offered guidelines
for devetopment and conservation of nature and the environment,
e.g. lay-out of components to agree with natural condition and
construction of facilities based on appropriate design.

Handbooks on physical development of destinations fell
into 3 types

Handbooks on development of destinations in the nature
calegory, e.g. handbooks on development of destinations which
are mouniains, caves, walerfalls, reservoirs and \he seaside,
and handbooks on eco-excursions to the Northern region and
Northeastern region.

Handbooks on development of destinations in the historical,
archaeological and rehgious category, e.g. handbooks on
gevelopment of deshnations which are archaeological sies,
handbooks on development of destinations which are temples
In each region, and handbooks on development of city landscaping
for tounsm.

Handbooks on development of deslinahions in the culture,
customs and activities category, e.g. guidelines for conservation
and revival of festivals and traditional fairs related to tourism in
Thailand, guidelines for devetopment of undersea resources for
lourism promotion, case studies of Chumphon and Surat Thani,
and study of the development of tourist walkways in Bangkok.

1.3 Studies of Tourism Impact

It is commonly acknowledged that all development is to
cause both physical and cultural impact. The TAT therefore
emphasized lhe importance of this issue and carned out research
studies on he impact in the framework of environmental
conservation The targets were the major destinalions, ¢.g.
Chiang Mai, Phukel and Pattaya.

Studies of tourism impact provided insight into the nature
of \he impact, causes, guidelines and measures of solutions as
well as mentioned organizations and institutions related to the
problem which must join forces in prevention and correction
Examples of these studies included studies of tourism impact

on the society and cutiure of Chiang Mai : a case study, studies 27

of conservation and revival of festivals related to lourism in
Thailand, and studies of the impact of jungle tour on the
environment and local people.
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1.4 Studies of Carrying Capacity

Because the tounism development of each location must
take into account safe development that does not cause
problems or impact on the environment, 1 becomes necessary
that studies of carrying capacity be carried out to determine the
exient of tourism development capacity of \he area in order to
forestall the poilution problems.

Studies of carrying capacity are a necessary feature of all
development which must determine (he limits of development
capacity particularly of very popular destinations. They are very
vulnerable to deterioration, whose growth must stay within a
certain imit and cannot be measured in terms of quantity alone.
Their development must strike a proper balance, using quaiity
as the main criterion, i.e development in accordance with
carrying capacity of the area.

The TAT carned out its studies of carrying capacity of
destinations In stages Al the initial stage 1t studied popular and
fastly-developing destinations, e.g. studies of carrying capacity
of Ko Samui, Surat Thani and studies of carrying capacity of
Phi Phi (slands, Krabi,

All the planning and technical operations of the TAT
attached great imporlance to the environment The TAT aimed
to propose some suitable framework anc guidelines as well as
find solutions {0 and prevention of environmental problems.

2. Budget Support for Development and Conservation
of Destinations

Since 1987 the TAT has been given budgetary allocations
for development and conservation of destinations as were named
by these projects:

1. Projects to accelerate and revive economic expansion

2. Projects to supporl improvement of pubhc utihilies,
develop landscapes and smail-scale facilities in the counlryside

3. Projects or development and conservabion of destinations
under the TAT development pian or projects lo develop
importani destinations

4. Projects under loan agreements for tourism development
angd promotion (OECF or Overseas Economic Cooperation Fund
loan programs)

5 Project to develop destinations in the Northeastern
region (Green £-san Project).

On budgetary allocations lor the projects in the past, the
TAT coordinated with related agencies in the cenlral and
upcountry regions. Projects supported by the TAT included
projects to devetop public utilities and public works, landscaping
projects, and projects to improve environmental quality in
gdestinations

In allocating budget support. the TAT used as the criteria
environmental conservation as well as landscaping and land
and architectural improvement.

3. Support for Tourism Personnel Development

The TAT attached importance [o tourism personnel as
can be seen from the training and leclure programs on various
topics given to pupils, students. guides. youth guides, governmenl
officiats, company staff and monks as well as workers in various
segments of the tounst business, e.9. receptionists,drivers, and
beatmen. The content of these training seminars was focused
on campaigns to impan knowledge on environmental conservation
There was also a training project for tounst volunteers who were
trained to provide hospitalily and assistance to tourists and to
lock after the tourism resources

4. Meetings to Solve Tourism Problems

Problems ansing from tourism development are quite
complex and some are of gigantic proportions and vicious, which
require cooperation of several agencies in order to solve them
In the past therefore, the TAT held meeling and seminars to
determine causes and suitable solutions, e §. seminar on tounsm
(mpacl on the environment at seaside destinations in
Phetchaburi 1990,

In the meetings and seminars, discussion was centered
on the physical aspects of the environmental quality particularly
in major destinations, e.q. Phukel and Patlaya The problems
and 1ssues often raised included for example the problem of
unsuitable and disorderly buildings and constructions, and
pollution problems
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5. Environmental Conservation Campaign
Dissemination of information and public relations on
environmental conservation as related to tourism were underntaken

through various branches of the media, i.e. ragio, television,
newspapers, magazines including the TAT's own publications,
¢.9. Anusarn Or-Sor-Tor (TOT Travel Magazine), Thurakit
Thengthieo (Travel Trade Journal) and Chulasam Karn Thongthieo
(Tounsm Review).

In addition, there would be begun a training program
called “‘youth for Thailand tourism conservation™ which would
be held in June 1931. About 200 youths would be invited from
all the 73 provinces to participaie in the program. They were to
be nstructed in the proper methods of environmental conservation
and tourism. The project would be continued every year. [n the
upcountry there would be begun a project “"We love Songkhla
Lake”, which provided training on environmental conservation
to youth living around the Great Songkhla Lake.

A project was launched to produce brechures and posters
which would be used as media aids in the campaign for
conservation of destinations that are both nature and culture
aitractions. They were distributed to public and private agencies
and academic instituies around the couniry. The campaign
praject "Keep Thailand Ciean™ aimed at maintenance of
cleanliness and decoration of buildings and was slated to begin
in 1991. And the project 10 beaulify Phuket was a campaign to
persuade Phuket youth to keep public beaches clean.

The TAT's operations on environmental conservation,
prevention of and solving environmental problems are considered
one of its principal respongibilibes because tourism development
will inevitably cause negative impact which must be prevented
and correcled. The conservation operations constitute one effort
to preserve the wholesome environment for as long as possible
and so that it yields the highest beneft. It must be undertaken
together with tourism development. In the fulure when tourism
development greally expands, conservation must be stepped
up accordingly so that development proceeds in the nghl direction
and efficiently.
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2. Development of Destinations

1. Survey Study for Development of Destinations

- Project for preliminary study of lourism development of
Chon 8uri, Chachoengsao and Samut Prakan, which was being
compliled for the first progress report. The study covered supply
and collected other preliminary dala as necessary.

- Project to provide supplementary budget for the
European community's assistance in drawing up a master plan
for the Northeast. Coordination was made with the EC officials
through officials of Score Consultants, consultant to the EC,
who would do the follow-up and submit a progress repon.

- Urgent survey of destinations. On 15 June 1990, a
seminar was held on making a development plan for Ko Samui,
Surat Thant.

- Survey study of development of destinations conducted
by the 10 TAT local offices. The study determined the scope of
activities on tourism development, conservation and support of
festivals and traditional fairs in conjunction with the province
or area under its Jurisdiction.

2. Conservation and Development of Destinations

- Improvement and development of destinations according
to a master plan and of major destinations through coordination
with operating agencies in the area, working out particulars of
the project, and coordination with the Bureau of the Budget and
the Comptroller-General's Department on reimbursement for the
operations in fiscal 1990. There were altogether 47 projects
grouped under 3 categorigs : projects for small-scale public
utilities, landscaping projects and projects on facilties.

- Coordination with related agencies on improvement and
development of destinations according to a master plan and of
major destinations through coordination and travelling to meet

with operating agencies in the area in order lo make suggestions,

check on and supervise operations on the improvement and
development of major destinations in various areas around the
country.
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3. Suppont for Traditional Fairs in Various Provinces

- Light and sound presentations and addiional activities
to promote tourism of various provinces. Provincial fairs that
received light-and-sound support included for example Discover
Chumphon’s Marine Splendour, the River Kwai Bridge Week,
kanchanaburi, and Loy Krathong and Candle Festival, Sukhothai.

- Project to exchange cultural actwities with foreign
countnes, which included sending a boat leam to represent
Thailand at an international boat race in Melbourne, Australia
on 1-5 March 1930 and sending a boal team 1o represent
Thailand at an inernational boat race in Singapore on 24-29
May 1990

- Project for international kile festival which was held at
Jomtien Beach, Pattaya, Chon Buri on 13-15 April 1990.

