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wuUSAQUNISODNUUUNSEUDUNMSIDY
(Research Methodology Concept)
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“Future Lab Research” nszuiums3delasgudidomsuduiseuian v1s1iid uiu

3sms3dunanuaviasvms

Future LD RESEARCH METHODOLOGY

___ Future Scenario*MAcIC
Solution for the Future

WHY ? - o
‘EXPERIENQE 4 Pain Point / Opportunity

Future Lab 4 S X
: L

™ baramizi L

? NEW BUSINESS ; - eans Future Trend Analysis

MODEL

? NEW BRAND

STRATEGY Search & N N\ Future Insight

? NEW EXPERIENCE Experiment

DESIGN
Competitor Analysis

? NEW PRODUCT
DEVELOPMENT

? NEW MARKETING
CAMPAIGN

Brand Spirit

PRACTICAL FUTURE
STRATEGY

2T 3.1 LUIARIBASIT8WUU Future Lab Research Methodology

ao
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nquidmneansadusuinisivewaaiidliireiuanneu daelilede liaudaiu waglihudnavaulafineleidesgeg die
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1) Anvwnliuuaslemawiewanluianisviendisndinssy  (Event Tourism) lagliiEmsidoienansiumsuduazmuidoi
WRendesuarnsdunwaliBemgiifedesiumsatuayumsvieniisadsiionssuvesusumelng
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3) whlangfAngsu eumien wazANFeINITYBINgH Event Organiser fiiuszaunsallumsdanufunisvieaileadsionssu (Event

Tourism)
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Define & Future Scenario Creation: ns:udounmsAnudoyatwonurkiloMaua:ANUUIUIa
UDYNISNPLVINYILBYVNADNSSY Us:nouldadeu3Snisaitdiuviu avcinlui
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4) Event Tourism Future Scenario Creation Jns1evisivgenlssdiuiiuiaula wazrinsasassdanniieiuisaunanvesnisvieadien
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2. Face-to-face Interview: Msdunuwaluununtn luiuiurasininvesinvaadiedlnesuseing s7uiu 8,000 fagna

a LYY !
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aAkd
591% 3.84% 3.93%
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MAngiuean
2.36% 2.99% 2.29%
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4.In-depth Interview with Co-creation Research Tools: dun1ualifsdinyiseaunuinguiu Stakeholders ngu Event Organizers

v o a

Mmviianssudeasiassdlulsemelve lnsudadu 2 ngu

o

4.1, NFUFIANUTZAUUIWIDIR 10U 3 10819
4.2. nquEdnausEauvieadiy 91w 3 degn
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Literature ) . N Trend
. Face-to-face Interview User Co-creation Social Listening
Review Research
Psychological Value & Thailand Event Tourism Local Popularity Event
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Ge + Travel & Event

* GenY Tourism Motivation
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+ Family + Event Tourism

- Silver age Mechanism |
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- Women auto)
+ High-end

MNT 2.3-2 LHUNNNSOURLIANYBINTSIVY (Research Framework)

1. Demographic Profile: %2538 et 013w syausele WWudu

N oA

Persona Group: 439818 Ngugale NauEMde nauiun1esmiuasauasl uagngu High-End
Travel & Event Tourism Motivation: ussgdlelumsvieaifisauaznsdnsiumsviesilen@eianssy
noAnssumsvienfieadianssu
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