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EXECUTIVE SUMMARY

Statistics collection according to AACYB's MICE's standard
‘research procedures and definitions reveals the following significant

ffindings:

INTERNATIONAL EXHIBITIONS

1. Between 1993-4, there has not been much change in the number of
international)l exhihitions being held in Thailand, The number stills
hold at 63 events, compared with 64 events in the previous year,
The slight decrease was due to AAGVst definition which classified
international exhibitors as 'local' once they formally redisterred
their business with the Ministry of Trade. Hence as more and more
international exhibitors have established local links with Thai
business partners, we may see fewer exhibitions which involve

international’' companies.

2. Exhibitions which drew public interest were those relating Lo
manut'acturing, trade or commerce and technology. Most exhibitions were
trade-oriented but all were also open to public viewing and enquiries.
On avera¥e, exhibit ions last about 4 days, involving 21-50 foreign
exhibitors and 101-200 local exhibitors. There were a few biyg

exhibitions which involved cver 204 foreiyn exhibitors,

Jd., Most exhibitions were conduchted in Bangkok because of convenient
and adequate facilities. Up-country exhibitions were initiated by one
company and they were mainly consumer-oriented, rather than trade-

ariented.

4. Intermational exhibitions in 1994 draw about 425,410 visitors,
97% were Thai. 6i% of the exhibitions had more than 10,000 visitors
and 87% had less than 100 foreign visitors. Hence, despite a marked
increase in the ievel aof participation on the part of foreign and
loca)l exhibitors, international exhibitions have not drawn much of

overseas visitors,



5., There has been an assumption that facilities are needed to encourage
international exhibitions up-country. Organizers' view is that
exhibitions sites alternative to QSNCC should be near-by Ban<kok, if
the project is to be feasihle., International exhibitions should be
held at the place most easily accessible to the target sudience ie.
small, mediun-sized and big businesses if exhibitions are trade-
oriented)}y and if exhibitions are consumer-oriented, the target
groups should be of those belonging to class c+ upwards who are quite
educated, willing to accept new ideas and have a higYher degree of
affordablity. Such target groups mainly live in Bangkok, and large
metropotitan cities., But Bangkok has the largest pool of the right
target groups for international exhibitions; hence or¢¥anisers would
not like to initiate bi¥ international exhibitions very far away

from Bangkok; in order to be assured of a certain desree of ready

success in terms of the number of audience coming to view the exhibits.

INTERNATIONAIL MEETINGS

1., Between 1993-4, there has been an increase of 32% in the number

of international meetings held in Thailand from 597 events to 793 events.

2. The increase is observed for Bangkok, Phuket and Pattaya, but a
sli¢ht decrease is obséerved for Chiengmai, Hence, despite traffic
congestion in Bangkok, bLhe city still remains the centre for inter-
national meetings because of goad, adequate facilities and well-trained
persomnnels, Pattaya, a near-by city, is fast coming as an slternative

destination to Bangkok as an important venue for international meetings.

3. A significant praoportion of international meetings were business
meet ings (34%). The rest were not commercial in nature: medical

science, social science, science and technology, etec.

4. The majority of international meetings conducted in 1994 were
between 2-3 days in duration; but a significant proportion last

longer than three days. On average, 1994 meetings last 3.8 days;



compared with 3.2 days in 1993.

5. The majority of meetings (65%) were still of smaller size, with
less than 100 participants, compared with some B0% of meetings held

in the previous year. This shaoawed tLhat international meetings in Thai-
land were getting bigger in size. All in all, there was an increase
of over 54% in all attendants with 38% increase in overseas attendance

and 77% in local attendance.

6. A large proportion of overseas participants were from Thailand's
neighboring countries such as Malaysia, Japan, China, Singapore, India,
Korea and other Asians. Americans still remained very active participants,
so were those from some European countries such as Germany and

United Kingdom. Australia was getting Lo be more open—-minded and have

become active in taking part in international meetings.

7. A survey of meeting attendants shows that an average profile of

a convention attendant has not changed much since 1993, The majority

of attendants were male, aged 2:1-50 years and half of them were pro-
fessionals, managers and/or administrators, Conventions they attended
lasted about 3.8 days, but they tended to stay longer, on average about
4,9 days. Although the majority still travelled alone, more and more of
them were accompanied by one or more persons and, the majority of them

were First—-time visitors to Thailand.

B, Over 50% had their trip fully paid by the organisation or the
companies which sponsored such meetings. The total expense for the
enti1re trip was averagded at $1,214.75 in 1994, compared with $1,368,20
in 1993, a drop of 11 %

S;A0verall, t.he average expenditure per day of a convention attendant
in 1994 was 6,058.4 baht compared with the average of 6,807.15 baht
per day in 1993, The reduction in cost was mainly due to reduction
in the expenses on accommodation (because of very competitive rates
offered by hotels in 1994), on food and beverages, shopping and

entertainment. But, there were slight increases in expenses on local



tours, local transport and other personal miscelleneous itemsi

bringing the total expense per day down by 11X.

10, According to the estimates, there was a total of 88,526 foreigners
attending meetings in Thailand in 1994, Working on their averag¥e length
of total stay of 4.9 days, their total expenditure was about 2,628
million baht in 1994, This was the minimum amount of foreign exhange
Thailand would have earned from international meetings in 1994;

‘minimum’' because many international meetings were not reported.

INCENTIVE TRAVEL

}. Between 1993-4, there has been 83 % increase in the number of

incentive groups reported to come to Thailand from overseas.

2. A large number of incentive ¥roups were sponsored by food &
beverage industries, insurance, and household products industries,
A total of 107,115 foreign tourists were reported to travel on

the incentive programmes, a vast increase of 170% compared with the
figures reported in the previous year. A large number came from

Malaysia and Japan. The rest were from all over the world.

3. 62% of the ¥roups travelled with less than 100 peaople (about
2-3 bus-1oads). About 31% came in to fit one bus—-load (less than 50
peaplel. The avera¥e group size was 93.5 persons in 1994, compared

with 78.4 persons in [1993.

4. In 1994, incentive groups had a sli¢htly shorter stay in Thaijiland.
On saverag¥e, they stayed 4,] days compared with 4.8 days in 1993, A
significant proportion was on the twin-city destination programmes
Asuch as Banvkok-Hongkong or Phuket-Penan¥; hence they tended to
have a shorter stay than their counterparts who spent all their

time in Thailend,



5. Ban¥kok still remains to be the gateway for incentive travels,
with 46% of the groups surveyed stayed in Bangkok. Pattaya and
Phuket were ailso up-and-comin¥ destinations with 36% and 22%

of the groups stopped over in these two cities, respectively.

6. Since all incentive tour groups were fully sponsored by private
companies, an average tourist on the incentive programme: does not
have to pay out of his own pocket any expenses on food, accomodation,
local tours, local transport {(as these are pre-paid by the sponsorl);

with the exception of his own personal shopping.

T. This year, we asked the DMCs how much they charged the sponsor-—
company for the total cost of a local packaged tour for each incent-

ive traveller. Of course, the cost varies by incentive destinations,

and duration of stay. But overall, data show that of 254 trips accounted
for by the DMCs, 39% of the local incentive tour programme cost between
$301-%$400 per head, 35% cost between $401-$500 per head, 19% cost below
$300 and 5 % cost more than $500. Bangkok is the most expensive city for

an incentive programme compared with Chiengmai, Phuket or Pattaya.

7. Data show that incentive travels draw most foreign tourists,
compared with international exhibitions or meetings. With the USA,
Europe and Australia supposedly coming out of recession, incentive
travel to Thaiiand shouid be an alternative attractive programmes
for various competitive industries in those countries to help boost
up productivity. Besides, Thailand is also a cheaper destination
compared with other cities of the world. Given TAT's concerted
effort +to promote incentive travel overseas, a vast increase in
the number of incentive groups visiting Thailand in the near future

is assured.
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CHAPTER 1

INTRODUCTION

RESEARCH NEEDS

Tourism industry has been growing at a rapid rate because
of better international transport system. While the majority of
travellers travel for leisure purposes, a significant minority
travel to sttend conventions, exhibitions or incentive programmes
sponsored by their companies. With an increasing economic growth,
it has been observed that more and more foreign travellers
come Lo Thailand on these special purposes. And these special
groups of travellers want somewhat different facilities from
ordinary tourists, So far, basic information about Lhese #roups

of travellers are limited; hence, the purpose of this research.

RESEARCH OBJEGTIVES

i, To collect basic statistics on international exhibitions,
conventions and incentive tLraveli and

2. To provide ¥uidelines in promoting such travel activities,

RESEARCH SCOPE

{. International Exhibition
2. international Convention

3. Incentive bLraveil
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INTERNATIONAL EXHIBITIONS
{TERMS OF REFERENCES)

According to the Stated Research Objectives, the Survey is to

Collect the Foolowing [nformation [tems:

1)

2)

3)

a)

5)

6)

T)

8)

Name of Exhibitions

Subject Classifications of Exhibitions

Type of Exhibitions: International, Re¥ional or Off-Shore

Kinds of Exhibitions: Trade or Consumer or Both

Time and Duration of Events

Yenue

Organisers of Events

Est,imated Number of Exhibitors (Local & International)

Est.imated Number of Visitors (Local & International)



METHODS OF DATA COLLECTION

To obtain the required data, the following research methods
were adopted:

1, A set of questionnaire was designed to cover the scope of
the study; pilot-tested and then sent to the followiny target data-
sources: 4

(1) professional exhibition or¥anisers,

(2) venues where exhibitions are held,

(3) government departments, foundations, clubs and

gassociations and private organisations which

might organise exhibitions during 1994,
2. To obtain the meximum returns of the posted questionnaire,
intensive follow-ups of fax/phone survey and personal visits were

conducted.

DEFIN!TIONS OF THE TERMS

In the collection of statistics on exhibitions, the following

definitions are adopted accordiny to MICE's Research Requirements.

EXHIBITION/EXPOSITION ;: events at which products and services

are displayed,

INTERNATIONAL EXHIBITIONS : exhibitions which draw participants

from two or more countries outside the Asian re¥ion.

REGIONAL EXHIBITIONS : exhibitions which draw participants

from two or more countries from the Asian region.

NAT I ONAL OFFSHORE EXHIBITIONS : exhibitions which draw parti-

cipants from one country and has the capacity to meet offshore,
to include bi-lateral exhibitions of which participants are
. from one country regardless of whether the country is from the

Asian re¥ion, or outside the Asian redion and the host country,
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EXHIBITIONS are divided into two categoriesi

TRADE SHOW : exhibitions of products and services which are

not open to the public.

CONSUMER SHOW ; exhibitions open to the public, usually subject

to payment. of an entrance fee.

EXHIBITORS : companies or individuals participating in the

exhibition with a stand.

EXHIBITION VIiISITOR : Persons attending an exhibition to view

the exhibits.

CO-EXHIBITORS : Distributors or agents or main distributors

sharing the same stand.

EXHIBITION CENTRE : Venue at which exhibitions are held.

EXHIBITION HALL: individua] room within an exhibit venue.

(See Exhibit.ion Classification proposed for adopting by AACVE,
based on terminology adopted by [APCO {(International Association
of Professional €ongress Organisers) and Meeting ndustry
Terminology, published by Commission of the European Communi-
ties (CEC) & International Association of Congress Organisers

(1APCO), 1992
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AACVB SUBJECT CLASSIFICATION FOR ASSOCIATION MEETINGS % EXHIBJTIONS

1)

Z2)

3)

4)

6}
7)
8)

9)

10}

12)
13)
14)

15}

16)
17)
18)

19}
20}

A¥riculture

Buiiding/Construction

Arts & Culture

Commerce

Ecolo¥y & Environment

Banking & Finance
Education

Manufacturing

Professional

Management

Medical Sciences
Mining/Quarrying
Safety & Security

Science

Sacial Sciences

Sports & Leisure
Technolog®gy

Transport &

Travel & Tourism

Ot hers

(including fisheries, forestry,

farminy & soil, science)
(inciluding architecture, landscaping)
photography,

theatre,

(inciluding music,

art, craft, preservation,

philosophy, ethies, religion)

.

{includin¥ advertising, retail,

real estate, trade)

(including animal protection,

pollution, resources, vev¥etation}

(including tax, insurance)

(including linguistics, literature}

{including chemical, metallurgy,

petrolchemical, printing, publishing)

(inciluding law, accountancy,

professions requiring accreditation

not listed in other catedories)

{includin¥ administration, marketing,

personnel, industrial relations, labour)

{including military, defence)

({including library science, statistics,

mathematics, astronomy, biolo¥y,

chemistry, geoclofy, physics)

{including anthropology, politics,

psycholo®¥y, sociology, welfare,

history, geography)
{including computer. energy, en¥ineering)
{including broadcasting, telecommunications,

information technology, air, land & sea

transport)



INTERNATIONAL MEETINGS
(TERMS OF REFERENCES)

According to the stated Research 0bjectives, the Survey is to

obtain the following information items:

1) Number of International Meetin® Attendants By Country of

2)

3)

4)

6)

T)

8)

9)

Residence and by Month

Number

Number

Number

Number

Number

of International Meetings by Type of Meetings

of Meeting Attendents by Type of Meetings

of international Meetings By Subject Classifications

of International Meetings by Size of Meet ings

of Organisations/Associations Which Organised The Meetings

Durations of |ntermational Meetings (0On Average)

Duration of Stay of Meeting Attendants

Average Expenditure Per Day Per Person cof International Meetings

Attendants by Type cf Expenditure

10} Profile of Meetin®g Attendants

11} Number of Accompanying Persons



METHODS OF DATA COLLECTION

To obtain the regquired information, DATASEARCH adopted the

followin¥ research tLechniques:

1) Various forms of questionnaires were designed and pilot-tested

to ensure adequate coverage of the data required by the surveyt

Z) RQuestionnaires were then sent to the following dats sources:
- Universities and Colleges
- Conventional Halis
- Queens Sirikit National Convention Centre
- Thai Cultural Centre
-~ The National Museum
- United Nations Convention Centre
~ Hotels {(mainly members of TICA and Thai Hotel's
Associatians)
- Government Agencies
- Convention Organisers
~ Private Companies
- Associations
— Chambers of Commerces, and

~ Other meetiny¥ halls.

3) To maintain maximum feedback, three rounds of guestionnaires
were despatched, followed by intensive follow-up phone/fax survey

and in many cases, personal visits.

4) Various samples of detailed information has been selected with
the permission of convention organisers for presentation in this

report.
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%) To obtain data relating to the profile of meeting attendants

and their expenditure patterns, a questionnaire survey was launched
during the months of October, November and December, 1994. With

the co-operation of meeting or¥anisers, questionnaires were
distributed to attendants to fill-up, and returned to the counter
or dropped in the questionnaire box, when completed. Only 878
questionnaires out. of about 2,000 hand-outs were returned. Hence,
data tabulated in this report, upon which statistical estimation,
generaiisations and conclusions are drawn in this research, are
subject Lo bias as they are based on the information given by

willing & co-operative foreign tourists only.
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INCENTIVE TRAVEL
(TERMS OF REFERENCE)

According to the Stated Resesrch Objectives, The Following

Information items Need to be Collected:

{1) Number of Tourists by Country of Residence

(2) Duration of Stay

(3) Expenditure of Tourists on Incentive Travel/Tours

(4) List of In-Bound Tour Companies Which Organise

Incentive Travel

METHODS OF DATA COILLECTION

A questionnaire survey was administerred to a 1ist of inbound
Lour agencies registerred in Thailand. O0f 45 tour companies, 25
responded to the questionnaire and stated that they are in the
busziness ot conducting incentive tours from overseas countries.
Those who did not respond te the survey questionnaire were found

f.0 be Lhose who conducted npormal FITS or standard tour groups.



CHAPTER 2

OVERVIEW

1. An overview of international events reported to tske place in
Thailand in 1994 shows that there were 1,545 international events
reported, an increase of 49% over events reported in 1993 (1,036
events), International events include international meetings

(corporate meetings and association meetings), trade exhibitions

and incentive travel,

2, 0f 1,545 events, 51 % were international meetings (793 events)
of which B4 % (668 events) were corporate meetings. The rest were
association meetings. Trade exhibitions constitute only 4 % of

the total internstionai events reported; and incentive travel, 44 X

(689 events).

3. In 1994, a total of 697,388 people participated in international
events, compared with 683,968 people in 1993 (2X increase), Locai
people (490,738) make up 70% of the total participation.

4, Events which drew most foreign participants were incentive travels
with 106,773 foreigners reported to come to visit Thailand on an
incentive travel programmes. This number makes up 5i% of the total
foreigners who attended intermational functions in all. Trade
exhibitions drew a smaller number of foreigners as visitors,
Visitors of internmationai exhibitions in Thailand, therefore are

essentially very local, (97% of 414,059 visitors were Thail.

5. International meetings made up 51% of the total international
events with 164,863 attendants. 53% (88,526) were foreigners and
46X (76,337) were local Thais.

6. [nternational events could be categorised according to AACVB 's

criteria; hence, international, regional and off-shore events.




Oof 1,545 events, 502 events (32X) were international by definition.
According to AACVB's definitions, international events are events
which draw participants from more than one country outside the Asian
region; refional events are events which draw participants from

more than one country within the Asian regiony and off-shore events
are events which draw participants from one country asnd have a
capacity to meet off-shore. Hence, by such definitions, of 1,545
reported events in 1994, 502 events (32%) were international, 16%

(251 events) were re¥ional and 792 events (51%) were off-shore events.,

7, Off-shore events were mainly incentive travels (93%) with
about 103,645 foreign travellers and a few local Thais (about

171 participants}, 18 incentive g€roups were reported to be 'mixed’
with travellers from more than one country within the Asian regionj
hence mixed 're¥ions)’', and 25 groups were reported to be mixed
'international' with participants from more than one country outside
the Asian region., Therefore, incentive travels +o Thailand were

mostly visitors from the same country of residence.

8. Trade exhibitions were very local in terms of audience with 97%
of visitors were Thais. But concerning exhibitors, most exhibitions
were quite 'international’ as they drew exhibitors from many
countries outside the Asean region to exhibit their products in
Thailand, Nevertheless, foreign exhibitors were outnumbered by local
exhibitors., In 1994, 4,512 local exhibitors participated in the
exhibit ions compared with 1,917 foreign exhibitors. And this

number of foreign exhibitors have increased by 10 ¥ over the number

reported in the previous years (1,731 exhibitors),

9. For international events, 668 meetings (84%X) were corporate
meetings and 125 events (15%) were association meetings. In total,
international meetings drew 164,863 attendants with 88,526 (53%)
were foreigners, And there is a higher degree of participation
of local participants in corporate meetings than association

meet ings.
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TABLE 1 THAILAND : INTERNATIONAL EVENTS, 1994

TOTAL NO OF FORE | GN LOCAL TOTAL
TYPE EVENTS ATTENDANTS ATTENDANTS | ATTENDANTS
ASSOCIATION MEETINGS 125 35,911 19,213 55,124
CORPORATE MEETINGS 668 52,615 57,124 109,739
TRADE EXHIBITIONS 63 11,351 414,059 425,410
INCENTIVE TRAVEL 689 106,773 342 107,115
TOTAL 1,545 206,650 490,738 697,388




TABLE 2

TYPE OF EVENTS, 1994

TYPE OF EVENTS KO OF FORE | GN LOCAL TOTAL
EVENTS ATTENDANTS ATTENDANTS ATTENDANTS
INTERNATIONAL 502 47,552 576.793 424,345
REGIONAL 251 38,338 33,774 72,112
OFF-SHORE T92 120,760 80,171 200,931
TOTAL 1,545 206, 650 490,738 697,389




TABLE 3

ASSOCIATION MEETINGS BY TYPE, 1994

ASSOCIATION MEETINGS NO OF FOREIGN LOCAL TOTAL
EVENTS ATTENDANTS ATTENDANTS: ATTENDANTS
INTERNAT | ONAL 84 21,733 6,724 28,457
REGIONAL 41 14,178 12,489 26,667
OFF-SHORKE - - - -
TOTAL 125 35,911 19,213 55,124




TABLE 4 CORPORATE MEETINGS BY TYPE, 1994
CORPORATE MEETINGS RO OF FORE I GN LOCAL TOTAL
EVENTS ATTENRDANTS ATTENDANTS ATTENDANTSJ
INTERNAT | ONAL 336 12,314 35,893 48, 207
REGIONAL 192 23,186 21,231 44,417
OFF-SHORE 140 17,115 - 17,115
TOTAL 668 52,615 57,124

109,739




TABLE 5 INCENTIVE TRAVEL BY TYPE, 1994
INCENTIVE TRAVEL NO OF FOREIGN LOCAL TOTAL
EVENTS ATTENDANTS ATTENDANTS ATTENDANTS
INTERNAT ! ONAL 25 2,154 117 2,271
REG]ONAL 18 974 54 1,028
OFF-SHORE 646 103,645 171 103,816
TOTAL 689 106,773 342 107,115




TABLE 6 TRADE EXHIBITIONS BY TYPE, 1994

TRADE NO OF FOREIGN LOCAL TOTAL
BXH!BITIONS EVENTS ATTENDANTS | ATTENDANTS | ATTENDANTS
INTERNAT 1 ONAL 57 a) 1,702 a) 4,512 [a) 6,214

b) 11,351 b) 334,059 |b) 345,410
REG]ONAL - - - _
OFF-SHORE 6 a) 215 a) - a) 215

b) - b) 80,000 [b) 80,000
TOTAL 63 a) 1,917 a) 4,512 |a) 6,429

b) 11,351 b) 414,059 |b) 425,410

B

a) Number of

companies who were exhibitors at trade exhibitions,

b) Number of visitors st trade exhibitions



TABLE 7  COUNTRY REPORT: INTERNATIONAL EVENTS BY TYPE, 1994
TYPE OF EVENTS NO OF TOTAL LOCAL FOREIGN
EVENTS ATTENDANTS ATTENDANTS | ATTENDANTS
A. INTERNATIONAL 502 424,345 376,793 47,552
EVENTS
1.ASSOCIATION MTGS 84 28,457 6,724 21,733
2.TRADE SHOWS/ 57 345,410 334,059 11,351
EXHIBITIONS
3.CORPORATE 336 48,207 35,893 12,314
MEET [ NGS
A, INCENTIVE TRAVEL 25 2,271 117 2,154
B. REGIONAL EVENTS 251 72,112 33,774 38,338
1.ASSOCIATION MTGS 41 26,667 12,489 14,178
2.TRADE SHOWS/ - - - -
EXHIBITIONS
3.CORPORATE 192 44,417 21,231 23,186
MEET | NGS
4, INCENT!VE TRAVEL 18 1,028 54 974
C. NATIONAL 792 200,931 80,171 120,760
OFF-SHORE EVENTS
1, ASSOCIATION MTGS ~ ~ - | -
2. TRADE SHOWS / 6 80, 000 80, 000 -
_-EXHIBITIONS
3.CORPORATE 140 17,115 - 17,115
MEET | NGS
4. INCENTIVE TRAVEL 646 103,816 174 103, 645
TOTAL 1,545 697,388 490,738 206, 650
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TABLE 8 |INTERNATIONAL EVENTS BY NUMBER OF FOREIGN PARTICIPANTS, 1994
TYPE OF EVENTS NO OF EVENTS z ATTENDANTS % FOREIGNERS %
ASSOCIATION MTGS 125 8.0 55,124 7.9 35,911 17.3
CORPORATE MTGS 668 43.2 109,739 15.7 52,615 25.4
TRADE EXHIBITIONS 63 4.0 425,410 61.0 11,351 5.4
INCENTI1VE TREVEL 689 44,5 107,115 15.3 106,773 51.6

TOTAL 1,545 100.0 697,388 100.0 206,650 100.0
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TABLE 9 EVENTS BY TYPE & PARTICIPANTS, 1994
TYPE NO OF EVENTS 4 TOTAL X FOREIGH 4
INTERNAT | ONAL 502 32,4 424,345 60.8 47,552 23,0
REGIONAL 251 16,2 72,112 10,3 38,338 18,5
OFF-SHORE 792 51,2 200,931 28.8 120,760 58,4
TOTAL 1,545 100, 0 697,388 100.0 | 206,650 100,0




TABLE 10

COUNTRY REPORT:

2-12

INTERNATIONAL EVENTS BY TYPE, 1993

TYPE OF EVENTS NO OF TOTAL LOCAL FOREIGN
EVENTS ATTENDANTS ATTENDANTS ATTENDANTS

A. INTERNATIONAL 369 559,310 501,366 57,944
EVENTS

1.ASSOCIATION MTGS 37 20,679 4,105 16,574

2. TRADE SHOWS/ h9 497,401 476,679 20,722
EXHIBITIONS

3.CORPORATE 243 41,230 20,582 20,648
MEET I NGS

4, |INCENTIVE TRAVEL - - - -

B. REGIONAL EVENTS 1856 35,899 18,276 17,623

Y. ASSOCIATION MTGS 52 15,789 7,948 7,841

2. TRADE SHOWS/ - - - ~
EXBIBITIONS

3.CORPORATE 133 20,110 10,328 9,782
MEET | NGS

4, INCENTIVE TRAVEL - - - -

S

C. NATIORAL 482 88,749 37,895 50,864
OFF-SHORE EVENTS

%l.ASSOCIATION MTGS - - - -

2. TRADE SHOWS/ 5 40, 141 37,895 2,246
EXHIBiITIONS

3{CORPORATE 102 8,972 - 8,972
MEET INGS

4, INCENTIVE TRAVEL 375 39,646 - 39,646

TOTAL 1,086

683,968

557,537

126,431
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CHAPTER 3

INTERNMATIONAL EXHIBITIONS

{., Between 1993-1994, there has been no increase but a slight
decrease in the number of international exhibitions reported to
take place in Thailand; from 64 events reported in 1993 dropped

to 63 events reported in 1994.

