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//?��>/O/>N/�>�/1.1

 /?��>�/>.��NO��>//>�?.1.2

 �/>N/N�O>//>.O��>/.>�/>1.3

�ÿ/.O��/>.>/�>��/� ���. �÷ 2567-2570 />ÿ�N�ÿ��>/�ÿ/�N�?N./N�>��>�.>�/.ÿ>�.?N�.?� �ÿ/.�>/�/>�>ÿ��>/�ÿ/�N�?N./
.>.O��/>N�. N�>N/�/>/�?NO��>/�ÿ/�N�?N./�/��?��ÿ/�N�?N./�>/N�. ///�>��/>�>.�>/�ÿ/�N�?N.//.ÿ>�.?N�.?��?O�O�N�>��?O��?N
O/>N//> �//���/>ÿ�N�ÿ��>/./ÿ>��/>/.?N�.?� (Sustainability) O��>�/>�> �?O��>/.�?�.�>��>/�� �>/./ÿ>�O/>/?�/>
/>�/�>��ÿ>�.>N�O/�/ÿ// N�/�./ÿ>��?O��>�O/>.>N�/?�/.�/>/.>�/� O/>�/>/�//�.?.O/ÿN�÷�/>�/�>�N�?./�?�   
�?N/�?O�/>�.>/�/// N�?N/./ÿ>��>�.?�O/>.>�/?�/�ÿ�>/�ÿ/�N�?N./�?N/?�>��ÿ> �/>//?��>��/� O/>�/>/.?N�.?�               
�>N��ÿ>��/>�O��/>N�. ���. N�ÿ�?/���>.�>��>/.ÿ�N./>/�>/�/>�O/ÿ./��/ÿ/��?�/?��>�/>.��ÿN�>�.>��.>.�/ÿ�/�
O��/>.>/�>��/� ���. N�./>ÿ�.ÿ�N./>/�>/�ÿ/�N�?N./N�>��/>.��>/�ÿ/?��/��>��ÿ>N�.N��>>�>/.ÿ�N./>//?�/?�/�ÿO/>
N/�/?�/�ÿ�/��>/���ÿ/��>N� �?O�/?���/// />�?�?/>� />/>/ O/>�///�>�> �?N�>.>/>/��?O/ÿN�>��>/N�>N/�?�/��?��ÿ/�N�?N./
�>�.>��>/N�. N�>��>/N�>��>��/>�>.�?/�?O�O�N�>��?O��?NO/>�ÿ/�N//> N�>N/�ÿ>O�ÿ�ÿ>.O/>�.>./>.>N//>�?�?� /?��>�?
N�.?ÿ�>/�ÿ/�N�?N./�?N/?�/>///>.O/>�/�N��.ÿ�/>/.?N�.?�/.ÿ>�N�÷�/?��/// 

�?��?O� ���. �?N�÷��ÿ/�/?�ÿ//?/N�>�/>��?NN�?N./�ÿ/�.?//?�O�ÿO��>//>N�/>>/ÿ�>.�>��>/.ÿ�N./>/�>/�ÿ/�N�?N./�>/�� 
O��/>N�.N�. ///�>��.�>�///�>/N�>��>��ÿ/�N�?N./�>/�� �/>/�ÿ/��>/O/>�/>/�>�//?��/��?��ÿ/�N�?N./�>/N�.
�ÿ/�>/�ÿ/�N�?N./�>/�� N�?N/O�ÿN�÷�O�/�>�O��>/.ÿ�N./>/�/>�O��/>N�. ///�?O��>/�?��>.>��ÿ>O/>�/>�>/�>� 
�>/�ÿ/�N�?N./�/��>/��O��/>N�.N�.O/ÿ/?.?�..>�O/>.>/>/��/�.�/��ÿ/�/>/�ÿ/��>/�/��?��ÿ/�N�?N./�>/N�.
O��>/./ÿ>��/>.��>/�ÿ�?N/?�>��ÿ>O/>/?N/�/?�/�ÿ O/>N�÷��>/./ÿ>�N/�>.O��>/�/>�>./>.N�ÿN�.?ÿ�>/���ÿ/��>N� 
.ÿ��/O/ÿN.//��>��/��>/��O/>�/>N�.N�.N�>�N�/.ÿ>�.?N�.?��ÿ/N�

1. .>�/>.>�///�/��>/�ÿ/�N�?N./�>/��O/>/>N�/>>/ÿ�/>N.��/��>/���?NN�÷�O//ÿ��ÿ/�N�?N./O��/>N�.N�. 
2. .>�/>�.�>�///�>/N�>��>��ÿ/�N�?N./�>/�� �>/�?�>��///�ÿ/�N�?N./O��>/�� ///�?O��/>/�ÿ/��>/O/>�/>/�>�//?�

�ÿ/�>/�ÿ/�N�?N./�>/���/��?��ÿ/�N�?N./�>/N�.�?N�>.ÿ��/O/ÿ�?��ÿ/�N�?N./�>/N�.�?�.>�O�N�>��>��ÿ/�N�?N./�>/��
N�>N//>��>O�

1. �?��ÿ/�N�?N./�>/N�.�?N.�O�O��>/�ÿ/�N�?N./�>/��O�ÿ�N�÷� 
¥ Existing Target : �?��ÿ/�N�?N./�>/N�.�?N�?/?��ÿ/�N�?N.///?/�?�>��///O��?O��?N�>/�� N�.N�÷��?��ÿ/�N�?N./�?NN�>��>�

N�ÿ>/>�ÿ/�N�?N./�ÿ/.�?/N/� (FIT) 
¥ Potential Target : �?��ÿ/�N�?N./�>/N�.�?N/?.?�..>��>�ÿ/�N�?N./�>/��O�/�>�� 

2. �?/O���>/���?N�?��>/�>/�ÿ/�N�?N./O� 5 .?/>.>��/��/>N�.N�. 
3. �?ÿN�?N./�>�O/>�?ÿO�ÿ�>��ÿ//?/ N�ÿ� ��>�?�>�O��÷>..>��ÿ>�/� ���. �?ÿ�?N�>�N�/��>/�?��>.>��ÿ>�/>ÿ/�ÿ/�N�?N./

�>/�� �?/O����>�?�>��÷>.�/>�O��/>N�.�/� ���. ��>�?�>��ÿ>��>/�?��>�>/�ÿ/�N�?N./N�.�>/���>�     
.?�?��ÿ/�N�?N./N�.�>/�� /�ÿ/.�>� /��. �?��?��>/�>/�ÿ/�N�?N./�>/�� (DMC) �?N/?�/>.��>/�ÿ�/��?��>/�>.
N.ÿ��>��ÿ/�N�?N./�>/��



3

 O�/�>��>/.>�/>/>�?. �/�N���?O ��?N�O>N�>��>/  
 O/>�/>N�O��>/.>�/>1.4

1.4.1 O�/�>��>/.>�/>/>�?. �/>�/��O/.

1.4.2 �/�N���?O��?N�O>N�>��>/

1.4.3 �/>N�O��>/.>�/> �/>�/��O/.

1. �>//>�?.N/�.>/ : N�÷��>/.>�/> //�/// O/>/>N�/>>/ÿ�ÿ//?/�>�>..?/>�?NN�ÿ�>�N/�.>/ �>�/>�?. O/>.>N��>/�ÿ�>�/>�>�>/
�?NN�?N./�ÿ/��?O�O�O/>�ÿ>��/>N�. �ÿ//?/�?N�/>��/.?ÿO�N/O�N��ÿ�ÿ>� N �?NN�?N./�?��ÿ//?/�?N�?/��N/ÿO�.>N��?N�>�ÿ/�.>�/>  
�>N�/>�///N��>��ÿ//?//?N� N �?N�>N�÷��/>N.��ÿ�ÿ/�>/.>�/>�/?O��?O N�ÿ� Social Listening �?NN�?N./�ÿ/��?��>/�ÿ/�N�?N./
�>/���>�O�/��//ÿ///�N/�ÿ�ÿ>� N 

2. �>//>�?..>�.�>/ : �/>�/�N��ÿ/.�>//>�?.N�>��/>/>� N�.O�ÿO��./��>/�?��?��ÿ/�N�?N./�>/N�.�?N�?/?��ÿ/�N�?N./
O��?O��?N�>/�� /ÿ//�?��>/.?/.>/�ÿN�>�/>�//?/�>/�/>�>//>�/.//� O�/?�O��//�N/�ÿ//?///�N/�ÿ N�?N/O/ÿN�ÿ�ÿ//?/
�/��ÿ/��>/�/>N�O��>/.>�/>�?N�?/��N/ÿ

�?N�>��>/O��?O��?N�>/�ÿ/�N�?N./�>/�� />�> �>/���?N ���. .ÿ�N./>/�>/�>. �>/���?NN�ÿ/?�/>�/?//>�.>/�///          
�ÿ/�N�?N./N�.//?//>�/?/�>�/? (Thailand Tourism Awards) �÷ 2566 //?/�>/���?N/?.?�..>�O��>/.ÿ�N./>/�>/�ÿ/�N�?N./ N�÷��ÿ�           
�>N��//��/>/�?O� 5 .?/>.>��/��/>N�.N�. N�.O�ÿ//?�N���ÿ�>/O�ÿ�.?/>.>��>/�?O��?N�/� ���. 

1. .>�/>.>�///�/��>/�ÿ/�N�?N./�>/��O/>/>N�/>>/ÿ�/>N.��/��>/��O��/>N�.N�.  
2. .>�/>�.�>�///�>/N�>��>��ÿ/�N�?N./�>/���/��?��ÿ/�N�?N./�>/N�. N�ÿ� �.�>�///�>/�ÿ/�N�?N./�>/��  �÷��?.�?N/?�/

O��>/N/?/��ÿ/�N�?N./�>/�� �/>N.��>/�ÿ/�N�?N./�>/���?N�?��ÿ/�N�?N./�>/N�..�O� Customer Journey �>/�?�>��///
�ÿ/�N�?N./O��>/�� �ÿ>O�ÿ�ÿ>.O��>/�ÿ/�N�?N./�>/�� �>/O�ÿ��/>ÿ/�?��ÿ/�N�?N./�>///?��>�/>�.> N�÷��ÿ� ///�?O�      
�/>/�ÿ/��>/O/>�/>/�>�//?��ÿ/�>/�ÿ/�N�?N./�>/���/��?��ÿ/�N�?N./�>/N�. �?N�>.ÿ��/O/ÿ�?��ÿ/�N�?N./�>/N�.
�?�.>�O�N�>��>��ÿ/�N�?N./�>/��  

3. />N�/>>/ÿ�ÿ//?/O�N�>�.?/>.>� N�ÿ� �?��ÿ/�N�?N./�>/N�.�/>ÿ/N�÷>//>.�/�O�ÿ/>.?/>.>� �.�>�///�>/�ÿ/�N�?N./ ///�>�
�>/O�ÿ�ÿ>.�/��?��ÿ/�N�?N./�?NN�>��>�N��ÿ/�N�?N./�>/��O�.?/>.>��?O� N  

4. />N�/>>/ÿ�/>/�ÿ/��>/�/��?��ÿ/�N�?N./�>/N�.�?N.>/>/��?/>�ÿ/./�O��>/�?��>.>��ÿ>O/>�/>�>/�ÿ>��>/�ÿ/�N�?N./
O��>/�� N�?N/N�>N/�/>/�>��/O�O�ÿ�?��ÿ/�N�?N./ ./��/ÿ/��?��>/�ÿ/�N�?N./�?N/?�/>//?��>��/�O/>.?N�.?�
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1.5.3 N���N�O>/��O��>/�?�N/?/�O/>O�N��?�//?�O��>�/>�?.

N���ÿ�?/��O��>/�?�N/?/�O/>O�ÿ��?�//?�O��>�/>�?. �>N�÷��>/O�ÿ��?O��?N�>/N���ÿ�/��>/�ÿ/�N�?N./    
O/ÿ��/>N�.N�. (���.) N�./?N���ÿ�>/O�ÿ��?�//?��>/.?/>.>� �?��?O 

¥ �/>�N��O/>�/>/��/ N�ÿO�ÿ ��>/�>�? ����>/? ��/��/ ./>�/.>�/ ./>�/�/>�>/ 

¥ .>�N/�?/ N�ÿO�ÿ N�?.�O//ÿ N�?.�/>. ��/.///�ÿ N��/�?/�ÿ �>/�>N/� /?�>� �?O��N��/ �>� .>N��?. �>�>�/ 
�ÿ>� �>N.> />�/�>��ÿ O�/ÿ /?�?� />�?.�>�? O/ÿ.ÿ/�./� 

¥ .>��>/?�//�N�?.�N/�?/ (/?.>�) N�ÿO�ÿ ��//>�.?/> />�//>��>�? �/�O�ÿ� �>/?/?/.ÿ />�/�>�? ./?.>N�/ .>/>��/ÿ 
/ÿ/.N/O� .�/��/ �?..?/> �>..>��>ÿ //>.>/�>/ ��/��/ N/. .N.�/ /�/��>. /�/��?//?.? �>��>. 
/?�>�N�/>� />��>/>/ 

¥ .>�O�ÿ N�ÿO�ÿ ��/./?�////>� .��/> .>/>/�/ÿ�>�? �/>�>/>. �÷��>�? �/?� .>/> �?�/>� �>/�/ �/>�?N .?N�O� 
.�?/ �?��> />�/� 

¥ .>��>/?�//� (N/ÿ///./>�/�/>�>/) N�ÿO�ÿ �/�>/? />./� �>N�>�N�/> ./>O�ÿ/ �?���>/? �/>�?��>/? ��/�>.� �/>� 

¥ .>��/>� (N/ÿ///�/>�N��O/>�/>/��/) N�ÿO�ÿ �>����>/? />��>/? .>�//��>/? �/>��/./?/.>�.> /��>/? ./>�>/? 
�/>�/��?/?�?��ÿ N��/�>/? �?.�>� /ÿ>��/� .>�/ÿ�>/? ./>�/.��/>/

�>.>/�O>.?��N�?NO�OO��>//>�?.O/>�>/�O>N.�/�O//?/O�/>.�>�1.5

�>/�ÿ/�N�N?N./�>/�� //>.�>� �>/N�>��>�N�.?/�?./>�?�?/>� /?���/// �///�>�> O/>.?/>�÷��>�ÿ/��>N� �ÿ>��>//?  
.ÿ/�/ÿ//�?��>/�� N�÷��>/�ÿ/�N�?N./�?NN�ÿ��>/O/�N�/?N.�N/?.�/?ÿ ./ÿ>��/>/.?/�?��ÿ O/>.�?�.�>�N.//��>��ÿ/��>N�             
N�÷��>�N/?/�O//ÿ.?//?��?��ÿ/�N�?N./�?N�ÿ/��>/�/>.��>/�ÿ�?NO���ÿ>�O/>./ÿ>��/>/.?/�?��ÿ�?N�?�?���O��>/��

1.5.1 �>.>/�O>.?��N

1 2= /?.?�.ÿ/��/��?�/��?ÿ�/�N�÷�/?��?� 1 = /?.?�.ÿ/��/��?�/��?ÿ�/�N�÷�/?��?� 2

1.5.2 .?�/?�/�N�?NO�OO�/>.�>�

.?�/?�/�N�?NO.���>��O>�/��?O�/�

3 = /?.?�.ÿ/��/��?�/��?ÿ�/�N�÷�/?��?� 3

.?�/?�/�N�?NO.��O//N��?N/>�/��O//?/

= �ÿ//?/�?NN�ÿ�>��>//>�?.N�>��/>/>�

///

�ÿ//?////�?O�//� �/>ÿ/ Gen-Z �/>ÿ/ Gen-Y �/>ÿ/ Gen-X �/>ÿ/ Silver Age �/>ÿ/ Women �/>ÿ/ Hi-end �/>ÿ/ Family 

.?�/?�/�N�?NO.���O//?/O�N��>/�/>N/N�O>//>.

= �ÿ//?/�?NN�ÿ�>� Social Listening= �ÿ//?/�?NN�ÿ�>��>//>�?.N�>��>�.>�

N�.�/>ÿ/N�÷>//>. /?/>./>N/?.� �?��?O  

¥ Gen-Z �?/ �/>ÿ/�?ÿ/?/>.> 15-27 �÷  
¥ Gen-Y �?/ �/>ÿ/�?ÿ/?/>.> 28-43 �÷÷ 
¥ Gen-X �?/ �/>ÿ/�?ÿ/?/>.> 44-54 �÷ 
¥ Silver Age �?/ �/>ÿ/�?ÿ/?/>.> 55 �÷�>O�N�

¥ Women �?/ �/>ÿ/�?ÿ/?/>.> 25-54 �÷O/>/?/>.N�ÿ 45,000-59,999 �>�/N�?/� 
¥ Hi-end �?/ �/>ÿ/�?ÿ/?/>.N�ÿ.ÿ/��?//>��/ÿ> 60,000 �>�/N�?/��>O�N�  
¥ �/>ÿ/ Family  �?/ �/>ÿ/�?ÿN�>��>�/ÿ//�?��//��/?/
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5

���?N 2  
/>N�?.�/>�?�>//>�?.
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 O�/�>�O��>///�O���/>�/��>//>�?.      
(Research Methodology Concept)2.1

�>//>�?.�/?O��?ON�÷��>//>�?.N�>��/>.>��ÿ (Applied Research) N�.O�ÿ/>�?/>�.>/>�?.�./�.>� (Mixed Method 
Research) N�÷��>//>�?.�?NO�ÿ/>�?/>�.>N�>��/>/>� (Quantitative Approach) O/>/>�?/>�.>N�>��>�.>� (Qualitative Approach) 
�>N�/>�?/>�.>�?O� 2 /?�O��.>/>/�./>�N�?N/�?�/��/��>//>�?.�?N/?�/>/�//��/>/O/>�/>/N�ÿ>O�O��/>���>/�ÿ�?N.>�/> 
N�?N/O�ÿ�/>//?ÿ�>��//>�?./>N�/>>/ÿ�>.�>��>/.ÿ�N./>/�>/�ÿ/�N�?N./�>/��O��/>N�.N�. ///�>��.�>�///�>/N�>��>��ÿ/�N�?N./
�>/�� �/>/�ÿ/��>/O/>�/>/�>�//?��/��?��ÿ/�N�?N./�>/N�.�ÿ/�>/�ÿ/�N�?N./�>/�� N�./?�/>�/��>/�?��?O 

�/>/�ÿ>�>.�/�N�/��>/�?O�?/ �>/.>�/>O/>�?�/>/N�ÿ>O��/>ÿ/�?��ÿ/�N�?N./�>/N�.�?N/?�>/N�>��>��ÿ/�N�?N.///?/  
�?�>��///O��?O��?N�>/�� O/>�?O/ÿN�>��>/N�>��>��ÿ/�N�?N./�>/��N�>N//>��>O� �ÿ�/>N/�>.O��>/�?��>.>��ÿ>O/>�/>�>/  
///�>�/?�O���>��///�?N�/�N��.ÿ�/��?��ÿ/�N�?N./�/>ÿ/�?O N�.O��>/�?N�>��>��/?O��?O ��>�?ÿ/>�?.O�ÿO�/�>�/>�?�>//>�?.
O�/?�O�� ÒFuture Lab ResearchÓ �/>�/��>//>�?.N�..?�.ÿ/>�?.N�/��ÿO/ÿ�/�>�� �>/>/?�?N O/O� 

.>��?N 2.1 O�/�>�/>�?�>//>�?.O�� Future Lab Research Methodology 

ÒFuture Lab Research MethodologyÓ N�÷�O�/�>��>/�?�>��?NN�ÿ��>/�ÿ�/>N/�>.O//ÿ N   O��>/O�ÿ�÷�/>N�.
�ÿ>��/>�/��>/.>�/>/>�?.N�/��ÿO/>�>//ÿ///>�/.//�./ÿ>�.//�ÿ�>��?.�ÿO/ÿ�/�>�� (Future Scenario) �?NN�÷�N/�>.�?N 
�ÿ>.�O� N�?N/O�ÿN�÷�N�/?N/�/?//>�?.�?N�>��?�O/ÿ�/>ÿ/N�÷>//>..>/>/��>���>�>/�>�/�>���?N.?�N/ÿN�.N/O�/>�ÿ/� �ÿ/.O/ÿN/N�?. 
O/ÿ�/>/�>�N/O� O/>O/ÿ�O?/�?��/>/.�O��?N/?�ÿ/N/N�?.�ÿ>� N N�?N/.>/>/�/>N�/>>/ÿO/>�?�/>/N�ÿ�>�.>N��?NN�÷� ÒFuture InsightÓ 
//?/ ÒUnmet NeedÓ  N�.�ÿ//?/�?NN�ÿ/?��>�?��?/>/>N�/>>/ÿN�/?.�N�?.�O�O�ÿ/>/�ÿ>� N �?/>�>N��>/N.�/O�>.>N��?NN�÷�O�/�>� 
�/.>��ÿ�?NN//>>./�?�N��.ÿ�?N�?O�N/ÿ�ÿ/N� N�.�>�O�/�>��?��/ÿ>/�?N�.?ÿÿO�/�>��>/�./�.>�/>�?�>/�?N�>��>� 3 /?�?��?O�    
�?��ÿ/N��?O 
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1. .>�/>O�/N�ÿ/O/>N/�>.O/ÿ�/�>��O��>/N�>��>��ÿ/�N�?N.///?/�?�>��///O��?O��?N�>/�� N�.O�ÿ/>�?�>//>�?.N/�.>/�ÿ>�
N�/��ÿO/>�>�/>�?.�?NN�?N./�ÿ/� O/>�>/.?/.>/�ÿ�?ÿN�?N./�>��?NN�?N./�ÿ/��?��>/N�>��>��ÿ/�N�?N.///?/�?�>��///O��?O��?N
�>/���/��/>N�.N�. 

2. N�ÿ>O��.�>�///O/>�/>/�ÿ/��>/�/��/>ÿ/�?��ÿ/�N�?N./�>/N�.�ÿ>��>/N�>��>��ÿ/�N�?N.///?/�?�>��///O�       
�?O��?N�>/�� N�.O�ÿ/>�?�>/N�O��ÿ//?/�>�.?N/.?��///�N/�ÿ (Social Listening) O/>�>/.?/.>/�ÿO����/�ÿ>    
(Face-to-face Interview) O��?O��?N 5 .?/>.>��?N/�/>N�.N�. 

3. N�ÿ>O��.�>�/// �/>/�/ÿ// O/>�/>/�ÿ/��>/�/��?/O���>/���?N�?��>/�>/�ÿ/�N�?N./O��>/.>�/>/>�?.�/?O��?O

 �/>�/��>//>�?. (Research Methodology)2.2
2.2.1 Community Tourism Thailand Overview and Future Scenario Creation 

�/>�/��>/.>�/>�O//?/N�?N/�O�/>N/�>.O/>�/>/N�O�N�N�O�/��>/N�>��>��N/�N�?N.///?/�O>�>��///
O��?O��?N�>/�� �/>�/�N��O/./>�?�>/�O>N�>��>� �?��N/N��?O 

1. Experts & Research Users Interview : �>/.?/.>/�ÿN�>�/>��?��?ÿN�?N./�>�O/>�?ÿO�ÿ�>��ÿ//?/ N�ÿ� ��>�?�>� 
O��÷>..>��ÿ>�/� ���. �?ÿ�?N�>�N�/��>/�?��>.>��ÿ>�/>ÿ/�ÿ/�N�?N./�>/�� �?/O����>�?�>��ÿ>��/>�         
O��/>N�.�/� ���. ��>�?�>��ÿ>��>/�?��>�>/�ÿ/�N�?N./N�.�>/���>�.?�?��ÿ/�N�?N./N�.�>/�� /�ÿ/.�>� /��. 
O/>�?��?��>/�>/�ÿ/�N�?N./�>/�� (DMC) �?N/?�/>.��>/�ÿ�/��?��>/�>.N.ÿ��>��ÿ/�N�?N./�>/�� �?�/� 5 �ÿ>�   
N�.�/>N�O�.>�/>O�ÿ�N�÷�  
¥ �/>N�O��ÿ>�.>�///�/��>/�ÿ/�N�?N./�>/��O��/>N�.N�. N�ÿ� O�/�>�O/>�>/�?N�>��>��>/�ÿ/�N�?N./�>/�� 

/?�O���/��>��///�?N.>/>/��?N�>��>/N�ÿO��>/�ÿ/�N�?N./�>/��  /��ÿ�/>�/�O/>�÷��?.�?N.?�?��/�
�>/�ÿ/�N�?N./�>/�� �/>/�/ÿ//�/��>/��O��>/�?��>/�>/�ÿ/�N�?N./ O/>�/>/�>�//?��ÿ/.?�..>��/�   
�>/�ÿ/�N�?N./�>/�� N�÷��ÿ� 

¥ �/>N�O��ÿ>�N/�>.O��>/O�ÿ�>��ÿ//?/ 
2. Literature Review & Trend Research : �>/���/�///��///�>�/>�?.�?NN�?N./�ÿ/��?��>/.>�/>�.�>�///     

�>/�ÿ/�N�?N./�>/�� O/>�>/.>�/>O�/N�ÿ/�ÿ>��>/./ÿ>�.//�ÿ�/>.��>/�ÿ�>/�ÿ/�N�?N./N�>��/>.��>/�ÿ             
/?��/��>��ÿ>N��?��>/�ÿ/�N�?N./�>/�� O/>/>�?.�/�?.>�/>�>/�ÿ/�N�?N./�>/���?N�ÿ>.�O�  

3. Social Listening Analysis : �>/.>�/>/>�?. Local Trend N�/��ÿO�/N�ÿ/�/>/.�O��/��?��ÿ/�N�?N./�>/N�.            
�ÿ/�/>N.��>/�ÿ/�N�?N./�>/���?N�?��?N.�/O�.?N/.?��///�N/�ÿ N�÷��>/�?�/>/N�ÿ>O��>��/>/�>./O��/>N.�    
O/>�>��ÿ>�?NN�ÿ/?��>��>/�ÿ/�N�?N./�>/�� N�.N�O��ÿ//?/.ÿ/�//?��/��÷ 2566 �ÿ//?/�?N�?�>/.>�/>�/>�/��ÿ/. 

¥ .>�/>�?�/��ÿ//?/N�?N./�?�O//ÿ��ÿ/�N�?N./�>/���?NN�>��>O��//��÷ O/>/>N�/>>/ÿ.?�.ÿ/��/��/>N.��>/��    
�ÿ/�N�?N./�/>ÿ/�ÿ>�N  

¥ />N�/>>/ÿ.?�.ÿ/��/��/>N.��>/���ÿ/�N�?N./N�/?.�N�?.��?��?�>�.?��ÿN�>��>��ÿ>�?N�?��/�N/ÿ>//�/> 
¥ .>�/>.?�.ÿ/��/��/>/�>./�?NN�ÿ/?�O��/>ÿ/�>��ÿ>O/>�/>ÿ/�/>N.�O//ÿ��ÿ/�N�?N./�>/�� 

4. Future Scenario Creation : �>/./ÿ>�.//�ÿ�>��?.�ÿ/�>���/�O�/�>��>/�?��> Customer Journey          
.>��ÿ>O/>�/>�>/�/��>/�ÿ/�N�?N./�>/���?N./�/?�N��?�O�/N�ÿ//�>�� O/>�?��?N�/?N/�/?/O��./��>/O/>O�/�>�
�>/.?/.>/�ÿN�>��>�.>��?O�//� N�.�?�>/ Pilot Test �?��/>ÿ/N�÷>//>.O/>�?�>/�/?��/>�O/ÿ/?�/>//?��>/O�  
�>/.?N/�/>///>./>��?N.>��ÿ/�N�ÿ>.?ÿ�?O��/��ÿ/N� 
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2.2.2 Consumer Fieldwork & Concept Validation  

�>//��?O��?NN�O��O//?/�?��/>N/N�O>//>.O/>��./��/>/.�O�O��>��?.�NO/N�/�>���O>��>/N�>��>�
�N/�N�?N.///?/�O>�>��///O��?O��?N�>/�� �/>�/�N��O/./>�?�>/�O>N�>��>��?O�//� 4 /?/�O/ �?��N/N��?O  

1. Existing Target Interview :A�>/.?/.>/�ÿO/>N�O��ÿ//?/N�>��/>/>� �?/���>/N�O��ÿ//?/O��/>ÿ/�?��ÿ/�N�?N./    
�/>ÿ/ FIT (Free Individual Traveler) �?NN�>��>��ÿ/�N�?N./O��?O��?N�>/�� �?�/� 2,000 �?//.ÿ>� N�.O�ÿ�.?�.ÿ/�O/ÿ/?  
�/>ÿ/�?//.ÿ>��>��>�.?/>.>� �?/��.?/>.>�/> 400 �?//.ÿ>� N�.O�ÿ�/>�/��>/.?/.>/�ÿO����/�ÿ> (Face-to-Face 
Interview) �?����?N/>N�?N./�>/��O��ÿ/�N//>�>/N�O��ÿ//?/ O/>�>/ Snowball �ÿ�/>�>�/>.�?N/�/���N�.N�ÿ>�ÿ/�N�?N./
�>/���>/�?N�?/��O�/>.>N//>N/ÿN�>� 6 N�?/��?N�ÿ>�/>O/ÿ/�?�>/.?/.>/�ÿ�ÿ>�//�N/�ÿ N�.O��?O��/��?O�>/?        
�>/N�O��ÿ//?/�?O��>��?��>/��O��ÿ>��/>N.��>/�ÿ/�N�?N./ /?�/�>�?��ÿ/�N�?N./�?NN�ÿ>/>O��>/�� />�> O/>.�>��>/�ÿ
�>/�>.O/>�>/�/>��/��>/���ÿ/. �>N��>�?N�>��>/N�O��ÿ//?/O��?O��?N�>/�ÿ/�N�?N./�>/�� />�> �>/���?N ���. 
.ÿ�N./>/�>/�>. �>/���?NN�ÿ/?�/>�/?//>�.>/�///�ÿ/�N�?N./N�.//?//>�/?/�>�/? //?/�>/���?N/?.?�..>�O��>/ 
.ÿ�N./>/�>/�ÿ/�N�?N./ 

�>/>��?N 2.1 : �>/�/>�>..?�.ÿ/��/��/>ÿ/�?//.ÿ>��ÿ/.�>/O�ÿ.?�.ÿ/��>��>��ÿ//?/.?�?��>�.�>�>O/ÿ��>�> (2564)

2. Potential Target Face-to-face InterviewA:A�>/.?/.>/�ÿO����/�ÿ> �?/ �>/N�O��ÿ//?/N�>��/>/>� �?/��     
�>/N�O��ÿ//?/O��/>ÿ/N�÷>//>.�>�//?��?N/?.?�..>��>�ÿ/�N�?N./�>/��O�/�>�� �?�/� 3,000 �?//.ÿ>� O���?�
�?�/��?ÿ���>/�?�N/?/�N�÷��/>ÿ/�?//.ÿ>� (Screen) N�?N/O�ÿO��>//>N�/>>/ÿ.?�.ÿ/��/��/>ÿ/N�÷>//>..?�..>��ÿ/
�/>ÿ/�?//.ÿ>��?O�//� N�.�?/��.?�.ÿ/��/��/>ÿ/�?//.ÿ>��?��?O  
¥ N�O��ÿ//?/�/>ÿ/�?��ÿ/�N�?N./O��ÿ/�/>.> 15-65 �÷ N�.�/>�>./>./>�>/�/�>/�?�N/?/�N�÷��/>ÿ/�?//.ÿ>�  
¥ �/>N�.O�.?�.ÿ/� 50:50 
¥ /?�>/N�O��ÿ//?/.�>�.>��//��/?/O/>/>.N�ÿN�?N/.>/>/�/>N�/>>/ÿ�/>ÿ/ Family �/>ÿ/ Women �?N/?/>.N�ÿ   

�>��/>��>�/>�?��� O/>�/>ÿ/ Hi-end N�ÿ 
N�?N/O/ÿN�>��>/�/>�>.�?//.ÿ>��//��/>/�>/N�÷��?/O���/��/>�>�/N�.N�ÿ �?ÿ/>�?.�>�O�ÿ.?�.ÿ/��/��?�/�
�/>�>�/O��/>N�.N�.�>/.?/>.>� (O�ÿ�N���>/ ���.) O/>.?�.ÿ/��/��?�//?���>�O/�ÿ �/>� O/>N/O� N�?N/
O/ÿN�ÿ�?/O���?N/?N�O�/ÿ>�//��/>/O�/�>��?N/>��>O���ÿ>��/���N�. N�..?�.ÿ/��>��>��ÿ//?/.?�?��>�.�>�>
O/ÿ��>�> (2564) O.��/>./>N/?.�O��>/>��?N 2.1 O/>�>/>��?N 2.2

.>� �?�//?���>�O/�N �?�//?���>��/>� �?�//?���>�N/O�

/?�O>�/��/>�>�/ 
/>��/N> 750,001 ���>O�N�

/?�O>�/��/>�>�/ 
/>//N>� 400,001 - 750,000 ��

/?�O>�/��/>�>�/ 
�O/.�/N> 400,000 ��

�/>�N��//>��/ 
O/>�/>/��/

7,796,604

16.24%

.>�N/�?/
3,442,108 2,441,827 2,377,909

7.17% 5.09% 4.95%

.>��>/?�//�N�?.�N/�?/
12,907,457 2,123,798 837,979

26.88% 4.40% 1.75%

.>�O�O
2,838,144 1,844,312 1,888,555

5.92% 3.84% 3.93%

.>��>/?�//�  
(.�N/O�./>�/�/>�>/)

1,133,987 1,435,869 1,097,198

2.36% 2.99% 2.29%

.>��/>�  
(.�N/O��/>�N��/  
O/>�/>/��/)

4,813,688 1,036,659

10.03% 2.16%
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3. Co-creation Workshop with Existing Target A:A�>/.���>�/>ÿ/O�/?�/�>/ÿ//�>�/ÿ//�? �/��?��ÿ/�N�?N./        
�>/N�.�/>ÿ/ FIT �?N�ÿ/�N�?N./�>/��.?ÿ�>//ÿ//./ÿ>�.//�ÿ/>�?�>/N�>N/�?�/��>/�ÿ/�N�?N./�>/���/��?��ÿ/�N�?N./�>/N�.      
�?�/� 10 �/>ÿ/ (�/>ÿ//> 6 �?//.ÿ>�)  

�>/>��?N 2.2 : �>/O�ÿ��/>ÿ/�>/.���>�/>ÿ/ Co-creation Workshop

�/>�N��/ .>�N/�?/ .>��>/?�//� 
N�?.�N/�?/ .>�O�O .>� 

�>/?�//� .>��/>�

�/>N/ Gen-Z  
(/>.> 15-27 �?)

2 �/>ÿ/ (6 �ÿ>�/�/>ÿ/) �/>�/��ÿ/. .?/.>/�ÿ//�N/�ÿ 1 �/>ÿ/ �>��/>�N��O/>�/>/��/ 
O/>.?/.>/�ÿ//�N/�ÿ 1 �/>ÿ/ �/>�/>ÿ/�?/O���>��?�//?�O�.?/>.>�/?N� N

�/>N/ Gen-Y 
(/>.> 28-43 �?)

2 �/>ÿ/ (6 �ÿ>�/�/>ÿ/) �/>.>� O/>O/ÿ/?�/>ÿ/ Family  /ÿ//�ÿ/. : .?/.>/�ÿ//�N/�ÿ 1 �/>ÿ/ 
�>��/>�N��O/>�/>/��/O/>.?/.>/�ÿ//�N/�ÿ 1 �/>ÿ/ �/>�/>ÿ/�?/O���>��?�//?�O�.?/>.>�/?N� N

�/>N/ Gen-X  
(/>.> 44-54 �?)

2 �/>ÿ/ (6 �ÿ>�/�/>ÿ/) �/>.>� O/>O/ÿ/?�/>ÿ/ Family  /ÿ//�ÿ/. : .?/.>/�ÿ//�N/�ÿ 1 �/>ÿ/ 
�>��/>�N��O/>�/>/��/O/>.?/.>/�ÿ//�N/�ÿ 1 �/>ÿ/ �/>�/>ÿ/�?/O���>��?�//?�O�.?/>.>�/?N� N

�/>N/ Silver Age 
 (/>.>�?O�O�N 55 �? 

�>O�N�)

2 �/>ÿ/ (6 �ÿ>�/�/>ÿ/) �/>.>�: .?/.>/�ÿ//�N/�ÿ 2 �/>ÿ/ 
 N�. 1 �/>ÿ/�>��/>�N��O/>�/>/��/ O/>1 �/>ÿ//.?ÿ�>�N�?.�O//ÿ

�/>N/ Women  
(/>.> 25-54 �?) 

1 �/>ÿ/ (6 �ÿ>�/�/>ÿ/) //�N/�ÿ 1 �/>ÿ/�/>.>� (N�ÿ�N��>>/?/N/?/�)  
N�.�?/��/>.N�ÿ.ÿ/��?//.?ÿ/>//ÿ>� 45,000-59,999 �>�/N�?/�

�/>N/ Hi-end 
1 �/>ÿ/ (6 �ÿ>�/�/>ÿ/) //�N/�ÿ 1 �/>ÿ/�/>.>� (N�ÿ�N��>>/?/N/?/�)  

N�.�?/��/>.N�ÿ.ÿ/��?//>��/ÿ> 60,000 �>�/N�?/� �>O�N� 

�>/>��?N 2.2 : �>/�/>�>..?�.ÿ/��/��/>ÿ/�?//.ÿ>�

.>�
�?�//?���>�O/�N �?�//?���>��/>� �?�//?���>�N/O�

///�O>�/�  
3,000 ��/?�O>�/��/>�>�/ 

/>��/N> 750,001 ���>O�N�

/?�O>�/��/>�>�/ 
/>//N>� 400,001 - 

750,000 ��

/?�O>�/��/>�>�/ 
�O/.�/N> 400,000 ��

�/>�N��//>��/ 
O/>�/>/��/

16.24% 16.24%

487 487

.>�N/�?/
7.17% 5.09% 4.95% 17.21%

215 153 148 516

.>��>/?�//�N�?.�
N/�?/

26.88% 4.40% 1.75% 33.03%

806 133 53 992

.>�O�O
5.92% 3.84% 3.93% 13.69%

177 115 118 410

.>��>/?�//�  
(.�N/O�./>�/�/>�>/)

2.36% 2.99% 2.29% 7.64%

71 89 69 229

.>��/>�  
(.�N/O��/>�N��/  
O/>�/>/��/)

10.03% 2.16% 12.19%

301 65 366
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�//�O�/�>��>//>�?. (Research Framework)2.3
2.3.1 �//�O�/�>��>//>�?. (Research Framework) 

�>��>/.>�/>///��/// N�/��ÿ�?ÿ�/>N.� �>/.?/.>/�ÿN�>�/>��?ÿN�?N./�>� O/>�/�>//>N�/>>/ÿ Social Listening O/>
N��.ÿ//?��/��>�/>�?.�?O />ÿ�N�ÿ�N��?N�>/N�>N/�?�/��?��ÿ/�N�?N./ (�?O��/>ÿ/O//ÿO/>�/>ÿ/N�>/) O/>N�>N//?�/>�>/�?��ÿ>..>.O�
�>/�� �>N��>�/>�?.O�/�?��?OO/ÿN/O��>��/>/.?�?��/��>/N�O��ÿ//?/�>��÷÷��>/�� O�/�>��>/�ÿ/�N�?N.//.ÿ>�.?N�.?�/>ÿ�N�ÿ�       
�>//>./�>//>//ÿ>��/>/�ÿ/��>/�/��?��ÿ/�N�?N./O/>�/>/�ÿ/��>/�/��>/�� �?��?O��//�O�/�>��?O/>ÿ�/>N�/>>/ÿ�/>/.?/�?��ÿ
/>//ÿ>��.�>�///O/>�/>/�ÿ/��>/�/��?��ÿ/�N�?N./�ÿ/�>/�ÿ/�N�?N./�>/�� �//?��ÿ�?NN�ÿ�>�?N�.?ÿ��./>�O/>�ÿ/N.�/O�>    
O��>/�?��>�>/�ÿ/�N�?N./�>/�� �?��?O 

.>��?N 2.2 �//�O�/�>��>//>�?. (Research Framework)  

4. Community Indepth Interview A:A�>/N�ÿ>.?//��/>.��>/�ÿ�?N�>/��.ÿ�//�O/>�?�>/.?/.>/�ÿN�>�/>��?��?/O��
�>/���?N�?��>/�>/�ÿ/�N�?N./ N/ÿ�ÿ/.�/ÿ>.?/>.>�/> 2 �>/�� (/// 10 �>/��) N�?N/�//�./��/>/�ÿ/��>/O/>      
�/>/�>�//?��ÿ/.>�.?N/O��/��>/�ÿ/�N�?N./N�.�>/��  

�>/>��?N 2.3 : />.�?N/O//ÿ��ÿ/�N�?N./�>/���?N�?�>/.?/.>/�ÿ 

.>�N/�?/ .>��>/?�//� 
N�?.�N/�?/ .>��>/?�//� .>��/>� .>�O�O

¥ �>/��//�O�ÿ  
�.N�?.�O//ÿ

¥ �>/���ÿ/�N�?N./ 
�ÿ>�/�/��?/  
�..>/>��/ÿ

¥ �>/���ÿ/�N�?N./N�>�
/?���///N�.�/� 
�.��/�>.�

¥ �>/���ÿ>�O/// 
�..>�//��>/?

¥ �>/���ÿ>��O?/>�  
�..>/>/�/ÿ�>�?

¥ �>/���ÿ>��>�ÿ��?N�  
�..>N��?.

¥ />.>/�>��>/���/>ÿ/
/�>/?�/ÿ�ÿ��O?/?/ 
.>�./�?/�ÿ 
�.��//>�.?/>

¥ �>/���>N�?.�N�?O.  
�.�/�>/?

¥ �>/���>N//?N.� 
�/>�N/ÿ>�÷/.  
�./>��>/?

¥ �>/���ÿ>��>�N/�  
�..?N�O�
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1. N�O��ÿ//?/�>��?ÿ N�?N./�>��ÿ>��>/�?��>/�ÿ/�N�?N./N�.�>/��     
N�?N/.>�/>.�>��>/�ÿ�>/�?��>�>/�ÿ/�N�?N./�>/�� .�>��>/�ÿ�/>�
�>/�ÿ/�N�?N./�>/���/>N.��/��>/���ÿ/�N�?N./ O/>�/>/�ÿ/��>/
O��ÿ//?/�/��/>��?��ÿ/�N�?N./�>/N�.N�?N/�ÿ/./��>/�?�>�  
N�?N./�?��>/�?��>�/>��>/�ÿ/�N�?N./�>/��O/ÿ/?�/>.>��>.>�/>��>O� 
N�./>ÿ�N�ÿ��/>N�O�  
¥ O�/�>�O/>�>/�?N�>��>��>/�ÿ/�N�?N./�>/��  
¥ /?�O���/��>��///�?N.>/>/��?N�>��>/N�ÿO��>/�ÿ/�N�?N./

�>/��  
¥ /��ÿ�/>�/�O/>�÷��?.�?N.?�?��/��>/�ÿ/�N�?N./�>/��  
¥ �/>/�/ÿ//�/��>/��O��>/�?��>/�>/�ÿ/�N�?N./  
¥ �/>/�>�//?��ÿ/.?�..>��/��>/�ÿ/�N�?N./�>/��  

2. N�O��ÿ//?/ Social Listening N�?N/.>�/>/>�?. Local Trend O�/N�ÿ/
�/>/.�O��/��?��ÿ/�N�?N./�>/N�.�ÿ/�/>N.��>/�ÿ/�N�?N./�>/��
�?N�?��?N.�/O�.?N/.?��///�N/�ÿ N�./>ÿ�N�ÿ��/>N�O�  
¥ �ÿ//?/N�?N./�?�O//ÿ��ÿ/�N�?N./�>/��  
¥ �/>N.��>/���ÿ/�N�?N./�/>ÿ/�ÿ>� N  
¥ N�/?.�N�?.��?��?�>�.?��ÿN�>��>��ÿ>�?N�?��/�N/ÿ>//�/>  
¥ �/>/�>./�?NN�ÿ/?�O��/>ÿ/�>��ÿ>O/>�/>ÿ/�/>N.�O//ÿ��ÿ/�N�?N./

�>/�� 

3. N�O��ÿ//?/�>��?��ÿ/�N�?N./�/>ÿ/ FIT (Free Individual Traveler) 
N�?N/.>�/>�.�>�///�>/N�>��>��ÿ/�N�?N./�>/�� �>/�?�>��///�ÿ/�N�?N./
O��>/�� ///�?O��/>/�ÿ/��>/O/>�/>/�>�//?��ÿ/�>/�ÿ/�N�?N./�>/��
�/��?��ÿ/�N�?N./�>/N�.   �?N�>.ÿ��/O/ÿ�?��ÿ/�N�?N./�>/N�.�?�.>�O�
N�>��>��ÿ/�N�?N./�>/��N�>N//>��>O� N�./>ÿ�N�ÿ��/>N�O�  
¥ Demographic and Persona Profile 

¥ �.�>�///�>/N�>��>��ÿ/�N�?N./�>/�� �/>�/��ÿ/. �÷��?..ÿ/�
�>��/O/>�÷��?.�?NN�÷��?/�?/���.�>�///�>/N�>��>��ÿ/�N�?N./ 
.>N�N/ÿ>�>��>/�ÿ/�N�?N./ �?.���>O/>O/��?�O�O��>/�ÿ/�N�?N./
�>/�� O�/N�ÿ/�>��///�?N�ÿ/��>/�?��?ÿ�?�.?�..>��/�     
O//ÿ��ÿ/�N�?N./�>/��  

¥ �/>/�>��/O�O/>�/>/�/>�?�O�O��/>.��>/�ÿ�?NN�ÿ/?��>�
�>/�ÿ/�N�?N./�>/�� 

¥ �/>/�ÿ/��>/�?N/?�ÿ/�>�/?�/�>O/>/��ÿ�/>�/��/�      
�>/�/>�>/�>/�ÿ/�N�?N./�>/��O�/�>�� 

¥ O�/N�ÿ/�>/./ÿ>�.//�ÿ�/>.��>/�ÿ�>/�ÿ/�N�?N./N�>�
�/>.��>/�ÿ/?��/��>��ÿ>N��?��>/�ÿ/�N�?N./�>/�� 

��>�?ÿ/>�?.�>�./>��//��>/N�O��ÿ//?/N�?N/�?/>/>N�/>>/ÿ/>//ÿ>�
�.�>�///O/>�/>/.�O�O��>/�ÿ/�N�?N./�>/���?��>�/?�/�>
�/��/>ÿ/N�÷>//>.O�ÿ/>�/>ÿ/ �?��?O 

EAST

WEST
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4. N�O��ÿ//?/�>��?/O���/>ÿ/�>/���?N�?��>/�>/�ÿ/�N�?N./ N�?N/.>�/>N/�>.�/��>/�?��>�>/�ÿ/�N�?N./�>/�� N�./>ÿ�N�ÿ�
�/>N�O��/>/�ÿ/��>/O/>�/>/�>�//?��ÿ/�?��ÿ/�N�?N./�/��>/�� 

�>N�O�/�>��>//>N�/>>/ÿ�?OO�ÿ�>//>N�/>>/ÿ FIT Analysis N�?N/./ÿ>��ÿ/N.�/O�>N�>��/.>��ÿ�ÿ/�>/�?��> Customer Journey 
�/��?��ÿ/�N�?N./�>/N�..?ÿ�>/N�>N/�?�/�O/>/?/�ÿ>�/��>/�ÿ/�N�?N./�>/�� �>�?�O�ÿN�÷�N�?O/�//?�O�/�>��>///�O���>/N�O�
�ÿ//?/�?O�O�.ÿ/��/��>//>�?.N�>��>�.>� O/>�>/N�O��ÿ//?/N�>��/>/>��ÿ/N�

.>��?N 2.3 �//�O�/�>��>/.>�/>�.�>�///�?��ÿ/�N�?N./�?N/?�ÿ/�>/�ÿ/�N�?N./�>/��   
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���?N 3  
Thailand Product Tourism Trend 

& Community Tourism  
Thailand Future Scenario  
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Community Tourism Thailand Future Scenario //?/N�/?N/�/?/�>��?.�ÿO/ÿ�/�>���ÿ>�N/�>.�/��>/N�>��>�
�ÿ/�N�?N.///?/�?�>��///O��?O��?N�>/�� �?/ N�/?N/�/?/.?//?�N�O�//�///�ÿ//?/O�� Future Lab Research �?N�ÿ>�        
�>/.?�N�/>>/ÿ�ÿ//?/�>�>..?/>N�?N/N�ÿ>O�/>�>O/>�/>N�O��ÿ>� N �?N/?N�÷�N/�>.�/��/>N�.N�.N�?N/�>///�O��.//�>�>��>�   
�>��?.�ÿO/ÿ�/�>���/��>/�ÿ/�N�?N./�>/�� N�?N/�?/>�>�>/�>./ÿ>�.//�ÿO�/�>�O���?//�O/ÿ�/�>�� �>/./ÿ>�.//�ÿ
O�/N�ÿ/�>/N�>��>��ÿ/�N�?N.///?/�?�>��///O��?O��?N�>/�� />N�/>>/ÿ�ÿ//?/�>�O�/�>�./ÿ>�.//�ÿO/>.ÿ�N./>/.>��ÿ>�>/�ÿ/�N�?N./
N�?N/�?��>O/>N�>N//?/�ÿ>.>��ÿ>�>/�ÿ/�N�?N./ .>/>/�./>�O�/N�ÿ/�>/�ÿ/�N�?N./N�./?/>./>N/?.��?��?O  

3.1.1)  10 Years Foresight �>��>/�N�>/N�/?N.�O�/��.�>�///�/��?��N/�N�?N./  

�>/�>��>/�ÿ�>/N�/?N.�O�/��.�>�///�/��?��ÿ/�N�?N./O� 10 �÷�?��>��?O �>/./ÿ>��/>.��>/�ÿ�>/�ÿ/�N�?N./
�?N�>�/�.�/��.�>�///�/��?��ÿ/�N�?N./O�/?�O�� On Demand Economy �?N Ò/.>�N�ÿ �ÿ/�N�ÿN�?O./�?OÓ �?O��/>/�?�N�>� 
�>/N�>��>� O/>�>/�/>N.��ÿ/�./ÿ>��/>.��>/�ÿ�?N�?O/ÿ�?��?��ÿ/�N�?N./O/ÿ�/�.�/��/>/�>�//?��?N�>N�>��>O� �/>�/��ÿ/. 
(1) �>/��>.?/�?��ÿ/>//ÿ>�/�>/.ÿ (Human Touch) �>N��?��ÿ/�N�?N./�ÿ/��>/��>.?/�?��ÿ �?O��>/�?��>. N�ÿ�/� //?/�>/�/>�>/
�ÿ/.�/>/N�÷�/>�/O/>N/>O�O.ÿ�?�/�>/.ÿ�ÿ/.�?� (2) �>/�?��>/N//>�?NN�>��>O��>��>/�/>�>/�>/�ÿ/�N�?N./O/ÿ�ÿ/./�    
(Zero-Time Waste) O/ÿ//�N/O/ .>�/� O/>�ÿ>.N/ÿN.?.N//> ///�>��>/./ÿ>� (3) �>/.?/�?.�/>.��>/�ÿ�ÿ/��>/N�>��>�    
N�.O�ÿN��N�N/.? (Immersive Experience) (4) �>/O.ÿO��ÿ/�/�/>���?NN�>��>O��>��>/�ÿ/�N�?N./ (Conciousness) O/>  
(5) �>//>�O��O/>�>��>/�ÿ�ÿ/��>/N�>��>� (Predictable Journey) �>N�O�/N�ÿ/�/� 3 �/>ÿ//?�?��ÿ>.�?O�>.ÿ��/�ÿ/
�.�>�///�?NN�/?N.�O�/>.>.>/ 

Thailand Product Tourism Trend3.1
               �>/.>�/>�O//?/N�/��N//?/O�/�>�./O>�.//�NO/>.N�N./>/.>��O>�>/�N/�N�?N./N�?N/�? �>  

        O/>N�>N//?/�N>.>��O>�>/�N/�N�?N./ 

.>��?N 3.1 Consumer Behavior + Expectation 
�?N/> : �>/�ÿ/�N�?N./O/ÿ��/>N�.N�. /ÿ//�?� �>/>/?�?N O/O� O/>�/>�>/�ÿ /?��/>�>�/>.>/�ÿ (2566) 

3
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3.1.2) Tourism Market System Change   

�/�>��>/N�/?N.�O�/��.�>�///�/��?��ÿ/�N�?N./ ��/��?��>/��>/?�>�>��>�>�?/.ÿ��/�?O/ÿN�>�N�?N/�N�O//ÿ
.?//?��>/�?��>�ÿ>��>/�ÿ/�N�?N./O�/�>�� O/>�?O/ÿN�>��>/N�/?N.�O�/��ÿ>�/>�.��ÿ�/��>/�>�O�/>�.>/�///       
�ÿ/�N�?N./ N�.�?N�/>ÿ/�>/�>��?ÿ�/>�/��>/�ÿ>��>/�ÿ/�N�?N./ (Travel Agent) �>�N�>/�?NN�ÿ��>/./ÿ>� Package N.ÿ��>�
�ÿ/�N�?N./�ÿ/�N�/?N.����>�N�÷��>/./ÿ>� Platform �?N/?�/>�>/�?N//>�//>.N�?N/�/�.�/��/>/�ÿ/��>/�/��?��ÿ/�N�?N./�?N
�ÿ/��>/�?�.//O/>.>/>/��/>/>/�?��>/N�ÿ�ÿ/.��N/� O���>�?N�/>ÿ/�>/�>��?ÿ�/>�/��>/�ÿ/�N�?N./�?N/.?ÿ�/>.�>� (Travel 
Business) �ÿ/�N�/?N.����>��?N�ÿ/�.?N/.>/O/>�?N.�/N�?N/N�ÿ>�>��?��ÿ/�N�?N./N�.�/� �>N��?O/ÿ�/>ÿ/�>/�>� �?��/ÿ>/�ÿ/�./ÿ>� 
�?/��O/>�?O/ÿ�?�//�N/O�//?/N�ÿ/?��/>/�ÿ>.�O��ÿ>�N/�//�N/�ÿ/>�.>N��>O� ./ÿ>�N�÷�N�/?/�ÿ>.N�?N//N.��>/�>�           
�>/�ÿ/�N�?N./.>.O�O//ÿ��ÿ/�N�?N.///?/.�>��?N�ÿ/�N�?N./ N�?N/O�ÿ��÷��/?�.>�/O/>///�/>�>/N�ÿ>�ÿ/.�?�O/ÿ./��/ÿ/�O/>
�/�.�/��/>/�ÿ/��>/O��>/.?�/>�ÿ//?/�/��?��ÿ/�N�?N./ .ÿ��/O/ÿ.>/>/��/>/>/�?��>/ ///�>��/?�O�ÿ�/?�O���>/ 
�ÿ/�N�?N./�>/�/>/�ÿ/��>/�/�O�ÿ/>��

.>��?N 3.2 Tourism Market System Change  
�?N/> : �>/�ÿ/�N�?N./O/ÿ��/>N�.N�. /ÿ//�?� �>/>/?�?N O/O� O/>�/>�>/�ÿ /?��/>�>�/>.>/�ÿ (2566) 

3.1.3) N�/��N�?O�/>N.��?N/?��?��>�O�O��/��/>N�.�?�N/�>.�>/�N/./�.?N�>/�/>�>/�>� 
       �>/�N/�N�?N./    

�ÿ>/�/>��>/O�ÿ��?��?N�>N�?/�O�/>�.>/�///�>/�ÿ/�N�?N./ �/.>��ÿ�>/�>��?��?��ÿ/�N�?N.//?�O��O//ÿ�?N�÷��ÿ/�
N�?N//N.�/>//ÿ>� (1) O�/N�ÿ/�?ÿ�/>N.� (Consumer Trends) �/ÿ>/�?/ �?��ÿ/�N�?N./O��÷��>�?�N/ÿN�ÿ//�/>O�ÿ�>/�?��ÿ/�
O��N�>/ N �/�N�>//�/>�/>.��>/�ÿ�?N/>��>O� O�/�O//ÿ O/>./ÿ>��/>/�/>�?�O�  �/�N�>�ÿ/��>/N�?N//�ÿ/�?�.�>��?N 
�?ÿ�� O/>/?���///O�/>�?��?N/>��>O� (2) �>/�/>.>��ÿO�ÿ�/.>��ÿ�>/�/>�>/ (Apply to Service) �?N�>�/�.�/��/>/�ÿ/��>/
�/��?��ÿ/�N�?N./.>�O//ÿN�ÿ �/.>��ÿ�?O.?��ÿ/../ÿ>��/>/�?��?��>�/>//�ÿ �/>�>ÿ��>���>�>/ O/>./ÿ>��/>/�>�//?�      
(3) �>�O�O��/>N�.�?N�ÿ/./� (Leverage Strength) �/>N�.N�./?�>�O�O��ÿ>�/?���/// �///�>�> O/>/>�?�?/>��?NN/ÿN//?/�O�/ 
�>/N/ÿ>N/?N/�.>/>/��?N.�/�>�O�O�N//ÿ>�?OO/ÿ�?��ÿ/�N�?N./�?N/N/�N�ÿ/?ÿ�?� N�?N/�?N�.?ÿ�//?��ÿ�?NN�÷��/>N.��ÿ�ÿ/�?��ÿ/�N�?N./ 
(Benefit For Tourist) �>N��>./ÿ>��/>.��>/�ÿ�?N�ÿ>�/>�?�O� �?��ÿ/�N�?N./�>/?ÿ.>�N�?N//�ÿ/�?�.�>��?N �?ÿ�� O/>/?���///
O�/>�?��?N/>��>O� �/>�>ÿ��>/�/��ÿ/�/>.��>/�ÿ�?N�?�/��/�N�>O/ÿ�?��//��/?/ N�?N/� O/>��/?ÿ�?� O/>./ÿ>��/>/.?N�.?�O/ÿ
�?��>/�>��ÿ/�N�?N./O�/>.>.>/ O.��O/ÿN/O�/ÿ>O�/N�ÿ/�?ÿ�/>N.��?N/?��?��>�O�O��/��/>N�.�?�N/�>.�>/�ÿ/./�.?ÿ�>/�/>�>/
�>��>/�ÿ/�N�?N./�/��/>N�.N�..>/>/��?N.�/N�ÿ 4 O�/�>��?/ 