- Support for traditional fairs in the provinces may be
divided into 2 parts by budgetary allocalons:

1. Actiwities or traditional fairs given budgel support out
of the TAT's reqular budget. They were scattered in different
areas and totalled 20 fairs in all.

2 Special aclivities given budgetary allocations out of the
Green E-San Project. There were 5 projects as follows:

- Project for €-San kile festival, 1-2 December 1988

- Project for Mukdahan tribal fair and sweet tamarind on
the Mekong, Mukdahan, 8-15 January, 1990

- E-San relations project, Nakhon Ratchasima, 23 March-
3 April 1990

- Project for Lamduan Flower Fair, S1 Sa Ket, 8-11 March
1990

- Project for Thai-Lao Cultural Fair, Nakhon Phanom, 29
September-4 October 1990,
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3. Results of Operations on San Kamphaeng
Hot Spring Enterprise, Chiang Mai

History

Chiang Mai is considered the Upper North's renowned
tourism cenler because of ts wonderful mixture of nature and
City attractions. Hot spring enterprise 1s anolher form of tourism
services which have recently come into wide popularity in the
Norih The Tourism Aulharity of Thailand joined forces with the
agricultural cooperative of Sahakon San Kamphaeng Village
in running the San Kamphaeng Hot Spring enterpnse since
1984. It requested the cooperation of several government and
private agencies, e.g. Chiang Mai provincial authorities, Office
of Accelerated Rural Developmenl, Electricity Generating
Authority of Thailand and Department of Mineral Resources The
objectives were to improve the condition of the original tounst
attraction and generale more income for the local people as
extra earnings in addion to their regular income from
agriculture. Services provided for tourists included mineral
bathrooms, flower gardens, souvenir shops and shops selling
larm produce from the agricultural cooperative village. A large
number of tourisis visited and used the services of the spa A
total of 157,663 visitors came in 1990.

Results of the Operations

In 1990, San Kamphaeng Hot Spring had a gross income
of 2,203,044 26 bahl and eamed a profit of 1,102,532.69 baht
before deducting depreciation and amortization. When the
depreciauon and amorization which totalled 298,181.38 baht
were deducted, there was a profit of 804.351.31 baht left.
Compared with the 1985 aperations, the earnings made by the
enterprise increased by 525,993.75 bahl.

The tourism expansion of Chiang Mai and the record of
its past operations indicaled that the number of tourists visiting
the enterprise and its earnings increased every year. At present,
the enlerprise can accommodate only a limited number of
lourists under the constraint of the facilities. In order to
accommodate the expected increase in tourists and raise its
earnings, the enlterprise drew up its development plan. At this
initial stage, a professional firm was hired to draw up a master
plan for area development. The enierprise also began the
production of mineral waler for sale, which is expected to be in
the market very soon. It joined with the TAT in studying the
opportunity and possibilines for invesiment to develop San
Kamphaeng Hot Spring commercially.
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4. Overseas Assistance for Tourism Development

OECF Loan Programs for Tourism Development and
Promation 1990

The Tourism Autharity of Thailand (TAT) was granted
approval by the Cabinet to implement the loan plan for tourism
development and promotion 1988-1991 with the loan agreement
under the Overseas Economic Cooperation Fund (OECF) of
Japan No. 13 in the amount of 1,544.901 million baht. The loan
programs supported 71 sub-projects in 8 tourist areas thal
comprised 28 provinces and was executed by 8 agencies in
refated operations : the Local Administration Department, the
Royal Forestry Oepariment, the Fine Arls Department, the
Departmeni of Highways, Public Works Depariment, the Office
of Accelerated Rural Development, the Provincial Water Works
Authority and the TAT. The development work in each area
under the loan program stressed the construction and
improvement of the infrastructures (particularly roads) including
the improvement of necessary facilities and marketing promotion
to publicize destinations in the designated areas.

In 1990 alons, there were 44 sub-projects brought into
operation under the loan programs in the amount of 1,076.558
million baht. Of the number, 13 projects were already completed
in the year. Six projects were under the responsibility of the
Local Administration Department, 2 projects under the Royal
Forestry Depanment, 2 projects under the Fine Aris Department,
and 3 projects under the Office of the Accelerated Rural
Depariment. The projects wete:

1. Project 1o improve Chumphon-A¢ Thung Woa Laen
Highway, Amphoe Pathiv, Chumphon

2. Project to improve Karun Noi Road, Amphoe Muang,
Rayong

3. Project to improve landscape and facilities at Pak
Thong Chai Cultural and Sitk Center, Amphoe Pak Thong Chai,
Nakhon Ratchasima

4. Project to improve side-road into Doi Pui Meo Village,
Amphoe Muang, Chiang Mai

5. Project to improve Wat Sawang Arom-Ao Chaweng,
Amphoe Ko Samui, Surat Thani

6. Project to improve landscape and facilies at
Sunthonphu Monument, Amphoe Klaeng, Rayong

7. Project to improve landscape ang facilities at Similan
(slands Naticnal Marine Park, Amphoe Khura Bun, Phangnga

8. Project to ouild ferry landing stage at Surin Islands
National Marine Park, Amphoe Khura Buri, Phangnga

8. Project 10 improve Muang Chaliang-Si Satchanalai-
Thuriang Kiln, Amphoe Si Satchanalai, Sukhothai

10. Project to improve landscape and facilities at Prasat
Rin Sikhoraphum, Amphoe Sikhoraphum, Surin

11. Project fo improve side-road into Khlong Lan Watertall,
Amphoe Khlong Lan, Kamphagng Phet

12. Project to improve Ban Bu-Ban Khok Sa-ag route,
Amphoe Prakhon Chai, Buri Ram

13. Project to tmprove Ban Yai Yam-Ban Chorakhel Mak
route, Amphoe Prakhon Cha, Buri Ram

The results of these development projects were two-fold:
To renovate the condtion of each destination and 10 link together
destinations in each zone and with those in different zones after
the development of routes into the destinations was completed.
The direct benefits included ease, speed, time-saving and more
extensive circuit 1ourism.
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1. Tourism Service Development

1. Tourism Services

- Tounst facilitation and services Coordination was made
with related agencies in giving facilitation, solving problems and
prowiding services fo tourists and related persons, e.g. with the
Department of Local Transport in the registration of coaches
and granting concession to operate car transportalion, wilh the
Department of Aviation to promote charler fhights by foreign
alrlines to bring tounsts into the country, with the Ministry of
Foreign Affairs in facilitating the granting of wisas to fourists,
with the Ministry of Interior in setting up more counters for
processing visas at 3 immigration check-ponts, r.e. Chiang Ma
Awrport, Phuket Airport and Hat Ya) Airpont, and ihe designation
of zones as tourist destinations in accordance with the Cabinet's
decision as In the case of Phatthalung Province requesting
the support lor the tourist destination status.

- Development of transportation service personnel.
Coordination was made with the TAT local offices in providing
training in the fundamental knowledge of the tourism industry
and basic English to drivers of passenger vehicles and horse-
drawn Carriages in serving tounsts in various provinces, i.e.
Lampang, Nakhon Ratchasima, Paftaya/Chon Buri and Chiang
Mar.Coordination was made with the TAT Kanchanaburi office in
providing training to drivers of passenger vehicles who served
tourists in Kanchanabuori.

- Installation and repair of map slands. Survey, improvement
and correction were made to map stands in Phitsanulok.

Repair and installation of mare map stands were made in
Pattaya. Coordination was made with relaled agencies in
seeking the conlractor to repair map stands in Bangkok.

- Project to promote and upgrade tourist souvenir
industry standard. A meeting of the sub-committee for the
promotion of souvenir shop standard was convened for its
3/1389 session on 7 December 1989. The examination of the
qualifications of souvenir shops applying for the quality emblem
was made. Documenis on seeking solulions to the problem of
the souvenir shap’s explottation of tourists were produced.

—— -,

2. Center to Compile and Disseminate Tourism Data

- Project 10 study ang survey basic dala on the demand
and supply of lourists. The operations were composed of 2
sub-projects’

1. Survey of data on the internalional tourist arrivals (o
Thailano by air, land and sea in 1990. The international tourist
arrivals data were recarded by natonality and country of residence
al the Immigration Division.

2. Survey of the expenditure of the international tourist
arrivals to Thailand in 1990, The Economic and Social Policy
and Prediction Unit, Institule of Social Research, Chulalongkorn
University was hired to undertake the survey.

- Project to survey and study the basic data on domestic
tourism The operations were composed of 2 sub-projecis:

1. Survey of tourists lravelling inside the country in 1390
It was In the process of finding an academic institute to
underiake the survey.

2. Survey of hotel occupancy in 1990. Field data
collection was made.

- Compilation and analysis. Analysis and data summary
were made on lhe tourism situation in the first hali of 1989, the
situation of the United Kingdom market, and the Thar-Eastern
European cooperation.