2, In terms of types of exhibitions, there has been some significant
changes. In 1994, 20% of reported exhibitions focused on manufacturing,
15% on commerce, and 11%¥ on building & construction. The rest concen-
trated on science (9%), transport and communication (7%}, education
(7X%) and travel and tourism (4X), In 1993, exhibitions on manufacturing
were the most frequent (23%), followed by technology (17%) and transport
and communication (10%X)., In sum, in 1994, manufacturing and commerce
were the main subjects of public interest and all combined t.o account
for aboqt 36X of the total international exhibitions oréanised during

the year.

3. Based on AACVB definitions as to which events are to be classified
as 'international’', 're¥ional' or 'mational off-shore'} like in 1993,
there was none among 1994 exhibitions which could be classified as
‘regional’ because all events which were not national-off-shore usually
involve exhibitors and spectators from more Lhan two countries uutsidé

the Asjian region.

4, In 1994, national off-shore exhibitions were mainly educational
events and products-display events from exhibitors from one same
country and were normally arranged by official representative bodies
‘of that particular country such as +the Trade Commission or the
Cohsulate. in 1994, there were six off-shore exhibitions which
involve nationals of one specific foreign country only, coming

to exhibit their products or services for local Thais. These

events include Korean Trade Fair, British Education Fair,

Australian Education Fair, Chinese Trade Fair, etc.



5. The organisation of international events such a8s exhibitions
were quite evenly spread out through +the year, with 8 slight
concentration of events around October and MNovember, followed by
May, June and Auf¥ust. Reasons for this trend is that there are not
s0 meny international exhibition orgenisers in Thailand and not

so many choices of 'internstional venues' except Queen Sirikit
National Convention Centre (QSNCC){ hence organisers had to spread

out their efforts and events quite evenly throughout the year.

6. Over half of international exhibitions (53%) were of 4 days'
durat ion; 22% were of 3 days' and 7% were of 5 days' durstion.
14% were exhibitions longer than five days. The svera¥e length
for exhibitions in 1994 was 4,5 days, compered with 4,0 days of

the previous year,

7. QSKCC still continues to be the main centre of international
exhibitions in 1994 with 63% of the events bein¥ held there. BIEC

has lost its importance, once QSNCC has been officially launched

as Thailand's premier place for international convention and exhi-
bitions. BCC (Ban¥kok Convention Centre at Central Plaza) came

second as venues for international exhibitions, while BIEC was closed
tor exhibitions in 1994, United Nations Convention Centre was not
chosen as a8 venue for larfe international exhibitions because of

limited space and inappropriate facilities.

8. At present, there are over ten listed exhibition organisers.

Inm 1994, BES outranked other companies in the number of international
<xhibitions organised. BES organised 22% of exhibitions and Reed
Tradex 17%. The rest of the events were handled by smaller private
exhibition organisers, clubs and associations, Chambers of Commerce
and government departments. Particularly, iLhe latter g¢roups have
become more a¥gressive in handlin¥¢ exhibitions in 1994, compared

with the previous year.

9. Or¢¥anisers reported a total of 425,410 visitors to the exhibitions

in 1984, O0f this number, 97% {(414,059) were Thai visitors. Only 2.6%




(11,351) were foreign visitors.,

10, Further data show that in 1994, 61% of international exhibi-
tions had over 10,000 visitors, including foreign and local.
But the majority (87%) still had 1less than 1,000 foreign

visitors,

11. In actual numbers, there was a decrease of 26% in total attendance,
{from 537,542 attendants in 1993 to 425,410 in 1994}, This drop

was due to 50% decrease in the number of foreign visitors

{from 22,968 foreig¥gners down to 11,351 foreigners) and a decrease

of 19% in the number of local visitors {(from 514,574 Thais to
414,059 Thais). It seems that exhibition organisers have not been

very effective in +their promotion campaigns to attract visitors
(both local and foreign) in 1994, compared with the previous year
(taking into consideration the fact that the number of exhibitions

organised was about the same for both years i between 63-64 events.)

12. International exhibitions held in Thailand still depend a lot

on local exhibitors, which include foreign companies whose business
was rev¥isterred iun Thailand. In 1993, 48% of exhibitions involved
1-25 foreign exhibitors (companies), and 34% had over one hundred
tocal exhibitors (companies) involved., The avera¥e exhibition involved
82 local exhibitors and 29 foreign exhibitors., For 1994, the averave

exhibition involved 106 local exhibitors and 48 foreign exhibitors.

13, In specific percenta<des, 33% of 1994 international exhibitions
}nvolved 26-50 foreign exhibitors compared with 17% in 1993; and
about, 22% involved over 100 foreign exhibitors, Data indicate ¥reater
participal.ion on the part of forei¥n exhibitors in the exhibition
yhan before. The total number of foreign exhibitors numbered 1,917
compared with 1,731 in 1993 (an increase of 10%), But in terms of
forei¥n visitors, exhibitions did not seem +to attract much of

their participation.




TABLE t INTERNATIONAL EXHIBITiONS BY SUBJECT CLASSIFICATIONS, 1993-1994

1993 1994
SUBJECT CLASSFICATIONS b3 { NUMBER) % (NUMBER)
AGRICULTURE 4.6 (3) 1.5 (1)
BUILDING / CONSTRUCTION 6.2 (4) 11,1 (7)
ARTS & CULTURE 6.2 (4) - (=)
COMMERCE 3.1 (2) 15.8 (10)
ECOLOGY & ENVIRONMENTAL 3.1 (2) 1.5 (1)
BANKING & FINANCE - - - -
EDUCATION 4,6 (3) 7.9 (5)
MANUFACTURING 23.4 (15) 20.6 (13)
PROFESSIONAL - - - -
MANAGEMENT - - - -
MED | CAL SCIENCE - - - -
MINING & QUARRYING - - - -
SAFETY & SECURITY 3.1 (2) 1.5 (1)
SCIENCE 4.6 (3) 9,5 (6)
SOCIAL SCIENCE 3.1 (2) - - J
SPORTS & LEISURE 3.1 (2) - .-
TECHNOLOGY A (11) 4,7 (3)
TRANSPORT & COMMUNICATION 10.9 (7) 7.9 (5)
TRAVEL & TOURISM 6.2 (4) 4.7 (3)

- OTHERS a - - 12.6 )

TOTAL 100.0 (64) 100.0 (63)




TABLE 2 INTERNATIONAL EXHIBITIONS BY TYPE, 1993-1994
1993 1904
TYPE 4 {NUMBER) (NUMBER)
INTERNATIONAL 9z2.1 (59) 90. 4 (57)
REGIONAL - - - -
NAT!ONAL OFFSHORE 7.8 (5) 9.5 (6)
TOTAL 100.0 (64) 100.0 (63)




TABLE 3

INTERNATONAL EXHIBITIONS BY TRADE OR

CONSUMER, 1993-1994

1993 1994
TRADE OR CONSUMER SHOW ? 4 {NUMBER) % (NUMBER)
TRADE ONLY - - - -
CONSUMER ONLY 14.0 (9) 19.0 (12)
TRADE & CONSUMER 85.9 (55) 80.9 (51)
TOTAL 100.0 (64) 100.0 (63)
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TABLE 4 [INTERNATIONAL EXHIBITIONS BY MONTH, 1993-1994
1993 1994
MONTH x (NUMBER) % {NUMBER)
JANUARY 1.5 1) 3.1 (2)
FEBRUARY 7.8 (5} 3.1 (2)
MARCH 9.3 (6) 7.9 {(5)
APRIL 3.1 (2) 1.5 {1)
MAY 9.3 (6) 12.6 (8)
JUNE 10.9 (7) 11,1 (7)
JULY 6.2 (4) 3.1 {2)
AUGUST 6.2 (4) 11.1 (7}
SEPTEMBER 7.8 (5) 4,7 (3)
OCTOBER 9.3 (6) 17.4 (11)
NOYEMBER 25.0 (16) 17.4 (11)
DECEMBER 3.1 (2) 6.3 (4)
TOTAL 100.,0 (64) 100.0 (63)




TABLE 5 LENGTH OF INTERNATIONAL EXHIBITIONS (NUMBER OF DAYS), 1993-1994

1993 1994
NUMBER OR DAYS % { NUMBER) % {NUMBER)
ONKE DAY - - - -
TWO DAYS 1.5 (1) 1,5 {1)
THREE DAYS 12.5 (8) 22.2 {14)
FOUR DAYS 60.9 (39) 53.9 (34)
FIVE DAYS 10.9 (7) 7.9 (5)
SIX DAYS 3.1 (2) 4.7 (33
SEVEN DAYS 6.2 {4) 4,7 {3)
MORE THAN SEVEN DAYS 4.6 (3) 4.7 (3)
TOTAL 100.0 (64) i00.,0 (63)
AVERAGE 4.0 DAYS 4.5 DAYS




TABLE 6 [|NTERNATI!ONAL EXHIBITIONS BY VENUE, 1993-1994
1993 1994

VENUE x { NUMBER?} % (NUMBER)

1. QUEEN SIRIKIT NATIONAL 73.4 (a7) 63.4 (40)
CONVENTION CENTRE

2. BANGKOK INTERNATION 9.3 {(6) - -
EXPOSITION CENTRE (BIEC)

3. BANGKOK CONVENTI]ON 3.1 2) 12.6 (8)
CENTRE

4. NATIONAL STADIUM 1.5 1 - -

5. UNITED NATIONS 7.8 (5) 1.5 (1)
CONVENTiON CENTRE

6. HOTELS - - (6)

7. WORLD TRADE CENTRE - - ’ (4)

8. OTHERS (HALLS & PLAZA) 4.6 (3) .3 (4)

TOTAL 100,0 (64) 100.0 {63)




TABLE 7 INTERNATIONAL EXHiBITIONS BY ORGANJZERS, 1993-1994
1993 1994
ORGANI] ZERS % (NUMBER) % (NUMBER)
REED TRADEX 25.0 (16) 17.4 (11)
BES (BUSINESS EXHIBITION 15.6 (10) 22.2 (14)
SERVICES)
MCC (MANAGEMENT, CONVENTION 1.5 (1) - -
& CONSULTANCY)
TEM (THA! EXHIBITIONS & 9.3 (6) 4,7 (3)
MANAGEMENT)
EXPO THAI 1.5 (1) 1.5 (1}
I MS 1.5 (1) - -
SHK (ORIENTAL WESTERN 1.5 (1) 1.5 (1)
PROMOT ] ON)
TTF (THA! TRADE FAiR) 7.8 (5) 1.5 (1)
CHAMBERS OF COMMERCE 6.2 (4) 1.5 (1)
CLUBS & ASSOCIATIONS 3.1 (2) 6.3 (4)
GOYERNMENT DEPARTMENTS 3.1 (2) 11.1 (7)
INTERNAT I ONAL ORGANISERS 7.8 (5) 1.5 (1)
OTHERS 15.6 (10) 30.1 (19)
TOTAL 100.0 (64) 100.0 (63)
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NUMBER OF PARTICIPANTS

1993 TYPE EVENTS TOTAL FORE | GN LOCAL
INTERNAT | ONAL 59
EXHIBITORS a) 5,875 1,613 4,262
VISITORS b) 437,401 20,722 476,679
REGIONAL 3 _ _ _
NAT ] ONAL 5 -
OFFSHORE a) 118 118 -
b) 40,141 2,246 37,895
TOTAL 64 a) 5,993 1,731 4,262
b) 537,542 22,968 514,574
NUMBER OF PARTICIPANTS
1994 TYPE EVENTS TOTAL FOREIGN LOCAL
INTERNATIONAL 57
EXH!BITORS a) 6,214 1,702 4,512
VIS ITORS b) 345,410 £1,351 334,059
REG!ONAL - - - -
NAT 1 ONAL 6 -
OFFSHORE a) 215 215 -
b) 80,000 - 80,000
TOTAL 63 8) 6,429 1,917 4,512
b) 425,410 11,351 414,059

a8) Companies who were exhibitors at

b) Number of individual visitors

international exhibitions.

TABLE 8 INTERNATIONAL EXHIBITIONS BY NUMBER & TYPE OF PARTICIPANTS, 1993-1994



TABLE 9 [INTERNATIONAL EXHIBITIONS BY NUMBER OF VISITORS (LOCAL & FOREIGN),

1993-1994
1993 1994
TOTAL VISITORS x (NUMBER) % (NUMBER)
LESS THAN 1,000 - - - -
1,001 - 5,000 28,1 (18) 17.4 (11)
5,001 - 10,000 23.4 (15) 20.6 (13>
10,00t - 20,000 37.5 (24) 30.1 (19)
20,001 - 30,000 6.2 (4) 20.6 (13}
>30,000 4.6 (3) t1.1 7)
TOTAL 100.0 (64) 100.0 (63)
AVERAGE (No of visitors) 8,500 12,500




TABLE 10 [NTERNATIONAL EXBIBITIONS BY NUMBER OF FOREIGN VISITORS, 1993-1994

1933 1994
FOREIGN VISITORS % (NUMBER) % {NUMBER)
LESS THAN - 1,000 82.8 (53) 87.3 (55)
1,001 - 5,000 17.1 (11) 12.6 ( 8)

5,001 - 10,000 - - - -
10,001 - 20,000 - - - -
20,001 - 30,000 - - - -
> 30,000 - - - -

TOTAL 100.0 {64) 100.0 (863)




TABLE 11 INTERNATIONAL EXHIBITIONS BY NUMBER OF EXHIBITORS
(LOCAL VS FOREIGN), 1993-1994
1993 1994
LOCAL EXHIBITORS % { NUMBER) % {NUMBER)
No local exhibitors 10.9 (7) 14,2 (9}
1 - 25 7.8 () 4,7 (3)
26 - 50 15.6 {10) 6.3 (4)
51 - 75 15.6 {(10) 3.1 (2)
76 - 100 15.6 (1) 15.8 (10)
101- 200 26.5 (17) 47.6 (30)
200- 300 7.8 (5) 4.7 (3)
> 300 - - 3.1 (2)
TOTAL 100,0 (64) 100.0 {63}
AVERAGE 82 106
1993 1994
FOREIGN EXH!BITORS % (NUMBER) % (NUMBER)
I - 25 48, 4 (31) 17.4 {(11)
26 - 50 17.1 (11) 33.3 (21)
51 - 76 4.6 (3} 12.6 (8)
76 - 100 7.8 (5) 14,2 {(9)
~101- 200 15.6 (10) 7.9 (5)
200- 300 6,2 (4) 9.5 (6)
> 300 - - 4,7 (3)
TOTAL 100,0 {64) 100.0 (63)
AVERAGE 29 48




TABLE 12 INTERNATIONAL EXHIBITIONS BY LOCATION, 1993-1994
1993 1994
% (NUMBER) X {NUMBER)
BANGKCK 100.0 (64) 95,0 (60)
PATTAYA - - - -
CHIENGHMA| - - 1.5 (1)
PHUKET - - 1.5 (1)
OTHERS - - 1.5 (1)
TOTAL 100.0 (64) 100.0 (63)




TABLE 13 INTERNATIONAL EXHIBITIONS BY SUBJECT CLASSIFICATIONS, AND
NUMBER OF FOREIGN EXHIBITORS & VISITORS, 1993-1994

1993 1994
SUBJECT EVENTS EXHIBITORS VISITORS EVENTS EXHIBITORS VIS]TORS
CLASSIFICATIONS (a) (b) (a)
AGRICULTURE 3 46 1,400 t 37 12 t0t
BUILDING / 4 215 1,900 7 327 115 500
CONSTRUCTION
ARTS & CULTURE 4 4 2,500 - - - -
COMMERCE 2 200 1,000 10 876 251 1,000
ECOLOGY & ENV. 2 6 1,000 1 36 27 200
BANKING & FINANCE - - - - - - -
EDUCATION 3 24 200 5 450 99 50
MANUFACTURING 15 200 1,750 13 1,416 419 1,600
PROFESS IONAL - - - - - - -
MANAGEMENT - - - - - - -
MEDICAL SCIENCE - - - - - - -
MINING & QUARRYING - - - - - - -
SAFETY & SECURITY 2 230 1,000 ] 62 12 100
SCIENCE 3 238 700 6 197 114 300
SOCIAL SCIENCE 2 2 600 - - - -
SPORTS & LEISURE 2 12 150 - ~ - -
TECHNOLOGY it 270 5,536 3 1,438 404 3,900
TRANSPORT & T 159 2,800 5 695 205 1,500
COMMUN 1CAT I ONS
TRAVEL & TOURISM 4 125 2,432 3 475 132 900
OTHERS - - - 8 420 127 1,200
TOTAL 64 1,731 22,968 63 6,429 1,917 11,351
Note: {a) = Number of foreign companies who were exhibitors.

{b) Number of companies who were exhibitors (local & foreign).



CHAPTER 4

INTERNATIONAL MEETINGS

1, Between 1993-4, there has been an increase of 32% in the number of
international meet ings reported to be held in Thailand in 1994; from

597 events in 1993 to 793 events in 1994,

2. Comparision between cities in the number of international meetings
held, indicates a slight decrese in the number of meetings held in
Chien¥mai (-15%), but more increases in meetings reported in Bangkok
(+44%), Pattaya (+37%). Phuket (+55%) and HetYai-Songkla (+67%)}.
Meetings held in other cities such as Chiengrai, Hua-Hin, etc. were
even become less numerous, compared with those reported in the
previous year. Hence, despite complaints about Bangkok's traffic
congestion, more meetings were reported to be held in this primate

city lardely due to greater convenience and better facilities.

3. By far, Bangkok is still the centre of meetings (44%X), followed
by Phuket (22%), Pattaya (10%), Son¥kla - Hatyai (7%X) and Chiengmai
(6%), Since 1993, the relative position of these cities as venues
for international meetings have not changed much, with the exception
that Chiengmei has become less prominent, and Phuket more prominent

as an internastional meetin¥g venue.

4, Business meetings still predominate the international scene with
,27% contribution to the total international meetings reported for

the whole country. It is followed by medical science meetings (8%),
Social science meetings contributed only 5% in 1994, and manufacturing
only 6% . Other categories which made up 33% of the totael meetings
-iﬁc!ude meetings relating to arts and culture, building & construction,
agriculture, ecology and environment, mining and quarrying, safety

and security, transport and communications. {(These are categories

defined by AACVB).
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5, In broader catefories, 34 % were trade meetings. Science includes

technology contributed 10 ¥ of total events reported.

6. Overall, international meetings held in 1994 last longer than in
1993, The #verase duration in 1994 was 3.8 days, compared with 3.2
days in 1993, In terms of percentages, 69X of meetings reported in
1994 lested between 2-3 days, compered with 68% reported in 1993,
However, it is noticeable that a small but significant number of
meetings Jlasted a bit longerj 24% of meetings lasted four days or

longer compared with 17% in 1993,

7. In 1994, 65% of the meetings had less than 100 participants
compared with 80% in 1993, Data showed that meetin¥s were getting
bigger in size with 24 X of the meetings had between 100-300
participants, compered with 13% in 1993. But really large meetings
with over 400-500 participants seem to be fewer, contributing to

less than 6% of total meetings reported for both years.

8, In total, it was reported that there were over 164,863 attendants
of international meetings; 54% increase over the meetings held in

in 1993 with 106,780 attendants. Of all attendants, there was a
slight preponderance of overseas visitors (53%), compared with
local attendants (46%). More local participation is observed for

the up-country meetings than the main cities. For instance, Nakorn
Pathom sees 80 % of local attendents, and Khonkaen 73% coppared
with 41%-44% of locael attendants at Pattaya, Chiengmai and FPhuket
,meetings. Meetings in these two cities were mainly of lecture or
seminar style with a panel of foreign experts or specialists to

present papers rather than a conference style of meetings.

‘5. Bangkok reported 106,126 attendants at international meetings,
thich made up 64% of all attendants. The proportion of meetings

held between cities was quite the same as that of the previous year.
Between 1993-1994, there was an increase of 38% of overseas attendants
and 77% increase in local attendants which correspond with the increase

in the number of events reported.

e R e




t0. Of =21 the oversess attendants registerred in 1994, Thailand's major
market for international convention still remained to be USA (9,954),
being the leader in most fields of science, medical science and social
sciencey; followed by Malaysia (9,245), being the closest neighboring
country). Sizeable audience also came from Japan (8,324), China (5,694),
Korea (4,715), Singapore (4,538), Australia (3,725) and United Kingdom
(2,611},

11. Large increases were observed for the US market (+92%X), compared
with Canada (+74%), China (+67%), Japan (+61%X), India (+60%X), the
Philippines (+31%X}, and Melaysia(+26X). A decrease was noticeable for
attendants from the following countries: Hong Kong (—101) and less for
Taiwan (-1%). All in all, the Asian market still remains to be

Thailand's major market for the international meetings' attendance.

12. Concerning timing, the frequency of meetings held throughout the
year 1994 spreasd quite evenly, with a slight concentration around
November (97 events), September (82 events}), July (77 events) and

March (72 events}.

13. Of all the international meetings registered for 1994, (8%
(125 events) were association meetings, the rest 84% (668 events)
were corporate meet ings. Association meetings commanded about
55,124 total attendants with 35,911 forei¥gners (65X}, Corporate
meet ings had larder attendants with 109,739 people in total,
47% were foreigners (52,615) and the rest 52% (57,124) were locsal.

t4. Using MACYB definitions, the year 1934 re¢isterred 140 off-shore
corporate meetings and none of the off-shore association meetingsi

192 regional corporate meetings and 41 regional association meetings;
‘336 international corporate meetings and 84 international association
meétings. The numbers recorded superceded those recorded %or the pre-

vious year (1993) in sll categories.