3
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.>��?N 3.3 �>.�>��?ÿ�/>N.��?N/?��?��>�O�O��/��/>N�.�?�N/�>.�>/�ÿ/./�.?ÿ�>/�/>�>/�>��>/�ÿ/�N�?N./   
�?N/> : �>/�ÿ/�N�?N./O/ÿ��/>N�.N�. /ÿ//�?� �>/>/?�?N O/O� O/>�/>�>/�ÿ /?��/>�>�/>.>/�ÿ (2566) 

"Healthy Life Expectancy" //?//>.>�?.�?N�/>.�>�
�/>/�>��/.>� �?/?�N�÷��/>N�O�.?�?�O�/�>�� 
�?ÿ���ÿ/��>//?�?/>��?N.?�.>/ O�O�O/� /?�/>/.>� O/>O�ÿ
�?/>�N�ÿ/.ÿ>�N�O/.?�..>� O�/N�ÿ/�?O�?�N�/?N/�N�. 3 �÷��?.
//?� �?/ (1) �/>/�ÿ>//�ÿ>�>��>/O��.ÿ�?NN��N�N/.?
�>��>/O��.ÿO/>�>//?�/>�.>�>/�?N/?�/>.>��>.>�
�ÿ/..?�/>.>�?.O/>/��/>/N.?N.��/�N/� (2) �.�>�/// 
�?ÿ�/>N.��/��?ÿ��N/>N/�/>/�?��>��/>/.?�?��/�.>�.>� 
�/?�N�/?N.��.�>�///N�?N/�÷/��?�N/�O/>.ÿ�N./>/.>�.>� 
O/> (3) �/�/��>�N/�/>�>��?N�/>�>ÿ�O/ÿ�?ÿ��O/ÿ   
�/>/.?�?��?�.>�.>�O/>�/>/�//�.?./>�.>N��>O� 
N/?N/�>�>/�>�>��/>�.>�.>�O/>�/>/N�÷�/.?ÿ�?N�?    
�?N/N/��?N/?/?/�ÿ>.?��>� 124 /ÿ>�/ÿ>��>� />��/ÿ> GDP 
�/�N�.�>� 9,000 N�ÿ> N/�>.�>��>/�>�O/>���>��/�
�/>N�.N�.O��>/�>��?O �/>�/��ÿ/. �>/�ÿ/�N�?N./     
N�>�.>�.>��?N�/>N�.N�./?�?N/N.?.��ÿ>��>/O��.ÿO/>
.>/>/��>��?��?��ÿ/�N�?N./�ÿ>��>�> �>/�/>�>/�ÿ>�
.>�.>��?N//>�//>.�/�N��.ÿ�/>/�ÿ/��>/�/�       
�?��ÿ/�N�?N./ /?��?O��/>.��>/�ÿ�>/�ÿ/�N�?N./N�>�
.>�.>�O��/��ÿ/// .ÿ��/O/ÿ�?��ÿ/�N�?N./�?/?�//�/> 
.�>��?N�?��ÿ/��?N�ÿ/.O/ÿ�/�N�>�///>.?�..>�.?�.>� 
�ÿ/��/>. �ÿ�/>�>�/>ÿ�//>. O/>�ÿ��� "�?/���?N�?�?N.>�"

1 
O�/N�O/�?N Healthy Life Expectancy 
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/?��>�/>.��ÿ�>/N�>��>�O/>N/�>..?//?��>/    
�ÿ/�N�?N./N�>� Soft Power �/�N�.�?N/?�/>/N�/?N.�O�/� 
.ÿ��/O/ÿ�>/N/?.�/?ÿ�//��?/>� (Learn Life-Long) �/>.
N�÷�O�/N�ÿ/.?�?� .ÿ��/�ÿ/�>/N�/?N.�O�/�
/?��>�/>.��ÿ O��>/ N�>��>��/��?��ÿ/� N�?N ./         
�? � �ÿ / � N �?N . / O /ÿ � / > / . ? �? ��? � N �?O / / > O / >
�/>.��>/�ÿ�?N�>N�ÿ/?��>��>/N�>��>�/>��>O� /?��?O�
�>/�ÿ/�N�?N./N�>��?��>��N/� (Self-Development 
Tourism) N�ÿ/?��/>/�>.//>��>O�O��/>ÿ/ Gen-Z    
�>N�N/�>..?//?��>/�ÿ/�N�?N./N�>� Soft Power �/�N�. 
��/ÿ> �/>N�.N�./? Soft Power �ÿ>�/?���///O/>
.?/>�÷��>�ÿ/��>N��?N//>�//>. .>/>/��ÿ/./�
�?��>�/>�>/�>/�ÿ /� N�?N . / N�> ��/>.��>/�ÿ 
(Experiential Tourism) �/�.�/��/>/�ÿ/��>/�/�
�?��ÿ/�N�?N./�?N�ÿ/��>/N/?.�/?ÿ �?��>��N/� .�>�.�>� 
O/>N�÷��/>.��>/�ÿO//ÿ �ÿ/.O/ÿ�?��ÿ/�N�?N.//?     
/>///��?N�/ÿ>��>O� N�ÿ>O�N/�/.ÿ>�/>��>O� 

2 
O�/N�O/�?N Learn Life-Long 

�/>ÿ/O�/N�ÿ/�?O.>�ÿ/�O/ÿN/O��>��/>/�ÿ/��>/�/�      
�?��ÿ/�N�?N./�?N N�/?N.�O�/�N� �/�N�>N/./>
�/>.��>/�ÿ�?NN/ÿN//?/�O�/ N�O/N��ÿ/.�/>/�?N�N�ÿ� 
O/>�ÿ>�>.�?��?�?� �>N�N�>��>�O/��?�N�/?N/� />�>    
�>///�/>�/>.��>/�ÿO//ÿ�?NN/ÿ.>O�.>� O�/�O//ÿO/>
N�÷÷./�ÿ/.N/�/?�/�ÿ�/�.�>��?NO/>O//ÿ��ÿ/�N�?N./      
�?NO���ÿ>� ./ÿ>��/>//>ÿ///�O/>N�>/N�O/�>/N�>��>� 
/?��?O��/>���>/�ÿ�>/�ÿ/�N�?N./O��N�>/�O?O�.�>��?N
./��>./N/>N/./ÿ>��/>/N�?N//�ÿ>. �?��ÿ/�N�?N./�>�N/>N/ 
N/./>.�>��?NO//ÿ N �?NN/ÿ�ÿ/./?��/?ÿ�?� O/>�/>O.       
�>///��>� Comfort Zone �/?��?�O/ÿ�?��ÿ/�N�?N./
�ÿ�/>�/>.��>/�ÿ�?N�ÿ>�>.�?��?�?�/>�.>N��>O� O�/N�ÿ/
�?ON�÷�N/�>..?//?��?ÿ�/>�/��>/O�/>�.>/�///     
�>/�ÿ/�N�?N./O��>/�?��>�/>�.?��ÿO/>�/>�>/O//ÿ N �?N
�/�.�/��/>/�ÿ/��>/�/��?��ÿ/�N�?N./�/>ÿ/�?O N�.
�?��>�>/�/>�>/N�?N//N.��?��>��///O/>�>/N�>��>��?N
./ÿ>��/>.��>/�ÿ�>/N�>��>��?N�/>�>ÿ�O/ÿ�?��ÿ/�N�?N./
//�.?//�.�>��?NO//ÿ //?/./ÿ>��/>/.�O//ÿ�?NN/ÿ.>O�.>�
O��>//?�/?���/// O/>..>�O/�/ÿ//O//ÿ N N�÷÷./�ÿ/.
N/�/?�/�ÿ�/�.�>��?NO/>O//ÿ��ÿ/�N�?N./ N�ÿ� �>/N�>��>�
N�?N/.?/�?.�/>.��>/�ÿO�� ÒCulture ShockÓ N�÷��ÿ� 

3 
O�/N�O/�?N Excitement 
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�>/�ÿ/�N�?N./N�>��?N/�N?�?�N/?N/�/>/ />ÿ�N�ÿ�N��?N�>//?  
.ÿ/�/ÿ//�/��?��ÿ/�N�?N./O��>/N�O�N�?N./N/?N/�/>/�?N     
�ÿ>.�O�O/>�/>/�/��?�?N/?�>��ÿ>O�/�?� .�>��?N   
�ÿ>.�?/>.�>/ />�/ O/>.>�.��/ÿ �/>.N�÷��>�//>.
�/>.�>��?N N�ÿ/?��/>/�>./ �>��?��?�N�>��>�            
N�./?�÷��?.�?N�?�N�/?N/�O�/N�ÿ/ />�> �/>ÿ/ Gen-X N.�ÿ/ÿ
�/�/?�N�ÿ> N �/>/N/./>/�?� /?���///�÷/�     
.>� 80 O/> 90 �/?�/>./ÿ>��/>/�?�N�>��.>��?� 
�/>/�>��>� O/>.?N/ Streaming O���?N�>/�?N�/�?.�ÿ
O��N�>/ �?��ÿ/�N�?N.//?�/>/�>�//?��ÿ/ Meaningful Travel 
�>/�ÿ/�N�?N./�?N/>��/ÿ>�>/�?��ÿ/� O�ÿN�÷�N�/?N/�/?/�?N
O�ÿ��÷��>��ÿ>�?N/?�/>///>.�ÿ/��N/� �?ÿ��//��ÿ>� 
.?��/ .>N�O/�/ÿ// O/>N/�/>�.>N��>O� .>N��ÿ>� N N//ÿ>�?O
�ÿ/O/ÿN�>��//?��ÿ./ÿ>�N/�>.O��>/�?��>�>/�?N.�/ 
Soft Power �/>�>ÿ�O/ÿ�?��ÿ/�N�?N.//.>�N�>��>�/>��>O� 
./ÿ>��/>.��>/�ÿ�?N/?�/>///>. �?��?� O/>./ÿ>�/>�/.>�
�>�?O/ÿN�>��/>.��>/�ÿ�?N/?�>��ÿ> (Friendly 
Destination) O/>�/>.��>/�ÿ�/>�O�ÿ�?NN�>��>��>/
N�ÿ>N�/?.ÿ/�/ÿ//�?�.>/�> //���>�/?���///        
//?/�>�/?�/�>�>N./�/��?O��?N �?/>�>N��/>/N�?N//N.�
�?ÿ�� (Creative Tourism)  

4 
O�/N�O/�?N Immersive Story  

�/�>��ÿ//?/�>/.>�/>O�/�>�./ÿ>�.//�ÿO/>.ÿ�N./>/.>��ÿ>�>/�ÿ/�N�?N./N�?N/�?��>O/>N�>N//?/�ÿ>.>��ÿ>�>/�ÿ/�N�?N./ 
N�ÿ./>�.>�///�>/�?��/>ÿ/.>��ÿ>�>/�ÿ/�N�?N./ N�?N///�O���>��?.�ÿO/ÿ�/�>���ÿ>�N/�>.�/��>/N�>��>��ÿ/�N�?N.///?/�?
�>��///O��?O��?N�>/��O/ÿ�//��/>/�?O� 4 �/>ÿ///?� N�ÿO�ÿ �/>ÿ/ Healthy Life Expectancy �/>ÿ/ Learn Life Long              
�/>ÿ/ Excitement O/>�/>ÿ/ Immersive Story N�.O�ÿ/>�/>ÿ/�/>�/��ÿ/. Product �/>ÿ//> 4 Themes �//��/>//>�>         
�>��/>N.��ÿ�?N.?/�?��ÿN��?�O�/N�ÿ/N�/��ÿ �?/>�>�>/�>./ÿ>�.//�ÿO�/�>�O���?//�O/ÿ�/�>���>/./ÿ>�.//�ÿO�/N�ÿ/
�>/N�>��>��ÿ/�N�?N.///?/�?�>��///O��?O��?N�>/�� O�/?�O���>��?.�ÿ./>�//�/>N�÷� 16 /?�O���>��?.�ÿ�?��?O 

 Community Tourism Thailand Future Scenario Creation 3.2
                 �>��?.�NO/N�/�>���O>�N/�>.�/��>/N�>��>��N/�N�?N.///?/�O>�>��///O��?O��?N�>/��
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�/>N/ HEALTHY LIFE EXPECTANCY  
�>��?.�N�?N 1. BOND OF FELLOWSHIP  

�?/ �>/�ÿ/�N�?N./�?NO/ÿ�/>.��>/�ÿO��>/N�ÿ�/>�?�O/>./ÿ>��/>/.?/�?��ÿ N�.�>/O�ÿN//>�?����?NN/>O.ÿO��>�
�>/�?�>��///�?N�?O/ÿN�>��>//?.ÿ/�/ÿ//�ÿ/.�?�

�/>N/ HEALTHY LIFE EXPECTANCY  
�>��?.�N�?N 2. SOUND OF YOUR MIND  

�?/ �>/�ÿ/�N�?N./�?NO/ÿ�/>.��>/�ÿO��>/N�ÿN��÷÷��? �?�?� �?O/�?/N/� �ÿ/..>N��?N�?�ÿ/�>�O� N/>N/�?O�O�ÿ�>/N�
�>/�?�N�ÿ>.?ÿ/ÿ//�/��/��///�>�> �>��?�ÿ/O� ���>��/>�>/�ÿ/��/>.�>�O�
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�/>N/ HEALTHY LIFE EXPECTANCY  
�>��?.�N�?N 3. EXPLORE THE STAMINA  

�?/ �>/�ÿ/�N�?N./�?NO/ÿ�/>.��>/�ÿO��>/�÷÷��? �?O/ .ÿ�N./>/.///��>/ÿ>��>.��N/� O.ÿO���N/� N�?N/.>�.>�
��N/��?N./�?/�ÿ O�O�O/� /ÿ>�N�/N/�

�/>N/ HEALTHY LIFE EXPECTANCY  
�>��?.�N�?N 4. ROMANTIC RETREAT  

�?/ �>/�ÿ/�N�?N./�?NO/ÿ�/>.��>/�ÿO��>/�?��>�?O/.>�.>/>�>�/ÿ>��>. />//�ÿ �>�O�O/>.?��/ �?NN�?N./�ÿ/�
�?��/>/.?/�?��ÿ�?N�?O/>N/?N/�N�.O�N�>��/� �ÿ/.�>/N�ÿ>O���N/�O/>N/?.�/?ÿ�/>/O���ÿ>��/��?ÿ/?N�

Check-up
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�/>N/ LEARN LIFE LONG  
�>��?.�N�?N 5. BE THAI, BE TRIBE  

�?/�>/�ÿ/�N�?N./�?NN�ÿN/?.�/?ÿ/>�?�?/>�O/>/?���///�>��?ÿ��O�/?�/>//�>N��/�N/�O�.?/>.>��>N�/?�/>/O���ÿ>�//>�//>.  
�>/N�>��>��?N//��/>.��>/�ÿ�>��>/N�ÿN�.?/�?. �?�/>/N�ÿ>O� N/?.�/?ÿ.?/>�÷��>/ÿ//�?��?ÿ��O��>/��/.ÿ>�/>��>O�    
�ÿ/.�>/N�N�÷�.ÿ/�/�>N��/�N/?N/�/>/N//ÿ>�?O

�/>N/ LEARN LIFE LONG  
�>��?.�N�?N 6.  POWER OF DISCOVERY  

�?/ �>/�ÿ/�N�?N./O/ÿ��>/N/?.�/?ÿ�/�/ÿ/�N/?.�/.ÿ>��/ÿ>��/>�N/ÿ/?�?N.>O�.>� �>�//>.�?N�>//��/>.��>/�ÿO/ÿ�?�N�>��>�
N�ÿN�÷�/>///� �ÿ�/>.?�..>���N/� O/>./ÿ>�N/�>. O��>/O/�N�/?N.��ÿ/.�>/�ÿ/�N�O�N/��/�/>/?��>�>/ �/?��/// 
O/>N��N�N/.?�?NN�÷�/��ÿ�/>//?ÿ�/�/�>/.�>�>



22

�/>N/ LEARN LIFE LONG  
�>��?.�N�?N 7. CO-CREATE WITH ARTISAN  

�?/ �>/�ÿ/�N�?N./�?N//��/>.��>/�ÿ�>/N/?.�/?ÿ.>/�> /?���>/ �>/O.���?NN�÷�//���ÿ/��>N� .?/>�÷��>�?O�N�>/N�.
�>//�/?/�?/ÿ//�?�.>/�÷��ÿ/��>N� �/ÿ//N�÷��/ÿÿ>�O/ÿ./ÿ>�.//�ÿ�/�>�/ÿ//./?.O�O����N/� N�?N/O/ÿ�?�N�>��>�
N�ÿ>O�/.ÿ>�/>��>O� O/>N�ÿN/?.�/?ÿ�?�/>/.ÿ>��//��/>/

�/>N/ LEARN LIFE LONG  
�>��?.�N�?N 8. LOST IN THE NATURE  

�?/ �>/�ÿ/�N�?N./�?NN�ÿ.?/�?.�/>/.>��/��>/N�÷��?ÿO/ÿ �>�//>.�?N//��/>.��>/�ÿO/ÿ��>/�/>/�?�/?ÿ�>��>��ÿ>/?���///
O/>/>���>N/.�>��///�>�>�?N/?�/>///>�//>.O/ÿO�ÿ�?�N�>��>��?ÿO/ÿ�/>/.?�?��?�.>N�O/�/ÿ//  �>/�ÿ/�N�?N./�?NN�÷�.ÿ/�
/�>N�O��>/���÷/�N/��?N�>�/?�
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�/>N/ EXCITEMENT  
�>��?.�N�?N 9. FEARLESS SEEKER  

�?/ �>/�ÿ/�N�?N./�?NO/ÿ�/>.��>/�ÿO�/�O//ÿ.>��ÿ>�>.�/?O�/�>N�O��?/>� �>/N�>��>��?N//��/>//>�>�O� �?N�N�ÿ�
O/ÿ�?��?�N�>��>��?NN/ÿ�/>///?N�N�/� O/ÿN�ÿ�/��/ÿ/.��N/�//��>� Comfort Zone O/>./ÿ>�O/��?��>/O�
O//ÿN N/ÿ��.>O�

�/>N/ EXCITEMENT  
�>��?.�N�?N 10. SURVIVAL JOURNEY WITH LOCAL CHEF  

�?/ �>/�ÿ/�N�?N./�?N�>�>�>�N�.?/�?.�/>.��>/�ÿO�.�>��?NO//ÿ�?NN/ÿN�.N�/>�ÿ/� /ÿ//.�>� �/>�?��/>/.?/�?��ÿ
�?�N�?N/�/ÿ//N�>��>�O��>��///N/>�?/>�//��?N�ÿ>�>.�>/�?/�ÿ>�N ///�?O�.?/�?.�>/�?�O//O�..>�O/�/ÿ//�>�
O��/>N�/>.�/>///?//>
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�/>N/ EXCITEMENT  
�>��?.�N�?N 11. A PRO IN A DAY  

�?/ �>/�ÿ/�N�?N./N�>��?.>�?N�>�>�?��ÿ/�N�?N./N��ÿ�/> O/>�/?��?�.?�..>�/ÿ>��>.O/>�>�O��ÿ>��>��///�ÿ>�>.O/>   
�>/N�ÿ>/ÿ//O�ÿ��?��?.>�/>�?.�?�>/O�.�>/�?N/?�/>///>�//>. O/ÿN//ÿ>�?��?.>N�ÿ.?/�?.�/>.��>/�ÿ.>��?O/ �/��/ÿ/. 
N�÷�/>./>�>��ÿ/�?�?��?NN�./?

�/>N/ EXCITEMENT  
�>��?.�N�?N 12. PRESTIGEÕS DAY  
�?/ �>/�ÿ/�N�?N./�?N//��/>.��>/�ÿ�?N�>N./ N/�?/�ÿ/�?�?� .?/�?.�/>/�?N��>�?N�O�N��?�/.>.>��>N�/��>/�/>�>/ 
�//.>�>.O/>/>�?�?/>�N//�ÿ>�//��>/N�>��>� �>�N�÷��>/�ÿ/�N�?N./�?NN�÷�N./?/��/>/�÷� O/>/>�/?/�?N./ÿ>��/>/�/��?�?N
/?�/>///>.

Exclusive Voyage N�>��>�.?//�O//ÿ��ÿ/�N�?N./O�/ÿN�?.�O/>O//ÿ��ÿ/�N�?N./�>�//>.//?� �ÿ/.�>/�>//?//> �>N./N��>>.?//?���.?�?�
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�/>N/ IMMERSIVE STORY  
�>��?.�N�?N 13. TURN BACK TIME  

�?/ �>/�ÿ/�N�?N./�?N�>.ÿ�//��/>.��>/�ÿ�/>/.>�O/>.ÿ/�/?�/>��>��>/�>/�?�N/?N/�/>/ �ÿ>��>/�ÿ/�N//>
�/?�N�÷�.ÿ/�/�>N��/��/>/?�>.>.�/ÿ /?���///O/>/>�?�?/>�O�/�?� �?��ÿ/�N//>�>�N�. �>�/?.�>N�ÿ�?N/�N?N.�ÿ/ÿ
/?�/>��?N�/?�/>/?�?/>�/?��/?O�/.ÿ>�N�O/.?/�?.O�N/�/?�O�

�/>N/ IMMERSIVE STORY  
�>��?.�N�?N 14. MAGICAL EVENING  

�?/ �ÿ/�N�?N./.>/N.O� .>�./ÿ>�.//�ÿ �?N�/>�>ÿ�O/ÿN�.?/�?./��ÿN.�ÿ/ÿ�/�N/?/�O�.>/�N?�?� �ÿ>�N�.�>/ O.� .? 
N.?.��?N�/>�.ÿ>��ÿ/��>N�O/ÿ/?�?/>��?/>

�>//>N/ÿ�N�/>�
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�/>N/ IMMERSIVE STORY  
�>��?.�N�?N 15. A FAITH JOURNEY  

�?/ �>/�ÿ/�N�?N./.>./? �?NN/ÿN�ÿN�÷�N�?.�N/?N/��/>/N�?N/�>��>�?�/// O�ÿN�ÿO�ÿ�/?�O/ÿ�./?��> �>O/ÿN�ÿN�>��>�
N��>/�?�/>�?�/>/N�?N/�ÿ/��>N� O//ÿ��/>/?�>.>.�/ÿ�/>/./.�>/�/�.ÿ>��ÿ/.

�/>N/ IMMERSIVE STORY  
�>��?.�N�?N 16. WANDERLUST AFTER FILMS  

�?/ �>/�ÿ/�N�?N./�?NO/ÿ�/>.��>/�ÿO��>/N�ÿN�>��>�N�.?/�?.�?����>��?//>�/N�/�/.ÿ>�O�/ÿ�>� N//?/�//>�N�O�
N/�N./?/��/��?//>�/ N�.N�ÿN��?O��>///..�>��?N �>///.N��?�>��///O/>�>///.�>/N�>��>�
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27

���?N 4 
�/�>//>�?. 

�>��>/N�O��O//?/.>�.�>/
27



O��>/�?N�>��>��/�N�/��>/.>�/> �?ÿ/>�?.N�ÿ�?�>/.>�/>�ÿ/.�/>�/��>/.?/.>/�ÿN�>�/>��?��?ÿN�?N./�>�    
�?N�?�>�N�?N./�ÿ/��?��>/�ÿ/�N�?N./�>/��O����>��ÿ>� N N�ÿO�ÿ /�ÿ/.�>�.>�/?��?N�?�>�O��ÿ>��>/�/>� /�ÿ/.�>�.>�/?�  
�?N�?/�ÿ>�?N�?��>�>/�� /�ÿ/.�>�.>�N/��� �?/O���>/�� �?ÿ�/>�/��>/ O/>/>�>/.ÿ.>��>/.>�/>�ÿ>��>/�ÿ/�N�?N./
�>/�� N�?N//>N�/>>/ÿ/��ÿ�/>//?ÿ�>/�ÿ/�N�?N./�>/��O��/>���/��/>N�.N�. N�./?/>./>N/?.��?��?O 
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.�>��>/�N.>�///�/��>/�N/�N�?N./�>/���/��/>N�.N�.4.1

4.1.1 .�>��>/�N�>/�?��>.>��O>�>/�N/�N�?N./�>/��O��/>���/��/>N�.N�. 

�>/��N�/?.�N./?/��>�/>��?N.?�?��/�N.//��>�O/>.?��/N�. �>/�?��>�>/��O/ÿ/?�/>/N�ÿ/O�O��>�N�÷�   
.>N��?N�÷� /�>N�O�N�/?N/�/?/.?�?��?N�>�?N�.?ÿN�÷>//>.�?O�?/ "�>/�ÿ/�N�?N./N�.�>/��" �>N��?O�/.?ÿ���?O��>�O�/�>�       
�>/�?��>�>/�ÿ/�N�?N.//.ÿ>�.?N�.?� N�.���>��/�/�ÿ/.�>��?NN�?N./�ÿ/�O��>/�?N�>��>/�?O/ÿ�>/��N�ÿ/?��/>N.��ÿ
.?�.>��>��>/�ÿ/�N�?N./�?/N�÷�/?/O�.?�?��/��>/�?��> �>/�?�N�/?N/��>��ÿ>��?O�>�/?/�ÿ/.�>��>�.>�/?� .>�N/��� 
O/>.>��>/.>�/>N�ÿ>/>/?.ÿ/�/ÿ//N�÷��?�/�/>� N�.O�ÿ/>/�ÿ/.�>�/?���>� N�÷>//>. O/>�/>/N�?N./�>��?NO���ÿ>��?�  
�?��?O 
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/>N�N�O��>/.�/>�?�/>�/�>� 

�O>/�O>�?N.�/>�?�/>�/�>��>/
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(/��N�>///>��) 

¥  .�>�?��?��>/��N�/�>/��  
 (/��N�>///>��) 

¥  �//�>/�?��>�>/��   
¥  /?N� N 

�>/�O>N�>��>�/>//N>� "�N>.�? �>" (�O��OO>) O/> "�N>.�/>�" (�/>.�OO>) 
 .?����N/�/N>�O�O�N�/��>.�>��>/�O>�>��?N.?�N/N./��/>.>��?�

�/>/�O>�>.�>/�? �>.>��O>�>/�N/�N�?N./�>/���/��/>N�.N�. 

.>��?N 4.1 ���>�/�ÿ>�?N�>/�?N�>��>�N�?N/�?��>.>��ÿ>�>/�ÿ/�N�?N./�>/��

O�ÿ.>�///�/��>��/>ÿ//?//?��>/O/>/?��>�/>.��ÿN�?./�?��?/ �>/�?��>�>/�ÿ/�N�?N./N�.�>/�� N�..>��?/
//?��>/.?�?��/��>/�/>/>/�?��>/�ÿ/�N�?N./�?NO/ÿ��O��>/��/?.ÿ/�/ÿ//O��>/�/>/>/O/>�?��>/�/?�.>�/�///�>�>
O/>/?���/// O/>�?/���>.�>��>/�?��>O/ÿ�>/��N�ÿ/?��/>N.��ÿ�>��>/�ÿ/�N�?N./.?�.>� �>N����>�.?�?��/�
�>/�ÿ/�N�?N./O/ÿ��/>N�.N�. (���.) �?/ �>/�?/�ÿ>�?N.ÿ�N./>/�>/�/>�O/ÿ�?��>/���ÿ/�N�?N./ �/>�/��ÿ/.
�/>�/��>/�?��//��>/���?N/?�/>/�/ÿ// O/ÿ�?O�>�?O/>�?��>.>��ÿ>O/>�/>�>/O/ÿ�/��?��/>� �>/N�/�>
�/>�>.?/�?��ÿ O/>N�?N//N.��?��/>/?��?//ÿ �?��ÿ/�N�?N./ O/> Tourism Product /?N� N  
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4.1.2 �>/O�N��/>N.��/��>/���N/�N�?N./ 

�?ÿN�?N./�>��>�//>�//>..>�.ÿ/�N�ÿN.�//>///�O��>/O�ÿ��/>ÿ/�>/���ÿ/�N�?N./ N�.O�ÿN���ÿ.?�..>�O/>
�/>/�/ÿ//O��>//?��?��ÿ/�N�?N./ N�..>/>/�O�ÿ��>/��N�÷� 3 />�?� �?/  

/?��ÿ>�/�>N��?ÿN�?N./�>��ÿ>��>/�/>�N�ÿN.�/O/ÿO�ÿ��/>ÿ/�>/���>/�/>N.�.>��ÿ>�>/�ÿ/�N�?N./ N�ÿ� CSR Outing, 
Homestay, RT (Responsible Tourism), AGRO (N�/�/�///), Creative Tourism //?/O�ÿ�/.ÿ>��/ÿ>�N �>��>�N�ÿ�
�/��>��/?�.>�/ N�ÿ� .>/�/?���/// �///�>�> N�÷��ÿ� 

�?ÿN�?N./�>�N.�/O/ÿO�ÿ��/>ÿ/�>/���>//?�O���>/�/>/>/�>� N�ÿO�ÿ �/>ÿ/�?N�/>/>/�?��>/�>/�ÿ/�N�?N./N�.
�>/�� �/>ÿ/�?N/?/?�/�>N�÷� Entrepreneur �?N///�?/N�÷�N�/?/�ÿ>.N�.�?�>��>��/>//?.ÿ/�/ÿ//�/��>/��O/>O�ÿ��÷�  
�>/N�ÿ/?��/>N.��ÿ O/>�/>ÿ/�?N/?�/>/N�÷� Entrepreneur O�O�O/�O�N�>��>/�>�O�ÿ/>N�ÿO/ÿ�/>/.?�?��?�O�/�>��/>//?    
.ÿ/�/ÿ//�/��>/��/>��?� 

�>N��>/O�ÿ��/>ÿ/�>/���ÿ/�N�?N.//?�/>N.��ÿ�ÿ/�>/�?��>�>/��/.ÿ>�.?N�.?� �ÿ/.O/ÿ/�ÿ/.�>��?NN�?N./�ÿ/�.>/>/�
�?/��O�/�>��>/.ÿ�N./>/.�?�.�>��?NN//>>./�?�.?�..>�O/>�/>/�ÿ/��>/�/��>/�� N�.�>/�?/��N���ÿ�>/O�ÿ�
�/>ÿ/�>/��.?//?�N�/��>/�?O �//�?�>��>��/>.��>/�ÿ�/��?��ÿ/�N�?N./ N�?N/�?N�.?ÿ�>/O�ÿ��/>ÿ/�>/��O/>O�/�>�  
�>/�?��>�?N�?�N�� O/ÿ/?�/>/.?/�?��ÿ/>//ÿ>��/>N.�.>��ÿ>�>/�ÿ/�N�?N./�?��/>.��>/�ÿ�/��?��ÿ/�N�?N./ ./��/ÿ/�
�?��/>.>��>.>��/�/?�O���>/�/>/>/�>��>/��

/>�?� 3  
�>/���?N/?�/>/�N>.�O�O�N.?�N/N�/O//

�O/��N>��>/�?��>/?�/>�

/>�?� 1 
�>/���?N/?�/>/�/O//.?� 
.>/>/�N.�/�>.N�ON/. 

/>�?� 2 
�>/���?N/?�/>/�/O///>�?�/�>N� 

O�N.?��O/��>/�O>O�>�O>O/>�>/�?��>

N�.�>/��/>�?� 1 O/>/>�?� 2 �?//N>/?
�/>/�/O//O��>/�O>�>/�/>�O/>N�/�>
�/>�>.?/�? ��N �>N��/>�/��O/. 4 �/>�>/ 
N�OO�N 
1) /.?NO�O//N��N/�N�?N./�?N/?�?N/N.?.� N�O�O//N�

�N/�N�?N.///��?N.>/>/�N�?N//N.��?�N.O��>�
�N/�N�?N.///?� O/>/?�/?�.>�/�///�>�>O/>
/?���///�?N�>��?��?��N/�N�?N./ 

2) �>/���?N/?N�/�./O>��>/�/>/>/�?��>/�?N�? /?/?�O��
�>/�/>/>/�?��>/�?NN�/N�O. �?O�O>�?NN�O/O�O�O/>/?
/>.?.�?.�N  

3) �>/./O>�.N/�/N//�/���O��>/�� O�N�/�O>�?N
�/>//?��>��/��?�N�� O�N�O.����>�/�O>�?N�?N
O���N>�O/>.?�N./>/O/��>N��?� 

4) �>/���?N/?�>/.�?�.�>��>�.>�/?�O/>.>�N/��� 
N�O /?��>/.�?�.�>��O >�N�/�./O >��?O ��>�    
�O>��>/�/>� O/>N�/?/�N>.�/>//N///?/�?�
/�N/.�>��N>� N

�O>� Find Folk DMC �?ON�?N./�>��O>��>/�N/�N�?N./�>/���?N/?N/�>./N//�>��?��>/�� 
N�OO�N��/>N/�>/��N�?N/�>/�O>N�>��>�N�?N/�?��>�>/���>//>�?��/>/�/O// 3 />�?�

/>�?� 3  
Find Folk .N��?/�?��>

/��?O ��?NN�?N /�?��>.?�..>�

/>�?� 1 
Find Folk .>/>/�.N� 

�?��N/�N�?N.//��?O ��?NN�ON/�

/>�?� 2 
Find Folk �O/�.N��?/�>�
/��?O ��?N/N//O/O�/>�>/

.>��?N 4.2 �>/O�ÿ�/>�?��/>/�/ÿ//�/��>/���>/�/>/�>�N/O��/��?ÿN�?N./�>�

É
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4.1.3 �>��O/.O/>/>�.//��/��>/�/?��?��>/�N/�N�?N./�>/��O/ON�>�N� 

�/�>��>/.?/.>/�ÿ�?ÿN�?N./�>�O��/>N�O� Ò�>��ÿ/.O/>/>�.//��/��>/�/?��?��>/�ÿ/�N�?N./�>/��O/ÿ
N�>�N�Ó �?O�O��/>ÿ/�/��?��?��>O/>�?��>/�/>� O/ÿ�/>/�>�N/O��/��?� N�ÿ�?��?O 

1)A�ÿ>��/?�.>�/�>��/A�>�O�/���/>ÿ�O//ÿ�?N/?�/>//?ÿO/>�?�/>./?.O//ÿN�ÿ>/>.>��ÿ/ �>��?�/>�>��>/�/>�
.?�N/ÿN�?.��/ �ÿ/��>��>/�/>�/?�?�?� O/>�>��/>/N�÷�/?//>�?� �>��?�N/ÿ>N/?N/��?N�? �>��/>/.>/>/�O��>/.?N/.>/ 
O/>�/>//?N�O� �>/��//��>/�ÿ/�N�?N./N�÷�/>�?�N./>/ N/ÿN�ÿ�>ÿ/N�N�O/�?N O/>�>� Entreprenuer Mindset �?O/ÿ�/�.�/�
�ÿ/�>/�/>�N�ÿN/ÿ//�N/O/ 

2)A�ÿ>��>/�?��>�/>�.?��ÿA�>///�O���/>�>/ (Service Design) .?�N/ÿ�/�N��.ÿ�?��ÿ/�N�?N./�/>N.� FIT 

3)A�ÿ>��>/�/>/>/�?��>/AN�>��>/N�/?N.�O�/���>�///�>/�ÿ/.�/?O� �>���/>ÿ�O//ÿN�ÿ>/>/?��ÿ/��ÿ/ �/>/N.?N.�
�ÿ/�>/.?�N.?.�>�N�ÿ��/��>/�� 

4)A�ÿ>��/>/.?/�?��ÿ.>.O��>/��A/>�N�>��/>/N/ÿ/�//.�?� 

5)A�ÿ>��>/�N.�>.O/>�>/.�?�.�>�A�>��>///�.>�///�/�/>�� N�>��ÿ/�/ÿ>�/>//ÿ>��÷>.�/>�O/>  
�÷>.�?��>�?NN/ÿ�/>.>��>��?� 

6)A�ÿ>��/>/N�ÿ>O��/��>/��A�>/��O�.>�///.?��>��/>/N�ÿ>O��?N�?��ÿ/�/ÿ>�>/���>��>/��N/ÿ�?N�÷��ÿ/�
N�÷��>/���ÿ/�N�?N./ O/>.?�/?�>�.ÿ/�N�ÿ>O�/ÿ>�>/�ÿ/�N�?N./N�÷�/>�?�//?��>��?O/ÿ�>��>/��.?��>N��>O�ÿ�>/�ÿ/�N�?N./


4.1.4 �O//?/�?N�?ON�?N./�>��>�//?��>N�O/?��>�N�/��>/.>�/>�.�>�///O/>�/>/�O/��>/�/� 
�?��N/�N�?N./�>/N�.�N/�>/�N/�N�?N./�>/�� 

�/�>��>/.?/.>/�ÿ�?ÿN�?N./�>��>�//?��ÿ//?/�?N.>/>/��?/> References O��>/�?�>��///�>��>/�/>�N�ÿ 
�ÿ>N�?N/�?/ O/>N�÷��>��/>�/��>/�?�.>�O�/��>��>��>/�/>� �ÿ//?/�?N�ÿ/��>/�?N�O�ÿ />�> 

N�?N/O�ÿN�÷��ÿ//?//ÿ>�/>� (References) O��>/�?�>��///�>��>/�/>� �ÿ//?/N//ÿ>�?O�///?�/>/�ÿ>N�?N/�?/ O/>
.>/>/�O�ÿ�/>�/��>/�?�.>�O�/��>��>��>/�/>�N�ÿ  

N�?N/�?N�O�ÿO��>///�O���>/�?N�>��>��ÿ>��>/�/>�O/>�>/�?�/�N���ÿ �ÿ//?/�?N�ÿ/��>/ />�> �.�>�/// 
�/>/�ÿ/��>/O/>�/>/�>�//?��/��?��ÿ/�N�?N./ Decision Making Process �/>�/��>/�?�.>�O�O��>/N/?/��>�//>.
�/>.�>� �/>/.�O��/��/>ÿ/ Generation Z N/�>.O/>�ÿ/��>��>/�?�/>��?��ÿ/�N�?N./�/>ÿ/ FIT �ÿ//?/�/� �?��ÿ/�N�?N./
�>/N�.O�/>. Segment  

N�?N/N.�/O�>O�/�>��>/�?��> O/ÿ�?��/>ÿ/�>/���?N/?�>/�?��>/�>/�ÿ/�N�?N./N�.�>/��  

N�?N//>N�/>>/ÿ�÷��?.�?N.ÿ��/�ÿ/�>/�?�.>�O�N�>��>��ÿ/�N�?N./�>/���/��?��ÿ/�N�?N./�>/N�.�/>ÿ/ FIT  

N�?N/.>�/>�.�>�///�>/�?��ÿ>.O�ÿ./.�/��?��ÿ/�N�?N./�>/N�.�/>ÿ/ FIT  

N�?N/�?�/>/N�ÿ>O��/>ÿ/N�÷>//>.�?N/?�ÿ/�>/�ÿ/�N�?N./�>/�� Brand Perception �/��?��ÿ/�N�?N./�ÿ/  
�>/�ÿ/�N�?N./�>/��  

N�?N/�/?��?��>/�ÿ/�N�?N./�>/�� O/ÿ�?ÿ�/>N.�N�ÿ>O�.>��ÿ>�/>N.��>/�ÿ/�N�?N./�>/�� O/ÿ�?ÿ�?��>///�>��>/��
.>/>/��?��>.>��ÿ>O/>�/>�>/O/ÿ�/��?��/>/�ÿ/��>/�/��?��ÿ/�N�?N./ 
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�/>/�?NO��>/�N/�N�?N./ 
N�/?N. 4-5 �/?O��N/�? 

�?�/>.?.  
.>��>/?�//�N�?.�N/�?/  
/>��?N.>� 

/>�?��>/.>�/>  
�/>��>�/?

26.78 %

/?/>.N�ON�/?N./.?NO��N/� 
15,001 - 30,000 �>� 
�N/N�?/�

? ?

.�>�.>� 

.//. /?�>�/

N�.�>. 45.82%

N�./�>� 54.18%

N�/�>�N>� N  
O� YouTube

N�/�>�N>� N 
O� Tiktok

.?N/O�N��?� O��/>/  
N�/�?//N ///

.?N/N�/�>

1 

2 

3 

�>//?.N/�/N//O��>//>�O��
�>/�N/�N�?N./.>.O��/>N�.

.N/�O/�NN�O� 
��?��>��/>/?�N/���  

36.36%

��/N//N�>��>�
N�?N /��/>N/O/�N

�/>N�. 
(4 ���>O�N�)

/>.>N//>/>�O��/N/�/�O>

15 /?�

N�O��?O/?.N/�/N//O��>/
/>�O���N/�N�?N.N�N>�?O� 

�>/�>.N/��?/

/�N�N>//��?O 
(�/O//���?�)

/�N�..>/.>�>/�>

�>/�>�?NO�ON�>��>�

1 

2 

3 

N./.N�.N�?NO/O
�/>�>/O��>/��

/?.//N��?NO/O�/>�>/
O��>/��

N/�O//�?NO/O�/>�>/
O��>/��

�>/N/?/�/?�O���?N�?�

1 

2 

3 

�>��///�?N.�O�

1 

2 

3 

�N>./?� N�O�/>�
.�>��?NO��>/��

�>//?��/>�>�/
�/>�/�/>/>/
�O/��>N�

�/.>/�/? ��///  
/>�?�?/>��/>/N�O�/.?N
�/��>/��

O//N��N/�N�?N./

�>��N>./?�/�>��//>/

/O>�/>/>//N�/?N/��?N/

�O//?/�?NO�OO��>/�?�.>�O�

1 

2 

3 

O//N��N/�N�?N./

�>��N>./?�/�>��//>/

�>�O.��/
�>��/>N��?

�O//?/�?N/?��>�/��N/

1 

2 

3 

N���>N� (Facebook)

N/�N (Line)

 �>N��N/� (Tiktok)

N�?.�N/N>N/?N/� (/?/>/) 

1 

2 

3 

/>�.�>O�// 
(Instagram)4 

N���>N� (Facebook)

N/�N (Line)

 �>N��N/�  (Tiktok)

O�/N/?�.>�

1 

2 

3 

�N>��>/�?��>.

N���>N� (Facebook)

N/�N (Line)

�/�N/N>O/ON�?N/�/��/?O�?�

1 

2 

3 

.>�N/�?/

.?/>.>��?NN/?/��N/�N�?N./

1 

2 

3 

.>��>/?�//�
N�?.�N/�?/

.>�O�O

ProÞle �/��?��N/�N�?N./�>/N�. 
�?N.�O�O��>/�N/�N�?N./�>/��

N�?O//>�N>� N 
O� Facebook 

/>.�>/�N>� N 
O� YouTube

/>.�>/�N>� N 
O��N/�N�/�?.�N

N/O�N�?O//>//?//?/>/ N�.�N

1 

2 

3 

/?�/?O�O//?/�>�.?N/ 
N�N�?.//?N�?.�/� ���.

/?�/?O�O//?/�>�
N/O�N��N�/� ���.

/?�/?O�O//?/�>�
N/O�N��N//?/.?N/
�/�/�N/.�>�/?�

/?��N>/.>/�>�/�N/.�>�
.>�/?�O/>N/���

1 

2 

3 

/?��N>/.>/�>��>/ 
�/��N/�/��>��/O�/O�>�  

/?��N>/.>/�>��>/ 
�/��N/�>���O��?O��?N 
(N�O>�/��?N�?�/�>/�O>�)

/?��N>/.>/�>� 
�>/�/��N/

1 

2 

3 
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/?��N>/.>/�>��>��/ 
O��?N/.?N�/>N/.?��///�N/�N
N�?./�?� 



N�O�/>/ 
�?N�N�O� N�O�/>/�//�.?. N�ON�>/N�O/�/>/�?� N�O�?�/>�/ 

./O>�N�?N /�O//N
N�ON/O�/?���/// 
�> N./�/��>/��

�>��>/N��N/�N�?N./�>/��10 �>��N>�?N./O>� Ó�/>/�/>�?�O�Ó

��O��/>N/

* �?��//��>� 5 /?��?�O/��/��>��N>�?N�/>N/N�O>//>. Ó�/>�?�O�/>��?N.>�Ó �>��>/N��N/�N�?N./�>/��

��O��/>N/ ��O��/>N/��O��/>N/ ��O��/>N/

O�N�.N/��/>��O/.�?��?.�>��>�/>�.>�/��?��N/�N�?N./�>/��6ÓO/��?�O�O��>///�N�>��>��N/�N�?N./�>/��Ó

42.88%
.?�.N/��?N�� 
O��>�/>�?.

N�?N./O���?���>�>/   

N��N�N�O��/>N/

Fun Experience 

26.00%
.?�.N/��?N�� 
O��>�/>�?.

N��N�N�O��/>N/

14.16%
.?�.N/��?N�� 
O��>�/>�?.

N/./>�/>/.>�/�.�>. 

N��N�N�O��/>N/

/>�?/��O//N�/���N/�

12.52%
.?�.N/��?N�� 
O��>�/>�?.

N��N�N�O��/>N/
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N�>��/>.��>/�NO�/�O//N

2.78%
.?�.N/��?N�� 
O��>�/>�?.

N��N�N�O��/>N/

.?�.N/��?N�� 
O��>�/>�?. 1.66%

�?��?/N�O����O/��>N� 

N��N�N�O��/>N/

N�O�>/��>.?/�?��N 
�?NN�O�/>�/

N�ON�>��/>.��>/�N 
�?NO�/�O//N  

(Unique Experience)

��O��/>N/ ��O��/>N/

N�O�>/N��/?�

��O��/>N/

N�O//�O�O�?/>��?N 
O���N>� //?�/�? 
�>��?/>��/>�O>/?�

��O��/>N/

N�O�N/��/>.

��O��/>N/

�>� 1 O� 5 /?��?��/��>��/>N/ Segment

�>� 1 O� 5 /?��?�O�N/>�/>N/ Segment
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�/>/�O/��>/�O>� 
Product
�/>/�O/��>/�O>��/>�.?��N�>��>/�N/�N�?N./ �/>/�O/��>/�O>��>�//>.�>��>/�N/�N�?N./

�/>/�O/��>/�O>� 
Product
�/>/�O/��>/�O>��/>.��>/�N�>��>/�N/�N�?N./ �/>/�O/��>/�O>��>/O/O�/>�>/�>��>/�N/�N�?N./

�/>/�O/��>/�O>�/>�>�>��>/�N/�N�?N./ �/>/�O/��>/�O>��N/��>��>/�?��O>/�N>.

�/>/�O/��>/�O>��>/�/>�>.?/�?��N �/>/�O/��>/�O>��>�/>�/�?OO/O�/>�>/�N/�N�?N./

�/>/�O/��>/�O>�/?�/�>�?O��?N�>��>/�N/�N�?N./ �/>/�O/��>/�O>��?��/>�/�>��>/�/>�

�>/���///?�>//?�/>.>N��N/./O>��?N/?�/>/N��N�N� 
�>�.�>�?�.�///O/>///?//?N�/>�.�>�N�N>O�N

�>/���///?�>/�?�O.�� />�?�?/>� �/>/N�O�/.?N  
O/>.>/�/? ��///�/��O/��>N��?N./O>�N/�/?�/�N 
�/��>/��

�>/���///?�/>/./.�>/�>��///�>�>�?NN��N�N�  
O/>O���N>��>�O//N��N/�N�?N.//?N�N

N�/O�//O/>�>��///�>/�N/�N�?N./�//�O>N.�/�/>/
N��N�N��/��>/���?NN�O�N/�/?�/�NN��>>O/>�N>.�O�

N�/O�//O/>�>��///�>/�N/�N�?N./�//N�>�N/�>.O/O 
�?��N/�N�?N./N�>��>/N/?.�/?O�/>/N�O�/.?N O/>///?/
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15,001 - 30,000 �>�

.�>�.>�

.//. /?�>�/

1,083 �>�
�N>O�O�N>.O��>/�N/�N�?N./�>/��N�.N�/?N.
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�>/O/O�/>//?O O/>.?/�?.�/>/O���N>��>�/? ��/// 
.?/�?.�///�>�> //�.O>//�.>�/>�///�>�> /�>/?�/N
�///�>�> //?/N�O�O>�/>N.��NN�?N/.?��/ N�?N/��>�N�N�O�
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�>/��N�>�
�///�>�>
�>��>N/

�>/��N�>�
�///�>�> 
�N> .?N�> �OO>

�>/��N�>�
/? ��///
O/>�/>N��?

N�O�>/N��/?�

N�O�N/��/>.

N�O//�O�O�?/>��?N
O���N>� 

//?�/�?�>��?/>�
�/>�O>/?�

N�O�>/N��/?�

¥ �>//?/>//�>/�/�N/N>�/>.��>/�N //?/�>//?
.?�/?�/�N/?�//�/>�/�>� //?//>�/?/�>/?��? 

¥ �/>///>�//>.�/��?N�?�O/>�>��///O��>/�� 

¥ �/>/N�O�N/�/?�/�N�/�.>��O>�O/��>N�O/>/>/>/ 
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/>.�>/�N>� N O� 
�N/�N�/�?.�N

�/>/�N>.�O��/�
�>��///�?NN�O�O>

.�>��?N�N/�N�?N.//?N� N 
�?N/.?NO�/ON�?.��?��>/��

�/>///>�//>.�/�
�>��///  

�/>/�N>.�O��/�
N�/O�//O/>�>��/// 
�>/�N/�N�?N./.?�N/N/>��/

�/>/�N>.�O��/�
�//.>�>.O/>..>�
O/�/O//�/��>/��.?�
N/N/>��/

.?�N/NN�?N//?N��N/�/>/
�/O//O��>/O/O�/>�>/
�/��>/��

�N>/>/>/ 
276.85 �>�*

�N>�?O/�/�/ 
�/��>��O/��>N� 
398.62 �>�*

/>�/�>�/O>��O>/ 
.>��O>�O/��>N� 
292.27 �>�*

N./.N�.N�?NO/O 
�/>�>/O��>/��

/?.//N��?NO/O 
�/>�>/O��>/��

N/�O//�?NO/O 
�/>�>/O��>/��

O//N��N/�N�?N./

�>��N>./?�/�>��//>/

/O>�/>/>//N�/?N/��?N/

�>��///O��>/��

N�?O//>�N>� N O�  
Facebook

/>.�>/�N>� N O� 
Youtube

�N>O�O�N>.O��>/
�N/�N�?N./�>/��

* �>�N�O��N>N�/?N.

�N/�/?�O/>N//>�?N/?��>N/?/��N/�N�?N./ 
/?�/.>� N.>/N-/>�>�.N/ .>�/N N.>/N />�>�.N

/>.>N//>�>/�N/�N�?N./�>/��  
1 /?� (�?O��N/�N�O>O/>�N>. //?/N/.N��>��/>��?�)

�>/���>N/NO�N�>�//>.//?� 
O�N�>//�/>�>/���?N�N>-
.�O�/>//N>��>/N�>��>�

N�.N�/?N.

 12 /?�
N�O�N/��/>.

�>//>�O��N�>��>�
�N/�N�?N./�>/�� 
/N/�/�O>

N�O//�O�O�?/>��?N 
O���N>� //?�/�?
�>��?/>��/>�O>/?�



�/>/�O/��>/�O>� 
Product
�/>/�O/��>/�O>��/>�.?��N�>��>/�N/�N�?N./ �/>/�O/��>/�O>��>�//>.�>��>/�N/�N�?N./

�/>/�O/��>/�O>� 
Product
�/>/�O/��>/�O>��/>.��>/�N�>��>/�N/�N�?N./ �/>/�O/��>/�O>��>/O/O�/>�>/�>��>/�N/�N�?N./

�/>/�O/��>/�O>�/>�>�>��>/�N/�N�?N./ �/>/�O/��>/�O>��N/��>��>/�?��O>/�N>.
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�/>/�O/��>/�O>��>/�/>�>.?/�?��N �/>/�O/��>/�O>��>�/>�/�?OO/O�/>�>/�N/�N�?N./

�/>/�O/��>/�O>�/?�/�>�?O��?N�>��>/�N/�N�?N./ �/>/�O/��>/�O>��?��/>�/�>��>/�/>�

O�/�>� Community Tourism Future Scenarios �?N/?O.>�.�O�/>��?N.>�

�/>/�O/��>/�O>�/?�/�>�?O��?N�>��>/�N/�N�?N./

�>/���///?�>//?�/>.>N��N/./O>��?N/?�/>/N��N�N�
�>�.�>�?�.�///O/>///?//?N�/>�.�>�N�N>O�N

�>/���///?�>/�?�O.��/>�?�?/>� �/>/N�O�/.?N  
O/>.>/�/? ��///�/��O/��>N��?N./O>�N/�/?�/�N
�/��>/��

�>/���///?�/>/./.�>/�>��///�>�>�?NN��N�N�
O/>O���N>��>�O//N��N/�N�?N.//?N� N

N�/O�//O/>�>��///�>/�N/�N�?N./�//�O>N.�/
�/>/N��N�N��/��>/���?NN�O�N/�/?�/�NN��>> 
O/>�N>.�O�

N�/O�//�>/�N/�N�?N.//?�/>/.?�/.>N� �/?�N�O�>/
.�>��>/�NO/>�/>/�O/��>/�/��?��N/�N�?N./

N�/O�//O/>�>��///�//N�>�N/�>.O/O 
�?��N/�N�?N./N�ON/?.�/?O �/>/N�O�/.?N  
/? ��///�/��>/���O/��>N�

N�O/?��>/�O/�/?��?NN�O�/>�/N/�/? �/>�>/�O/. 
�/>/N�O/O� /?/>/.>� O/>�O/�/?��O/.//..>O/

O.NO�O��>/�N/.N//?/O/>O�O�?�/>O/OO�N 
�?��N/�N�?N.//.N>�//�N/O/O/>�/��>�

N�O/?��>/�O/�/?��?N/�/>N��>���O��>/��

/?�N/��>��>/�>��N/.?N/.>/N�?N/./��>/�O//?/ 
O//N��N/�N�?N./ />//N>��?��N/�N�?N./�?��>/�� 
�N/�N�?N./�?N.>�/�O/>//�N/O/

.>/>/��/��?N�?� �>/�/>�>//?N� N ///�>� 

.>/>/��O>/>�N>O�O�N>.�N>�/>��/?�N�/?�>�N>� N N�O

/>���?O��/��>/�>��N/./��>/ �>/�/��?N�?�  
�/>�?N��>/N�O>�?� �///?�/>/.>�/�//�N/O/ 
O/>/?�/>.>��>.>�

�>/�>�/>�>N�/O�//O/>�>��///�>/�N/�N�?N./ 
�///?�/>/N//>>./�>��O>�/>�>

.>��O>O/>�/>�.?��N�>/��/?�/>/N//>>./�>� 
�O>�/>�>O/>�/>/�>O/�N>

�/>/N//>>./�/�/>�>N/?N/N�/?.�N�?.��?� 
�>/�N/�N�?N./O��>/��/?N��?N/?N�/O�//O/> 
�>��///�>/�N/�N�?N./�?N�/O>.�/>��?�

�>/���///?�>/�?��O>/�N>.N�/O�//O/>�>��/// 
�>/�N/�N�?N./�N>�//>�//>.�N/��>� N�N�  
�>/N�O>/N////��?� N/O�N��N�/��>/��N/� N�O��O�

�>/���///?�>/�?��O>/�N>.N�/O�//O/>�>��/// 
�>/�N/�N�?N./�N>�N/O�N��N�>��>/�N/�N�?N./�/� 
/��N�/.>�/?�

�>/���///?�>/�?��O>/�N>.N�/O�//O/>�>��///�>/
�N/�N�?N./�N>�N�/?/�N>.�>/���N/�N�?N.//?N� N //?/
N/�O//

�O>N.�/�O//?/�N/�N�?N./�N>�.?N/�/>N.�//�N/�N N�N� 
Facebook, Line, Instagram, YouTube, TikTok

�>/���///?�>/�/>�>.?/�?��N�>/�N/�N�?N./�>/��
�N>��>��/ N�N� �>/.?N/.>/�N>��>/�/��N/

�>/���//.N��N>/.>/ �O//?/�/>//?OO//N N N�?N /
�/>�>O��/>/.�O��/��?��N/�N�?N.//.N>�./ON>N.//

N��N/�?O�O>N�?N./.>/>/�O/O�O>O�>�O>N�?N./�?��>/��>�?�>
�?/�/��?��N/�N�?N./�?NN//>>./�?�/? ��///�O/��>N�

�>�.>�O/>�/>/N�O/O�O/O�/>�>/�/��?O�?NN�?N./�O/� 
N�N� N�O>�/��?N�?� ��?��>��>.�/��?N/>/>� ��?��>�
�?�/� ��?��>���.O>. N�O��O�

N��N/�?O�O>N�?N./�///?/?�O���>/�O>N.�/�/>//?O/
.?/>�?��>�O/��>N��/��>/���?N�N>.�O�.>/>/� 
N�O>O�N�O�N>.