- Improvement of tourism development planning under
the 6th National Economic and Socsal Development Plan. The
process was made with the consideration of the tourism
development concepts under the 7th National Economic and
Social Development Plan.

- Project to evaluate the results of domestic advertising
and public relations. The Faculty of Journalism and Mass
Communications, Thammasal University was hired 1o undertake
the study It was in the process of submitting the ines of
operations to the TAT.
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3. Tourist Assistance Center (TAC)

The TAC is an agency ot the TAT and has the duty to
give facilitation to tourists by administering to their complaints
and providing safety protection to tounsts through measures to
prevent and reduce accidents or dangers that may happen to
tourists under the annual plan of operations jointly laid down
with Sub-Division 8, Crime Suppression Division. In addition, it
rendered other assistance and fagilitation to tourists within its
authorized powers and responsibilities.

- A total of 546 complaints were lodged with 402 cases
completed, 114 cases under investigation and 30 cases
suspended owing to insufficient evidence. They were:

A. Jewelry shops 345 cases
B. Hotels 64 cases
C. Travel agents 94 cases
D. Inconveniences 43 cases

- Assistance was given 1o tourists injured in accidents
and various forms of facilitation were provided to a lotal of 69
tounsts.

- Tourists’s belongings were handed over by law-abiding
citizens to the TAC which returned them directly or through
embassies to a total of 29 tourists.

- Advice and information were given on telephone to
tourists on 2,177 occasions.

- Traimng was given jointly with the Volunteers Defence
Division, the Ministry of Interior to members of the Volunteers
Defence Division on the provision of security protection to
tounsts and on the conservation and restoration of tourism
resources in both nature and archaeological site categories
under the Volunteers Defence Division'to support tourism.
Training was given 10 volunteer members in 7 provinces:
Prachuab Khiri Khan, Phetchabur, Phuket, Songkhla, Surat
Thani, Chon Buri and Kanchanabun.

- Coordination was made with the government and
private sectors to improve upon and seek out measures to
provide facilitabon and assistance to tourists.

- Statistical compilation of tourist complaint cases was
made as a record of the operations of the TAC and Sub-Division
8, Crime Suppression Division.

- Annual operating plan and budget appropriations plan
of Sub-Divisian 8 were jointly drawn up by the TAC and
Sub-Division 8, Crime Suppression Division.

- Security coordinations were made for the TAT-organized
activities.
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2. Development of TAT Personnel

In fiscal 1990, there was allogether a staff force of 743

positions. They were:

Regular staff members: 586 positions whose breakdown by level

was as follows:
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Level Position
A 1
10 3

9-10 1
8 9
8 39
7 30
6 152
5 88
4 77
K| 132
2 25
1 29
Total 586

Employees: 157 positions.

The TAT spread thss staff force to its local and overseas

ofices 10 give efficient ang effective support 10 its marketing

promotion as follows:

TAT Local Office

Staft

Employee

1. Chiang Mai
2. Nakhon Ratchasima
3. Kanchanaburi

4, Patlaya

5. Phuket

6. Hat Yai

7. Phitsanulok
8. Surat Thani
9. Ubon Ratchathani
10. Cha-am

11. Khon Kaen
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In addition, the TAT pianned 1o open offices all over the

country in preparation for tourism expansion which must be

urgently planned and coordinated with respect to development

and

conservalion as well as improvement and solving various

problems and obstacles that happen in order 10 raise the
capabilities of the regional offices. Four such offices were
opened in 1990:

1. The North at Chiang Rai

2. The Northeast al Khon Kaen

3. The East at Rayong

4 The South at Nakhon Si Thammarat

To enhance the knowledge and skills of its staft in their

job performance, the TAT provided them wath in-house and

external traimng, seminars, lectures and study tours undertaken

inside the country and abroad in 1990 as follows:

the

1. Training and study tours abroad were given to 10 Officers In

following courses;
- Tounsm Development in Developing Countries,

lsrael 1 officer
- Tounism Promotion, Japan 1 officer
- Executive Development Industry for Tounsm

(EDIT Program), United States of America 1 officer
- Study tour on the tourism situation, Austraia 2 officers
- Study tour al INTERBEE'89, Japan 1 officer

- Study tour al Broadcast Asia'80, United States of

America and Singapore 3 officers
- International Broadcasting Convention, United
Kingdom 1 officer

2, Training, seminars and study tours inside the country were
open to 212 officers. Most of the courses were concerned with all aspects
of the upgrading of manpower quality and others:

- Technical subjects:  Project administration.

communications and the 7th Development Plan, science and

technology, guiding principles of development in the 7th

Development Plan, design and planning of information system
for decision-making, human resources: project for the southern
coast and southern development and conlrol: Japanese-Thai
experience, training technigue in hotel business. research.
statistics for social science, conference on applied statistics,
labour data network in Thailand, research project writing. course

development, environmental data processing system, ang
direction of the reformation of economic policy in the next
decade.

- Computers:  Lotus 1-2-3, Economic data analysis by

using microcomputer, evaluation by computer 1930 with
computer concept and programming logic (100) and

microcomputer (650), introduction to computer, DBASE Il plus.
role of computar in development, and statistics and compuler in

the age of information technology.
- Public relations:  1390-public relations as cause of

business boon or bane, Will modern communications system
(OPZ) bring prospenty to Thaland?, and successful hospitality
Store administration
system and rack stability, agvanced personnel management,
status, role and direction of training in agency develcpment in
the 1990s, research and development for self-reliance and new

- Agministration and accountancy:

labour law 1390, budgeting for supervisors, system and

administration of labour relations in state enterprise, lechnique
for spotting training necessity, creation and development of
training courses, effective store administration, diseases of
modern executives, state enterprise listed in stock market:
who's the winner and loser, health promotion fair, workshop on
exercise and traiming, and internal examinalion for executive

efficiency:
- Other: Labour - current issues and fulure trends,

prevention and relief of public disaster, upgrading of secretanes,

diving, orientation for those about to go abroad and those
whose duty 1$ to give hospitality (0 foreigners, lechnical

conference on security protection 1989, human relations at
work, creating excelience in service, for demogracy development,

tertiary educalion ang social change in the next decade,

environmentat cullure and lounism, fundamenial technology and
satellite communication system, library of Congress classification
system, and international seminar entitled “‘Labour in Japan™.

3. In-house Iraining, seminar, lecture and sludy tour were given

to 93 staff members . consisting of orientation of new staff

members and informalion counter service on publc holidays.
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3. Training, Conference and Seminar on Tourist
Service Department

In 1990, training and seminars were organized on tourist
Services on 4 0ccasions:

- Seminar on "'Strategic Planning for Tourist Industry™

- "Seminar on Japanese Tourist'"

- Japanese language training for tourism.

- Training n language and services for Korean tourists

There were a total of 242 participants to the training
and seminars.

4. Conference and Seminar on Tourism Promotion
and Development

In 1990 there was a conference and seminar for workers
and executives related to tourism promotion and development
from the central and regional areas on 2 occasions for a total
of 255 persons.

5. Operations of the Sub-Committee on Tourism
Personnel Development

The Sub-Committee on Tourism Personnel Development
was chaired by the TAT governor and joined by representatives
of related agencies, educational institutions and private sector.
Its importani operations included:

- Organizing a seminar to set guidelines for hotel and
tourism curricula at various levels of educational management
In order to attamn the night quality that better meets the markat
demand.

- Setting guidelines for Ihe production of personnel in
sufficient number through another survey of demand in tourism
manpower in 1991,

6. Project for Cooperation with International
Assoclations or Agencies on Tourism Personnel Development

6.1 The Pacific Asia Travel Association (PATA) gave
cooperation in training leciurers ang teacher personnel on
tourism from colleges and’ universities as well as hotels and
iravel agents around the country, totalling 45 persons.

6.2 ASEAN with the cooperation of the European
Community (EC) provided assistance for various projects.

- Training was given lo lecturers in the front office
department for 1 class of 34 trainges from teachers’ colleges,
Rajamanggala technological institutes and universities around
the country.

- Training was given to teachers n the kitchen depariment
for 3 classes of 52 trainees from educational institutions around
the country.

- The slandardization of hotel and tourism curricula at the
same standard level within the ASEAN member countries was
begun by appointing experts to the TAT 1o undertake the study
from March 1990-April 1991,

The training standard was already drawn up for 10
subjects and would be conlinued in 1991 for subsequent
adaptation in actual use.
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1. Results of the Study on Distribution and Leakage
of Tourism Revenue in the Hotel and Travel

Agent Sectors

Objective

The study sought to uncover facts on distribution of
tourism revenue through consideration of economic consequences
and distribution to production sectors. It dealt with the revenue
earned in the hotel and travel agent sectors only and also
analysed leakage of the revenue. Results of the study would
be used in promoting investment in the hotel and travel agent
sectors.