TABLE 1 NUMBER OF INTERNATIONAL MEETINGS IN THAILAND, 1986-1994

YEAR 1986 1987 1988 1989 1990 1991 1992 1993 1994
TOTAL 430 348 371 395 428 450 501 597 793
BANGKOX 229 176 207 235 208 218 213 243 351
CHIENGMA] 80 51 60 39 26 51 47 64 54
PATTAYA 23 34 45 25 27 37 53 62 85
PHUKET 17 27 7 51 85 7 94 114 177
SONGKLA 1] a1 10 14 23 3 28 37 62
NAKORN- 34 9 4 7 14 7 4 6 7
PATHOM

KHONKAEN 1 2 4 T 3 8 3 4 5
OTHERS 30 18 34 17 42 49 59 67 52




TABLE 2 NUMBER OF INTERNATIONAL MEETINGS IN THAILAND BY MAJOR

CITIES, 1991-1994

* % %
YEAR 1991 1992 CHANGE 1993 CHANGE 1994 CHANGE
TOTAL 450 501 +11.3 597 +19,1 793 +32.8
BANGKOK 218 213 -2.2 243 +14.0 351 +44, 4
CHIENGMAI 51 47 ~-7.8 64 +36.1 54 -15.6
PATAYA 37 53 +43.2 62 +16.9 85 +37.0
PHUKET 77 94 +22.0 114 +21.,2 177 +55.2
SONGKLA 3 28 +833.0 37 +32.1 62 +67.5
N. PATHOM 7 4 -42.8 6 +5%0.0 7 +16.6
KHONKAEN 8 3 -62.5 4 +33.3 5 +25.0
OTHERS 49 59 +20.4 67 +13.5 52 -22.3




TABLE 3 CONVENTION PARTICIPANTS BY MAJOR MARKETS, 1991-1394

YEAR 1991 1992 (% CHANGE) 1993 (% CHANGE) 1994 (X CHANGE)
USA 5,062 4,813 (- 4,9 %) 5,175 (+7.5 %) 9,954 (+92.3 %)
CANADA 602 1,273 (+111.4 %) 1,227 (-3.6 %) 2,145 (+74.8 %)
UNITED KINGDOM 647 1,119 (+72.9 %) 2,611 (+133.3 %) 2,611 (+ 0.0 %)
GERMANY 635 836 (+31.6 %) 1,076 (+28.7 %) 2,156 (+100,3 %)
AUSTRALIA 1,785 3,743 (+109.6 %) 3,630 (-3.0 %) 3,725 (+ 2.6 %)
NEW ZEALAND 585 1,110 (+89.7 %) 1,814 (+63.4 %) 2,100 (+15.7 %)
JAPAN 2,358 3,338 (+41,5 %) 5,162 (+54,.6 %) 8,324 (+61.2 %)
HORGKONG 2,441 2,849 (+16.7 %) 2,110 (-25.9 %) 1,895 (-10.1 %)
KOREA 1,575 2,211 (+40,3 %) 3,718 (+68.1 %} 4,715 (+26.8 %)
TAITWAN 1,800 1,630 (-9.4 %) 1,630 (+-0.0 %) 1,615 (-0.9 %)
MALAYS 1A 7,054 6,852 (-2.8 %y 7,315 (+6.7 %) 9,245 (+26.3 %)
SINGAPORE 3,178 4,099 (+28.9 %) 4,031 (-1.6 %) 4,538 (+12.5 %)
INDTA 1,124 1,992 (+77.2 %) 2,597 (+30.3 %) 4,159 (+60.1 %)
PHILIPPINES 1,838 2,332 (+26.8 %} 3,101 (+32.9 %) 2,137 (+31.0 %)
CHINA 1,015 2,383 (+134,7 %) 3,391 <(+42.2 %) 5,694 (+67.9 %)
OTHERS 12,723 11,290 (-11.,2 %) 15,229 (+34.8 %) 23,513 (+54.3 %)
TOTAL 44,422 51,870 (+16.7 %) 63,817 (+23.0 %) 88,526 (+38.7 %)




TABLE 4 NUMBER OF REPORTED INTERNATIONAL MEETINGS IN THAILAND
BY SUBJECT CLASSIFICATIONS, 1992 - 1994
SUBJECT CLASSFICATIONS 1992 1993 1994
NO % NO, % NO. x
1) AGRICULTURE 20 3.9 25 4.1 39 4.9
2) BUILDING & CONSTRUCTION 31 6.1 46 1.7 35 4.4
3} ARTS & CULTURE 21 4.1 i1 1.8 18 2.2
4) COMMERCE 128 25,5 149 | 24.9 219 27.6
5) ECOLOGY & ENVIRORMENTAL 3 0.5 5 0.8 18 2.2
6) BANKING & FINANCE 6 1.1 12 2.0 27 3.4
7) EDUCATION 7 1.3 11 1.8 32 4.0
8) MANUFACTURING 58 11.5 47 7.8 51 6.4
9) PROFESSIONAL 1.3 8 1.3 19 2.3
10) MANAGEMENT 0.3 12 2.0 24 3.0
i11) MEDICAL SCIENCE 54 10,7 43 7.2 64 8.0
12) MINING & QUARRYING 3 0.5 2 0.3 11 1.3
13) SAFETY & SECURITY 2 0.3 3 0.5 9 1.1
14) SCIENCE 17 3.3 25 4.1 37 4.6
15) SOCIAL SCIENCE 59 11.7 69 |14.9 47 5.9
16) SPORTS & LEISURE 9 1.7 13 2.1 25 3.1
17) TECHNOLOGY 25 4.9 21 3.5 45 5.6
18) TRANSPORT & COMMUNICATION 18 3.5 27 4.5 19 2.3
19) TRAVEL & TOURISM 24 4.7 29 4.8 13 1.6
20} OTHERS 7 1.3 19 3.1 41 5.1
TOTAL 501 100.0 597 {100.0] 793 100.0




TABLE 5 NUMBER OF INTERNATIONAL MEETINGS HELD IN THA]LAND
BY MAJOR CITIES, 1993 - 1994

YEAR 1993 % 1994 %
TOTAL 597 100.0 793 100, 0
BANGKOK 243 40.7 351 44.2
CHIANGMA 64 10.7 54 6.8
PATTAYA 62 10. 3 85 10.7
PHUKET 114 19.0 177 22.3
SONGKLA-HATYA| 37 6.1 62 7.8
NAKORN PATHOM 6 1.0 7 0.8
KHONKAEN 4 0.6 5 0.6
OTHERS 67 11.2 52 6.5




TABLE 6 NUMBER OF

INTERNATIONAL MEETINGS BY CITIES,

AND OVERSEAS
ATTENDANTS (LOCAL & FOREIGN) BY MAJOR CITIES, 1994

TOTAL
CITIES X ATTENDANTS OVERSEAS LOCAL
BANGKOK 64.3 106, 126 55,315 50,811
% 100.0 52.1 47.8
CHIANGMA| 8.8 14,655 8,198 6,457
X 100.0 55.9 44.0
PATTAYA t1.8 9,471 10,812 8,659
100.0 55,5 44,4
PHUKET 6.2 10,378 6,114 4,264
100.0 58.9 41.0
SONGKLA 1.5 2,604 1,537 1,067
% 100.0 59.0 40.9
KHONKAEN 0.8 1,325 357 968
X 100.0 26.9 73.0
NAKORN- 0.6 1,016 201 815
PATHOM X 100.0 19.7 80.2
OTHERS 5.6 9,288 5,992 3,296
z 100.0 64.5 35,4
TOTAL 100.0 164,863 88,526 76,337
% 100.0 53.6 46,3
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TABLE 7 NUMBER OF INTERNATIONAL MEETINGS HELD IN THA!LAND BY CATEGORIES, 1994

CATEGORY TOTAL BANGKOK CHIENG- PATTAYA PHUKET SONGKLA KHONKAEN NAKCRN OTHERS
MA ] HATYAI PATHOM
ATTENDANTS 88,526 55,315 8,188 10,812 6,114 1,537 357 201 5,992
LOCAL 76,337 50,811 6,457 8,659 4,264 1,067 968 815 3,296
NO. OF CON- 793 351 54 85 177 62 T 5 52
VENT 1 ONS
TRADE 270 117 13 37 46 28 2 1 26
MEDICAL 64 28 12 10 9 1 Q0 1 3
SCIENTIFIC 82 39 10 10 12 3 1 2 5
SOCIAL 47 17 2 a8 5 5 2 1 7
POLITICAL 9 3 2 1 3 (1] 0 0 0
REL1GI0OUS 19 7 3 4 2 0 0 0 3
SPORTS 25 7 5 6 5 O 0 0 2
TOUR|SM 13 3 1 2 4 1 2 0 0]
OTHERS 264 130 6 T 91 24 0 0 6

B
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TABLE 8 NUMBER OF OVERSEAS ATTENDANTS OF [NTERNATIONAL MEETINGS HELD
IN THAILAND BY CATEGORIES AND MAJOR CITIES, 1994

CITY TOTAL BANGKOK CHIENG- PATTAYA PHUKET SONGLXLA KHONKAEN NAKORN OTHERS

i CATEGORY MAl HATYA! PATHOM

|
TOTAL 88,526 55,315 8,198 10,812 6,114 1,537 357 201 5,992
TRADE 50,725 38,069 2,415 3,015 3,198 735 161 48 3,084
MEDICAL 10,217 4,312 1,576 2,139 a1s a7 ¢ 38 920
SCIENTIFIC 6,155 2,934 895 1,417 417 186 57 42 207
SOCIAL Tylll 3,155 1,515 1,525 518 T4 g1 36 207
POLITICAL 610 167 160 97 186 0 o 0 0
RELIGIOUS 757" 334 23 54 100 0 4] 0 180
SPORTS 2,317 1,029 246 674 67 0 0 0 301
TOUR|SM 4,299 2,634 517 585 410 115 38 o 0
OTHERS 6,335 2,681 785 1,306 303 i10 20 a7 1093
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TABLE 9 ATTENDANTS OF INTERNATIONAL MEETINGS HELD !N THAILAND, 1992-1994

CONVENT | ONS/ATTENDANTS YEAR 1992 1993 1994 CHANGE %
NUMBER OF CONVENTIONS 501 597 793 (+196) +32.8
RUMBER OF ATTENDANTS 84,156 106,780 164,863 (+58,083) +54,3
OVERSEAS 51,870 63,817 88,526 (+24,709) +38.7
LOCAL 32,286 42,963 76,337 (+33,374) +77.6




FABLE 10 ATTENDANTS OF INTERNATIONAL MEETINGS HELD IN THAILAND BY MAJOR
MARKETS AND MONTH OF ARRIVAL, 1994

iHAJOR MARKETS TOTAL JAN FEB MARCH APRIL MAY JUNE JULY AUGUST SEPT OCT NOV DEC
TOTAL 88526 6326 9132 6585 8132 7175 6200 7178 7915 7326 6179 9135 7243
iNO. of 793 55 67 72 47 55 62 17 44 82 75 97 60
CONVENT | ONS
USA 9954 538 840 933 1015 8957 828 1312 1142 587 660 940 202
CANADA 2145 125 257 30 731 125 127 504 157 21 32 i8 18
OTHER AMERICANS 1254 37 54 175 15 15 84 90 148 82 204 100 250
FRANCE 759 11 89 83 52 100 56 94 100 27 60 40 17
GERMANY 2156 520 172 200 354 94 114 101 300 110 87 54 50
ITALY 476 18 65 10 16 18 32 90 a7 13 20 60 47
NETHERLANDS 815 110 85 27 75 57 56 110 385 25 75 81 19
SPAIN 937 125 62 15 102 217 12 119 17 16 52 48 52
SWITZERLAND 1024 0 114 180 162 112 42 112 102 41 72 37 50
UNITED XINGDOM 2611 134 366 552 251 174 243 138 290 56 200 100 107
OTHER EUROPEANS 4175 127 595 26 670 150 555 142 250 651 201 300 508
AUSTRALIA 3725 325 412 130 110 129 215 94 157 643 500 402 608
NEW ZEALAND 2100 87 172 100 5t2 89 132 237 315 53 118 215 70
INDIA 4159 156 317 94 62 315 160 142 414 439 615 714 671
JAPAN 8324 489 182 1035 618 517 797 815 321 892 715 1357 586
1KOREA 4715 123 379 237 19 67 150 715 70 400 605 1345 605
MALAYS!A 9245 1320 1415 749 872 827 571 606 730 712 300 569 574
PHILIPPINES 2137 217 171 182 280 132 265 156 187 44 101 100 302
!SINGAPORE 4538 514 569 201 131 170 657 87 195 610 500 504 400
!TAIWAN 1615 217 132 264 104 215 18 192 71 150 100 51 100
gCHlNA 5694 42 886 132 392 717 180 140 315 747 46 1085 1002
LHONGKONG 1895 8t 220 75 56 182 250 5T 212 162 137 165 298
=0THER AS 1 ANS 53756 415 456 587 574 717 374 294 185 544 500 415 314
lHlDDLE-EAST 2162 314 210 32 519 42 50 167 87 141 154 246 200
189 193

EOTHERS 6536 251 912 536 440 1037 221 664 1868 100 125




"ABLE 11

FOREIGN CONVENTION ATTENDANTS AND

INCENTIVE TOURISTS BY MAJOR MARKETS,

MAJOR MARKETS CONVENTION INCENTIVE TOTAL
ATTENDANTS TOURISTS

USA 9,954 4,574 14,528
CANADA 2,145 932 3,077
OTHER AMERICANS 1,254 857 2,111
FRANCE 759 3,615 4,374
GERMANY 2,156 4,152 6,308
I TALY A76 2,018 2,494
NETHERLANDS 815 695 1,510
SPAIN 937 3,045 3,982
SWITZERLAND 1,024 452 1,476
UNITED KINGDOM 2,611 4,238 6,849
OTHER EUROPEANS 4,175 956 5,131
AUSTRALIA 3,725 3,315 7,040
NEW ZEALAND 2,100 645 2,745
INDIA 4,159 569 4,728
JAPAN 8,324 11,975 20,299
KOREA 4,715 3,715 8,430
MALAYSIA 9,245 14,437 23,682
PHILIPPINES 2,137 818 2,955
S INGAPORE 4,538 5,154 9,692
TAIWAN 1,615 574 2,189
CHINA 5,694 756 6,450.
HONGKONG 1,895 4,856 6,751
OTHER ASANS 5,375 935 6,310
MIDDLE-EAST 2,162 i,014 3,176
OTHERS 6,536 2,840 9,376
NO ANSWER - 4,640 4,640
HMiXED GROUP - 25,338 25,338
TOTAL 88,526 107,115 195, 641

199.



TABLE 12 OVERSEAS ATTENDANTS AT
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INTERNATIONAL CONVENTIONS BY MONTH, 1993-1994

1993 1994
NUMBER OF NUMBER OF

EVENTS (OVERSEAS) EVENTS (OVERSEAS)

ATTENDANTS ATTENDANTS
TOTAL 597 63,817 % 793 88,526 %
JANUARY 38 3,759 5.8 55 6,326 T.1
FEBRUARY 57 8,310 13.0 67 9,132 10.3
MARCH 42 5,311 8.3 T2 6,585 7.4
APRIL 45 5,634 8.8 47 8,132 9.1
MAY 38 4,157 6.5 55 Tv175 8.1
JUNE 52 74.280 6.7 62 6,200 7.0
JULY 56 3,411 5.3 77 7,178 g.1
AUGUST 49 4,950 T.7 44 7,915 8.9
SEPTEMBER 53 5,678 g.8 82 7,326 8.2
OCTOBER 59 3,136 4.9 15 6,179 6.9
NOVEMBER 67 8,581 13.4 97 9,135 10.3
DECEMBER 41 6,610 10.3 60 7,243 8.1
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TABLE 13 INTERNAT I ONAL MEETINGS BY GROUP SI1ZE, 1993 & 1994

1993 1994
NO OF PERSONS MEETINGS % MEET | NGS . %
(GROUP SIZE)

1 - 100 482 80.7 517 65.1
101 - 200 51 8.5 110 13.8
201 - 300 27 4.5 82 10.3
301 - 400 14 2.3 42 5.2
401 - 500 5 0.8 15 1.8
> 500 18 3.0 27 3.4
TOTAL 597 100.0 793 100.0

AVERAGE (1993) 64.5 (1994) 76.0
NO. OF PERSONS




TABLE 14 INTERNATIONAL MEETINGS BY TIME-DURATION, 1993 & 1994
1993 1994

DURAT I ON MEET I NGS % MEET I NGS %
ONE DAY 83 13.9 a7 5.9
TWO DAYS 199 33.3 275 34,6
THREE DAYS 208 34.8 277 34.9
FOUR DAYS 81 13.5 152 19.1
FIVE DAYS AND MORE 26 4.3 A2 5.2
TOTAL 597 100.0 793 100,0
AVERAGE DURATION (1993) 3.2 DAYS (1994) 3.8 DAYS




CHAPTER 5

CONVENTION PARTICIPANTS

1. In the survey sample of convention participants, American
respondents showed most significant co-operation (17 %), followed by
indians (B%), Australians (7%), Japsnese (5%X) and Malaysians (5%).

About 70% of survey respondents were male and 27% were female.

2, 63% of convention sttendants who participated in the survey
a¥ed between 30-50 years; 35% were professionals and 29% held

administrastive or mana¥erial posts.

3, 50X attended convention which was of 3 days' durationj 28% attended
8 two-desy convention and 14% attended convention which continued loﬁger
than four days. Overall, on averav¥e, convention in 1994 last longer (3.8

days) compared with 3,2 days in 1993,

4, More convention participants (2i%) were accompanied by other persons

compared with 14% of the previous year.

5, Of those who did not travel alone, 53% were accompanied by another
person; 26% were sccompanied by two persons, 14 % were accompanied by
3 persons and 4 X were accompanied by more than 3 persons. [t seems
t.hat, convention participants travelled in a big¢er ¥roup than those of
the previous year. And 72% were first-time travellers, compared with

‘64% in 1993,

6. When asked whéther they were in the ¢roup tour, 34% said 'Yes',
compared with some 10X in 1993.

T, 11X cof convention participants who participated in the survey sasid
their trip was fully psid by +the organisation which hosted the
conventioni 42% said their trip was fully paid by their own company;

31% said the trip was partially paid and 13% said they themselves paid



for the entire expense for their trip to Thailand.

8. Of those whose expenses were partly paid by the company, 21% said
the company paid about half of the expensej 14% said the company paid
more than 50X Of the total sample, 37% said the total expenses for

the entire trip was between $US 1,001 - $2,000; 31X said it was below
$1,000 and 20% paid between $2,001 - $3,000, The averase expense was
$1,214,75 in 1994, compared with $1,368.20 in 1993, a decrease of 11.2%

9, 19% of the survey respondents said the registration fee for the
convehtion was about $100-$200; 11X sa8id it was between $301-$400;

9% paid more than $400 and a significant proportion (41%) did not
pay any re¥istration fee at all. The averase rerfistration fee per day

was $110,69 in 1994, cowmpared with $97.74 in 1993 an increase of 13.2%

10. Detailed expenditure analysis shows that accommodation cost between
$401-%500 for 24% of respondents and it was $5010-%1,000 for 23% of
respondents, But 10X paid for more than $1,000., Compared with the
previous year, accommodation cost less with tha average cost in 1934

stood at $338.6, compared with $418,00 in 1993; a drop of 18.9%

11, As for shopping, 16 % spent more than $1,000 and in all 29% paid
above $500. The avera¥e expenditure for shopping in 1994 was $268,95
compared with $362.50 in 1993, a decrease of 25.8%.

12. 17% said they spent above $500 for entertainment & recreation; but
51% paid below $300 while 8% did not pay at all. Overal}l, fidures
showed a8 decrease of 11X {(from tLhe average expense of $113.5 in 1993

dropped to $101 in 1994.)

13. For food &% beverages, 19% paid above $300 and 53%X paid below $300.
The averase expenditure was $113.80 in 1994, compared with $136.45 in
1993; a drap of 16.5 %

14, For local tours, 24X paid between $201-$300 and 21X paid below
$200; but 17 % paid more than $1,000, The average cost was $230.60 in



n
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{994, compared with $210.75 in 1993, an increase of 9.4 ¥ For local
transport, as high as 53% paid below $200, while 35% did not pay at altl
because it was pre-paid by the convention-host, Expenditure for local
transport includes payment for van rentals, car rentals, taxis and
limousine. Overalll, the averade cost is $105.30 compared with $76,35

in 1993; a total increase of 36.8%.

14. Overall, the survey finds that an average attendant spent about
6,058.40 baht per day in 1994, a decrease of 11% compared with 6,807,158
baht, spentt in 1993. The observed decrease was due to decreases in
expenses on hotel accommodation, shopping, food and beverades, entertain-
ment and recreation; although such were slightly off-set by increases in

the expenditure on local tours and transport.

{5, According to the head-counts, a total of 88,526 foreigners attended
793 international meetings in Thailand in 1994 compared with 63,817
attendants of &97 international meetings in 1993, Based on the estimates
of their daily expenditure, the total expenditure of foreign convention
attendants was aboul 2,938 million baht during the 3.8 convention days

and 2,628 million baht during the total stay of 4.9 days. These are just

minimum estimates of the amount of foreign exchan¥e Thailand could have

earned from international wmmeetings in 1994,



SURVEY OF CONVENTION PARTICIPANTS

TABLE } COUNTRY OF RESIDENCE OF CONVENTION PARTICIPANTS WHO
RESPONDED TO THE QUEST!IONNAIRE SURVEY, 1993-1994
1993 1994
RESPONSES % TOTAL % TOTAL
USA 13.7 235 17,01 151
CANADA 4,5 78 4.2 37
QTHERS AMERI!CA .9 16 2.3 21
BELG] UM 0.6 it 0.9 8
FRANCE 1.9 34 2.1 19
GERMANY 1.6 28 4,7 42
I TALY c.8 15 0.7 T
NETHERLANDS 1.3 23 2.0 18
SPAIN 1.0 18 1.2 11
SWITZERLAND 1.4 25 1.3 12
UNITED KINGDOM 5.3 92 5,1 45
QTHER EUROPE 1.8 31 1.3 12
AUSTRALIA 10.0 172 7.3 65
NEW ZEALAND 2.5 44 1.1 10
IND!A 16.9 289 8.0 71
JAPAN 1.5 27 5.9 S¥A
KCREA 1.0 14 2.3 21
MALAYSIA 3.9 7 5.1 45
PHILIPPINES 5,5 95 3.5 31
S INGAPORE 2.4 42 1.9 17
HONG KONG 1.0 18 2.0 i8
OTHERS 19,1 327 18.8 165
TOTAL 100.0 1,705 100.0 878




TABLE 2 SEX, AGE AND OCCUPATIONS OF CONVENTION PARTICIPANTS, 1983 - 1994

1993 1994
RESPONSES p NUMBER % | NUMBER
SEX : MALE 64.6 1103 70.0 | 615
FEMALE 25. | 429 27.2 | 239
NO RESPONSES 10. 1 173 2.7 24
TOTAL 100.0 | 1705 100.0 | 878
AGE : BELOW 30 . 1.6 28 1.7 15
31-40 29.9 | 511 30,8 | 271
41-50 28.6 | 489 33.5 | 295
51-60 18. 1 309 27.3 | 240
MORE THAN 60 3.1 54 1.7 15
DID NOT SPECIFY 18,4 | 314 4.7 42
TOTAL 100.0 |1,705 100.0 | 878
OCCUPATIONS: PROFESSIONALS 32.9 | 561 35.6 | 313
ADMINISTRATION 18,3 | 313 29.0 | 255
OR MANAGERIAL
CLERICAL, SALESMAN,OR 7.0 121 5.2 46
COMMERC AL PERSONNEL
LABOURER, PRODUCT!ON - - - -
OR SERVIGE WORKERS
GOVERNMENT OFFICER 5.2 89 9.5 84
STUDENTS - - 0.9 8
OTHERS 12.5 | 214 17. 1 151
DID NOT SPECIFY 23.8 | 407 2.3 21
TOTAL 100.0 |1,705 100.0 | 878
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TABLE 3 LENGTH OF STAY [N THAILAND DURING CONVENTION, 13993-1994

LENGTH OF TOTAL STAY LENGTH OF CONVENTION
RESPONSES 1993 1994 1893 1934
X NO. X NO. X NO. X NO.
ONE DAY 3.3 57 1.2 11 |10.2 175 4.6 11
TWO DAYS 7.1 122 3.0 27 [33.5 72 28.9 254
THREE DAYS |18.4 315 23.8 |210 [34.1 582 50.3 442
FOUR DAYS 16.1 275 35.7 |314 |10.9 186 11.9 105
FIVE DAYS 18.4 314 12.6 111 0.4 7 1.1 10
S1X DAYS 12.6 216 5.3 47 - - 0.2 2
SEVEN DAYS |[10.2 175 3.3 82 - - 0.3 3
8-14 DAYS 3.8 66 1.7 15 0.9 16 0.7 7
15-21 DAYS 2.4 41 2.2 20 - - = -
22-30 DAYS a.4 T 0.5 5 - - - -
MORE THAN 0.3 | 6 3.5 31 - - _
30 DAYS
NO RESPONSES| 6.5 111 0.5 5 3.7 167 1.5 14
TOTAL 100.0 | €1705) |100.0| 878[100,01(1705)100,0( 878
AVERAGE 5.0 DAYS 4.9 DAYS 3.2 DAYS 3.8 DAYS
i i




TABLE 4 PERCENTAGE OF CONVENTION PARTICIPANTS WHO TRAVELLED
ALONE OR WITH ACCOMPANYING PERSONS, 1993-1994
QUESTION : ARE YOU TRAVELLING ALONE ?
1993 1994
RESPONSES X NUMBER % NUMBER
YES 78.0 1330 74.0 650
NO 14.4 247 21.1 186
NO RESPONSES 7.5 128 4.7 42
TOTAL 100.0 1,705 100.0 a78




TABLE 5 NUMBER OF ACCOMPANYING PERSONS
1993 1994
RESPONSES % NUMBER X NUMBER
ONE 72.8 174 53.5 97
TWO 15.4 317 26,5 48
THREE 6.6 16 14.9 27
MORE THAN THREE 5.0 12 4,9 9
TOTAL 100.0 239 100.0 181
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TABLE 6 PERCENTAGE OF CONVENTION PARTICIPANTS WHO VISITED

THAILAND FOR THE FIRST TIME,

1993-1994

QUESTJON t |S THIS YOUR FIRST VISIT TO THAILAND 7

1993 1994
RESPONSES X NUMBER X NUMBER
YES 64.9 1108 72.3 635
NO 34.3 585 25.6 225
NO RESPONSES 0.7 12 2.0 18
TOTAL 100.0 1,705 100.0 878




TABLE 7
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PERCENTAGE OF CONVENTION PARTICIPANTS WHO TRAVELLED
wiTH GROUP TOUR, 1993-1994

QUESTION : ARE YOU TRAVELLING ON A GROUP TOUR ?