�?N�?��///?�/>/.>�/� N�O�.?�.N/� .>/>� 
N�O�/>N�?.�N/?.�/O/.

/O/��OO>�///?�/>/.>/>� �//�.?. O/> 
/?�O>�/��?NN�?.��/

�/>N/�N�.//��?N�?��///?/>���>/�?O/ 
O/>�O/��?�N/NO/ON�>�/?��/>.O�N�?��N/�N�?N./

�///?.?�.N�/>�N�/?/�N>.�>/�N/�N�?N./�>/�� 
N�?N/�O>/�O>�?NO/O�O//?/�>/N�>��>�O�N�?��N/�N�?N./ 
�/>N/N�O>//>. .O>//?��>/���N/�N�?N./O��?O��?N/N>�N�/

�>//?.?�.N�/>�N�/?/�N>.�>/�N/�N�?N./N�.�>/�� 
N�?N/�O>/�O>�?N�?��>��///�>/.?N/.>/�>/�/>� 
N�?N/�>��?��?��N/�N�?N./�/>N/N�O>//>.

�>/��/?�>/N�?N//N.�N.O��>��N/�N�?N./�?��>/�� 
�N/�N�?N./O/N�/?N� O/>N.�/�>.N�O� Package  
�>/�N/�N�?N./�>/��

¥ �?//�> = �/>N�O��?NO���N>��>��/>N//?N�
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4.4
.>�///�/��.�>�///�>/�N/�N�?N./�/� 
�?��N/�N�?N./�>/N�.�?N.�O�O��>/�N/�N�?N./�>/��

��./>�.>�///�/��?��ÿ/�N�?N./�>/���>/N�.�?�/� 5,000 �?//.ÿ>� �/>�/��ÿ/. �/>ÿ/�?//.ÿ>� Existing Target 
�?NN�÷��?��ÿ/�N�?N./�/>ÿ/ FIT (Free Individual Traveler) �?NN�>��>��ÿ/�N�?N./O��?O��?N�>/�� �?�/� 2,000 �?//.ÿ>� O/>   
�/>ÿ/�?//.ÿ>� Potential Target �?NN�÷��?��ÿ/�N�?N./�>�//?��?N/?.?�..>��>�ÿ/�N�?N./�>/��O�/�>�� �?�/� 3,000 �?//.ÿ>� 
�� Key Finding �/� Profile �/��?��ÿ/�N�?N./�>/N�.�?N.�O�O��>/�ÿ/�N�?N./�>/�� N�./?/>./>N/?.��ÿ//?/
�ÿ>��/>�>�/.>.�/ÿ �?��?O 
N�. 

�/>ÿ/�?//.ÿ>��?��ÿ/�N�?N./�>/���>/N�. �?�/� 5,000 �?//.ÿ>� N�÷�N�.�>./ÿ/./> 45.82 O/>N�./�>�          
/ÿ/./> 54.18  
�/>N/N�O>//>. 

.?�.ÿ/��/��/>ÿ/N�÷>//>.�>/ Generation �/��?��ÿ/�N�?N./�>/���>/N�.��/ÿ> �/>ÿ/ Gen-Z �>�N�÷�/ÿ/./> 21.96 
�/>ÿ/ Gen-Y �>�N�÷�/ÿ/./> 39.82 �/>ÿ/ Gen-X �>�N�÷�/ÿ/./> 20.38 O/>�/>ÿ/ Silver Age �>�N�÷�/ÿ/./> 17.84 O/>
N/?N/�?�ÿ//?/�?O�//�/>O�ÿ�.?�.ÿ/��>/�>�/?�/�>N�>N/N�>/ (N�.N�÷���N�?./�?��?��>/O�ÿ�.?�.ÿ/��>/ Generation)    
��/ÿ> N�÷��/>ÿ/ Family  �>�N�÷�/ÿ/./> 11.00 �/>ÿ/ Women �>�N�÷�/ÿ/./> 1.36 O/> �/>ÿ/ Hi-end �>�N�÷�/ÿ/./> 1.90 
.?/>.>��?N/>.?. 

.ÿ/�O/�ÿ�?��ÿ/�N�?N./�>/N�.�?N.�O�O��>/�ÿ/�N�?N./�>/���?�/>.?./.?ÿO�.>��>/?�//�N�?.�N/�?//>��?N.>�        
/ÿ/./> 26.78 //�/�/>�?/ �/>�N��O/>�/>/��/ /ÿ/./> 22.02 /?��?� 3 .>�N/�?//ÿ/./> 16.18 /?��?� 4 .>�O�ÿ           
/ÿ/./> 16.00 /?��?� 5 .>��/>� /ÿ/./> 11.18 O/>/?��?� 6 .>��>/?�//� /ÿ/./> 7.84 N/?N/N�/?.�N�?.�/>//ÿ>��/>ÿ/ 
Existing Target O/> Potential Target ��/ÿ> �/>ÿ/ Existing Target �>/?.?�.ÿ/�N��N�ÿ�O��/>�N��O/>�/>/��//?.?�.ÿ/�
.?��?N.>� /ÿ/./> 30.70 //�/�/>�?/ .>�O�ÿ/ÿ/./> 19.50 O/>.>��>/?�//� /ÿ/./> 8.15 �>//?�?� .ÿ/��/>ÿ/ 
Potential Target �>/?.?�.ÿ/�N��N�ÿ�O�.>��>/?�//�N�?.�N/�?//?.?�.ÿ/�.?��?N.>� /ÿ/./> 33.07 .>�N/�?/ /ÿ/./> 17.20 
O/>.>��/>� /ÿ/./> 12.20 

.>�/// 3 /?��?�O/��/� Profile �/��?��N/�N�?N./�>/���>/N�. 

¥ .ÿ/�O/�ÿ�/>�/�/>�?���?��>��/>/?�N/��� �>�N�÷�/ÿ/./> 36.36 //�/�/>�?/�ÿ>�>. N�ÿ>�/�/ÿ>��ÿ> �>�N�÷�  
/ÿ/./> 15.68 O/>/>�?�/>./> �>�N�÷�/ÿ/./> 11.26 

¥ />.N�ÿ.ÿ/��?/.?�.>�/.?ÿO��ÿ/� 15,001 - 30,000 �>� �>�N�÷�/ÿ/./> 38.24 //�/�/>/?/>.N�ÿ 10,001 - 15,000 �>�         
�>�N�÷�/ÿ/./> 29.64 O/> 30,001 - 45,000 �>� �>�N�÷�/ÿ/./> 13.14 

¥ .�>�.>�N�..ÿ/�O/�ÿ.//. /?�>�/ �>�N�÷�/ÿ/./> 52.52 //�/�/>�?/.�>�.>�N.� �>�N�÷�/ÿ/./> 34.30 
O/>.//. N/ÿ/?�>�/ �>�N�÷�/ÿ/./> 9.98 

¥ �/>/�?NO��>/�ÿ/�N�?N./.>.O��/>N�.O��÷�?N�ÿ>�/> (�//��?O��÷ 2566) .ÿ/�O/�ÿ�ÿ/�N�?N./.>.O��/>N�.           
4 - 5 �/O?O��ÿ/�÷ �>�N�÷�/ÿ/./> 58.94 //�/�/>�?/ �ÿ/�N�?N./.>.O��/>N�.6 - 7 �/O?O��ÿ/�÷ �>�N�÷�/ÿ/./> 22.36 O/>
�ÿ/�N�?N./.>.O��/>N�. 2 - 3 �/O?O��ÿ/�÷ �>�N�÷�/ÿ/./> 11.16 �>//?�?� 

¥ �?��ÿ/�N�?N./�>/N�.�?N.�O�O��>/�ÿ/�N�?N./�>/��N�..ÿ/�O/�ÿN�÷��?ÿ/?.ÿ/�/ÿ//O��>//>�O���ÿ/�N�?N./N�ÿ>�?O� 
�>�N�÷�/ÿ/./> 60.98 .ÿ/��/>ÿ/�?NN�÷��?ÿ/>N/>N/O/>/>�O���ÿ/�N�?N./�?O�//�/?.?�.ÿ/� �>�N�÷�/ÿ/./> 39.02 

¥ .?/>.>��/��?��ÿ/�N�?N./�>/N�.�?N.�O�O��>/�ÿ/�N�?N./�>/��/?�N�>��>�N��ÿ/�N�?N./N�÷��/>�? N�ÿO�ÿ .>�N/�?/N�÷�
.?�.ÿ/�.?��?N.>� //�/�/>�?/.>��/>� O/>.>��>/?�//� �>//?�?� N�..?/>.>��?N�?��ÿ/�N�?N./N/?/�N�>��>��ÿ/.�?N.>� 
�?/ .>�N/�?/ //�/�/>�?/ .>��>/?�//�N�?.�N/�?/ O/>.>�O�ÿ �>//?�?� 

Key Finding �/� Profile �/��?��N/�N�?N./�>/N�.�?N.�O�O��>/�N/�N�?N./�>/��
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¥ �?��ÿ/�N�?N./�>/N�.�?N.�O�O��>/�ÿ/�N�?N./�>/��/?��>N��ÿ/�N�?N./�?��/>ÿ/O/�ÿN�?N/��/>N�. (4 ���>O�N�///��N/�) 
N�÷�.?�.ÿ/�.?��?N.>� O�ÿN/ÿN�ÿN�÷��>��/>ÿ/ Segment N�/>> �/>ÿ/ Gen-X �>�>./N�>��>�N�÷��//��/?/�?�N�O��?N/>.>
/>��/ÿ> 13 �÷�>O�N�N�÷�.?�.ÿ/��?N.?��/ÿ> O���>�?N�/>ÿ/ Silver Age �>�>./N�>��>�N�÷� Miti-Generation 
(�//��/?/�?N/?./>�>� 3 �ÿ/�/?.  �?N/?�?O��?÷-.ÿ>,�>-.>.+�ÿ/O/ÿ+/?�///�?�)  

¥ �/>ÿ/ Hi-end �?N/?.?�.ÿ/��/��>/N�>��>�N�///?/N�>��>�O��?�//?�O�.?/>.>�/?N��?N/.?ÿ�/�N��.?/>.>��?N/>.?.N�÷�
.?�.ÿ/��?NN��N�ÿ��/ÿ>�/>ÿ//?N� O/>�/>ÿ/ Gen-Z �?N/?��>N�>��>�N��?�//?�O�/ÿN�?.��?��?�//?��?N/>.?.N�÷�.?�.ÿ/��?N.?� 
.ÿ/��/>ÿ/ Segment /?N��>N�>��>��ÿ/�N�?N./�?�//?�O�.?/>.>�N�?./�?��?�//?��?N/>.?. 

¥ .>�///�/��?��ÿ/�N�?N./�>/N�.�?N.�O�O��>/�ÿ/�N�?N./�>/���>/>�O���>/N�>��>��ÿ/�N�?N./�>/��/ÿ/�/�ÿ>
N�.N�/?N. 15 /?� N�.�?N�/>ÿ/ Hi-end /?/>.>N//>O��>//>�O���>/N�>��>�/ÿ/�/�ÿ>�>��?N.>�N�.N�/?N. 18 /?� O/>
�/>ÿ/ Gen-Z �?N�>/>�O���>/N�>��>��ÿ/�N�?N./�>/��/ÿ/�/�ÿ>N�.N�/?N. 13 /?�  

¥ .>�///�/��?��ÿ/�N�?N./�>/N�.�?N.�O�O��>/�ÿ/�N�?N./�>/���>N/?/��?/��/?�N�>��>�O�/?�/.>�N.>/ÿ-/>�>�.ÿ 
//?//?�.>�/ÿ N.>/ÿ />�>�.ÿN�÷�.?�.ÿ/��?N.?��?N.>� O/>��/ÿ>O��/>ÿ/ Hi-end O/> Women �>/?N/�>.N�>��>�O�       
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/>.N�ÿ�//��/?/�ÿ/N�?/�.ÿ/�O/�ÿ/.?ÿO��ÿ/� 30,001 - 45,000 �>� O/>���ÿ/O���ÿ>��/��/>/N��N�ÿ�/>.N�ÿ
�//��/?/O�O�ÿ/>�/>ÿ/ �?/ �/>ÿ/ Gen-Y O/> Silver Age �>N��N�ÿ�O��ÿ/� 45,001 - 60,000 �>� �/>ÿ/ Women 
�>N��N�ÿ�/.?ÿO��ÿ/� 90,001 - 110,000 �>� O/>�/>ÿ/ Hi-end �>N��N�ÿ�/.?ÿO��ÿ/� 110,001 - 150,000 �>�

///

N=5,000 N=1,098 N=1,991 N=1,019 N=892 N=68 N=95 N=550

�/>��?N 4.2 />�?�

�/>��?N 4.3 />.N�O 
.N/��?/

�/>��?N 4.4 />.N�O
�//��/?/

N �?N / � � > �
�?/��/>.N�ÿ
.ÿ/��?/�/>ÿ/�?O
/ > � � /ÿ > 
60,000 �>�/
N�?/��>O�N�
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N.�

.//. N/N/?�>�/

.//. /?�>�/

//O>. / /.N>/O>� 3.20%

52.52%

9.98%

34.30%

1.76%

50.63%

16.32%

31.29%

4.71%

79.88%

9.13%

6.28%

8.52%

85.31%

3.59%

2.58%

0.09%

3.92%

4.46%

91.53%

4.41%

70.59%

10.29%

14.71%

1.05%

61.05%

14.74%

23.16%

100.00%

�/>��?N 4.5 .�>�.>�

�/>��?N 4.6 �/>/�?NO��>/�N/�N�?N./.>.O��/>N�.O��?�?N�N>�/> (�//��?O��? 2566)

//>.N/�> : Ò�>/�ÿ/�N�?N./.>.O��/>N�.Ó O��>�/>�?.�?O //>.�>� �>/N�>��>�N�.?��?�//?�/?N� N �?NN/ÿO�ÿ�?�//?��?N�?�?�

�O/.�/N> 2 �/?O��N/�?

2-3 �/O?O��N/�?

4-5 �/O?O��N/�?

6-7 �/O?O��N/�?

8-12 �/O?O��N/�? 

/>��/N> 12 �/?O��N/�? 1.26%

5.88%

22.36%

58.94%

11.16%

0.40%

1.28%

5.55%

19.13%

62.75%

10.84%

0.45%

1.10%

5.98%

24.86%

54.50%

13.16%

0.40%

1.57%

6.58%

23.75%

57.70%

9.91%

0.49%

1.23%

5.28%

19.17%

65.58%

8.52%

0.22%

1.47%

8.82%

29.41%

50.00%

10.30%

6.32%

13.68%

22.11%

42.11%

14.73%

1.05%

0.91%

6.00%

22.55%

56.91%

13.27%

0.36%

N�O��?O/>N/>N/O/>/>�O�� 

�N/�N�?N./�?O�//� 

N�O��?O/?.N/�/N//O��>//>�O��

�N/�N�?N./N�N>�?O� 
60.98%

39.02%

55.65%

44.35%

55.35%

44.65%

68.72%

31.28%

65.10%

34.90%

54.41%

45.59%

46.32%

53.68%

54.00%

46.00%

///

N=5,000 N=1,098 N=1,991 N=1,019 N=892 N=68 N=95 N=550

�/>��?N 4.7 �>//?.N/�/N//O��>//>�O���>/�N/�N�?N./.>.O��/>N�.

.�>�.>��/��?��ÿ/�N�?N./�>/���>/N�.N�..ÿ/�O/�ÿ.//. /?�>�/ //�/�/>�?/N.� .�N/ÿ�O��/>ÿ/    
Gen-Z .ÿ/�O/�ÿ�>/.?ÿO�.�>�.>�N.� 

�/>/>��>/�ÿ/�N�?N./.>.O��/>N�.O��÷�?N�ÿ>�/> (�//��?O��÷ 2566) �/��?��ÿ/�N�?N./�>/���>/N�. �>��/>ÿ/N�..ÿ/�O/�ÿ�ÿ/�N�?N./
.>.O��/>N�. 4-5 �/O?O��ÿ/�÷ //�/�/> �ÿ/�N�?N./.>.O��/>N�. 6-7 �/O?O��ÿ/�÷ 

///

N=5,000 N=1,098 N=1,991 N=1,019 N=892 N=68 N=95 N=550

�?��ÿ/�N�?N./�>/���>/N�.N�..ÿ/�O/�ÿN�÷��?ÿ/?.ÿ/�/ÿ//O��>//>�O���ÿ/�N�?N./N�ÿ>�?O� .�N/ÿ��/>ÿ/ Hi-end �?N�>N�÷��?ÿ/>N/>N/O/>/>�O�� 
�ÿ/�N�?N./�?O�//� 

///

N=5,000 N=1,098 N=1,991 N=1,019 N=892 N=68 N=95 N=550

�/>/�>�N/O��>��O//?/N�>��>�.>�

¥ O��/>ÿ/ Hi-end .ÿ/�O/�ÿN�÷��?ÿ/>N/>N/O/>
/>�O���ÿ/�N�?N./N/� N�/>>O/ÿ�/>/.?�?��?�           
�>//>�O��O/>/>./>N/?.��ÿ>� N O��>/
�ÿ/�N�?N./ N�ÿ� �?N�?� N.ÿ��>� O/>�>��///�?N
N//>>./ N�÷��ÿ� 

¥ O��/>ÿ/ Silver Age N�÷��?ÿ/?.ÿ/�/ÿ//O�
�>//>�O���ÿ/�N�?N./N�ÿ>�?O� N�?N/��>�O/ÿ
./>�>�O��//��/?///?/ N�?N /�N�÷�         
�?ÿ�?�.>�O�//?�
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��N�?./ 

.>/?.//.>/�?N/?�  

N�?N/��/>N/N/O��/>N�.  
(�O>�/�N/NN�>� 3 ��///��N/�) 

N�?N/�.>/�/>N/N/O�(�?O/�>�/O/� 
�O>�/�N/NN�>� 3 ��///��N/�)  

N�?N/��/>N/O/�N�/>N�.  
(4 ���>O�N�///��N/�)   

N�?N/�.>/�/>N/O/�N (�?O/�>�/O/�  
�O>�/� 4 ���>O�N�///��N/�)  

�//��/?/�?N/?N�O�N/O�  
(/>.>N/NN�>� 13 �?) 

�//��/?/�?NN/N/?N�O�N/O� 
(/?N�O�N�/>.>N�>� 13 �?�>O�N�) 

�//��/?/�?N/?./>�>� 3 �N/�/?. 
(�?N-.N>,�>-.>.+�N/O/N+/?�) 

�?N�O/�/?��?N/?��O/� 
//?/�>�>/>��O>�O>/> 

3.58%

13.30%

17.12%

15.98%

4.08%

22.74%

3.64%

5.62%

11.98%

1.96%

2.46%

7.99%

11.40%

21.55%

4.22%

24.71%

3.06%

5.02%

17.38%

2.21%

4.02%

17.27%

24.44%

18.84%

3.43%

18.55%

1.37%

1.87%

9.22%

0.99%

5.72%

28.48%

26.12%

9.30%

2.90%

13.57%

2.80%

1.35%

8.86%

0.90%

3.46%

6.92%

13.39%

8.65%

5.37%

30.51%

7.47%

13.66%

7.29%

3.28%

2.94%

13.24%

20.59%

8.82%

5.88%

25.00%

2.94%

4.41%

16.18%

8.42%

10.53%

10.53%

15.78%

6.32%

9.47%

3.16%

1.05%

27.37%

7.37%

100.00%

�/>��?N 4.8 ��/N//N�>��>� 

.>�///�/��?��ÿ/�N�?N./�>/���>/N�./?��>N��ÿ/�N�?N./�?��/>ÿ/O/�ÿN�?N/��/>N�. (4 ���>O�N�///��N/�) N�÷�.?�.ÿ/�.?��?N.>�            
�>N�./��/ÿ/��?��/>ÿ/ Gen-Z Gen-Y O/>�/>ÿ/ Women O/>���ÿ/O���ÿ>�O��/>ÿ/ Gen-X �?N/?��>N��ÿ/�N�?N./N�÷��//��/?/�?NN/ÿ/?N�O�
N/O�N�÷�.?�.ÿ/�.?��?N.>� �/>ÿ/ Silver Age �?N/?��>N��ÿ/�N�?N./N�÷��//��/?/�?N/?./>�>� 3 �ÿ/�/?. (�?÷-.ÿ> �>-.>.+�ÿ/O/ÿ+/?�) N�÷�.?�.ÿ/�
.?��?N.>� O/>�/>ÿ/ Hi-end �>�?N/?��>N��ÿ/�N�?N./N��>>.>/?.//.>/�?ÿ/?� N�÷�.?�.ÿ/�.?��?N.>� .ÿ/�/?��?� 2 O/>/?��?� 3 /?�/>/O���ÿ>�
�?�O�O�ÿ/>�/>ÿ/ Segment

�/>��?N 4.9 �?�//?��?NN/?/�N�>��>��N/�N�?N./

.>�///�/��?��ÿ/�N�?N./�>/���>/N�.�>N/?/�N�>��>��ÿ/�N�?N./�?�//?�O�.?/>.>�N�?./�?��?�//?��?N/>.?.N�÷�.?�.ÿ/�.?��?N.>� .�N/ÿ�
O��/>ÿ/ Gen-Z �?N/?��>N�>��>�O��?�//?�O�/ÿN�?.��?��?�//?��?N/>.?.N�÷�.?�.ÿ/�.?��?N.>� O/>�/>ÿ/ Hi-end �?N/?��>N�>��>�O��?�//?�
O�.?/>.>�/?N��?N/.?ÿ�/�N��.?/>.>��?N/>.?.N�÷�.?�.ÿ/�.?��?N.>�

�?�//?�O�.?/>.>�N�?./ 
�?��?�//?��?N/>.?.

�?�//?�O�/ON�?.� 
�?��?�//?��?N/>.?.

�?�//?�O�.?/>.>�/?N��?N/.?N 
�/�N��.?/>.>��?N/>.?.

29.36%

34.10%

36.54%

29.03%

34.46%

36.51%

31.11%

31.99%

36.90%

33.07%

31.39%

35.54%

25.32%

37.61%

37.07%

30.88%

29.41%

39.71%

43.15%

30.53%

26.32%

25.45%

35.10%

39.45%

///

N=5,000 N=1,098 N=1,991 N=1,019 N=892 N=68 N=95 N=550

///

N=5,000 N=1,098 N=1,991 N=1,019 N=892 N=68 N=95 N=550
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/�/>�/

�>/.>�?��N

/?�>�/

N//>.�

�./.>�/

/>�>�>.�

�/��>�/

.>�/>�/

�?�.>.�

�>/>�/

�..�>�>.�

�?�/>�/ 54.80%

29.60%

25.10%

8.78%

16.26%

11.28%

8.40%

19.56%

63.30%

28.76%

20.44%

52.64%

52.34%

28.23%

24.56%

8.69%

15.37%

11.80%

7.58%

21.09%

61.93%

30.74%

20.74%

49.37%

53.19%

29.64%

25.61%

8.93%

16.09%

11.87%

8.83%

17.96%

62.12%

31.21%

20.51%

53.78%

59.08%

33.63%

28.14%

9.53%

19.39%

12.00%

10.09%

18.95%

62.22%

24.66%

22.20%

59.64%

57.29%

28.78%

23.13%

8.20%

15.48%

9.20%

8.11%

18.76%

67.76%

26.23%

18.40%

51.82%

58.82%

16.18%

32.35%

11.76%

20.59%

10.29%

10.29%

22.06%

42.65%

38.24%

22.06%

48.53%

53.68%

38.95%

22.11%

9.47%

22.11%

18.95%

8.42%

22.11%

43.16%

33.68%

23.16%

46.32%

55.64%

23.09%

23.82%

6.91%

14.18%

11.82%

9.09%

22.36%

74.00%

25.09%

15.82%

51.82%

///

15 13 15 15 16 14 18 14

/?� /?� /?� /?� /?� /?� /?� /?�

�/>��?N 4.10 /?��?N/?N/�>.N�>��>��N/�N�?N./

.>�///�/��?��ÿ/�N�?N./�>/���>/N�.�>/?N/�>.N�>��>��ÿ/�N�?N./O�N�?/�N//>.�N�÷�.?�.ÿ/�.?��?N.>� /?��?� 2 �?/N�?/��?�/>�/
O/>/?��?� 3 N�?/�/�/>�/ �>//?�?� �>N����ÿ/O���ÿ>�O��/>ÿ/ Gen-X O/>�/>ÿ/ Silver Age �?N/?��?� 2 �?/N�?/�/�/>�/O/>    
/?��?� 3 N�?/��?�/>�/ �>//?�?� O/>O��/>ÿ/ Women O/>�/>ÿ/ Hi-end �?N/?��?� 2 �?/N�?/�/�/>�/ O/>/?��?� 3 N�?/�N//>.�           
�>//?�?�

�/>��?N 4.11 N�?/��?N/?N/�>.N�>��>��N/�N�?N./

.>�///�/��?��ÿ/�N�?N./�>/���>/N�.�>/>�O���>/N�>��>��ÿ/�N�?N./�>/��/ÿ/�/�ÿ>N�.N�/?N. 15 /?� .�N/ÿ��/>ÿ/ Gen-Z �?N�>/>�O���>/
N�>��>��ÿ/�N�?N./�>/��/ÿ/�/�ÿ>N�.N�/?N. 13 /?� �/>ÿ/ Women O/>�/>ÿ/ Family />�O���>/N�>��>��ÿ/�N�?N./�>/��/ÿ/�/�ÿ>N�.N�/?N. 14 
/?� .ÿ/��/>ÿ/�?N/?/>.>N//>O��>//>�O���>/N�>��>�/ÿ/�/�ÿ>�>��?N.>�N�.N�/?N. 18 /?� �?/ �/>ÿ/ Hi-end

�/>��?N 4.12 �>//>�O���>/N�>��>��N/�N�?N.//N/�/�O>

///

N=5,000 N=1,098 N=1,991 N=1,019 N=892 N=68 N=95 N=550

.>�///�/��?��ÿ/�N�?N./�>/���>/N�.�>N�>��>��ÿ/�N�?N./O�/?�/.>� N.>/ÿ-/>�>�.ÿ //?//?�.>�/ÿ N.>/ÿ />�>�.ÿO�.?�.ÿ/�.?��?N.>�       
//�/�/>�?//?�/.>��?��?�.�/ÿ //?//?�/.>��>N./�?N/N��?NN/ÿN�ÿ/?/>.>N//>�?N�ÿ/N�?N/��?�.>/�?� �>N�./��/ÿ/�O�//>.�/>ÿ/ .�N/ÿ��/>ÿ/ 
Silver Age �?N�>N�>��>��ÿ/�N�?N.//.?ÿO��ÿ/�/?�/.>��?��?�.�/ÿ�?NN�÷��ÿ/�/?�/.>�.>/�/>�?�÷ N�ÿO�ÿ .��/>��ÿ O/>�÷O//ÿ O/>��/ÿ>
/?��?� 3 O��/>ÿ/ Women O/>�/>ÿ/ Hi-end �>N�>��>��ÿ/�N�?N./O�/?��///�>�?��/ÿ-.>�/ÿ�ÿ/.N�ÿ��?�

/?��///�>�?��/N-.>�/N

/?�/.>� N.>/N-/>�>�.N  
//?//?�.>�/N N.>/N />�>�.N

/?�/.>��?��?�.�/N //?//?�/.>��>N./�?N/N�
�?NN/NN�O/?/>.>N//>�?N�N/N�?N/��?�.>/�?�

/?�/.>��?��?�.�/N�?NN�O�/?�/.>�.>/
�/>�O>�? N�OO�N .��/>��N O/>�?O//N 19.38%

24.50%

49.86%

6.26%

17.93%

25.16%

51.69%

5.22%

18.65%

24.73%

50.34%

6.28%

26.23%

24.89%

40.25%

8.63%

17.12%

22.77%

53.92%

6.19%

10.29%

25.00%

54.42%

10.29%

9.47%

38.95%

40.00%

11.58%

22.36%

25.10%

49.27%

3.27%

///

N=5,000 N=1,098 N=1,991 N=1,019 N=892 N=68 N=95 N=550



61

�>/�>.N/��?/

/�N�N>//��?O (�/O//���?�)

/�N�..>/.>�>/�>

/�/?��O>��O/��>N�

/�N�N> (�?�N/�)

/�N� 2.30%

7.22%

8.08%

9.00%

17.72%

89.94%

2.11%

8.24%

7.18%

7.23%

16.42%

91.21%

1.18%

5.79%

7.75%

5.89%

18.06%

92.84%

0.90%

6.50%

6.95%

5.04%

24.10%

91.70%

4.83%

7.29%

10.93%

18.31%

14.57%

83.52%

1.47%

11.76%

13.24%

13.24%

23.53%

91.18%

3.16%

25.26%

15.79%

8.42%

26.32%

86.32%

0.73%

3.09%

4.18%

4.55%

11.27%

98.55%

�/>��?N 4.13 �>/N/?/��>/�>N�>��>��N/�N�?N./�>��?/N/?/�N�.?��>�//>.�/>.�>�

�/>��?N 4.14 �>/N/?/�/?�O���?N�?�

/?N �
 N

///

N=5,000 N=1,098 N=1,991 N=1,019 N=892 N=68 N=95 N=550

.>�///�/��?��ÿ/�N�?N./�>/���>/N�./?��>N�>��>��>��?/N/?/�N�.?��>�//>.�/>.�>��ÿ/.�>/�>.ÿ/��?//?.?�.ÿ/�.?��?N.>� //�/�/>
�?//�N�ÿ>//��?ÿ (�/ÿ//���?�) .�N/ÿ��/>ÿ/ Gen-Z �?NN/?/�N�>��>��ÿ/./�N�..>/.>�>/�>O�/?��?��?N 2

///

N=5,000 N=1,098 N=1,991 N=1,019 N=892 N=68 N=95 N=550

N/
?/�

�
/>�

>/
�
?N �
?�
�
/�

�>/
��

 O
/>
N/
NN�
O/.

?N 
O�
N�
�
�
?/N
/
?/�

N./.N�.N�?NO/O�/>�>/O��>/��

/?.//N��?NO/O�/>�>/O��>/��

N/�O//�?NO/O�/>�>/O��>/��

/>�O�/�N�>O ��?NO/O�/>�>/O��>/��

N�.�NN.>�N�?NO/O�/>�>/O��>/��

�?��>N/�?NO/O�/>�>/O��>/��

/?.//N��?NO/O�/>�>/�/��?O��?N�>/�� 

N/�O//�?NO/O�/>�>/�/��?O��?N�>/�� 

N./.N�.N�?NO/O�/>�>/�/��?O��?N�>/�� 

/>�O�/�N�>O ��?NO/O�/>�>/�/��?O��?N�>/�� 

N�.�NN.>�N�?NO/O�/>�>/�/��?O��?N�>/�� 

�?��>N/�?NO/O�/>�>/�/��?O��?N�>/�� 

N�>��>��/?�N��?�O��?/N/?/�

�?�O�/?�O��/?N� N 0.00%

25.62%

4.40%

5.52%

9.34%

15.22%

23.00%

23.90%

12.90%

14.98%

25.22%

39.60%

44.88%

46.62%

0.00%

26.22%

4.37%

4.87%

9.44%

14.67%

23.81%

23.46%

13.91%

14.77%

25.46%

38.07%

45.50%

48.42%

0.00%

26.22%

4.37%

4.87%

9.44%

14.67%

23.81%

23.46%

13.91%

14.77%

25.46%

38.07%

45.50%

48.42%

0.00%

26.01%

3.63%

6.28%

7.07%

15.51%

23.36%

23.95%

11.78%

16.29%

21.10%

36.51%

42.39%

43.08%

0.00%

26.46%

2.80%

4.60%

6.84%

15.13%

26.35%

23.65%

10.65%

13.45%

18.83%

47.87%

48.99%

45.85%

0.00%

49.47%

0.00%

7.37%

4.21%

13.68%

28.42%

24.21%

3.16%

17.89%

25.26%

45.26%

29.47%

49.47%

0.00%

42.65%

4.41%

5.88%

7.35%

13.24%

42.65%

30.88%

11.76%

1.47%

23.53%

36.76%

30.88%

47.06%

0.00%

24.36%

4.55%

4.55%

8.55%

18.36%

27.64%

27.82%

14.73%

22.55%

24.00%

41.45%

48.55%

49.09%

N/
?/�

�
/>�

>/
�
?N �
?�
O�
�>/

��

.>�///�/��?��ÿ/�N�?N./�>/���>/N�.N�..ÿ/�O/�ÿO��>/N/?/�/?�O���?N�?� �?��ÿ/�N�?N./�>N/?/��?N�?�O�/?�O��N./.N�.ÿ�?NO/ÿ�/>�>/
O��>/��N�÷�.?�.ÿ/��?N.?� .�N/ÿ��/>ÿ/ Silver Age �?N�>N/?/��?N�?�O�/?�O��/?.//ÿ��?NO/ÿ�/>�>/O��>/�� O/>�/>ÿ/ Hi-end �>N/?/�N�>��>�
�/?�N��?�O��?/N/?/�N�÷�.?�.ÿ/�N�?./�?��?��>/N/?/��?N�?�O��N./.N�.ÿ .ÿ/�/?��?�//�/�/>�/�.>�///N�ÿ>�?�O�/?�O��/?.//ÿ�        
�?NO/ÿ�/>�>/O��>/�� .�N/ÿ��/>ÿ/ Women N/?/�N�>��>��/?�N��?�O��?/N/?/� O/>N/�O//�?NO/ÿ�/>�>/�/��?O��?N�>/��O�/?��?�//�/�/> 
O/>�/>ÿ/ Silver Age O/> Hi-end N/?/��?N�?�O�/?�O��N/�O//�?NO/ÿ�/>�>/O��>/��N�÷�/?��?� 2

�/>/�>�N/O��>��O//?/N�>��>�.>�

¥ �>��>/.?/.>/�ÿ��/ÿ>�÷��?.O��>/N/?/��?N�?�O��>/���?O�/?�/>///>�//>. �>N�/?�O���/��?N�?�N�÷�N�?.�/�>N�O��÷��?.�?N�?O/ÿ 
�?��ÿ/�N�?N./N/?/�N�ÿ>�?�O��>/�� �>�?O��ÿ/�/?�÷��?./?N�N./>/N�?N/�?N�?O/ÿ�?�.>�O��?�/ÿ//�ÿ/. N�ÿ� />.>N//>O/>�/>/�ÿ>.�O��/�
�>��/// .�>��?N�ÿ/�N�?N.//?N� N //��>/�� �>/�?.�ÿO/>�//.>�>.�?N./.�>/ �/>/�/ÿ//�/�.>N�/?�/.�/>/.>�/�O��?N�?� 
N�÷��ÿ� �>N��?��ÿ/�N�?N.///�/ÿ>�>/��O�ÿ/>O/ÿ�/?N/�/?�/�ÿO/>�>��///�?NO���ÿ>��?� N/ÿO�ÿ�>��>/���?N�>/?�/>/N//>>./      
�/>/�/ÿ//O/>N��N�ÿ�O��>/O/ÿ�/>�>/�ÿ>��?N�?� �>�?O�N/�>�/�>/N/?/�/>//ÿ>��?�O�N/?/�//?/�?�O��>/���>��>O�/.?ÿ�/>/�>ÿ/�ÿ>O�
�>/N�ÿ/?��/>.��>/�ÿ�?N�/�N��.ÿ�/��?��ÿ/�N�?N./�>��>/��
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�/>��?N 4.15 �>��///�?N�?��N/�N�?N./O/O�/>/.O>�?�O/>.N��/O/O�?��N/�N�?N./N/?/��O>�>��///

�N>./?� N�O�/>�.�>��?NO��>/��

/?��/>�>�/�/>�/�/>/>/�O/��>N�

�/.>/�/? ��///  
/>�?�?/>��/>/N�O�/.?N�/��>/��
�/N�/>�.�>� N�/>�/?��> 

/�/��?�/��>/��

�?O/.>��O>O/>�/��>�.>.O��>/��

�>��///�>/N�>��N> / �N/�N�?N./
O//N��///�>�>.>.O��>/��

�/O/>�>/./��/N/O

�>��///���.?. N�N�  
�?�N�> /N/�O�N� /N/�O� N�O��O�

/.>�//�.?/�?./>�?�?/>� 
�/���O��>/��

�/�>/O.��

�>��/// Workshop O��>/��

�>��///�O>N�O��/>N.��N

��//��O>N�/�/ 17.22%

20.28%

32.26%

32.40%

41.28%

46.76%

51.40%

51.76%

53.50%

57.62%

66.08%

68.64%

87.36%

17.73%

18.88%

33.10%

31.49%

41.39%

50.43%

49.27%

52.49%

53.99%

56.40%

66.10%

69.16%

89.60%

19.14%

23.65%

36.60%

32.09%

43.38%

41.12%

56.04%

49.46%

54.47%

59.57%

66.54%

69.19%

87.63%

17.15%

22.20%

30.72%

38.12%

43.95%

30.27%

57.17%

47.76%

56.39%

59.64%

67.49%

70.40%

75.78%

14.57%

18.12%

27.96%

29.69%

36.98%

58.74%

46.27%

55.83%

49.36%

56.38%

64.48%

65.76%

92.44%

11.76%

16.18%

38.24%

16.18%

42.65%

50.00%

52.94%

42.65%

57.35%

64.71%

67.65%

67.65%

97.06%

12.63%

13.68%

26.32%

16.84%

40.00%

47.37%

37.89%

46.32%

33.68%

49.47%

63.16%

42.11%

77.89%

20.73%

20.36%

37.45%

28.73%

43.64%

41.09%

53.45%

44.73%

62.18%

60.91%

68.73%

76.73%

88.18%

�/>��?N 4.16 �>��///�?N.N��/O/ON�>��>/�?�.>�O�N/?/��?N�>N�O�N/>�>/��/>��?N.>�

///

N=5,000 N=1,098 N=1,991 N=1,019 N=892 N=68 N=95 N=550

�>��///�?N�ÿ>.�O�N/?N//?N/�>.N�>��>��ÿ/�N�?N./�>/�� 3 /?��?�O/��/��?��ÿ/�N�?N./�>/���>/N�. N�ÿO�ÿ �ÿ>./?� N�O�/>�.�>��?NO�
�>/�� //�/�/>�?//?��/>�>�/�/>�/�/>/>/�ÿ/��>N� O/>�/.>/�/?���/// />�?�?/>��/>/N�÷�/.?ÿ�/��>/�� �>//?�?� O�ÿ��             
�ÿ/O���ÿ>��/��/>ÿ/ Women �?NO/ÿ�/>/.?�?��?��>��///�/.>/�/?���///N�ÿ>�?��>//?��/>�>�/�/>�/�/>/>/�ÿ/��>N�O/>           
�/>ÿ/ Hi-end �?NO/ÿ�/>/.?�?��>��///�/.>/�/?���/// />�?�?/>��/>/N�÷�/.?ÿ�/��>/��O�/?��?� 2 O/>�>��///�/N�/>�.�>� 
N�/>�/?��>/�/��?�/��>/��O�/?��?� 3

�N>./?� N�O�/>�.�>��?NO��>/��

/?��/>�>�/�/>�/�/>/>/�O/��>N�

�/.>/�/? ��///  
/>�?�?/>��/>/N�O�/.?N�/��>/��

�>��///���.?. N�N�  
�?�N�> /N/�O�N� /N/�O� N�O��O�
�>��///�>/N�>��N> / �N/�N�?N./
O//N��///�>�>.>.O��>/��
�/N�/>�.�>� N�/>�/?��> 

/�/��?�/��>/��

�/O/>�>/./��/N/O

/.>�//�.?/�?./>�?�?/>� 
�/���O��>/��

�>��/// Workshop O��>/��

�?O/.>��O>O/>�/��>�.>.O��>/��

�/�>/O.��

�>��///�O>N�O��/>N.��N

��//��O>N�/�/ 1.52%

1.77%

3.95%

4.32%

4.58%

6.56%

6.97%

7.17%

8.57%

8.87%

11.04%

12.20%

22.48%

1.49%

1.63%

3.20%

4.30%

4.80%

6.48%

6.28%

6.94%

8.66%

9.69%

11.01%

11.94%

23.58%

1.62%

2.37%

3.86%

4.92%

5.05%

7.47%

8.24%

6.82%

7.57%

6.44%

11.22%

12.75%

21.67%

1.68%

2.22%

6.41%

4.95%

4.07%

6.65%

8.76%

10.00%

7.44%

3.94%

12.46%

14.87%

16.55%

1.34%

1.09%

3.40%

3.25%

4.16%

5.77%

5.60%

5.63%

10.26%

13.66%

9.76%

10.00%

26.08%

0.49%

1.23%

0.74%

4.17%

4.41%

9.07%

5.88%

11.27%

5.64%

9.07%

10.54%

12.00%

25.49%

0.53%

2.98%

3.51%

4.56%

6.49%

10.70%

7.37%

9.65%

9.82%

7.20%

14.04%

7.54%

15.61%

1.33%

1.61%

2.55%

4.85%

5.91%

6.39%

7.73%

7.09%

6.76%

6.39%

11.33%

15.15%

22.91%

///

N=5,000 N=1,098 N=1,991 N=1,019 N=892 N=68 N=95 N=550

O�ÿ�ÿ>N�÷��>��///�?N.ÿ��/O/ÿN�>��>/�?�.>�O�N/?/��?N�>N�O�ÿ/>�>/��/>��?N.>� .>�///�/��?��ÿ/�N�?N./�>/���>/N�. 3 /?��?�O/��>
N//?/��?��>��///�?N�?��ÿ/�N�?N./O/ÿ�/>/.?�?��?/ �ÿ>./?� N�O�/>�.�>��?NO��>/�� //�/�/>�?//?��/>�>�/�/>�/�/>/>/�ÿ/��>N� O/> 
�/.>/�/?���/// />�?�?/>��/>/N�÷�/.?ÿ�/��>/��
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�/>��?N 4.17 .?/>.>��?N�?��N/�N�?N./�>/���>/N�./?��>N�>��>�N��N/�N�?N./N�O��/>�O>

.>�N/�?/

.>��/>�

.>��>/?�//�

.>��>/?�//�N�?.�N/�?/

.>�O�O 48.48%

53.48%

60.00%

62.24%

63.76%

47.72%

50.55%

56.47%

61.02%

57.01%

51.68%

49.22%

58.71%

64.44%

66.60%

49.66%

57.21%

65.36%

63.30%

67.62%

40.92%

62.33%

61.10%

57.62%

61.32%

55.88%

41.18%

66.18%

77.94%

77.94%

56.84%

57.89%

58.95%

82.11%

85.26%

51.82%

43.64%

55.82%

62.73%

66.55%

�/>��?N 4.18 .?/>.>��?N�?��N/�N�?N./�>/���>/N�./?��>N�>��>�N��N/�N�?N./�N/.�?N.>�

.>�N/�?/

.>��>/?�//�N�?.�N/�?/

.>�O�O

.>��>/?�//�

.>��/>� 15.74%

17.50%

21.10%

21.40%

24.26%

15.39%

15.39%

24.77%

23.95%

20.50%

16.12%

17.38%

22.85%

18.14%

25.51%

15.41%

20.02%

17.86%

20.90%

25.81%

15.70%

17.49%

16.37%

26.12%

24.32%

17.65%

23.53%

17.65%

14.70%

26.47%

15.80%

12.63%

21.05%

12.63%

37.89%

15.09%

15.09%

23.09%

14.91%

31.82%

///

N=5,000 N=1,098 N=1,991 N=1,019 N=892 N=68 N=95 N=550

.>�///�/��?��ÿ/�N�?N./�>/���>/N�. N�..ÿ/�O/�ÿ/?��>N�>��>��ÿ/�N�?N./O�.?/>.>�N/�?/N�÷��/>�?N�÷�.?�.ÿ/�.?��?N.>� //�/�/>�?/ 

.>��/>� O/>.>��>/?�//� �>//?�?� O/>���ÿ/O���ÿ>��/�O�ÿ/>�/>ÿ/��/ÿ> �/>ÿ/ Gen-Z /?��>N�>��>��ÿ/�N�?N./O�.>��/>� 
N�÷�.?�.ÿ/�.?��?N.>� //�/�/>�?/ .>�N/�?/ .ÿ/��/>ÿ/ Gen-X O/> Silver Age �>�>./N�>��>�N�.>��>/?�//�N�÷�/?��?� 2 //��>�
.>�N/�?/

.>�///�/��?��ÿ/�N�?N./�>/���>/N�. N�..ÿ/�O/�ÿ/?��>N/?/�N�>��>��ÿ/�N�?N./O�.>�N/�?/�ÿ/.�?N.>� //�/�/>�?/ .>��>/?�//�-        
N�?.�N/�?/ O/>.>�O�ÿ �>//?�?� O/>���ÿ/.?�N���/�O�ÿ/>�/>ÿ/O��>/N/?/�N�>��>��ÿ/�N�?N./O�O�ÿ/>.?/>.>� �?��?O 
¥ .>�N/�?/A:A�/>ÿ/�?��ÿ/�N�?N./�>/���>/N�.�?N/?��>N/?/�N�>��>��ÿ/�N�?N./O�.>�N/�?/�ÿ/.�?N.>��/>�/��ÿ/. �/>ÿ/ Gen-Y Gen-X 
Women Hi-end O/>�/>ÿ/ Family  

¥ .>��>/?�//�N�?.�N/�?/ : �/>ÿ/�?��ÿ/�N�?N./�>/���>/N�.�?N/?��>N/?/�N�>��>��ÿ/�N�?N./O�.>��>/?�//�N�?.�N/�?/�ÿ/.�?N.>�       
�?/ �/>ÿ/ Silver Age �?N/?.?�.ÿ/�N��N�ÿ��?N.>�N/?N/N�/?.�N�?.��?��>��/>ÿ/ //�/�/>�?/ �/>ÿ/ Gen-Z 

¥ .>�O�ÿA:A�/>ÿ/�?��ÿ/�N�?N./�>/���>/N�.�?N/?��>N/?/�N�>��>��ÿ/�N�?N./O�.>�O�ÿ�ÿ/.�?N.>��?/ �/>ÿ/ Gen-Z  �?N/?.?�.ÿ/�N��N�ÿ�
�?N.>�N/?N/N�/?.�N�?.��?��>��/>ÿ/ //�/�/>�?/ �/>ÿ/ Family  

¥ .>��>/?�//�A:A�/>ÿ/�?��ÿ/�N�?N./�>/���>/N�.�?N/?��>N/?/�N�>��>��ÿ/�N�?N./O�.>��>/?�//��ÿ/.�?N.>��?/ �/>ÿ/ Women �?N/?
.?�.ÿ/�N��N�ÿ��?N.>�N/?N/N�/?.�N�?.��?��>��/>ÿ/ //�/�/>�?/ �/>ÿ/ Gen-X 

¥ .>��/>�A:A�/>ÿ/�?��ÿ/�N�?N./�>/���>/N�.�?N/?��>N/?/�N�>��>��ÿ/�N�?N./O�.>��/>��ÿ/.�?N.>��?/ �/>ÿ/ Women �?N/?.?�.ÿ/� 
N��N�ÿ��?N.>�N/?N/N�/?.�N�?.��?��>��/>ÿ/ //�/�/>�?/ �/>ÿ/ Gen-Y

///

N=5,000 N=1,098 N=1,991 N=1,019 N=892 N=68 N=95 N=550

//>.N/�> : �/>�/��>//>N�/>/N�?OO�O/>�?�>/N�/?.�N�?.�N�. �O> % �/�O�N/>�/>N/ 
 Segment N�N�?.��?��/>N/�?//.N>��?O�//�N�?N//N>��O//?/�/>/O���N>�
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�.�>�///�>//?�/?O//?/�>��>/�N>/.>/ 
�>/�N/�N�?N./�/��?��N/�N�?N./�>/���>/N�.  

��N/�//�N/�N�/��/>N�.N�.

4.5
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�.�>�///�>//?�/?O//?/�>��>/�N>/.>/�>/�N/�N�?N./�/� 
�?��N/�N�?N./�>/���>/N�.��N/�//�N/�N�/��/>N�.N�.4.5

4.5.1 Key Finding �/��N/��>��>//?�/?O//?/�>��>/�N>/.>/�>/�N/�N�?N./�/��?��N/�N�?N./�>/���>/N�.

.>�///�/��ÿ/��>��>//?�/?ÿ//?/�>��>/�ÿ>/.>/�>/�ÿ/�N�?N./�/��?��ÿ/�N�?N./�>/���>/N�. �?�/� 5,000 �?//.ÿ>� ��/ÿ>

.?N/N�/�> 

�?��ÿ/�N�?N./�>/���>/N�.�>/?�N�/�>�ÿ>� N O�.?�?� (YouTube) 
N�÷�.?�.ÿ/��?N/>��?N.>�N�÷�/?��?� 1 ./��/ÿ/�O�//>.�/>ÿ/ Segment .�N/ÿ��/>ÿ/ 
Gen-Z O/> Women �?N�>/?�N�/�>�ÿ>� N O��>N��O/� (Tiktok) N�÷�.?�.ÿ/��?N
/>��?N.>� O/>/?��?� 2 //�/�/>�>/?�N�/�>�ÿ>�N O��>N��O/� (Tiktok)  O/>/?��?� 3 
N�/�>�ÿ>�.?N/O�ÿ��?� O��/>/ //?/N�/�?//ÿ�ÿ>� N ./��/ÿ/�O�//>.�/>ÿ/ 
Segment .�N/ÿ��/>ÿ/ Women O/> Hi-end �?N�>/?�.?N/N�/�>�>/�>/�//ÿ���
�ÿ/���� 

N/O�N�?O//>//?//?/>/ N�.�N 

�?��ÿ/�N�?N./�>/���>/N�.�>N/O�N�?O//> /?/>/ N�.�ÿ //?//>.�>/�ÿ>� N 
O�N���>ÿ�  (Facebook) N�÷�.?�.ÿ/��?N/>��?N.>�N�÷�/?��?� 1 ./��/ÿ/�O��>��/>ÿ/ 
Segment /?��?� 2 //�/�/>N/O�N�?O//>/>.�>/�ÿ>� N O�.?�?� (YouTube)   
.�N/ÿ��/>ÿ/ Silver Age �?NN/O�N�?O//>/>.�>/�ÿ>� N O��ÿ/�N�/�?.�ÿ/>��/ÿ> 
O/>/?��?� 3 N/O�N�?O//>O�/>.�>/�ÿ>� N O��ÿ/�N�/�?.�ÿ ./��/ÿ/�O�//>.�/>ÿ/ 
Segment .�N/ÿ��/>ÿ/ Silver Age �?NN/O�N�?O//>O�/>.�>/�ÿ>� N O�.?�?� (YouTube) 

/?��N>/.>/�>�/�N/.�>�.>�/?�O/>N/��� 

�?��ÿ/�N�?N./�>/���>/N�.�>/?��ÿ>/.>/�>��ÿ//?/�>�.?N/N�N�?./
/?N�?.�/� ���. N�ÿ�  N���>ÿ� (Facebook)  .?�?� (YouTube)  �>N��O/� (Tiktok)  
//?//>�.�>O�//  (Instragram) N�÷�.?�.ÿ/��?N/>��?N.>�N�÷�/?��?� 1 /?��?� 2 
/?��ÿ>/.>/�>��ÿ//?/�>�N/O�N��ÿ�/� ���. O/>/?��?� 3 /?��ÿ>/.>/�>��ÿ//?/
�>�N/O�N��ÿ//?/.?N/�/�/�ÿ/.�>�/?� N�ÿ� �/>�//��>/�ÿ/�N�?N./O/>�?.> .?�?��>�
�ÿ/�N�?N./�>/�� �>N��?O� 3 /?��?�/?�/>/./��/ÿ/�O�//>.�/>ÿ/ Segment .�N/ÿ��/>ÿ/ 
Women �?N/?��?� 2 �>/?�/?ÿ�ÿ//?/�>� Travel Agent/�?ÿO/ÿ�/>�>/�>/�/��?N�?� N�ÿ� 
Agoda, Traveloka, Tripadvisor, Booking O/>/?��?� 3 �>/?�/?ÿ�ÿ//?/�>�N/O�N��ÿ
�/� ���. O/>�/>ÿ/ Hi-end O�/?��?� 3 �>/?�/?ÿ�ÿ//?/�>� Travel Agent/�?ÿO/ÿ
�/>�>/�>/�/��?N�?� 

/?��N>/.>/�>��>/�/��N/ 

�?��ÿ/�N�?N./�>/���>/N�.�>/?��ÿ>/.>/�>��>/�/��ÿ/�/��>��/
O�/ÿ�>�N�÷�.?�.ÿ/��?N/>��?N.>�N�÷�/?��?� 1 /?�/>/./��/ÿ/�O��>��/>ÿ/ Segment 
/?��?� 2 /?��ÿ>/.>/�>��>/�/��ÿ/�>���O��?O��?N N�ÿ� N�ÿ>�/��?N�?� //?/�>/�ÿ>� 
./��/ÿ/�O�//>.�/>ÿ/ Segment .�N/ÿ��/>ÿ/ Hi-end �?N/?��ÿ>/.>/�>�
�>��/O��?N/.?ÿ�/>ÿ/.?��///�N/�ÿN�?./�?� N�ÿ� �/>ÿ/N���>ÿ�     N/�ÿN/N�ÿ�
O�O� //?/�>.�//ÿ� N�÷��ÿ� O/>/?��?� 3 /?��ÿ>/.>/�>��>��/O��?N/.?ÿ
�/>ÿ/.?��///�N/�ÿN�?./�?� .�N/ÿ�O��/>ÿ/ Hi-end �?N�>/?��ÿ>/.>/�>��>/
�/��ÿ/�>���O��?O��?N N�ÿ� N�ÿ>�/��?N�?� //?/�>/�ÿ>� 

Like Comment Share

1.2K 150 Comments

Let’s travel.
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�/>��?N 4.19 �N/��>��>//?�/?O//?/�>��>/�N>/.>/�>/�N/�N�?N./

N�/�>�N>� N O� YouTube

N�/�>�N>� N O� Tiktok 

.?N/O�N��?� O��/>/ N�/�?//N ///

N�/�>�>/�>/�//N����O/����

�N/��>��>/�/>�>.?/�?��N�/� ���. 
N�N� �O>.N�/�> �>/�//N� .?N/O�N��?�

.?N/.>N��>/�N N�N� �>�..>/ 
/�?�.?/�>/�N  

N�/�>O�/>��N.O>�?��>� 

N�/�>�>//�N��O>

N�?O//>�N>� N O� Facebook 

/>.�>/�N>� N O� YouTube

/>.�>/�N>� N O��N/�N�/�?.�N

N�?O//>�N>� N O� Tiktok 

�>��>/ Inßuencer  
//?/N��O�.?N/.?��///�N/�N  

N�?O//>�N>� N O�N/O�N��N

N�?O//>�N>� N O� Instragram 

N�?O//>�N>� N O��?��>� (Pantip)

N�?O//>�N>� N O�N/�N

N�?O//>�N>�N O��/>�N�//N (X) 

/?�/?O�O//?/�>�.?N/ 
N�N�?.//?N�?.�/� ���.

/?�/?O�O//?/�>�N/O�N��N�/� ���.