Scope of Study

The Study covering the hotel and travel agent sectors had
the following scope of study:.

1. 1t analysed the economic consequences that were
spread to various production sectors as a result of international
tounst spending excludidng the spending of Thai tourists.

2. It analysed the tounst expenditure as payment 1o hotels
and travel agents only and would nol analyse consequences
arising from other expenditure that did not become the receipts
of the hotels and travel agents.

3. The study employed as the basic daia the number of
international tourists as compiled by the Tourism Authority of
Thailand in various caleulations.

4. The areas under study were 8angkok, Nakhen
Raichasima, Pattaya, Kanchanaburi, Songkhla, Phuket and
Chiang Mai.

Study Results

1. Hotel

It was found that when under construction the hotels
imporied production supplies from overseas at about 38.7 per
cent of the total construclion cost. When in operation, the hotels
imponed the supplies at about 14 per cent of the expenditure
of international tourists. Hotel construction injected revenue into
the economy at 1.68 times the capital. That is to say, if there
is an investment of 1 million baht » hotel construction, there
will be employment occurring (n the economy worth 182,700
baht. About half the employment was in the hotel and restaurant
segments. The rest was spread o the services and other
segments. The spending by international tourists in hotels
produced revenue that was disinbuted 1o various production
sectors at 1.7-1.8 times the amount spent.

2. Travel Agent

The study revealed that the expenses involved in
importing production supplies from overseas came to about 25
per cent of the revenue that the travel agents earned from
international tourists. The spending by international tourists in
payment to the travel agents produced revenue that was
distributed-to various production sectors at 1.33 tmes the
amouni spent, which is to say, if international tourists spend 1
milion bant in payment to the travel agents, there will be
employmenl worth 705,000 baht.

2, Study on the Carrying Capacity for Tourism
Development of Ko Samui

Objective

The study aimed at determining the carrying capacity for
tourism development of Ko Samui regarding the physical,
environmental and social aspects. The results would be used in
planning and determining measures to forestall any problems
that might occur as a result of tourism development on Ko
Samui.

Scope of Study

1 The study will determine the carrying capacity for
tourism development of each type of ravel attractions with
respect to physical, environmental and social aspects.

2. It will determine the quantity of infrastructures,
accommodations, travel attractions, social services, water
supplies, refuse disposal and waler treatment system that are
suitable to each type of travel attractions. Proper framework and
proportion will be set to strike a balance with the imitations of
the destination.

3. There will be area demarkation and determination ol
activities that are suitable to each type of travel destinations.

4. There will be proposed guidelines for planning and
managing the aitractions in accordance with the capacity for
receiving tourists, and measures to control the number of
tourists as determined by the capacity limit.

Study Results

Results applicable to Ko Samui:

1. Knowledge of the carrying capacity of Ko Samur and
major destinations.

2. Guidelines for development by the public and private
sectors.

3. Guidelnes for control 50 that tourism harmonises with
the lifestyle of 1he lacal people.

Results applicable to tourism as a whole:

1. The study served as an opportunity for testing,
application and development of the study and the carrying
capacity for tourism development.

2. )t served as guidelines for determining the carrying
capacity for tourism development of other destinations
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Before Thailand's tourism industry achieved the present-day
progress, the person who pioneered the introduction of Thailand
lo foreigners was His Royal Highness Prince Purachatra Jayakara
(Krom Phra Kambaengbejra Agrayodhin) who as Commissioner-
General of the Royal State Railway of Siam sent publicity
matenals on Thailand to the United Siates of America and
established a publicity section under the Royal State Railway
of Siam in 1933 Its duty was lo provide reception and facilitation
services 1o wisitors to Siam as well as manage publicity
promotions. Later H R.H. Prince Purachatra Jayakara moved
to assume a new post as Minister of Commerce and
Communications, the tourism promotions were thus moved to
the Ministry of Commerce and Communications

in 1949 the tourism promotions were lransferred to the
Publictty Depanment under the Office of the Prime Minister and
were named “Office for the Promation of Tourism™. Laler it was
elevated to the status of a division called “the Tourism Qffice”,
following the 1950 Royal Decree on the Restrucluring of the
Pubiicity Department. In the beginning, most of the tourism
operations were related 1o the facilitation of overseas visitors
as well as the publicity dissemination of information on Thailand
to foreigners.

The tourism promotion of Thailand began to take concreie
shape when the former Prime Minister Field Marshal Srisdi
Dhanarajata was of the opinion that Thailand possessed ihe
tourism resources in abundance which could be used to draw
tourists perfectly well it serious promotion was under way.
Therefore, a royal decree was announced in B.E. 2502 {1959),
by which the Tourism Office was replaced by the establishment
of the Tourist Organization of Thailand, whose acronym was
TOT, to act as an independent agency under the Office of the
Prime Minister and have the duty to undertake ihe tourism
promotion of Thailand.

In the inihial period, Thaland welcomed only 81,000 visitors
and earned a tourism revenue of 196 million baht. In the first
10 years from 1960-1969, the international tounst arrivals to
Thailand increased on average by 19.56 per cent per annum.
in 1969, Thailand welcomed about 469,000 visitors and earned
a tounsm revenue of 1,770 million bahl. In the same year
Thailand hosled the Annual Conlerence of the Pacific Area
Travel Association (PATA), whose name was later changed to
Pacific Asia Travel Asscciation. After that Thailand became
known to over 1,000 lourism trade professionals from around

the world who were also PATA members Bangkok and Chiang
Mai were chosen as the venue and Thailand received
{remendous world-wide publicity boost. The result was the
record number of international tounst arnvals to Thailand in
1970 which stood at 628,000 visitors and the tourism revenue
of 2,175 million bahl. From 1970-1979 the growth rate of
international tounst arrvals to Thailand was on average 13.71
per cent per annum. In 1879, there were aboul | 53 mihan
visitors to Thailand. generating a record revenue of 11,232
million baht. Since 1979 the Thai Government has begun to see
that emphasis should not be placed an marketing to promote
growth in international arrivals to the country alone, but that
the development of destinations, tounst facilties and
infrastructures must be done concurrently. In 1979 the Tourisl
Organization of Thailand was thus upgraded 1o become the
Tounsm Authority of Thailand (TAT). still an agency under the
Office of the Prime Minister. The change of status from TOT to
TAT was completed in order {0 enable the agency to assum the
role and duty to undertake the develapment of destinations and
tourist services in order to eliminate and find solutions to the
problem of substandard tourist services as well as stimulate
and expand investment in the development of destinations and
tourist services. The result was that the tounism affairs clearly
took shape in the proper framework of the twin activities of
marketing and tourism development.

From 1979, the tourism development and promotion
atlracted the greater attention of the government. That is to
say. fourism was for the first time included in the 4th National
Economic and Social Development Plan (1977-1981) and the
planning of tourism development has ever since been included
in the National Economic and Social Development Plan

From 1980 to 1987, the inlernational tounst arrivals to
Thalland increased on average by 10.53 per cent per annpum.
In 1980 the tourist number was about 1.85 milion and in 1987
it was 3 48 million. In 1989, the country achieved 4,809,508
million arrivals and a tourism revenue of 96,385.57 million baht,
an increase of 15 02 per cent on average per annum In 1990,
it was increased to 5,298,860 million arnivals and a tourism
revenue of 110,572 million baht. It can be said that Thailand
achieved great success for its tourism industry, compared with
other industrial branches of the country (n particular, if
compared with receipts from other exports of the country, the
tourism industry topped the hist of the couniry’s earnings from
1982 to the present.
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The TAT’s Major Achievements in the Past
30 Years

1. The TAT joined with the Faculty of Arts, Chulalongkorn
University in organizing the first guide lraining program n 1961,
It was attended by 120 persons. Over the years it organized
similar training joinly with other university in every region of
the country.

2. It hosted the 17th Conference of the International
Union of Offictal Travel Organizatons (IUOTO), Sala Santidharma,
Bangkok, November 3-14, 1962. It was attended by IUOTO
participants from around the world. The conference tremendously
publicized Thailand in the world tourism community. (IUOTO is
currently the Worlg Tourism Organization.)

3. It joined with the State Railway of Thailand and Surin
provincial avthorihes in staging the Elephant Round-up in Surin
in 1961. It successtully organized a special train tour 10 take
tourists to see the spectacle, which has been continued every
year,

4. It organized the first seminar on travel and tourism at
Sala Santidharma in 1963, The participants included
representatives of the airines and related govecnment agencies.
It was Thaland's first seminar on tourism.