1993 1994
RESPONSES % NUMBER % NUMBER
YES 10.9 187 34.6 304
NO 82.4 1406 62.5 549
NO RESPONSES 6.5 112 2.8 25
TOTAL 100.0 1,705 100.0 878




TABLE 8

5-11

WHO PAID FOR CONVENTION EXPENSES 7

1993 1994
RESPONSES % NUMBER % NUMBER
PAID BY THE ORGANIZATIOR 6.8 116 11.0 97
FULLY PAID BY COMPANY 36.9 630 42,1 370
PARTLY PAID BY COMPANY 33.9 579 31.3 275
WHOLELY PAID BY OWKN EXPENSE 17.9 306 13.0 115
RO RESPONSES 4,3 74 2.3 21
TOTAL 100.0 1,705 100.0 878
PARTLY PALID BY COMPANY
1993 1994
PERCENTAGE PAID BY COMPANY .1 NUMBER X NUMBER
BELOW 25% 21.9 127 4.3 12
26 ¥ - 49% 19.6 114 16.3 45
ABOUT 50% 14,8 86 21,8 60
HMORE THAN 50% 2,7 16 14,5 10
RO RESPONSES 40.7 236 23.2 64
DID NOT PAY - - 19.6 54
TOTAL 100.0 579 100.0 275
|
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TABLE 9 TOTAL EXPENSES OF CONVENT!ON PARTICIPANTS, 1993-1994

1993 1994
TOTAL EXPENSES % NUMBER % NUMBER
BELOW ¢ 1,000 20,5 351 31.3 275
$ 1,001 - ¢ 2,000 35.9 613 37,9 333
$ 2,001 - ¢ 3,000 23.9 409 20.3 179
MORE THAN ¢ 3,000 9.9 170 5.5 49
NO RESPONSES 9.5 162 4.7 42
TOTAL 100.0 1,705 100.0 878
AVERAGE Us ¢ 1,368.20 Us ¢ 1,214.75




TABLE 10 BREAKDOWN OF EXPENSES : REGISTRATION FEES, 1993-1994

1993 1994

EXPENSES X NUMBER % NUMBER
BELOW ¢ 100 24.1 412 8.4 T4
$ 101 - ¢ 200 12.6 216 19.1 168
$ 201 - % 300 20.6 asz 7.4 65
$ 301 - ¢ 400 8.2 140 1.3 100
$ 401 - $ 500 8.6 147 7.6 67
$ 501 - % 1,000 3.4 58 1.5 14
$ 1001- % 1,500 4,9 84 - -
MORE THAN ¢ 1,500 - - - -
NO RESPONSE 7.9 136 3.0 27
DID NOT PAY 9.3 160 41,3 363
TOTAL 100.,0 1705 100.0 878
AVERAGE TOTAL US ¢ 312.74 Us ¢ 420.65
AVERAGE PER DAY US ¢ 97.74 US & 110.69




TABLE 11

BREAKDOWN OF EXPENSES : ACCOMMODATION COST, 1993-1994
1993 1994

EXPENSES % NUMBER % NUMBER
BELOW - ¢ 100 3.4 58 1.3 12
$ 101 - ¢ 200 8.6 147 2.3 21
$ 201 - ¢ 300 13.7 235 3.9 3as
$ 301 - $ 400 12.0 206 13.3 117
$ 401 - $ 500 8.9 153 24,4 215
$ 501 - ¢ 1,000 27.8 475 23.3 205
$ 1001- ¢ 1,500 22.8 389 9.9 87
MORE THAN ¢ 1,500 0.2 4 0.7 7
NO RESPONSE 2.2 a8 1.3 12
DID NOT PAY 19.0 167
TOTAL 100.0 1705 100.0 878
AYERAGE US & 418.0 US ¢ 338.6




TABLE 12 BREAKDOWN OF EXPENSES @

SHOPPING EXPENSES, 1993-1994

1993 1994
EXPENSES x NUMBER x NUMBBER
BELOW - $ 100 20.7 353 20.2 178
$ 101 - & 200 13.7 235 17.7 156
$ 201 - $ 300 8.6 147 10.7 94
$ 301 - $ 400 5,2 89 11.7 103
$ 401 - $ 500 4.6 79 8,0 71
$ 501 - $ 1,000 19.5 333 13.0 115
$ 1001- $ 1,500 9,2 158 11.3 100
MORE THAN 1,500 7.5 128 5.3 47
NO RESPONSE 10,7 183 1.5 14
TOTAL 100.0 1705 100.0 878
AVERAGE Us ¢ 362,50 US ¢ 268.95




TABLE 13

BREAKDOWN OF EXPENSES : ENTERTAINMENT AND RECREATION,
1993 1994
EXPENSES % NUMBER % NUMBER
BELOW - ¢ 100 20.0 341 20,2 178
$ 101 - $ 200 8.6 147 18.1 159
$ 201 - $ 300 1.7 30 12.8 113
$ 301 - $ 400 1.7 29 14.1 124
$ 401 - $ 500 0.4 8 5.5 49
$ 501 - % 1,000 - - 5.4 418
$ 1001- ¢ 1,500 - - 7.2 64
MORE THAN # 1,500 - - 4,5 40
NO RESPONSES 32.7 558 2.8 25
DID NOT PAY 34.7 592 8.8 78
TOTAL 100,0 1705 100.0 878
AVERAGE Us $ 113.5 Us ¢ 101.0

1993-199.



TABLE 14 BREAKDOWN OF EXPENSES : FOOD AND BEVERAGES, 1993-1994

1993 1994
EXPENSES x NUMBER X NUMBER
BELOW - ¢ 100 24,1 411 1.1 98
$ 101 - ¢ 200 10.3 177 28.5 251
$ 201 - $ 300 10.3 176 14.1 124
$ 301 - ¢ 400 9.9 t70 i2.9 114
$ 401 - ¢ 500 3.2 55 1.2 i1
$ 501 - ¢ 1,000 - - 3.3 29
$ 1001- ¢ 1,500 - - ' 1.5 14
MORE THAN $% 1,500 - - 0.2 2
NO ANSWERS 4.2 T2 2.8 25
DID NOT PAY 37,7 644 23.9 210
TOTAL 100. 90 1705 100,90 878
AVERAGE US ¢ 136.45 US ¢ 113.80




TABLE 15 BREAKDOWN OF EXPENSES : LOCAL TOURS, 1993-19914
1993 1994
EXPENSES x NUMBER % NUMBER
BELOW - ¢ 100 27.2 465 1.5 t4
$ 10} - ¢ 200 12.0 205 18.9 175
$ 201 - ¢ 300 9.6 164 24.4 215
$ 301 - $ 400 8.5 146 11.8 104
$ 401 - $ 500 0.9 17 2.1 19
$ 501 - ¢ 1,000 - - 7,1 63
$ 1001- ¢ 1,500 - ~ 15.6 137
MORE THAN ¢ 1,500 - - 1.7 15
NO ANSWERS 35.4 605 3.8 34
DID NOT PAY 6.0 103 11.6 102
TOTAL 100.0 1705 100.0 878
AVERAGER Us ¢ 210.75 Us 230.60




TABLE 16 BREAKDOWN OF EXPENSES : LOCAL TRANSPORT, 1993-1994

1993 1994

EXPENSES x NUMBER x NUMBER
BELOW - ¢ 100 58.5 999 17.7 156
$ 101 - $& 200 5.1 88 36. 1 37
$ 201 - ¢ 300 - - 4,6 41
$ 301 - ¢ 400 ~ - 1.7 15
$ 401 - $ 500 - - 0.7 1
$ 501 - ¢ 1,000 - - - -
$ 1001- % 1,500 - - - -
MORE THAN ¢ 1,500 - - - -
NO ANSWERS 13.7 234 3.0 21
DID NOT PAY 22.5 384 35.8 315

TOTAL 100.0 1705 100.0 878

AVERAGE US $ 76.95 US ¢ 105.30




TABLE 17 AVERAGE EXPENDITURE OF FOREIGN CONRVENTION PARTICIPANTS

PER DAY DURING THE STAY [N THA!LAND, 1990-1994
EXPENDITURE 1990 1991 1992 1993 1994
BAHT % BAHT % BAHT % BAHT g 4 BAHT %
ACCOMMODATION 944,28 26.5 1,218.37 35.1 - - 2,102,30 30.8 1,678.6 27.7
FOOD & BEVERAGE 480,41 13.4 317.46 9.1 - - 608, 40 8.9 416.1 6.8
SHOPPING 1,296,59 36.3 807.58 23.3 - - 1,814,30 26.6 1,285.3 21,2
ENTERTA I NMENT 165. 57 4.6 179.72 5.1 - - 538,50 7.9 450.7 T.4
LOCAL TRANSPORT 352,16 9.8 156,62 4,5 - - 370.75 5.4 480,5 7.9
LOCAL TOURS - - - - - - 1,062.50 15.6 1,128.5 18.6
REGISTRATION FEES - - 588.90 16.9 - - - - - -
MISCELLANEOUS 324,09 9.0 196,56 5.6 - - 310.4 4,5 618.7 10.2
x

TOTAL 3,563.10 100,0 3,465.21 100.0 - - 6,807.15% 100,00 6,058.4 100.0

—
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TABLE 18 AVERAGE EXPERDITURE PER DAY OF CONVENT|/ON PARTICIPANTS

BY COUNTRY OF RESIDENCE, 1994

COUNTRY EXPENDITURE $US
USA 7,156, 40
CANADA 6,107,31
OTHERS (AMERICA) §5,978.56
BELG UM 6,412, 10
FRANCE 6,014.32
GERMANY 5,978.15
ITALY 6,315,74
NETHERLANDS 6,759,565
SPAIN 5,842, 30
SWITZERLAND 6,875,20
UNITED KINGDOM 5,432.76
OTHER (EUROPE) 6,234.53
AUSTRALIA 5,478, 56
NEW ZEALAND 6,017.28
INDIA 6,015.98
JAPAN 7,435,12
KOREA 5,128.76
MALAYS A 5,515, 80
PHILIPPINES 4,978, 90
S |NGAPORE 5,832,45
HONG KONG 5,215.47
OTHERS 6,013.50
AVERAGE $US 6,058, 40
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' CHAPTER 6

INCENTIVE TRAVEL

i. In 1994, there was a total of 689 incentive groups reported to
visit Thailand; an increase of 83.7 % compared with the number reported
in the previous year (=375 events)., Incentive groups were sponsored by
numerous industries: food and beverages industries (10%), insurance
industries (8%); household consumer products industry (6%}, office
equipment industry (7X), automobile industry (5%) and electronic
industry (5%). These were very competitive industries in the worild

market..

2. A total of 107,115 foreign tourists were reported to travel
to Thailand on the incentive programmes in 1994, A significant
proportion were insurance a¥ents, dealers and salesmen from consumer

products industries (speciaslly household and food & beverage).

3. About 10% of the incentive groups were reported to come from
Japan with a total of 11,975 visitors; compared with 8 % in the
previous year, This is followed by 7% from Malaysia (with 14,437
visitors), 6% from Korea (with 3,715 visitors), 6% from Singepore

(5,154 visitors), 5 %X from the USA (4,574) and from HongKong (4,856).

4, United States contributed onily 5% of reported incentive groups;
United Kingddom 4% ; France and German 4% each. About & X were

reported to be of mixed groups which were ‘'quite international’.

5. It is nmoticeable that Japan mi¥ht have more groups but in terms
of individual persons, Malaysia outranked Japan. Malaysia 's incentive

group size was averaged at 262, compared with Japan at 159 persons.

6. Overall, the average size of incentive tour groups in 1994
was 93.5 personsiy which was bigger than the group size in 1993

(78.4 persons) by about 15 persons.
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7. The average duration of the ;ncentive group wéé about 4.1 days,
slightly shorter than the 4.8 days of the previous year. But visitors
in the long~haul journey (mainly from Europe and the North American
continents) tend to spend more days in Thailand compared with visitors

from neighboring countries.

8. Nevertheless, there was a stron¥ trend that visitors from the long-
haul countries spend fewer days in Thailand particularly if their
incentive travel prosrammes were arran¥ed to cover other dual foreign
destinations such as Hon? Kon¥, Penan¥ or Singapore, in addition

to Bangkok.

9, By far, Ban¥kok is still the most popular ¥ateway city of
Thailand because of its transnational network of frei¥ht services.
46% of reported incentive groups visited Ban¥kok, and 36X reported
te side-trip to Pattaya, which is another two-hours' drive into
the eastern sea-board re¥ion. Phuket is the second most 'solo’
popular city; where foreigners on incentive trips could enjoy
leisure on the seaside, Many tour groups prefer to by-pass Bang¥kok's
traffic con¥estion and o to Phuket direct. Overall, Chiengmai is
still not as popular as Phuket except for ¥roups which are after
the cultural heritage. Hua-Hin, Cha-am and Chiengrai are still as
not populser as the incentive destinations as they should be except

for the FIT market.

10, Incentive travels are most popular around‘October, November,

December and January.

11, There is 8 noticeable trend that European incentive ¥roups tend
to come during their winter seasons; whereas Asian groups spread

gvenly throughout the year.

12. In terms of the cost of incentive travel per head, based on the
iimited responses from the tour companies, it is tentative to conclude
that Bangkok is the most expensive city 8s an incentive destination

compared with Phuket and Pattaya. Overall, tour companies reported
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they charged about 35% of the‘incentTVe tour.groups.beiweén $ US
401-$500 per head; 39X of the groups were charged between $301-$400,
and 35% were charged between $401-$500. For Bangkok only, 50 % of

the groups were charged between $401-$500 per head for the total stay.
But incentive groups to both Bans¥kok and Pattaya was sli¥htly cheaper;
with 59% of the incentive ¥roups were charged between $301 - $400 per
head; the reason being the cheaper cost of accommodation in Pattaya.
The cost of Ban¥kok—-Phuket itinerary is higher as the trip is longer
in duration. 39% of the groups were charged between $401-$500, and 20%
paid above $500. In sum, Bangkok only is the most costly destination,
followed by Bang¥kok-Pattaya, Ban¥kok- Phuket, Pattaya only and Phuket

only.

13. More detailed data show that many Japanese incentive groups

go straight to Phuket, followed by Banskok-Chiengmai and Bangkok-
Pattaya. For Malaysians, Phuket is the most popular, followed by
Hatyai and Bang¥kok-Chien¥mai. For Koreans, Bangkok is the most
popular city, followed by Bangkok-Pattaya. Singaporeans prefer
Phuket, followed by Bangkok- Phuket, Bangkok - Pattaya, Bangkok
only, Bangkok-Chiengymai and Bangkok-Hua-Hin. Very few go to Had-Yai.
More incentive groups from Hongkong visited Bangkok only, followed
by Phuket only, Bangkok-Pattaya and Bangkok-Chiengmai. Incentive
groups which visit Bangkok only, normally include other foreign

destinations in the itinerary such as HongKong, Singapore or Penang.

14, For the North-American travellers, Bangkok-Pattaya routing is
the most popular; followed by Bangkok-Phuket, Bangskok only and Bangkok
~Chiengmai. A small number have reported travelling further to Chiengrai

and Mai-Hongsorn.

15, UK travellers prefer Bangkok-Phuket and Bangkok-Pattaya; but many
use Ban¥kok only as & transit city on their way to Penan¥ and Singapore

or Kuala-Lumpur which are part of the Commonwealth countries.

16, German incentive groups prefer Ban¥kok most, followed by Phuket

only, and Bangkok-Pattaya. Ban¥kok-Pattaya used to be very popular
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destinations smong Germans Gntil news relating to AlDs in Patpayq
in addition to poliution has spbiled the image of the city. Phuke&
then has come in as an alternative twin city with Ban¥kok as an

incentive destination for German visitors.

17. For Australians, Bangkok-Pattaya routing is the most popular;

followed by Phuket only, Bangfkok only and Ban¥kok-Phuket.

18. The average time spent was between 4-5 days for the Japanese
incentive travellers; Malaysians, 3 days; Koreans, 3 days;
Singaporeans 4 daysi; Hon¥kies, 4 days{ Americans, 4-5 daysti UK,

4-5 days; Germans, 5 days; France, 5 days and Australians, 4 days.

§9. Attitudes and Viewpoints of [Incentive Tour-operators

Organisers of incentive travels were asked what are the main
advantages and disadvantages in conducting incentive tours in
Thailand sand in different parts of the country; Bangkok VS

Chien¥mai and Phuket. Their responses could be summerised as follow:

% Thailand has better advantages due to!

- lower cost overall
- abundance of fruit, vegetable and varieties of Thai dishes
which appeal to foreign Lourists

- impressive service

beaut iful sight—-seeings,

- gentle, and warm people

- hub of international transport

- cheaper accommodation compared with other big cities of the world

= gateway to Indo-China etc.

% Thailand has disadvantages due to:

- ‘lower degree of safety and security
- traffic congestion problem

- lower degree of cleanliness

- food hygien, low

- language problen
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- no price control on shopping

~ inexperienced staff at hotels to handle incentive group etc. ‘ '

¥ Advanta¥es of Banv¥kok as an incentive destinationt

- Cost of accommodation in Bangkok is not far too expensive
compared with other comparable cities overseas

- Bangkok has a lot of sight-seeings, more than rural provinces
- Personnels in Ban¥kok are better trained and have more
experience in handling incentive ¥roups

- Bangkok has better facilities including good accommodation

Disadvantages of Bangkok as an incentive destination

- Traffic congestion problems

- Pollution

- lack of food hy¥ien

- high cost of locel transport especially hotel limousine service

- inadequate pubic transport

- price of hotel fluctuates, and uncertain

— inexperienced tour guides

- langua¥e incompetency of hotels' staff

- inadequate facilities and inexperienced staff at hotels to handle

incentive groups except at chain hotels which give rise to total cost.

Advantafes & Disadvantages of Rural Provinces as incentive destinations

Advantages of Phuket:

- Good transportation Network

- Widest choice of hotels

- Good international standard accomodation
- Beautiful seaside

— facilities for water sports

- Good atmoshere/weather

~ International standard of water-sport facilities

Disadvantages of Phuket:

- Lack of inexperienced tour guides/staff to handle incentive groups

— Not enoug¥h sight-seeings of cultural content
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- Repeated travellers need new roqtings in the Soutb to explore:

outside Phuket such as Phang¥a, Krabi, Trang which should make a sood

tour extension.

Advantages of Chiengmai:

- Known as a cultural city, has exotic appeal ie elephants,
northern dances, hill-tribles, temples, local festivals, etc.

- Fine weather

- Sweet/ warm people

- Beautiful temples

- More exotic than other cities in Thailand

~ Northern hill-€ribes attraction

~ Mystery of the Golden Trian¥le/ opium trail

- New routings for tour exploration

- Cheaper hotel accomodation than in Bangkok

- Theme parties for entertainment more exciting and exotic

- Varieties of north/morth-eastern dishes to excite incentive travellers

- Jungle tours are popular among European & North American travellers

Disadvantages of Chiengmai:

- Lack of inexperienced tour guides and staff to handle incentive
groups

- Inconvenient transportation network

- International charter flights (not many as Phuket)

- Fewer direct flights from overseas, unlike Phuket

-~ Language incompetency of Thai staff

COMMENTS IN THAI
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TABLE 1 TYPE OF COMPANIES WHICH SPONSOR INCENTIVE TOUR GROUPS, 1993-1994

1993 1994
TYPE % NO. % NO.
AUTOMOBILE AND ACCESSORIES 13.8 52 5.9 a1
CHEMICALS AND COSMETICS 2.1 8 4.2 29
COMPUTER 4.2 16 4.4 31
ELECTRONICS AND ELECTRICAL 6.4 24 5.5 38
APP L] ANCES
FASHION & ACCESSORIES 2.6 10 3.9 27
FINANCE AND BANKING 5.3 20 4,4 31
FOOD AND BEVERAGES 11.4 43 10.8 75
GARMENTS 2.4 9 2.1 15
HEAVY INDUSTRIES AND 2.4 9 2.4 17
CONSTRUCT | ON
HOUSEHOLD PRODUCTS 3.7 14 6.0 42
INSURANCE AND ASSURANCE 9.3 35 8.9 62
OFFICE EQUIPMENT 2.6 10 7.4 51
PEROL/OIL 1.6 6 3.9 27
| PHARMACEUTICAL/MEDICAL 4.8 18 1.8 13
PHOTO/CAMERA 2.6 10 1.0 7
PUBLICATION AND PRINTING 1.6 6 2.0 14
OTHER |NDUSTRIES 8.2 31 7.9 55
NO ANSWER ' 14.4 54 16.5 114
TOTAL 100.0 375 |100.0 689




TABLE 2 INCENTIVE GROUPS BY COUNTRY OF RESIDENCE, 1993-1994
1993 1994
COUNTRY OF RESIDENCE 2 NO. % NO, X CHANGE
MALAYSIA 9.6 36 7.9 55 +52.7
S INGAPORE 20 6.0 42 +110,0
USA N 27 5.3 37 +37.0
UK 28 4.6 32 +14.2
FRANCE 4, 15 4.0 28 +86.6
GERMANY 4,5 17 4.2 29 +70.5
BELG! UM 4.5 17 1.7 12 -29.4
SPAIN 20 4,0 28 +40.0
JAPAN . 30 10.8 75 +116.6
HONGKONG . i1 5.3 37 +236.3
AUSTRALIA . 25 4.0 28 +12.0
KOREA 3.7 14 6.3 44 +214,2
ITALY 6.6 25 2.0 14 -44.0
GREECE 2.1 8 2.7 19 +137.5
SWEDEN 0.5 2 3.6 25 +1,150.,0
SWISS 1.6 6 2.6 18 +200.0
SOUTH AFRICA 2.4 9 2,7 19 +111.,1
OTHERS 8.5 32 8.9 62 +93.7
NO ANSWER 3.2 12 5.8 40 +233.3
MIXED GROUP 5.6 21 6.5 45 +114.2
TOTAL 100.0 375 100.0 i 689 +83.7
I