/?�/?O�O//?/�>�N/O�N��N 
//?/.?N/�/�/�N/.�>�/?�

/?�/?O�O//?/�>� Travel Agent 
/�?OO/O�/>�>/�>/�/��?N�?�

/?�/?O�O//?/�>�N/O�N��N 
//?/.?N/�/��/>/?��O>N�?N./  

/?��N>/.>/�>��>/�/��N/ 
�/��>��/O�/O�>�  

/?��N>/.>/�>��>/�/��N/�>�       
��O��?O��?N (N�O>�/��?N�?�/�>/�O>�)

/?��N>/.>/�>��>��/O��?N/.?N�/>N/
.?��///�N/�NN�?./�?� 

/?��N>/.>/O/>�>/O�>�O> 
�>��/>/?��O>N�?N./  

/?��N>/.>/O/>�>/O�>�O>�>� 
�>///��?��>�/>N/��N

/?��N>/.>/�>��>/O�>�O>�>� 
N�O>/�O>�?N�/� ���. �>/.?/>.>� 3.74%

5.52%

7.04%

19.24%

29.98%

70.74%

2.84%

10.42%

10.64%

27.00%

37.76%

2.52%

9.12%

9.26%

13.40%

20.06%

21.86%

31.08%

51.62%

57.06%

62.88%

3.86%

4.72%

7.68%

9.94%

14.84%

16.94%

40.80%

47.16%

3.26%

4.12%

8.29%

19.54%

29.28%

67.20%

3.06%

12.05%

9.49%

28.53%

38.82%

2.21%

8.64%

10.75%

15.62%

20.94%

23.66%

33.60%

50.38%

59.42%

65.04%

3.52%

5.47%

6.73%

9.69%

14.21%

16.78%

46.31%

50.78%

3.55%

5.83%

6.56%

19.31%

27.50%

72.59%

2.28%

10.11%

10.66%

25.23%

40.07%

5.65%

8.01%

9.20%

21.13%

20.77%

34.52%

40.44%

44.08%

57.92%

66.58%

4.55%

3.64%

4.10%

9.11%

13.66%

15.57%

51.91%

50.64%

3.24%

5.59%

5.40%

19.14%

28.85%

69.38%

2.55%

10.11%

10.99%

26.40%

36.80%

1.18%

9.72%

9.91%

8.05%

19.14%

15.21%

26.99%

54.56%

58.68%

61.83%

3.93%

5.79%

8.15%

11.87%

15.60%

17.17%

32.09%

45.34%

5.61%

8.18%

6.73%

18.61%

35.87%

77.91%

3.36%

7.51%

12.78%

26.46%

33.63%

0.90%

10.87%

5.27%

5.04%

18.27%

9.87%

18.61%

60.31%

48.88%

54.71%

3.70%

3.14%

13.68%

9.30%

16.82%

18.72%

24.78%

36.88%

17.89%

4.21%

6.32%

31.58%

28.42%

65.26%

1.05%

10.53%

4.21%

23.16%

48.42%

4.21%

6.32%

5.26%

16.84%

20.00%

11.58%

40.00%

47.37%

60.00%

74.74%

1.05%

1.05%

9.47%

8.42%

18.95%

7.37%

48.42%

55.79%

1.47%

7.35%

7.35%

16.18%

19.12%

69.12%

0.00%

19.12%

5.88%

13.24%

38.24%

0.00%

5.88%

16.18%

16.18%

22.06%

17.65%

41.18%

44.12%

47.06%

61.76%

4.41%

2.94%

0.00%

8.82%

14.71%

11.76%

36.76%

33.82%
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N=5,000 N=1,098 N=1,991 N=1,019 N=892 N=68 N=95 N=550

2.36%

5.45%

9.45%

14.00%

27.82%

70.18%

2.91%

8.55%

12.55%

31.64%

34.36%

1.27%

6.36%

7.09%

11.09%

19.45%

18.36%

27.09%

59.64%

63.45%

66.00%

4.73%

6.55%

8.18%

9.45%

14.18%

21.64%

46.55%

54.55%
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�>//?�/?O�>/.?N/.>/N/?N/�/>/�>/�N/�N�?N./�>/����N/�//�N/�N�/��/>N/ Co-creation Workshop

¥ �O//?/�?N�N>.�O� : �?��ÿ/�N�?N./�>.//>�ÿ//?/N�?N/�>��/>.��ÿO��>//>�O���/>��ÿ/�N�?N./ N�.�ÿ//?/�?N.?�?� 
�?/ �ÿ//?/O//ÿ��ÿ/�N�?N./O/>�ÿ//?/N.ÿ��>��>/N�>��>� N�?N/��>�.ÿ/�O/�ÿ�>./N�>��>�N�./�.��ÿ.ÿ/��?/           
�>��?O/ÿ�ÿ//?/N//ÿ>�?ON�÷��/>N.��ÿ�ÿ/�>//>�O��N/?N/�/?N� N �ÿ/N� O/>�ÿ//?/�?N�>�?O/ÿ�?��ÿ/�N�?N./.�O�N�>��>�       
N�?N./�>/��/>�.>N��>O� �?/ �ÿ//?/�>��///�/��>/��

�ÿ//?/O//ÿ��ÿ/�N�?N./ - N�÷��ÿ//?/�?N.?�?�/>��?N.>�
O��>/N�>��>��ÿ/�N�?N./N�/>>O�ÿO��>//>�O���/>� 
O���>/N�>��>� �ÿ/�N//>�?N�>N� O/>�/>�N�?N/�N�
�ÿ>� N �/��>/���ÿ/�N�>��>�

�ÿ//?/N.ÿ��>��>/N�>��>� - O���>/N�>��>��>�ÿ/.
�?O/ÿ�>��>�//>.�/>.�>�N�ÿ//�N/O/O/>�//�.?. 
///�> �.>/>/��ÿ/.N�>N / N/�>.O��>/O/>           
O//ÿ��ÿ/�N�?N.//?N� N �?N�ÿ>.�O��>/N.ÿ��>�N�ÿ�ÿ/.

�ÿ//?/�>��///O��>/�� - N�÷��ÿ//?/�?NO�ÿ�ÿ/.O�
�>/N�/?./�?/O/>�/>�/��>/�?�.>�O� �ÿ/��>/
�/>�/>./>N/?.�/ÿ>�>��///�?/>N/ /?�ÿ>O�ÿ�ÿ>.      
N�ÿ>N//ÿO/>//�/?���N�ÿ>/ÿ//N�ÿ�?N�� �>N�/>�/?�ÿ//?/�?N
�? �>��///�ÿ>.�O� �>�ÿ/.N�>N/N/�>.O/ÿ�?��ÿ/�N�?N./
N�>��>�N�ÿ>N�N�?N./�>/��/>��>O�

�ÿ//?/�ÿ/�N//>�?N�>N� - �>/O/ÿ�ÿ//?/N//>N�÷�O/>
�÷� ///�>��ÿ/�.�?�>/�?NN//>>./�?��>/N��ÿ/�N�?N./ 
�?O/ÿN�>N/�/>/�ÿ>.�O��?N�>N�>��>�N� N�?N/�/>/      
�?N��>�?N�O� O/>.>�/��ÿ/�>//>�O���/>�

�ÿ//?/�>�N�.�>/ - �ÿ>/?�ÿ//?/�>�N�.�>/�?O/ÿ
/>�O���ÿ/��?NN�>��>�N��ÿ/�N�?N./�/��?��>�N�ÿ        
�>�?O/ÿ/?ÿ.>�/ÿ>�>ÿ/�?NN�>��>� N�ÿN�?N./N./>�>O�N�÷�
�>N./ �?��ÿ>.O�ÿ./.N�ÿ/>��>O� //?/�>��/>ÿ/�ÿ/��>/
�/>�N�?N/N/?N.��ÿ/�N�.�>/ N�?N/��>���N./>

�ÿ//?/N/�O/// �?N�?� - �ÿ/��>/�/>�N�?N/N/?/�O/ÿ
N//>>./�?�N�?N/�/ÿ//�>� N�.N��>>�>/N�>��>��?�
�//��/?/�?N/?N�O� �?ÿ/�>� �?ÿ.?�/>.> �>�ÿ/�/>.�>��?N�?N
N/ÿ/?�>�N�>�N� �//�.?. O/>.>/>� 

�ÿ//?/�>/�>O��>/N�>��>� - N�?N/O�ÿO��>//>�O��
�>/N�>��>� ///�>�/>�O��N/?N/��ÿ>O�ÿ�ÿ>./>��ÿ/�/?
�>/O�ÿ��.ÿ�.>�>/�>/?N�N �/�N/�?/�>�/�.��ÿ
.ÿ/��?/ N�.N��>>�>/N�>��>��?��//��/?/�?N/?N�O�  
�?ÿ/�>� �?ÿ.?�/>.> �>�ÿ/�N/ÿ/?�>�N�>�N�O/>/?         
�/>/�//�.?.

�ÿ//?/�>��ÿ>./?�/�>��//>/ - N�?N/�>N�ÿ�ÿ>.N�O�N�÷�
�?��>��/>/�/��?�?�N�?N/�/ÿ//�>� ///�>�N�ÿ/?��?N
./.�?�O� /�O�.?N/ Social Media N�ÿ 

�ÿ//?//ÿ>�/>/>/O/>�/��>� - />�ÿ//?/N�?N/�>N�ÿ
�?N/�N?�?�.�>��?N�ÿ/�N�?N./O/>N�ÿ�/>.��>/�ÿ�?N�?
�>��>/N�ÿ�>�/>/>///ÿ/. O/>�?O/�/��>�O/>�?O/
�/��?N/>/>��>�.�>��?N�?NN�N.?/�

�/>N/ Silver Age, Women, Hi-end O/> 
Family �>.�O� 3 N/?N/��?ON�>N/�>O�N�O��>N./  
1) �O//?/N/�O/// �?N�?��O//?/   
2) �>��N>./?�/ �>��//>/  
3) �O//?//O>�/>/>/O/>�/��>�

¥ O//N��O//?/O/>N�?O//>�?N�O>O/O/.>�N�N�?N./�>/ :  

O//N��O//?/�>�//�N/�N O//N��O//?/�>�//�N/�N

O//ÿ��?N�ÿ�/> (Search) - �>./N�>>/>��>�O� Google 
TikTok Instagram YouTube O/> Lemon8

N�?O//>�?N�?O/ÿ/?ÿ.>�.�O� (Interest)  
- �>//?/>//?�O��/?�?N/.?O��?N./>�.>N��?N�ÿ>.�O�O�

.�>��?N�ÿ/�N�?N./ 
- �>//?/>//?�O��/?�?N/.>/ �?NO.��O/ÿN/O��//.>�>.

�/�.�>��?N �?N�?� />./>N/?.��ÿ/�? �ÿ/N.?.  
- �>//?/>/�>� Influencer �?N/?�?N/N.?.��ÿ>��ÿ/�N�?N./

�>//?/>/�ÿ/./?�.>��?NO.���//.>�>.O/>�>��/// 
/?�?/�>�>..?O� N  

- N�.�ÿ//�///O//ÿ��ÿ/�N�?N./ /ÿ>�/>/>/ �>��ÿ>.
/?�./. N O//ÿ��ÿ//?/�?N�ÿ�/> (Search) - �ÿ�/>�>��>/

./��>/��O��?O��?N (Word of Month) N�?N/��>��>
�?N�ÿ�ÿ//?/�?N Insight �/ÿ> //?/./��>/��/?ÿ�?��?NN�.
N�>��>�N�N�?N./O/ÿ/

N�?O//>�?N�?O/ÿ/?ÿ.>�.�O� (Interest)  
- />.�>/�>�ÿ/�N�?N./�>�N�/�?.�ÿ N�ÿ� />.�>/  

N�.N�?N./N�., />.�>/�?N/�>N�O��N�. 
- �?�/�N/ÿ>O/>O�>�?�>���/?ÿ�?� //?/�>���O�

�ÿ/��>N� (�>��ÿ/�>�)  
- �>�/>N/��ÿ�?N//�///O//ÿ��ÿ/�N�?N./�ÿ>� N 

�/>N/ Silver Age N�O/?��O//?/.�>��?N�N/�N�?N./
�>��>/�?/>.�>/N�/�?.�N/>��/N>�/>N//?N� N 
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19.58%
N�..N/�O/�N�>�>��>/O� Youtube

�>. Go Went Go
19.12%

N�..N/�O/�N�>�>��>/O� Instagram

Cullen Hateberry

8.87%
N�..N/�O/�N�>�>��>/O� Youtube

I Roam Alone

4

7.04%
/>.>�>N�//�

N�..N/�O/�N�>�>��>/O� Youtube O/> TikTok

6.59%
N�..N/�O/�N�>�>��>/O� Youtube

Pigkaploy
5.58%

�>/N�N/� 

N�..N/�O/�N�>�>��>/O� Website

5 6

4.3%
N�..N/�O/�N�>�>��>/O� Facebook

N��>�/O��N�ON�?N./��N�?./
2.47%

O��N�ON�//N (Backpaeger)

N�..N/�O/�N�>�>��>/O� Youtube

7 8

2.20%
N�..N/�O/�N�>�>��>/O� Youtube

/>�/O/��>��>N�?N./
2.10%

�//�>N�?N./

N�..N/�O/�N�>�>��>/O� TikTok

9 10

�/�>��>/./��>/�>/�>��>//>��/?N/�N�//ÿO�.?��///�N/�ÿ�/��?��ÿ/�N�?N./�>/���>/N�.�?�/� 5,000 
�?//.ÿ>� ��/ÿ> 78.14% N/ÿ�ÿ/.N�ÿ�>��>//>��/?N/�N�//ÿO�.?��///�N/�ÿ O�ÿO� 21.86% �?N/?�>/�>��>/                        
/>��/?N/�N�//ÿO�.?��///�N/�ÿ 10 /?��?�./��>./�/��ÿ/�N���?N���>./�>��>/ /?�?��?O

4.5.2 10 /?��?�./��>./�N/�N���?N���>./�>��>/
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4.5.3 3 /?��?�./��>./�N/�N���?NO�N/>�/>N/ Segment �>./�>��>/

34.52%65.48%

N/NN�O�>��>/ �>��>/

23.66%76.34%

N/NN�O�>��>/ �>��>/

N/NN�O�>��>/ �>��>/

N/NN�O�>��>/ �>��>/

N/NN�O�>��>/ �>��>/

N/NN�O�>��>/ �>��>/

N/NN�O�>��>/ �>��>/

N=1,098

N=1,991

N=1,019

N=892

N=68

N=95

N=550

84.79% 15.21%

90.13% 9.87%

82.35% 17.65%

88.42% 11.58%

81.64% 18.36%

Gen-Z

Gen-Y

Gen-X

Silver Age

Women

Hi-end

Family

�>. Go Went GoCullen Hateberry I Roam Alone

27.70% 20.05% 15.04%

�>. Go Went Go

21.23%

Cullen Hateberry

17.20%

/>.>�>N�//�

15.04%

�>. Go Went Go

18.71%

Cullen Hateberry

10.97%

�>/N�N/�

8.39%

�>. Go Went Go

10.23%

Cullen Hateberry

6.82%

/>�/O/��>��>N�?N./

15.91%

Cullen Hateberry

25.00%

�>/N�N/�

25.00%

N��/�?/ (KHOTKOOL)

16.67%

�>. Go Went Go

36.36%

Cullen Hateberry

27.27%

/>.>�>N�//�

18.18%

�>. Go Went Go

20.79%

Cullen Hateberry

17.82%

/>.>�>N�//�

10.89%
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�/>��?N 4.20 �/>/.�O�O��>//>�O//?/N�?N/N�>��>��N/�N�?N./

O//N��N/�N�?N./

�>��N>./?�/�>��//>/

/O>�/>/>//N�/?N/��?N/

N/�O///�?N�?�

N.O��>�O��>/N�>��>�

�>��///O��>/��

�>�N�.�>/

�N/�N//>�?N�>N�

O//N��/��>O �

�>/�>O��>/N�>��>�

�?O/N�>��>��N>�N 5.84%

38.54%

40.54%

47.48%

50.48%

52.86%

57.40%

59.04%

72.60%

73.90%

94.36%

5.88%

39.03%

42.39%

47.26%

49.37%

51.38%

57.81%

60.17%

73.93%

76.75%

95.18%

5.40%

36.80%

40.53%

50.74%

53.19%

58.39%

58.49%

59.08%

73.01%

73.70%

95.39%

5.49%

37.67%

36.55%

49.33%

54.48%

57.51%

52.80%

54.26%

69.51%

63.34%

90.36%

6.47%

39.98%

40.44%

43.35%

46.72%

46.63%

59.38%

60.84%

72.31%

77.50%

95.17%

4.41%

33.82%

25.00%

66.18%

55.88%

54.41%

57.35%

73.53%

67.65%

76.47%

98.53%

4.21%

42.11%

21.05%

53.68%

46.32%

45.26%

61.05%

33.68%

42.11%

54.74%

93.68%

5.09%

34.55%

48.18%

38.36%

46.91%

53.45%

53.45%

56.73%

79.27%

77.45%

96.00%

�/>��?N 4.21 �>/N/?/�O�O�O//?/N�?N/�>/�?�.>�O�O��>/N�>��>�

O//N��N/�N�?N./

�>��N>./?�/�>��//>/

/O>�/>/>//N�/?N/��?N/

�N/�N//>�?N�>N�

N/�O///�?N�?�

�>�N�.�>/

�>��///O��>/��

N.O��>�O��>/N�>��>�

O//N��/��>O �

�>/�>O��>/N�>��>�

�?O/N�>��>��N>�N 0.31%

2.56%

3.95%

7.40%

7.51%

7.88%

8.02%

8.15%

11.11%

11.92%

31.19%

0.30%

2.58%

3.96%

7.15%

7.72%

7.39%

7.98%

7.82%

11.09%

12.39%

31.62%

0.28%

2.03%

3.70%

6.79%

9.21%

8.10%

7.43%

8.93%

11.43%

10.66%

31.44%

0.36%

3.06%

4.43%

7.36%

7.85%

10.15%

8.02%

9.79%

11.00%

9.65%

28.33%

0.32%

2.61%

3.76%

8.45%

5.27%

6.74%

8.65%

6.71%

10.93%

14.06%

32.50%

0.49%

0.74%

1.23%

7.11%

10.78%

6.37%

10.78%

15.44%

5.15%

9.80%

32.11%

0.35%

5.44%

1.75%

10.88%

11.40%

4.91%

4.91%

8.77%

6.67%

8.60%

36.32%

0.30%

1.58%

4.70%

5.09%

8.21%

7.58%

7.61%

4.97%

13.58%

13.58%

32.80%

///

N=5,000 N=1,098 N=1,991 N=1,019 N=892 N=68 N=95 N=550

///

N=5,000 N=1,098 N=1,991 N=1,019 N=892 N=68 N=95 N=550

4.5.4 .>�///�/>/.�O�O/>�>/N/?/�O�O�O//?/N�?N /�>/�?�.>�O�O��>/N�>��>�

�/>/.�O�O��>//>�ÿ//?/N�?N/N�>��>��ÿ/�N�?N./�?N�?��ÿ/�N�?N./�>/���>/N�. �?�/� 5,000 �?//.ÿ>�O/ÿ
�/>/.?�?� ��/ÿ> �ÿ//?/O//ÿ��ÿ/�N�?N./N�÷��ÿ//?/�?N�?��ÿ/�N�?N./�>/���>/N�.O/ÿ�/>/.�O�/>��?N.>�                         
�>N�/?�/>/./��/ÿ/�O��>��/>ÿ/ Segment //�/�/>�?/ �>��ÿ>./?�O/>�>��//>/ ./��/ÿ/��?��/>ÿ/ Gen-Z Gen-X O/>
�/>ÿ/ Women

.ÿ/��>/N/?/�O�ÿ�ÿ//?/N�?N/�>/�?�.>�O�O��>/N�>��>��>�O/ÿ/ÿ> Ò�ÿ//?/O//ÿ��ÿ/�N�?N./Ó N�÷��ÿ//?/�?N             
�?��ÿ/�N�?N./�>/���>/N�.N/?/�O�ÿN�?N/�>/�?�.>�O�O��>/N�>��>�/>��?N.>�N�÷�/?��?� 1 �>N��>��/>ÿ/ Segment                 
/?�/>/N/O��?N./��/ÿ/��?� //�/�/>�?/ �>��ÿ>./?�/�>��//>/ O/>/ÿ>�/>/>//N�/?N/��?N/ �>//?�?� O�ÿ/>��>�>/�>
�>/�/>ÿ/ Segment �>��/ÿ>/?�/>/O���ÿ>��?�O�O�ÿ/>�/>ÿ/
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O//N��N/�N�?N./

�>��N>./?�/�>��//>/

�>�O.��/�>��/>N��?

/O>�/>/>//N�/?N/��?N/

N/�O///�?N�?�

�>��///O��?O��?N

O//N��/��>�

N.O��>�O��>/N�>��>�

.>��O>O/>�/>�>/O��>/��

�>/�>O��>/N�>��>�

�?O/N�>��>��N>�N 9.64%

11.56%

26.74%

32.02%

38.40%

44.78%

48.18%

49.02%

58.08%

75.68%

91.94%

9.49%

11.00%

26.12%

32.50%

40.38%

44.60%

48.92%

49.47%

57.91%

77.70%

92.62%

9.81%

8.34%

26.79%

30.23%

36.90%

49.36%

45.93%

46.52%

59.96%

77.43%

92.15%

10.20%

10.99%

32.85%

31.39%

37.89%

44.84%

46.75%

52.91%

62.11%

68.72%

90.70%

9.29%

16.03%

22.86%

33.33%

36.61%

40.80%

50.09%

47.36%

53.37%

76.05%

91.53%

7.35%

10.29%

27.94%

38.24%

25.00%

48.53%

48.53%

45.59%

60.29%

79.41%

95.59%

5.26%

14.74%

25.26%

45.26%

21.05%

53.68%

31.58%

26.32%

56.84%

64.21%

88.42%

9.27%

6.91%

27.82%

26.36%

49.45%

41.45%

46.36%

55.09%

56.91%

76.18%

92.91%

4.5.5 Key Finding �/��>/�/��N/N/?N/�/>/O/>O�N��?��/>.��>/�N�>/�N/�N�?N./�/��?��N/�N�?N./

///

N=5,000 N=1,098 N=1,991 N=1,019 N=892 N=68 N=95 N=550

.>�///�/��?��ÿ/�N�?N./�>/���>/N�..ÿ/�O/�ÿ�>�/��ÿ/N/?N/�/>/O/>O�ÿ��÷��/>.��>/�ÿ�>/�ÿ/�N�?N./ 3 �/>N�O�O/��?/              
O//ÿ��ÿ/�N�?N./ //�/�/>�?/�>��ÿ>./?�/�>��//>/ O/>�>�O.��/�>��/>N��? �>//?�?� �>N�./��/ÿ/�O��>��/>ÿ/ Segment

�/�/��>/N�O��ÿ//?/�>/�/��ÿ/N/?N/�/>/O/>O�ÿ��÷��/>.��>/�ÿ�>/�ÿ/�N�?N./�/��?��ÿ/�N�?N./               
5,000 �?//.ÿ>� ��/ÿ> 

¥ �/>N�O��>/�/��ÿ/N/?N/�/>/O/>O�ÿ��÷��/>.��>/�ÿ�>/�ÿ/�N�?N./ .>�///�/��?��ÿ/�N�?N./�>/���>/N�.
�>�/��ÿ/�/>N�O� 3 /?��?�O/� �?/ O//ÿ��ÿ/�N�?N./ /?.?�.ÿ/�/>��?N.>� //�/�/>�?/�>��ÿ>./?�/�>��//>/ O/>
�>�O.��/�>��/>N��? �>//?�?� �>N�./��/ÿ/�N�ÿ�N�?./�?�O��>��/>ÿ/ Segment 

¥ �ÿ/��>��>/O�/ÿN/?N/�/>/�ÿ/.�>/�/�N/ÿ>O/ÿN�?N/�/�//��/?//��/?ÿ�?��÷� .>�///�/��?��ÿ/�N�?N./�>/��
�>/N�.�>�/�N/ÿ>O/ÿN�?N/�/�//��/?//��/?ÿ�?��÷��ÿ>��>/�?��>./?.?�.ÿ/�.?��?N.>� //�/�/>�?/ �/�N/ÿ>�ÿ>�     
N���>ÿ� (Facebook) O/>�/�N/ÿ>�ÿ>�N/�ÿ (Line) �>N�./��/ÿ/�N�ÿ�N�?./�?�O�//>.�/>ÿ/ .�N/ÿ��/>ÿ/ Women 
�?N�>�/�N/ÿ>�ÿ>�N���>ÿ� (Facebook) /?.?�.ÿ/�.?��?N.>� //�/�/>�?/ �/�N/ÿ>O/ÿN�?N/�/�//��/?// ��/?ÿ�?��÷�
�ÿ>��>/�?��>. 

¥ �ÿ/��>��>/O�/ÿN/?N/�/>/�ÿ/.�>/O�/ÿ/?��ÿ>./�.?N/.?��///�N/�ÿ�/���N/� .>�///�/��?��ÿ/�N�?N./
�>/���>/N�.�>O�/ÿN/?N/�/>/�ÿ/.�>/O�/ÿ/?��ÿ>./�.?N/.?��///�N/�ÿ�ÿ>�N���>ÿ� (Facebook) /?.?�.ÿ/�.?�
�?N.>� //�/�/>�?/ O�/ÿN/?N/�/>/�ÿ/.�>/O�/ÿ/?��ÿ>.�ÿ>�N/�ÿ (Line) �>N� 2 /?��?�O/�/?�/>/./��/ÿ/�N�ÿ�N�?./�?�
O��>��/>ÿ/ .ÿ/�/?��?� 3 O�/ÿN/?N/�/>/�ÿ/.�>/O�/ÿ/?��ÿ>.�ÿ>� �>N��ÿ/� (Tiktok) �>N�./��/ÿ/�O��/>ÿ/ Gen-Y Gen-X 
Silver Age O/>�/>ÿ/ Family .ÿ/��/>ÿ/ Gen-Z Women O/> Hi-end �>O�/ÿN/?N/�/>/�ÿ/.�>/O�/ÿ/?��ÿ>.�ÿ>�      
/>�.�>O�// (Instagram) 

¥ �ÿ/��>��>/O�/ÿN/?N/�/>/�ÿ/.�>/N�?.�N/ÿ>N/?N/� (/?/>/) �/>.��>/�ÿO�.?N/.>�>/�>�ÿ>�N .>�///�/� 
�?��ÿ/�N�?N./�>/���>/N�.�>O�/ÿN/?N/�/>/�ÿ>�N���>ÿ� (Facebook) /?.?�.ÿ/�.?��?N.>� //�/�/>�?/ O�/ÿN/?N/�/>/
�ÿ>�N/�ÿ (Line) �>N� 2 /?��?�O/�/?�/>/./��/ÿ/�N�ÿ�N�?./�?�O��>��/>ÿ/ .ÿ/�/?��?� 3 O�/ÿN/?N/�/>/�ÿ>�  
�>N��ÿ/� (Tiktok) �>N�./��/ÿ/�O��/>ÿ/ Gen-Y Gen-X Hi-end O/>�/>ÿ/ Family  .ÿ/��/>ÿ/ Gen-Z O/>�/>ÿ/ 
Women �>O�/ÿN/?N/�/>/�ÿ/.N�?.�N/ÿ>N/?N/� (/?/>/) �/>.��>/�ÿO��ÿ>�/>�.�>O�// (Instagram) O/>�/>ÿ/ 
Silver Age N�÷��/>ÿ/N�?./�?NN/ÿN�ÿO�ÿ��÷��/>.��>/�ÿ�ÿ>��ÿ/��>�O�O�/?��?��?N 3

�/>��?N 4.22 �/>N�O��>/�/��N/N/?N/�/>/O/>O�N��?��/>.��>/�N�>/�N/�N�?N./
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�/>��?N 4.23 �N/��>��>/O�/NN/?N/�/>/

�N>��>/�?��>.

N���>N� (Facebook)

N/�N (Line)

/>�.�>O�// (Instagram)

 �>N��N/�  (Tiktok)

 .?�?�  (YouTube)

�/>�N�//N //?/ N/O��N ( Twitter  (X))

�?��>� (Pantip)

�/�O�.�N (Podcast) 0.56%

1.54%

1.72%

8.64%

15.66%

15.82%

71.08%

76.54%

90.92%

0.80%

1.56%

1.91%

8.39%

17.13%

17.08%

73.93%

80.16%

90.86%

0.59%

1.37%

0.88%

8.24%

13.15%

10.30%

72.03%

78.41%

90.19%

0.11%

1.23%

0.56%

7.85%

9.87%

6.73%

69.39%

65.92%

91.70%

0.46%

1.91%

3.10%

10.11%

20.04%

26.05%

66.39%

76.87%

91.07%

0.00%

1.47%

1.47%

7.35%

17.65%

17.65%

82.35%

89.71%

88.24%

1.05%

0.00%

4.21%

3.16%

6.32%

21.05%

84.21%

86.32%

94.74%

0.18%

1.09%

0.91%

10.91%

17.82%

12.18%

73.82%

80.00%

92.18%

�/�N/N>O/ON�?N /�/�//��/?//��/?O�?��?�

N���>N� (Facebook)

N/�N (Line)

 �>N��N/�  (Tiktok)

/>�.�>O�// (Instagram)

 .?�?�  (YouTube)

�/>�N�//N //?/ N/O��N ( Twitter  (X))

�?��>� (Pantip)

�N>��>/�?��>.

N/N/?/N/NN�OO�N��?��/>.��>/�N 0.50%

1.26%

1.38%

1.72%

9.24%

24.20%

25.54%

53.24%

92.40%

0.05%

1.10%

1.46%

1.71%

9.74%

28.03%

28.53%

52.59%

94.53%

0.29%

1.67%

1.18%

1.18%

8.83%

13.94%

20.22%

54.47%

93.52%

2.24%

1.91%

0.90%

0.67%

7.96%

8.86%

15.25%

59.30%

86.77%

0.09%

0.64%

1.82%

3.10%

9.74%

39.25%

33.42%

48.36%

92.08%

0.00%

1.47%

0.00%

1.47%

5.88%

27.94%

22.06%

52.94%

95.59%

1.05%

1.05%

0.00%

2.11%

16.84%

28.42%

18.95%

53.68%

91.58%

0.00%

0.36%

2.55%

1.64%

13.27%

20.91%

22.36%

48.91%

93.45%

O�/N/?��N>./�.?N/.?��///�N/�N�/���N/�

N���>N� (Facebook)

N/�N (Line)

 �>N��N/�  (Tiktok)

/>�.�>O�// (Instagram)

N/N/?/N/NN�OO�N��?��/>.��>/�N

 .?�?�  (YouTube)

�/>�N�//N //?/ N/O��N ( Twitter  (X))

�?��>� (Pantip) 2.78%

3.28%

4.76%

7.44%

13.78%

17.88%

41.84%

82.84%

3.16%

4.12%

4.87%

5.17%

15.12%

19.54%

41.79%

86.14%

3.43%

1.96%

4.51%

8.05%

6.87%

14.52%

43.96%

83.42%

1.35%

0.78%

3.14%

14.91%

4.04%

10.20%

46.08%

74.44%

2.64%

5.01%

6.10%

4.92%

25.68%

24.23%

36.52%

83.15%

1.47%

1.47%

1.47%

7.35%

14.71%

13.24%

33.82%

85.29%

0.00%

8.42%

5.26%

4.21%

7.37%

14.74%

48.42%

86.32%

2.36%

2.36%

4.91%

3.82%

12.55%

21.09%

42.55%

88.91%

N�?.�N/N>N/?N/� (/?/>/) �/>.��>/�NO�.?N/.>�>/�>�N>�N

///

N=5,000 N=1,098 N=1,991 N=1,019 N=892 N=68 N=95 N=550

///

N=5,000 N=1,098 N=1,991 N=1,019 N=892 N=68 N=95 N=550

///

N=5,000 N=1,098 N=1,991 N=1,019 N=892 N=68 N=95 N=550
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4.6



�>/N�O��ÿ//?/ Social Listening �?/N�/?N/�/?//>�?..>�O//ÿ�?N�?�>/N�O��ÿ//?/N.?.��>��?ÿ�/>N.��?N/.?ÿO�.?N/.?��/
//�N/�ÿ N�./>���>�?�>��?�.?N/.?��///�N/�ÿ />�> Facebook, Twitter (X) , Instagram //?/N/O��//ÿ��ÿ>�N     
/>N�/>>/ÿ/>O�/N�ÿ/O/>�/>/.�O��/��>/�ÿ/�N�?N./�>/���?N�?��?N.�/O�.?N/.?��///�N/�ÿ �>��>/�?O��ÿ> Keyword  
�?N�/��?�N�?O//>�?N�ÿ/��>/.>�/>/.ÿ>��?�N�� O/ÿ/N�O��ÿ//?/�>�N��O/>N�.�ÿ�ÿ>� N N//ÿ>�?O�.ÿ/�//?�N�÷�N//> 1 �÷ 3.5 N�?/� 
(N�O��ÿ//?/�?O�O�ÿN�?/� 1 /�/>�/ �... 2566 - 15 N//>.� �... 2567) N�.//�///���/>/�?O�//�/>�?�>//>N�/>>/ÿ  
�>N�O�N�/��>/�?OO�ÿN�/?N/�/?/ Social Listening �>�O�/��ÿ Social Enable 
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4.6.1 �/>�/��>/.>�/>�O//?/ Social Listening N�?N /./>�N�O��/>N�O��?N�N>.�O�

�O>�/��>/�?��>���N/�//�N/�N �N>�>//?��>.?/�?��N

�?/�?�/��?N�?��ÿ/�N�?N.///?/���?N/N��?��>��>/�ÿ/�N�?N./
�>/����N/�//�N/�ÿ N�.�?�>��/>/>��/�N�.�ÿ��
O�/��//ÿ///�N/�ÿ�?N/? Keyword �?NN�?N./�ÿ/��?��>/ 
�ÿ/�N�?N./�>/���?N�?�N/ÿ.�>���N/�//�N/�ÿ

��>�?ÿ /> �? . O�ÿ �ÿ >�?N N /? .�/ÿ >�ÿ >�>//? ��> .? /�? ��ÿ 
(Engagement Value: EV) �>N�N�÷��>/�/>N/>�/>�?��>/   
/?.ÿ/�/ÿ//�/��?ÿ�>��>/N�.O�/��//ÿ/ "Social Listening" 
�/� Social Enable �>N�/?/?�/�>�>/�?�/�/>�?��>O��
�/��/�N���ÿ�?N/>�>� Social Media N�.O/ÿ�ÿ>�>/    
�ÿ/��O?/�?��/��.�>�///�>//?�?��>//?.ÿ/�/ÿ// N�.O/ÿ   
�O?/�?��?� ÒShareÓ />��?N.>� //�/�/>�?/ ÒCommentÓ 
�>/ ÒReactionÓ N�ÿ� Angry, Haha, Love, Sad, Wow 
O/> ÒLikeÓ �>//?�?� />�.>N�/?�>O��.?�//>.�/>//ÿ> 
N�ÿ/?��/>/.�O�/.ÿ>�/?�?..?�?� .>N��/>N�O�O��/�     
�>/�ÿ/�N�?N./�>/��/?�>O�� EV />� O.��/ÿ>�/>N�O�   
�?��/ÿ>/�?/?�N�ÿ/?��/>/.�O�/>�

��>�?ÿ/>�?.N�ÿ�O>�>/.O>//�N�.�ÿO� Social Media 
��O�/��//ÿ/ �/>�/��ÿ/. 

1. Facebook 2. Twitter (X) 3. Instagram                   

4. Youtube  5. Blog&News  6. Webboard 7. Tiktok

�/�N���/��>/.>�/> 

/?/N/?N/��?N�O>�>/.>�/>/>N�/>>/N
1. �/>N.��/��>/���ÿ/�N�?N./ 
2. �>��///�ÿ/�N�?N./�>/�� 
3. �ÿ//?//>�?�.?/>.>� 
4. �ÿ/�N//> (�ÿ//?//.?ÿO�/?/�ÿ/ 4.6.4) 
5. N�/��ÿO/>O�/N�ÿ/.>��ÿ>�ÿ/�N�?N./                  
(�ÿ//?//.?ÿO�/?/�ÿ/ 4.8.4)

.>��?N 4.5 �?//.ÿ>�N�/?N/�/?/ Social Listening  

�>�O�/��ÿ Social Enable

�>/.?N/.>/N/?N/�/>/Ò�>/�N/�N�?N./�>/��Ó  
��N/�//�N/�N�/��/>N�.N�.4.6

��>�?O/>�?.�/�O>N.�/�/�>//>N�/>>/NO�/N�O/O/>�/>/.�O��/��>/�N/�N�?N./�>/���?NN�O�>�N�/?N/�/?/ 
Social Listening �?��N/N��?O



�/�/��>/N�O��ÿ//?/ Social Listening ���ÿ//?/O/>�/>N�O��?N�ÿ>.�O��>��>/.?N/.>/N/?N/�/>/�>/�ÿ/�N�?N./
�>/��O��/>ÿ/ Keyword �/� Ò�/>N.��>/���ÿ/�N�?N./Ó ��N/�//�N/�ÿ �?��?O 

¥ /?��?� 1 �>/�?��>��/>N�O� Ò�>/���ÿ/�N�?N./N�>��/>/?�>.>.�/ÿÓ />��?N.>�/?�?�/�.?��>� 1,080 N�.�ÿ �>�N�÷�
/ÿ/./> 59.67 O�ÿN/?N/�?�///�/?��ÿ>�>//?��>.?/�?��ÿ (Engagement Value: EV) O�N/�//�N/�ÿO/ÿ/��/ÿ>
�/>N�O� Ò�>/���ÿ/�N�?N./N�>�/?���///Ó �/?���>N/>. /?�>O��///�/��ÿ>�>//?��>.?/�?��ÿ (Sum EV Score) 
�>� 117,452.50 �>O�� O���>�?N Ò�>/���ÿ/�N�?N./N�>��/>/?�>.>.�/ÿÓ ��/�N�÷�/?��?��?N 2 /?�>O��///�/�
�ÿ>�>//?��>.?/�?��ÿ 88,814.00 �>O�� 

¥ �>/�?N.�/�/>N�O� Ò�>/���ÿ/�N�?N./N�>��/>/?�>.>.�/ÿÓ /?�/>/N��N�ÿ�O��>�.?/>.>� N�.��/ÿ> Content �?N
/?�>/�?��>� Ò�>/���ÿ/�N�?N./N�>��/>/?�>.>.�/ÿÓ O��/>�N��O/>�/>/��//?.?�.ÿ/�/>��?N.>� N/?N/N�/?.�N�?.�
�/�/�N�//ÿN�O��ÿ�?�/��>/�?��>�O�O�ÿ/>.?/>.>� �>�N�÷�/ÿ/./> 31.92 //�/�/>�?/ .>��/>��>�N�÷�
/ÿ/./> 25.52 O/>.>�N/�?/�>�N�÷�/ÿ/./> 24.90 �>//?�?� O�ÿN/?N/�?�///�ÿ>�>//?��>.?/�?��ÿO�N/�
//�N/�ÿ��/ÿ> Content �?N/?�>/�?��>� Ò�>/���ÿ/�N�?N./N�>��/>/?�>.>.�/ÿÓ O�.>�O�ÿ�/?���>N/>.                   
/?�>O��///�/��ÿ>�>//?��>.?/�?��ÿ�>� 72,782.50 �>O�� //�/�/>�?/ .>��>/?�//�N�?.�N/�?/  /?�>O��///
�/��ÿ>�>//?��>.?/�?��ÿ 55,712.00 �>O�� O/>.>�N/�?//?�>O��///�/��ÿ>�>//?��>.?/�?��ÿ 41,407.50 
�>O�� �>//?�?� 

¥ �>/�?N.�/�/>N�O� Ò�>/���ÿ/�N�?N./N�>�./ÿ>�.//�ÿÓ /?�/>/N��N�ÿ�N�÷�/?��?� 3 O�.>�N/�?/�?O�O�O�ÿ    
�/�/�N�//ÿN�O��ÿ�?�/��>/�?��>� O/>�>O��///�/��ÿ>�>//?��>.?/�?��ÿ�/��/>N.��>/���ÿ/�N�?N./ 

¥ �>/�?N.�/�/>N�O� Ò�>/���ÿ/�N�?N.//.ÿ>�/?��>��/�Ó �>�O/ÿ/ÿ>.>�///�?O�O�O�ÿ�/�/�N�//ÿN�O��ÿ�?�/��>/
�?��>� O/>�>O��///�/��ÿ>�>//?��>.?/�?��ÿ�/��/>N.��/>N.��>/���ÿ/�N�?N.//.?ÿO�/?��?� 5 O�ÿ.>/>/�
./ÿ>��/�/�N�//ÿN�O��ÿ�?�/��>/�?��>��?N�?O��/>�N��O/>�/>/��/ .>��/>� O/>.>��>/?�//� O/>.>/>/�
./ÿ>� Engagement O�N/�//�N/�ÿN�ÿ�?O��/>�N��O/>�/>/��/

75

�/�/��>/N�O��ÿ//?/ Social Listening N�O��ÿ//?/N��>>�>/�?��>��>/�ÿ/�N�?N./�>/����N/�//�N/�ÿ�>�N��
O/>N�.�ÿ�ÿ>�N N//ÿ>�?O�.ÿ/�//?�N�÷�N//> 1 �÷ 3.5 N�?/� (N�O��ÿ//?/�?O�O�ÿN�?/� 1 /�/>�/ �... 2566 - 15 N//>.� 
�... 2567) N�.//�///���/>/�?O�//��?�/� 5,882 N�.�ÿ .>/>/��/>��ÿ//?//?/N/?N/��?N�O>�>/.>�/>/>N�/>>/ÿ       
3 /?/N/?N/�.?�?� �/>�/��ÿ/. 1) �/>N.��/��>/���ÿ/�N�?N./ O/> 2) �>��///�ÿ/�N�?N./�>/�� O/> 3) N�/��ÿO/>O�/N�ÿ/
.>��ÿ>�ÿ/�N�?N./ N�./?.?�.ÿ/��?��?O

�/>N.��/� 
�>/���N/�N�?N./ 

30.77% 1,810 N�.�N 93.11% 5,477 N�.�N

795,426.00 �>O��

�>��/// 
�N/�N�?N./�>/�� 

47.93% 2,819 N�.�N

N�/��NO/>O�/N�O/ 
.>��O>�N/�N�?N./

= N�//NN�O��N�O>�/��>/�?��>� = �O>�/�N�.�N�>/�?��>� 
//>.N/�>

N�//NN�O��N�O>�/��>/�?��>� = �N>N�//NN�O��N�>��O>�/�N�.�N�?N���?O�//��?N/? Keyword  �?NN�?N./�O/��?��>/�N/�N�?N./�>/��
= �>O��///�/��N>�>//?��>.?/�?��N (Sum EV Score)

422,216.00 �>O��244,247.50 �>O��

4.6.2 ��/>N�/>>/N�O//?/O/>�/>N�O��?N�N>.�O��>��>/.?N/.>/N/?N/�/>/�>/�N/�N�?N./�>/��O�
�/>N/ Keyword �/� Ò�/>N.��>/���N/�N�?N./Ó ��N/�//�N/�N

(�ÿ//?//.?ÿO�/?/�ÿ/ 4.8.4)
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= N�//NN�O��N�O>�/��>/�?��>� = �O>�/�N�.�N�>/�?��>� 
//>.N/�>

N�//NN�O��N�O>�/��>/�?��>� = �N>N�//NN�O��N�>��O>�/�N�.�N�?N���?O�//��?N/? Keyword  �?NN�?N./�O/��?��>/�N/�N�?N./�>/��

N�O��ÿ//?/�?O�O�ÿN�?/� 1 /�/>�/ �... 2566 - 15 N//>.� �... 2567
�>�>/�>N�O��O//?/�>�N��O/>N�.�N�N>� N �?NN�?N./�O/��?��>/�N/�N�?N./�>/��

�/>N.��>/���N/�N�?N./5 
/?��?�

O�N/�//�N/�N

59.67% 1,080 N�.�N

1

48.01% 869 N�.�N

2

13.76% 249 N�.�N

3

13.20% 239 N�.�N

4

11.88% 215 N�.�N

5 .N/��/>N.��>/���N/�N�?N./�?NN�O/?��>/�?��>� 

�?��>� 5 /?��?�O/� /?�?��?O 

�>/���N/�N�?N./
N�>��/>/?�>.>.�/N

�>/���N/�N�?N./
N�>�/?���///

�>/���N/�N�?N./
N�>��///�>�>

�>/���N/�N�?N./
N�>�./O>�.//�N

�>/���N/�N�?N./
/.N>�/?��>��/�

10.06% 182 N�.�N

�>/���N/�N�?N./N�>�N�/�/

1.44% 26 N�.�N

�>/���N/�N�?N./.O>//?�
��/?.�O>�>�

1.33% 24 N�.�N

�>/���N/�N�?N./N�>�/>/>/

1.22% 22 N�.�N

�>/���N/�N�?N./.O>//?��/>N/
�/>/?�

1.16% 21 N�.�N

�>/���N/�N�?N./N�?N /�>/N/?.�/?O

1.10% 20 N�.�N

�>/���N/�N�?N./N./.N�.N

1.05% 19 N�.�N

�>/���N/�N�?N./N�>�.>�.>�

0.50% 9 N�.�N

�>/���N/�N�?N./N�>����.?.

0.44% 8 N�.�N

�>/���N/�N�?N./N�>��>�/>.>

0.11% 2 N�.�N

�>/���N/�N�?N./.O>//?�
N/�N/?.�O/>�//��/?/

= �O//?/�?NN�O�>� Social Listening
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//>.N/�> = �>O��///�/��N>�>//?��>.?/�?��N (Sum EV Score) �>N�N�O��>/�/>N/>�/>�?��>//?.N/�/N//�/��?O�>��>/N�.O�/��//N/ "Social Listening" 
�/� Social Enable �>N�/?/?�/�>�>/�O>�/�/>�?��>O���/��/�N���N�?N/>�>� Social Media .>N��/>N�O�O��/��>/�N/�N�?N./�>/��/?�>O�� EV 
//?/ Engagement Value />� O.��/N>�/>N�O��?��/N>/�O>/?�N�O/?��/>/.�O�/>�

�/>N.�5 
/?��?�
�?N/?�N>�>//?��>.?/�?��N .?��?N.>� O�N/�//�N/�N

�>/���N/�N�?N./

117,452.50 �>O��

�>/���N/�N�?N./
N�>�/?���///

�>/���N/�N�?N./
N�>��/>/?�>.>.�/N

88,814.00 �>O��

�>/���N/�N�?N./
N�>��///�>�>

41,109.50 �>O��

�>/���N/�N�?N./
N�>�./O>�.//�N

31,041.00 �>O��

�>/���N/�N�?N./
/.N>�/?��>��/�

22,995.00 �>O��

2

.N/��/>N.��>/���N/�N�?N./�?N/?�>O��///�/��N>�>//?��>.?/�?��N �?��>� 5 /?��?�O/� /?�?��?O 

1
¥ �/�N���ÿ�/� Ò�//�>N�?N./ 
Backpacker BallÓ .>/>/�
./ÿ>� Engagement N�ÿ�>� 
14,648.50 �>O�� .?��?N.>�O�
�/>N.��>/���ÿ/�N�?N./N�>�
/?���///

¥ �/�N���ÿ�?N . >/>/�./ÿ > � 
Engagement N�ÿ.?� N�.          
.ÿ/�O/�ÿ/>�>��ÿ/��>��/�
.?�?��ÿ>/ 

¥ �>/N�/N/��/�N/���.>/>/�
./ÿ>� Engagement N�ÿ.?�N�ÿ�
�?�

3
¥ �/�N���ÿ�/�Ò�>/���ÿ/�N�?N./

N�>��///�>�>Ó N�..ÿ/�O/�ÿ�>
�� Keyword �?N.�/O//ÿ�
�ÿ/�N�?N./O�.>�O�ÿ O/>��/ÿ>O�
�?�//?��/?�./ÿ>� Engagement 
N�ÿ.?��?N.>�

¥ �/�N���ÿ�/� Ò�>/���ÿ/�N�?N./
N�>�./ÿ>�.//�ÿÓ N�..ÿ/�/>��>
�� Keyword N�ÿO�ÿ #�ÿ/�N�?N./
N�>�./ÿ>�.//�ÿ #.?/�?./>�?�>/�� 
O/> #�/>.��>/�ÿ�ÿ/�N�?N./�?N
N/ÿN//?/�O�/

5
¥ �/�N���ÿ�/� Ò�>/���ÿ/�N�?N./

/.ÿ>�/?��>��/�Ó �>/?�>/�?
N.�/�/>/O�/ÿ�>��///�>�>�?N
�//�.?. N/ÿ/?.>/�>/ O/>�>/
�ÿ/�N�?N./�>/ÿ�/��N?

�>/���N/�N�?N./N�>�N�/�/

�>/���N/�N�?N./.O>//?��/>N/
�/>/?�

�>/���N/�N�?N./N�>����.?.

15,211.50 �>O��

7,446.50 �>O��

4,708.50 �>O��

�>/���N/�N�?N./N�>�/>/>/

�>/���N/�N�?N./.O>//?� 
��/?.�O>�>�

�>/���N/�N�?N./N�>�.>�.>�

3,105.00 �>O��

2,396.50 �>O��

1,778.00 �>O��

�>/���N/�N�?N./N�?N /�>/N/?.�/?O

�>/���N/�N�?N./N./.N�.N

�>/���N/�N�?N./N�>��>�/>.>

1,469.00 �>O��

845.50 �>O��

709.50 �>O��

4

= �O//?/�?NN�O�>� Social Listening
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N�?.�N/�?/
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�>/���N/�N�?N./N�>��/>/?�>.>.�/N

�>/���N/�N�?N./N�>�/? ��///

�>/���N/�N�?N./N�>��///�>�>

�>/���N/�N�?N./N�>�./O>�.//�N

�>/���N/�N�?N.//.N>�/?��>��/�

�>/���N/�N�?N./N�>�N�/�/

�>/���N/�N�?N./.O>//?���/?.�O>�>�

�>/���N/�N�?N./N�>�/>/>/

�>/���N/�N�?N./.O>//?��/>N/�/>/?�

�>/���N/�N�?N./N�?N/�>/N/?.�/?O

�>/���N/�N�?N./N./.N�.N

�>/���N/�N�?N./N�>�.>�.>�

�>/���N/�N�?N./N�>����.?.

�>/���N/�N�?N./N�>��>�/>.>

�>/���N/�N�?N./.O>//?�N/�N/?.�
O/>�//��/?/

.?�.N/��O>�/�
�/�N���N�?O�//� 

0.11%

0.44%

0.50%

1.05%

1.10%

1.16%

1.22%

1.33%

1.44%

10.06%

11.88%

13.20%

13.76%

48.01%

59.67%

�/>�N��O/>
�/>/��/N/�?/ O�O �>/?�//� �/>�///

�/>��?N 4.24 �/�/�N�//NN�O��N�O>�/��>/�?��>�O��/>N.��>/���N/�N�?N./O�O�N/>.?/>.>�

0.05%

0.25%

0.35%

0.25%

0.75%

0.25%

0.55%

0.75%

0.35%

4.92%

4.82%

3.83%

6.17%

20.69%

21.53%

0.00%

0.05%

0.15%

0.46%

0.72%

0.05%

0.72%

1.07%

0.36%

3.99%

6.54%

6.65%

4.86%

16.31%

24.90%

0.00%

0.19%

0.12%

0.43%

0.12%

0.19%

0.74%

0.56%

1.18%

4.76%

6.13%

3.47%

5.51%

20.48%

23.08%

0.23%

0.00%

0.34%

0.57%

0.34%

1.93%

1.13%

2.27%

0.23%

4.30%

7.25%

3.51%

9.51%

12.80%

17.44%

0.00%

0.13%

0.26%

1.93%

0.39%

0.64%

1.16%

1.42%

0.26%

8.51%

8.12%

4.38%

7.22%

16.75%

25.52%

0.15%

0.00%

0.15%

0.58%

0.00%

0.15%

1.31%

1.60%

0.00%

5.54%

12.24%

4.96%

4.66%

18.95%

31.92%

�>/���N/�N�?N./N�>�/? ��///

�>/���N/�N�?N./N�>��/>/?�>.>.�/N

�>/���N/�N�?N./N�>��///�>�>

�>/���N/�N�?N./N�>�./O>�.//�N

�>/���N/�N�?N.//.N>�/?��>��/�

�>/���N/�N�?N./N�>�N�/�/

�>/���N/�N�?N./N�>����.?.

�>/���N/�N�?N./.O>//?��/>N/�/>/?�

�>/���N/�N�?N./N�>�/>/>/

�>/���N/�N�?N./N�>�.>�.>�

�>/���N/�N�?N./.O>//?���/?.
�O>�>�

�>/���N/�N�?N./N�?N/�>/N/?.�/?O

�>/���N/�N�?N./N�>��>�/>.>

�>/���N/�N�?N./N./.N�.N

�>/���N/�N�?N./.O>//?�N/�N/?.�
O/>�//��/?/

.?�.N/��O>�/�
�/�N���N�?O�//� 

70.00

709.50

845.50

1,469.00

1,778.00

2,396.50

3,105.00

4,708.50

7,446.50

15,211.50

22,995.00

31,041.00

41,109.50

88,814.00

117,452.50

N/�?/�>/?�//�
N�?.�N/�?/ O�O �>/?�//� �/>�///

�/>��?N 4.25 �>O��///�/��N>�>//?��>.?/�?��N (Sum EV Score) O��/>N.��>/���N/�N�?N./O�O�N/>.?/>.>�

0.00

0.00

0.00

0.00

0.00

2,173.50

868.00

3,002.50

13.00

4,318.50

10,990.00

1,126.50

4,882.00

13,671.50

15,321.00

0.00

206.00

309.00

0.00

0.00

2,329.50

828.00

3,002.50

13.00

7,910.00

7,045.00

2,717.50

9,698.50

12,462.00

33,296.00

70.00

206.00

0.00

1,463.00

0.00

1,786.50

3,105.00

2,631.50

371.00

4,352.50

6,641.00

863.00

8,724.00

7,333.00

10,248.50

0.00

206.00

375.00

1.00

1,735.00

1,814.50

819.00

2,892.00

13.00

6,381.00

7,137.50

15,827.50

27,830.00

42,208.50

72,782.50

0.00

561.00

23.00

37.00

43.00

2,204.50

903.00

3,408.00

879.50

7,531.00

8,569.00

8,853.00

8,729.50

31,605.00

41,407.50

0.00

381.50

470.50

0.00

43.00

1,825.50

2,251.00

3,019.00

6,551.00

8,675.00

15,613.50

5,146.50

18,562.00

32,274.50

55,712.00

�/>�N��O/>
�/>/��/

O��.?/>O.���/�>/N�/?.�N�?.��/�N�//NN�O��N�O>�/��>/�?��>�O/>�>O��///�/�             
�N>�>//?��>.?/�?��N (Sum EV Score) O��/>N.��>/���N/�N�?N./O�O�N/>.?/>.>�

= �O//?/�?NN�O�>� Social Listening
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�/�/��>/N�O��ÿ//?/ Social Listening ���ÿ//?/O/>�/>N�O��?N�ÿ>.�O��>��>/.?N/.>/N/?N/�/>/�>/�ÿ/�N�?N./
�>/��O��/>ÿ/�/� Ó�>��///�ÿ/�N�?N./�>/��Ó ��N/�//�N/�ÿ �?��?O 

¥ �>/�?N.�/�/>N�O� Ò�>��///N�>�/?���///Ó /?�/>/N��N�ÿ�N�÷�/?��?��?N 1 �?O�O�O�ÿ�/�/�N�//ÿN�O��ÿ�?�/�
�>/�?��>�/>��?N.>�O/>�>O��///�/��ÿ>�>//?��>.?/�?��ÿ (Sum EV Score) />��?N.>� �>N��/�/�N�//ÿN�O��ÿ
�?�/��>/�?��>� /?�?�/� 4,380 N�.�ÿ �>�N�÷�/ÿ/./> 79.97 ///�>��ÿ>�>//?��>.?/�?��ÿ (Engagement 
Value: EV) O�N/�//�N/�ÿ .>/>/��?N�ÿ 486,589.00 �>O��  

¥ O�ÿO�/?��?��?N 2 ��/ÿ> �>/�?��>��/>N�O� Ò�>��///N�>�./ÿ>�.//�ÿÓ �/�/�N�//ÿN�O��ÿ�?�/��>/�?��>�
//�/�/> (�?�/�.?��>� 2,407 N�.�ÿ �>�N�÷�/ÿ/./> 43.95) O�ÿN/?N/�?��>O��///�/��ÿ>�>//?
��>.?/�?��ÿO/ÿ/ ��/ÿ>�/>N�O� Ò�>��///N�>��///�>�>Ó �/?�/?�>O��///�/��ÿ>�>//?��>.?/�?��ÿ�>� 
278,499.00 �>O�� O���>�?N Ò�>��///N�>�./ÿ>�.//�ÿÓ ��/�N�÷�/?��?��?N 3 /?�>O��///�/��ÿ>�>//?
��>.?/�?��ÿ 228,578.50 �>O�� 

¥ �>/�?N.�/�/>N�O� Ò�>��///N�>�/?���///Ó /?�/>/N��N�ÿ��/��/�/�N�//ÿN�O��ÿ�?�/��>/�?��>�N�÷�
/?��?��?N 1 O��>�.?/>.>� N�.��/ÿ> Content �?N/?�>/�?��>�O��/>�N��O/>�/>/��//?.?�.ÿ/�/>��?N.>�    
N/?N/N�/?.�N�?.��/�/�N�//ÿN�O��ÿ�?�/��>/�?��>�O�O�ÿ/>.?/>.>� //�/�/>�?/ .>�N/�?/ O/>.>��/>� 
�>//?�?� O�ÿN/?N/�>O��///�/��ÿ>�>//?��>.?/�?��ÿO�N/�//�N/�ÿ��/ÿ> Content �?N/?�>/�?��>� Ò�>��///
N�>�/?���///Ó /?�/>/N��N�ÿ�O��>�.?/>.>� .�N/ÿ�O��/>�N��O/>�/>/��/�?N Content �?N/?�>/�?��>� 
Ò�>��///O/ÿ�/>//?ÿÓ /?�/>/N��N�ÿ�/>��?N.>� 

¥ �>/�?N.�/�/>N�O� Ò�>��///N�>�./ÿ>�.//�ÿÓ /?�/>/N��N�ÿ��/��/�/�N�//ÿN�O��ÿ�?�/��>/�?��>�N�÷�
/?��?��?N 2 N��>>.>�N/�?/ .>��/>� .>�O�ÿ O/>.>��>/?�//� N�.�?N.>��>/?�//�N�?.�N/�?/ �/�/�
N�//ÿN�O��ÿ�?�/��>/�?��>�N�÷�/?��?��?N 2 �?/ Ò�>��///N�>��///�>�>Ó O/>�/>�N��O/>�/>/��/ �/�/�
N�//ÿN�O��ÿ�?�/��>/�?��>�N�÷�/?��?��?N 2 �?/ Ò�>��///O/ÿ�/>//?ÿÓ 

¥ �>/�?N.�/�/>N�O� Ò�>��///N�>��///�>�>Ó N/?N/�?��>O��///�/��ÿ>�>//?��>.?/�?��ÿO�N/�//�N/�ÿ ��/ÿ> 
.>/>/��?�>O��N�ÿN�÷�/?��?��?N 2 N��>>.>��>/?�//�N�?.�N/�?/ .>�N/�?/ O/>.>�O�ÿ 

¥ .?//?�.>��>/?�//� �>/�?N.�/�/>N�O� Ò�>��///N�>�N�/�/�///Ó /?�/>/N��N�ÿ�O��/�/�N�//ÿN�O��ÿ
�?�/��>/�?��>�N�÷�/?��?��?N 3 /?�/�/�N�//ÿN�O��ÿ�?�/��>/�?��>� �>�N�÷�/ÿ/./> 32.73 O/>/?�/>/N��N�ÿ�
�/��>O��///�/��ÿ>�>//?��>.?/�?��ÿO�N/�//�N/�ÿN�÷�/?��?��?N 2 /?�>O��///�/��ÿ>�>//?��>.?/�?��ÿ�>� 
32,469.00 �>O�� 

4.6.3 ��/>N�/>>/N�O//?/O/>�/>N�O��?N�N>.�O��>��>/.?N/.>/N/?N/�/>/�>/�N/�N�?N./�>/��O� 
�/>N/ Keyword �/� Ó�>��///�N/�N�?N./�>/��Ó ��N/�//�N/�N
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= N�//NN�O��N�O>�/��>/�?��>� = �O>�/�N�.�N�>/�?��>� 
//>.N/�>

N�//NN�O��N�O>�/��>/�?��>� = �N>N�//NN�O��N�>��O>�/�N�.�N�?N���?O�//��?N/? Keyword  �?NN�?N./�O/��?��>/�N/�N�?N./�>/��

N�O��ÿ//?/�?O�O�ÿN�?/� 1 /�/>�/ �... 2566 - 15 N//>.� �... 2567
�>�>/�>N�O��O//?/�>�N��O/>N�.�N�N>� N �?NN�?N./�O/��?��>/�N/�N�?N./�>/��

�/>N.��>��///�N/�N�?N./�>/��5 
/?��?�

O�N/�//�N/�N�?NN�O/?��>/�?��>�/>��?N.>�

79.97% 4,380 N�.�N

1

43.95% 2,407 N�.�N

2

41.94% 2,297 N�.�N

3

35.42% 1,940 N�.�N

4

28.74% 1,574 N�.�N

5 .N/��/>N.��>��///�N/�N�?N./�?NN�O/?��>/�?��>� 

�?��>� 5 /?��?�O/� /?�?��?O 

�>��///N�>�
/?���///

�>��///N�>� 
./O>�.//�N

�>��///O/O
�/>//?O

�>��///N�>�
�///�>�>

.?/�?. 
/>�?�?/>�

24.87% 1,362 N�.�N

�>��///.?���>�>/

�>��///N�>�N�/�/�///

�>��///���.?.