5. In 1964, the TOT organized a 'Go South” autoveniure
for visitors, passing through several provinces in the South. (i
made the provincess and local authorities realize the imponance
of tourism development in promoting the South’s economic and
sccial prosperity, €.9. road repair and construction of additional
hotels and shops. The imporant thing is that it was the
beginning of the promotion of car travel from the central region
to southern provinces and led to greater popularity in car travel.

6. In 1965, the first overseas office was opened in New
York, U.S.A. Up lo 1980, the TAT maintained 12 overseas

offices, two of which were regional offices. In 10 countries: New
York, Amenca Regional Office ai Los Angeles. London.
Frankfurt, Sydney, Singapore, Pars, Kuafa Lumpur, Hong Kong,
Japan Regional Office at Tokyo, and Rome.

7. In 1968, the first local office was opened in Chiang
Mai. Up to 1990, the TAT expanded its local offices to the
provinces around the country for a tolal of 10 offices : Chiang Mai,
Nakhon Ratchasima, Kanchanaburi, Pattaya. Phuket, Hat Yai,
Phitsanulok, Surat Thani, Ubon Ratchathani and Cha-am.

8. In 1969, the TAT on bebhalf of Thailand hosted the 18th
Annual Conference of the Pacific Area Travel Association (PATA)
at Narai Hotel The technical conference was held in Chiang
Mai. January 23-24, 1969 and atiended by 440 delegales and
117 accompanying persons for a total of 557 participants. The
general conference was held in Bangkok, January 27-31, 1988
and altended by 899 delegalas and 224 accompanying persons
for a total of 1,123 participants. Thailand achieved great
success and recewved major publicity boost in being chosen as
venye for the conference. The conference was also ihe largest
PATA Annual Conference ever held in vanous countries on the
18 previous occasions.

8. The TAT set the guidelines for solving the problems
related 1o the souvenir trade by inihating a project (0 promote
souvenir shop slandard in 1875 in which fair and responsible
business dealers were hsted and given publicity promolion in
its publication Thailand Shopping Guide (o assist tourists in
their shopping. The project was launched only In Bangkok,
Pattaya, Chiang Mai, Nakhon Si Thammarat and Phuket. Al the
end of 1890, the TAT temporarily called a hait to the project
to readjust the procedure and standard.

10. Thailand’s lourism development assumed a definite
formal and systematic framework in 1976 when the Netherlands
Institute of Tourism Development Consultants provided asststance in
preducing the National Plan on Tourism Development-the country's
first development blueprint. The plan outlined the country's
framework 10 systematic tounism development with detailed
prescriptions for iounsm development in various area. The
principle has been extended in the mapping of other development
blueprints to cover all areas of Thailand.

11. The TAT coordinated with the private travel trade
sector in requesting cooperation of the Royal Thai Police
Department to set up the Center for Facilitation and Safety
Protection of Tourists in March 1976 and place it under the

Crime Suppression Division. its duty was to administer to tounst
complaints and give satety protection to tourisis in Bangkok.
Later when tourism spread to the regions, e.g. Pattaya (Chon
Buri), Chiang Mai and Hat Yai, the TAT set up more tounst police
units. The Gabinet approved the seting up of a subsidiary division,
Sub-Division 8, under the Crime Suppression Dwision (CSD)
in March 1982. In order to increase its efhiciency in hangling
the tourist complainls ang troubles. the TAT Board of Directors
set up the Tourist Assistance Center on April 1, 1988 to
coordinate wilh the Sub-Division 8,CSD or tourist police.
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12. The first seminar for tounism leaders was held at
Bangsaen Hotel, Chon Buri, January 17-21, 1977. The participants
included the tourism leaders of vanous provinces around the
country in both the government and private sectors. It was a
campaign to make the provinces and agencies understand the
importance of the tourism industry so that they may unite in
spirit and action to assist the tourism industry development.

13. In 1977, the TOT, Sukhothai Province and the Fine
Ans Department jointly revived the Lol Krathong and Candle
Festival in Sukhothai. The fair has since been held regularly
in Sukhothai every year.

14. In 1980, the TAT and Kanchanaburi Province jointly
organized the first River Kwai Bridge Week to promote tourism
in Kanchanaburi, The light and sound presentation was staged
to allow visitors to see the vision detailing the construction of
the historic ralway during World War I,

15. The Cabinel announced the Visit Thailand Year on
2 occasions:

- The Visit Thailand Year 1980 was aimed to promote
domestic travel among Thais and international visitors to
Thailand. The features included cultural performances staged
in 1he North, the South, the Northeast, and the Central. In
Bangkok the fair was named t\he Thailand Tourism Festival
which drew enthusiastic response. The TAT therefore made it an
annual event. Later the Cabinet commanded that the Thailand
Tourism Festival and National Identity Fair be combined to be
held under one banner entitled the Thailand Tourism Festival
and National Identity Fair.

- The 1987 Visit Thailand Year was a grand campaign to
join In the celebrations of His Majesty the King's 60th Birthday
Anniversary, December 5, 1987 and the Longest Reign
Celebrations, July 2, 1988. Extensive publicity campaigns to
promote all royal and supplementary ceremonies and fairs were
mounted at home and abroad with excellent cooperation from
the government and private sectors, e.g. intensive marketing
and public relalions campaigns, Thai customs procession o
inaugurate the Visit Thailand Year, and project to support
iradiional fairs 1n the provinces. These cooperative efforts did
much to invigorate the country's tourism industry and raise the
number of tourist arrivals to a record figure.

16. The TAT hosted the annual meeting of the Society of
American Travel Writers (SATW) in 1981 based on the
consideration that its members were edilors, journalists and
photographers of travel magazines. They were invited to hold
their annual meeting in Thailand in 1981- just one year before
the Ratanakosin Bicentennial Year-in an effort to help the
promotion of international tourist traffic to Thailand in the
Bicentennial Year and the following. The gathering of the travel
media representatives was a tremendous boost to the promotions
and publicity of Thailand.

17. The TAT was approved by the cabinet in the
establishment of \he Hotel and Tourism Training Institute (HTTI)
with the aim of providing skilled work - force to the hotel and
travel agent industry. The institule was opened on Novemoer 5,
1981 and gave courses in front office. housekeeping, restaurani
and bar, kitchen depariment and travel trade.

18. The TAT hosted ihe 31st Annual Conterence of the
Pacific Area Travel Association (later changed to Pacific Asia
Travel Association) or PATA in Bangkok, Chiang Mai and Pattaya
in 1982 1o coincide with 1he Ratanakosin Bicentenmal 1982. The
conference met with publicity success and was attended by
1,957 members.

19. A conference to map out effective solutions and
measures on tounsm industry development in the 5th
Development Plan was held on August 9-11, 1982, Mandarin
Hotel, Bangkok. The meeting was altended by 748 participants
from the government and private sectors all over the country
including provincial governors, mayors, department heads, and
representalives of the hotel, trave! agent and media industry.

20. In 1983, the TAT joined in consultations with the
Ottice of Accelerated Rural Development an the renovation of
75121 San Kamphaeng Hot Spring, Chiang Mai to be used
as a tourist attraction. The resuits of the survey were quile
promising. The TAT and the Agricultural Co-operative Co., Ltd.
of San Kamphaeng therefore entered into joint invesiment by
constructing mineral bathhouses, baths and other amenities.
San Kamphaeng Hot Spring has been catering to founsts since
1984. It 1s the project that was executed in response to the
Royal initiative which desired the members of the Agricultural
Cooperative of San Kamphaeng to be able to profit from the area.
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21. The TAT founded the Thai Convention Promotion
Assoctation (TCPA) on September 5, 1984 with the cooperation
of all branches of the pnvate sector which has direct and
indirect business interests in conventions. The primary objectives
were o publicize Thalland as an inlernational convention venue,
to upgrade the convention service quality to international
standard and to assist local bodies in their bids to host
international conventions in Thailand. The association fater had
its name changed to the Thailand Incentive and Convention
Association (TICA),

22. In 1984, the TAT joined with the Department of
Health and the Bangkok Municipaiity Administration in creating
a project to promote the standard of restaurants and foodshops
to improve the standard of (heir services and cleanliness. Any
eating estiblishments that passed inspection and met the criteria
would be awarded the quality emblem for shop-front dispiay.
The TAT further pubhshed the list of those shops that passed
Inspeclion 50 Lhat tounsts ang the public could use their services
with confidence. Il also produced English-language menus 10 be
distributed ic the restaurants for their guidelines. (The project
was lerminated sn 1991))

23. The TAT twice hosted the ASEAN Tourism Forum
(ATF):

1. Apnl 7-11, 1985, Hyatt Central Plaza Bangkok: Aboul
800 delegales participated in the technical meetings and travel
sales functions. Thailand and the ASEAN member countries as
a result enjoyed an upsurge of internalional arrivals from other
regions and within the ASEAN region itself.