TABEL 3 [INCENTIVE GROUP TOURS BY COUNTRY OF RESIDENCE, 1993 - 1994
COUNTRY OF TOTAL
RES [ DENCE 1993 1994
2 NO. b NO,
MALAYSIA 18.9 7,532 13.4 | 14,437
S INGAPORE 6.9 2,775 4.8 5,154
USA 7.9 3,171 4.2 4,574
UK 4,9 1,982 3.9 4,238
FRANCE 5.9 2,378 3.3 3,615
GERMANY 2.9 1,189 3.8 4,152
BELGI UM 2.5 1,015 1.7 i,89%6
ITALY 2.5 1,000 1.8 2,018
SPAIN 4.0 1,586 2.8 3,045
JAPAN 16.9 6,739 11.1 |[11,975
HONGKONG 4.4 1,775 4.5 4,856
KOREA 4.9 1,982 3.4 3,715
AUSTRALITA 3.9 1,585 3.0 3,315
OTHERS 8.7 3,487 9.4 |10,147
NO ANSWERS 3.6 1,450 4.3 4,640
Ml XED GROUP - - 23.6 25,338
TOTAL 100.0 39,646 [(100.0 |107,115



TABLE 4 INCENTIVE TOURS BY GROUP SIZE, 1993 - 1994

1993 1994

GROUP SIZE % NUMBER 1 NUMBER
Below 50 38.9 146 31.2 215
50 - 100 29.8 112 31.0 214
101 - 200 20.0 75 22,7 157
> 200 7.4 28 8.9 62
NO ANSWER 3.7 14 5.9 41
TOTAL 100.0 375 100.0 689

AVERAGE = 78.4 |AVERAGE = 93.5
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TABLE 5 INCENT!VE TOUR GROUPS BY DURATION OF STAY, 1993 - 1934
1993 1994

DURAT!ON % NUMBER % NUMBER
ONE DAY 1.3 ] 3.6 25
TWO DAYS 8.5 32 16.2 112
THREE DAYS 13.8 52 13.2 91
FOUR DAYS 14.1 53 27.4 189
FIVE DAYS 14 49 56 28.1 194
S1X DAYS 9.6 36 6.5 45
SEVEN DAYS 17.3 65 2,3 16

> SEVEN DAYS 15.4 58 1.4 10

NO ANSWER 4.8 18 1.0 7
TOTAL 100.0 375 100.90 689

AVERAGE = 4.8 DAYS| AVERAGE = 4.1 DAYS




TABLE 6 INCENTIVE GROUPS BY CITIES VISITED, 1993 - 1994

1993 1994
CITION X TOTAL X TOTAL
BANGKOK 62.6 235 46,4 320
PATTAYA 14.9 56 36.2 250
PHUKET 16.2 61 22.7 157
HATYA! 2,9 11 6.0 42
CHIENGMA! 5.3 20 7.5 52
CHIERGRAI 1,8 7 2.6 18
OTHERS * 9.0 34 5.9 41
HUAHIN - - 1.0 7
SAMU! - - 1.3 9
CHA-AM - - 1.1 8
KANCHANABUR - - 0.5 4
MA! HONG SORN - - 0.5 4
OTHERS - - 1.3 9
BASE 100.0 375 1100,0 689

RINBLAN AT LAEM IUAREAT IBBINNIT WE9 IaRsnalalume (destination)
L]
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TABLE 7 MONTHS OF INCENTIVE TRAVELS, 1994
MONTH % NUMBER % NUMBER
(GROUPS) (VISITORS)
JAN 6.9 48 10,4 11,154
FEB 8.5 59 9.7 10,465
MAR 8.1 56 8.3 8,891
APR 6.0 42 8.9 9,615
MAY 5.3 37 5.8 6,226
JUN. 9.5 66 4.4 4,795
JUL 10.8 75 3.0 3,235
AUG 2.9 20 4.9 5,315
SEP 9.1 63 8.t 8,753
oy 12.3 85 12.9 13,826
NOV 14.6 101 13,3 14,325
DEC 5.3 37 9.8 10,515
TOTAL 100.0 689 L100.0 107,115




TABLE 8 FOREIGN TOURISTS ON INCENTIVE TRAVEL BY SELECTED CATEGORIES OF
INDUSTRIES AND COUNTRY OF RESIDENCE, 1994

COUNTRY OF RESIDENCE

INDUSTRIES NO |JAPAN | M'S]A|KOREA | SPORE|HKONG| USA UK GERMA | FRANC | AUST
1, FOOD & DRINKS 78 10 5 8 7 2 5 4 1 2 46
T 100, 13.3 6.6| 10,6 9.3 2.6 6.6 5.3 1.3 2,6 2.6

2. INSURANCE 62 5 7 10 2 5 1 4 3 2 40
% 100, 8.0| 11.2] 16.1 3.2 8.0 1.6 6.4 4.8 3.2 1.6

3. OFFICE EQUIiP. 51 8 2 4 5 t 3 9 3 7 45
% 100.] t5.6 3.9 7.8 9.8 i.9 5.8| 17.6 5.8 13.7 5.8

4, AUTOMOBILE 41 5 4 1 0 3 2 1 5 2 24
% 100.| 12.1 9.7 2.4 g 7.3 4.8 2.4 12.1 4.8 2.4

5. HOUSEHOLD 42 3 7 1 2 4 3 1 3 1 29
PRODUCTS % 100. T.1] 16.6 2.3 4.7 9.5 Tet 2.3 7.1 2.,3] 1.9
6. ELECTRONICS 38 4 1 4 3 4 0 2 2 1 22
x 100.| 10.5 2.6 10.5 7.8 10.5 0 5.2 5.2 2.6 2.6

7. COMPUTER 31 3 1 3 2 0 2 i 3 4 21
% 100, 9.6 3.2 9.6 6.4 0 6.4 3.2 9.6| t2.9 6.4

8. FINANCE 31 2 2 ! | 3 5 | 0 i 19
, % 100. 6.4 6.4 3.2 3.2 9.6| 16.1 3.2 0 3.2 9.6

9. CHEMICAL 29 3 1 4 2 3 1 0 2 i 18
% 100, 10.3 3.4 13.7 6.8( 0.3 3.4 0 6.8 3.4 3.4

10. PETROL 27 1 5 1 3 3 1 2 o 35
‘ % 100, 3.7) 18.5 3.7) 1.8 11, 3.7 7.4 o 3.7§
[ j




TABLE 9 INCENTIVE GROUP SIZE BY SELECTED INDUSTRIES, 1994

GROUP SIZE

[NDUSTRY TOTAL |< 50 50-100[101-200] >200 |NO RESPONSE| AVERAGE

FOOD & DRINKS 75 27 30 15 1 2 92.3
% 100, 0 36.0 | 40.0 | 20.0 1.3 2.6

| NSURANCE 62 18 20 12 10 2 80. 1
1 100.0 29,0 | 32.2 19,3 16. 1 3.2

OFFICE EQUIPMENT 51 21 12 11 4 3 64.9
% 100.0 41.1 | 23.5 21.5 7.8 5.8

AUTOMOBI LE 41 10 12 1 5 3 135, 6
% 100.0 24,3 | 29.2 | 26.8 12, 1 7.3

HOUSEHOLD A2 14 b 10 4 3 79.7
% 100.0 33.3 | 26.1 23.8 9,5 7.1

ELECTRONICS ag 10 14 5 8 1 108,9
x 100.0 26.3 | 36.8 13.1 21,0 2.6

COMPUTER 31 8 10 5 6 2 95,4
% 100.0 25.8 | 32.2 16,1 19.3 6.4

F INANCE 3t 12 bt 1 2 5 56.2
% ' 100,0 38.7 | 35.4 3.2 6.4 16.1

CHEMI CAL 29 a 10 4 2 . 5 87.5
% | 100.0 27.5 | 34.4 13,7 6.8 17.2

PETROL 27 7 5 8 3 A 120.8
% 100.0 25.9 | 18.5 29.6 11,1 14,8
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TABLE 10 FOREIGN TOURISTS ON INCENTIiVE TRAVEL BY CITIES VISITED
AND BY SELECTED COUNTRY OF RESIDENCE, 1994

COUNTRY OF RESIDENCE

INDUSTRIES NO | BANGKOK | BANGKOK | BANGKOK | PHUKET| BANGKOK |CHMA] | BANGKOK|HATYAI OTHE;;I
ONLY PATTAYA| PHUKET| ONLY |CHIENGMA! [ONLY |HUA-HIN E
JAPAN 75 2 |. 12 8 25 13 - 5 0 10 |
% 100.0 2.6 16.0 10.6 33.3 17.3 - 6.6 0 13.3 !
MALAYSIA 55 i 7 - 18 8 - 2 15 4 l
X 100.0 t.8 12.7 - 32.7 14,5 - 3.6 27.2 T.2 %
KOREA 44 18 16 2 1 4 - ] (1) 2
X 100.0 40.9 36.3 4.5 2.2 9.0 - 2.2 0 4.5 !
S INGAPORE 42 4 6 10 12 4 - 3 3 0 !
X 100.0 9.5 14.2 23.8 28.5 9.5 - T.1 7.1 0 !
HK. 39 t0 7 3 8 4 2 1 3 i |
x 100.0 25.6 7.9 7.6 20.5 0.2 5.1 2.5 7.6 2.5 |
USA 39 6 9 8 ; 5 0 2 - 7
% 100.0 15.3 23.0 20.5 2.5 12.8 0 5.1 - 17.9
Uk 32 5 8 9 - 4 - 2 - 4 !
% 100.0 15.6 25,0 28.1 - 12.5 - 6.2 _ 12.5
GERMAN 29 12 5 2 2 0 - 2
% 100.0 41.3 17.2 6.8 20.6 6.8 G - 6.8 |
FRANCE -’ 28 2 5 it 5 1 i - -
X 100,0 7.1 17.8 39.2 10.7 17.8 3.5 3.5 - -
AUSTRALIA 28 4 6 4 5 3 1 3
% . 100. 0 14,2 21.4 14,2 17.8 10,7 3.5 7.1 0 10.7
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TABLE 11 FOREIGN TOURISTS ON INCENTIVE TRAVEL BY DAYS SPENT IN
THAILAND AND BY SELECTED COUNTRY OF RESIDENCE, 1994

NUMBER OF DAYS

CONUNTRY TOTAL ONE TWO THREE FOUR FIVE > FIVE
JAPAN 11,975 - 467 913 5137 4312 1146
% 100.0 - 3.8 7.6 42.8 36.0 9.5
MALAYSI A 14,437 215 31456 5143 4157 894 883
L3 100.0 1.4 21.7 35.6 28.7 6.1 6.1
KOREA 3,715 450 1112 420 1518 2156 -
% 100.0 12.1 29.9 11.3 40.8 5.7 -
S INGAPORE 5,154 555 215 1420 2150 814 -
% 1U0.0 10.7 4.1 27.5 41.7 15.7 -
HONG KONG 4,856 329 197 1344 2078 554 354
% 100.0 6.7 4,0 27.6 42.7 11.4 7.2
USA 4,574 = 468 1001 1018 872 1215
% 100.0 - 10.2 21.8 22.2 19.0 26.5
UK 4,238 315 897 603 815 591 1017
% 100.0 7.4 21.1 14.2 19.2 13.9 23.9
GERMAN 4,152 36 125 578 1010 2143 260
% 100.0 0.8 3.0 13.9 24.3 51.6 6.2
FRANCE 3,615 - 210 515 TT1 919 1200
% 100.0 - 5.8 14.2 21.3 25.4 33.1
AUSTRALITA 3,315 - - 517 1514 918 366
% 100.0 - - 15.5 45.6 27.6 11.0
L
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TABLE 12 NUMBER. OF FOREIGN TOURISTS BY SELECTED COUNTRY -OF RES]DENCE AND
INDUSTRY, 1994

COUNTRY OF RESiDENCE

INDUSTRIES NO JAPAN M'STA|KOREA|SPORE |HKONG| USA UK GERMA | FRANC | AUST

AUTOMOBILE| 2,747 417 137 314 210 215 272 115 118 112 214

3 100.0| 15.1 4.9 1.4 7.6 7.8 9.9 4,1 4.2 4.0 7.7
CHEMICAL 2,895 514 215 217 416 370 218 89 197 197 135
x 100,0| 17.7 7.4 7.4 14,3} 12.7 7.5 3,0 6.8 6.8 4.6
COMMERCE 5,851 389 478 262 137 264 315 346 245 127 87
z 100.0 6.6 8.1 4.4 2.3 4.5 5.3 5.9 4.1 2.1 1.4
ELECTRIC 5,572 517| 1295 89 374 217 97 217 213 84 125
% 100.0 9,2 23.2 1.5 6.7 3.8 1.7 3.8 3.8 1.5 2.2
FASHION & 1,835 110 114 127 114 436 47 187 T2 257 69
ACCESSORIES 100.0 5.8 6.0 6.7 6.0 23.0 2.4 9.8 3.7 13.5 3.6
FINANCE 3,111 574 589 82 192 215 172 199 295 87 3T
x 100,0( 18,4 18.9 2.6 6.1 6.9 5.5 6.3 9.4 2.7 1.1
FOOD 10,214 1126 2215 215 418 618 215 327 234 195 158
INDUSTRY X| 100.0| 11.0| 21.6 2.1 4,0 6.0 2,1 3.2 2.2 1.9 1.5
GARMENT 3,569 438 639 178 218 415 56 281 128 245 154
z 100.0( 12.,2] 17.9 4.9 6.1 11.6 1.5 7.8 3.5 6.8 4,3
HEAVY 3,250 297 301 215 159 215 199 195 405 315 215

'NDUSTRIES| 100.0 9.1 9.2 6.6 4.8 6.6 6,1 6.0| 12.4 9.6 6.6
HOUSEHOLD 9,831 357 1217 532 227 474 195 194 320 290 432
PRODUCTS %X| 100.0 3.6 12.3 5.4 2.3 4.8 1.9 1.9 3.2 2.9 4,3
INSURANCE (10,676 969 | 1342 179 358 145 214 345 182 328 197
&ASSURANCE| 100.0 9.0 12.5 1.6 3.3 1.3 2.0 3.2 1.7 3.0 1.8

OFFICE 8,411 1002 815 314 482 160 314 82 104 156 105
EQUIPMENT| 100.0| 11.9 9.6 3.7 5.7 1.9 3.7 0.9 1.2 1.8 1.2
éETROL 4,432 315 217 180 167 97 217 98 119 a7 182

z 100.0 7.1 4.8 4.0 3.7 2.1 4.8 2.2 2.6 2.1 4,1
PHARMACY 1,856 178 198 92 193 98 89 315 235 a9 175

3 100.0 9.5| 10.6 4.9{ 10.3 5.2 4,7 16.9| 12.6 4.7 9.4
PHOTO/ 1,397 235 141 71 42 121 36 27 274 a7 215

CAMERA X 100.0| 16.8| 10,0 5.0 3.0 8.6 2,5 1.9 19.6 6.9 15.3

PUBLICA -| 1,589 257 97 82 54 115 54 127 98 159 198
TIONS % 100.0| 16.1 6.1 5.1 3.3 7.2 3.3 7.9 6.1| 10.0 0.2
OTHERS 16,672| 1570 1915 178 6§80 300 973 404 413 305 215

x 100.0 9.4] 11.4 1.0 4.0 1.7 5.8 2.4 2.4 1.8 1.2

NO ANSWER |13,147| 2714( 2512 3Jss 713 382 891 690 500 475 402
x 100.0( 20.6( 19.1 2.9 5.4 2.9 6.7 5.2 3.8 3.6 3.0




TABLE 13 COST PER HEAD OF |NCENTIVE TOURIST BY CITIES VISITED, 1994

¢ US
CITIES TOTAL below $3001$301- €400/¢401-$500 >$500 Averaxe
BK ONLY 78 14 25 39 - 480.50
% 100.0 17.9 32,0 50.0
BK~-PATTAYA 27 4 16 7 - 402.75
% 100.0 14,8 59.2 25.9
BK-PHUKET 64 10 16 25 13 385.25
% 100.0 15.6 25.0 39.0 20.3
PATTAYA ONLY 16 1 12 3 - 325,60
% 100.0 6.2 75,0 18,7
PHUKET ONLY 42 » 18 17 7 - 312,85
% 100.0 42.8 40.4 16.6
OTHERS 27 3 14 10 — 350.94
% 100, 0 11,1 51.9 37.0
TOTAL 254 &0 100 91 13 376.30
% 100.0 19.6 39.3 35.8 5.1 $ US
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TABLE 14 DAYS SPENT ON INCENTIVE TRAVEL BY COST, 1994
NUMBER OF DAYS
$ US TOTAL ONE TWO THREE FOUR FIVE >FIVE NO ANSWER

Below $300 89 12 12 15 33 17 - -
% 100.0 13.4 13.4 16.8 37.0 19.1 - -

$ 301-%400 17 2 10 10 21 4 - -
% 100.0 4,2 21.2 21.2 44.6 8.5 - -

$ 401-$500 itl - - 24 42 R - -
z 100.0 - - 21.6 37.4 16.2 24,3 -

$ 500 + 150 - - 15 39 59 37 -
x* 100.0 - - 10.0 26.0 39.3 24.6 -

NO Answer 292 it 30 27 54 96 7 7
x 100.0 3.7 30.8 9.2 18.4 32.8 2.3 2.3

TOTAL 689 25 112 91 189 194 T 7
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SR APPENDIX A - |

QUESTIONNAIRE
INTERNATIONAL EXHIBITIONS 1994

1, How many international exhibitions does your company organise

or sponsor this year?
ANSWER 1 ___ EVENTS

2., In your opinion, what do you think are the main adﬁanbages and
disadvantages in organising internstional exhibitions in Thailand?
(In your comments} please be specific sbout the areas you have

organised exhibitions, eg. Bang¥kok VS Chiengmai, Phuket,etc.)

3. In the table (next pawe), please fill out the details of each

internationel exhibitions orgenised/hosted by your company.

4, Your compsany name (plesse):

Contact Persont

PLEASE FAX YOUR REPLY TO : DATASEARCH FAX NO. 375-1208
DEADLINE: 10 OCTOBER 1994

OR POST IT TO:

DATASEARCH (THAILAND) CO. LTD. THANK YOU FOR YOUR CO-OPERATION

Cﬂ)ﬁETWORK(ENTRE -~ TOURISM AUTHORITY OF THAILAND -
66 Soi 101/1, Ladprao Road,

Bangkok, 10240

Tel: (03) 378-1428, 378-1550

Fax: (662) 375-1208
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APPENDIX A-2
LIST OF INTERNAT!ONAL EXHIBITIONS IN THAILAND [N 1994
DATE NAME OF HOST VENUE DURATION
FROM TO EXHIBITION
1) 8-11 Jan 5th Bangkok Inter- Headway Trade QSNCC 4 days
national Jewelery Fair Fair
2) 17-21 Jan Ban¥kok Ready to Wear |Dept.of Export| QSNCC 5 days
1994 Promotion
3) 14-16 Feb Asia Comm'94 Reed Tradex QSNCC 3 days
4) 22-27 Feb Auto-Boat World'94 PRONET Wor 1d 6 days
Trade (WTC)
5) 14-17 Mar Bangkok Gems & Dept.of Export| QSNCC 4 days
Jewelery Promotion(DEP)
6) 23-27 Mar Elenex Thailand' 94 Bangkok Exhibi| QSNCC 4 days
tion Services (BES)
7) 24-27 Mar AirCon Thailand'94 BES QSNCC 4 days
B8) 24-27 Mar Lighting Thailand' 94 BES QSNCC 4 days
19) 24-27 Mar Securitex Thailand'94 BES QSNCC 4 days
10y 7-10 Apr Petrol Station/Road Expoconsult QSNCC 4 days
Asia/Transtech' 94 Pte.Ltd, (S'Pore) & Thailand
Exhibition & Management




Hotel Industry

Authority of Thailand

DATE NAME OF HOST VENUE |DURATION
FROM TO EXHIBITION
11)29 Apr-2 May| Architect Fair' 94 Thai Trade QSNCC 4 days
Fair & Association of
Siamese Architects
t2) 5-7 May World Education Fair |[Thai Exhibition MBK 3 days
(1) % Convention Hall
13) 18-21 May Propak '94 BES QSNCC 4 days
f4) 18-21 May Cannex'94 BES QSNCC 4 days
15) 18-21 May PharmaPak'94 BES QSNCC 4 days
i6) 18-21 May Food Ingredient BES QSNCC 4 days
Thailand '94
17) 27-30 May Manufacturing Reed Tradex QSNCC 4 days
Technolo®y '94
18) 27-30 May GFT'94 Reed Tradex QSNCC 4 days
19) §i-10 Jun Hadyai International Verada Airport| 10 days
Trade Fair Commercial Plaza
20) 6-1Z2 Jun Chinese New Products Thailand Exhibi- WTC 7 days
% New Technotov®y tion Centre
21) 8-10 Jun Green Operation in Tourism QSNCC 3 days




Fair '94

DATE NAME OF HOST YVENUE DURAT | ON
FROM T0 EXHIBITION
22) 9-12 Jun Hotel & Food Forward Group| QSNCC 4 days
Highlight '94 International
23) 24-27 Jun Entech Asean'94 TEM QSNCC 4 days
24) 24-28 Jun Intermach'94 TEM ASNCC 5 days
25) 27-29 Jun CATT'94 TEM GSNCC 3 days
26) 1-4 Jul Packa¥iny Exhibition [MC (Thailand) BCC 4 days
Thailand & Intermnational
27) 14-17 Jul IT Trade'94 Association of| QSNCC 4 days
Thai Computer Industries
28) 4-7 Aug¥ Thai Telecom'94 Exposition QsSNCC 4 days
(Thailand)
29) 10~-14 Auy AGRI-TECH Dept. Agricul-| QSNCC 7 days
Extension’' 94 ture Extension
30) 11-14 Aug Thai Plas’'94 Oriental West-| QSNCC 4 days
ley Promotion
131) 17-20 Auyg Korean Trade Fair KOTRA Re¥ent 4 days
Hotel
32) 20-23 Aug Australian Education] Australian Regent Hotel

Educational Service

3 days




DATE NAME OF HOST VENUE DURAT I ON
FROM TO EXHIBITIiON
33) 18-21 Auyg 2nd Int’']l Travel Show|Tourism Autho-| QSNCC 4 days
rity Thailand
34) 18-24 Auyg Techno-Indochina Ministry of United T days
Exhibition & Inter- Science & Nations
Con¥gress on Science%| Technolosgy Conven-—
Technology for Cordial tion
Relationship Among Centre
Neigboring Countries {UNCC)
35) 31Au¥-3 Sep|Ban¥kok Gems & Dept.of Export| QSNCC 4 days
Jewelery Fair Promot ion
36) 11-13 Sep CICA Exhibition & MCC/Ceranics QSNCC 3 days
Conference (Asian Industry Club
Ceramics)
37) 22-25 Sep Thai Packprint'94 Reed Tradex QSNCC 4 days
38) 5-8 Oct Entech'94 En¥ineering QSNCC 4 days
Institute of Thailand
39) 6-9 Oct Furnitech & Woodtech Reed Tradex QSNCC 4 days
'94
40 13-16 Oct Internatonal Hospi- BES QSNCC 4 days
tality Show ' 94
41) 13-15 Oct International TEXCON Central| 3 days
Construction & Transport'S4 Plaza




DATE NAME OF HOST VENUE DURAT I ON
FROM TO EXHIBITION
42) 1-10 Oct Phuket International Verada Thavorn 10 days

Trade Fair

Commercial

Grand Plaza

43)26-28 Oct Chemical Thailand'94 BES BCC 3 days
44) 26-28 Oct OGT (Thai) '94 BES BCC 3 days
45)26-28 Oct Instrument Thai '94 BES BCC 3 days
46)26-28 Oct ANALAB Thai '94 BES BCC 3 days
47) 26-28 Oct Chemical & Refining BES BCC 3 days
Plant Maintenance
Exhibition '94
48) 12-16 Oct Ban¥kok Importec Forum Exhibition WTC 5 days
CAR ' 94-95
49) 2-3 Nov Thailand's Oracle Oracle System| Shangrila 2 days
Users Conference & (Thai)
Oracle Solution Fair Co. Ltd.
50) 4-8 Nov Thai Metalex '94 Reed Tradex QSNCC 5 days
51) 4-8 Nov SheetMetal Thailand Reed Tradex QSNCC 5 days