�>��///N�?N /.?��/

23.72% 1,299 N�.�N

15.96% 874 N�.�N

12.14% 665 N�.�N

/?�O���>��///�?NN�O/?��/>/�>./.?�.>�O� 5 /?��?��/>N.��>��///

�>��///N�>�
/?���///

�>��///N�>�
./O>�.//�N

�>��///
O/O�/>//?O

�>��///N�>�
�///�>�>

.?/�?. 
/>�?�?/>�

50.37% 2,206 N�.�N

13.63% 597 N�.�N

15.09% 661 N�.�N

7.94% 191 N�.�N

6.56% 158 N�.�N

6.90% 166 N�.�N

28.99% 666 N�.�N

9.49% 218 N�.�N

15.89% 365 N�.�N

87.17% 1,372 N�.�N

5.27% 83 N�.�N

16.39% 258 N�.�N

1. �>//>/>/�O/��>N�

2. �//?�/?�/�N

3. �/.>/�>�O/��>N�

1. �>��///�/�O>

2. �O>�>�.>/�>

3. �>��///�O>/>/>/

1. N/?.�/?O 
�/>/?�>.>.�/N

2. �/�>�>�.?��N

3. N�?N./N/?/�N�N>

14.02% 272 N�.�N

5.41% 105 N�.�N

5.52% 107 N�.�N

1. N�?N./O� 
/>�.>�O/N��>�>

2. N�?N./�/�///�>�>

3. �/�>N////�

1. �>/��

2. �>/�/>/�

3. />�?N�/�/

= �O//?/�?NN�O�>� Social Listening



81

�/>N.�5 
/?��?�
�?N/?�N>�>//?��>.?/�?��N .?��?N.>� O�N/�//�N/�N

�>��///�N/�N�?N./�>/��

4

//>.N/�> = �>O��///�/��N>�>//?��>.?/�?��N (Sum EV Score) �>N�N�O��>/�/>N/>�/>�?��>//?.N/�/N//�/��?O�>��>/N�.O�/��//N/ "Social Listening" 
�/� Social Enable �>N�/?/?�/�>�>/�O>�/�/>�?��>O���/��/�N���N�?N/>�>� Social Media .>N��/>N�O�O��/��>/�N/�N�?N./�>/��/?�>O�� EV 
//?/ Engagement Value />� O.��/N>�/>N�O��?��/N>/�O>/?�N�O/?��/>/.�O�/>�

.N/��/>N.��>/���N/�N�?N./�?N/?�>O��///�/��N>�>//?��>.?/�?��N �?��>� 5 /?��?�O/� /?�?��?O 

179,385.00 �>O��

486,589.00 �>O��

1
¥ Keyword �?NN�?N./�ÿ/��?� Ò�>//>/>/�ÿ/��>N�Ó 

.>/>/�./ÿ>��>O��///�/��ÿ>�>//?
��>.?/�?��ÿN�ÿ.?��?N.>� (255,296.00 �>O��) 
//�/�/>�?/ Ò�/�>/O.��Ó (122,719.00 
�>O��) O/> Ò�/.>/�>�ÿ/��>N�Ó (59,730.50 
�>O��)

�>��///N�>�
�///�>�>

�>��///N�>�
/?���///

278,499.00 �>O��

�>��///N�>� 
./O>�.//�N

228,578.50 �>O��

�>��///O/O
�/>//?O

225,271.00 �>O��

181,823.00 �>O��

�>��///
.?���>�>/

.?/�?./>�?�?/>�

140,246.50 �>O��

�>��///���.?.

130,287.50 �>O��

�>��///N�>�N�/�/�///

68,811.50 �>O��

�>��///N�?N /.?��/

2
¥ Keyword �?NN�?N./�ÿ/��?� Ò/>�.>�O/ÿ��>�>Ó 

.>/>/�./ÿ>��>O��///�/��ÿ>�>//?
��>.?/�?��ÿN�ÿ.?��?N.>� (40,292.00 �>O��) 
//�/�/>�?/ Ò/ÿ>�N�O��O?Ó (20,250.00 �>O��) 
O/> Ò�>N////�Ó (12,770.50 �>O��) 

3
¥ Keyword �?NN�?N./�ÿ/��?� Ò�>��÷/?/Ó .>/>/�

./ÿ>��>O��///�/��ÿ>�>//?��>.?/�?��ÿN�ÿ

.?��?N.>� (37,705.00 �>O��) //�/�/>�?/ 
Ò�/�ÿ>Ó (22,016.50 �>O��) O/> Ò�?/>/>/Ó 
(17,413.00 �>O��)

5
¥ Keyword �?NN�?N./�ÿ/��?� Ò�>/�?O/�/��ÿ/��÷÷�Ó 

.>/>/�./ÿ>��>O��///�/��ÿ>�>//?
��>.?/�?��ÿN�ÿ.?��?N.>� (101,098.00 �>O��) 
//�/�/>�?/ Ò�>/N/ÿ��O? N�ÿ� �>//ÿ/�O�    
�>//ÿ>.�O?Ó (17,281.00 �>O��) O/> Ò�>/�?
�>��///O��>/��Ó (7,561.50 �>O��)

¥ Keyword �?NN�?N./�ÿ/��?� ÒN/?.�/?ÿ�/>/?�>.>.�/ÿÓ 
.>/>/�./ÿ>��>O��///�/��ÿ>�>//?
��>.?/�?��ÿN�ÿ.?��?N.>� (55,418.50 �>O��) 
//�/�/>�?/ Ò�/�>�>�.?��ÿÓ (33,787.50 
�>O��) O/> ÒN�?N./N/?/�N�ÿ>Ó (29,390.50 
�>O��)

5 
= �O//?/�?NN�O�>� Social Listening
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�>��///N�>�/? ��///

�>��///N�>�./O>�.//�N

�>��///O/O�/>//?O

�>��///N�>��///�>�>

.?/�?./>�?�?/>�

�>��///.?���>�>/

�>��///N�>�N�/�/�///

�>��///���.?.

�>��///N�?N/.?��/

.?�.N/��O>�/�
�/�N���N�?O�//� 

Sum EV 

(Engagement Value) 

12.14%

15.96%

23.72%

24.87%

28.74%

35.42%

41.94%

43.95%

79.97%

N/�?/ O�O �>/?�//� �/>�///

11.44%

21.43%

28.79%

23.12%

28.89%

38.29%

41.62%

37.89%

73.84%

15.54%

11.2%

23.06%

27.04%

27.45%

34.87%

45.71%

48.72%

84.71%

12.5%

14.73%

21.1%

23.76%

29.39%

42.64%

42.39%

46.23%

78.59%

11.66%

16.65%

32.73%

27.75%

29.9%

31.03%

31.71%

33.86%

64.1%

20.1%

21.52%

24.36%

29.51%

28.74%

36.86%

48.58%

48.58%

83.51%

14.43%

17.64%

22.01%

28.72%

23.76%

30.03%

55.25%

51.75%

84.84%

�>��///N�>�/? ��///

�>��///N�>��///�>�>

�>��///N�>�./O>�.//�N

�>��///O/O�/>//?O

�>��///.?���>�>/

.?/�?./>�?�?/>�

�>��///���.?.

�>��///N�>�N�/�/�///

�>��///N�?N/.?��/

N/�?/ O�O �>/?�//� �/>�///

68,811.5

130,287.5

140,246.5

179,385

181,823

225,271

228,578.5

278,499

486,589

19,308.5

75,146

76,119

104,651.5

102,249.5

89,263

119,437

146,402.5

187,782

45,334.5

42,519

31,200.5

54,552

52,583.5

66,360

60,535.5

84,677

146,136.5

10,928

27,550.5

52,515

60,215

38,549

71,256.5

63,033

80,819

119,896

2,304

32,469

18,324

18,042

19,138.5

23,722.5

25,605.5

26,326

52,369

14,936.5

19,405

26,114

34,839.5

15,469

39,619.5

30,043.5

38,980.5

70,913.5

5,834

13,106

14,883

12,133.5

13,881.5

32,297

24,516

14,216.5

30,109.5

�/>��?N 4.26 �/�/�N�//NN�O��N�O>�/��>/�?��>�O��/>N.��>��///�N/�N�?N./�>/��O�O�N/>.?/>.>�

�/>��?N 4.27 �>O��///�/��N>�>//?��>.?/�?��N (Sum EV Score) O��/>N.��>��///�N/�N�?N./�>/��      
O�O�N/>.?/>.>�

O��.?/>O.���/�>/N�/?.�N�?.��/�N�//NN�O��N�O>�/��>/�?��>�O/>�>O��///�/�          
�N>�>//?��>.?/�?��N (Sum EV Score) O��/>N.��>��///�N/�N�?N./�>/��O�O�N/>.?/>.>�

�>/?�//�
N�?.�N/�?/

�/>�N��O/>
�/>/��/

�>/?�//�
N�?.�N/�?/

�/>�N��O/>
�/>/��/

= �O//?/�?NN�O�>� Social Listening



�/�/��>/N�O��ÿ//?/ Social Listening N�.N�/?.�N�?.�N�//ÿN�O��ÿ�?�/��>/�?��>�O��/>ÿ/ Ò�>/���ÿ/�N�?N./Ó 
O/>�/>ÿ/ Ò�>��///�ÿ/�N�?N./�>/��Ó O�O�ÿ/>�ÿ/�N//> ��/ÿ> �ÿ/�N�?/��?�.>.�O/>�..�>�>.��/��÷ 2566 O/>
/�/>�/ �÷ 2567 N�÷��ÿ/�N�?/��?N/?�/�>/N�/?.�N�?.��/�N�//ÿN�O��ÿ�?�/��>/�?��>��/��?O� 2 �/>ÿ//?�/>/N��N�ÿ��?N.>� 
N�.�/>ÿ/ Ò�>��///�ÿ/�N�?N./�>/��Ó �>/?�/>/N��N�ÿ�.?�.>�O�N�?/�/�/>�/ �÷ 2567 �>N��/>N�O��/>/�ÿ>.�O�O��/>ÿ/�?O 
��/ÿ> N�//ÿN�O��ÿ�?�/��>/�?��>�/?O/��/>N�?N///>�?O�O�ÿ/.ÿ>��ÿ/N�?N/��?O�O�ÿN�?/��?�.>.�O/>�..�>�>.��/��÷ 2566 
O/>.?�.>�O�N�?/�/�/>�/ �÷ 2567 O���>�?N�/>ÿ/ Ò�>/���ÿ/�N�?N./Ó �>/?�/>/N��N�ÿ�.?�.>�O�N�?/��?�.>.� O/ÿ/�>�
/��?�/�N�//ÿN�O��ÿ�>/�?��>�/�O�N�?/��>/>�/ �>N�O�N�?/��..�>�>.�O/>�?�/>�/ �÷ 2566 O/>/�/>�/ �÷ 2567 /?
.?�.ÿ/��?�/�N�//ÿN�O��ÿ�>/�?��>��ÿ/.�/ÿ>�/>ÿ/ Ò�>��///�ÿ/�N�?N./�>/��Ó �ÿ/��?N�>O���>O�/>O�N�?/�/?�>�/ �÷ 2567

83

�/>��?N 4.28 �/�>/N�/?.�N�?.��/�N�//NN�O��N�O>�/��>/�?��>��>/���N/�N�?N./O/>�>��///�N/�N�?N./
�>/��O�O�N/>�N/�N//>

1.5%

3.0%

4.5%

6.0%

7.5%

9.0%

10.5%

12.0%

2/2566 3/2566 4/2566 5/2566 6/2566 7/2566 8/2566 9/2566 10/2566 11/2566 12/2566 1/2567 2/2567 3/2567 4/2567

�O/�/>/�?O�//� �>/���N/�N�?N./ �>��///�N/�N�?N./�>/��

�/�/�N�//ÿN�O��ÿ�?�/��>/�?��>�O� 6 /?��?�O/��/��/>ÿ/�>/���ÿ/�N�?N./O�O�ÿ/>�ÿ/�N//> ��/ÿ> �>/�?
N.�/�/>N�O� Ò�>/���ÿ/�N�?N./N�>��/>/?�>.>.�/ÿÓ /?�/>/N��N�ÿ�O��ÿ/�N�?/�N//>.�O/>�..�>�>.� �÷ 2566 O/>
.?�.>�O�N�?/�/?�>�/ �÷ 2567 .ÿ/��>/�?N.�/�/>N�O� Ò�>/���ÿ/�N�?N./N�>�/?���///Ó /?�/>/N��N�ÿ�O��ÿ/�N�?/�
�./.>�/O/>�/��>�/ �÷ 2566 �ÿ/��?N�>�>/�O�N�?/�.>�/>�/���>��?�/>�/ �÷ 2566 �ÿ/��?N�>N�>N/�?�/�O�
N�?/�/�/>�/ �÷ 2567 O/>.?��?N.>�O�N�?/��>/.>�?��ÿO/>/?�>�/ �÷ 2567

�/>��?N 4.29 �/�/�N�//NN�O��N�O>�/��>/�?��>�O� 6 /?��?�O/��/��/>N/�>/���N/�N�?N./O�O�N/>�N/�N//>

20%

40%

60%

80%

100%

2/2566 3/2566 4/2566 5/2566 6/2566 7/2566 8/2566 9/2566 10/2566 11/2566 12/2566 1/2567 2/2567 3/2567 4/2567

�>/���N/�N�?N./N�>��/>/?�>.>.�/N �>/���N/�N�?N./N�>�/? ��/// �>/���N/�N�?N./N�>��///�>�>
�>/���N/�N�?N./N�>�./O>�.//�N �>/���N/�N�?N.//.N>�/?��>��/� �>/���N/�N�?N./N�>�N�/�/

4.6.4 ��/>N�/>>/N�O//?/O/>�/>N�O��?N�N>.�O��>��>/N�/?.�N�?.��/�N�//NN�O��N�O>�/� 
�>/�?��>��/>N/ Keyword �/� Ò�>/���N/�N�?N./Ó O/> Ó�>��///�N/�N�?N./�>/��Ó  
O�O�N/>�N/�N//>
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�/>��?N 4.30 �/�/�N�//NN�O��N�O>�/��>/�?��>�O� 6 /?��?�O/��/��/>N/�>��///�N/�N�?N./�>/�� 
 O�O�N/>�N/�N//>

20%

40%

60%

80%

100%

2/2566 3/2566 4/2566 5/2566 6/2566 7/2566 8/2566 9/2566 10/2566 11/2566 12/2566 1/2567 2/2567 3/2567 4/2567

�>��///N�>�/? ��/// �>��///N�>�./O>�.//�N �>��///O/O�/>//?O
�>��///N�>��///�>�> .?/�?./>�?�?/>� �>��///.?���>�>/

�/�/�N�//ÿN�O��ÿ�?�/��>/�?��>�O� 6 /?��?�O/��/��/>ÿ/�>/���ÿ/�N�?N./O�O�ÿ/>�ÿ/�N//> ��/ÿ> �>/�?
N.�/�/>N�O� Ò�>��///N�>�/?���///Ó /?�/>/N��N�ÿ�N�÷�/?��?��?N 1 �//��?O��ÿ/��÷ .ÿ/��>/�?N.�/�/>N�O� Ò�>��///
N�>�./ÿ>�.//�ÿÓ /?�/>/N��N�ÿ�O��ÿ/�N�?/�N//>.�O/>�?�.>.��/��÷ 2566 O/>N�?/��>/.>�?��ÿO/>/?�>�/ �÷ 2567 
O���>�?N�>/�?N.�/�/>N�O� Ò�>��///O/ÿ�/>//?ÿÓ N/>N//?O�/N�ÿ/�/��/�/�N�//ÿN�O��ÿ�?�/��>/�?�.?��>O�/.ÿ>��ÿ/N�?N/�
O�N�?/�/?�>�/O/>N//>.� �÷ 2567 .ÿ/��>/�?N.�/�/>N�O� Ò�>��///N�>��///�>�>Ó �/�/�N�//ÿN�O��ÿ�?�/��>/�?�
�>�.?�.>�O�N�?/��?�/>�/ �÷ 2566 



�.�>�///�>//>�O�� 
�>/N�>��>��N/�N�?N./ 
�/��?��N/�N�?N./�>/���>/N�.
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4.7



�.�>�///�>/N�>��>��N/�N�?N./�>/�� 
O/>�/>/�>��/O� �/>/�/>�?�O� 

�>��/>.��>/�N�?NN�O/?�  
(/>N�/>>/NN��>>�/>N/ Existing Target)

86

4.7.1
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�.�>�///�>/N�>��>��N/�N�?N./�>/�� 
O/>�/>/�>��/O� �/>/�/>�?�O��>��/>.��>/�N�?NN�O/?� 

�/>.��>/�N 
�>/�N/�N�?N./�>/�� 
3-5 �? 

�?�/>.?. ��/.O/>
�/>/��/ />��?N.>� 

/>�?��>/.>�/>  
�/>��>�/?

30.70%

/?/>.N�ON�/?N./.?NO��N/� 
15,001 - 30,000 �>� 
�N/N�?/�

? ?

.�>�.>� 

.//. .?�N/N/?�>�/

N�.�>. 39.55%

N�./�>� 60.45%

N.O��>��>/�N/�N�?N./�>/��

�>/�>.N/��?/

�>/�>�?NO�ON�>��>�

�O>��?.���>�/���O��>/��1 

2 

3 .N/�O/�NN�O� 
��?��>��/>/?�N/���  

40.45%

Non-Fans

0.20%

Medium
66.90%

Superfans
32.90%

/?�/>�/>/N�O� Super Fan

Top 3 �/>/�>��/O�

1 

2 

3 

/>.>N//>O��>/N�?N./�>/��

1 /?� 
/>.>N//>�>//>�O�� 

/N/�/�O>

/>.>/N>��/�
�?�//?��?NN/?/�N�

�N>/>/>/

�N>�?O/�/�/�/��>��O/��>N�

/>�/�>�/O>��O>/.>��O>�O/��>N�

�N>O�O�N>.

1 

2 

3 

�N>O�O�N>.N�/?N.

1,059 �>�/��

�N>�?N�?�

�N>�O>�>��///N/?.�/?O
/>�?�?/>��O/��>N�

4 

5 

295.73 �>�

405.99 �>�

313.57  �>�

589.94 �>�

189.15  �>�

��/N//N�>��>�

�N/�N//>O��>/N�>��>�

/?�/.>� N.>/N-/>�>�.N  
//?//?�.>�/N N.>/N 
/>�>�.N O�N�?/�N//>.� 
�?�/>�/O/>/�/>�/ 
�>//O>�?�

14 /?�

�>/��N/NO�N�>�//>.//?�O�N
/?��>�?O�O�//�/>�>/��  
�N/�N�?N./�?N�N>.�O�N�?N/ 
N/?/�O/ON�O�.N/�/�>N��/�
�/>��N/�N�?N./O��>� N �/?O�

�?�//?�O�.?/>.>�N�?./ 
�?��?�//?��?N/>.?.

O//N��N/�N�?N./�>/���?N
/?�N��N/.�?N.>�

1 

2 

3 

�>/���N/�N�?N./N�>� 
�///�>�>�>��>N/

�>/���N/�N�?N./N�>� 
�///�>�> �N> .?N�> �OO>

�O>��>/N�>��>�O/>                
.>N�/O>�/.�/>/.>�/�

�O>�.>N��>��?��?N�N>.�O��/�       
O//N��N/�N�?N./�>/��

�O>�/>/>/O/>N.��>�>/

�O>��?N�?�

�O>��N/��>��>/�>��N/

�N>./?� N�O�/>�  
.�>��?NO��>/��

�>��///�?N�/��O>O� 
�>/�N/�N�?N./�>/��

1 

2 

3 

N�>��>��/?�N� 
�?�O��?/N/?/�

/?�O���?N�?�

1 

2 

3 

/?��/>�>�/�/>�/�
/>/>/�O/��>N�

�?O/.>��O>O/>�/��>�
.>.O��>/��

�>/��/?�/>�>/�?N�?�
O�NN/NN�O�?�

�>/N/?/��?��O>�

/?.//N��?NO/O�/>�>/O��>/��

N./.N�.N�?NO/O�/>�>/O��>/��

N�?N /��/>N/O/�N
�/>N�.  

(4 ���>O�N�///��N/�)   

�>/���N/�N�?N./N�>�/? ��/// 
�>�N�.�>/ �/>N��?

(N�O//?��?O��N/�N�O> �N/��N>. //?/
/>�N/.N��>��N/��/>��?�)

Top 3 �?N�//�/?�O�O
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�.�>�///�>//>�O���>/N�>��>��N/�N�?N./�>/��O/> 
�/>/�>��/O� �/>/�/>�?�O��>��/>.��>/�N�?NN�O/?�  
(/>N�/>>/NN��>>�/>N/ Existing Target)

4.7.1
4.7.1.1 ��./>��.�>�///�>//>�O���>/N�>��>��N/�N�?N./�/��/>N/ Existing Target �?NN�>��>� 

  �N/�N�?N./O��?O��?N�>/�� 

�.�>�///�>//>�O���>/N�>��>��ÿ/�N�?N./�/��/>ÿ/ Existing Target �?NN�÷��?��ÿ/�N�?N./�/>ÿ/ FIT              
(Free Individual Traveler) �?NN�>��>��ÿ/�N�?N./O��?O��?N�>/��  �?�/� 2,000 �?//.ÿ>� ��/ÿ> 

¥ �/>ÿ/ Existing Target /?�/>.��>/�ÿO��>/�ÿ/�N�?N./�>/��/.?ÿO��ÿ/� 3 - 5 �÷ /?.?�.ÿ/�.?� �>�N�÷�/ÿ/./> 
43.40 //�/�/>/?�/>.��>/�ÿO��>/�ÿ/�N�?N./�>/��/.?ÿO��ÿ/� 1 - 2 �÷ �>�N�÷�/ÿ/./> 33.40 O/>�/>ÿ/�?N/?
�/>.��>/�ÿO��>/�ÿ/�N�?N./�>/��/.?ÿO��ÿ/� 6-7 �÷ /?.?�.ÿ/��>�N�÷�/ÿ/./> 11.55 

¥ /?�/�>�/��>/�ÿ/�N�?N./�>/�� .>�///�/��/>ÿ/ Existing Target N�..ÿ/�O/�ÿ/ÿ/./> 42.65 �>/��/?��>
N/ÿO�ÿ�>�//>.//?��?N�/>ÿ/�?��ÿ/�N�?N./ Existing Target �>N/?/�N� O�ÿ�?��ÿ/�N�?N./�>.?//�/>�>/��        
�ÿ/�N�?N./�?N�ÿ>.�O�O/>N/?/�O/ÿN�÷�.ÿ/�/�>N��/��/>��ÿ/�N�?N./O��>� N �/?O� /?N�?.�/ÿ/./> 38.85 �?N�/>ÿ/�?��ÿ/�N�?N./ 
Existing Target �>�?O�O�O/ÿ�>/��N�÷��>�//>.�/>.�>�//?��/��>/N�>��>��ÿ/�N�?N./ 

¥ �>/N/?/�O//ÿ��ÿ/�N�?N./�>/�� .>�///�/��/>ÿ/ Existing Target .ÿ/�O/�ÿ�>N/?/�N�>��>�N�O//ÿ��ÿ/�N�?N./
�>/��N�>��///�>�> N�.N�÷�O//ÿ��ÿ/�N�?N./�>/��N�>��///�>�>�>��>N//>��?N.>� �>�N�÷�/ÿ/./> 79.40          
//�/�/>N�.N�O//ÿ��ÿ/�N�?N./�>/��N�>��///�>�> �÷> .?N�> �O? �>�N�÷�/ÿ/./> 75.00 .ÿ/�/?��?� 3 �/>ÿ/ 
Existing Target N�.N�O//ÿ��ÿ/�N�?N./�>/��N�>�/?���/// �>�N�.�>/�/>N��? �>�N�÷�/ÿ/./> 65.00 O�ÿ
�ÿ>O/ÿN/?/�O//ÿ��ÿ/�N�?N./�>/���?NN��ÿ/.�?N.>� ��/ÿ> �>/���ÿ/�N�?N./N�>�/?���/// �>�N�.�>/�/>N��?N�÷�
�>/���?N�/>ÿ/�?��ÿ/�N�?N./�>N/?/�N��ÿ/.�?N.>� �>�N�÷�/ÿ/./> 20.50 //�/�/>�?/ �>/���ÿ/�N�?N./N�>��///�>�>
�>��>N/ �>�N�÷�/ÿ/./> 19.80 O/>�>/���ÿ/�N�?N./N�>��///�>�> �÷> .?N�> �O? �>�N�÷�/ÿ/./> 16.60 

¥ ��/ÿ//N�>��>� .>�///�/��/>ÿ/ Existing Target /?��>N��ÿ/�N�?N./�>/���?��/>ÿ/N�?N/���>�O/�ÿ�/>N�. 
(4 ���>O�N�///��N/�) N�÷�.?�.ÿ/�.?��?N.>� �>�N�÷�/ÿ/./> 34.10 //�/�/>�?//?��>N��ÿ/�N�?N./�>/��N�÷� 
�/>ÿ/ Family �?N/?N�O�N/O� (/>.>N/ÿN�>� 13 �÷) �>�N�÷�/ÿ/./> 15.05 O/>N��ÿ/�N�?N./�>/��N�÷� �/>ÿ/ Family �?N
N/ÿ/?N�O�N/O� (/?N�O�/>.>N�>� 13 �÷�>O�N�) �>�N�÷�/ÿ/./> 14.10 

¥ />.>N//>�?NO�ÿO��>/�ÿ/�N�?N./�>/�� .>�///�/��/>ÿ/ Existing Target /?��>O�ÿN//>O��>/�ÿ/�N�?N./�>/�� 
1 /?� (N�O//?��?O��ÿ/�N�ÿ> �ÿ/��ÿ>. //?//>�N/.N��>��ÿ/��/>��?�) N�÷�.?�.ÿ/�.?��?N.>� �>�N�÷�/ÿ/./> 33.10 //�/�
/>/?��>O�ÿN//>O��>/�ÿ/�N�?N./�>/�� 2 /?� �>�N�÷�/ÿ/./> 26.25 O/>�/>N�/?� �>�N�÷�/ÿ/./> 21.80 

¥ �ÿ/�/?��?N�>N/?/�N�>��>��ÿ/�N�?N./�>/�� .>�///�/��/>ÿ/ Existing Target /?N/�>.N�>��>��ÿ/�N�?N./�>/��       
O�/?�/.>� N.>/ÿ-/>�>�.ÿ //?//?�.>�/ÿ N.>/ÿ />�>�.ÿO�.?�.ÿ/�.?��?N.>� �>�N�÷�/ÿ/./> 49.86   //�/�/>�?/ /?�/.>�
�?��?�.�/ÿ //?//?�/.>��>N./�?N/N��?NN/ÿN�ÿ/?/>.>N//>�?N�ÿ/N�?N/��?�.>/�?� �>�N�÷�/ÿ/./> 24.50 

¥ �ÿ/�N�?/��?N�>N/?/�N�>��>��ÿ/�N�?N./�>/�� .>�///�/��/>ÿ/ Existing Target /?N/�>.N�>��>��ÿ/�N�?N./
�>/��O�N�?/�N//>.�N�÷�.?�.ÿ/�.?��?N.>� �>�N�÷�/ÿ/./> 61.00 //�/�/>�?/ N�?/��?�/>�/  �>�N�÷�/ÿ/./> 
45.85 O/>/�/>�/ �>�N�÷�/ÿ/./> 42.30 

¥ />.>N//>O��>//>�O���>/N�>��>��ÿ/�N�?N./ .>�///�/��/>ÿ/ Existing Target />�O���>/N�>��>�      
�ÿ/�N�?N./�>/��/ÿ/�/�ÿ>N�.N�/?N. 14 /?� 

¥ �>/N/?/��?�//?��?N�>N�>��>�N��ÿ/�N�?N./�>/�� .>�///�/��/>ÿ/ Existing Target N/?/�N�>��>��ÿ/�N�?N./
�>/���?N/.?ÿO��?�//?�O�.?/>.>�N�?./�?��?�//?��?N/>.?.N�÷�.?�.ÿ/�.?��?N.>�/ÿ/./> 39.30
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///

1,059 849 1,096 1,075 1,151 1,110 1,491 1,083

�>�/�� �>�/�� �>�/�� �>�/�� �>�/�� �>�/�� �>�/�� �>�/��

�/>��?N 4.31 �N>O�O�N>.N�.N�/?N.

¥ �ÿ>O�ÿ�ÿ>.N�.N�/?N. O��>/�ÿ/�N�?N./�>/���/��/>ÿ/ Existing Target �ÿ>O�ÿ�ÿ>.N�.N�/?N.�/�.>�////.?ÿ�?N 
1,059 �>�/�� N�.�/>ÿ/ Hi-end /?�>/O�ÿ�ÿ>.N�/?N./>��?N.>��>� 1,491 �>�/�� O/>�/>ÿ/ Gen-Z O�ÿ�ÿ>.
�ÿ/.�?N.>� N�/?N./.?ÿ�?N 849 �>�/�� 

¥ �ÿ>O�ÿ�ÿ>.�?N�?��ÿ/�N�?N.//?��>O�ÿ�ÿ>.O��>/�ÿ/�N�?N./�>/�� �/>ÿ/ Existing Target N�..ÿ/�O/�ÿ �>O�ÿ�ÿ>.O� 3 
/?��?�O/��?/ /?��?� 1 �ÿ>/>/>/N�÷�.?�.ÿ/�/>��?N.>�/ÿ/./> 90.90 N/?N/�>�>/�>�ÿ>N�/?N.�/��ÿ>/>/>//.?ÿ�?N 
295.73 �>�/�� //�/�/>�?/�ÿ>�?O/�/�/�/��>��ÿ/��>N�/ÿ/./> 62.45 N/?N/�>�>/�>�ÿ>N�/?N.�/��ÿ>�?O/�/�/
�/��>��ÿ/��>N�/.?ÿ�?N 405.99 �>�/�/>�/�� O/>/?��?� 3 �>//>�/�>�/ÿ>��ÿ>/.>��ÿ>�ÿ/��>N�/ÿ/./> 62.25 N/?N/
�>�>/�>�ÿ>N�/?N.�/��>//>�/�>�/ÿ>��ÿ>/.>��ÿ>�ÿ/��>N�/.?ÿ�?N 313.57 �>�/�/>�/�� 

¥ �>/�/�O/>�?��>/�>��ÿ/�?��>/�� �/>ÿ/ Existing Target N�..ÿ/�O/�ÿN/ÿ/?�>/�>��ÿ/�?��>/��O/>        
�/�/ÿ/�/�ÿ> //�/�/>��/ÿ> N�ÿ/?�>/�/��/��?��>/��N�.�/� �>N�./��/ÿ/�N�ÿ�N�?./�?�O��>��/>ÿ/ .�N/ÿ�
�/>ÿ/ Silver Age �?N/?�>/�/�O/>�?��>/�>��ÿ/�?��>/���ÿ/�O/ÿ//ÿ/�/�ÿ>N�÷�/?��?�/�>N� 

¥ �>��///�?NN�ÿ�?O�/>//ÿ>��>/�ÿ/�N�?N./�>/�� N�..ÿ/�O/�ÿ�>��///�?N�/>ÿ/ Existing Target /ÿ//�?       
3 /?��?�O/�O�/>//ÿ>��>/�ÿ/�N�?N./�>/�� �?/ �>��///�ÿ>./?�N�O�/>�.�>��?NO��>/��/?.?�.ÿ/�/>��?N.>�       
//�/�/>�?/ �>//?��/>�>�//?/�>/�/>�/�/>/>/�ÿ/��>N� .ÿ/�/?��?� 3 �?/�>/�?O/.>��ÿ>O/>�/��>�
.>.O��>/�� �>N�./��/ÿ/�N�ÿ�N�?./�?�O��/>ÿ/ Gen-Z, Gen-Y, Gen-X, Women O/>�/>ÿ/ Family   .ÿ/�O�
�/>ÿ/ Silver Age �>//?��/>�>�//?/�>/�/>�/�/>/>/�ÿ/��>N�/?.?�.ÿ/�/>��?N.>� //�/�/>�?/ �>/�ÿ>./?�
N�O�/>�.�>��?NO��>/�� O/>/?��?� 3 �>/�?O/.>��ÿ>O/>�/��>�.>.O��>/�� O/>�/>ÿ/ Hi-end �>��///
�ÿ>./?�N�O�/>�.�>��?NO��>/��N�÷��>��///�?NN�ÿ�?O�/>//ÿ>��>/�ÿ/�N�?N./�>/��/?.?�.ÿ/�/>��?N.>� //�/�/>
�?/ �>//?��/>�>�//?/�>/�/>�/�/>/>/�ÿ/��>N� O/>�>/�?O/.>��ÿ>O/>�/��>�.>.O��>/��          
�>N�/?.?�.ÿ/��?NN�ÿ>�?� O/>/?��?� 3 �/.>/�/?���/// />�?�?/>� �/>/N�÷�/.?ÿ�/��>/�� 

¥ .?�.ÿ/��>/�?��ÿ>�O��>/�� O��>/�ÿ/�N�?N./�>/���/��/>ÿ/ Existing Target N�..ÿ/�O/�ÿ /?ÿ/ÿ>�>/��/?
�/>�>/�?N�?�O�ÿN/ÿN�ÿ�?� O�ÿN/?N/�>�>/�>N�/?.�N�?.�O�ÿ/>�/>ÿ/�?NN�ÿ/?�>/�?��ÿ>�O��>/����/ÿ> �/>ÿ/ Hi-end, 
Silver Age O/> Gen-X /?�/>/N��N�ÿ��?N.>�N/?N/N�?.��?��/>ÿ/ Segment �?O�//�

N=2,000 N=318 N=943 N=474 N=265 N=40 N=45 N=231
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90

�>/>��?N 4.3 �>�>/�>�>�/?�/�>�/>/N��N�N��/��.�>�///�>/N�>��>��N/�N�?N./�>/���>/O�N/> Segment 

/>.N�O 
.N/��?/

10,001 - 

15,000 �>�
15,001 - 30,000 �>�

45,001 - 

60,000 �>�

60,001 - 

75,000 �>�

15,001 - 

30,000 �>�

�/>.��>/�N�>/
�N/�N�?N./�>/�� 1-2 �? 3-5 �?

N.O��>��>/        
�N/�N�?N./�>/��

�>/��N/NO�N�>�//>.//?�O�N/?��>�?O�O�
//�/>�>/���N/�N�?N./�?N �N>.�O�N�?N/
N/?/�O/ON�O�.N/�/�>N��/��/>� 
�N/�N�?N./O��>� N �/?O�

�>/���?/�>�//>.�/>.�>�//?� 
O�//>.�/>��/��>/N�>��>�

�>/��N/NO�N 
�>�//>.//?� 
O�N/?��>�?O�O� 
//�/>�>/�� 
�N/�N�?N./�?N 

�N>.�O�N�?N/N/?/� 
O/ON�O�.N/�/�>N��/�
�/>��N/�N�?N./O� 
�>� N �/?O�

�>/���?/�>�//>.
�/>.�>�//?� 
O�//>.�/>��/�
�>/N�>��>�

�>/��N/NO�N 
�>�//>.//?� 
O�N/?��>�?O�O� 
//�/>�>/�� 
�N/�N�?N./�?N 

�N>.�O�N�?N/N/?/� 
O/ON�O�.N/�/�>N��/�
�/>��N/�N�?N./O� 
�>� N �/?O�

O//N� 
�N/�N�?N./ 
�>/���?N/?�
N��N/.
�?N.>�

/?��?��?N 
1

�>/���N/�N�?N./N�>� 
�///�>�>�>��>N/

�>/���N/�N�?N./ 
N�>�/? ��///  

�>�N�.�>/ �/>N��?

�>/���N/�N�?N./N�>� 
�///�>�> �N>  
.?N�> �OO>

�>/���N/�N�?N./ 
N�>�/? ��///  

�>�N�.�>/ �/>N��?

/?��?��?N 
2

�>/���N/�N�?N./N�>� 
�///�>�> �N>  
.?N�> �OO>

�>/���N/�N�?N./ 
N�>�/? ��///  

�>�N�.�>/ �/>N��?

�>/���N/�N�?N./N�>� 
�///�>�> �N>  
.?N�> �OO>

�>/���N/�N�?N./N�>� 
�///�>�>�>��>N/

�>/���N/�N�?N./N�>� 
�///�>�> �N>  
.?N�> �OO>

�>/���N/�N�?N./N�>� 
�///�>�>�>��>N/ /
�>/���N/�N�?N./ 
N�>�/? ��///  

�>�N�.�>/ �/>N��? 

�>/���N/�N�?N./N�>� 
�///�>�>�>��>N/

/?��?��?N 
3

�>/���N/�N�?N./ 
N�>�/? ��///  

�>�N�.�>/ �/>N��?

�>/���N/�N�?N./N�>� 
�///�>�> �N>  
.?N�> �OO>

�>/���N/�N�?N./N�>� 
�///�>�>�>��>N/

�>/���N/�N�?N./N�>� 
�///�>�> �N>  
.?N�> �OO>

�>/���N/�N�?N./N�>� 
�///�>�>�>��>N/

�>/���N/�N�?N./N�>�
/? ��///O������

�>/���N/�N�?N./N�>� 
�///�>�> �N>  
.?N�> �OO>

��/N//N�>��>� N�?N/��/>N/O/�N�/>N�. (4 ���>O�N�///��N/�)   
�//��/?/�?N/?N�O�N/O�  
(/>.>N/NN�>� 13 �?) 

�//��/?/�?N/?N�O�N/O�  
(/>.>N/NN�>� 13 �?) 

/>.>N//>O��>/
N�?N./�>/��

1 /?�  
(N�O//?��?O��N/�N�O> �N/��N>. //?//>�N/.N��>��N/��/>��?�) 

2 /?�  
1 /?�  

(N�O//?��?O��N/�N�O> �N/�
�N>. //?//>�N/.N��>�

�N/��/>��?�) 

�N/�N//>O� 
�>/N�>��>� 
�N/�N�?N./

/?�/.>� N.>/N-/>�>�.N //?//?�.>�/N N.>/N />�>�.N 
N�?/�N//>.�

/?�/.>� N.>/N-/>�>�.N 
//?//?�.>�/N N.>/N 
/>�>�.N  

N�?/�/?�>�/

/?�/.>��?��?�.�/N //?/
/?�/.>��>N./�?N/N��?NN/N
N�O/?/>.>N//>�?N�N/N�?N/�
�?�.>/�?� N�?/�/?�>�/

O/>N//>.�

/?�/.>� N.>/N-/>�>�.N 
//?//?�.>�/N N.>/N 
/>�>�.N 

N�?/�N//>.�

/>.>N//> 
�>//>�O�� 
/N/�/�O>

12 /?� 14 /?� 15 /?� 12 /?� 17 /?� 12 /?�

�?�//?��?NN/?/�N� �?�//?�O�/ON�?.�
�?��?�//?��?N/>.?.

�?�//?�O�.?/>.>�N�?./ 
�?��?�//?��?N/>.?.

�?�//?�O�.?/>.>�/?N��?N/.?N 
�/�N��.?/>.>��?N/>.?.

�?�//?�O�.?/>.>�
N�?./�?��?�//?� 
�?N/>.?.

�N>O�O�N>.N�/?N. 849 �>�/�� 1,096 �>�/�� 1,075 �>�/�� 1,151 �>�/�� 1,110 �>�/�� 1,491 �>�/�� 1,083 �>�/��

Top 5 

.?�.N/� 
�N>O�O�N>. 
O/>/>�>
N�/?N.

/?��?��?N 
1

�N>/>/>/ 
264.95 �>�

�N>/>/>/ 
311.23 �>�

�N>/>/>/ 
284.69 �>�

�N>/>/>/ 
297.51 �>�

�N>/>/>/ 
301.82 �>�

�N>/>/>/ 
344.10 �>�

�N>/>/>/ 
276.85 �>�

/?��?��?N 
2

/>�/�>�/O>��O>/
.>��O>�O/��>N� 
260.08 �>�

�N>�?O/�/�/�/�
�>��O/��>N� 
404.60 �>�

�N>�?O/�/�/�/�
�>��O/��>N� 
420.10 �>�

/>�/�>�/O>��O>/
.>��O>�O/��>N� 
327.90 �>�

�N>�?O/�/�/�/�
�>��O/��>N� 
450.83 �>�

/>�/�>�/O>��O>/
.>��O>�O/��>N� 
416.56 �>�

�N>�?O/�/�/�/�
�>��O/��>N� 
398.62 �>�

/?��?��?N 
3

�N>�?O/�/�/�/�
�>��O/��>N� 
324.88 �>�

/>�/�>�/O>��O>/
.>��O>�O/��>N� 
322.62 �>�

/>�/�>�/O>��O>/
.>��O>�O/��>N� 
319.66 �>�

�N>�?O/�/�/�/�
�>��O/��>N� 
470.96 �>�

/>�/�>�/O>��O>/
.>��O>�O/��>N� 
328.26 �>�

�N>�?O/�/�/�/�
�>��O/��>N� 
590.32 �>�

/>�/�>�/O>��O>/
.>��O>�O/��>N� 
292.27 �>�

/?��?��?N 
4

�N>�O>�>��///
N/?.�/?O/>�?�?/>� 
�O/��>N� 

185.29 �>�

�N>�?N�?� 
580.33 �>�

�N>�?N�?� 
594.08 �>�

�N>�?N�?� 
618.91 �>�

�N>�O>�>��///
N/?.�/?O/>�?�?/>� 
�O/��>N� 

141.12 �>�

�N>�O>�>��///
N/?.�/?O/>�?�?/>� 
�O/��>N� 

226.11 �>�

�N>�?N�?� 
558.70 �>�

/?��?��?N 
5

�N>�?N�?� 
584.53 �>�

�N>�O>�>��///
N/?.�/?O/>�?�?/>� 
�O/��>N� 

203.71 �>�

�N>�O>�>��///
N/?.�/?O/>�?�?/>� 
�O/��>N� 

160.35 �>�

�N>�O>�>��///
N/?.�/?O/>�?�?/>� 
�O/��>N� 

200.92 �>�

�N>�?N�?� 
612.50 �>�

�N>�?N�?� 
564.29 �>�

�N>�O>�>��///
N/?.�/?O/>�?�?/>� 
�O/��>N� 

200.74 �>�

N=318 N=943 N=474 N=265 N=40 N=45 N=231
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�>��///�?N
�/��O>O�
�>/�N/�
N�?N./�>/��

/?��?��?N 
1

�N>./?� N�O�/>�.�>��?NO��>/��
/?��/>�>�/
�/>�/�/>/>/
�O/��>N�

�N>./?� N�O�/>�.�>��?NO��>/��

/?��?��?N 
2 /?��/>�>�/�/>�/�/>/>/�O/��>N�

�N>./?� N�O�/>�
.�>��?NO��>/��

/?��/>�>�/
�/>�/�/>/>/
�O/��>N�

/?��/>�>�/
�/>�/�/>/>/
�O/��>N�O/>�?O/
.>��O>O/>�/�
�>�.>.O��>/��

/?��/>�>�/
�/>�/�/>/>/
�O/��>N�

/?��?��?N 
3

�?O/.>��O>O/>�/��>�.>.O��>/��

�/.>/�
/? ��///  
/>�?�?/>� 
�/>/N�O�/.?N 
�/��>/��

�?O/.>��O>O/>�/�
�>�.>.O��>/��

�>/N/?/��?��O>� �>/��/?�/>�>/�?N�?�O�NN/NN�O�?�

/?�O��
�?N�?�

/?��?��?N 
1

N�>��>��/?�N� 
�?�O��?/N/?/� N./.N�.N�?NO/O�/>�>/O��>/�� /?.//N��?NO/O�/>�>/

O��>/��

N./.N�.N�?NO/O
�/>�>/O��>/��
O/>N�>��>��/?�
N��?�O��?/N/?/�

N�>��>��/?�N� 
�?�O��?/N/?/�

N./.N�.N�?NO/O
�/>�>/O��>/��

/?��?��?N 
2

N./.N�.N�?NO/O
�/>�>/O��>/��

N�>��>��/?�N� 
�?�O��?/N/?/�

N/�O//�?NO/O�/>�>/
O��>/��

N/�O//�?NO/O�/>�>/
�/��?O��?N�>/�� 
O�NN/NN�O/.?NO�N��
�?/N/?/�

N/�O//�?NO/O�/>�>/
�/��?O��?N�>/�� 
O�NN/NN�O/.?NO�N��
�?/N/?/�O/> 

N/�O//�?NO/O�/>�>/
O��>/��

N�>��>��/?�N� 
�?�O��?/N/?/�

/?��?��?N 
3

/?.//N��?NO/O�/>�>/O��>/�� N./.N�.N�?NO/O
�/>�>/O��>/��

N/�O//�?NO/O�/>�>/
O��>/��

/?.//N��?NO/O�/>�>/
�/��?O��?N�>/�� 
O�NN/NN�O/.?NO�N��
�?/N/?/�

/?.//N��?NO/O�/>�>/
O��>/��

�>/�>�?NO�O �>/�>.N/��?/

Top 3 
�/>/�>�
�/O�

/?��?��?N 
1

�?OO/O�/>�>/�N/�
N�?N./O��>/��/?
�/>/N�O�

/>�/N/�/? �/>�>/
�O/.�/>/N�O/O�

�?OO/O�/>�>/O��>/�� 
/?�/>/N/>O�O.N�?O/

�?OO/O�/>�>/O�
�>/��/?�/>/N�O�
/>�/N/�/? �/>�>/
�O/.�/>/N�O/O�
O/>N/>O�O.N�?O/

�?OO/O�/>�>/ 
�N/�N�?N./O�
�>/��/?�>/./O>�
�/>/.?/�?��N�?N�?
�?��?��N/�N�?N./

�?OO/O�/>�>/O��>/�� 
/?�/>/N/>O�O.N�?O/

/?��?��?N 
2

�?OO/O�/>�>/O�
�>/��/?�/>/
N/>O�O.N�?O/

/?�>/�O>�/?�.>�/O�
�?O��?N/>./O>��>��///
�>/�N/�N�?N./N�O/.N>�
�N>.�O� O/>  

�?OO/O�/>�>/�N/�N�?N./
O��>/��/?�/>/N�O�
/>�/N/�/? �/>�>/
�O/.�/>/N�O/O�

�?OO/O�/>�>/�N/�N�?N./ 
O��>/��/?�/>/N�O�
/>�/N/�/? �/>�>/�O/.
�/>/N�O/O� /?�>/./O>�
�/>/.?/�?��N�?N�?�?� 
�?��N/�N�?N./ O/> 
�O>�/?�.>�/O��?O��?N 
/>./O>��>��///�>/ 
�N/�N�?N./N�O/.N>��N>.�O�

�?OO/O�/>�>/ 
�N/�N�?N./O�
�>/��/?�>/./O>�
�/>/.?/�?��N�?N�?
�?��?��N/�N�?N./

�//.>�>.�/�
.�>��?N�N/�N�?N./
�>/��/?�/>/
./.�>/

�?OO/O�/>�>/        
�N/�N�?N./O��>/��/?
�/>/N�O�/>�/N/�/? 
�/>�>/�O/.�/>/
N�O/O�  /?�>/./O>�
�/>/.?/�?��N�?N�?�?�
�?��N/�N�?N./

/?�>/�O>
�/?�.>�/O��?O��?N
/>./O>��>��///
�>/�N/�N�?N./N�O
/.N>��N>.�O�

/?��?��?N 
3

�?OO/O�/>�>/ 
�N/�N�?N./O�
�>/��/?�>/./O>�
�/>/.?/�?��N�?N�?
�?��?��N/�N�?N./

�?OO/O�/>�>/ 
�N/�N�?N./O�
�>/��/?�>/./O>�
�/>/.?/�?��N�?N�?
�?��?��N/�N�?N./

�//.>�>. 
�/�.�>��?N 
�N/�N�?N./�>/�� 
/?�/>/./.�>/ 

/?�>/�O>�/?�.>�/
/>./O>��>��///
�>/�N/�N�?N./N�O
/.N>��>.�O� O/>
�//.>�>./? 
�/>/./.�>/

/?�>/�O>�/?�.>�/
O��?O��?N/>./O>�
�>��///�>/�N/�
N�?N./N�O/.N>��N>
.�O�O/>�?OO/O

�/>�>/�N/�N�?N.//?
�/>/N/>O�O.N�?O/

/?�>/�O>
�/?�.>�//> 
./O>��>��///
�>/�N/�N�?N./N�O
/.N>��>.�O� 

�?OO/O�/>�>/O�
�>/��/?�/>/N�O�
/>�/N/�/? �/>�>/
�O/.�/>/N�O/O�

Top 3 �?N
�//�/?�O�O

/?��?��?N 
1

/?.?N/O�N��?� 
//?/�>/O/O�O//?/
O�>�O>�O//?/�>/
�N/�N�?N./ 

/?�>/O/O�/>�>/��.N�.>�>/�>N�.?�
O//N��N/�N�?N./�>/��/.N>�

./ON>N.//

/?.?N/O�N��?� 
//?/�>/O/O�O//?/
O�>�O>�O//?/�>/
�N/�N�?N./ 

/?�O>.�/�N.O�
�>�N.?N./�/�>�
�N>�N O��>/��
/.N>��?�N��

�>/�/�N�O>/N//�>��////�?N�?�
.>.O��>/��/?�/>/.>�/�

/?��?��?N 
2

/?�>/O/O�/>�>/
��.N�.>�>/�>
N�.?�O//N��N/�
N�?N./�>/��/.N>�
./ON>N.//

�>/�/�N�O>/N//�>��////�?N�?�
.>.O��>/��/?�/>/.>�/�

/?�>/O/O�/>�>/
��.N�.>�>/�>
N�.?�O//N��N/�
N�?N./�>/��/.N>�
./ON>N.//

/?�N/��>��>/
�>��N/O/>�>/N�O>
�>��O//?/�/>�>/
�/��>/��

/?�>//?�/>�/>/
�//�.?.O��>/���?N
�N>N�?N/�?/ /?�?N�?�/.?N
O�/OO//N��N/�N�?N./�?N
/>N�O�N>.O/>�>/N�>�
�>�N�O.>�/� 

/?�>/O/O�/>�>/��.N�
.>�>/�>N�.?�O//N�
�N/�N�?N./�>/�� 
/.N>�./ON>N.//  

�/>///>�//>.�/� 
�>��///�N/�N�?N./ 
�/��>/��

/?��?��?N 
3

/?�N/��>��>/
�>��N/O/>�>/N�O>
�>��O//?/�/>�>/
�/��>/��

/?.?N/O�N��?� //?/�>/O/O�O//?/ 
O�>�O>�O//?/�>/�N/�N�?N./ 

�>/�/�N�O>/N//
�>��////�?N�?�
.>.O��>/��/?
�/>/.>�/�

/?�>/�/>�>/�?N�?
O/>/?�>�.>��N/ 
�>/N�O>O�O�/>�>/
O��>/��

N�.�>///?/
/? ��///
�/>N��?/?�/>/
N��N�N�

/?�N/��>��>/
�>��N/O/>�>/N�O>
�>��O//?/�/>�>/
�/��>/��

/?�/>�/>/N�O� 
Super Fan  

�>/�N/�N�?N./�>/��
26.42% 36.90% 31.86% 28.30% 22.50% 35.56% 41.99%

N=318 N=943 N=474 N=265 N=40 N=45 N=231
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�O//?/�>��/>�>�/.>.�/N  
(Demographic Data)  

�/��/>N/�?//.N>� Existing Target �?NN�O�     
�?��N/�N�?N./�/>N/ FIT (Free Individual 
Traveler) �?NN�>��>��N/�N�?N./O��?O ��?N�>/�� 
�O>�/� 2,000 �?//.N>�

�>. 
39.55%

/�>� 
60.45%

Gen-Z 

15.90%

Gen-Y 

47.15%

Gen-X 

23.70%

Silver Age 

13.25%

Women 

2.00%*

Hi-end 

2.25%*

Family 

11.55%

N�÷��/>ÿ/�?N�?��>��ÿ//?/
�?O �//� �>�N�÷���
N�?./�?��?��>/O�ÿ�
�>/�ÿ/�/>.>�>�.ÿ/�

�/>��?N 4.32 />�?��>/.>�/>

�/>�/.>�/> //?/�O/.�/N>

/?�./.>�/>�/��O�

/?�./.>�/>�/��/>./�/�. 

�/..

�/>��>�/?

�/>��>N�

�/>��>N/� 0.25%

2.95%

54.75%

14.50%

15.80%

8.75%

3.00%

�/>��?N 4.33 .�>�.>�

N.�

.//. /?�>�/

.//. .?�N/N/?�>�/

/.N>/O>� 3.15%

54.10%

10.20%

32.55%

�/>��?N 4.34 />�?�

��?��>��/>/?�N/���

/?�/>��>// /?�/>.>/�>�

�O>�>.

/>�?�/>./>

N�O>�/��>��>/, />O�.N/�

O/N�O>�, �N/�O>�

�?�N/?.� �?�.>�/>

N�/�/�/

/?N�N 0.40%

2.20%

6.30%

7.00%

8.70%

10.90%

11.85%

12.20%

40.45%

.>��?N 4.7 .?�.N/�.?/>.>��?N�?�/>.?.

.>�N/�?/ 
14.65%

.>��>/?�//� 
N�?.�N/�?/ 
17.35%

.>�O�O 
19.50%

.>��>/?�//� 
8.15%

.>��/>� 
9.65%

��/.O/>�/>/��/ 
30.70%

.>��?N 4.6 N�. O/> �/>N/N�O>//>.