2. January 13-18, 1890 Pattaya, Chonburi : ATF was for
the first time staged in a destination town away from a national
capital. The successful effort led to a greater distribution of
tourists o regional destinations and crealed better awareness
of new developments in tourist facilities among 1,100
participants.

24. In 1985, the TAT cooperated with Thai Internationai
Airways, the Association of Thai Travel Agents, the Thai Hotels
Association, the PATA Thalland Chapter, and \he Thai
Convention Promotion Association in organizing the Thailand
Travel Scene in major American ciies : New York, Allanta, Los

Angeles, and San Francisco. The campaign was to pubhcize
Thailand in the American market, which was Thailand's top
quahty market. The travel show was a marketing success and
helped to foster a good image of Thailand

25. Development of tourism deslinations with the
assistance from the Overseas Economic Cooperation
Fund (OECF),

- The Cabinet ai its September 15, 1987 meeting approved
the inclusion of the tourism development master plan under the
OECF Loan Agreement No. 13 for 1987 and the Ministry of
Finance for the Royal Thai Government signed a contract on
January 22, 1988 to the amount of 1,342.03 million baht. The
master plan covered the Upper and Lower North, the Northeast,
the East, the West, the Upper South on the West Coast, the
Upper South on the East Coast, and the Lower South. The ioan
programs covered the years 1988-1991.

- The objectives of the loan plan were to make tourism
development a principal strategy in support of rural development,
1o share wealh and prosperity with the regions, to add to foreign
exchange earnings and employmeni, and to make possible the
proper development and conservation of tourism resources.

26. The Cabinet on May 3, 1988 announced the Year of
Handicrafts as proposed by the TAT, which ran from August 12,
1988-December 31, 1989 with the official tille of the ""Thailand
Arts and Crafts Year 1988-1989." The objectives were to
celebrate and supplement Her Majesty the Queen’s effons at
the development ol crafismanship and design, and marketing of
folk arts and crafis and to spread income to the rural areas. It
was also a conservation campaign for Thai aris and craft as well
as a continuation of the tounsm promotion launched in the 1987
Visit Thalland Year.

27. The Cabinel on 25 April 1989 approved an investment
policy on the setting up of a downtown duly free shop in
Bangkok to be managed and directed jointly by the TAT and a
private firm Downtown D.F.S. Co., Lid. the duty }ree enterprise
15 part of a drive lo promole Thailand as a shopping paradise
and incentive for more tounst spending. The new venture will
further be a source of income 1o the TAT and to be used in its
tourism promotions ang operations. The shop is located on
Ploenchit Road.

28. The TAT undertook a study project for Bangkok
tourist walkway development through the improvement of
sidewalks in those areas of the Bangkok Matropolis where there
are tourisi attractions, shops and department stores. The aim
was to create positive effects on the economic condition,
tourism and the environment. The project was officially launched
on 11 December 1989 and ranged from Sukhumvit Soi 11 to the
Ratchaprasong intersection. The Bangkok Metropolitan
Adminisiration and the Metropolitan Efectricity Authonty gave
further assistance in instailing street lightings, setting up a
tounst information center, foreign exchange counters and a
tourist police cenler as well as map-boards and roadsigns.
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1. Objectives of the Plan

1.1 To increase foreign éxchange earnings through tounism

1.2 To emphasize the conservahon of tourist destinations
and measures in order to control negalive afteretfects

1.3 To spread tourism development and services \n order
to stimulate investment and employment

14 To emphasize the restoration and management of
tourism resources in order to preserve the guality of tourist
destinations
2. Opportunities and Limitations

2.1 Opportunities

On Overseas Markets Markets with great polential
for expansion are those with strong purchasing power such as
international conventions, incentive travel and special interest
travel The economy of the target markets 1s still strong and
thus favourable 10 sustained tourist arrivals into the country.
Expansion of international airling operations is atso on the
increase. From an advantageous geographicai localion. Thailand
stands an excellent chance to be 2 gateway into Indochina.

On Domestic Markets The trend for expansion of
domestic tourism is upward. Apart from the major tourist
provinces, more tourist destinations have been established.
Moreover, both the government and private sectors at the local
level have accorded more importance 1o tourism.

2.2 Limitations

On Marketing Major tourist destinations are in a slale
of deterioration awing to a lack of maintenance and
conservation. As a result. the environmental and cultural identity
which 1 an imporiant selling point is missing In addition,
Thalland 1s now engaged in a more Intensely competitive
tourism. Thailand's image as an increasingly expensive
destination will probably have a negative eifect on the number
of tounist arrivals

On the Development of Tourism Facilities and Services

The expansion of infrastructures n major tourist
destinations does not keep pace with the ever-growing
private sector's tounsm business investment. The service given
to tounists is not up to the standard and disorderly, resulting in
the unfarr treatment of tourists. Moreover, tourism manpower
development s still brited In bolh quality and quanlity.

On Coordination of Operations There is shll a lack of
mechanisms ftor coordinating operations belween governmental
agencies with respect to tounsm at both the policy and pracuce
level There Is also a lack of continuing conservation of tourist
destinations. The expansion of tourist businesses without direction,
mareover, results In improper use of 1and. There are also
loopholes in related laws, hence provoking encroachment and
destruction of the environment of tourist-destinations.

3. Proposed Strategies for Tourism Development

Strategy 1 : Maintenance of the quality of tourist
destinations 10 meet market expansion on a long-term basis.

Courses of Action Clearly determine target localities
for restoration. administration and management as well as link
up development of target tourist destinations with the
development of natural resources and environment Measures
will be established 1o control land use In order to preserve the
quality of tounst deslinations. There will also be measures for
controlling and managing central water treatment system in
tourist destinations.

In addition. the public, the private sector and local
governmental agencies should be encouraged to participate in
the systematic administration of natural tounsm resources with
provincial plans serving as guidelines for planning and activities.
Also criteria for conservation and mainlenance of various
lounism resources are 10 be established.

Strategy 2 : Campaign for Thailand to be the tounsm
center of ASEAN and (ndochina.

Courses of Action Undertake joint ventures with a
view to developing a tourism nelwork for ASEAN resting on
marketing cooperahon ameong member countries Support the
palicy of turning Thailand into & gateway to indochina.
Encourage private sector investment in novel tourist activities
or destinations and deveioping designs and quality of consumer
products and scuvenirs that evince greater diversily in response
ta tourist taste and demand.

Strategy 3 : Improvement of bureaucratic adminstration
and related laws and reguiations (o favour tourism development
and promolion.

Courses of Aclion Accelerate the improvement of
laws and regulations related 1o tourism development ang
promolion with the aim of eradicating the unfair treatment of
laurisls as well as providing fairness and safety to tourists.

Strategy 4 : Development, dissemination and utilization
of infrastructures to support a fourism network.

Courses of Action Allow the private sector greater
roles in participating in the development of essential
infrastructures, especiatly investment in airline and regional
airport services and link up all transportation route networks in

iesponse to the development of a tourism network as well as s,

restore and maintain such systems for the benefil of lourists on
a long-term basis.

Strategy 5 : Development and u‘pgradmg of quality of
tourism manpower.

Courses of Action Systemalize public education in
such a way as to promote manpower production in bolh guality
and quantity that meels existing demand of the tourism market.
Accord the private sector more active role in the matier, as well
as support the establishment of more regional manpower
training centers.



GUQQ
Balance Sheet

< R

SURRC T AWT 30 Auentd 2523 Balance of Budget as of September 33, 1990

AUNine (Assets)

day: U,
({Unit' Baht)

Auviwdvuiay (Circulating Assets)
Iuaauaziudng s (Cash and cash deposit)

1A% (Debars)

AP UMAD (Stock in trade)

TR =D

TAARUUAR (Unused store)
R 1lauTan RN AN IUATIN (Money 10 be transferred to branch offices)
RusutszanunulisnavRani {Budget 10 be used n the following year)

AunsnedvauTnui 7 (Other crculaung assets)

i

‘iduauw%’wiuguﬁw {Total Circulating Assets)

5 e0ang wazgUninl 43 (Land, building and equipment - net

AunSniaY 7 (Other assets)

243,883,151.96
36,373,777.61
507,712.52
1,037,126.44
52,987,214.40
88,614,283.00
24,224,504.74

447,627,770.67

194,995,167.33

3,724,506.00

-.?u-‘;:ai;; ALUTEV NS N ANE W AT UL TULYR (nvestment in Bang Phra Golf Internatianal Co.j

80,300,000.00

§9NRUNING (Total Assets)

726,647,444.00
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#lAULAZ Y)Y (Debts and Capital)

YUY Uy
[Unit Bzt

J <
wilRunyuALY (Circulating Debts)