‘94




DATE NAME OF HOST VENUE DURAT | ON
FROM TO EXHIBITION
52) 4-8 Nov Wire Thailand '94 Reed Tradex QSNCC 5 days
Construction & Transport'94 Plaza
53) 11-13 Nov British Education British Imperial| 3 days
Fair Council Queen’'s Park
54) 26-29 Nov Thai Bex '94 Reed Tradex QSNCC 4 days
55) 26-29 Nov Construction Techno- Reed Tradex QSNCC 4 days
logy, Thailand'94
56) 26-29 Nov AEC'94 Reed tradex @SNCC 4 days
57) 26-29 Nov Asia Pacific's Light Reed Tradex QSNCC 4 days
‘94
58) 4-6 Nov World Education Fair Thailand Ex- MBK 3 days
'94 (2) hibition & Convention
59) 270ct-1 Nov|China Foreign invest-|Standard World WTC 6 days
ment Product Travel Ltd.
60) 23-31 Dec Chiengmai International Veradsa Chien¥- 9 days
Trade Fair Commercial mai Plaza
61) b-8 Dec International Bangkok Bank & |Bangkok 3 days
Education Fair '94 Educat.ionsal Bank Hall
Consulate of Forei¥n Embassies
62) 8-11 Dec Computer Thai ' 94 Computer Asso-| QSNCC 4 days
ciation (Thai)
63) 15-20 Dec BK Motor Show ' 94 InterMedia BCC 6 days

Consultant
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APPENDIX A - 3 1 LIST OF EXHIBITION ORGANISERS, CONTRACTORS, FREIGHT

AND VENUES , 1994

EXHIBITION ORGANISERS

REED TRADEX CO.,LTD.
1611-1613 16th Floor, B.B. Building,
54 Asoke Road , Bangkok 10110

BANGKOK EXHIBITION SERVICES LTD.
62 Soi Areesamphan 11, Rama Vi Road,
Phayathai, Bangkok 10400 '

THA! TRADE FAIRS CO.,LTD,
822/1 Rama V! Road,
Phayathat, Bangkok 10400

THAILAND EXH!B!ITIONS & MANAGEMENT CO.,LTD,
300/30-31 Vibhavadee-Ran¥sit Road,
Dindaeng, Huay Kwang, Bangkok 10400

TRADE EXHIBITIONS & CONVENTIONS
60/34-1 Sichaithong 1,
Tivanont Road, Bangkok 10400

EXPOSITON (THAILAND) CO.,LTD.
500/67 Soi Pravit & Puen,

(Soi Sukhumvit 103), Sukumvit Road,
Bangkok 10260

HEADWAY TRADE FAIRS (THAILAND) LTD.
Sth Floor, Buya & Sons Building,
314 Silom Road, Bnagkok 10500



8. PRONET CO.,LTD.

10,

11,

12,

2991/19 Hi-tech Office Park,
Soi Ladprao 103, Ladprao Road,
Klongchan, Bangkok 10240

ORIENTAL WESTERN PROMOTIONS LTD.
28721 Soi Sukumvit 36, Sukumvit Road,
Bangkok 10110

MANAGEMENT CONVENTION & CONSULTANCY CO,,LTD.
36 Soi Ladprao 23, Ladpraoc Road,
Ban¥kok 10900

THAT EXHIBITION AND CONVENTION CO.,LTD.
95/35%9 Soi Boonpongpa, Baromrachonnee Road,

Aroonamarin, Bangkok Noi, Bangkok 10700

FORUM EXHIBITION CO.,LTD.
222/2-4 Rama 3 Road, BangPongPang,
Yannawa, Bangkoko 10120




EXHIBITON CONTRACTORS

EXPO LITE CO.,LTD.
10/23 Tesabarnrangsan—Nua Road,
Ladyso, Chatujak, Bangkok 10900

C.M.T.!. CO.,LTD.
1257143 Ramkamheang 24 Road,
Bagnkapi, Bangkok 10240

MODERN EXHIBIT TECHNOLOGY CO.,LTD.
T74/11 Ladpraoc 18 Road,
Bangkhen, Bangkok 10900

PICO INTERNATICNAL EXTERPRISE
39/4 Moo 9, Sukhumvit 105,
Bang¥kok 10260

UZIFF CO.,LTD.
14/456 Moo 10 Rama ] Road,
Bangkok 10150

XCON CO.,LTD.
300/32 Vibhavadee Rangsit, Dindaen¥,
Husy Kwan¥, Ban¥kok 10310

CITY NEON DISPLAY & CONSTRUCTIONS
87/2 Soi Ratchakru, Phaholyothin 5,
Samsen-Noi, Phaysthai, Bangkok 10400

NEO EXHIBITION CO.,LTD.

7 Soi Inthamara 41,
Soonthorn-¥ini jchai Road,
Bangkok 10400



9.

lo.

GREAT DRAGON LTD.
120/30 Moo 2 Taibarn,
Amphur Muang, Samutprakarn 10280

KINGSMEN BUILDER (THA!) LTD.

198 Thiemruammitr Road,Samsen Nok

Huay Kwang, Bangkok 10310

FREIGHT

TRANS-LINK EXPRESS (BKK) CO.,LTD.
14 kesemraj Road, Klongtoey,
Prakanong, Bangkok 10110

HONG KONG TRANSPACH CO.,LTD.
59744 Soi 26, Sukhumvit Road,
Bangkok 10110

SCHENKER (THAI) LTD.

Bundit Home Village,

[61/37-39 Vibhavadee Ran¥sit Raod,
Bangkok 10120

TRANSPO [INTERNATIONAL CO.,LTD.
134/725-32 Soi Atthakavee 3,
Prakanong, Bans¥kok 10110



venuwe

BANGKOK CONVENTION CENTRE (BCC)
1695 Phaholyothin Roand,
Bangkhen, Bangkok 103900

GRAND HYATT ERAWAN BANGKOK
494 Rajdamri Road,
Bangkok 10330

NCC MANAGEMENT AND DEVELOPMENT CO.,LTD.

Queen Sirikit National Convention Centre

New Rajadapisek Road, Klongtoe,Bangkok 10110

WORLD TRADE CENTER BANGKOK
7 th Floor, World Trade Center Complex,
Rajprasony¥, 4 Rajdamri Roed, Bangkok 10330

UNITED NATIONS CONVENTION CENTRE (UNCC)
Uniter Nations Building,

Rachadumnoen Nok Avenne, Bangkok

du o
?uaviua11uqqu
%% 10 PIANTLETUINT
AN 21 ATILMNM 10110
a9 %

aptuinAiulad 19158 (ASIAN INSTITURE OF TECHNOLOGY)

nU. 42 DRUWRA LB ﬂqneﬁi 19120



APPENDIX A - 4

SAMPLE DATA 1+ FROM SUME SELECTED EXHIBITION ORGANIZERS

THAIPLAS'94 : VISITORS BREAKDOWN GRAND TOTAL FOR 4 DAYS (AUGUST 11-14, 1994)
11/08/1994 12/08/1994 13/08/1994 14/08/1994
AFRICAN - 9
AMER | CAN 26 21 17
AUSTRALIAN 1 6 -
BANGKATED - 8 2
BELGIAM - - 2 ~
CANAD I AN 4 2 1
CHINESE 28 14 22 28
DANISH 1 - 1
DUTCH - 1 -
ENGLISH 17 6 12 8
FRENCH - - 1 -
GERMAN 18 6 2 7
GREEK 1 - - -
HONG KONG 8 9 10 4
INDIAN 7 4 9 7
{NDONES I AN 6 4 8 3
ITALIAN 5 1 4 2
JAPANESE 19 6 8 14
KOREAN 14 2 4 6
LAOS 12 8 16 4
MALAYS I AN 15 9 4 2
PAKISTANI 9 7 - 12
PHILIPPINE - - 3 1 2
S |NGAPOREAN 19 6 12 4
SPANISH 2 3 1 -
SRILUNKA - 8 3 5
SWEDISH 3 - 2
SWISS 1 4 5
TAIWANESE 27 19 18 14
THAI 2,022 2,697 2,910 3,111
TURKISH 1 - 3 2
VIETNAMESE 16 4 12 2
GRAND TOTAL 2,285 2,869 3,086 3,274 = 11,514

e AN 1 et dmman 8 = abe mms mewll s Yrere a6 bae e
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ADPedDix B-Q
Survey of International Meetings, 1994

Could you please spare a few minutes to complete this questionnaire ?

Once it is completed, please kindly return it to the organizer or drop

it in the questionnaire box at the reception desk. Hope you have a

pleasant stay in Thailand. Thank you for your kind co-operation.
(Tourism Authority of Thailand).

Your particulars:

1. Nationality : 2. Country of residence :

3. Sex [ ] male [ ] female 4. Age : years

5. Occupations [ ] 1. Professionals
[ ] 2. Administration or Managerial
[ ] 3. Clerical, Production or Commercial Personnel
[ ] 4. Labourer, Production or Service Worker
[ ] 5. Government Officer
[ ] 6. Student
[ ] 7. Other (please specify) :

6. Length of Stay in Thailand : days.

For attending the convention : days.

7. Are you travelling alone ?

[ ] yes [ ] no, I have perscons te accompany me.

8. Is this your first visit to Thailand ?

[ ] yes [ ] no

9. Are you travelling on a group tour ?

[ ] yes [ ] no

10. Please specify your expenditure during your trip to Thailand in
total (excluding air fare) : $US

Type of Expenditure Amount Paid by you Paid by Company/Organizer

1. Conventlion fee

2. Accommodation

3. Shopping

4. Entertalnment &
Recreation
5. Food & Beverage

6. Local tours &
Sight-seeing
7. Local Transport

*

The expense mentioned above is for persons.




APPENDIX B - 3
THE CENTRAL PLAZA HOTEL, BANGKOK
BANGKOK CONVENT!ON CENTRE

LIST OF [NTERNATIONAL CONVENTIONS IN 1994

WARNER LAMBERT CHPG NATIONAL SALES CONFERENCE

PERIOD : JANUARY 10-11, 1994

ORGANI ZER s WARHER LAMBER, JAPAN

NO, OF PARTICIPANTS H Overseas 50 Persons
Local 30 Persons
Total 80 Persons

THATLAND INTERNATIONAL FRANCHISE CONFERENCE

PERIOD $ JANUARY 31~ FEBRUARY 2, 1994

ORGANIZER s THAI PITO

NO., OF PARTICIPANTS : Overseas 30 Persons
Local 100 Persons
Total 130 Persons

NAT[ONAL/PANASONIC THE 2ND SOUTHEAST AS|IA CONFERENCE

PERIOD : APRIL 18-19, 1994

ORGANIZER : A.P. NATIONAL CO.,LTD.

NO. OF PARTICIPANTS : Overseas 42 Persons
Local 3 Persons
Total 45 Persons

ASTAN HUMAN RESOURCES MANAGEMENT CONFERENCE

PERIOD 3 APRIL 20-22, 1994

ORGAN] ZER : "PERSONNEL MANAGEMENT ASSOCIATION
OF THAILAND

NG. OF PARTICIPANTS : Overseas 50 Persons
Loca} 150 Persons

Total 200 Persons



5.

13 TH INTERNATIONAL PIG VETERINARY SOCIiETY CONGRESS

PERIOD t JUNE 26-30, 1994

ORGANI| ZER 3 FACULTY OF VETERINARY SCIENCE,
CHULALONGEKORN UNIVERSITY »

NO. OF PARTICIPANTS 3 Overseas 1500 Persons
Local 200 Persons
Total 1700 Persons

CONFERENCE FOR FISHERIES MANAGEMENT FOR THE YEAR 2000
PERIOD ; JULY 26-23, 1994

ORGANIZER : DEPARTMENT OF FISHERIES,
MINISTRY OF AGRICULTURE AND
COOPERATIVE

NO. OF PARTICIPANTS $ Overseas 80 Persons
Local 10 Persons
Total 90 Persons

7 TH ASEAN CONGRESS OF PLASTIC AND RECONSTRUCTIVE SURGERY

PERIOD : AUGUST 14-19, 1994

ORGANI ZER t THE SOCIETY OF PLASTIC AND
RECONSTRUCTIVE SURGEONS OF
THAI LAND

NO, OF PARTICIPANTS 1 Overseas 350 Persons
Local 150 Persons
Total 400 Persons

‘94 SONY MOBILE ELECTRONICS BUSINESS FORUM

PERIOD : SEPTEMBER 15-17, 1994

ORGANIZER : SONY COUPORATION, JAPAN

NO. OF PARTICIPANTS : Overseas 150 Persons
Local 10 Persons

Total 160 Persons

B N



10,

11,

12,

‘3‘

_NO.

THAILAND'S 1ST CHEMICAL

PERIOD
ORGAN| ZER
OF PARTICIPANTS

REFINING PLANT MAINTENANCE CONFERENCE

OCTOBER 26-28, 1994
BANGKOK EXHIBITION SERVICES LTD.

Overseas 150 Persons
Local 50 Persons
Total 200 Persons

9 TH ASIAN AUSTRALASIAN CONGRESS OF ANAESTHESIOLOGISTS

PER10OD

ORGANIZER

NO. OF PARTICIPANTS

15 TH FAPA CONGRESS

PERIOD

ORGANI[ZER

NO. OF PARTICIPANTS

..

NOVEMBER 6-11, 1994
THE ROYAL COLLEGE OF
ANAESTHES[OLOGISTS OF THAILAND

Overseas 1100 Persons
Local 200 Persons
Total 1300 Persons

NOVEMBER 16-19, 1994
PHARMACEUT ICAL ASSOCIATION OF
THA ] LAND

Overseas 400 Persons
Local 200 Persons
Total

600 Persons

7 TH ASEAN PEDIATRIC FEDERATION CONFERENCE

PERIOD
ORGANI ZER
RO. OF PARTICIPANTS

9 TH ICASE ASIAN SYMPOSIUM

PERIOD
ORGAN[ ZER
NO. OF PARTICIPANTS

!

NOVEMBER 23-25, 1994
PEDIATRIC SOCIETY OF THAILAND
Overseas 50 Persons
Local 350 Persomns

Total 400 Persons

DECEMBER 6-10, 1994

I1PST

Overseas 50 Persons
Local 400 Persons
Total 450 Persons




APPENDIX B -~ 4
NAME OF GOVERNMENT, PUBLIC & PRiVATE AGENCIES
WHICH ORGANIZED / SPONSORED INTERNATIONAL MEETINGS, 1994
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- World Health Organigation (WHO)

- Pearl S.Buck Foundation

- UNICEF

~ Ford Foundation

— World Soybean Association

-~ Council of Shopping Centre (Asia)

- The Physicians Association of America

~ Asian Dismond Office (ADO)

~ The Central Committee of the Internatonal Metal Worker's
Federation (|IMF), Switzerland

~ The World Fellowship of Buddhists

- UNESCO

- ESCAP

- ChildRights Asianet

- Australian Tourists Commission

— British Tourist Authority

- SEA Games

- EAST-ASIA TRAVEL ASSOCIATION

- Asian Port Authority %a4
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36,
37.
3ag.
39.
40,
at.
42,
43.
44,
a5,
46.
A7.
a8,
49,
50.
51,
52,
53,
54,
55,
56,
57.
58,
59,
60.
61.
62.
63.
64,

-5-

Youth with a Mission (Thailand)

The Championship Horsing Association

The Nephrology Society of Thailand

The Association of Hospital Pharmacy (Thailand)
Thai Readin¥ Association

International Vocational Educational Training Association
German Foundation for International Development
National Research Council of Thailand

The British Council

Asian institute for Health Development

Thailand Society for Laser Medicine

National Cancer Institute

The Friendship Association

Physicians Association of America

The World Fellowship of Buddhists

Australian Education Service Ag¥ency

Thai Life Assurance & the General Insurance Association
Thai Rubber Association

TDRI (Thailand Development Resesrch institute)
Human Nutrition Institute

Anaesthesioclogists Associations of Thailand
Pharmaceutical Association of Thailand

Pediatrics Society of Thailand

The Heart Assoqationa of Thailand 4
Internatonal Life Science Institute

Siam Society

Personnel Association of Thailand

Thai Life Assurance & General Insurance Association

The Securities Exchange of Thailand (SET)




I
2.
3.
4,

6.
T,

9.

10.
11,
12,
13.
14.
15,
16.
17,
18.
20,
21,
22,
23,
25,
26.
27,
28.
29.
30.
31,
33.
34,

_6_

u?intanﬁu1nuuazﬁweﬂ1stnﬁﬁﬁﬂﬂisgg

BMW (Thailand) Co.Ltd.

Sony Magnetic Product (Thailand) Co. Ltd.
Toyota Motor (Thailand}

British Airways

De Beers

Burmah Gas
Carrier (Thai)
Olympia (Thai)

Meditop (Thai)

Reliance Tours & Travel (Hon¥kong)
Air New Iealand

Cannon Asia

Antwerb Daimond

Hewlett-Packard

Pacific-Health Care (Thai)

Hoya Corporation

Sahaviraya Steel [Industries (Public ).
New Straits Times (Malaysial

Bon Food (Singapore)

Carrier (Malaysia)

Baker and MCKenzie (Asia-Pacific)
WhirPool Asia

Dietham

Pepsi-Cola (Asia-Pacific)

Esso Asia

Philip Morris Group (Asia-Pacific)
NOKIA Telecommunications (Asia)
Warner Lémhert (Asia)

Caltex 0il Limited

VOLVO Car (Asia)

Hewlett Packard (Asia) %1a4%
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APPENDIX B - 5

INTERNATIONAL CONVENTIONS AT @QSNCC IN 1994

DATE EVENT NAME. ORGANISER NO OF PARTICIPANTS
11 January Asia Comm Reed Tradex 200
8-9 April 5th General Assembly of NCC 40

Asia and Pacific Exhibition

and Convention Council

9 June Seminar for HOTEL & Bangkok Exhibition 350
FOOD Highlight' 94 Services

18-19 Auvust ' Seminar on Internmational Tourism Auhority of 200
Travel Show Thailand

23-30 August VIETNAM;: A Focus on The Asia Business 150
Manufacturing, Forum of Thailand

Banking & Finance

11-13 September World Ceramic Consress The Federation of 700
Thai Industries and

Ceramic Club of Thailand

“

t4-15 October Asia Pacific Inflight Bangkok Exhibition 200
Seminar Services

24December " 33rd Orient &% Southeast Lions Club of 10,000
' Asian Lions Forum Thailand

L T3 2T 2 2 2 T2 3 T T Yy



1)

2)

3)
4)

5)
6)
7)
8)
9)
10)
11)
12)
13)
14)
15)
16)
17)
18)
19)
20)

21)

22)
23)

24)

APPENDIX B - 6

SELECTED INTERNATIONAL MEETINGS BY MAIN CITIES, 1994
BANGKOK
DATES EVENTS HOST ATTENDANTS
16-19 May REGIONAL BME PARTS BMW (Thai) a0
MANAGER CONFERENCE, 1994
1-2 Sep SONY MAGNETIC PRODUCT Sony Megnetic 21
Product (Thsai)
!3-21 Nov FURNITURE SEMINAR S:J.,! Marketing 56
25-28 Nov ASTAN TECHNIiCIAL SKILL Toyota Motor 90
CONTEST (Thai)
25 Jul MEDI1TOP Meditop (Thailand) 60
31-3 Aug MINISTRY OF FOREIGN AFFAIRS Meet in¥ 45
9 Aux NIDA (Economics Seminar) NIDA 40
10 Aug CARRIER Asia-Pacific Meeting Carrier (Thailand) 25
2 Sep CUPA CUPA 30
9 Sep IMI-T Internationel Seminar IMI-T 50
29 Oct CHULA Internatonal (Econ) Forum Chulalongkorn Uni 30
1 Nov NATIONAL RESEARCH COUNCI!L meeting on Research 50
2 Nov BURMAH GAS Burmah %as 15
3 Nov DE BEERS De ﬁeers 80
27-29 Jun GTZ SEMINAR GTZ-NCWA-PROJECT 12
20 Jun GOSHO SEMINAR €O.,LTD. Goshu Chemical 22
22-29 Auy QUALITY CONTROL SEMINAR British Airways 30
2-4 Sep HEWLETT PACKARD MEETING Hewlett Packard 30
10-14 Oct ICRC CONFERECE ICRC 30
17-20 Oct UNICEF SEMINAR Unicef 25
18-21 Oct 15 TH ASEAN PORT Port Authority of 60
AUTHORITIES ASSOCIATION Thailand (APAA)
30Jul-2Aug SEA GAMES Olympic of Thailand 150
11-16 Sep TRAVEL AUSTRALIA & Austratlia Tourist 1000
BTA SEMINAR (TABS) Commission (ATC) and
The British Tourist
Authority (BTA)
22-30 Sep 1994 SILVER JUBILEE EDP Auditors Assoc /7 500
AS AN CHAPTER Found inc. 65



25)
26)

27)

28)

29)

30)
31)

32)
33)
34)
35)
36)
In

38)
39)
" 40)

41)

42)
43)
44)
45)

DATES

18-21 Oct
15-17 Nov

6-12 Nov

22-29 Nov

28Nov-2Dec

1-4 Dec
12-16 Dec

22-25 Jan
26 Jan
12 Feb
11 Feb
17-18 Feb
17 Feb

“17-20 Feb

1 Mar
10 Mar
29 Mar

31 Mar
5-6 Apr
27-29 Apr
8 May

EVENTS

THE 5 CLS USER Conference
THE 5 TH IMF WORLD
ELECTRICAL & ELETRONIC
CONFERENCE ‘

WORLD TRACER/BAHAMAS USER
MEET I NG

THE WORLD FELLOWSHIP
BUDDHIST MEETING, 1994

37 TH SESSION INTER
GOVERNMENT GROUP ON RICE
33 RD CSEAL FORUM

FIRST WORLD FORUM ON THE
ROLE OF NGOS IN DRUG
DEMAND REDUCTION

NAT[ONAL MUTUAL INSURANCE
HOTEL SOFITEL Meeting
MEMBER MEETING

ASTAN STUDY TOUR

CDA MEETING

IVF LABORATORY

PROCEDURES ARD G.P.M

ASTAN FINANCIAL CONFERENCE
SEMINAR "ROTOR™ SPINNING
DISCOVER QUEENSLAND SEMIRAR
MISSON TO STUDY THE
INVESTMENT CLIMATE OF
ASEAN COUNTRIES

CANNON POLMURETHANE SEMINAR
MANAGER CONFERENCE

PAN ASTAN WORKSHOP
ADMISSIONS INFORMATION
MEET| NG

2/

HOST ATTENDANTS
Asia Pacific Region 120
The Central Committee 500

of the International

Metal Workers' Federation
(IMF) Geneva;
Sita Telecom 60

Switzerland

The World Fellowship 1000
of Buddhists
Ministry of Agriculture 100

& Co-operatives

Forum Organizing Committe 1000
National Council on 200
Social Welfare of thailand

Reliance Travel, Hong-kong 50

Accord Ltd,. 20
Thai Arrow 30
Turismo Thai 70
Accor Co., 25
Pacific Health Care 30
(Thailand) Co.,Ltd.

Pioneer Hi-Bred 25
Union Thailand 120
Engineeriny

Air New Zealand 35
BOI

Cannon Asia 80
Siam Sept Tours

Reny (Thailand) 30
Johnson & Wales 42
University 100



3/

DATES EVENTS HOST ATTENDANTS

46) 16 May 20 TH AJBM STEERING Bangkok Bank 30
COMMITTEE MEETING

47) 16-17 Jun THE VIETNAMESE Friedrich Ebert 50
FOREIGN LOLICY Stiftuny

48) 19-22 Jun SUPPORT CENTRE PROFESS Philips Electromnics 15
LIGHTING SINGAPORE (SCPLS) (Thailand) Co.,

43) 26 Jun INVE PREMIX SEMINAR INVE Asia 24

50) 31Aug-4Sep INT' STMPOSIUM ASIA-PACIFIC Chula Y. 30
REGIONAL DEVL OF US & JAPAN
ECONOMICS

51) 19~20 Sep CDA MERTING Accor Co., 16

52) 30 Sep GONADOTROPIN FOR THE Pacific Healtcare 40
90' S HIGHLY PURIFIED FSH (Thai) Co.Ltd.