//>.N/�>: * = N�?N/��>�/�N/.�?//.N>�
/?�O>�/��O/.�//�>�>/�>O��>/O�O�>�
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�ON>�/N> 10,000 �>�

10,001 - 15,000 �>�

15,001 - 30,000 �>�

30,001 - 45,000 �>�

45,001 - 60,000 �>�

60,001 - 75,000 �>�

75,001 - 90,000 �>�

/>��/N> 90,001 �>� 0.65%

0.50%

1.10%

6.20%

17.75%

43.40%

22.65%

7.75%

0.32%

0.32%

0.95%

4.56%

16.65%

56.42%

20.04%

0.74%

/>.N�ÿ.ÿ/��?/�ÿ/N�?/�N��>>�/>ÿ/ Existing Target �>N��N�ÿ�/.?ÿO��ÿ/� 15,001 - 30,000 �>� .�N/ÿ��/>ÿ/ Gen-Z �>N��N�ÿ�/.?ÿO��ÿ/� 10,001 - 15,000 
�>� .ÿ/��/>ÿ/ Women O/> Hi-end �?N/?�>/�?/��.?�.ÿ/��/�/>.N�ÿ��/ÿ> />.N�ÿ�/��/>ÿ/ Women �>N��N�ÿ�/.?ÿO��ÿ/� 45,001 - 60,000 
�>� .ÿ/��/>ÿ/ Hi-end �>N��N�ÿ�/.?ÿO��ÿ/� 60,001 - 75,000 �>�

1.69%

0.42%

1.48%

10.97%

26.16%

38.40%

17.93%

2.95%

0.75%

0.38%

1.13%

8.68%

23.02%

29.44%

20.00%

16.60%

1.26%

0.94%

1.89%

4.09%

23.90%

39.62%

28.30%

100.00%

28.89%

22.22%

48.89%

2.16%

0.43%

1.30%

5.19%

14.72%

51.10%

19.91%

5.19%

10,001 - 15,000 �>�

15,001 - 30,000 �>�

30,001 - 45,000 �>�

45,001 - 60,000 �>�

60,001 - 75,000 �>�

75,001 - 90,000 �>�

90,001 - 110,000 �>�

110,001 - 150,000 �>�

150,001 - 200,000 �>�

200,001 - 500,000 �>� 0.30%

1.85%

3.35%

6.10%

8.05%

18.85%

28.00%

22.55%

10.60%

0.35%

0.32%

1.48%

1.70%

5.62%

8.70%

21.42%

30.86%

21.10%

8.59%

0.21%

0.21%

2.74%

5.06%

7.59%

8.02%

21.73%

25.11%

20.68%

8.44%

0.42%

0.38%

2.64%

5.28%

9.81%

11.32%

13.96%

23.41%

20.75%

12.45%

0.31%

0.94%

4.10%

2.20%

3.46%

11.01%

27.67%

31.13%

18.24%

0.94%

2.50%

2.50%

20.00%

22.50%

10.00%

22.50%

20.00%

6.68%

24.44%

24.44%

11.11%

11.11%

22.22%

0.43%

2.16%

1.30%

6.06%

5.63%

15.58%

30.75%

29.00%

9.09%

�/>��?N 4.35 />.N�O.N/��?/N��>>�/>N/ Existing Target

N=2,000 N=318 N=943 N=474 N=265 N=40 N=45 N=231

N=2,000 N=318 N=943 N=474 N=265 N=40 N=45 N=231

///

///

/>.N�ÿ�//��/?/�ÿ/N�?/�N��>>�/>ÿ/ Existing Target �>N��N�ÿ�/.?ÿO��ÿ/� 45,001 - 60,000 �>�  O/>���ÿ/O���ÿ>��/��/>/N��N�ÿ�/>.N�ÿ
�//��/?/O�O�ÿ/>�/>ÿ/ �?/ �/>ÿ/ Gen-Z  �>N��N�ÿ�/.?ÿO��ÿ/� 30,001 - 45,000 �>� �/>ÿ/ Women �>N��N�ÿ�/.?ÿO��ÿ/� 60,001 - 75,000 �>� 
O/> 90,001-110,000 �>� O/>�/>ÿ/ Hi-end �>N��N�ÿ�/.?ÿO��ÿ/� 110,001 - 200,000 �>�

�/>��?N 4.36 />.N�O�//��/?/N��>>�/>N/ Existing Target

N�?N/��>�
�?/��/>.N�ÿ
.ÿ/��?/�/>ÿ/�?O
/>��/ÿ> 
60,000 �>�/
N�?/��>O�N�
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N�>N�N/>N/�O�N�?N./N/NN�>� 1 �?

1-2 �?

3-5 �?

6-7 �?

8-12 �? 

/>��/N> 12 �? 3.10%

3.15%

11.55%

43.40%

33.40%

5.40%

1.49%

1.80%

10.92%

48.25%

33.62%

3.92%

4.64%

4.64%

13.29%

47.05%

26.37%

4.01%

9.06%

6.79%

18.50%

35.09%

25.28%

5.28%

0.63%

1.89%

5.03%

30.50%

50.00%

11.95%

12.50%

65.00%

22.50%

11.11%

4.44%

11.11%

31.11%

13.33%

28.90%

3.46%

3.46%

11.69%

43.29%

32.47%

5.63%

�/>��?N 4.37 �/>.��>/�N�>/N�?N./�>/��

�/>��?N 4.38 /?�/�>�/��>/�N/�N�?N./�>/��

�>/��N/NO�N�>�//>.//?�O�N/?��>
�?O�O�//�/>�>/���N/�N�?N./�?N 

�N>.�O�N�?N/N/?/�O/ON�O�.N/�/�>N�
�/��/>��N/�N�?N./O��>�N �/?O�

�>/���?/�>�//>.�/>.�>�//?� 
O�//>.�/>��/��>/N�>��>�

�O>�?�N/>�/?�>/���?N/?�?N/N.?.� 
/.?NO�/ON O//N��N/�N�?N.///?� 

�?N�>N��O/>��>N�O�N�O>N/N/?�O��N/NN�

�O/.�/?O�/>��?N�>N�ON�?N./�>/��  
�?NN�.N�ON��?O�N�O��/>/�?�N/>� 3.20%

15.30%

38.85%

42.65%

3.39%

15.80%

36.06%

44.75%

1.48%

12.66%

46.20%

39.66%

2.64%

10.57%

46.04%

40.75%

5.66%

21.70%

30.19%

42.45%

10.00%

30.00%

60.00%

8.90%

22.22%

44.44%

24.44%

2.16%

18.18%

27.71%

51.95%

.>�///�/��/>ÿ/ Existing Target /?�/>.��>/�ÿO��>/�ÿ/�N�?N./�>/��/.?ÿO��ÿ/� 3 - 5 �÷ /?.?�.ÿ/�.?��?N.>� .�N/ÿ��/>ÿ/ Gen-Z �?N/?�/>.��>/�ÿ   
�>/�ÿ/�N�?N./�>/��/.?ÿO��ÿ/� 1 - 2  �÷ /?��?��?N 2 /?�/>.��>/�ÿ�>/N�?N./�>/��/.?ÿO��ÿ/� 1 - 2 �÷ .�N/ÿ�  �/>ÿ/ Hi-end �?NN�>N�N/>N/�ÿ�N�?N./N/ÿN�>� 1 �÷
O/>/?��?��?N 3 /?�/>.��>/�ÿ�>/N�?N./�>/��/.?ÿO��ÿ/�  6 - 7 �÷ .�N/ÿ��/>ÿ/ Gen-Z �?NN�>N�N/>N/�ÿ�N�?N./N/ÿN�>� 1 �÷ O/>�/>ÿ/ Women �?N/?�/>.��>/�ÿ
�>/N�?N./�>/��/.?ÿO��ÿ/� 1 - 2  �÷

N=2,000 N=318 N=943 N=474 N=265 N=40 N=45 N=231

///

O��>/�ÿ/�N�?N./�>/���/��/>ÿ/ Existing Target .ÿ/�O/�ÿ�>�?/���>/N�>��>�N�.�?N�>/��N/ÿO�ÿ�>�//>.//?� O�ÿ�?��ÿ/�N�?N.//?��>
�?O�O�//�/>�>/���ÿ/�N�?N./�?N�ÿ>.�O� N�?N/N/?/�O/ÿN�÷�.ÿ/�/�>N��/��/>��ÿ/�N�?N./O��>� N �/?O� .�N/ÿ�O��/>ÿ/ Gen-X Silver Age O/>
�/>ÿ/ Hi-end �?N�>/N�>��>��ÿ/�N�?N./�>/���>N�÷��>�//>.�/>.�>�//?�O�//>.�/>��/��>/N�>��>�

N=2000 N=318 N=943 N=474 N=265 N=40 N=45 N=231

///

�/>/�>�N/O��>��O//?/N�>��>�.>�

¥ �?��ÿ/�N�?N./�>/���>/N�.�?N/?�/>.��>/�ÿO��>/�ÿ/�N�?N./�>/��O��ÿ/� 1 - 2 �÷ ��/ÿ>N�÷��/>ÿ/�/� Gen-Z N�?N/��>�N�÷�/?.�?N�?/?�
.>�/>O/>N/>N/�ÿ��?�>� �?O/ÿ�>N�/?N/�>.O��>///��ÿ/�N�?N./�ÿ/.��N/�//?/�?�N�?N/� �/��>��>/N�>��>�N�?N./�?��//��/?/O��ÿ/�
/?.N�O� �>�N�÷��ÿ/�/?.�?N/?�/>.��>/�ÿO��>///�N�>��>��ÿ/�N�?N./�ÿ/.�/ÿ>�/>ÿ//?N� N N�.N��>>�>/�ÿ/�N�?N./�>/���?N�/>ÿ/ Gen-Z      
/?�/>/N/O�/ÿ>N�÷��>/���.?.O/>/?�/>//?�>� �>��ÿ/�/?�>/N�/?./�?/O/>N�/?./O�O��>/N/>N/�ÿ/�N�?N./�>/���/?O�O/� 
¥ .?//?�/?�/�>�>/�ÿ/�N�?N./�>/���?O� N/�>�/�?N�?O/ÿO��/>ÿ/ Gen-X Silver Age O/>�/>ÿ/ Hi-end N/?/�O/ÿ�>/���?/�>�//>.
�/>.�>�//?�O�//>.�/>��/��>/N�>��>� N�/>>N�÷��/>ÿ/�?N/?�/?�/>.��>/�ÿO��>/�ÿ/�N�?N.///>�//>./?�O/>N�.N�.�>��?N
�ÿ/�N�?N./�?N/�?��ÿ/.�/?O�O/ÿ/ �>�//�/ÿ>�>/N��ÿ/�N�?N./�>/���>�?O/ÿN�ÿ/?��/>.��>/�ÿO//ÿ N N�?N/��>��>/��O�ÿ/>O/ÿ�/?�/>/
N�÷�/?�/?�/�ÿ /?�//.>�>.�?N.�� ./.�>/ N�.N��>>�/>ÿ/ Hi-end �?N.�O�O��>/�?�>��///O��>/�� N�ÿN�ÿ>N�N/?.�/?ÿ />�?�?/>��?N
O���ÿ>��>��?NN/ÿN�.N�÷� �?O/ÿN�ÿ�/>.��>/�ÿ�?N/>N/ÿN�ÿ�>��?N�>/�ÿ/�N�?N./�?N/N� 
¥ /?�/�>�>/�ÿ/�N�?N./�/��/>ÿ/ Gen-Z Gen-Y Women O/> Family N�÷��/>ÿ/�?N/?�/>/.�O��ÿ/�N�?N./�?N//>�//>.O�O�ÿ/>�/>� 
�>��?O/ÿN/?/��>/��N/ÿO�ÿ�>�//>.//?� O�ÿ/>�>/���?N�ÿ>.�O�N�÷�.ÿ/�/�>N��/��/>��ÿ/�N�?N./�>� N �/?O�O��  
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�>/���N/�N�?N./N�>�/? ��/// 
�>�N�.�>/ �/>N��?

�>/���N/�N�?N./N�>��///�>�>
�>��>N/

�>/���N/�N�?N./N�>��///�>�> �N> 
.?N�> �OO>

�>/���N/�N�?N./N�>�/? ��///
O������

�>/���N/�N�?N./N�?N/�>/N/?.�/?O

�>/���N/�N�?N./N./.N�.N

�>/���N/�N�?N./N�>�/? ��///
/>/>/

�>/���N/�N�?N./N�>�
�/>/?�>.>.�/N

�>/���N/�N�?N./N�>�.>�.>� N�N� 
�>/�O>.�> �>/�/� �>//�

./>�N�/ N�O��O�
�>/���N/�N�?N./N�>����.?.

�>/���N/�N�?N./N�>�/? ��///
O��N/?/�

�>/���N/�N�?N./N�>�N�/>���?

�>/���N/�N�?N./N�>��///�>�>
.?�/N�N>

�>/���N/�N�?N./N�>�N�/�/

�>/���N/�N�?N./N�>��>�/>.>

�>/���N/�N�?N./N�>�./O>�.//�N

�>/���N/�N�?N./�>/��N�>��?.>

�>/���N/�N�?N.//.N>�/?��>��/� 0.10%

0.40%

0.60%

0.80%

1.60%

1.85%

2.00%

2.15%

2.35%

2.50%

2.70%

4.55%

4.60%

8.00%

8.90%

16.60%

19.80%

20.50%

0.11%

0.53%

0.64%

0.74%

1.59%

2.44%

1.48%

2.44%

2.44%

2.23%

2.23%

3.61%

4.98%

7.42%

8.80%

16.22%

21.10%

21.00%

0.21%

0.63%

1.48%

1.27%

1.48%

3.59%

1.69%

1.90%

2.95%

2.32%

5.90%

4.85%

9.28%

10.55%

16.03%

14.98%

20.89%

0.38%

0.75%

0.38%

0.38%

2.65%

1.13%

3.02%

2.26%

0.75%

4.91%

7.55%

6.79%

3.77%

7.55%

11.32%

12.45%

13.96%

20.00%

0.63%

0.31%

1.26%

1.26%

0.30%

1.89%

4.09%

0.63%

0.63%

3.46%

3.77%

8.18%

4.72%

22.01%

27.99%

18.87%

5.00%

2.50%

5.00%

5.00%

5.00%

10.00%

10.00%

5.00%

5.00%

15.00%

12.50%

20.00%

4.44%

2.22%

2.22%

4.44%

2.22%

4.44%

8.90%

6.67%

11.11%

22.22%

15.56%

15.56%

0.43%

1.30%

1.73%

2.60%

0.87%

3.90%

3.03%

4.33%

4.33%

1.30%

10.82%

15.58%

16.88%

32.90%

N=2,000 N=318 N=943 N=474 N=265 N=40 N=45 N=231

///

.>�///�/��/>ÿ/ Existing Target N�..ÿ/�O/�ÿ�ÿ>O/ÿN/?/�O//ÿ��ÿ/�N�?N./�>/���?N�>N��ÿ/.�?N.>� ��/ÿ> �>/���ÿ/�N�?N./N�>�/?���///         
�>�N�.�>/ �/>N��? N�÷��>/���?N�/>ÿ/�?��ÿ/�N�?N./�>N/?/�N��ÿ/.�?N.>� �>�N�÷�/ÿ/./> 20.50 //�/�/>�?/ �>/���ÿ/�N�?N./            
N�>��///�>�>�>��>N/ �>�N�÷�/ÿ/./> 19.80 O/>�>/���ÿ/�N�?N./N�>��///�>�> �÷> .?N�> �O? �>�N�÷�/ÿ/./> 16.60 

�/>��?N 4.40 �/>N.�O//N��N/�N�?N./�>/���?NN/?/�N��N/.�?N.>�

�>/>��?N 4.39 Top 5 �/��/>N.�O//N��N/�N�?N./�>/���?N/?�N/?/�N�

///

/?��?��?N 

1
�>/���N/�N�?N./N�>��///�>�>�>��>N/ �>/���N/�N�?N./N�>��///�>�> �N> .?N�> �OO>

79.40% 85.85% 79.75% 77.00% 74.72% 75.00% 86.67% 83.12%

/?��?��?N 

2
�>/���N/�N�?N./N�>��///�>�> �N> .?N�> �OO>

�>/���N/�N�?N./N�>�
/? ��/// �>�
N�.�>/ �/>N��?

�>/���N/�N�?N./N�>�
�///�>�>�>��>N/ 
O/>�>/���N/�N�?N./
N�>�/? ��/// �>�
N�.�>/ �/>N��?

�>/���N/�N�?N./N�>�
�///�>�>�>��>N/

75.00% 81.13% 77.41% 72.57% 72.45%
70.00% 

70.00%
75.56% 80.52%

/?��?��?N 

3

�>/���N/�N�?N./N�>�/? ��/// �>�N�.�>/ �/>N��? �>/���N/�N�?N./N�>� 
/? ��///O������

�>/���N/�N�?N./N�>�
/? ��/// �>�
N�.�>/ �/>N��?

�>/���N/�N�?N./N�>�
/? ��///O��
����

65.00% 57.55% 63.84% 68.14% 66.42% 65.00% 68.89% 67.97%

/?��?��?N 

4

�>/���N/�N�?N./N�>�/? ��///O������
�>/���N/�N�?N./
N�>��///�>�> �N> 
.?N�> �OO>

�>/���N/�N�?N./N�>�
/? ��////>/>/O/> 
�>/���N/�N�?N./N�>�
�/>/?�>.>.�/N

�>/���N/�N�?N./
N�>�/? ��///
O������

�>/���N/�N�?N./N�>�
/? ��/// �>�
N�.�>/ �/>N��?

56.85% 45.28% 56.42% 60.13% 63.40%
60.00% 

60.00%
51.11% 67.10%

/?��?��?N 

5

�>/���N/�N�?N./N�>�/? ��////>/>/ �>/���N/�N�?N./
N./.N�.N

�>/���N/�N�?N./N�>�
/? ��////>/>/O/> 
�>/���N/�N�?N./N�>�
�///�>�>.?�/N�N>

�>/���N/�N�?N./
N./.N�.N

48.55% 40.25% 48.25% 47.89% 60.75% 50.00%
44.44% 

44.44%
51.95%



¥ �?��ÿ/�N�?N./�>/���>/N�.O/ÿ�/>/�>�N/O�/ÿ>�>/�ÿ/�N�?N./�>/���?O�/?�/>/N//>>./�ÿ/�>/N�>��>�/ÿ//�?�N�?N/��/>ÿ/O/�ÿ�/>N�.         
/>��?N.>� N�?N/��>� 2 �÷��?. N�ÿO�ÿ  
1) �>/�ÿ/�N�?N./�>/��/?�/>/N��N�ÿ�O�/?�O���>/�?�>��///�?NO���ÿ>�O/>//>�//>. �>N��?O/ÿ�ÿ/../ÿ>���>.?/�?��ÿO/>�/>�?�

�/>/.?/�?��ÿN�ÿ�?/>//ÿ>����?N/ÿ//N�>��>��ÿ/�N�?N./�ÿ/.�?� O/>.?��?O/ÿ/?ÿ.>�N/ÿ�ÿ>N�?N/�>��>/N�ÿ/?��/>.��>/�ÿ�?NO���ÿ>��?� 
2) �>/N�>��>�N�ÿ>�>��?N/?�>�O/>/?�>��///�?NN/�N�� �ÿ>�>. N//>N�/> /?�/?�/>/N/ÿ�/ÿ//�/�.>N�/?�/.�/>/.>�/� �>�N//>>./

�?��>/N�>��>��?�N�?N/��/>ÿ/O/�ÿ/>��/ÿ>�>/N�>��>��ÿ/�N�?N./�?��//��/?/�?N/?�?ÿ.?�/>.>
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�/>��?N 4.41 ��/N//N�>��>� 

��N�?./ 

.>/?.//.>/�?N/?�  

N�?N/��/>N/N/O��/>N�.  
(�O>�/�N/NN�>� 3 ��///��N/�) 

N�?N/�.>/�/>N/N/O�(�?O/�>�/O/� 
�O>�/�N/NN�>� 3 ��///��N/�)  

N�?N/��/>N/O/�N�/>N�.  
(4 ���>O�N�///��N/�)   

N�?N/�.>/�/>N/O/�N (�?O/�>�/O/�  
�O>�/� 4 ���>O�N�///��N/�)  

�//��/?/�?N/?N�O�N/O�  
(/>.>N/NN�>� 13 �?) 

�//��/?/�?NN/N/?N�O�N/O� 

�//��/?/�?N/?./>�>� 3 �N/�/?. 
(�?N-.N>,�>-.>.+�N/O/N+/?�) 

�?N�O/�/?��?N/?��O/� 
//?/�>�>/>��O>�O>/> 

3.70%

9.15%

14.10%

15.05%

5.25%

34.10%

3.60%

3.70%

10.15%

1.20%

2.97%

6.04%

9.01%

19.19%

5.09%

35.31%

3.08%

3.92%

13.80%

1.59%

3.59%

12.03%

21.31%

17.51%

5.06%

29.32%

1.27%

1.69%

7.17%

1.05%

3.40%

18.87%

24.53%

8.30%

4.53%

27.55%

4.53%

1.50%

6.79%

6.30%

5.97%

9.75%

4.72%

6.60%

43.08%

7.86%

7.86%

6.60%

1.26%

5.00%

7.50%

20.00%

7.50%

7.50%

32.50%

2.50%

5.00%

12.50%

6.67%

13.33%

6.67%

22.22%

6.67%

15.56%

2.22%

2.22%

20.00%

4.44%

100.00%

1 - 2 �?N/N/�

�/>N�/?� (/>�N�O�N��>>�N/�N�O> �N/�
�N>. //?/�N/��/>��?� 

/.N>�O�/.N>�/�>N�N�N>�?O�)   

1 /?� (N�O//?��?O��N/�N�O> �N/��N>. //?/
/>�N/.N��>��N/��/>��?�) 

2 /?�  

/>��/N> 2 /?��>O�N� 15.90%

26.25%

33.10%

21.80%

2.95%

17.82%

26.30%

33.40%

19.83%

2.65%

15.61%

28.69%

31.44%

21.73%

2.53%

17.74%

28.30%

32.08%

17.73%

4.15%

9.12%

20.75%

35.53%

31.14%

3.46%

12.50%

35.00%

27.50%

22.50%

2.50%

24.44%

28.89%

22.22%

17.78%

6.67%

16.45%

27.27%

31.60%

20.78%

3.90%

�/>��?N 4.42 />.>N//>�?NO�OO��>/�N/�N�?N./�>/��

N=2,000 N=318 N=943 N=474 N=265 N=40 N=45 N=231

///

.>�///�/��/>ÿ/ Existing Target /?��>N��ÿ/�N�?N./�>/���?��/>ÿ/O/�ÿN�?N/��/>N�. (4 ���>O�N�///��N/�) N�÷�.?�.ÿ/�.?��?N.>� 

.�N/ÿ�O��/>ÿ/ Hi-end �?N/?��>N��ÿ/�N�?N./�>/���?��//��/?/�?N/?N�O�N/O� (/>.>N/ÿN�>� 13 �÷) N�÷�.?�.ÿ/�.?��?N.>�

.>�///�/��/>ÿ/ Existing Target  /?��>O�ÿN//>O��>/�ÿ/�N�?N./�>/�� 1 /?� N�÷�.?�.ÿ/�.?��?N.>� .�N/ÿ�O��/>ÿ/ Women O/>�/>ÿ/         
Hi-end �?N/?��>O�ÿN//>O��>/�ÿ/�N�?N./�>/�� 2 /?� N�÷�.?�.ÿ/�.?��?N.>� //�/�/>/?��>O�ÿN//>O��>/�ÿ/�N�?N./�>/�� 2 /?� O���>�?N        
�/>ÿ/ Gen-Z O�/?��?�//�/�/>�>O�ÿN//>�/>N�/?�

�/>/�>�N/O��>��O//?/N�>��>�.>�

�/>ÿ/ Hi-end �?NN�>��>��?��//��/?/�?N/?N�O�N/O� 
N�?N/��>��ÿ/��>/O/ÿN�O�N/O�N�ÿ/?N/�>.N/?.�/?ÿ/>�?�?/>� 
/?���/// �?NO���ÿ>��/��>/��O�ÿ/>O/ÿ�

.?//?��/>ÿ/ Women �?N/?N/�>.O��>/N�>��>�N��?�
N�?N/�.>/�/>ÿ/N/O� /?��>/?�÷��?. /.�>./O/>�/>/
�?N��/��?NO.ÿO�O�N/?N/�/>./>N/?.� �/>/�ÿ/��>/    
�?N�/ÿ>.�/>��?��?O/ÿN/?/�N�?N./�ÿ/.�?�

N=2,000 N=318 N=943 N=474 N=265 N=40 N=45 N=231

///
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/?��///�>�?��/N-.>�/N

/?�/.>� N.>/N-/>�>�.N  
//?//?�.>�/N N.>/N />�>�.N

/?�/.>��?��?�.�/N //?//?�/.>��>N./�?N/N�
�?NN/NN�O/?/>.>N//>�?N�N/N�?N/��?�.>/�?�

/?�/.>��?��?�.�/N�?NN�O�/?�/.>�.>/
�/>�O>�? N�OO�N .��/>��N O/>�?O//N 19.38%

24.50%

49.86%

6.26%

10.93%

25.66%

58.96%

4.45%

10.55%

23.21%

58.65%

7.59%

15.09%

23.77%

50.95%

10.19%

10.06%

25.16%

57.86%

6.92%

2.50%

32.50%

55.00%

10.00%

17.78%

40.00%

33.33%

8.89%

17.32%

24.68%

55.84%

2.16%

/�/>�/

�>/.>�?��N

/?�>�/

N//>.�

�./.>�/

/>�>�>.�

�/��>�/

.>�/>�/

�?�.>.�

�>/>�/

�..�>�>.�

�?�/>�/ 45.85%

23.45%

23.25%

8.65%

14.70%

12.40%

8.75%

20.35%

61.00%

37.00%

15.95%

42.30%

45.28%

23.44%

24.07%

7.74%

14.74%

11.88%

7.32%

21.42%

60.13%

37.54%

17.50%

42.10%

46.41%

23.84%

23.21%

8.65%

16.88%

14.14%

8.65%

19.20%

59.49%

37.34%

15.19%

41.14%

46.42%

24.91%

25.28%

10.94%

13.96%

14.72%

12.83%

20.00%

56.23%

34.72%

15.09%

46.79%

46.23%

21.70%

19.18%

9.43%

11.95%

9.43%

9.75%

19.18%

69.81%

36.79%

13.21%

40.88%

42.50%

12.50%

40.00%

7.50%

20.00%

12.50%

7.50%

20.00%

42.50%

45.00%

20.00%

32.50%

42.22%

28.89%

26.67%

8.89%

28.89%

11.11%

8.89%

22.22%

46.67%

46.67%

24.44%

42.22%

50.65%

20.35%

22.08%

4.33%

15.15%

11.69%

9.52%

18.61%

78.35%

31.17%

16.02%

47.19%

N=2,000 N=318 N=943 N=474 N=265 N=40 N=45 N=231

///

.>�///�/��/>ÿ/ Existing Target /?N/�>.N�>��>��ÿ/�N�?N./�>/��O�/?�/.>� N.>/ÿ-/>�>�.ÿ //?//?�.>�/ÿ N.>/ÿ />�>�.ÿO�.?�.ÿ/�.?��?N.>� 

.�N/ÿ�O��/>ÿ/ Hi-end �?N�>N/?/�N�>��>�O�/?�/.>��?��?�.�/ÿ //?//?�/.>��>N./�?N/N��?NN/ÿN�ÿ/?/>.>N//>�?N�ÿ/N�?N/�

N=2,000 N=318 N=943 N=474 N=265 N=40 N=45 N=231

///

.>�///�/��/>ÿ/ Existing Target /?N/�>.N�>��>��ÿ/�N�?N./�>/��O�N�?/�N//>.�N�÷�.?�.ÿ/�.?��?N.>� //�/�/>�?/ N�?/��?�/>�/ O/>
/�/>�/ �>//?�?� O�ÿ���ÿ/O���ÿ>�O��/>ÿ/ Women �?N/?N/�>.N�>��>��ÿ/�N�?N./�>/��O�/?��?� 1 �?/ N�?/�/?�>�/ //�/�/>N�?/�
N//>.�O/>N�?/��?�/>�/ .ÿ/�/?��?� 3 �?/N�?/��>/>�/ O/>�/>ÿ/ Hi-end �?N/?N/�>.N�>��>��ÿ/�N�?N./�>/��O�/?��?� 1 �?/N�?/�/?�>�/
O/>N�?/�N//>.� /?��?� 2 �?/N�?/��?�/>�/ /?��?� 3 �?/ N�?/�.>�/>�/ O/>�..�>�>.�

�/>��?N 4.43 /?��?N/?N/�>.N�>��>��N/�N�?N./�>/��

�/>��?N 4.44 N�?/��?N/?N/�>.N�>��>��N/�N�?N./�>/��

�/>/�>�N/O��>��O//?/N�>��>�.>�

¥ �/>ÿ/�?��ÿ/�N�?N./�>/���>/N�..ÿ/�O/�ÿO�ÿ/>.>N//> 1 /?� O��>/N�>��>��ÿ/�N�?N./�>/�� N�?N/��>�N/?/�/>�O��O/ÿ�>/�ÿ/�N�?N./
�>/��N�÷�N�?.�.ÿ/�/�>N��/��>��///O��/>��ÿ/�N�?N./O�����>�?N/N�N�.�?N�>/O�ÿN//>�/>/>� 1 /?�N�O/�?O� �?//ÿ>N�÷�/>.>N//>�?N 
N�?.��/O/>N//>>./O/ÿ/�ÿ/�>/N�ÿN�ÿ>N���//�.?/�?./>�?�?/>� N�ÿ>/ÿ//�?�>��/// ///�>��?O/�/��>�//?/.>��ÿ>O��>/�� N�../>��?/
.ÿ/�O/�ÿO/ÿ�>/O/>�ÿ/�N�?N./�>/��N�÷�/�>N�O��>�//>.�/��/>�//?� N�?N/O/ÿN�>��>/�/>�>.�/>///>�//>.�/��/>.��>/�ÿ          
�>/N�>��>��ÿ/�N�?N.//>�.>N��>O�

¥ .?//?�O��/>ÿ/�?��ÿ/�N�?N./�?N�ÿ/��>/N/?.�/?ÿO/>N�ÿ>O��>/��/>��>O� �>O�ÿ/>.>N//>/>��>O�N�÷� 2 /?� N�?N/��>�
�ÿ/��>//?N//>O��>/�?��>.O/�N�/?N.��/>//?ÿ�?���O��>/�� N/ÿ�ÿ/�N/ÿ�/?�O��>/N�ÿ��//��?/>/>/ �>�/>/>/ 
�?�>��///O��/>�?�>/�ÿ>�O/>�?�/>.?.O��>/�� N�?N/O/ÿN�ÿ�>��?��/>.��>/�ÿO/>N.�N/?N/�/>//.ÿ>�/>��>O��?N.>� 
�>N�N�÷�N/�>�/�?N�?O/ÿ�/>ÿ/ Women O/> �/>ÿ/ Hi-end N/?/��?N�>O�ÿN//>O��>/��/>��>O�

¥ O��>//>�O���ÿ/�N�?/��?N/?N/�>.O��>/N�>��>��ÿ/�N�?N./�>/���/��?��ÿ/�N�?N./�>/���>/N�.�?O� ��/ÿ> .ÿ/�O/�ÿ/? 2 �ÿ/��?NN/?/�
//�N�>��>��ÿ/�N�?N./ N�ÿO�ÿ �ÿ/�N�?/�N//>.� O/> �ÿ/�N�?/��?�/>�/ - /�/>�/ �>N�.>N/�>�?N�>./N�>��>�O� 2 �ÿ/��?O N�?N/��>� 
1) N�÷��ÿ/�N�?/��÷�N�//O/>�/��?��ÿ/�N�.�>/�?N/?/?�/.>�.>/�ÿ/N�?N/�//>./?� N�ÿ� N�.�>/�÷O//ÿ N�.�>/.��/>��ÿ 
2) //?�N/?N.��>/�ÿ/�N�?N./O��ÿ/�.�?�� N�?N/��>��>/N�ÿ>/ÿ//�>��///�>�?N�ÿN/ÿN�O/�?N �>/N�>��>�/?�/>//?�>� N/ÿ�//�.?.
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�/>��?N 4.46 �?�//?��?NN/?/�N�>��>��N/�N�?N./�>/��

�?�//?�O�.?/>.>�N�?./ 
�?��?�//?��?N/>.?.

�?�//?�O�/ON�?.��?� 
�?�//?��?N/>.?.

�?�//?�O�.?/>.>�/?N��?N/.?N 
�/�N��.?/>.>��?N/>.?. 29.55%

31.15%

39.30%

28.63%

31.18%

40.19%

32.70%

27.22%

40.08%

36.98%

27.55%

35.47%

21.38%

39.94%

38.68%

40.00%

22.50%

37.50%

51.12%

24.44%

24.44%

22.08%

32.90%

45.02%

///

14 12 14 14 15 12 17 12

/?� /?� /?� /?� /?� /?� /?� /?�

.>�///�/��/>ÿ/ Existing Target />�O���>/N�>��>��ÿ/�N�?N./�>/��/ÿ/�/�ÿ>N�.N�/?N. 14 /?� .�N/ÿ��/>ÿ/ Gen-Z, Women O/>�/>ÿÿ/ 
Family �?N�>/>�O���>/N�>��>��ÿ/�N�?N./�>/��/ÿ/�/�ÿ>N�.N�/?N. 12 /?� O/> �/>ÿ/ Silver Age />�O���>/N�>��>��ÿ/�N�?N./�>/��/ÿ/�/�ÿ>
N�.N�/?N. 15 /?� .ÿ/��/>ÿ/�?N/?/>.>N//>O��>//>�O���>/N�>��>�/ÿ/�/�ÿ>�>��?N.>�N�.N�/?N. 17 /?� �?/ �/>ÿ/ Hi-end

�/>��?N 4.45 �>//>�O���>/N�>��>��N/�N�?N./�>/��/N/�/�O>

N=2,000 N=318 N=943 N=474 N=265 N=40 N=45 N=231

///

.>�///�/��/>ÿ/ Existing Target N/?/�N�>��>��ÿ/�N�?N./�>/���?N/.?ÿO��?�//?�O�.?/>.>�N�?./�?��?�//?��?N/>.?.N�÷�.?�.ÿ/�.?��?N.>� .�N/ÿ�O�
�/>ÿ/ Gen-Z �?NN/?/�N�>��>��ÿ/�N�?N./�>/��/.?ÿO��?�//?�O�/ÿN�?.��?��?�//?��?N/>.?. .ÿ/��/>ÿ/ Silver Age �/>ÿ/ Women O/>�/>ÿ/ Hi-end 
�>N/?/�N�>��>��ÿ/�N�?N./�>/���?N/.?ÿO��?�//?�O�.?/>.>�/?N��?N/.?ÿ�/�N��.?/>.>��?N/>.?.

¥ �.�>�///�/��?��ÿ/�N�?N./�>/���>/N�.O�N/?N/��/�/>.>N//>�>//>�O��N�?N/N�>��>��ÿ/�N�?N./�>/�� /?�÷��?.�?N.ÿ��/�ÿ//>.>N//>O�
�>//>�O�� 2 N/?N/� �?/ �÷��?.N/?N/��?�/�/?��?N�?��ÿ>� O/>�÷��?.N/?N/�/>.>N//>�?NO�ÿO��>/N�>��>�N� �/ÿ>/�?/ 

¥ �?��ÿ/�N�?N./�>O�ÿN//>/>�O���>/N�>��>�/>��>O�       
�ÿ>/>�N�÷��/>��ÿ/�N�?N./�?N�?�/�/?��?��ÿ>�/>�       
(�/>�.>/) �>.ÿ��/O/ÿO�ÿN//>N�>��>��?N/>��>O� />.>�>�
//>.�/>.�>�.>/>/�N�>��>�N�ÿN�//>��>O�N�?N/O/ÿ/?ÿ.>�
/ÿ>�>ÿ/�ÿ>�?��>/N�>��>�

/>.>N//> �ÿ>O�ÿ�ÿ>.O��>/N�>��>��ÿ/�N�?N./ O/>�/>/�ÿ>.�O��/��>��///O��>/�� N�÷� 3 N/�>�/.?�?��?N.ÿ��/�ÿ/�>/�?�.>�O�N/?/�
�?�//?�N�?N/N�>��>��ÿ/�N�?N./�>/���/��/>ÿ/ Existing Target  

¥ �/>ÿ/�?��ÿ/�N�?N./ Gen-Z �>./N/?/�N�>��>��ÿ/�N�?N./�>/��O��?�//?�O�/ÿN�?.��?��?�//?��?N/>.?. N�?N/��>�N�÷��/>ÿ/�?N�>N�N/N>/�ÿ�/?
N/�>.N�>��>��ÿ/�N�?N./�ÿ/.��N/� �?O/ÿ/?�/>.��>/�ÿ�ÿ/�N�?N./�?N.?�N/ÿ//>�//>.N�ÿ>�/>ÿ//?N� N /?��?O�.?�N�÷��/>ÿ/�?N/.?ÿO�/?.
N/?.�O/>N/>N/�?�>� �?O/ÿ/?���/>/>�O��>/�ÿ/�N�?N./�>/��N/ÿ.?� �>��?O/ÿN/>N/�ÿ��>��>/�ÿ/�N�?N./�>/��O�/ÿ N O/ÿ�/��ÿ/� 
¥ O��/>ÿ/�?��ÿ/�N�?N./ Gen-Y Gen-X O/> Family �>./N/?/�N�>��>��ÿ/�N�?N./�>/��O��?O��?N.?/>.>�N�?./�?��?�//?��?N/>.?. 
N�?N/��>�N�÷��/>ÿ/�?N�ÿ/��>/�ÿ/�N�?N./N�?N/N/?.�/?ÿ N�÷�N/��?.�ÿO/ÿ�/ÿ>��>O��>�N�>/ .ÿ��/O/ÿN/?/��>/N�>��>��ÿ/�N�?N./�>/��
.>/>/�N�>��>�N�/�>O�N�.?��?�//?�O�.?/>.>�N�?./�?��?N/>.?. �>N�/?��>N�÷��>/N�>��>�N��?��//��/?/O��ÿ/�/?�/.>�.>�.?��>/ÿ               
N�/>>N�÷��>/N�>��>��?N�?O/ÿN/ÿ/?ÿ.>�N/�?N/./>�N�>�N�  
¥ .?//?��/>ÿ/�?��ÿ/�N�?N./ Silver Age Women O/> Hi-end �?NN/?/�N�>��>�N��?�//?�O�.?/>.>�/?N��?N/.?ÿ�/�N��.?/>.>��?N��N/�
/>.?. N/�>�/�?N/?/ÿ//�?��/��?O� 3 �/>ÿ/�?O �?/ N�÷��/>ÿ/�?N�?N��/��ÿ/�N�?N./�>/���?N/?�>��///O�/�O//ÿ �?O/ÿ.>/>/�.//N�>��>�
N�ÿN�//>��/ÿ> N�?N/N�>��>�N�.?��>�//>.�/>.�>��?N/.?ÿ�?�//?�O�.?/>.>�/?N�N�ÿ

�/>/�>�N/O��>��O//?/N�>��>�.>�

�/>/�>�N/O��>��O//?/N�>��>�.>�

¥ �?��ÿ/�N�?N./�>O�ÿN//>/>�O���>/N�>��>��ÿ/. 
�ÿ>/>�N�÷��/>��ÿ/�N�?N./�?N�?�/�/?��?��ÿ>�
�ÿ/. (�/>�.?O�) O/>O�ÿN//>N�>��>�N/ÿ�>�    �>N�
�?O/ÿ�/>.�>�.ÿ/�O/�ÿ/?�N�÷�O//ÿ��>/���?N
/.?ÿO�.?/>.>�O�/ÿN�?.��?��?N/>.?.�/���
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�?��N/�N�?N./O�O�N>.O��>/�N/�N�?N./�>/��N��?�N/?N/�/>N/�O>�

�N>/>/>/

�N>�?O/�/�/�/��>��O/��>N�

/>�/�>�/O>��O>/.>��O>�O/��>N�

�N>�?N�?�

�N>�O>�>��///N/?.�/?O/>�?�?/>��O/��>N�

�N>�/>�>/O/>�>/�O>/>��/�.�>��?N

�N>N�O>.�>��?N

�N>�>/�>N�>��>�.>.O��>/��

�N>N.?O/�O>O/>N�/?N/��>N//N/�O/��>N�

�N>�/��?O�N/?/��?NO�OO��>/��O�N�
�O>�

�N>N��N //?/���O>N�?N./

N�O>/N//�>�N�.�>/�/>N��?�O/��>N�

�N>�O>�>�

�N>�?N�/�/� 1.30%

2.30%

2.30%

3.70%

6.35%

7.95%

8.95%

10.10%

15.40%

26.75%

31.35%

62.25%

62.45%

90.90%

1.38%

2.01%

2.33%

3.71%

6.68%

8.80%

8.38%

11.35%

16.97%

25.56%

32.13%

62.57%

65.43%

90.67%

2.74%

2.74%

2.95%

3.16%

7.17%

8.23%

6.12%

7.17%

13.92%

28.27%

33.12%

62.87%

64.98%

89.87%

0.00%

3.40%

2.64%

3.40%

7.55%

7.92%

7.17%

8.30%

13.96%

23.40%

34.72%

66.42%

58.87%

92.45%

0.00%

1.57%

0.94%

4.72%

3.14%

5.03%

16.35%

12.26%

14.15%

30.82%

23.58%

56.92%

52.83%

91.82%

2.50%

2.50%

2.50%

7.50%

17.50%

15.00%

5.00%

2.50%

5.00%

42.50%

20.00%

57.50%

60.00%

82.50%

4.44%

2.22%

0.00%

4.44%

6.67%

17.78%

4.44%

4.44%

11.11%

40.00%

31.11%

71.11%

68.89%

86.67%

1.73%

3.03%

3.90%

4.33%

9.96%

6.06%

6.06%

11.26%

12.99%

23.38%

29.87%

70.56%

72.29%

94.81%

N=2,000 N=318 N=943 N=474 N=265 N=40 N=45 N=231

///

�/>��?N 4.47 �N>O�O�N>.�?N�?��N/�N�?N.//?��>O�O�N>.O��>/�N/�N�?N./�>/��

�>/>��?N 4.4 �N>N�/?N.�/��N>O�O�N>.�?N�?��N/�N�?N.//?��>O�O�N>.O��>/�N/�N�?N./�>/��

N=2,000 N=318 N=943 N=474 N=265 N=40 N=45 N=231

///

�N>/>/>/ 295.73 264.95 311.23 284.69 297.51 301.82 344.1 276.85 �>�/��

�N>�?O/�/�/�/��>��O/��>N� 405.99 324.88 404.6 420.1 470.96 450.83 590.32 398.62
�>�/�/>�/

��**

/>�/�>�/O>��O>/.>��O>�O/��>N� 313.57 260.08 322.62 319.66 327.9 328.26 416.56 292.27
�>�/�/>�/

��**

�N>�?N�?� 589.94 584.53 580.33 594.08 618.91 612.5 564.29 558.7 �>�/��

�N>�O>�>��///N/?.�/?O/>�?�?/>��O/��>N� 189.15 185.29 203.71 160.35 200.92 141.12 226.11 200.74 �>�/��

�N>�/>�>/O/>�>/�O>/>��/�.�>��?N 83.85 105.11 84.91 78.33 63.24 160 58 109 �>�/��

�N>N�O>.�>��?N 62.28 57.69 65.51 58.53 60.45 20 45 70.77 �>�/��

�N>�>/�>N�>��>�.>.O��>/�� 176.70 149.04 195.32 206.9 128.95 75 150 137.86 �>�/��

�N>N.?O/�O>O/>N�/?N/��>N//N/�O/��>N� 399.92 379.38 380.11 378.72 533.29 566.67 687.5 397.86
�>�/�/>�/

��**

�N>�/��?O�N/?/��?NO�OO� 
�>/��O�N��O>� 409.69 580 342.06 416.18 526.5 557.14 1033.33 391.3

�>�/�/>�/

��**

�N>N��N //?/���O>N�?N./ 113.92 104.67 128.29 113.33 74.44 83.33 150 105 �>�/��

N�O>/N//�>�N�.�>/�/>N��?�O/��>N� 184.65 83 209.09 178.43 163.86 500 222.22 �>�/��

�N>�O>�>� 175.87 138 184.21 153.85 211.11 100 200 157.14 �>�/��

�N>�?N�/�/� 61.15 72.31 50 150 150 20 �>�/��

**//>.N/�> : �>�/�/>�/�� //>.�>� �>/O�ÿ�ÿ>.�?O/�/��//��?O��/>��>/N�>��>��ÿ/�N�?N./O��/?O��?O�N

O��>/�ÿ/�N�?N./�>/���/��/>ÿ/ Existing Target N�..ÿ/�O/�ÿO�ÿ�ÿ>.O��>/�?O//>/>/ �/��>��ÿ/��>N�O/>/>�/�>�
/ÿ>��ÿ>/.>��ÿ>�ÿ/��>N�/>��?N.>� �>//?�?�

O�.>�///�/>ÿ/ Existing Target O�ÿ�ÿ>.�?��ÿ>�?N�?�/>��?N.>�N�/?N. 589.94 �>� //�/�/>�?/�ÿ>�/��?O�N/?/��?NO�ÿO�        
�>/��O�ÿ��ÿ>� 409.69 �>� N�.�/>ÿ/ Hi-end O�ÿ�ÿ>.�ÿ>�/��?O�N/?/��?NO�ÿO��>/��O�ÿ��ÿ>�.?��?N.>�N�/?N. 1,033.33 �>�
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�/>��?N 4.48 �>/�/�O/>�?��>/�>��N/�?��>/��

�>��///O��>/�N/�N�?N./�>/��O��/?O�/N>.>��/��/>N/ Existing Target 

/? N�.�O>�>/�/��/��?��>/��

/? N�.�O>�>/�/��N>��?/O�� 
(N�N� �/>/?��N/�N�?N./ �?//N  

�>/N�N�//N //?/N/N���?N�N/�N�?N./)

N/N/?�>/�/� 55.80%

1.40%

42.80%

56.31%

1.70%

41.99%

54.43%

0.63%

44.94%

47.55%

1.51%

50.94%

63.21%

1.57%

35.22%

47.50%

7.50%

45.00%

57.78%

42.22%

65.37%

1.30%

33.33%

�/>��?N 4.49 .?�.N/��>/N�O�O>�>��////N//�?��>/��

/?

N/N/?

93.94%100.00%100.00%95.85%94.94%93.74%94.34%94.40%

6.06%4.15%5.06%6.26%5.66%5.60%

�/>��?N 4.50 �>��///�?NN�O�O>O�/>//N>��>/�N/�N�?N./�>/��

�N>./?� N�O�/>�.�>��?NO��>/��

/?��/>�>�/�/>�/�/>/>/�O/��>N�

�?O/.>��O>O/>�/��>�.>.O��>/��

�/.>/�/? ��/// />�?�?/>� 
�/>/N�O�/.?N�/��>/��

�>��///�>/N�>��N> / �N/�N�?N./
O//N��///�>�>.>.O��>/��
�/N�/>�.�>� N�/>�/?��>/  

�/��?�/��>/��
��//�.?/�?./>�?�?/>� 

�/���O��>/��

�>��/// Workshop O��>/��

�>��///���.?.  
N�N� �?�N�> /N/�O�N� /N/�O� N�O��O�

�/O/>�>/./��/N/O

�/�>/O.��

��//��O>N�/�/

�>��///�O>N�O��/>N.��N 3.07%

3.34%

8.00%

10.49%

17.06%

17.96%

26.01%

30.30%

30.72%

41.26%

61.23%

72.30%

79.61%

3.39%

3.85%

6.67%

9.62%

18.33%

16.63%

23.30%

32.24%

31.33%

40.61%

64.25%

73.76%

81.45%

3.33%

3.33%

10.22%

9.33%

15.33%

20.67%

26.89%

29.78%

32.00%

42.00%

63.78%

71.78%

77.78%

2.76%

3.54%

9.45%

9.84%

13.39%

20.87%

27.95%

34.25%

26.38%

42.52%

57.87%

72.83%

70.08%

2.00%

1.67%

7.33%

15.33%

19.00%

15.33%

31.00%

22.00%

30.67%

41.00%

51.33%

68.33%

85.00%

10.00%

15.00%

10.00%

35.00%

25.00%

30.00%

27.50%

40.00%

60.00%

62.50%

82.50%

8.89%

2.22%

4.44%

8.89%

11.11%

33.33%

24.44%

28.89%

20.00%

60.00%

68.89%

68.89%

73.33%

1.84%

6.91%

4.61%

11.52%

11.06%

19.35%

25.81%

29.95%

24.42%

42.40%

70.51%

78.34%

77.88%

O��>/�ÿ/�N�?N./�>/���/��/>ÿ/ Existing Target N�..ÿ/�O/�ÿN/ÿ/?�>/�/�O/>�?��>/�?��>/��/ÿ/�/�ÿ>

N=2,000 N=318 N=943 N=474 N=265 N=40 N=45 N=231

///

N=2,000 N=318 N=943 N=474 N=265 N=40 N=45 N=231

///

O��>/�ÿ/�N�?N./�>/���/��/>ÿ/ Existing Target /?�>//ÿ//�?�>��///�?N�?O/ÿN�ÿ.?/�?.�>�/>�?�>/�� N�..ÿ/�O/�ÿ 3 /?��?��>��///�?N�?/>//ÿ>�
�>/�ÿ/�N�?N./�>/��N�÷��>��///�ÿ>./?�N�O�/>�.�>��?NO��>/��/?.?�.ÿ/�/>��?N.>� //�/�/>�?/ �>//?��/>�>�//?/�>/�/>�/�/>/>/�ÿ/��>N�
O/>�>/�?O/.>��ÿ>O/>�/��>�.>.O��>/�� �>//?�?� .�N/ÿ�O��/>ÿ/ Hi-end O/>�/>ÿ/ Family �?N�>O/ÿ�/>/.?�?��?��>//?��/>�>�/�/>�/�
/>/>/�ÿ/��>N�N�÷�/?��?�O/�

N=2,000 N=318 N=943 N=474 N=265 N=40 N=45 N=231

///

O�.>�///�/>ÿ/ Existing Target .ÿ/�O/�ÿ/?�>/�?�>��////ÿ//�?��>/�� N�.N��>>O��/>ÿ/ Women O/>�/>ÿ/ Hi-end /?.?�.ÿ/��>//ÿ//
�>��///�>/�� 100%



O��>/�ÿ/�N�?N./�>/���/��/>ÿ/ Existing Target N�..ÿ/�O/�ÿ �/>�/ÿ>�>/��/?�/>�>/�?N�?�O�ÿN/ÿN�ÿ�?� O�ÿN/?N/�>�>/�>
O�O�ÿ/>�/>ÿ/�?NN�ÿ/?�>/�?��ÿ>�O��>/����/ÿ> �/>ÿ/ Hi-end, Silver Age O/> Gen-X /?�/>/N��N�ÿ��?N.>�N/?N/N�?.��?�
�>��/>ÿ/

O��>/�ÿ/�N�?N./�>/���/��/>ÿ/ Existing Target N�..ÿ/�O/�ÿ/?�>/�?O/.>��ÿ>�/��>/��N�N�÷��/��>�//?/            
�/��?N/>/>� N�.�/>ÿ/ Family  Hi-end Gen-Y O/> Gen-X /?�/>/N��N�ÿ��?N.>�N/?N/N�?.��?��>��/>ÿ/
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�/>��?N 4.51 .?�.N/��>//?��/>�>�/>/>/�>��?/?/���>/��

O��>/�ÿ/�N�?N./�>/���/��/>ÿ/ Existing Target N�..ÿ/�O/�ÿ/?�>//?��/>�>�/>/>/�>��÷/?/���>/�� N�.�/>ÿ/ Family  
O/>�/>ÿ/ Gen-Y  N��N�ÿ��?N.>�N/?N/N�?.��?��>��/>ÿ/

/?

N/N/?

79.22%68.89%62.50%72.08%71.52%73.70%68.55%72.15%

20.78%31.11%37.50%27.92%28.48%26.30%31.45%27.85%

�/>��?N 4.52 .?�.N/��>/�?O/.>��O>�/��>/��N�N�O��/��>�//?/�/��?N/>/>�

/?

N/N/?

72.29%68.89%60.00%58.87%64.77%65.11%50.94%61.95%

27.71%31.11%40.00%41.13%35.23%34.89%49.06%38.05%

�/>��?N 4.53 .?�.N/��>/�?��O>�O��>/��

�>/��N/N/?�/>�>/�?N�?�

�>/��/?�/>�>/�?N�?�O�NN/NN�O�?�

N�O�?��O>�O��>/�� 25.75%

44.60%

29.65%

26.30%

44.22%

29.48%

27.85%

42.19%

29.96%

28.68%

42.26%

29.06%

18.55%

51.26%

30.19%

20.00%

57.50%

22.50%

31.11%

53.33%

15.56%

22.51%

48.92%

28.57%

N=2,000 N=318 N=943 N=474 N=265 N=40 N=45 N=231

///

N=2,000 N=318 N=943 N=474 N=265 N=40 N=45 N=231

///

N=2,000 N=318 N=943 N=474 N=265 N=40 N=45 N=231

///

�/>/�>�N/O��>��O//?/N�>��>�.>� : N/�>�/�?N/?O/N>�>/��/?�/>�>/�?N�? �O�NN/NN�O�?�

¥ �?��ÿ/�N�?N./�>/���>/N�.O.���/>/�>�N/O��ÿ/�>/N/?/�N/ÿN�ÿ>�?�O��>/��O/ÿ/ÿ>�>�/>�/ÿ>�>/��/?�/>�>/�?N�?� O� 3 �/>N�O� N�ÿO�ÿ 
1. .?�/?ÿ.>�N/ÿ/?N�O�O�/>�/�>��/��?N�?� N�ÿ� N/?N/��/>/.>/>� �/>/�//�.?. O/>.>N�/?�/.�/>/.>�/�.>.O��?N�?�  
2. �?N�?�O��>/��.?�N/ÿ�/�N��.ÿ�ÿ>��/>/./.�>/O/>�>/�/>�>/�?N.?�N/ÿ/?�/>/.>�/�.�>.N�?.�N�ÿ>�?��>/�/>�>/�/�N/�O//  
3. �>/N�>��>��?N/?�>� N�?N/��>��>/���?O�/.?ÿO�O//ÿ��?N/ÿ>�N�/�>�.�>��?N�ÿ/�N�?N./O//ÿ�/?N� N �>�N/?/��?�O��>��?N

N�>��>�N�ÿ.>�/�/>��/ÿ>
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�>/�>.N/��?/

/�N�N>//��?O (�/O//���?�)

/�N�N> (�?�N/�)

/�/?��O>��O/��>N�

/�N�..>/.>�>/�>

/�N� 0.95%

5.05%

5.75%

7.05%

18.15%

87.00%

1.06%

4.14%

5.51%

8.27%

16.76%

87.59%

0.84%

4.22%

7.81%

5.70%

16.88%

88.19%

0.38%

3.02%

4.91%

2.64%

24.15%

85.66%

1.26%

10.69%

4.09%

9.12%

19.18%

84.59%

0.00%

15.00%

17.50%

15.00%

22.50%

87.50%

2.22%

6.67%

0.00%

20.00%

11.11%

77.78%

0.00%

2.60%

2.60%

4.33%

6.93%

98.27%

�/>��?N 4.54 �>/N/?/��>/�>N�>��>��N/�N�?N./�>��?/N/?/�N�.?��>�//>.�/>.�>�

�/>��?N 4.55 �>/N/?/�/?�O���?N�?�

/?N �
 N

.>�///�/��/>ÿ/ Existing Target /?��>N�>��>��>��?/N/?/�N�.?��>�//>.�/>.�>��ÿ/.�>/�>.ÿ/��?//?.?�.ÿ/�.?��?N.>� //�/�/>�?/
/�N�ÿ>//��?ÿ (�/ÿ//���?�) .�N/ÿ��/>ÿ/ Hi-end �?NN/?/�N�>��>��ÿ/.�>//�N�ÿ> (�?�N/�) O�/?��?��?N 2

N/
?/�

�
/>�

>/
�
?N �
?�
�
/�

�>/
��

  
O/

>N
/
NN�
O/.