1A ULl (Creditors) 2,576,764.52
#1138/ 931 0utstanding payments) 17,187,187.41
Lfm@]mmuﬁﬁ%;_’“ﬁ: [Fmancial support with obhigations) 64,500.373.80
L‘3u’qw1{ummﬂﬁnﬁ‘u (Subsidy reserved for disbursement) 112,628,916.17
AUV 7 (Other crculating debts) 1,399,669.31
sauuiRuaulitiy (Total Circulating Debts) 198,292,911.21
5‘,-;.9rt-“-:",fﬁws-ﬁl":ﬁiﬁuﬁntﬂui"s."',-}' Rental rights awaiting entry as lcome) 2,133,333.00
yiiAuAy 4 (Other debts) 15,969,362.55
JunuldesTw (Finanaal suppont funds) 16,817,892.60
59UUUAM (Total Debts) 233,213,469.36
A1URY (Capital)

ANANUUAINN39HA LT 1A W19, (Excess capital from investment with |G.P.) 191,211,318.61
N4 (Capital) 199,492,837.86
390,704,156.47

nydslsanidans RevenueExpense Account)
£URLTEY (Ralance| . 62,757,973.28
uln f"'.ffbf'ﬁdr:-':”.?!-".‘;-’fi 104991 (Plus income higher than expense far this period) 39,971,814.89
102,729,788.17
TAMAIUYRINW (Tolal Capital) 493,433,944.64

3

$IMMURULATNY (Total Capital and Debts) 726,647,444.00
UL .“.ffﬁfﬂ{.fuf:'i""-'-""" ARSI L AL

Nore This balenca has

“C“IOJ'_‘"P& EXQITINAnCr (nis vEnEaan on wam [ e sl e Aud "’-.’-Pr'#rf' - Tha T"f
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P
Budget

sudsrannil 2533 a9 ywn,
TAT 1990 Budget

TR ITRETRY Y
Budget (Baht]

N UKwIWLF s Ty (General Administration Plan)

35,193,000.00

v Bagmesiasl
[N IESEER% bRl RSB

(General Admmistrative Plan)

35,193,000.00

2. UNLOURNFTHLRSNAILANIS VAU (Tourism Promotion and Development Plan)

789,895,300.00

L ULE IR AREY
[Tourism Services) .

2. pusniEnausyAmslrusuazmviaufins
{Hotel and Tourism- Training Insutute Activities|

3 ugutsurdeysuainsu faysd e it
[Tourism Information and Promotion Center Activities)

4 LA AR MNUAR UG B0

{Survey for Tourism Planning Activities)
L NUASATHLAELULATI NS ViDL

wi

[Tourism Promotion Activities)

. v R
6 NMLATUIUATIHATAHUILES WA TTHUREANUILNUNYEINEN

[Tourist Assistance Activities)

~
0
v}

- UG WL WA B 4TIt
{Conservation and Development of Tourist Destinations)
8. EUARYU U s ludaudemng 1
{Promotion of Pravincial Festivals) .
- Iatan1ug OFCF tAasimu LA AuaTNNIVIDARE)
(OECF Loan Project for Tourism Develapment and Promotion)

O

12,015,400.00
8,032,100.00
8,213,500.00
5,915,400.00
367,578,200 00
76,828,100.00
286,834,000.00
19,782,600.00

4,700,000.00

54 (Tolal)

825,092,300.00
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i

Number of TAT’s Personnel from 1960-1990

aw No. of Personnel
700

500

400

300

200

100

0 2503 05 10 15 16 17 18 19 20 21 22 28 24 25 26 27 28 29 30 31 32 2533

1960 62 87 72

WRMINSeAYY 2533

TTAY
Rank 1

an 29
No. of Personnel

7374 75 76 77 78 79 80 81 82 83 B84 B85 86 87 88 89 19%0

Personnel Classified by Rank in 1990

25 132 77 88 152 30 39 9 1 3 1
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1. Bauamnsuan Smdazayd
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IO m:mwms'n'mnAlumnﬂs:quﬂ%f\ 172525 19
uh 19 nangnay 2625 SldTudlMenmug T sty
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 TraursnuEy wazaaun udey e Woful 12 fueou
2526 4 won e Fumsuss lgpdluguandntufismeiiliife
uainlsludaqiu vy 253 Suuntessdl

-swld 3,097,041.98 UM
N kA 178,647.60 UM
cils 2,918,294.38 LN

2. awwnasnamsy Sondarays

nnudane T dideiud 21 wenn 2520 1 v
sdumaiagatumiiienmadianiivmslusamenemie
293 yom.dszneufuuiussaacigane’ dofufl 12 numving
2528 imbrseumadsirmindriwddumsiuanaulu
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3918 HuTEN Japan Gal Promoton Inc. SwasuRDRRIL
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afunraudd 2520 Duduwn uss A sunsyss ol
gﬂmwﬁ'\ﬁau flbiifanantlshudogiu dwiudeudisnm
2533 $wun il

-swis 500,666.04 UM

- U 332,548.68 UM

-mls 168,117.36 WM
3. Trousnming

-1wle 24,376,678.66 UM

R ALk ald 18,575,715.22 UM

- fls 5,800,063.44 U

- ST IM TN TBURS 55.46
- daudeadn wmiuiniie 30 wia luas 18 wiaw
- Fouriruas 8 wiaw
- AUMHENIMY 1237 97 a1 gnﬁ‘m{?ﬁmm
17 8037 59 114 6097

RESULTS OF THE OPERATIONS OF
THE TAT'S RESORTS :

1. Bang Saen Hotel, Chon Buri
The operation of Bang Saen Hotel had run into 2 loss
The TAT Boara of Directors at its 7/1382 meeting ori July 19, 1982 therelore
vated to transter ts operation to a private group. Bang Saen Beach
Co Ltd The lease contract was signed on Sentember 12. 1983, by wich
the TAT made its earnings n the form of rent The operations at present
resulted in grofits which in fiscal 1990 were classiiied as follows :

- Revenue 3.097.941 98 Baht
- Expenses 178,647.60 Baht
< Profi 291929438 Bant

2, Bang Phra Golf Course, Chon Buri

The Cabinet at its April 21, 19871 meeting empowered the TAT
1o privalize the operations of its resarts. Supponed by the Cabinet's decisicns
mage on February 12, 1985 which permitied state enteranses o enter
into jont ventures with the pnvate sector in various ways o maintain
fhe country's economic stability, the TAT chose Japan Golf Promotion Inc
10 co-invest In the development of Bang Phra Golf Course The Company
began its operations since 1986 and the TAT receives fnancial returns
in the torm of land rent. The profits earned for fiscal 1990 were classified
as follows :

- Revenue 500.666 04 Baht

- Expenses 332,348 68 Baht

- Profids 168 117.36 Baht
3. Khao Yai Mator Lodge

- Revenue 24,376,678 66 Bant

- Expenses 18,575,715 22 Banl

- Profs 5.800,963.44 Baht

- Occupancy Rate 55 46 Per cent

- Accommodations : Bungaiow 30 units. Matel-18 units

- Tourist House - 8 units

- Permanent stalf members-97 pasitions. Employees-17 posions,
to make a total of 114 pastions
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Table 1 Balance of Tourism Revenue for the Penod of 19811990 whllion Bahty
- — T 4
il PTUNAMTRRAIRL srdpFumsvaadman el AAMs TN
Year PRNEN AU
naA Ap Tounsm Revenue Thaps Tourism Expenditure Balance of Tounism Revenue
BE AD (Mtllion Baht) (Million Bahty
2524 61 2145 8027 I
2525 1682 23879 5151 . +12.728
2526 1983 25.050 TRO4 . o
2527 1984 27317 7250 - _
2528 1985 31768 . oo o _
2529 ~ B - - 1,74; - _
2530 - s ui?DQ B . o B
5534 383 76 459 15209
2532 1989 96.385 10293 +77.092
2533 1690 110,572 21,822 +88,749
o o L . o di o
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Table 2 Comparison Between Revenue from Intematonal Tourism and from Important Export of Thailand for the period of 1986-1990
fwa BE 2529 2530 2531 2532 2533
YEAR A AD. 1986 1987 ) 1938 o 1989 o ] 1990
Ay Audman  wadn {uknan uAA fui WM FuF9en Ly Aumaan YRA
N T Sruwn UL e &
No. Export Value Export Value Export Value Expont Value Export Value
(nlion Baht iMillian Bahti Million Baht) |tillion Bahty (Millor 8aht)
I msvauien 37.32% MR 50,024 Mavio e 78.859 Maviaafion 96,386 NSV URET 110,572
Tounsm Tourism Toursm Tounsm Tourlsm o
2 UARALTRMA 31.268 48,558 58,627 4027 84,472
Textile Froducts i i Textilz Prody _
3 M 20315 2703 in 34476 < 45,452 pLRRE 38671
Rice Rice Computer & Pans
1918 20,661 27,189 26,423 T 22,770
Aul Race
5. o 3118 20539 23,974 Ui 23,557
Rubber Tapioca Ruiber
6wyl 12818 15,179 0 4 19 244 g 23136
Integtated Circuits Integratec Circuits Preious Stones Tapioca
7 filns 3,267 it 1,550 AHTARITORN 869 searlly 18424 dyil 22,045
fAalze FTECIous Stones lntegrated Circuits lntegrated Circuns Precous Stones