53) 3-8 Jen ISRAB & PAMI CHULA- - U, of Hawaii at Manova 80
LONGKORN WORKSHOP & Chula U,

54) 27Jan-1Feb FLAG DATA GATHERING — Marketing Commu 190
MEETING Consultants

- Michael de Krestser

55) 21-24 Mar 1 ST ASIAN INTERNATIONAL Thai Security Exec. 500
SECURITY CONFERENCE

56) 19-23 Mar NISA-TODAY'S 1994 Nisa-Today' s Ltd. 230

P conference

57) 1-5 Jun 11 TH PAN PACIFIC Sanaviriya Steel 250
CONFERENCE Industries Public Co.,

58) 1-4 Jun 1994 HOYA CORVENTION Hoya Corporation 170

59} 8-12 Jun 33'RD AGM & 48 TH MCM- Tourism Authority 45

' EAST ASIA TRAVEL of Thailand

ASSOCIATION

607 13-18 Jun 1 ST ASEAN INSURANCE The Thai Life Assurance 360
CONGRESS & the General [nsurance

Association
61) 3-10 Jun 16 TH ANNUAL CONVENTION Thai Physicians 580
Association (T.P.A.A,)



61)

62)

63)

64)

65)

66)

67)

68)

69)

70)

71y

T2)

73)

74)

75)
76)

77)

DATES

9-13

24-28

19-23

1-7

25-31

25-29

12-16

21-25

4-8

21-24

25-28
21-25

11-16

16-19

21-25

Jun

Auy

Sep

Oct

Oct

Nov

Dec

Nov

Jun

Jan

Feb

Mar

Apr

Apr

May
May

Sep

EVENTS

ANTWERP D] AMOND

IBWA-2 ND ANNUAL ASIA
CHAPTER CONVENTION

2 ND ASIAN CONFERENCE
ON FOOD SAFETY

SERVIER NEAR & MIDDLE
EAST ANNUAL SEMINAR
ICSC/ASIA CONFERENCE %
TRADE EXPOSTTION'94

10 TH ASEAN CONGRESS OF
CARDIOLOGY

SEAPOL TRI-REGIONAL
CONFERENCE

MiLK FOR LIFE SEMINAR

MICROSOFT DEVELOPER'S
CONFERENCE

20 TH ANNIVERSARY

LES JEUNES RESTAURATEURES
D' EUROPE

SERPI STAR INKCENTIVE
SERVIER SYMPOSIUM

AMPOL AUTOSHOP
ACHIEVER'S AWARD
1994 BBV. HONOUR CLUB

MARINE POWER GROUP

URBAN LAND INSTITUTE USA
SOUTH EAST ASIA STUDY
CONCO FOOD SERVICE

HOST
-Hogye Raad Voor
-Asian Diamond Office (A
North Star Public
Company Limited
international Life
Sciences Institute
& ILS) Thailand
Servier International
International Council
of Shopping Centers
The Heart Association
of Thailand
South-East Asian
Programme in Ocean Law
Danske Mejeriers
Fallesorganisation

Microsoft

Les Jeunes Restaurateure

d'Europe (JRE)

Serpi Star Car Alarm
Groupe de Recherche
Servier, France
Ampol Limited,
Australia

Bayerische Beamten .
Versicherungen (BBBV)
Marine Power Ltd,
Universal Meetings

and incentive

4/

ATTENDANTS

310
Do)
80

600

47

400

1000

150

120

1200

270

210

200

190

80

220
42

Landmark {ncentive Marketing 150

P ————



78)
79)
80)
81)
82)
83)
84)
85)
86)
87)
88)
89)
90)
91)
92)
93)
94)
95)
96)
97)
28)
99)
109Q)
101)
102)

103)

104)
105)

106)
107)
108)

DATES

22-30

Jan

25Jan-4Feb
27Jan-2Feb

18~-23

Feb

2T7Feb-2Mar
28Feb-2Mar

4-13
8-11
19-24
1-6
18-24
24-29
4-11
7-25
17-24
7-20
12-17

Mar
Mar
Mar
Apr
Apr
May
Jun
Jun
Jul
Dec
Oct

29Nov-2Sep

23-26
17-18
9-11
7-10
22-26
14-18
27-29
30
2-3
29

22-31
26

Nov
Oct
May
Jan
Nov
Nov
Nov
Jun
Jul
Jul

Au¥
Auy
Sep

'EVENTS

NUTRITIONAL LABEL MTG
PREBON YAMANE

ASTA PACIFIC REGIONAL
CHARGE BACK PROCESSING
PAPER MISSI[ON

SMITH KELINE BEECHAM
ASTRA

STATOIL BOARD VISIT

A PASSAGE TO VIETNAM
S|EW RAT]ONAL

BRISTOL MYERS SQUIBB
SALOMON BROTHERS Meeting
ORACLE SYSTEMS

STANDARD MTG
FINANCE-1MS$S CONFERENCE
MINEBEA TOP MTG
TRADEWAY CORFERENCE
HITACH! WATER

AFCHM 18 TH COUNCIL MTG
BRITISH WATER

AFPT ASIAN FORUM Meeting
AT & T

BANK OF AMERICA MEETING
i1 TH FAOBMB SYMPOS UM

MINISTRY OF FOREIGN AFFAIRS

HOEST THA1 CO.,LTD.
TDDT MANAGER & DM SEMINAR
TE! ANNUAL CONFERENCE

ICFTU-APRO
ANNUAL MEETING
RIETER TRAINNING

5/

BOST ATTENDANTS
WHETH-AYERST 15
Perbon Yamane 80
Securities & Exchange 35
Mettel Car Int'l 25
Sumitoyo Corp 50
Smith Kline 11
ASTRA 40
Statoil Board 35
Editions didier Millet 100
Siew National 35
Bristol Myers 17
Salomon Brothers 30
Oracie 58
NESTLE (T) 25
Sony Music 42
Minebia 160
ICI (T) LTD. 25
HITACHI 30
Fed of Thai Industries 90
British 130
Plastic Club 200
AT & T (Thailand) Inc. 150
Bank of America 40
Chulalongkron University 250
Ministry of Foreign Affairs 60
Hoest (Thai} 25
Toshiba Display Co. 50
Industrial Development 600
of Thailand

20
Welcom Foundation, UK
Cosa Liberman 10



109)
110)
111)
112)
113}

114)

115)

116)

117)

118)
119)
120)
121)
122)
123)
124)

125)

DATES

13-15 Sep
1 Nov

28Nov-2Dec
29Nov-1Dec

21-24 Mar

27-30 Jul

7-9 Nov

14-15 Nov

7-9 Dec

15-16 Jan
27-30 Mar
10-11 Jan

3tJan-2Feb

18-19 Apr

20-22 Apr

26-30 Jun

26-29 Jul

EVENTS

ANNUAL MEETING
ELLIOTT COMPANY

GATT

UNDP/UNIDO/LTD/PTT

WORKSHOP ON REPORTING
HIV/AIDS IN ASIA
ASIA-PACIFIC CONFERENCE

ON MEDICAL GENETICS

2 ND ASIA-PACIFIC SYMPOSIUM
ON TYPHOID FEVER % OTHER
SALMONELLOIS

INT'L YOUTH SEMINAR FOR
CALTURAL AND NATURAL HER!TAGE
INT'L CONFERENCE ON
PEACEKEEPING, ORDER &

CRIME |IN NEW DEVELOPING
DEMOCRAC | ES

FUTURE OF ASIA

PACIFIC PLASTIC MEETING
WARNER LAMBERT CHPO NATIONAL
SALES CONFERENCE

THAILAND |NTERNATIONAL
FRANCHISE CONFERENCE
NATIONAL/PANASONIC : THE 2 ND
SOUTHEAST ASIA CONFERENCE
ASIAN HUMAN RESOURCES
MANAGEMENT RESOURCES

13 TH INTERNATIONAL PIG
VETERINARY SOCIETY CONGRESS
CONFERENCE FOR FISHERIES
MANAGEMENT FOR THE YEAR 2000

HOST

K.Line {TH) Co.,Ltd.

Elliot company
Sawaddee Travel
P.T.T.

Mahidol University
Siriraj Hospital

Siriraj Hospital

Ministry of Education

Ramkhamhaeng University

Siam Society
Pacific Plastic
Warner Lambert, Japan

Thai Pito

A.P, National Co.,Ltd.
Personnel Management
Association of Thailand
Faculty of Veterinary
Chula U,

Department of Fisheries

Science,

Ministry of Agrioulture

and cooperatives

6/

ATTENDANTS

3o
20
25
45
30
300

300

130

150

100

30

80

130

45

200

1700

’ 90



126)

127)

128)

129)

130)

13t)

132)
133)

134)
135)
136)

137)

1381
139)
- 140)
141)

142)

143)
144)
145)
146)
147)
148)
149)

DATES

14-19

15-17
26-28

16-19
23-25

6-10
16-19

1-2
13-21
25-28

14-15

25
12-15
12-13
15-16
10-11
14-18
21-25
21-27
22-23

Auy¥

Sep
Oct

Nov

Nov

Nov

Dec

May

Sep
Nov

Nov

Jan

Mar
Aug
Nov
Nov
Jul
Jul
Jul
Auy¢
Nov
Nov
Nov

Apr

EVENTS

T TH ASEAN CONGRESS OF PLASTIC The Society of Plastic

AND RECONSTRUCTIVE SURGERY
‘94 SONY MOBILE ELECTRONICS
THAILAND'S 1 ST CHEMICAL &
REFINING PLANT MAINTENANCE
CONFERENCE

9 TH ASIAN AUSTRALASIAN
CONGRESS OF ANAESTHESIOLO-
GISTS

15 TH FAPA CONGRESS

7 TH ASEAN PEDIATRIC
FEDERATION CONFERENCE

9 TH ICASE A31AN SYMPOS UM
REGIONAL BMW PARTS
(MANAGER CONFERENCE)

SONY MAGNETIC PRODUCT
FURNITURE EXHIBITION

ASTAN TECHNICAL. SKILL
CONTEST
STUDY TOUR IN BANGKOK
AGS/ASA TRADE SALES
THE USE OF CYLINK X.
MARKETING NETWORK
THE ENTERPRISE NETWORK STORY
1994 ASIA CAPITAL (USA)
MANAGER MEETING

U-COM MEETING

FORIECH AREA STUDY MEETING
11 TH FAOB SYMPOSIUM

6 TH ASEAN ORL CONGRESS

BANK OF AMERICA (HK)

RISSHO KOSEEAI

MEETING
25

T/

HOST ATTENDANTS
400
Sony Corporation, Jaspan 160
Bangkok Exhibition 200
Services Ltd.
The Royal College of 1300
Anaesthesiologists of
Theiland
Pharmaceutical 600
Association of Thailand
Pediatric Society of 400
Thailand
IPST 450
BMW (Thai) 30
Sony Magnetic Product
S.J.] Marketing Co.
TOYOTA MOTOR (THAI|)
Netpoint International 17
NYK LINE 27
Samart Corp. (Public) Co., 30
Thai Scott. Paper 14
Banyan Systems [nc. T0
Tour East 55
The Shell Co,,Ltd. a1
U-COM United 40
Thailand Research Fund 50
FAC of Science (Chula U,) 60
Siriraj Hospital 40
Bank of America 40
JAP Relig¥ion Group 67



150)
151)
152)
153)
154)
155}
156)

157)

158)

159)

160)

161)
162)

DATES

4-8
16-18
19-27
15-21
11-18

i1

8-9

18-19

29-30

11-13

14-15

Jul
Jul
Aug
Aug
Nov
Jan

Apr

Jun

Aug

Aug

Sep

Oct

Dec

EVENTS

IBC CONFERENCE

NESTLE PRODUCTS

05 SUMMER CONFERENCE

ATBC MEETING

BCSD MEETING

ASIA CONFERENCE

5 TH GENERAL ASSEMBLY OF ASIA
PACIFIC EXHIBITION CONVENTION
COUNCIL

SEMINAR FOR HOTEL & FOOD
HIGHLIGHT' 94

SEMINAR OGN NTERNATIONAL
TRAVEL SHOW

VIETNAM:A FOCUS ON
MANUFACTURING, BANKING &

F INANCE

WORLD CERAMIC CONGRESS

ASIA PACIFIC INFLIGHT SEMINAR
33 RD ORIENT & SOUTHEAST ASIA

8/

HOST ATTENDANTS
1BC ase
Nestle Asia Pacific T4
AT&T 70
Thai Chamber of Commerce . 54
Thailand Environmental iub 103
Reed Tradex 200
N.C.C. Management ' 40
Bangkok Exhibition 150
Services
Bangkok Authority of 200
Thailand
The Asia Business 150
Forum Thailand Ltd.

The Federation of Thai 700
Industries & Ceramic Club

Bangkok Exhibition 200
Lions Club of Thailand 1000



1)

2}
3
4)
5}
6)
7)
a)
9)
10)
11}
12)
13)
14}
15}
16}

17)
18)
19)
20)
21)
22)

23y

24)

25)
26)
27
28)
29)
3

DATES

5-2 Jan

15-25 Jan
8 Feb
17 Feb
7-11 Feb
3-6 Mar
7-12 Apr
7-12 Jun
21-24 Aug
6-9 Nov
7-11 Nov
11 Nov
14-19 Nov
13-18 Nov
25 Nov
31Jan-1Feb

21-26 Feb
10-11 Mar
21-24 Mar
22-25 Jun
2-4 Jul

11-20 Jul
29 Jul

27-28 Jul

20 Oct
21-25 Auy
22-24 Aug
26-28 Aug¥
29Aug-3Sep
25-29 Sep

CHI ENGMA 1

EVENTS

THE 15 TH CONGRESS OF THE
INDO-PACIFIC PREHISTORY

INCLEN
ABnLABTINRY

ﬂfs!n B.O.!
g1s§u1eiw—151al
AONLADTURY

TAN CHONG AUTO PART
mh b ine-anads
ﬂssﬁu U.N. (1PAD)

ﬂfuiﬂ IMAJE (ASIA) LTD
29AN1T2XITNAN 03 ML AND NN
ﬂ1u§u 0 Ghenalnm an.
UTs%y S.C.JOHNSON LTD.

ﬂ1s%a§3ﬁn1tat%n—uﬂ%ﬂn
-3l

INTERNATIONAL FORUM ON

COHSERVATIOH

ﬂ?llﬂaiTﬂn (WORLD SOYBEAN ASSO)ﬂﬂ8ﬂ113ﬂ110?ltﬂaiTiﬂ

H.1.V./7AIDS

ADVANCE ELASTONAL SYSTEM

APSSA
TRADEWINDS
CBFE

BOARD OF DIRECTORS MEETING

POLICE DEPARTMENTAL
MEET I NG

NIPPON MEDICAL MEETING

E.C. FAMILIARIZATION

OPEERATION/BUDGET conference

SEICHI TYO
UNESCO MEETING
F.A.0. MEETING

HOST ATTENDANTS
qmi%nf 19500 08 200
MissJudith 450
Mr. Tim Byers 70
BOI 20
4%. ¥0. AUBENOYTY MNR.20 60
DANA MOORE 70
TAN CHONG (MALAYSIA) 50
PASINTT anla 160
UNITED NATIONS 50
IMAJE (ASiA) 20

50
SITCA (THAI} 150
$.C. JOHNSON LTD. 40
ASIA PACIFIC CONGRESS 150
200
FNIDUR TR 80
450
35
NTEMT IS VIaEY 20
Monsanto (Sin;apore) 250
3ﬂ1aanﬁ1ﬁut15nn1in
Tredewinds Tours
NTUR L ATUDRBVRNTTY
6.5.C.E
noINTAN bTE L TR 100
MIRIT9
TN URVTT
EIPA Netherland 50
A.M.D, (Thailand) 40
S.M.1. TRAVEL
F0VNIVFIAUN AL WU 60
ATENTI I NIRTUABARNTE 270

9/



1)

2)
3)

4)
5)
6)
7}
8)
9)
t0)
1)

t2)

13)
14)

15)

16)

DATES
17-21 Jan
7-10 Mar
29-30 Mar
3t Mar
1 Apr
4-5 Apr
16May~-1Jan
6-8 Jan
9-10 Jan
24 Jan
14-15 Jul
i-3 Aug
5-9 Sep
24-28 Oct
9-10 Nov
.14-18 Nov

CHIENGRAI

EVENTS

REGIONAL BUDGET REPRESENTA-
T!ON MEETING FOR MANAGERS
CAPSULE . REGIONAL SALES MEETING
*ASTA PROJECT 2000 1939%
COMM!SSION MEETING

CHINA MINISTRIES COMMISSION

LOAS Field Fellowship

ASTA PACIFIC LEADERSHIP MEETING
REGIONAL NATIONAL A]DS

GENERAL SEMINAR ON STANDARDS
AND CONFORMITY ASSESSMENT iN
ASTAN AND EUROPEAN

PROJECT STEERING COMMITTEE ;
N!NTH MEETING

ASEAN ACEH FERTILISER

PATA ADVISORY CONUNCIL MEETING
10 TH APEC WORK!NG GROUP ON
TELE-COMMUN | CAT I ONS

UB ASEAN PARTNERS CONFERENCE
16 TH 1VAGG MEETING "TWQ
DECADES OF PROGRESS*

19 TH ASEAN GLASS CONFERENCE

6 TH ASEAN ORL CONGRESS

10/

HOST
Dietheim Pharmaceutical
International Capsule Co.
Assembl ies of God-
Peninsular
Asia AREA
Ministry of Public Health

Thai

Institute

Industrial Standard

Ministry of Treade -

P.T. Asean Aceh Fertilizer
TAT and HEADQUARTERS PATA
The Communications
Authority of Thaiiland
UNGERMANN-BASS

ILST HUMAN NUTRITION
INSTITUTE

Glass Manufactuers Club

of Thailand

Siriraj Hospital

ATTENDANTS

12

27
22

20

20

12

30

60

20

16

90

170

77
300

200

500



1)

2)

3)

4)
5)

6)
T)
8)
9)
10)
11)

12)
13)

14)

DATES

3-4

21-26

Nov

Nov

29Nov-5Dec

6-7
15

18-19

Jan

Jan

Feb

28Feb-4Mar

15-17
26
8-10
22-24

10-13

12-16

May
Jun
Jul
Jul

Nov

Nov

Dec

PATTAYA

EVENTS

PACIFIC FOON SALES REP,
(AIR COMPRESSOR SEM|NAR)
INT'L LEADERSHIP TEAM MEETING

GLOBAL LEADERSHIP CONSULTATION

VF INTERNATIONAL CONFERENCE
TESLEY TRAVEL CONFERENCE

SONY THA! MEETING

ZENECA COLOUR (THAI)
AMERICAN EMBASSY MEETING
SAHAYA YOGA MEETING

THE CHRYSLER AUTOMOT]VE MTGS
MINISTRY OF FINANCE AND

AND THAI WORLD BANK MEETING

1994 CAN-AM CLASSIC MEETING
HONG KONG AIRLINE OPERATORS
COMMITTEE TRIP MEETING
UNESCO MEETING

HOST

Elliott Company

Youth With a
Mission-Thailand
Youth With a
Mission-Thailand
VF International
Tesley Travel
(Hong EKOng)

Sony Thai Co.,Ltd.

Zeneca Colour (Thai)

American Embassy

Sahnya Yoga (India)

11/

ATTENDANTS

31

30

320

80
17

30
40
35
30

The Chrysler Automotive 47

Thailand Development

fesearch Institute

Foundation (Thai)

Hong Xon¥ Airline
(Hong Eong)
UNESCO

120

ﬂAnericnn Embassy (Thai) 300

40

A5



1)

2}
3)

4)

5)

6}
T)
8}
9}
10)
1)
12)
13)

14)
15)
16)

17)

18)

19)°

20)
21)

22)

DATES
i5 Jan
29Mar-2Apr
1-3 Apr
1-6 May
30May-3Jun
21-23 Jun
7-9 Auy
4-9 Sep
30Sep-80ct.
9-13 Oct
21-23 Oct
6-8 Apr
20-22 Apr
24-26 Apr
19-21 May
3-5 Jun
25-30 Jun
30~-31 Mar
29-31 Auyg
11 Sep
22-24 Oct
28-30 Oct

PHUKET

EVENTS

FnINVIRM NI AT L A
wavirBuamm
SPEEDWARE USER CONF
MALAYS I A-THA LAND
COMMITTEE MEETING
CCOP STEERING
COMMITTEE MEET NG
AMETEK PACIFIC RIM
SEMINAR
ASEAN/SA GM PLANNING
TM - TOT MEETING
CELCOM-TOT MEETI!NG
ASIA REGION MEETING
KULICE & SOFFA ASIAN
MIDDLE EAST CONF
TDR! SEMINAR
RETAIL MEETING-SEA REGION
ELECTROLUX (THAI)
TOYOTA THAILAND
BUS INESS MANAGER WORKSHOP
SAS AREA MEETING
THE 2 PORTABLE ASIA
PACIFIC SAFT (SINGAPORE)
MRELB/TRA UASION
COMMI TTEE MEETING
INNOTECH GOVERNING
BOARD MEETING
ICI DELUXE PA!NTS
BON FOOD PTE. LTD.
CONVENT |ON MANAGER 1994
NEW STRAITS TIMES'S
MARKETING SEMINAR

HOST

Australia & Now Zesland
Education Representatives
Speedware (australia)
Malaysia-Thailend

Border committee

Ccop (Thailand)

Anetek (Singapore)
iB (Thailand)
TOT (Thailend)

TOT (Thailand)}
Kimberly Clark (Thailand)

12/

ATTENDANTS

150

43
64

34

210

110

120

34
75

Kulicke & Soffa (Thailand) 56

Arjo Wiggins (England)
TDRI (Thai)

TOYOTA (Thai)

SAS (Thai)

The Thai Rubber
Association

NTENTIIANYITNT

Mandarin Express

Bon Food (Singapore)

New Stratis Times

(Malaysia)

97
65
234

65

56

67

34

110

45

88
34

120



23)
24)
25)
26)

27)
28)
29)

30)

32)

33)

34)

35)
36)
a7)
as)
39)
40)

DATES

9-22
6-12
7-10
5-10

21-24

Jan
Mar
Apr
Apr

Apr

29Ape- 1 May

19-21
26-30

23-25

24-28
15-20
22-26
22-24
24-27

5-15

Auy

Auy

Sep

Oct

Apr

May

Feb
Feb
Feb
Apr
Apr
May

EVENTS

BASIC MANAGEMENT PROGRAMER
AIRLINE |NDUSTRY COURSE
CARRIER PARTY

ASIA PACIFIC SALES AND
MARKETING MEETING

MIaLwYT

She;l ﬁalaysia Annual Meetiny
DELIVERY..,THE PROMISE
ANDERSEN CONSULTING'94

BON FOOD PTE. LTD.
CONVENT I ON MANAGER

BON FQOD PTE. LTD.

CONVENT ION MANAGER

BON FOOD PTE. LTD.
CONVENTION MENAGER

BUREAU VERITAS QUALITY
INTERNAT I ONAL

REGIONAL CONSULTATION
MEETING ON THE

PREPARATION OF THE DRAFT
MEDIUM-TERM PLAN FOR 1996-
2001 AND THE DRAFT PROGRAME
AND BUDGET FOR 1996-1997

SECOND AIRGUARD REG]ONAL MEETING

SYNTHES & MATHYS

STAM HITACHI

BAKER & MCKENZIE

BAKER OF AMERICA

WHIRLPOOL ASITA-FINANCIAL MTG

e i A Pt opensbitn

137

HOST ATTENDANTS
Singapore Airline 39
Singapore Airline 44
Carrier Malaysia 123
Analog Devices 110
Anway Thaeiland 356
Shell Malaysia 80
Andersen Consulting ) 34
Bon Food (Singapore) 25
Bon Food (Singepore) 30

Bon Food (Sin¥apore) 34

Bureau Veritas Co.,Ltd. 67
(Thailand)
MIN, of Education & 231

UNESCO
TESCO (Thai) 45
Bangkok Unitrade 32
Siamn Hitachi 82
Baker % Mckenzie 25
Baker of America 32
WHIRLPOOL (ASIA) 22



APPENDIX B - 7

SELECTED INTERNATIONAL MEET!NGS BY DI!FFERENT TYPES OF ORGANISERS, 1994

|

2.
3.
4.