?NO�
N�
�
�
?/N
/
?/�

N./.N�.N�?NO/O�/>�>/O��>/��

/?.//N��?NO/O�/>�>/O��>/��

N/�O//�?NO/O�/>�>/O��>/��

/>�O�/�N�>O ��?NO/O�/>�>/O��>/��

N�.�NN.>�N�?NO/O�/>�>/O��>/��

�?��>N/�?NO/O�/>�>/O��>/��

/?.//N��?NO/O�/>�>/�/��?O��?N�>/�� 
O�NN/NN�O/.?NO�N���?/N/?/�

N/�O//�?NO/O�/>�>/�/��?O��?N�>/�� 
O�NN/NN�O/.?NO�N���?/N/?/�

N./.N�.N�?NO/O�/>�>/�/��?O��?N�>/�� O�N
N/NN�O/.?NO�N���?/N/?/�

/>�O�/�N�>O ��?NO/O�/>�>/�/��?O��?N�>/�� 
O�NN/NN�O/.?NO�N���?/N/?/�

N�.�NN.>�N�?NO/O�/>�>/�/��?O��?N�>/�� 
O�NN/NN�O/.?NO�N���?/N/?/�

�?��>N/�?NO/O�/>�>/�/��?O��?N�>/�� 
O�NN/NN�O/.?NO�N���?/N/?/�

N�>��>��/?�N� 
�?�O��?/N/?/�

�?�O�/?�O��/?N�N 0.00%

36.25%

2.95%

5.45%

7.50%

11.50%

24.10%

25.55%

6.80%

10.15%

17.50%

27.15%

34.05%

42.15%

0.00%

37.22%

3.71%

4.88%

9.12%

12.73%

25.03%

25.77%

7.85%

10.71%

20.15%

26.41%

34.04%

44.64%

0.00%

38.05%

3.77%

7.55%

8.49%

12.26%

22.33%

27.36%

6.92%

11.64%

21.70%

25.47%

30.50%

37.74%

0.00%

35.86%

2.11%

5.06%

5.27%

11.81%

22.15%

22.57%

5.49%

9.70%

13.50%

25.95%

31.43%

40.72%

0.00%

31.32%

0.75%

5.66%

4.53%

5.66%

26.42%

27.92%

5.28%

7.17%

10.19%

33.96%

43.02%

41.13%

0.00%

48.89%

0.00%

8.89%

4.44%

11.11%

35.56%

31.11%

0.00%

20.00%

13.33%

35.56%

31.11%

28.89%

0.00%

47.50%

2.50%

5.00%

7.50%

10.00%

37.50%

25.00%

12.50%

2.50%

17.50%

30.00%

20.00%

47.50%

0.00%

42.42%

3.46%

4.33%

8.23%

17.75%

29.87%

32.03%

7.79%

19.05%

21.65%

32.47%

35.50%

46.32%

N/
?/�

�
/>�

>/
�
?N �
?�
O�
�>/

��

.>�///�/��/>ÿ/ Existing Target N�..ÿ/�O/�ÿ/?��>N/?/��?N�?�O�/?�O��N./.N�.ÿ�?NO/ÿ�/>�>/O��>/��N�÷�.?�.ÿ/��?N.?� .�N/ÿ��/>ÿ/ Gen-Z 
�/>ÿ/ Women O/>�/>ÿ/ Hi-end �?N�>N�>��>��/?�N��?�O��?/N/?/� .ÿ/��/ÿ>/ Silver Age �>�?�/?.//ÿ��?NO/ÿ�/>�>/O��>/�� /?��?�//�/�/>
�/�.>�///�>N�>��>��/?�N��?�O��?/N/?/� N�ÿ�N�?./�?��/>ÿ/ Gen-Y Gen-X O/>�/>ÿ/ Family �?NN/?/�N�÷�/?��?�//�N�ÿ��?�

N=2,000 N=318 N=943 N=474 N=265 N=40 N=45 N=231

///

N=2,000 N=318 N=943 N=474 N=265 N=40 N=45 N=231

///
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4.7.1.2 Key Finding �/��>/�/>N/>��/>/�>��/O�O��>/N�>��>��N/�N�?N./N�O��>/���/�   
  �/>N�.N�.

�O>��?.���>�/���O��>/��

�O>�.>N��>��?��?N�N>.�O� 
�/�O//N��N/�N�?N./�>/��

�O>�/>/>/O/>N.��>�>/

�O>�.>N��>��?��?N�N>.�O�O� 
/>�?�?/>�O/>/? ��///�O/��>N�

�O>��>/N�>��>�O/> 
.>N�/O>�/.�/>/.>�/�

�O>�.�>��?N�?�

�O>��>/N�/�> 
�/>�>.?/�?��N�>/�� 4.15

4.20

4.22

4.23

4.28

4.28

4.42

4.16

4.19

4.22

4.24

4.29

4.29

4.42

4.13

4.20

4.20

4.21

4.29

4.29

4.43

4.11

4.22

4.23

4.25

4.30

4.26

4.39

4.16

4.23

4.25

4.22

4.27

4.27

4.44

3.94

4.00

4.04

4.10

4.19

4.23

4.29

4.02

3.87

4.18

3.98

4.18

4.26

4.52

4.24

4.30

4.32

4.30

4.38

4.31

4.51

N=2,000 N=318 N=943 N=474 N=265 N=40 N=45 N=231

///

�/>��?N 4.56 �>/�/>N/>��/>/�>��/O�O��>/N�>��>��N/�N�?N./N�O��>/���/��/>N�.N�.

�>/�/>N/>��/>/�>��/O�O��>/N�>��>��ÿ/�N�?N./N�O��>/���/��/>N�.N�. �ÿ//>N�/>>/ÿN��>>�/>ÿ/ Existing Targets 
�?�/� 2,000 �?//.ÿ>� ��/ÿ>  

�>/�/>N/>��/>/�>��/O��?NN�ÿ�>O��.?�.>� 3 /?��?�O/��?/ �ÿ>��?.���>�/���O��>/���?N/?�ÿ>N�/?N.�>O��.?�
�?N.>� //�/�/>�?/ �ÿ>�.>N��>��?��?N�ÿ>.�O��/�O//ÿ��ÿ/�N�?N./�>/�� O/>�ÿ>�/>/>/O/>N.��>�>/ �>//?�?�  

.ÿ/��>/�/>N/>��/>/�>��/O��?NN�ÿ�>O���ÿ/.�?N.>� 3 /?��?��?/ �ÿ>��>/N�/�>�/>�>.?/�?��ÿ�>/�� 
�ÿ>�.�>��?N�?� O/>�ÿ>��>/N�>��>�O/>.>N�/?�/.�/>/.>�/�

¥ �ÿ>�.>N��>��?��?N�ÿ>.�O��/�O//ÿ��ÿ/�N�?N./�>/�� ��/ÿ> /?�>/�?�/?�.>�/O��?O��?N/>./ÿ>��>��///      
�>/�ÿ/�N�?N./N�ÿ/.ÿ>��ÿ>.�O� N�.N��>>�/>ÿ/ Family �?NO/ÿ�>O��.?�.>�

¥ �ÿ>��?.���>�/���O��>/�� ��/ÿ> �?ÿO/ÿ�/>�>/�ÿ/�N�?N./O��>/��/?�/>/N/>O�O.ÿ�?O/N�ÿ�>O���>/�/>N/>�
/>��?N.>� N�.N��>>�/>ÿ/ Hi-end O/>�/>ÿ/ Family �?NO/ÿ�>O��.?�.>� 

�>/�/>N/>��/>/�>��/O��?NN�O�>O��.?�.>� 3 /?��?�O/�

�/>/�>�N/O��>��O//?/N�>��>�.>�

¥ �/>�>/�N>/?� �/>�O�
�/N>N/�O// N�O�>. 
N�O O/�N�/?N .��?�
�>/�� �?O�� 

¥ �>/�O/�/?��? /�/>N� 
.>O/O.O/O�N/O.

¥ �/>�>/O/>�>/
�O/�/?�N�O�/>�/ 
O/O/�O>O/O/?O.>��?

¥ �>/�/>�>/.>O/O.O/
O�N/O.�?�>����N>/?�
�? �. >/ >/? ��./
�/N/�

¥ �>/�/>�>//.N>�N�O�
/>�/N//?/�/>�O>�
N�?N /� � O> O /O /?O .> �
.�>.O�  

¥ �?O��/?�/>/N�O>�>�
�N>.N�O�/>�/ �?O/
O�>�O>�?��N/�N�?N./
/.N>�O.NO�

�/>/�>�N/O��>��O//?/N�>��>�.>�

¥ �/>/N��N�N��?NO���N>��?�
�/�O�N/>�?O��?N 

¥ �/>//>�/./�?/�NO/>�/>/
//>�//>.�/��/?�.>�/
O�N/>�O/��>N�

¥ /> �? �? /> ��?N O���N >� 
/>N/NN�O O�N/>�O/��>N�
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¥ �ÿ>�/>/>/O/>N.��>�>/ ��/ÿ> /?�>/�?��/>�>//ÿ>��ÿ>/>/>/O/>N�/?N/��?N/�?�.>�/�>/?.O/>/>�>        
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�/>/�>�N/O��>��O//?/N�>��>�.>�

¥ />/ > / N�O � N .�N /N �/��O > � N / >       
O�N/>.>�/?N/N N//?/��?��>N�N�O�
N.�N/N�/��>/�� 


¥ /? � �> �> � �? � � / /� / > / > / �?N        
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¥ / > / > / O �N / > . > � /? � / > /     
//>�//>.�?NO�O/?��>�>��>/��

¥ />/>//>�>�?��O/�N�O
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�/?��/>����O/ON�>��>�N�O>�>�
�N>..>�/�/>��>O�
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N

¥ �>/N�O>�>��N/��O>�/O>�>�N�.N��>>�>/
N�>��>�N�./�.��N O/>N/N�>��>��O/�/?
�>/O.NO�N/?N/��/��O>.�/��>� 
�/?�N.O��>�/>��>O� 
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�>��///�?N�//�O>O�O�N/>
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O�>�O>N.O��>� �>�O�>�O>
/O>�/>/>/
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�>/>��?N 4.5 �>/�/>N/>��/>/�>��/O�O��>/N�>��>��N/�N�?N./N�O��>/���/��/>N�.N�.

�?OO/O�/>�>/�N/�N�?N./O� 
�>/��/?�/>/N/>O�O.N�?O/ 4.44 4.42 4.44 4.46 4.40 4.30 4.53 4.53

�?OO/O�/>�>/�N/�N�?N./O��>/��/?�/>/N�O�
/>�/N/�/? �/>�>/�O/.�/>/N�O/O� 4.43 4.49 4.42 4.41 4.40 4.18 4.51 4.51

�?OO/O�/>�>/�N/�N�?N./O��>/��/?�>/./O>�
�/>/.?/�?��N�?N�?�?��?��N/�N�?N./ 4.39 4.40 4.39 4.41 4.38 4.38 4.51 4.48

/?�>/�O>�/?�.>�/O��?O��?N/>./O>�
�>��///�>/�N/�N�?N./N�O/.N>��N>.�O� 4.39 4.32 4.42 4.41 4.37 4.30 4.40 4.52

�//.>�>.�/�.�>��?N 
�N/�N�?N./�>/��/?�/>/./.�>/ 4.37 4.37 4.37 4.39 4.37 4.35 4.38 4.32

.>/>/��O>O/O�>�N�/>�N�/>� 
�?��>/N/?/��/.>��O>�/��O/��>N� 4.27 4.25 4.25 4.28 4.32 4.25 4.27 4.34

O//N��N/�N�?N./�>� 
�///�>�>�/>///>�//>. 4.26 4.29 4.27 4.28 4.20 4.18 4.24 4.26

�/>/�N>.�O��/��>��/// 
�N/�N�?N./�/��>/�� 4.25 4.21 4.26 4.26 4.23 4.18 4.11 4.25
�/>///>�//>.�/� 

�>��///�N/�N�?N./�/��>/�� 4.15 4.15 4.18 4.13 4.09 4.13 4.18 4.19

/?�>/�?��/>�>//O>��O>/>/>/O/>       
N�/?N/��?N/�?�.>�/�>/?.O/>/>�>N//>>

./
4.31 4.31 4.32 4.31 4.30 4.20 4.24 4.42

/?/>/>/N��>>�/��O/��>N� 
�?NN�O�N/�/?�/�N 4.29 4.26 4.29 4.29 4.34 4.18 4.27 4.38

N�O/?��/>�>�/>/>/�O/��>N�  
N�.�>/�/>��>���O��?O��?N 4.28 4.27 4.29 4.26 4.30 4.13 4.11 4.36
/?�/>///>�//>.�/� 

�>/O�O/?��>�>��>��O/��>N� 4.25 4.23 4.24 4.29 4.26 4.23 4.11 4.34

N�OO/�N�/?N.�N/?.�/?O 
/? ��///�?���O��>/�� 4.25 4.25 4.26 4.24 4.26 4.20 4.00 4.29

.>/>/��O>�/>//?O/.?/>�?��>�>�
/? ��///N��/?�O�OO/ON�>��/>N.��NN�O 4.24 4.27 4.24 4.22 4.27 4.13 4.11 4.31

N�.�>///?//? ��///�/>N��? 
O��O/��>N�/?�/>/N��N�N� 4.20 4.19 4.21 4.18 4.23 3.98 3.82 4.31

/?N.O��>�N�?N//N.�N�.?� 
O//N��N/�N�?N.//?N�N�O.>�/� 4.30 4.32 4.29 4.28 4.34 4.25 4.31 4.40

/?/O/��OO>.>�>/�>�?N 
N�?.��/�N/�/>/�O/��>/ 4.25 4.24 4.24 4.27 4.30 4.20 4.24 4.38

/?.>N�/O>�/.�/>/.>�/��?N//>�//>.
N�N� �?N�?N�N/N� /O>��>O� //?/�>��//>/ 4.25 4.29 4.27 4.21 4.19 4.05 4.24 4.38

/?�O>.�/�N.O��>�N.?N./�/ 
�>��N>�N O��>/��/.N>��?�N�� 4.24 4.28 4.21 4.24 4.26 3.63 4.20 4.26

/?�>/O/O�/>�>/��.N�.>�>/�>N�.?�
O//N��N/�N�?N./�>/��/.N>�./ON>N.// 4.07 4.11 4.08 4.02 4.05 4.06 3.89 4.19

/?/>�>N//>>./�N/�>/ 
N�O>O�O�/>�>/�/��?N�?�O��>/�� 4.24 4.17 4.24 4.26 4.25 4.10 3.90 4.32

/?�>//?�/>�/>/�//�.?. 
O��>/���?N�N>N�?N/�?/ 4.22 4.30 4.19 4.20 4.24 3.97 3.81 4.27

/?�?N�?�/.?NO�/OO//N��N/�N�?N./ 
�?N/>N�O�N>.O/>�>/N�>��>�N�O.>�/� 4.21 4.18 4.20 4.26 4.23 4.11 3.81 4.34

/?�?N�?�N�?.��/�N/ 
�O>�/��?O�?NN�O>�?�O��>/�� 4.19 4.30 4.18 4.18 4.17 4.00 3.95 4.29

�/>/.>/>��/��?N�?�O��>/�� 4.19 4.21 4.20 4.16 4.22 3.94 3.83 4.31
/?�>/�/>�>/�?N�?O/>/?�>�.>��N/ 

�>/N�O>O�O�/>�>/O��>/�� 4.19 4.17 4.20 4.18 4.18 3.89 3.93 4.29

�>/.?��O��O//?/.�>��?N 
�N/�N�?N./�>/��N�O�>�/>�N�//NN�O� 4.23 4.29 4.25 4.19 4.19 4.13 4.29 4.34

/?�N/��>��>/�>��N/O/>�>/N�O>�>�
�O//?/�/>�>/�/��>/�� 4.14 4.12 4.15 4.13 4.14 3.74 4.05 4.22

/?.?N/O�N��?� //?/�>/O/O�O//?/ 
O�>�O>�O//?/�>/�N/�N�?N./ 4.11 4.10 4.14 4.11 4.04 3.90 4.04 4.24

�>/�/�N�O>/N//�>��////�?N�?�.>.O�
�>/��/?�/>/.>�/� 4.10 4.13 4.10 4.08 4.07 3.97 3.70 4.14

MIN 3.63 MAX 4.53

N=318 N=943 N=474 N=265 N=40 N=45 N=231N=2,000
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�>/�>�/?�/>�>/N�÷� Superfans O�ÿ/>�?�>/�?�/�N�.�/>.>��ÿN�/?N/�/?/O��.?//��/>/.?��?�/��/>ÿ/ 
Existing Target N�. Net Promoter Score (NPS) (Fred Reichheld. 2003*) �?NO/ÿ/>�>�/>/�>��/O�N�÷��>O�� �>N�/?
/>�?�O/ÿN/?/��?O�O�ÿ 0 �>� 10 N�./?��ÿ>�?NO/ÿ�>O�� 0-6 �?/ Detractor (N/ÿ�>��/O�), 7-8 �?/ Passive (N�. N) O/> 
9-10 �?/ Promoters (�/O�O/>�>�/��ÿ/) �>�?��?�/��ÿ/..?�/ Superfans O�O�ÿ/> Index = % Promoter - % 
Detractors N�?.��?��÷��?./?�/>�>/N�÷� Superfans O�O�ÿ/> Index �?��?O 

Superfans Index:  

N�>��>��>/�?��?�/��/��/>ÿ/ Existing Target �?N/?�/>/N�÷� ÒPromotersÓ O��?O� 4 Index �/��/>/N�÷� Superfans
Brand Faith Index �>�/?O.>��?N��/� �?N��/ 
O/>//�/?��>/�N/�N�?N./�>/�� 

Net Promotor Score �>�/?O�/N�O/�>O�>�O>
//?/�/��N/N/?N/�/>/�? N �/��>/�N/�N�?N./
�>/��O/O��//��O>�/?��?� 

Brand Supporter Index �>�/?NN�/N�O/�>
.�?�.�>��>/�N/�N�?N./�>/��/.N>��N/N�?N/� 
�N/�N�?N./N/?N/O��>��>��>/���>��/?O� 

Brand Guardian Index />�/?O�//>/N>/O>. 
//?/O/O�O//?/�?NN/N�?��O/��N/�>/�N/�N�?N./�>/�� 
�>��>N/N�/�O�O/>/.>��?N�>O�O�N>�O/O

BFI

NPS

BSI

BGI

�/>�/��>/�>��O>�/��N> Superfans

*�/>.>��N/>�?�>/�O>�/� NPS Score />O�OO��>/�O>�/�O�N/> Index (/O>�/>�O� Reichheld, F.F. (2003), The one 

number you need to grow, Harvard Business Review, December).

0% 25% 50% 75% 100%

62.70%36.60%0.70%BSI

Brand Supporter Index �>�/?NN�/N�O/�>.�?�.�>��>/�N/�N�?N./�>/��/.N>��N/N�?N/� �N/�N�?N./N/?N/O��>��>��>/���>��/?O�

0% 25% 50% 75% 100%

54.10%44.05%1.85%BGI

Brand Guardian Index />�/?O�//>/N>/O>.//?/O/O�O//?/�?NN/N�?��O/��N/�>/�N/�N�?N./�>/�� �>��>N/N�/�O�O/>/.>��?N�>O�O�N>�O/O

0% 25% 50% 75% 100%

62.50%36.55%0.95%BFI

Brand Faith Index �>�/?O.>��?N��/� �?N��/ O/>//�/?��>/�N/�N�?N./�>/��

0% 25% 50% 75% 100%

62.35%36.65%1.00%NPS

Net Promotor Score �>�/?O�/N�O/�>O�>�O>//?/�/��N/N/?N/�/>/�? N �/��>/�N/�N�?N./�>/��O/O��//��O>�/?��?�

�/>��?N 4.57 />�?��/>/N�O� Superfans �/��>/�N/�N�?N./�>/��

4.7.1.3 �>//?�/?�/>�>/N�O� Superfans �/��>/�N/�N�?N./�>/��

SUPERFANS O�O�N/> INDEX

�>/�/>N/>��O/.N���N Superfans O�O�N/> Index �ÿ>�?��?�?O/?�O��/>N�O��ÿ>�N �?��?�/� 
N�÷��>O���?N/>�>�.?�.ÿ/�/ÿ/./>�/��?�/� 
Promoters /?�/�//�N�..?�.ÿ/�/ÿ/./>�/�
�?�/� Detectors �?O/ÿ�ÿ>�?��?�?O/?��?O�>/?�ÿ>.?�.>�
N�ÿ>�?� 100 O/>�ÿ>�N?.>�N�ÿ>�?� -100 

�N>�>/�/>N/>��O/.
N���N Superfans 
O�O�N/> Index

GREAT 

61.55%

GREAT 

61.35%

GREAT 

62.00%

GREAT 

52.25%

N=2,000

///
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�/>��?N 4.58 .?�.N/��/>/N�O� Superfans �/��>/�N/�N�?N./�>/��

Non-Fans

0.20%
Medium

66.90%

Superfans

32.90%

.?�.N/��/>/N�O� Superfans 
�/��>/�N/�N�?N./�>/��

41.99%

35.56%

22.50%

28.30%

31.86%

36.90%

26.42%

58.01%

64.44%

77.50%

71.32%

68.14%

62.99%

72.95%

0.38%

0.11%

0.63%

�/>��?N 4.59 .?�.N/��/>/N�O� Superfans �/��>/�N/�N�?N./�>/��O�O�N/>�/>N/N�O>//>.

�/�>��>/�>�/?�/>�>/N�÷� Superfans O�O�ÿ/> Index �/��/>ÿ/ Existing Target ��/ÿ> �ÿ>�?��?O�O�ÿ/> Index 
/.?ÿO�N���ÿ�?N.?N./ (Great) N�.�ÿ>�?��?�?O/?�O��/>N�O�NN�/N�ÿ/�>.�?�.�>��>/�ÿ/�N�?N./�>/��/.ÿ>��ÿ/N�?N/� �ÿ/�N�?N./       
N/?N/O��>��>��>/���>��/?O� (Brand Supporter Index) /?�ÿ>�?��?�?O/?�O�/>�?�.?�.>� �>N��/�/>N/>��?O.>�ÿ/�O/ÿN/O�/ÿ>         
�/>//?ÿ.>��?O�//��?N�/>ÿ/ Existing Target /?�ÿ/�>/�ÿ/�N�?N./�>/���/��/>N�.N�. �?��ÿ/�N�?N./N�ÿ/?��/>.��>/�ÿ�>��>/
�ÿ/�N�?N./�>/���/��/>N�.N�.�/��>/�/>/�ÿ/��>/ O/>.>/>/��?N�ÿ/.ÿ>�/?�/>.>��>.>� N�..>�ÿ/��ÿ>��/             
�>/�/>N/>��/>/�>��/O�O��>/N�>��>��ÿ/�N�?N./N�O��>/���/��/>N�.N�. (/ÿ>�/>��>/>��?N 4.5) N�ÿ� /?�>/�?�/?�.>�/
O��?O��?N/>./ÿ>��>��///�>/�ÿ/�N�?N./N�ÿ/.ÿ>��ÿ>.�O� �//.>�>.�/�.�>��?N�ÿ/�N�?N./�>/��/?�/>/./.�>/ �?ÿO/ÿ�/>�>/
�ÿ/�N�?N./O��>/��/?�/>/N/>O�O.ÿ�?O/ /?�/>/N�÷�/>�/N/�/? �/>�>/�ÿ/.�/>/N�O/O� O/>�?ÿO/ÿ�/>�>/�ÿ/�N�?N./O��>/��/?
�>/./ÿ>��/>/.?/�?��ÿ�?N�?�?��?��ÿ/�N�?N./ ///�>�/?�>/�?��/>�>//ÿ>��ÿ>/>/>/O/>N�/?N/��?N/�?�.>�/�>/?.O/>/>�>        
N//>>./ O/>/?/>/>/N��>>�/��ÿ/��>N��?NN�÷�N/�/?�/�ÿ N�÷��ÿ�

N/?N/�>�>/�>/?�/>�>/N�÷�.>/� (Superfans) 
�/��>/�ÿ/�N�?N./�>/��O��/>ÿ/ Existing Target �>N�
N�>��>��>/�?��?�/��/��/>ÿ/�?//.ÿ>��?N/?�/>/N�÷� 
ÒPromotersÓ O��?O� 4 Index �/��/>/N�÷� Superfans 
��/ÿ> �/>ÿ/�?��ÿ/�N�?N./�?NN�÷� Superfans �/��>/�ÿ/�N�?N./
�>/��/?�?�/�/ÿ/./> 32.90 ��>�?N�/>ÿ/ Existing 
Target .ÿ/�O/�ÿ.?���N�÷����?N Medium �?//?ÿ.>��/�
�?��>/�ÿ/�N�?N./�>/��O�ÿ.?�N/ÿ�>��?O��?N�>/?�N�>�/>�/.?ÿ�?N
/ÿ/./> 66.90 O/>/?/ÿ/./> 0.20 �?NN/ÿ/?/?�/>�/>/
N�÷�.>/� (Non-Fans) �/��>/�ÿ/�N�?N./�>/��

N=318

N=943

N=474

N=265

N=40

N=45

N=231

Existing Target 

N=2,000

52.05%

46.76%

30.55%

23.93%

19.17%

22.15%

47.95%

52.90%

68.87%

76.07%

80.31%

77.85%

0.34%

0.58%

0.52%

54.33%

41.18%

19.35%

15.27%

23.89%

45.67%

58.62%

80.11%

84.73%

75.82%

0.20%

0.54%

0.29%

N�/?.�N�?.�/>. Segment N�/?.�N�?.��>�.?/>.>��?N/>.?.
N�/?.�N�?.�/>..?/>.>��?N 
�?��N/�N�?N./N�>��>� 
N�O>N��N/�N�?N./

�/>�N��O/>
�/>/��/

.>��/>�

.>��>/?�//�

.>��>/?�//�
N�?.�N/�?/

.>�N/�?/

.>�O�O

.>��/>�

.>��>/?�//�

.>��>/?�//�
N�?.�N/�?/

.>�N/�?/

.>�O�O
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�.�>�///�>//>�O�� 
�>/N�>��>��N/�N�?N./�?N/N�  
(/>N�/>>/NN��>>�/>N/ Potential Target)

4.7.2
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�.�>�///�>//>�O�� 
�>/N�>��>��N/�N�?N./�?N/N� 

�/>.��>/�N 
�>/�N/�N�?N./�>/��

�?�/>.?. 
.>��>/?�//�N�?.�N/�?/  
/>��?N.>� 

/>�?��>/.>�/>  
�/>��>�/?

33.07%

/?/>.N�ON�/?N./.?NO��N/� 
15,001 - 30,000 �>� 
�N/N�?/�

? ?

.�>�.>� 

.//. .?�N/N/?�>�/

N�.�>. 50.00%

N�./�>� 50.00%

.N/�O/�NN�O� 
��?��>��/>/?�N/���  

33.64%

18.67%

81.33%

/>.>N//>O��>/�N/�N�?N./

2 /?��>O�N�

/>.>N//>�>//>�O��
/N/�/�O>

/>.>/N>��/�
�?�//?��?NN/?/�N�

�/>/�N>.�O��/��>��///�?NN�O�O>

.>N��?N�>�//?��>��>/
�N/�N�?N./�>/��

1 

2 

3 

4 

5 

��/N//N�>��>�

�N/�N//>O��>/N�>��>��N/�N�?N./

/?�/.>� N.>/N-/>�>�.N //?//?�.>�/N N.>/N />�>�.N  
O�N�?/�N//>.� �?�/>�/O/>/�/>�/ �>//O>�?�

15 /?��>O�N�

�?�//?�O�/ON�?.��?� 
�?�//?��?N/>.?.

�//��/?/�?NN/N/?
N�O�N/O� 

�/>/./.�>/�>��///�>�> 
N��N�N�

.�>��?N�N/�N�?N.//?N� N �?N/.?N
O�/ON�?.��?��>/��

�/>///>�//>.�/��>��///  

.>N�/O>�/.�/>/.>�/�O��>/��  
N�N� /O/��OO> �?N�/�/� /O>�/>/>/ 
�?N�?N��?� N�O��O�

�/>/�N>.�O��/�N�/O�//O/>
�>��///�>/�N/�N�?N./.?�N/N/>��/

N/�>�/�?N.?�N/NN�O//�
�N/�N�?N./�>/��/>��?�

1 

2 

3 

4 

5 

�/>/�N>.�O��/��//.>�>.O/> 
..>�O/�/O//�/��>/�� 
.?�N/N/>��/

�N/��>��?N./O>��>//?�/?OO/>N�O>�>�
�O//?//?�O/./N�O>�>�.>�

N/N/?N�O�O�/>�/�>��>//O>�/.- 
�/>/.>�/� �/>/.>/>�  
O/>�/>/�//�.?.

�O//?/�?N�/>��O��N/��>��N>�N  
N/N/?�N�� �O>O/ON/N.>/>/��>��N/N�O

N/N/?.�>��?N�N/�N�?N.//?N� N  
�?N/.?NO�/ON�?.��?��>/�� 

N/�>�/�/��/>N/�?N.?�N/N
.�O��N/�N�?N./�>/��

1 

2 

3 

4 

5 

..>�O/�/O//.>.O��>/��
N/N./.�>/

�>��>/N�?N//N.�N/?N/�/>/ 
O/>�?�N.O��>��N/�N�?N./

�>��/>/�N>.�O��/��>��///
�?NN�O�O> 

N/N/?�/>/./.�>/�>� 
�///�>�>�?NN��N�N�

�>/�>.N/��?/

�>/�>�?NO�ON�>��>�

N�>��>��/?�N� 
�?�O��?/N/?/�

/?�O���?N�?��?N.�O�

1 

2 

3 
N./.N�.N�?NO/O�/>�>/
O��>/��

/?.//N��?NO/O�/>�>/O��>/��

�/>.��>/�N 
�>/�N/�N�?N./�?N/N� 
4-5 �/O?��N/�?

N/NN�. O�N/?�/>/.�O��N/�N�?N./�>/��

N�. 
/?�/>.��>/�N
/>�O>�
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4.7.2.1 Key Finding �/��.�>�///�>//>�O���>/N�>��>��N/�N�?N./�?N/N�  
  (/>N�/>>/NN��>>�/>N/ Potential Target)

�.�>�///�>//>�O���>/N�>��>��ÿ/�N�?N./�/��/>ÿ/ Potential Target �?NN�÷��?��ÿ/�N�?N./�>�//?��?N/?
.?�..>��>�ÿ/�N�?N./�>/��O�/�>��  �?�/� 3,000 �?//.ÿ>� ��/ÿ> 

¥ ��/ÿ//N�>��>� .>�///�/��/>ÿ/ Potential Target /?��>N/?/�N�>��>��ÿ/�N�?N./O���//��/?/�?N
N/ÿ/?N�O�N/O�N�÷�.?�.ÿ/�.?��?N.>� �>�N�÷�/ÿ/./> 19.13 //�/�/>�?/�//��/?/�?N/?N�O�N/O� (/>.>N/ÿN�>� 
13 �÷)  �>�N�÷�/ÿ/./> 16.60 O/>�//��/?/�?N/?./>�>� 3 �ÿ/�/?. (�?÷-.ÿ>,�>-.>.+�ÿ/O/ÿ+/?�) �>�N�÷�
/ÿ/./> 16.07 

¥ />.>N//>�?NO�ÿO��>/�ÿ/�N�?N./ .>�///�/��/>ÿ/ Potential Target /?��>O�ÿN//>O��>/�ÿ/�N�?N./
/>��/ÿ> 2 /?��>O�N�N�÷�.?�.ÿ/�.?��?N.>� �>�N�÷�/ÿ/./> 41.20 //�/�/>�?/�?/��O�ÿN//>O��>/�ÿ/�
N�?N./ 2 /?� �>�N�÷�/ÿ/./> 40.73 

¥ �>/N/?/��?�//?��?N�>N�>��>�N��ÿ/�N�?N./ .>�///�/��/>ÿ/ Potential Target N/?/�N�>��>�         
�ÿ/�N�?N./�?�//?�O�/ÿN�?.��?��?�//?��?N/>.?.N�÷�.?�.ÿ/�.?��?N.>� /ÿ/./> 36.07 

¥ �ÿ/�/?��?N�>N/?/�N�>��>��ÿ/�N�?N./ .>�///�/��/>ÿ/ Potential Target /?N/�>.N�>��>��ÿ/�N�?N./
�>/��O�/?�/.>� N.>/ÿ-/>�>�.ÿ //?//?�.>�/ÿ N.>/ÿ />�>�.ÿO�.?�.ÿ/�.?��?N.>� �>�N�÷�/ÿ/./> 44.67 //�
/�/>�?/ /?�/.>��?��?�.�/ÿ�?NN�÷�/?�/.>�.>/�/>�?�÷ N�ÿO�ÿ .��/>��ÿ O/>�÷O//ÿ �>�N�÷�/ÿ/./> 
24.80 O/>/?�/.>��?��?�.�/ÿ //?//?�/.>��>N./�?N/N��?NN/ÿN�ÿ/?/>.>N//>�?N�ÿ/N�?N/��?�.>/�?�             
�>�N�÷�/ÿ/./> 24.33 O�.?�.ÿ/��?NO�/ÿN�?.��?� 

¥ �ÿ/�N�?/��?N�>N/?/�N�>��>��ÿ/�N�?N./ .>�///�/��/>ÿ/ Potential Target /?N/�>.N�>��>��ÿ/�N�?N./
�>/��O�N�?/�N//>.�N�÷�.?�.ÿ/�.?��?N.>� �>�N�÷�/ÿ/./> 64.83 //�/�/>�?/ N�?/��?�/>�/ �>�N�÷�
/ÿ/./> 60.77 O/>N�?/�/�/>�/ �>�N�÷�/ÿ/./> 59.53 

¥ />.>N//>O��>//>�O���>/N�>��>��ÿ/�N�?N./ .>�///�/��/>ÿ/ Potential Target />�O���>/N�>��>�
�ÿ/�N�?N.//ÿ/�/�ÿ>N�.N�/?N. 15 /?� 

¥ �>/N�>��>�N�.?��>�//>. .>�///�/��/>ÿ/ Potential Target /?��>N�>��>��>��?/N/?/�N�.?��>�
//>.�/>.�>��ÿ/.�>/�>.ÿ/��?/�>�/ÿ/./> 91.90 

¥ /?�O���?N�?��?N.�O�/>��ÿ/�N�?N./�>/�� .>�///�/��/>ÿ/ Potential Target /?��>N/?/�/?�O���?N�?�
O�/?�O��/?.//ÿ��?NO/ÿ�/>�>/O��>/��N�÷�.?�.ÿ/��?N.?� N�ÿ�N�?./�?��/>ÿ/ Gen-Y, Gen-X O/>�/>ÿ/ Family 

¥ �÷��?.�?N�>�//?��>��>/�ÿ/�N�?N./�>/�� ��/ÿ> 3 /?��?�O/��?N�/>ÿ/ Potential Target �>�//?��>��>/   
�ÿ/�N�?N./�>/���?/ /?��?� 1 �/>/�ÿ>.�O��/��>��///�?NN�ÿ�? �>�N�÷�/ÿ/./> 51.60 /?��?� 2 �/>/./.�>/
�>��///�>�> N��N�ÿ� �>�N�÷�/ÿ/./> 38.20 O/>/?��?� 3 .�>��?N�ÿ/�N�?N.//?N� N �?N/.?ÿO�/ÿN�?.��?��>/��    
�>�N�÷�/ÿ/./> 37.43  

¥ �÷��?.�?N�?O/ÿ.?�N/ÿN�ÿ//��ÿ/�N�?N./�>/��/>��?� ��/ÿ> /?��?� 1 �/>/�ÿ>.�O��/�N�/O�//O/>
�>��///�>/�ÿ/�N�?N./.?�N/ÿ/>��/ �>�N�÷�/ÿ/./> 41.70 //�/�/>/?��?� 2 �/>/�ÿ>.�O��/��//.>�>.O/>
..>�O/�/ÿ//�/��>/��.?�N/ÿ/>��/ �>�N�÷�/ÿ/./> 33.77 O/>/?��?� 3 �ÿ/��>��?N./ÿ>��>//?�/?ÿO/>N�ÿ>�>�
�ÿ//?//?�ÿ/./N�ÿ>�>�.>� �>�N�÷�/ÿ/./> 33.17

�.�>�///�>//>�O���>/N�>��>��N/�N�?N./�?N/N�  
(/>N�/>>/NN��>>�/>N/ Potential Target)4.7.2



�>�>/�>�>�/?�/�>�/>/N��N�N��/��/>N/ Potiential Target 
�>/O�N/> Segment N�./?/>./>N/?.��?��?O
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�>/>��?N 4.6 �>�>/�>�>�/?�/�>�/>/N��N�N��/��.�>�///�>/N�>��>��N/�N�?N./�>/O�N/> Segment 

/>.N�O 
.N/��?/

�ON>�/N>  

10,000 �>�
15,001 - 30,000 �>�

10,001 - 

15,000 �>�

45,001 - 

60,000 �>�

60,001 - 

75,000 �>�

15,001 - 

30,000 �>�

��/N//N�>��>�
N�?N/��/>N/O/�N
�/>N�.  

(4 ���>O�N�///��N/�)   

�//��/?/�?N/? 
N�O�N/O�  

(/>.>N/NN�>� 13 �?) 

�//��/?/�?NN/N/?
N�O�N/O� (/?N�O�N�
/>.>N�>� 13 �?�>O�N�)

�//��/?/�?N/?
./>�>� 3 �N/�/?. 
(�?N-.N>,�>-.>.+�N/

O/N+/?�)

¥ .>/?.//.>/�?N/?� 
¥ �//��/?/ 
�?NN/N/?N�O�N/O� (/?N�O�
N�/>.>N�>� 13 �?�>O�N�) 

¥ �//��/?/�?N/?./>�>� 
3 �N/�/?. (�?N-.N>,�>-
.>.+�N/O/N+/?�) 

.>/?.//.>/�?N/?�  
�//��/?/�?N/? 
N�O�N/O�  

(/>.>N/NN�>� 13 �?) 

/>.>N//>O� 
�>/�N/�N�?N./ 2 /?�  />��/N> 2 /?� 

�>O�N� 2 /?�  />��/N> 2 /?��>O�N� 2 /?�  />��/N> 2 /?� 
�>O�N�

/>.>N//> 
�>//>�O��/N/�/�O> 14 /?� 16 /?� 15 /?� 16 /?� 18 /?� 15 /?�

�?�//?��?NN/?/�N� �?�//?�O�/ON�?.��?��?�//?��?N/>.?.
�?�//?�O�.?/>.>�N�?./ 
�?��?�//?��?N/>.?.

�?�//?�O�/ON�?.��?�
�?�//?��?N/>.?.O/>
�?�//?�O�.?/>.>�/?N� 
�?N/.?N�/�N�� 
.?/>.>��?N/>.?.

�?�//?�O�/ON�?.�
�?��?�//?��?N/>.?.

/?�O��
�?N�?�  
/>��?�
�O>�O�
�>/��

/?��?��?N 
1

N./.N�.N�?NO/O
�/>�>/O��>/�� /?.//N��?NO/O�/>�>/O��>/�� N/�O//�?NO/O�/>�>/

O��>/��
N/�O//�?NO/O�/>�>/�/�
�?O��?N�>/�� O�NN/NN�O/.?N
O�N���?/N/?/�

N./.N�.N�?NO/O
�/>�>/O��>/��

/?.//N��?NO/O�/>�>/
O��>/��

/?��?��?N 
2

/?.//N��?NO/O�/>�>/
O��>/��

N./.N�.N�?NO/O
�/>�>/O��>/��

N/�O//�?NO/O�/>�>/
O��>/��

/?.//N��?NO/O�/>�>/
O��>/��

¥ /?.//N��?NO/O�/>�>/ 
O��>/�� 

¥ N./.N�.N�?NO/O�/>�>/
O��>/�� 

¥ N/�O//�?NO/O�/>�>/ 
O��>/��

N/�O//�?NO/O�/>�>/
O��>/��

N./.N�.N�?NO/O
�/>�>/O��>/��

/?��?��?N 
3

N/�O//�?NO/O�/>�>/O��>/�� N./.N�.N�?NO/O�/>�>/O��>/��
/?.//N��?NO/O�/>�>/
�/��?O��?N�>/�� O�N 
N/NN�O/.?NO�N���?/

N/?/�

N�>��>��/?�N�
�?�O��?/N/?/�

N/�O//�?NO/O�/>�>/
O��>/��

�>/�>�?NO�O �>/�>.N/��?/

Top 5 
�/>/ 

�>�//?� 
�>��>/

N�?N./�>/��

/?��?��?N 
1 �/>/�N>.�O��/��>��///�?NN�O�O> �/>/�>O/�N> 

�>��O>�/>�>
�/>/./.�>/�>�
�///�>�> N��N�N�

�/>/�N>.�O��/�
�>��///�?NN�O�O>

/?��?��?N 
2

�/>/./.�>/�>�
�///�>�> N��N�N�

�/>///>�//>. 
�/��>��///  

�/>/./.�>/�>�
�///�>�> N��N�N�

�/>/./.�>/�>�
�///�>�> N��N�N�O/>
.�>��?N�N/�N�?N.//?N� N  
�?N/.?NO�/ON�?.��?��>/��

.>N�/O>�/.�/>/.>�/�O��>/��  
N�N� /O/��OO> �?N�/�/� /O>�/>/>/ �?N�?N��?� N�O��O�

.�>��?N�N/�N�?N.//?N� N 
�?N/.?NO�/ON�?.��?��>/��

/?��?��?N 
3

.�>��?N�N/�N�?N.//?N� N 
�?N/.?NO�/ON�?.��?��>/�� 
O/>�/>///>�//>.
�/��>��///  

�/>/./.�>/�>�
�///�>�> N��N�N�

.�>��?N�N/�N�?N.//?N� N 
�?N/.?NO�/ON�?.��?��>/�� 

.>N�/O>�/.�/>/.>�/�
O��>/�� N�N� /O/��OO>  
�?N�/�/� /O>�/>/>/  
�?N�?N��?� N�O��O�

¥ �/>/�N>.�O��/�
�>��///�?NN�O�O>  

¥ �/>/./.�>/�>�
�///�>�> N��N�N� 

¥ �/>/�N>.�O��/�
�>��////? ��///

/>�?�>/N�>��>� 
O/>�/>/.>�/� 
O��>/N�>��>� 

�/>///>�//>. 
�/��>��///  

/?��?��?N 
4

.>N�/O>�/.�/>/.>�/�
O��>/�� N�N� /O/��OO>  
�?N�/�/� /O>�/>/>/  
�?N�?N��?� N�O��O�

.�>��?N�N/�N�?N.//?N� N 
�?N/.?NO�/ON�?.��?��>/�� 

�/>///>�//>. 
�/��>��///  

�/>/�N>.�O� 
�/��>��///
/? ��///

¥ .�>��?N�N/�N�?N./ 
/?N� N �?N/.?NO�/ON�?.�
�?��>/�� 

¥ �>/N�O.?/�?./>�?�?/>�
�/���O��>/�� 

�/>/�N>.�O��/�
�>��///�?NN�O�O>

�/>/�>O/�N> 
�>��O>�/>�>

/?��?��?N 
5

�/>/O�/�O//N 
�/��>��/// 

.>N�/O>�/.�/>/.>�/�O��>/��  
N�N� /O/��OO> �?N�/�/� /O>�/>/>/ �?N�?N��?� N�O��O�

�/>///>�//>. 
�/��>��///  

�/>/O�/�O//N 
�/��>��/// 

�>/N�O.?/�?./>�?�?/>�
�/���O��>/��O/>
�/>/.>/>��/� 
�?N�?�O��>/��

�/>/O�/�O//N 
�/��>��/// 

Top 5 
N/�>�/�?N
.?�N/NN�O
//� 

�N/�N�?N./
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/>��?�

/?��?��?N 
1

�/>/�N>.�O��/�N�/O�//O/>�>��///�>/�N/�N�?N./.?�N/N/>��/
N/NN�.N/O��>/

�/>�>.?/�?��NO/>N/N/?O/N>
�>�O/�N/>N/�O�/.N>�N/
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/O>�/.�/>/.>�/� 
�/>/.>/>�O/>�/>/

�//�.?.

�/>/�N>.�O��/�
N�/O�//O/>�>��///
�>/�N/�N�?N./ 
.?�N/N/>��/

/?��?��?N 
2

�N/��>��?N./O>� 
�>//?�/?OO/>N�O>�>� 
�O//?//?�O/./ 
N�O>�>�.>�

�/>/�N>.�O��/��//.>�>.O/>..>�O/�/O// 
�/��>/��.?�N/N/>��/

¥ �/>/�N>.�O��/�
�//.>�>.O/> 
..>�O/�/O//�/�
�>/��.?�N/N/>��/  

¥ �N/��>��?N./O>��>//?�/?O
O/>N�O>�>��O//?//?�O/./
N�O>�>�.>� 

¥ N/N/?N�O�O�/>�/�>��>/
/O>�/.�/>/.>�/�  
�/>/.>/>�O/> 
�/>/�//�.?.

�O>O/�N��?N�?O�.?�N�O>�>�
N�O.>� �>/N�>��>�N�
.?��>/��N/N.>�/�

�/>/�N>.�O��/�
�//.>�>.O/> 
..>�O/�/O//�/�
�>/��.?�N/N/>��/

/?��?��?N 
3

�O//?/�?N�/>��O� 
�N/��>��N>� N  
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N�O>�>�.>�

¥ �N/��>��?N./O>��>/
/?�/?OO/>N�O>�>��O//?//?
�O/./N�O>�>�.>� 

¥ N/N/?N�O�O�/>�/�>�
�>//O>�/.�/>/-
.>�/� �/>/.>/>�
O/>�/>/�//�.?.

�/>/�N>.�O��/�
N�/O�//O/>�>��///�>/

�N/�N�?N./ 
.?�N/N/>��/

N/NN�.N/O� 
�>/�/>�>.?/�?��NO/>
N/N/?O/N>�>�O/�N/>N/�O�

/.N>�N/

.?�N/NN�?N//?N��N/ 
�/>/�/O//O��>/O/O
�/>�>/�/��>/��

/?��?��?N 
4

N/N/?N�O�O�/>�/�>��>//O>�/.�/>/.>�/� 
�/>/.>/>�O/>�/>/�//�.?.

.?�N/NN�?N//?N��N/�/>/
�/O//O��>/O/O�/>�>/

�/��>/��

N/NN�.N/O��>/
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O/>N/N/?O/N>�>�O/�N/>N/�O�
/.N>�N/

¥ �O//?/�?N�/>��O��N/��>�
�N>� N N/N/?�N�� �O>O/ON/N
.>/>/��>��N/N�O  

¥ �>/�>��N/�/>.>��>�N�O�
N�N�..>� /N>�O>O/>/>�>
O��/>�N�>�N�

�/>/�N>.�O��/�
N�/O�//O/>�>��///
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¥ .?�N/NN�?N//?N��N/�/>/
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�>/��.?�N/N/>��/
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N�O>�>�.>�

N=780 N=1,048 N=405 N=627 N=28 N=50 N=319
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�O//?/�>��/>�>�/.>.�/N  
(Demographic Data)  

�/��/>N/ Potential Target �?NN�O��?��N/�N�?N./
�>�//?��?N/?.?�..>��>�N/�N�?N./�>/��O�/�>��  
�O>�/� 3,000 �?//.N>�

112

.>��?N 4.8 N�.O/>�/>N/N�O>//>.

�>. 
50.00%

/�>� 
50.00%

.>�N/�?/ 
17.20%

.>��>/?�//� 
N�?.�N/�?/ 
33.07%

.>�O�O 
13.67%

.>��>/?�//� 
7.63%

.>��/>� 
12.20%

��/.O/>�/>/��/ 
16.23%

�/>��?N 4.60 />�?��>/.>�/>

�/>�/.>�/> //?/�O/.�/N>

/?�./.>�/>�/��O�

/?�./.>�/>�/��/>./�/�. 

�/..

�/>��>�/?

�/>��>N� 1.16%

38.97%

18.27%

24.23%

11.60%

5.77%

�/>��?N 4.61 .�>�.>�

N.�

.//. /?�>�/

.//. .?�N/N/?�>�/

/.N>/O>� 3.23%

51.47%

9.83%

35.47%

�/>��?N 4.62 />�?�

��?��>��/>/?�N/���

�O>�>.

�?�N/?.� �?�.>�/>

/>�?�/>./>

/?�/>��>// /?�/>.>/�>�

O/N�O>�, �N/�O>�

N�O>�/��>��>/, />O�.N/�

N�/�/�/

/?N�N 0.17%

2.06%

6.77%

7.43%

8.07%

11.50%

12.13%

18.23%

33.64%

Gen-Z 

26.00%

Gen-Y 

34.93%

Gen-X 

18.17%

Silver Age 

20.90%

Women 

0.93%*

Hi-end 

1.67%*

Family 

10.63%

N�÷��/>ÿ/�?N�?��>��ÿ//?/
�?O �//� �>�N�÷���
N�?./�?��?��>/O�ÿ�
�>/�ÿ/�/>.>�>�.ÿ/�

.>��?N 4.9 .?�.N/�.?/>.>��?N�?�/>.?.
//>.N/�>: * = N�?N/��>�/�N/.�?//.N>�
/?�O>�/��O/.�//�>�>/�>O��>/O�O�>�
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�ON>�/N> 10,000 �>�

10,001 - 15,000 �>�

15,001 - 30,000 �>�

30,001 - 45,000 �>�

45,001 - 60,000 �>�

60,001 - 75,000 �>�

75,001 - 90,000 �>�

/>��/N> 90,001 �>�

N/N/?/>.N�O 0.03%

0.20%

0.30%

1.17%

3.63%

10.07%

34.80%

34.30%

15.50%

0.29%

0.29%

1.72%

2.39%

11.15%

44.65%

36.07%

3.44%

/>.N�ÿ.ÿ/��?/�ÿ/N�?/�N��>>�/>ÿ/ Potential Target �>N��N�ÿ�/.?ÿO��ÿ/� 15,001 - 30,000 �>� .�N/ÿ��/>ÿ/ Gen-Z �>/?/>.N�ÿ�N?�/ÿ> 
10,000 �>�O/> Silver Age �>N��N�ÿ�/.?ÿO��ÿ/� 10,001 - 15,000 �>� .ÿ/��/>ÿ/ Women O/> Hi-end �?N/?�>/�?/��.?�.ÿ/��/�/>.N�ÿ
��/ÿ> />.N�ÿ�/��/>ÿ/ Women �>N��N�ÿ�/.?ÿO��ÿ/� 45,001 - 60,000 �>� .ÿ/��/>ÿ/ Hi-end �>N��N�ÿ�/.?ÿO��ÿ/� 60,001 - 75,000 �>�

0.18%

0.18%

1.65%

5.88%

12.66%

41.65%

32.85%

4.95%

0.32%

0.48%

1.28%

6.22%

13.56%

26.62%

35.57%

15.95%

0.13%

0.26%

1.67%

3.97%

23.33%

31.92%

38.72%

100.00%

12.00%

18.00%

70.00%

0.31%

1.25%

2.19%

7.84%

47.34%

35.74%

5.33%

�ON>�/N> 10,000 �>�

10,001 - 15,000 �>�

15,001 - 30,000 �>�

30,001 - 45,000 �>�

45,001 - 60,000 �>�

60,001 - 75,000 �>�

75,001 - 90,000 �>�

90,001 - 110,000 �>�

110,001 - 150,000 �>�

150,001 - 200,000 �>�

200,001 - 500,000 �>�

/>��/N> 500,000 �>� 0.03%

0.10%

0.44%

3.10%

3.50%

6.57%

12.63%

22.43%

26.70%

21.33%

2.80%

0.37%

0.48%

1.72%

3.05%

9.15%

14.12%

22.14%

28.44%

19.18%

1.72%

0.73%

1.47%

5.14%

7.16%

13.03%

23.12%

27.15%

20.00%

2.20%

0.16%

0.48%

0.48%

3.67%

5.10%

7.02%

14.99%

23.44%

19.78%

20.57%

3.67%

0.64%

0.13%

5.64%

1.66%

2.31%

8.46%

21.54%

29.62%

25.77%

3.97%

0.90%

10.71%

14.29%

32.14%

17.86%

7.14%

17.86%

2.00%

4.00%

8.00%

32.00%

28.00%

12.00%

14.00%

0.31%

1.57%

2.82%

5.02%

10.03%

23.82%

32.30%

22.88%

1.25%

�/>��?N 4.63 />.N�O.N/��?/N��>>�/>N/ Potential Target

N=3,000 N=780 N=1,048 N=405 N=627 N=28 N=50 N=319

///

///

/>.N�ÿ�//��/?/�ÿ/N�?/�N��>>�/>ÿ/ Potential Target �>N��N�ÿ�/.?ÿO��ÿ/� 30,001 - 45,000 �>� O/>���ÿ/O���ÿ>��/�/>.N�ÿ�//��/?/
O�O�ÿ/>�/>ÿ/ �?/ �/>ÿ/ Silver Age �>N��N�ÿ�/.?ÿO��ÿ/� 45,001 - 60,000 �>� �/>ÿ/ Women �>N��N�ÿ�/.?ÿO��ÿ/� 90,001 - 110,000 �>� O/>
�/>ÿ/ Hi-end �>N��N�ÿ�/.?ÿO��ÿ/� 110,001 - 150,000 �>�

�/>��?N 4.64 />.N�O�//��/?/N��>>�/>N/ Potential Target

N=3,000 N=780 N=1,048 N=405 N=627 N=28 N=50 N=319

N�?N/��>�
�?/��/>.N�ÿ
.ÿ/��?/�/>ÿ/�?O
/>��/ÿ> 
60,000 �>�/
N�?/��>O�N�
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��N�?./ 

.>/?.//.>/�?N/?�  

N�?N/��/>N/N/O��/>N�.  
(�O>�/�N/NN�>� 3 ��///��N/�) 

N�?N/�.>/�/>N/N/O�(�?O/�>�/O/� 
�O>�/�N/NN�>� 3 ��///��N/�)  

N�?N/��/>N/O/�N�/>N�.  
(4 ���>O�N�///��N/�)   

N�?N/�.>/�/>N/O/�N (�?O/�>�/O/�  
�O>�/� 4 ���>O�N�///��N/�)  

�//��/?/�?N/?N�O�N/O�  
(/>.>N/NN�>� 13 �?) 

�//��/?/�?NN/N/?N�O�N/O� 

�//��/?/�?N/?./>�>� 3 �N/�/?. 
(�?N-.N>,�>-.>.+�N/O/N+/?�) 

�?N�O/�/?��?N/?��O/� 
//?/�>�>/>��O>�O>/> 

3.50%

16.07%

19.13%

16.60%

3.30%

15.17%

3.66%

6.90%

13.20%

2.47%

2.00%

9.74%

13.55%

23.66%

3.44%

15.17%

3.05%

6.01%

20.61%

2.77%

4.40%

21.83%

27.16%

20.00%

2.02%

9.17%

1.47%

2.02%

11.01%

0.92%

6.70%

32.54%

26.79%

9.73%

2.23%

7.65%

2.07%

1.28%

9.73%

1.28%

2.31%

7.31%

14.87%

10.26%

4.87%

25.38%

7.31%

16.03%

7.56%

4.10%

21.43%

21.43%

10.71%

3.57%

14.29%

3.57%

3.57%

21.43%

10.00%

8.00%

14.00%

10.00%

6.00%

4.00%

4.00%

34.00%

10.00%

100.00%

�/>N�/?� (/>�N�O�N��>>�N/�N�O>  
�N/��N>. //?/�N/��/>��?� 
/.N>�O�/.N>�/�>N�N�N>�?O�)   

1 /?� (N�O//?��?O��N/�N�O> �N/��N>. //?/
/>�N/.N��>��N/��/>��?�) 

2 /?�  

/>��/N> 2 /?��>O�N� 41.20%

40.73%

16.83%

1.24%

44.66%

41.98%

12.79%

0.57%

39.08%

43.30%

15.42%

2.20%

41.31%

39.23%

18.18%

1.28%

37.95%

38.46%

22.18%

1.41%

53.57%

39.29%

7.14%

40.00%

42.00%

18.00%

42.95%

41.38%

15.05%

0.62%

�/>��?N 4.65 ��/N//N�>��>� 

.>�///�/��/>ÿ/ Potential Target /?��>N/?/�N�>��>��ÿ/�N�?N./O���//��/?/�?NN/ÿ/?N�O�N/O�N�÷�.?�.ÿ/�.?��?N.>� //�/�/>�?/�//��/?/
�?N/?N�O�N/O� (/>.>N/ÿN�>� 13 �÷)  O/>�//��/?/�?N/?./>�>� 3 �ÿ/�/?. (�?÷-.ÿ>,�>-.>.+�ÿ/O/ÿ+/?�) O/>���ÿ/O���ÿ>��/�O�ÿ/>�/>ÿ/�?��?O 
�/>ÿ/ Hi-end �>N/?/�N�>��>�O��.>/?.//.>/�?ÿ/?� �/>ÿ/ Gen-Z �>N/?/�N�>��>�O��N�?N/��/>ÿ/O/�ÿ�/>N�. (4 ���>O�N�///��N/�) 
�/>ÿ/ Gen-Y �>N/?/�N�>��>�O���//��/?/�?N/?N�O�N/O� (/>.>N/ÿN�>� 13 �÷) �/>ÿ/ Gen-X �>N/?/�N�>��>�O���//��/?/�?NN/ÿ/?N�O�N/O�  
�/>ÿ/ Silver Age �>N/?/�N�>��>�O���//��/?/�//��/?/�?N/?./>�>� 3 �ÿ/�/?. (�?÷-.ÿ>,�>-.>.+�ÿ/O/ÿ+/?�) 

N=3,000 N=780 N=1,048 N=405 N=627 N=28 N=50 N=319

///

�/>��?N 4.66 />.>N//>�?NO�OO��>/�N/�N�?N./

.>�///�/��/>ÿ/ Potential Target /?��>O�ÿN//>O��>/�ÿ/�N�?N.//>��/ÿ> 2 /?��>O�N�N�÷�.?�.ÿ/�.?��?N.>� .�N/ÿ�O��/>ÿ/ Gen-Z, Gen-X 
O/>�/>ÿ/ Hi-end �?N/?��>O�ÿN//>O��>/�ÿ/�N�?N./ 2 /?� N�÷�.?�.ÿ/�.?��?N.>�

N=3,000 N=780 N=1,048 N=405 N=627 N=28 N=50 N=319

///

�/>��?N 4.67 �?�//?��?NN/?/�N�>��>��N/�N�?N./

.>�///�/��/>ÿ/ Potential Target N/?/�N�>��>��ÿ/�N�?N./�?�//?�O�/ÿN�?.��?��?�//?��?N/>.?.N�÷�.?�.ÿ/�.?��?N.>� .�N/ÿ�O��/>ÿ/ Silver Age   
Women .ÿ/��/>ÿ/ Hi-end �/��>��>N/?/�N�>��>��ÿ/�N�?N./�?�//?�O�/ÿN�?.��?��?�//?��?N/>.?.O/ÿ/.?�N/?/��?�//?�O�.?/>.>�/?N��?N/.?ÿ�/�
N��.?/>.>��?N/>.?.O�.?�.ÿ/��?N.?�N�ÿ��?�

N=3,000 N=780 N=1,048 N=405 N=265 N=28 N=50 N=319

///

�?�//?�O�/ON�?.��?� 
�?�//?��?N/>.?.