< s o d ! o ~ . EN
715190 3 Arwdviafignsewinls AR Ay ﬁu"laun:ms1m(ﬂnqanﬁiﬂﬁs:xeuﬂaads:mn'lm.l WA 2524-2533
Table 3 Number of Intemational Tourists, Revenue and Expendjture Balance Compensation of Thalland During the Pexod of 1981-1990

.2
2531 Musaitadky
1250 Prelmimary Date

1 Smnulinvigsdie: L FWFGRNM R NS famsHILRELENA AamsiuREEn A

Year sxualssinARfIsAY Wagunlas anFlszing WAnuLse Nnuqumwﬁiuﬁmlﬁ’m smqﬁmmsﬁuﬂ'ﬁuﬁm
L1 aa 7 fum A Fuum

BE. AD, Number of Intemational Rate of [nteymational Tounsm Rare of Trade Balance and Trade Balance and Service

Tourists (Person! Exchange Revenue (Millon Bahu Exchange Service Excluding trcluding Travel Industry

Travel Industry Million Bahil
Million Baht|

2524 'E 2015615 s 844 21,455 +2077 -75167 -59.739
_25§ 1932 2_.2'8420 - 10056 23879 +1129 -4507G -27.241
B 2226 1983 - 2191003 -~ 124 25,050 + <50 -89432 -72479
z£ 1584 2,348,205 « I 27377 + 805 -73,705 61478
2528 1085 2,438,370 ¢ 390 31,768 16,28 -70,565 E
2529 1984 2318092 41558 37321 #1748 - 28291 o an
2530 1987 3482958 +2359 50,024 3404 - 50537 - 14
2531 1988 423072 +2147 78.859 - 57.64 - 111407 - 4T783
2532 1530 4,809,508 41368 96,385 +2222 -147925 -69.530
2533 1990 5,298,840 +1017 110,872 +14.72 -240,802 -160,077
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Table 4 Revenue from International Tourism 1990

Sz mlfdmainsarursi slamssain
UseimAroeinvinudiny 41U vinniedy Average Expenditures ’ Person/ Oay Revenue
Country of Restdence No. of Average i WL AT fuum vy
Arnvals Length of Stay Baht Uss Miltion Baht Million US.5
Qimpeuiic The Amencas 367778 %2 3.025.95 183 83724 8
WU Canada 48,987 736 253262 39.08 1,288.05 5031
auigsad USA 285,352 64 31330 12257 683198 26726
safnifu - Other Americas 13439 585 320088 12687 25474 907
sy Europe o 1,229.957 10.85 272381 106.58 36,354.67 14233
Linea France 194,414 11,08 310225 12137 ‘_b..éféLA 3o -QME_ :
West Germany 23123 1400 244271 9556 831521 mp
108,129 335 12189 12564 324581 126,99
cuseduans Netperlang 63,500 M2t 250247 @790 178631 69.89
Firneiunwg Switzerlanc 81,057 1039 248125 % . 2,089.28 8172
. .v:‘_q*-‘:y United ingdom 27875 933 244932 9582 52049 20364
i1l 7 Other Furape 311,85 995 291532 114,06 904639 W32
vTuase3An Asia & Pacific 3573997 563 1121.10 12211 62,804 62 245702
v 252173 695 304518 11913 533364 20848
12408 814 276089 10801 72831 849
Su People's Azputlic of China 60810 1.3 273435 106.97 188301 7367
ga4n4 Hong Kong 8277 5.29 321002 12558 6.502.60 284 41
ﬁ\”.?*_:;:!_na ) 178242 93_ 287652 11254 21869 e
Ttk lapan ) s ) 470 37247 14570 11418 66 “62
147,455 338 34984 136 87 178628 . . 6832
AR, R 751,580 a0 136016 93 mn 28215
FarlUf Singapore 335,679 538 30183 12015 5580 2589
Wi Tabvan R i 852 3500.00 13693 15,005.81 56708
B [@udt8y 7 Other Asia 377,234 582 276678 108.25 526934 20615
e Tupannate Middle East 54,921 995 256631 10040 242286 %479
1 Others 2200 788 245000 9385 81975 225
ﬁun:wun Total 5,208,860 7.06 2,955.43 115.63 110,571.64 4,325.96
B Saysvr v men s mvoainveadrsswnalrzivg wa 2533 lsmivasdiruinlszmslu U REEERR )

Source of Dta - Estimated Expendilures Based on & Teurss! Consumption Expenditures Survey 1590 Conducted by Tounsm Authorty of Thalasd
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Table 5 Number of Intemational Tourist Anrivals, Average Length of Stay. Average Expenditure Per Person Per Day and Revenue from Tourism (1976-1950)

LRI fagas L IMUEY limeduRarusaiy swlsnmsvisadiug Saune
1 Umisadin ity apa ey Y 2w ENAre
Year Number of Per Cent Average Length Average Expenditure Revenue from Per Cent
WA AR International Increase|Decrease of Stay Per Person Per Day Internanonal Tounsm Inicrease/ Decrease
BE AD. Tourisl Arrvals {Bahty (Milhon Baht)
2519 1876 1.038.442 - £19 _5_0@___- X 76545 3590 -1208
E?O 1977 1.@:672 +11.12 45 836 40 4007 + 1556
2521 1978 1,453.639_ o+ 19.10 - 4 1?4 1.263.80 8.894 _»_03 s
_2522 1978 1,591,455 - G047 509 1,384 5.1 . 11,232 +_2:'J % ) .
2523 1980 1,858 301 - B 4 é:O ______1.'?50.?2 17,765 +581% _
2.524 1 98 2(1 >;15 4_9-5 2 \4-;(.0 21455 +2077
2525 _1082 i?‘-S.:? 479 224811 23.879 +1129
2526 1983 2,191,003 - 491 2-32_8“; 25,050 - :C-“ o
2527 1684 2.3%&‘0 + 547 2.'!275 ?;q + 90§
2523 1985 ._2‘.4_38,27{ 0_: o) 558 233402 31,768 -1629
252_ 1684 2818092 + 1558 593 3.233.2.8 37321 ~ 1748 -
_2330 1987 _3..482.958 +23509 6.06 237004 ) :-..' D24 + 3404
E?\ 1968 4.230_.737 +214) o 736 ) ._2 53254 + 5704
2532 1989 4,805,508 + 1368 T 763 2.62;.56 ) « N2
2533 1990 5.298,860 +10.17 7.06 2,55.63 41472 ) ]
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Table 6 Number of foreign Participants in Intemational Conventions Held in Thailand Classified by Major Market Comparison Between 1989-1990

ARBURN ¥ 2532 2533 Souns (w/anne)
Major Market Year 1989 1990 Per Cent {Increase/Decrease)
598 Total 33,258 43,232 +30.00
AUisanT USA 2,545 3268 +28.02
. 378 - 807 —~_l13.40
i 18 2 e
_];7_-- a 736 - +853¢
o 102 1012 RO
R o o 243 i - 1332 S44B15
. 388 343 - _ ~11.60
Mzerlmd _ . 207 .425 +43.10
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- . 1,350 o 2017 0—49.41
- —350_4 4141 +15.22
- 48 e - 207
a0 1318 +119.67
"""" B 1822 1,451 03
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Table 7 Details in intemational Conventions Reld in Thailand Classified by City 1990
Sawia Ciy 4 NTANRY daslw sayT-vinm pRe swarwmlug  uendg TAUWNY Bun
Total Bangkok Chiang Ma Chon Bun- Phuket Songkhla- Nakhon Xhon Kaen Others
swandus Detalls Pattaya Hat Ya Pathom
q‘wucu@%n‘wds:quﬁwua (#u) 85,659 44,600 4173 15,671 10,594 2921 2,104 477 5,019
Total Number of Parnapants ] —— e
SR W RTEV 4323_2-_ 22478 1.971 9.998 B 4755 o7 915 114 2029
Foreign Participants -
42427 22,122 2202 56_73 5.839 1,949 1,289 363 2890
dunuadiremistisegu (afy) a8 208 26 27 88 23 7 3 Q
Number of Conventions -
ot et e 153 52 ) 8 64 s 2 0 12
Coemmerce ana Inqustry
IRHV VTS At ﬁé 31 6 [ S. 0 9 i 1 5
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T AR s AA 1 A 81 4 ) 4 5 4 b 2 16
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