DATE

25 Auy
12-17 Dep
23-25 Nov

1-8 Nov

DATE

21-29 Mar

4-6 Oct

15-20 Nov

20-31 Mar

~ 25-27 May

14-19 Nov

31Jul-3Auyg

12-20 Sep

RNAMNYFII (ASSOCIATIONS)

TOPICS OF |INTERNATIONAL MEETINGS

AIDS and Child Rights [mpact on Thailand
Juvenile Justice and Child Rights
7Th ASEAN PED!ATRIC FEDERAT!ION CONFERENCE

Exchange Program of Goodwill Ambassadors

nﬁﬂ¥§Uﬁa

TOPICS OF INTERNATIONAL MEETINGS

Meeting and Training Course on Quality
Assurance of Hormonal Contraceptive
Regional Workshop on Control Strategies for
JE

[International Symposium on Stratigraphic
Correlation of Southeast Asia

Seminar Workshop on Social Services for the

A¥ed Policies, Principles and Practice

UNU/UNESCO South coperation Steering

Committee Meeting

Workshop on Storm Surge for the Bay of Bengal

APEC Working Group on Tele-Communications

(Tenth Meet ing)

36th Session of the Executive Committee &

12th Session of the Conference of Ministers

of the Association of Tin-Producing Countries

HOST

Child Rights Asianet
Child Rights Asianet
aunﬁnqu1iqunﬁuicﬂvutnﬂ1nﬂ
gusauant Yanuins aTwIENI g
ﬂsutnﬁ-nzalnun

HOST

a [ [
AYAIMDIAIEATNITUNND
a [} ¢
AMTAIMIIMNARTNITUNTE

NTIMINDINTSIE

ASJA TRAINING CENTRE
ON AGING(ATCOA)FACULTY
OF NURSING, Chula U.
Mutiple Cropping centr:
Chula U.
NTuaNEENINGN
(MeC;ological Dept.)
aaénwsTniﬁuﬁﬁn1u1ﬂ13ﬁ5
Tnian  msdeanss
N9IIFINITURALIIUWY
ATIMTNONTEIR



9.

t0.
11.

12,

13,
14,
15.
16.

17,
18,
19,

19-28

DATE

4-15 Jul

2-9 Apr
4-6 Apr

16-20 May
3-13 Jun
T-17 Aug

29Aug-4Sep

20-21 Oct
17-18 May

29-30 Jul
26-27 Sep

DATE

Oct

Jun
May

29 Jul

11-12 Jul

14-15 Jul

TOPICS OF INTERNATIONAL MEETINGS

UNDP/RCA/IAEA Refional Traininy Course on
Radiation Sterilization Validation, Routine
Control and Application of 150 Standard
iﬁﬂﬂlﬂ11ﬂ1I‘?TTNuliﬁ1ﬂ ﬂiiﬂ 9

gth Meetiny of the ASEAN Working Group on
Visual and Performing Arts

Project Cordinators Meeting ASEAN-

New iealand

2nd ASEAN Youth Symphonic Band Workshop
nrlsssuduuut TaT in7eunT [nouasnuwe
Sub-Regiona] Meeting on Cu]tura]unimension
Perparator Meeting on ASEAN Cultures :
Stretegic Studies

The 17th Pacific Area Standards Congress
PASC Ad Hoc Working Group Meetiny

ACCSQ Technical Working Group 1 Meeting

JMIAIMNEBIIE

TOPICS OF INTERNATIONAL MEETINGS

UNESCO Scoutheast Asia Training Workshop
on Rapid Methods in Rapid Methods in
Microbiolo¥y and Biotechnoloygy

IPVS ¢ The 13th International Pig Veterinary
Society Consress

10th international Training Course in Swamp
Buffalo Reproduction

Application of G.Z.S to various Field of
Studies

TGQM - Baldrige Approach

Practical Filtration For [Industry

e mea S R e v m

2/

HOST

aya.uieﬂ1u1Q—
L NoduR

#19. AIENTTANIT IRMUTTTUUR 3B
AU9. AMBNTTUNITINUSTTUUR TR

A% AUENTTUNITIRUE TTUUN 4 TIA

AW AMBNTTUNITINUBTTUUR ATA
09, AMMENTTANITINNETTUUR 3T
U9, AEENTTUAM TIMUE TTUUR 4T
A1, ARBNTTUNT INNETTHUN TR

@l U1ﬂ15ﬁﬂﬂiﬂﬂﬂﬂ1ﬂﬂﬁ‘ﬂ11”
w9, ﬂﬂﬂTﬁﬂiﬂiﬂﬁﬂﬂOﬂﬂﬁlﬂTTﬂ
#ue. Uﬁﬂ?ﬁﬁﬂﬂﬂﬂﬂﬂﬂﬂﬂﬂWlﬂ?Tﬂ

HOST

UXIINGIA0 L AT
4

Y. LIINTAANT

- s 4
AREANIWWMBAINT
Qi1ﬂ
PRI LMEAANT

AUEIAINTTUANGNT
2. LMINTEaRT
BRI TIMNanT
2. | UATAIR
AREIAINTTVAERT
. I THRTAYERT



7,
8.

9‘

10,

11.

120

15,
16,
17,
18,
19,
20,
21,
22,
23.
24.
25,
26.

27,
28,

DATE
28Feb-8Apr
28Feb

26-30 Jun

20Mar-5May

6-10 Dec

3-5 Jan

5-8 Jan

T7-9 Dec

{2-14 Dec
310ct-11Nov
21-23 Nov
21Nov-9Dec
3}Jan—1Feb
3-4 Feb
2-20 May
17Jan-9Feb
21-24 Nov
Z21Feb-11Mar
16-19 Feb
16-17 Feb

16-17 Feb
27¥eb-3Mar

TOPICS OF INTERNATIONAL MEETNGS

Irrigation Water Management Coorse

Thai-Swedish Dental Conference

IPVS : The 13th International Pig Veterinary

Society Congress

i0th international Training Course in Swamp

Buffalo Reproduction

Project for Indochina Conference of AIDS

as

HOST

o é
AEININTTIRAANT

o '
ARIENUAUWNDA GAT
(3, LAIAT)

w é
ALEENIUNNDAART
(4. LN¥AT)

w £
AL INILNNTANENT
(3. 1N¥AT)

4
POEATAENT Qﬂwn

Counselling Training of Trainers in Counselling (U. |N¥YAT)

International Symposium on Pacific- Asian

Business : Dynamics of Global Co-operation &

PAMI -CHULALONGKORN WORKSHOP: Management

Education and Curriculum Development

Review of Protected Areas System of
Indo-Malayan Realm

Inter, Assoc, For Solar Ener¥y Education
Information Technology and Management
Acid Rain

MSH Program Management
Ener¥y-Environment Research in Asia
Management Programme

MSH Program Management

Vietnamese Traininy Course

Deep Foundation & Ground !mprove Schemes
Water Quality Course .
Wt TR@wmTaAIRNENT AT 13
Internal Medicine : A Southeast Asia
Perspective

xnnTuTaﬁiiq%Qnﬁu
Sexual Subcultures and Migration in the
Era of AIDS/STD's

I’
ALSNETOAMATUAY
ATIS (k)

b L1

a £
POEN G TIA @ TUhAY
mrigs (e

[
AOEWATENT (L NERT)

AIT Center
AlIT Center
AlT Center
AlT Center
AIT Center
AlT Center
AlT Center
AlT Center
A!T Center
AIT Center
?ﬂﬁiiﬂ?&ﬁ
?ﬂﬁﬁiﬂT&ﬂ

£
WA INTUY
v '
?ﬂWﬁiﬂTﬂﬂ



DATE

29, 15-18 Nov

30. 26-30 Jun

3t. 3-5 Nov
32. 1-3 Jun
33. 20-24 Jun

TOPICS OF INTERNATIONAL MEET!NGS

11th FAOB SYMPOSIUM ON *"Biopolymers and
Bioproducts : Structure, Function and
Applications”

The 13th nternational Pig Veterinary
Society Congress

AYTRamuaEM TR 1ul A.#. 2000
Tasamasalsesaisnns 80 3 eaw adtanans
"Hﬂﬂﬁ1uﬂ781ﬂﬂl7ﬂﬂﬂﬁu a17 uar’du nung
tﬂanuuﬂaunwatﬁﬁvﬁnauasaaﬂu

HOST

[}
JWIRINTAS
9

']
IWIAINTUY
q

' r1
inaansmﬂ
Qﬂﬁaunfmn
Qﬂwaansmﬂ

4/



APPENDIX C - 1

QUESTIONNAIRE . ON INCENTIVE TRAVEL

IN THAILAND < 1994)

Definition: incentive Travel refers to any form of travel programme

sponsored by the company either fully or partially to reward or to

mot ivate employees to achieve extraordinary levels of performance.

l. Between January and September, 1994, how many Incentive Tour

Groups from overseas countries did your Company welcome and

entertain in Thailand ?

ANSWER (Total: Jan—-Sept, 1994)

Groups

2. For the rest of this year, how many wmore groups do you expect

Lo welicome? ANSWER (Total: Oct-Dec, 1994)

Groups

3. What do you think are the main advanta¥es and disadvantages in

conductin¥g incentive travel tours in Thailand? {in your comments,

please be specific about the areas/locations of incentive travel,

such as Bangkok VS up-country such as Chiengmai, Phuket, etc.?

4, in the table (next page), please state the

Tonur Giroups your company entaintain this year.

includes Lype of business (computer, trading,

names of the [ncentive
Detailed !Information

construct ion, en¥ineer-

ing, etc.,), country of residence, cities (in Thailand) visited, €roup

‘51ze, duration of stay, and average cost per head during the stay in

Thailand (excluding air fare} charged by your

company ftfor each €roup.

{The information provided will be treated with strictest confidence).

5. Your company name: Contact Person:

(please)

PLEASE FAX YOUR REPLY TO : DATASEARCH FAX 375-1208 x BEFORE 10 OCTOBER, 1994.

THANK YOU FOR YOUR CO-OPERATION

- TOUR!SM AUTHORITY OF THAILAND -
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APPENDIX C - 2

Group |

SAMPLE DATA OF ONE DMC. ON INCENTIVE TOUR, 1994
; NAMES OF DATE TYPE OF COUNTRY |DEST!-|PAX|DAYS|COST
i INCENT!VE GROUP 1993 NATION $US
|
! 1. Hill Samuel 6-13 Jan] Insurance UK BKK/ (180 8 4845
! HUAHIN
! 2. Fing DGM 30Jan-5Feb| Cammuni - interna- BKX 200 7 375
& cat ton tional
! 3. Coker Group 1-4 Feb |House hold USA BKK t9 4 250
t 4, Pharmacevitcal - 1t-t4 Feb|Pharmacy Australia| BKK/ 30 320
% Incentive HKT
! 5. Cadence Desi¥n - 12-16 Feb|{Computer Asean HKT 90 S 350
System
‘6. Discovery Toys 18-2t Feb|Toys USA HKT 60 325
7. A1 M, 25Feb-tMar| insurance |Australiaj HKT 45| 10 250
! 8. Sharp Electronics 2-8 Mar |Electronic UK BK/HKT | 120 435
9. Phillips Incentive- 28-30 Mar Electronic|Denmark BKK 26 2 225
1 Group
!IU. JCT April Insurance UK BKK 205 4 350
!il. Marine Fower - 7-13 May Boat Australia|BKK/ 220 7 380
! !ncentive Engines= | HUAHIN
!\2. Valvoline | 19-26 May|Car’'sSpare|Australia|BK/HUA|110Q 8 420
EIB. A/C ! May | nsurance USA BKK 25 3 275
:|4. Shell 0il1 - = August $0il New lea- BKK 120 S 320
! incentive ! ! land
!!5. System Union i 13-26 chkCOmputer UK BK/HKT | 133 a 450

|
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APPENDIX C - 3

6.

AMI THAI TRAVEL LTD,,PART.
102/116-7 TESABAL SONGKROH ROAD,
LARDYAO, JATUJAK , BANGKOK 10900

ARLYMEAR TERAVEL CO.,LTD.
C.C.T.BLDG., 109 SURAWONGSE ROAD
BANGKOK 10500

AROSA TRAVEL SERVICE CO.,LTD.
119-12t SO! SUKSAWITTAYA (SILOM 9)
NORTH SATHORN ROAD, BANGKOK 10500

BHUKET TRAVEL'N TOURS'S CO.,LTD,
59/3 S0! KOLIT, PHAYATHAI ROAD,
RATHEVEE, BANGKOK (0400

COMPAGNIE GENERALE DU SIAM LTD.
645/42-43 PETCHBUR! ROAD,
SAMPUNTAWONG, BANGKOK 10100

DIETHELM TRAVEL CO.LTD.
KIAN GWAN BLDG.,1t,

140/t WIRELESS ROAD, BANGKOK ({0330
EDUCATIONAL TRAVEL CENTER CO:.LTDi
ROOM 318 ROYAL HOTEL,
2 RAJDAMNOEN AVENUE, BANGKOK 10200
EAST WEST TOURS CO,,LTD.

135 SO SANAM KHL! (S0l POLO)

WIRLLESS ROAD, BANGKOX 10330

GAYSORN TRAVEL AGENCY CO.,LTD.

10TH FLOOR, WALL STREET TOWER BLDG.
BANGKOK 10500

33742 SURAWONGSE ROAD,

10.

w.‘.llc

13.

14.

3 15!

15'

. 18,

LIST OF DESTI!NATION MANAGEMENT COMPANIES

G.G,TOUR CO.,LTD.
5/5 DEJO ROAD,
SILOM, BANGKOK 10500

GO THAILAND TOURS CO.,LTD.
cC.C.T.BLDG.,5TH FLOOR,
109 SURAWONGSE ROAD,BANGKOK

HOLIDAY TOURS & TRAVEL (THAILAND)
17-18TH FLOOR, CHAEN [SSARA TOWER
9427157 BRAMA [V ROAD, BANGKOK 10500

JET ASTA (THAILAND) CO,,LTD.
4TH FLOOR C.C.T. BLDG.,
109 SURAWONGSE ROAD, BANGKOK 10500

JTC THAILAND AS!A GLORY CO.,LTD.
90-92 SIPHYA ROAD, BANGRAK
BANGKOK 10500

KTT TOUR & TRANSPORT CO.,LTD.
1091/233 METROPOLITAN SOUARE,
NEW PETCHBUR! ROAD, BNAGKOK 10400

KUDOS TEAVEL SERVICE CO.,LTD,.
ATH FLOOR, CHARN !SSARA TOWER
9427122 RAMA !V ROAD, BANGKOK

MING TRAVEL CO.,LTD.
40/1-3, 6TH FLOOR MANA NUA,
SUKHUMVIT SO] 3, BANGKOK 10110

MASTER TOUR CO.,LTD.
100/519 CHANG WATTHANA=KOSOOM 1
MOO 2, LAKS!, DONMUANG, BANGKOK



,,.

~

s

lgl

20.

21F

22.

24,

GOLDEN TOUR (BAGNKOK) CO.,LTD. 27,
90/73-76 GOLDEN BLDG.,
RAJPRAROB RCAD, PHAYATHAI

BANGKOK 10400

NEW JAPAN TOURS (BNAGKOK)CO.,LTD. \
t2TH FLOOR, WALL STREET TOWER,
33753 SURAWONGSE ROAD, BANGKOK 10500

28,

OR!IENT TOURS CO.,LTD. ,/69.
8/27 SUKHUMVIT S0] 16, SUKHUMV!T ROAD,
PRAKHANONG, BANGKOK 10110

ORIENTAL SCENERY CO.,LTD.
3RD FLOOR, 1054/4 NEW PETCHBUR!
PHAYATHAI, BANGKOK 10400

30'
ROAD,

PACIFIC WORLD (THAILAND) CO,,LTD. 31,
11771 SO1I SAMAHARN SUKHUMVIT 4

BNAGKOK 10110

RELIANCE TRAVEL (THAILAND) CO.,LTD.
1091/209-212 NAKORNLUANG SHOPPING

32.

CENTER,NEW PETCHBUR! RD., BANGKOK

25. REUNION TRAVEL CO.,LTD. /33,
37/1 SUKHUMVIT 50! 23,
SUKHUMVIT ROAD, BANGKOK 10110
ROYAL ORCHID GROUP WORLD, WIDE CO., /34,

k2
ROOM 112A, GROUND FLOOR

86712 RATCHADAKP I SEK ROAD, BANGKHEN
BANGKOK 10900

MORNING STAR TRAVEL SERVICE (THAI)
544 RATCHADAPISEK ROAD, HUAY KWANG
HUAY KWANG, BANGKOK 10310

SIAM EXPRESS CO.,LTD.
90/34-35 SATHORNTHAN! BLDG,,
14TH FLOOR, SATHORN NUA RD,
BANGKOK 10500

SIAM FRIENDSHIP TOUR CO.,LTD.
5/1 DEJO ROAD, SILOM
BANGKOK 10500

S1AM SEPT GROUP CO.,LTD.
3366/36-39 SOOI MANGROM,
RAMA 1V ROAD, BANGKOX 10500

S.1.,TOURS CO.,LTD.
282/2 S1LOM ROAD,
BANGKOX 10500

SWISS THAI TRAVEL CO.,LTD.
36/21 PROMSR!I SOUARE
SUKHUMY!T 39,501 PROMPONG , BANGEKOK

S1AM EXCLUSIVE TOURS CO.,LTD.
BLDG.,1, 7TH FLOOR, 99 WIRELESS RD
LUMPINI , PATHUMWAN, BANGKOX 10330

SPEED TRAVEL CO.,LTD.
RUAM-DUDEE VILLAGE, SOI
PLOENCHIT ROAD, BMAGKOK

RUAM-RUDEE
10330



35.

. 36,

37.

38.

39.

40.

41,

¥ 42,

ROYAL SILK TRAVEL LTD.,PART
4/169 SOl MAHAWONG NUA,
ASOKE-DINDAENG RD., HUAY KWANG
BNAGKOK 10310

SEA TOURS €O.,LTD.

S1AM CENTER ATH FLOOR, SUITE 414-
414, 965 RAMA t RD.,PATHUMWAN
BANGKOX 10330

T.R.A,C.TRAVEL SERVICE CO.,LTD.
88/8 RAMA X ROAD, BANGKAPI,
HUAY KWANG, BANGKOK 10330

TROPIC ASIA TOURS CO.,LTD.
1041744 SOl NA! LERT, WIRELESS RD,
PATHUMWAN, BANGKCK 1033,

TOKUSHO TRAVEL SERVICE C€O0.,LTD.
275 SILOM ROAD, BANGKOK 10500

TOUR JAPAN €0.,LTD.
WALL STREET TOWER, 10TH FLOOR
33743 SURAWONGSE ROAD, BNAGKOK 10500

THAISTNN EXPRESS €O. ,LTD.
WALL STREET TOWER ROAD 1106,
33/52 SURAWOANGSE ROAD, BNAGKOX 10500

TOUR EAST (THAILAND) €O.,LTD.
RAJAPARK BLDG.,10TH FLOOR,

163 ASOKE RCAD, BANGKOK 10110

NOTE: - = Companies co-operated in

43. VIEW TRAVEL €O0.,LTD.
SATHAPORN BLDG., 7TH
70 PUN ROAD, BNAGKOK

rd
./ 44, TRAVEX €O.,LTD.
82/5 SO! LUANG SUAN,
BANGKOK 10330

~’ 45, TURISMO THAI €O.,LTD.

FLOOR 704
10500

PLOENCHIT RD

511 SRI AYUTHAYA ROAD,
OPP. PHAYATHA! HOSPITAL 1%,
PHAYATHA!, BANGKOK 110400

v 46, WORLD TRAVEL SERVICE

€0.,LTD.

1053 CHAROEN KRUNG ROAD,

BANGKOK 10500

47, ROSE GRADEN COUNTRY RESORT

197/15 SO1 CHOKECHAI
RAMA 1] RD, BANGKOK 1

48. SM! TRAVEL
865 PORNPRAPHA BLDG,,
BNAGKOK 10330

JANGJOMROEN
0120

the survey.

e e
[



APPENDIX C - 4 : SAMPLE LIST OF SELECTED INCENTIVE GROUPS

WHICH VISITED THAILAND IN 1994

1. STANHOME (SPAIN)
2. AICO (ITALY)

3. LA CROISIER D'OR KENO (FRANCE)
4. FORD [ (FRANCE)

5. CERAMIC ITALY

6. GECA GROUP (SiNGAPORE)

7. VOLKSWAGON (SOUTH AFRICA)

8. RODENSTOCK (GERMANY)

9. TOYOTA TOP (SOUTH AFRICA)

10. MEDICAL CONFERENCE (SOUTH AFRICA)
11. PASYDY (CYPRUS)

12. ORBIT PUMPS (SOUTH AFRICA)

13. NASHUA NORTH (SOUTH AFRICA)
14, AEG (SOUTH AFRICA)

15, NASHUA CENTRAL (SOUTH AFRICA)
16. YACHT SKIPPER (GERMAN)

17. MTV /TEACHER GROUP (GERMAN)
18. BEAUTH CONFFRENCE (NTERNAT!ONAL)
19, TOSKIBA MACHINE (ENGLAND)
20, JOHNSON & JOHNSON (U.A.E.)
21. SELLOTAPE (ENGLAND)
22. HOMCARE FURNITURE (SWEDEN)
23. BAXTER GROUP (BELGI!UM)

24. WEST BEND (USA)
25, SHISEIDO (GERMANY)

26. MITSUBISH! (ITALY)

27. PIONEER (BELGIUM)

28. GPA {NSURANCE (FRANCE)

29, AMPOL AUTOSHOP (AUSTRALIA)

30. PITNEY BOWES (GERMANY)

31. MINOLTA (ENGLAND)

32. TOA (GERMANY)

33. GE (USA)

34, APFC (JAPAN)



35.
36.
37.
38.
39,
40,
11,
42,
43,
44,
45,
46.
47,
48,
49.
50.
51,
52,
53.
54.
55.
56.
57,
58.
59.
60,
61,
62.
63.
64,
65,
66.
67,
68.
€69,
T70.
71,

MITSUBISHI (ITALY)

PIONEER (BELGIUM)

GPA INSURANCE (FRANCE)

AMPOL AUTOSHOP (AUSTRALIA)

PITNEY BOWES (GERMANY)

RENTOK!L (EUROPE)

MINOLTA (ENGLAND)

TOA (GERMANY)

GE (USA)

APFC (JAPAN)

CEO COMPUTER (USA)

TRANGGANU TEACHER GROUP (MALAYSIA)
PANORAMA TEACHER GROUP I (INDONESIA)
PANORAMA TEACHER GROUP ! (INDONESIA)
DECEMBER GROUP (TURKEY)

VENTANA INC. GROUP (ITALY)
DRAHORAD TERRE COTTE MERANESL (ITALY)
MOTOROLA GROUP (JAPAN)

FORD GROUP | (AUSTRIA)

FORD GROUP [ (AUSTRIA)

IVALDO TO ASIA (BRAZIL)

YRM FE GROUP (ISRAEL)

MERK GROUP (USA)

JEUNES REST GROUP (INDIA)

PRET & PARTIR GROUP (FRANCE)
DRT-0-7401 GROUP (GERMANY)

BAYER GROUP (S!NGAPORE)

RADIO LOGISTS GROUP (USA)

V.I.P. GROUP (TURKEY)

L.A.¥, GROUP (NETHERLAND)

CANON GROUP (HOLLAND)

KONICA GROUP (BELGIUM)

BOSCH GROUP (ITALY)

RAR GROUP (PORTUGAL)

ROTARY GROUP (BELG!UM)

MITA GROUP (GERMANY)

SHARP ELECTRIC BENELUX [NC. CAMPAIGN TRI!P (NETHERLAND)

ETC -