�?�//?�O�.?/>.>�N�?./ 
�?��?�//?��?N/>.?.

�?�//?�O�.?/>.>�/?N��?N/.?N 
�/�N��.?/>.>��?N/>.?.

29.23%

34.70%

36.07%

29.39%

33.21%

37.40%

29.72%

34.13%

36.15%

31.42%

35.57%

33.01%

26.92%

36.41%

36.67%

17.85%

42.86%

39.29%

36.00%

28.00%

36.00%

27.90%

35.42%

36.68%
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/�/>�/

�>/.>�?��N

/?�>�/

N//>.�

�./.>�/

/>�>�>.�

�/��>�/

.>�/>�/

�?�.>.�

�>/>�/

�..�>�>.�

�?�/>�/ 60.77%

33.70%

26.33%

8.87%

17.30%

10.53%

8.17%

19.03%

64.83%

23.27%

23.43%

59.53%

58.68%

32.54%

25.00%

9.54%

15.94%

11.74%

7.82%

20.80%

63.55%

24.62%

23.66%

55.92%

59.08%

34.68%

27.71%

9.17%

15.41%

9.91%

8.99%

16.88%

64.40%

25.87%

25.14%

64.77%

64.43%

37.32%

29.35%

8.93%

21.69%

10.85%

8.93%

18.50%

64.75%

20.41%

25.20%

65.07%

61.79%

31.67%

24.74%

7.69%

16.92%

9.10%

7.44%

18.59%

66.92%

21.92%

20.51%

56.28%

82.14%

21.43%

21.43%

17.86%

21.43%

7.14%

14.29%

25.00%

42.86%

28.57%

25.00%

71.43%

64.00%

48.00%

18.00%

10.00%

16.00%

26.00%

8.00%

22.00%

40.00%

22.00%

22.00%

50.00%

59.25%

25.08%

25.08%

8.78%

13.48%

11.91%

8.78%

25.08%

70.85%

20.69%

15.67%

55.17%

///

15 14 16 15 16 16 18 15

/?� /?� /?� /?� /?� /?� /?� /?�

.>�///�/��/>ÿ/ Potential Target /?N/�>.N�>��>��ÿ/�N�?N./O�/?�/.>� N.>/ÿ-/>�>�.ÿ //?//?�.>�/ÿ N.>/ÿ />�>�.ÿO�.?�.ÿ/�.?��?N.>�

�/>��?N 4.68 /?��?N/?N/�>.N�>��>��N/�N�?N./

/?��///�>�?��/N-.>�/N

/?�/.>� N.>/N-/>�>�.N  
//?//?�.>�/N N.>/N />�>�.N

/?�/.>��?��?�.�/N //?//?�/.>��>N./�?N/N�
�?NN/NN�O/?/>.>N//>�?N�N/N�?N/��?�.>/�?�

/?�/.>��?��?�.�/N�?NN�O�/?�/.>�.>/
�/>�O>�? N�OO�N .��/>��N O/>�?O//N 24.80%

24.33%

44.67%

6.20%

24.24%

24.71%

45.13%

5.92%

25.69%

26.05%

43.12%

5.14%

30.94%

25.36%

35.73%

7.97%

20.00%

21.79%

52.31%

5.90%

21.43%

14.29%

53.57%

10.71%

2.00%

38.00%

46.00%

14.00%

26.02%

25.39%

44.51%

4.08%

N=3,000 N=780 N=1,048 N=405 N=627 N=28 N=50 N=319

///

.>�///�/��/>ÿ/ Potential Target /?N/�>.N�>��>��ÿ/�N�?N./O�N�?/�N//>.�N�÷�.?�.ÿ/�.?��?N.>� //�/�/>�?/ N�?/��?�/>�/O/>
N�?/�/�/>�/ �>//?�?� O�ÿ���ÿ/O���ÿ>�O��/>ÿ/ Silver Age /?N/�>.N�>��>��ÿ/�N�?N./O�N�?/�/�/>�/N�÷�.?�.ÿ/�.?��?N.>�        
//�/�/>�?/ N�?/�N//>.� O/>N�?/��?�/>�/ �>//?�?� .ÿ/��/>ÿ/ Women O/>�/>ÿ/ Hi-end /?N/�>.N�>��>��ÿ/�N�?N./O�          
N�?/��?�/>�/N�÷�.?�.ÿ/�.?��?N.>� //�/�/>�?/N�?/�/�/>�/

�/>��?N 4.69 N�?/��?N/?N/�>.N�>��>��N/�N�?N./

N=3,000 N=780 N=1,048 N=405 N=627 N=28 N=50 N=319

///

.>�///�/��/>ÿ/ Potential Target />�O���>/N�>��>��ÿ/�N�?N./�>/��/ÿ/�/�ÿ>N�.N�/?N. 15 /?� .�N/ÿ��/>ÿ/ Gen-Z �?N�>/>�O���>/N�>�
�>��ÿ/�N�?N./�>/��/ÿ/�/�ÿ>N�.N�/?N. 14 /?� �/>ÿ/ Gen-Y Silver Age O/> Women />�O���>/N�>��>��ÿ/�N�?N./�>/��/ÿ/�/�ÿ>N�.N�/?N. 
16 /?� .ÿ/��/>ÿ/�?N/?/>.>N//>O��>//>�O���>/N�>��>�/ÿ/�/�ÿ>�>��?N.>�N�.N�/?N. 18 /?� �?/ �/>ÿ/ Hi-end

�/>��?N 4.70 �>//>�O���>/N�>��>��N/�N�?N.//N/�/�O>
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�>/�>.N/��?/

/�N�N>//��?O (�/O//���?�)

/�N�..>/.>�>/�>

/�/?��O>��O/��>N�

/�N�N> (�?�N/�)

/�N� 3.20%

7.33%

9.63%

11.63%

17.43%

91.90%

3.05%

8.21%

8.68%

10.02%

16.13%

94.47%

1.47%

5.87%

7.71%

7.34%

19.08%

96.88%

1.12%

8.13%

7.81%

5.90%

24.08%

94.26%

6.28%

6.54%

13.72%

21.41%

12.69%

83.08%

3.57%

7.14%

7.14%

10.71%

25.00%

96.43%

4.00%

30.00%

30.00%

10.00%

40.00%

94.00%

1.25%

2.19%

5.33%

5.96%

14.42%

98.75%

�/>��?N 4.71 �>/N/?/��>/�>N�>��>��N/�N�?N./�>��?/N/?/�N�.?��>�//>.�/>.�>�

�/>��?N 4.72 �>/N/?/�/?�O���?N�?�/>��N/�N�?N./�>/��

.>�///�/��/>ÿ/ Potential Target /?��>N�>��>��>��?/N/?/�N�.?��>�//>.�/>.�>��ÿ/.�>/�>.ÿ/��?//?.?�.ÿ/�.?��?N.>� //�/�/>
�?//�N�ÿ>//��?ÿ (�/ÿ//���?�) .�N/ÿ��/>ÿ/ Gen-Z �?NN/?/�N�>��>��ÿ/./�N�..>/.>�>/�>O�/?��?��?N 2

/?N �
 N

N/
?/�

�
/>�

>/
�
?N �
?�
�
/�

�>/
��

  
O/

>N
/
NN�
O/.

?NO�
N�
�
�
?/N
/
?/�

/?.//N��?NO/O�/>�>/O��>/��

N./.N�.N�?NO/O�/>�>/O��>/��

N/�O//�?NO/O�/>�>/O��>/��

/>�O�/�N�>O ��?NO/O�/>�>/O��>/��

N�.�NN.>�N�?NO/O�/>�>/O��>/��

�?��>N/�?NO/O�/>�>/O��>/��

/?.//N��?NO/O�/>�>/�/��?O��?N�>/�� 
O�NN/NN�O/.?NO�N���?/N/?/�

N/�O//�?NO/O�/>�>/�/��?O��?N�>/�� 
O�NN/NN�O/.?NO�N���?/N/?/�

N./.N�.N�?NO/O�/>�>/�/��?O��?N�>/�� O�N
N/NN�O/.?NO�N���?/N/?/�

/>�O�/�N�>O ��?NO/O�/>�>/�/��?O��?N�>/�� 
O�NN/NN�O/.?NO�N���?/N/?/�

N�.�NN.>�N�?NO/O�/>�>/�/��?O��?N�>/�� 
O�NN/NN�O/.?NO�N���?/N/?/�

�?��>N/�?NO/O�/>�>/�/��?O��?N�>/�� 
O�NN/NN�O/.?NO�N���?/N/?/�

N�>��>��/?�N� 
�?�O��?/N/?/�

�?�O�/?�O��/?N� N 0.00%

36.25%

2.95%

5.45%

7.50%

11.50%

24.10%

25.55%

6.80%

10.15%

17.50%

27.15%

34.05%

42.15%

0.00%

16.32%

4.96%

4.87%

9.73%

16.41%

22.71%

21.37%

19.37%

18.42%

30.25%

48.57%

51.81%

55.82%

0.00%

17.56%

7.56%

6.41%

15.26%

17.56%

16.92%

23.85%

16.79%

16.92%

38.72%

43.85%

51.15%

47.69%

0.00%

17.43%

4.95%

7.34%

8.62%

18.72%

24.40%

25.14%

17.25%

22.02%

27.71%

45.69%

45.14%

51.93%

0.00%

24.40%

3.67%

4.15%

7.81%

19.14%

26.32%

21.85%

12.92%

16.11%

22.49%

53.75%

47.85%

51.52%

0.00%

50.00%

0.00%

6.00%

4.00%

16.00%

22.00%

18.00%

6.00%

16.00%

36.00%

54.00%

68.00%

28.00%

0.00%

35.71%

7.14%

7.14%

7.14%

17.86%

50.00%

39.29%

10.71%

0.00%

32.14%

46.43%

46.43%

46.43%

0.00%

11.29%

5.33%

4.70%

8.78%

18.81%

26.02%

24.76%

19.75%

25.08%

25.71%

47.96%

51.10%

57.99%

N/
?/�

�
/>�

>/
�
?N �
?�
O�
�>/

��

N=3,000 N=780 N=1,048 N=405 N=627 N=28 N=50 N=319

///

N=3,000 N=780 N=1,048 N=405 N=627 N=28 N=50 N=319

///

.>�///�/��/>ÿ/ Potential Target /?��>N/?/��?N�?�O�/?�O��/?.//ÿ��?NO/ÿ�/>�>/O��>/��N�÷�.?�.ÿ/��?N.?� N�ÿ�N�?./�?��/>ÿ/ Gen-Y, 
Gen-X O/>�/>ÿ/ Family .ÿ/�/?��?�//�/�/>�/�.>�///�>N�>��>��/?�N��?�O��?/N/?/� O/>/?��?� 3 N/?/�/?�O���?N�?�O� /?�O��
N./.N�.ÿ�?NO/ÿ�/>�>/O��>/�� 
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�/>��?N 4.73 �?��?.�?N�>�//?��>��>/�N/�N�?N./�>/��/>��?N.>�

�/>/�N>.�O��/��>��///�?NN�O�O> 

�/>/./.�>/�>��///�>�> N��N�N�

.�>��?N�N/�N�?N.//?N� N  
�?N/.?NO�/ON�?.��?��>/�� 

�/>///>�//>.�/��>��///  

.>N�/O>�/.�/>/.>�/�O��>/��  
N�N� /O/��OO> �?N�/�/� /O>�/>/>/ �?N�?N��?� N�O��O�

�/>/�N>.�O��/� 
�>��////? ��///

�/>/O�/�O//N�/��>��/// 

�/>/�>O/�N>�>��O>�/>�>

�>/N�O.?/�?./>�?�?/>��/���O��>/��

�/>//?/?�/�>N��>>�/� 
�>��///�?N/>�O>�?N/?N�N/NN�O

�/>N.��N//?/�/>//?O�?N 
N�O/?��>��>//N//�>��/// 

..>�O/�/O//.>.O��>/��

�/>/N�O/�O�//?/ 
�/>//>��>O��/��>��/// 

�/>/.>�O��/>�/��>/ 
�O>�>��/// (.>N�.>�.>N��/�)  

�>/N�?N//N.�N/?N/�/>/ 
O/>�?�N.O��>��N/�N�?N./

�O>�/��?��N/�N�?N./�?N 
N/N/�>O�N���N�>�N�

/>�?�>/N�>��>�O/> 
�/>/.>�/�O��>/N�>��>� 

�/>/.>/>��/��?N�?�O��>/��

�>/�O/�/?��/� 
��O��>/���?NN�O��?�N/�   

�>/�>��N//�>/�/��?N�N>.O/>.>�/�

�?/N/?/��/��?N�?� N/�O//  
�?N/.?NN�.//��>/��

N�O��>��///�?NN/N�/O>�O>//?/ 
N/N.>/>/��O>N�OO��?/>��/>�O>/?�  

�>/�/>�>/�/���O��>/�� 
//?/�?O�O>�>..>��O>.>.O��>/��

�>/N/N>N/?N/��/����O>N�?N./  
�/>��N�>/�� //?/N��N�>/��  14.60%

15.23%

16.07%

18.03%

18.60%

19.80%

19.87%

20.10%

20.23%

20.50%

20.93%

21.50%

25.53%

25.73%

26.30%

28.00%

30.20%

31.53%

33.90%

34.83%

37.37%

37.43%

38.20%

51.60%

13.84%

16.13%

16.13%

17.65%

19.27%

20.71%

18.13%

18.23%

21.56%

19.56%

21.18%

23.19%

25.00%

25.00%

27.00%

27.77%

29.20%

32.06%

32.82%

33.30%

40.55%

38.55%

39.12%

53.44%

17.05%

15.51%

16.41%

18.46%

17.05%

18.97%

20.64%

21.28%

19.10%

19.49%

22.69%

20.77%

25.51%

26.79%

24.23%

27.95%

31.41%

35.26%

33.33%

35.90%

36.15%

36.15%

37.82%

53.46%

13.76%

15.41%

13.21%

17.80%

19.63%

20.00%

19.63%

19.45%

19.27%

20.92%

19.63%

20.73%

25.87%

27.71%

26.42%

27.34%

32.66%

31.01%

34.31%

34.68%

36.15%

36.88%

37.61%

51.74%

13.56%

13.24%

18.02%

18.34%

18.50%

19.14%

22.01%

22.33%

20.26%

22.97%

19.46%

20.26%

26.16%

23.92%

27.59%

29.03%

28.23%

26.48%

36.04%

36.20%

34.61%

37.64%

37.64%

46.09%

12.00%

12.00%

18.00%

30.00%

16.00%

34.00%

50.00%

30.00%

10.00%

22.00%

12.00%

18.00%

34.00%

24.00%

22.00%

30.00%

70.00%

22.00%

32.00%

76.00%

40.00%

10.71%

25.00%

25.00%

35.71%

21.43%

28.57%

25.00%

28.57%

17.86%

10.71%

17.86%

28.57%

10.71%

25.00%

42.86%

60.71%

39.29%

46.43%

57.14%

32.14%

42.86%

46.43%

46.43%

18.81%

19.75%

18.18%

18.50%

18.18%

21.94%

16.93%

15.36%

28.21%

23.20%

27.27%

28.84%

29.47%

31.03%

26.02%

32.92%

34.17%

33.86%

31.66%

31.35%

37.62%

39.81%

33.54%

51.41%

N=3,000 N=780 N=1,048 N=405 N=627 N=28 N=50 N=319

///

�÷��?.�?N�?O/ÿ�/>ÿ/ Potential Target �>�//?��>��>/�ÿ/�N�?N./�>/��/>��?N.>� 3 /?��?� �?��?O 
¥ /?��?� 1 �?/ �/>/�ÿ>.�O��/��>��///�?NN�ÿ�? �>N�./��/ÿ/��?�O�//>.�/>ÿ/ .�N/ÿ��/>ÿ/ Women �?N�>�//?��/>/�>ÿ/�ÿ>�>��ÿ>�/>�>

/>��?N.>�  O/>�/>ÿ/ Hi-end �?N�>�//?��/>/./.�>/�>��///�>�> N��N�ÿ�/>��?N.>�  
¥ /?��?� 2 �?/ �/>/./.�>/�>��///�>�> N��N�ÿ� �>N�./��/ÿ/��?�O�//>.�/>ÿ/ .�N/ÿ��/>ÿ/ Gen-Y �?N�>�//?��/>///>�//>.�/�

�>��/// O/>�/>ÿ/ Hi-end �?N�>�//?�.>N�/O>�/.�/>/.>�/�O��>/�� 
¥ /?��?� 3 �?/ .�>��?N�ÿ/�N�?N.//?N� N �?N/.?ÿO�/ÿN�?.��?��>/�� �>N�O�O�ÿ/>�/>ÿ//?�/>/�>�//?�O���ÿ>��?�
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�/>��?N 4.74 �?��?.�?N�O>O/O�/>N/ Potential Target .?�N/NN�O//��N/�N�?N./�>/��/>��?�

�/>/�N>.�O��/�N�/O�//O/>
�>��///�>/�N/�N�?N./.?�N/N/>��/

�/>/�N>.�O��/��//.>�>.O/> 
..>�O/�/O//�/��>/��.?�N/N/>��/

�N/��>��?N./O>��>//?�/?OO/>N�O>�>�
�O//?//?�O/./N�O>�>�.>�

N/N/?N�O�O�/>�/�>��>//O>�/. 
�/>/.>�/� �/>/.>/>�  

O/>�/>/�//�.?.

�O//?/�?N�/>��O��N/��>��N>�N  
N/N/?�N�� �O>O/ON/N.>/>/��>��N/N�O

.?�N/NN�?N//?N��N/�/>/�/O// 
O��>/O/O�/>�>/�/��>/��

N/NN�.N/O��>/�/>�>.?/�?��N  
O/>N/N/?O/N>�>�O/�N/>N/�O�/.N>�N/

�O>O/�N��?N�?O�.?�N�O>�>�N�O.>�  
�>/N�>��>�N�.?��>/��N/N.>�/�

�>/�>��N/�/>.>��>� 
N�O�N�N�..>� /N>�O> 

/>�>O��/>�N�>�N�

�>/�?��>/N�/O�//N/N.?�/.>N�  
�/�N��.N�?��N/�N�?N./

N/N/?N�/N/�?N��?N�N>.�O� 14.63%

19.03%

21.80%

24.77%

25.40%

27.57%

28.27%

29.40%

30.33%

33.17%

33.77%

41.70%

14.79%

20.13%

21.37%

25.29%

25.00%

28.15%

28.34%

29.68%

30.15%

32.63%

34.83%

42.65%

15.26%

17.18%

20.51%

23.97%

23.97%

26.41%

27.69%

31.03%

30.51%

34.74%

30.00%

41.92%

14.68%

18.90%

22.39%

26.24%

25.32%

26.24%

30.64%

28.81%

28.26%

33.03%

37.43%

40.55%

13.56%

19.62%

23.60%

23.60%

27.91%

29.19%

26.79%

27.43%

32.22%

32.22%

33.49%

40.83%

12.00%

16.00%

20.00%

28.00%

46.00%

42.00%

24.00%

28.00%

60.00%

22.00%

30.00%

32.00%

14.29%

25.00%

25.00%

21.43%

35.71%

21.43%

25.00%

32.14%

32.14%

32.14%

28.57%

15.36%

20.38%

23.82%

31.35%

26.96%

25.71%

31.66%

25.08%

27.59%

31.03%

38.24%

48.90%

�÷��?.�?N�?O/ÿ�/>ÿ/ Potential Target .?�N/ÿN�ÿ//��ÿ/�N�?N./�>/��/>��?� 3 /?��?�O/��?/ �/>/�ÿ>.�O��/�N�/O�//O/>�>��///
�>/�ÿ/�N�?N./.?�N/ÿ/>��/ //�/�/>�?/ �/>/�ÿ>.�O��/��//.>�>.O/>..>�O/�/ÿ//�/��>/��.?�N/ÿ/>��/ O/>/?��?��?N 3 �ÿ/�
�>��?N./ÿ>��>//?�/?ÿO/>N�ÿ>�>��ÿ//?//?�ÿ/./N�ÿ>�>�.>� �/��>��?O���ÿ/O���ÿ>��/�O�ÿ/>�/>ÿ/�?/ �/>ÿ/ Women N/ÿN�.N/O�                 
�>/�/>�>.?/�?��ÿO/>N/ÿ/?ÿ/ÿ>�>�ÿ/�N/>N/�ÿ�/.ÿ>�N/ O/>�/>ÿ/ Hi-end N/ÿ/?N�O�O�/>�/�>��>//?�/.�/>/.>�/� �/>/.>/>� O/>
�/>/�//�.?. N�÷��÷��?.�?N�?O/ÿ�?O� 2 �/>ÿ/.?�N/ÿN�ÿ//��ÿ/�N�?N./�>/��/>��?�

N=3,000 N=780 N=1,048 N=405 N=627 N=28 N=50 N=319

///

�/>/�>�N/O��>��O//?/N�>��>�.>�

¥ �÷��?.�?N�?O/ÿ�/>ÿ/ Gen-Z, Gen-Y, Gen-X, Silver Age O/> Family .?�N/ÿN�ÿ//��ÿ/�N�?N./�>/��/>��?��>�N/�>�/�?N�/>/�ÿ>.�O�
�/�N�/O�//O/>�>��///�>/�ÿ/�N�?N./.?�N/ÿ/>��/ N�?N/��>�//�/ÿ>�/>.��>/�ÿ�?NN�ÿ/?��>��>/N�>��>�N�ÿ>N�N�?N./�>/��O�ÿ/>O/ÿ�
�//�>�ÿ/�/?N/�/?�/�ÿ�?NN/ÿN//?/��?�O//ÿ��ÿ/�N�?N.//?N� N �//�ÿ/�/?�>///�O���>��///O/ÿ//>�//>.N�?N/�?N�>.>/>/��/?�N�/?N.�
O/ÿ//�/?��?��?��ÿ/�N�?N./O�ÿ/>�/>ÿ/N�ÿ N�ÿ� �/>ÿ//?./>ÿ� �/>ÿ//?.�/>��� //?/�/>ÿ/�?ÿ.?�/?. N�÷��ÿ� �/��>��?O/>.>N//>�/��>��///�O
�//�ÿ/��?�.//O/ÿN//>>./�ÿ/. N�/>>�?��ÿ/�N�?N.//?ÿ.>�/ÿ>�>/N�N.?/��>/��N�?N/N��?�>��///�//�>�ÿ/�N�ÿ/?��/>.��>/�ÿ�?N�>ÿ/�ÿ>
�?�/>.>�>�O/>/>.>N//>�?NN�>��>�N�

WOMEN

Hi-end

¥ O��/>ÿ/ Women O/> Hi-end ��/ÿ>N�÷��/>ÿ/�?NO/ÿ�/>/.?�?�/.ÿ>�/>�
�?��>//?.>N �/?�/.�/>/.>�/��?O��>� �/>/.>/>�O/>                
�/>/�//�.?.�/��?O��>��///O/>�?N�?��?N�ÿ/�/?�>/�?O/O/ÿ�/ÿ//N�?N/
//�/?��?��ÿ/�N�?N./ N�ÿ� �>��///N/ÿN/�N���ÿ>�>.N�>�N�                    
�>/�?�>��////?�?ÿ�?O/�?��ÿ/�N�?N./�//� �?N�?�/?�>/�?O//ÿ/��/� 
/ÿ/��O?O/ÿ.>/>� �?N�?�/?�>/�?�N�/?./.>N�/?�/.�/>/.>�/�//�/?�         
/?/>���O? N� .?��>�/?/�?/ N�÷��ÿ� �>N��>/�ÿ/�N�?N./�>/��//>.O/ÿ�
.?�N/ÿ.>/>/��?O/ÿ���/>ÿ/N//ÿ>�?O/?N�O�O�/>�/�>��>/�/>�>/�?N�/ÿ>/
/>N�ÿ �>��?O/ÿ.?�N/ÿN/?/�N�>��>�N�N�?N./�>/��



28.09%

21.86%

50.05%
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N/N/?.�>��?N�N/�N�?N.//?N�N  
�?N/.?NO�/ON�?.��?��>/�� 

..>�O/�/O//.>.O��>/��N/N./.�>/

�>��>/N�?N//N.�N/?N/�/>/ 
O/>�?�N.O��>��N/�N�?N./

�>��/>/�N>.�O��/��>��///�?NN�O�O> 

N/N/?�/>/./.�>/�>� 
�///�>�>�?NN��N�N�

�>��/>/�N>.�O��/� 
�>��////? ��///

N/NN�O/?��>/�O/�/?��/� 
��O��>/���?NN�O��?�N/�   

�>��///�?N.>�N/N�/O>�O>//?/ 
N/N.>/>/��O>N�OO��?/>��/>�O>/?�  

�/>/.>�O��/>�/��>/�O>�>��///

�>��/>/O�/�O//N�/��>��/// 

�>��N/.>�/�/�.>�

N/N�>O/�N>�>��O>�/>�>

�>��/>///>�//>.�/��>��///  

�>��>/N�O.?/�?./>�?�?/>� 
�/���O��>/��

�/>/N/N.>/>��/��?N�?�O��>/��

/>�?�>/N�>��>�O/> 
�/>/.>�/�O��>/N�>��>�.>�

�>��>/N/N>N/?N/��/����O>N�?N./ 
�/>��N�>/�� //?/N��N�>/��  

�>�.>N�/O>�/.�/>/.>�/�O��>/�� 
N�N� /O/��OO> �?N�/�/� �?N�?N��?� N�O��O�

�>��/>N.��N//?/�/>//?O 
�?NN�O/?��>��>//N//�>��/// 

�>��>/�/>�>/�/���O��>/�� 
//?/�?O�O>�>..>��O>.>.O��>/��

�>��/>/N�O/�O�//?/ 
�/>//>��>O��/��>��/// 

�>��?/N/?/��/��?N�?�  
N/�O// �?N/.?NN�.//��>/��

�O>�/��?��N/�N�?N./�?N/�>O�N���N�>�N�

�>��/>//?/?�/�>N��>> 
�/��>��///�?N/>�O>�?N/?N�N/NN�O 3.28%

3.44%

3.66%

4.27%

4.43%

4.43%

4.89%

4.89%

5.04%

5.27%

5.34%

5.34%

5.50%

5.50%

5.65%

5.88%

6.03%

6.11%

6.79%

7.86%

8.24%

8.40%

10.00%

11.45%

//>.N/�> : �>/N��>>���?N�� Screen �>/N�÷��?��ÿ/�N�?N./�?N/?.?�..>�O��>/�ÿ/�N�?N./�>/��O�/�>��

���?N�� Screen �>�./�?�> �>/N�O>
/N// Face-to-face Interview N�N� 
/>.> �O>�/��/?O�O��>/�N/�N�?N./ //?/  
�>/.N/�/N//O��>///�O���/>�

���?N�N>� Screen
�O>�/��>/N�O�O��./��>/
�?O�//� N�..?�N/N/?�N>� 

�>/�?��//�N�O��/>N/ Potential 
Target �O>�/��?O�.>O�

5,994 ��
�?/>./>��ÿ//?/�/��/>ÿ/ Potential Target �?NN�÷�
�?��ÿ/�N�?N./�?N/?.?�..>��>�ÿ/�N�?N./�>/��O�
/�>��

�>/�?�N/?/��/>ÿ/ Potential Target Face-to-face Interview 
�?/���>/N�O��ÿ//?/O��/>ÿ/N�÷>//>.�?N/?.?�..>��>       
�ÿ/�N�?N./�>/��O�/�>�� �?�/� 3,000 �?//.ÿ>� O���?�
�?�/��?ÿ���>/�?�N/?/�N�÷��/>ÿ/�?//.ÿ>� (Screen) �?/��
�>�./�?�>N�?N/O/ÿO�ÿO�/ÿ>N�÷��/>ÿ/�?//.ÿ>�.?�..>��/�   
�?��ÿ/�N�?N./�?N/?N/�>.N�÷��?��ÿ/�N�?N./�>/��O�/�>���ÿ/�
N�ÿ>.?ÿ�>/.?/.>/�ÿ//?� />�>  

¥ �?�/��/?O�O��>/�ÿ/�N�?N./.>.O��/>N�.�ÿ/�÷   
(N/ÿ�ÿ/.�/ÿ> 4 �/?O�) 

¥ N�÷��?ÿ//�O��//?//?.ÿ/�/ÿ//O��>///�O��      
�/>��>/�ÿ/�N�?N./�ÿ/.��N/� 

¥ �/>/.�O�O��>/�ÿ/�N�?N./�>/���/>N�.�ÿ>�N 
O/>�/>.��>/�ÿ�?NN�..?/�?.�>/�ÿ/�N�?N./�>/�� 

¥ �?�/?�/>/N�÷��?��ÿ/�N�?N./�>�.>��?N/?/?/O�O/ÿ
�>��ÿ>�?��>/���ÿ/��>N� 

�>N��/�>/�/>N/>����?N�� Screen �>//?�/>�?��?�/?�/>/
N�÷��?��ÿ/�N�?N./�>�.>��?N/?/?/O�O/ÿ�>��ÿ>�?��>/��        
(�?��ÿ/�N�?N./�?N/N�) �>�.>N/�>�/��>/.?�N/ÿN/?/�.�O��>/
�ÿ/�N�?N./�>/��//?/.?�N/ÿN/?/�N�?N./�ÿ/�N�?N./�>/��        
/>��?� ��/ÿ>  

/?��?��?NA1AN/ÿ/?.�>��?N�ÿ/�N�?N.//?N� N �?N/.?ÿO�/ÿN�?.�
�?��>/��  

/?��?��?NA2A..>�O/�/ÿ//.>.O��>/��N/ÿ./.�>/ 
/?��?��?NA3A�>��>/N�?N//N.�N/?N/�/>/O/>�?�N.ÿ��>�

�ÿ/�N�?N./ 
 

���?N�� Screen �>�./�?�> 
�?�/?�/>/N�O��?��N/�N�?N./
�>�.>��?N/?/?/O�O/O�>��N>�?�
�>/���O/��>N�

4.7.2.2 �?��?.�?N�O>O/O�/>N/�?��N/�N�?N./�?N/N�.?�N/N.�O��N/�N�?N./�>/�� //?/.?�N/NN/?/� 
   �N/�N�?N./�>/��/>��?�

�/>��?N 4.75 �>/�//��>�./�?�>�/>N/�?��N/�N�?N./�?N/?.?�..>��>�N/�N�?N./�>/��O�/�>��



�>///�/>N/�>..O>//?��>/�? �> 
�>/�N/�N�?N./�>/��
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4.8
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�>��N>O/>O/��?�O��?N�O>O/O�?��N/�N�?N./ 
/.>�//�N�>��>��N/�N�?N./�>/��

4.8.1
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1) �>�N�N��/��>/�N/�N�?N./�>/�� O/>�>��N>�?N�?��N/�N�?N./�>�//?��>N�O/?��>��>/�N/�N�?N./�>/��

�/�>��>/.?/.>/�ÿ�?ÿN�?N./�>� ��/ÿ> />///��/��?ÿN�?N./�>�O��/>ÿ/�?��?��>O/>/>///��/��?ÿN�?N./�>�O�
�/>ÿ/�?��>/�/>�/?/>///��?NN//?/�O/>�ÿ>��?� O��/>ÿ/�?��?��>/?/>///��ÿ/�>��ÿ>�/��>/�ÿ/�N�?N./�>/��O�N�>�/>�O/>
//>�//>./>�> N�./>ÿ�N�ÿ�N��?N�/>N.��ÿ�?N�?��ÿ/�N�?N./�>N�ÿ/?� �>N�N/�?/�/ÿ>/?�O���>/�ÿ/�N�?N.//?N� N �/>N�O��?N�?��?��>
O/>�?��>/�/>�N/O��ÿ/��ÿ/��?��?/ �>��ÿ>�ÿ>��/>.��>/�ÿ�?NO�/�O//ÿO/>�/>//?ÿ.>��?N�?�>��>/N�ÿO�ÿ��÷�              
/.ÿ>�N/�O�>/ />///��ÿ>��>/�ÿ/.N//?/ O/>/��/>/N//?N///O?�?O� �?��>/�/>�O/ÿ�/>/.?�?�/>��/ÿ>�?��?��>/.ÿ>�N/O�N�ÿ�?�

N/?N/N�/?.�N�?.��>/���ÿ/�N�?N./�/��/>N�.N�.�?��/>N�./?N� N O��/>�N/� �?ÿN�?N./�>��?OO/ÿN/O��>�N�ÿ��/�N�. N�ÿO�ÿ  

1. Hospitality  �>.?.O��/�>/�?O/N/>O�O.ÿO��N�. N �>N�.>/>/��.>.�/>/N�ÿ/ÿ> //��/>.��>/�ÿ 
"Customize Experience" �/>.��>/�ÿ�?N//�O��N�ÿ.?//?��>���  

2. �/>///>�//>.�>��?/.>� (Biodiversity) �/>N�.N�./?�/?�.>�/�///�>�>�?N/>�/./�?/�ÿ  

3. �>��///�ÿ/�N�?N./N�>�./ÿ>�.//�ÿ (Creative Tourism) �?N/?�/>/ "Real O/> Authentic" />�>��>/���?N
N�>�O/>N�>�N�/.ÿ>�O�ÿ�/>� /.ÿ>�N/�O�>/ .?�/?�>��/>N�O��?N�/>N�.N�..?��ÿ/��?��>N�?N/N�?.�N�ÿ>
�/>N�. Benchmark N�ÿ� �?N�>÷� //?/�/>N�.�?N�?��>O/ÿ/�>��/>N�. �?N��?/ �/>/N�÷�N�ÿ>�/��/>//?ÿ
N��>>�>��?N/?�/>//?ÿ/>� /?ÿ�/>�/>�.>N��>O� 

�>��N>�?N�?��N/�N�?N./�>�//?��>N�O/?��>�
�>/�N/�N�?N./�>/��4.8.1.1

.>��?N 4.10 />///��/��?ÿN�?N./�>�O��/>ÿ/�?��?��> O/>/>///��/� 
�?ÿN�?N./�>�O��/>ÿ/�?��>/�/>��?NN//?/� O/>�ÿ>��?�
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2) �>��N>�?N./O>��/>/�/>�?�O�/>��?N.>��>��>/N��N/�N�?N./�>/�� O/>�>��N>�?N�>��>�/>��?N.>�N//> 
�?��>��>/�N/�N�?N./�>/��

�/�>�./��>/�>��ÿ>�?N�>��>�O/>�>��ÿ>�?N./ÿ>��/>/�/>�?�O��?N�?��ÿ/�N�?N.//.>��>N�ÿ/?��>�          
�>/�ÿ/�N�?N./�>/���/��/>ÿ/�?��ÿ/�N�?N./�>/���>/N�.�?O�//��?�/� 5,000 �?//.ÿ>� ��/ÿ>

¥ �>��ÿ>�?N./ÿ>��/>/�/>�?�O��?N�?��ÿ/�N�?N.//.>��>N�ÿ/?��>��>/�ÿ/�N�?N./�>/��/>��?N.>� 3 /?��?�O/�
�?/ /?��?� 1 �>/N�ÿ�ÿ/��/>./?.?�.ÿ/�.?��?N.>� //�/�/>�?/ N�ÿ�>/ÿ��/?� O/>/?��?��?N 3 N�ÿ//�O�ÿ�?/>��?N    
O���ÿ>� //?�/�?�>��?/>��/>�?/?� /?�/>/./��/ÿ/��?�O��/>ÿ/ Gen-Z, Gen-Y, Gen-X O/>�/>ÿ/ Family  
O���>�?N�/>ÿ/ Women O/>�/>ÿ/ Hi-end /.>�N�ÿ�/>//?ÿ.>� 3 /?��?�O/�/?�/>/O���ÿ>��?��?/  

- �/>ÿ/ Women �>/N�ÿ�?�/>�/./ÿ>�N�?N/�O//ÿ/?.?�.ÿ/�.?��?N.>� //�/�/> �?/ N�ÿ�ÿ/��/>. O/>�>/N�ÿ//�
O�ÿ�?/>��?NO���ÿ>� //?�/�?�>��?/>��/>�?/?� �>//?�?� 

- �/>ÿ/ Hi-end �>/N�ÿN�>/N�O/�/>/�÷�/?.?�.ÿ/�.?��?N.>� //�/�/>�?/ �>/N�ÿ�ÿ/��/>. O/>N�ÿ
�/>/�?N�N�ÿ� �>//?�?� 

- �/>ÿ/ Silver Age 2 /?��?�O/�/?�/>/./��/ÿ/��?�.>�///�/��?��ÿ/�N�?N./�>/���>/N�.�?O�//� 
O�ÿN�ÿ/?��/>/�/>�?�O��>��>/N�ÿ��>.?/�?��ÿ�?NN�÷�/>�/N�÷�/?��?��?N 3

¥ N�O�/>/.>��>��/>/

N�O�/>�/O/> 

�>/�O/�/?��/��>/��  

¥ N�O/>�/.>�O//N N 

N�?N/�O//N N 

¥ />�/?/�?��?/>� N�N� 

N�ON��?O/�/�//N/.  

N�O�?O/.>��O>�>��>/��

¥ N�O��//�

�/>.��>/�NO//N 

¥ N�O/>�/.>�N�>N/N�O

/?O�?���/>��>O��>�

�>/�?��>.�?���O�

�>/�� 

¥ N�O�>/N��/?��>�

�///�>�>

¥ �>/N�O��>.?/�?��N�?N

N�O�/>�/�O>O/O/?O.>�/N>

N/>N�OO�O�?/>��?NO���N>�

�/>/�>�N/O��>��O//?/N�>��>�.>�

�O/.?�N�� : �>�O/O/N>�>��N> Ò�>/N/?.�/?OÓ N�O��>��N>�?N/.?N/?��?� 4 �/� 5 /?��?��/��>��N>�/� Ò�/>//?O.>��?N�?��N/�N�?N./�>��>�Ó 
N//>�?��>��>/�N/�N�?N./�>/���O�>/ O�N�>��N> Ò�>/N/?.�/?OÓ �/?�N/N/.?NO� 5 /?��?��/��>��N>�/� Ò�/>/�/>�?�O��?N
�?��N/�N�?N.//.>��>N�O/?�Ó �>��>/�N/�N�?N./�>/��

�/>/�>�N/O��>��O//?/N�>��>�.>�

¥ ./O>��/>/�?��?/��N/� 

¥ N�ON/?.�/?O />N/�?N.?�N/NN�.�O>�ON�ON/?.�/?OO/>N�
//��O> 

¥ N�O�N/��/>.�>��/>/N�/?.�O��>/�O>�>�. 
N�ON�/N�O��//��/>.��>/�NO//N

Value �>/N�ON/?.�/?O

¥ �>��ÿ>�?N�?��ÿ/�N�?N./�>��>�/>��?N.>�N//>�?��>��>/�ÿ/�N�?N./�>/�� 3 /?��?�O/��?/ /?��?� 1 �>/N�ÿ�ÿ/��/>.
/?.?�.ÿ/�.?��?N.>� //�/�/>�?/ �>/N�ÿ//�O�ÿ�?/>��?NO���ÿ>� //?�/�?�>��?/>��/>�?/?� �>N��?O� 2 /?��?�O/�       
/?�/>/./��/ÿ/��?�O�N�?/��>��/>ÿ/ Segment .�N/ÿ�O��/>ÿ/ Women �?N/?��?�//�/�/>�>��>��>/N�ÿ�ÿ/��/>. 
.ÿ/�/?��?� 3 .>�///.ÿ/�O/�ÿ/.>�N�ÿ�/>//?ÿ.>��>/N�ÿ�>/ÿ��/?� /?�/>/./��/ÿ/��?�O��/>ÿ/ Gen-Z Gen-Y 
Gen-X O/>�/>ÿ/ Family  O���>�?N�/>ÿ/ Silver Age O/>�/>ÿ/ Hi-end /.>�N�ÿ�>/N/?.�/?ÿ O/>�/>ÿ/ Women 
/.>�N�ÿ�>/�?�/>�/./ÿ>�N�?N/�O//ÿN�÷�/?��?� 3
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N�O�N/��/>.

N�O�>/N��/?�

N�O//�O�O�?/>��?NO���N>� //?�/�?�>�
�?/>��/>�O>/?�

N�O�/>/��>.?/�?��N�?NN�O�/>�/

N�ON�>��/>.��>/�N�?NO�/�O//N 
(Unique Experience)

N�O�/>/�?N�N�O�

N�ON/?.�/?O

N�ON/O�/? ��///�>N./�/��>/��

N�O�/>/N/>O�O.N

N�O��>/O/O/>�/?/O�N�?/>�

N�O�?�/>�/./O>�N�?N/�O//N

N�O�/>/�//�.?.

N�ON/?.�/?O�>��>//�/?/�O>

N�O�N/.�>/�� (Support Local)

N�ON�>N/�?�/>�/>/.>/>/�O//N N

N�O�? �>��N/�

N�O�/>/N�>/�O/>�?��?/

N�ON�>/N�O/�/>/�?�

N�O�? �>/��N�/>//?O�/>/�>�

N�O�/>/�?�/?OO���N/� N�O>O�O���N/�

N�>�./>�>O/>�?��> 5.38%

5.58%

7.03%

7.13%

7.65%

9.22%

9.34%

10.56%

10.87%

12.93%

13.40%

13.48%

13.59%

14.08%

14.49%

15.08%

16.48%

16.57%

18.21%

21.09%

24.59%

4.88%

5.36%

6.62%

6.28%

7.24%

9.52%

9.32%

10.14%

10.51%

13.05%

12.53%

14.02%

13.25%

14.13%

14.78%

15.17%

17.91%

16.07%

18.26%

21.75%

25.21%

4.97%

5.47%

7.64%

5.93%

7.38%

9.18%

8.88%

11.19%

11.34%

11.79%

12.53%

12.29%

13.86%

14.22%

13.29%

14.38%

14.48%

15.33%

19.23%

20.72%

26.55%

6.25%

6.12%

13.88%

8.11%

10.01%

8.41%

8.52%

13.16%

10.26%

15.29%

15.04%

13.53%

14.70%

16.64%

13.60%

14.06%

15.03%

19.61%

16.42%

19.79%

23.23%

11.15%

5.60%

7.35%

8.36%

6.60%

9.50%

10.52%

7.98%

11.20%

11.83%

14.26%

12.98%

12.91%

11.93%

15.14%

16.67%

17.86%

15.78%

18.81%

21.83%

22.76%

10.71%

3.57%

7.14%

8.39%

10.71%

17.86%

10.71%

13.75%

13.39%

21.43%

35.71%

20.54%

11.43%

18.57%

15.54%

13.75%

13.75%

21.43%

25.36%

13.39%

30.36%

7.84%

5.88%

15.69%

27.45%

17.65%

6.99%

10.07%

16.47%

9.93%

15.82%

9.93%

15.82%

11.05%

20.65%

12.88%

25.03%

22.35%

16.80%

21.96%

14.84%

27.25%

5.45%

11.60%

6.49%

11.60%

7.11%

8.84%

11.31%

11.48%

10.47%

13.65%

13.05%

12.43%

12.79%

13.24%

13.94%

13.74%

15.07%

15.25%

16.85%

20.95%

25.85%

�/>��?N 4.76 �>��N>�?N�/>N/N�O>//>. Ó�/>�?�O�/>��?N.>�Ó �>��>/N��N/�N�?N./�>/��

�>/>� 4.7 �>��N>�?N�?��N/�N�?N./�>��>�/>��?N.>�

///

/?��?��?N 

1
N�O�N/��/>.

39.24% 38.71% 39.95% 40.78% 36.55% 43.38% 36.84% 40.09%

/?��?��?N 

2
N�O//�O�O�?/>��?NO���N>� //?�/�?�>��?/>��/>�O>/?� N�O�N/��/>. N�O//�O�O�?/>��?NO���N>�  

//?�/�?�>��?/>��/>�O>/?�

28.19% 29.28% 28.45% 27.43% 27.13% 36.76% 33.68% 31.00%

/?��?��?N 

3

N�O�>/N��/?� N�ON/?.�/?O N�O�?�/>�/./O>�
N�?N/�O//N N�ON/?.�/?O N�O�>/N��/?�

25.60% 26.64% 26.92% 24.68% 23.77% 30.88% 27.37% 28.73%

/?��?��?N 

4

N�ON/?.�/?O N�O�/>/�?N�N�O� N�ON/?.�/?O N�O�>/N��/?�
N�O//�O�O�?/>��?N
O���N>� //?�/�?
�>��?/>��/>�O>/?�

N�ON/O�
/? ��///�>N./
�/��>/��

N�ON/?.�/?O

23.16% 24.59% 22.15% 24.34% 22.42% 28.68% 24.21% 23.27%

/?��?��?N 

5

N�O�/>/�?N�N�O� N�ON/?.�/?O N�O�/>/�?N�N�O�
N�ON�>�

�/>.��>/�N�?N
O�/�O//N 
(Unique 

N�ON/?.�/?O N�O�N/.�>/�� 
O/>N�O�>/N��/?� N�O�/>/�?N�N�O�

21.56% 23.41% 21.35% 21.10% 20.80% 23.53% 22.11% 20.55%

///

N=5,000 N=1,098 N=1,991 N=1,019 N=892 N=68 N=95 N=550

4

5

4

5 4

5

4

5

4

4

5

4

5

4

5
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�/>��?N 4.77 �/>/�?N��/�/?�/�>O//N��N/�N�?N./�>/���/�O�N/> Segment

�>/���N/�N�?N./N�>��///�>�> 
�>��>N/

�>/���N/�N�?N./N�>��///�>�>  
�N> .?N�> �OO>

�>/���N/�N�?N./N�>�/? ��///  
�>�N�.�>/ �/>N��?

�>/���N/�N�?N./N�>�/? ��////>/>/

�>/���N/�N�?N./N./.N�.N

�>/���N/�N�?N./N�>� 
/? ��///O������

�>/���N/�N�?N./N�>��/>/?�>.>.�/N

�>/���N/�N�?N./N�>�N�/>���?

�>/���N/�N�?N./N�?N/�>/N/?.�/?O

�>/���N/�N�?N./N�>�N�/�/

�>/���N/�N�?N./N�>����.?.

�>/���N/�N�?N./N�>� 
/? ��///O��N/?/�

�>/���N/�N�?N./N�>�.>�.>�

�>/���N/�N�?N./N�>�./O>�.//�N

�>/���N/�N�?N./N�>��///�>�>.?�/N�N>

�>/���N/�N�?N./�>/��N�>��?.>

�>/���N/�N�?N./N�>��>�/>.>

�>/���N/�N�?N.//.N>�/?��>��/� 2.12%

2.72%

4.82%

8.42%

9.60%

11.38%

11.48%

12.32%

12.96%

13.34%

15.96%

18.82%

20.80%

23.38%

45.76%

58.40%

69.00%

73.36%

1.66%

2.51%

4.92%

8.29%

8.69%

9.99%

10.90%

12.10%

11.60%

12.71%

15.22%

18.43%

19.64%

25.46%

43.60%

57.46%

72.28%

75.24%

1.86%

1.67%

5.30%

9.03%

10.60%

12.86%

12.17%

9.42%

14.03%

17.37%

16.58%

20.02%

23.55%

21.69%

49.26%

58.98%

66.24%

74.19%

3.59%

3.92%

4.04%

8.07%

10.87%

14.46%

13.45%

9.30%

15.81%

12.56%

20.40%

23.88%

24.44%

21.52%

51.91%

58.97%

60.43%

65.58%

2.00%

3.10%

4.83%

8.38%

9.29%

10.02%

10.29%

17.85%

12.11%

11.38%

13.11%

14.30%

17.40%

22.68%

41.44%

59.11%

72.59%

75.50%

0.00%

1.04%

2.94%

2.94%

11.76%

5.88%

10.29%

8.82%

11.76%

19.12%

16.18%

27.94%

20.59%

16.18%

63.24%

64.71%

67.65%

82.35%

0.00%

3.16%

5.26%

13.68%

13.68%

6.32%

7.37%

18.95%

11.58%

9.47%

18.95%

22.11%

24.21%

15.79%

54.74%

63.16%

72.63%

65.26%

1.27%

0.73%

4.00%

6.73%

9.45%

13.64%

11.45%

8.91%

11.82%

10.55%

14.73%

18.18%

20.36%

24.18%

46.91%

57.09%

73.64%

79.09%

///

N=5,000 N=1,098 N=1,991 N=1,019 N=892 N=68 N=95 N=550

3) �/>/�?N��/�/?�/�>O//N��N/�N�?N./�>/���/�O�N/> Segment

O��>/N/?/�N�>��>�N��ÿ/�N�?N./�>/���/��?��ÿ/�N�?N./�>/���>/N�.�?O�//� .>�///�?N��/�/.�O��?N/.>��>
�ÿ/�N�?N./O��>/���ÿ/�N�?N./�///�>�> N�.N��>>�>/���ÿ/�N�?N./N�>��///�>�>�>��>N/ O/>�>/���ÿ/�N�?N./N�>��///�>�> 
�÷> .?N�> �O? N�÷�/?�/�>O//ÿ��ÿ/�N�?N./�>/���?N�>��/>ÿ/�?N��/�/.�O�/>��?N.>� O/>/?��?� 3 �/��>��/>ÿ/�?N��/�/.�O�
�>/���ÿ/�N�?N./N�>�/?���///�>�N�.�>/ �/>N��?
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1) �>/O�N�.N/��/>��O/.�?��?.�>��>�/>�.>�/��?��N/�N�?N./�>/�� (Psychological Attitude)

O/��?�O�O��>///�N�>��>��N/�N�?N./�>/��4.8.1.2

/>N�/>>/ÿ�?O��O/��?�O�O��>///�N�>��>��ÿ/�N�?N./�ÿ/.�?/O�/ ÒN/�>�/O��>/�ÿ/�N�ÿ?N./ Objective / 
Psychological Factor (Demand Side)Ó O/> Ò�÷��?.O��>/N/?/�.�>��?N Deciding Factor (Supply Side)Ó N�?N/O/ÿ
.>/>/�N�/?.�N�?.� �?�/>/ �?/�� O/>�?O��O/��?�O�O��>///�N�>��>��ÿ/�N�?N.///�N�÷� 6 �/>ÿ/ �?��?O

42.88%
.?�.N/��?N�� 
O��>�/>�?.

���?N/?O/��?�O�O�/?�/�>�?ON�O��/>N/      
�?��N/�N�?N./�?N/N��?N/>N�/N�O�N>. O/O
�/>/.O>�?��?��>��///�?���>�>///?/
N�?N/�?��N/�/N>��>. �?O ��?�/?�O/O�/?�
/>.�O//N/?��/?O� //?/N�OO�ON//>O/O�O>/� 
�/O�N�N/�N�?N./O��.�>. N N�O�?��N/� 
�N>./?� �/��O>�>��/////>�//>.�O�/ 
���?N/?O/��?�O�O�/?�/�>�?O/?��>N�O� 
�/>N/ Comfort Tourists �?N�O/��>/N�O
/?��/>/.>�/�.�>.�>��>/ 
�N/�N�?N./�?N�O>N.�/�/>�>/�?NN�O�
/>�/�>�O/>.>�/�.�>. 

N�?N./O���?���>�>/   

26.00%
.?�.N/��?N�� 
O��>�/>�?.

���?N/?O/��?�O�O�/?�/�>�?O�O/��>/
�/>.��>/�N�?NO���N>� N�?N./�>/
�/>O.�>/�N/�N�?N./O//N N O/ON�O//�  
N�O/?O .�>�.�>� //?//>�/>.��>/�NO//N 
N�O��/>/�?�N�>� �O>�>.�/>/.>/>/�
�/���N/� ���?N/?O/��?�O�O�/?�/�>�?O
/?��>N�O��/>N/ Comfort Tourists �?N
�O/��>/N�O/?��/>/.>�/�.�>.�>��>/ 
�N/�N�?N./�?N�O>N.�/�/>�>/�?NN�O�
/>�/�>�O/>.>�/�.�>. 

Fun Experience 

14.16%
.?�.N/��?N�� 
O��>�/>�?.

���?N/?O/��?�O�O�/?�/�>�?O/?��>N�O� 
�/>N/ Comfort Tourists �?N�O/��>/�>/
�?�N�/?./N/OO/O�/��>/�/>/�O/��>/
�/���N/� /?��/��?N�>/.?N�?��/>�>/�?N
�>O�N�.//?/�/>�>/�?NN�O/?�>/�?�N/OO/ON�.
N��>> �?��?O��>/�?N�?��N/�N�?N./�>/?
N/�>..?/�?.N�?O/O�OO/>�/>.��>/�N
�/�O//N��N/�N�?N./O�O�N/>�?O��?N�>�/?
�O/. �/O�NN�O//?�/�?//�/>�?��N/� 
.�O��>��///���.?.N�> N �?N�./
�.>��?��/>/.>�/�.�>.  N�O�/>�/?/

O/OO�N��N/�  

N/./>�/>/.>�/�.�>. 

12.52%
.?�.N/��?N�� 
O��>�/>�?.

���?N/?O/��?�O�O�/?�/�>�?ON/NN�?N./�>/
�/>O. O�N/?��>//�O./�/>O�/�>�
�>/O�O�?/>�O//N N N�ON�>�/?N�>��> N�>N/
�/>.��>/�NO/>N�O/?�/>///�O//N N  
O��?/>�O/>�O>.>N��N>� N �O/. 

�?/N/� N�?N///?�/�?�/>/�OO>�>��O>N�     
O��?/>��/>�O>/?� ���?N/?O/��?�O�O�
/?�/�>�?O/?��>N�O��/>N/ Rugged 

Immersive Traveller //?/N�O��/>N/ 
���?NO/O�N>�?��>/N�O/?��/>/.>�/�.�>.
�>�.>N�/O>�/.�/>/.>�/�O��>/ 
�N/�N�?N./�O/.�/N>�/>N//?N��?O�//�

/>�?/��O//N�/���N/�

2.78%
.?�.N/��?N�� 
O��>�/>�?.

���?N/?O/��?�O�O�/?�/�>�?O�O/��>/
N/?.�/?OO/>.?/�?.�/>/O���N>��>�
/? ��/// �>/���.?.N�?N/O/ON�O/?�
�/>.��>/�N�O>��>/�N/�N�?N./�?N 

O�/�O//N ///�>��>//?��>.?/�?��N�?�
��O��O/��>N� //?/N�O�/>�?��/>/
.?/�?��N/N//�?��?O�?NN�>��>�N��O/.  
���?N/?O/��?�O�O�/?�/�>�?O/?��>N�O� 
�/>N/ Comfort Tourists �?N�O/��>/N�O
/?��/>/.>�/�.�>.�>��>/ 
�N/�N�?N./�>/���>�.>N�/O>�/.- 
�/>/.>�/��?N/?�>/�?�N�/?./N/O

N�>��/>.��>/�NO�/�O//N

.?�.N/��?N�� 
O��>�/>�?. 1.66%
���?N/?O/��?�O�O�/?�/�>�?O�O/��>/
N/?.�/?O O/>�?��?/.>.O�O/? ��///O�
�?O��?N�N>� N �O/��>/.?/�?.O/>O�O�?/>�
N�N�N�?./�?����O/��>N� /?��>N�O��/>N/ 
Rugged Immersive Traveller �?NN/NN�O
�O/��>/�/>/.>�/�.�>./>���N�>�N� 
N�/>>/>�/?O.>�/N>�>/�N/�N�?N./�?��/N>/
N/NO�N�/>.��>/�N�?NO�O�/>� �/O�N�?�

�/>�>/.>N�/O>�/.�/>/.>�/��>/./�//
�ON�?.��/  N�N� �/>/.>�/��/� 

�>/N�>��>� N�O��O� 

�?��?/N�O����O/��>N� 



�O>/�>�>.

N/�>�/O��>/�N/�N�?N./ �?��?.O��>/N/?/�.�>��?N

N�?N./O���?���>�>/   
42.88%

���?N/?O/��?�O�O�/?�/�>�?ON�O��/>N/�?��N/�N�?N./
�?N/N��?N/>N�/N�O�N>. O/O�/>/.O>�?��?��>��///�?���>�>/
//?/N�?N/�?��N/�/N>��>. �?O ��?�/?�O/O�/?�/>.�O//N/?��/?O� 
//?/N�O O�O N//>O/O�O>/� �/O�N�N/�N�?N./O��.�>. N        
N�O�?��N/� �N>./?� �/��O>�>��/////>�//>.�O�/ ���?N/?  
O/��?�O�O�/?�/�>�?O/?��>N�O��/>N/ Comfort Tourists �?N
�O/��>/N�O/?��/>/.>�/�.�>.�>��>/�N/�N�?N./ �?N�O>
N.�/�/>�>/�?NN�O�/>�/�>�O/>.>�/�.�>. 

¥ N�ÿ�?��ÿ/�N.?./.>�>�O��÷÷��?�/?�O/ÿ�/?�/>.�O//ÿ/?��/?O�  
¥ N�ÿN/?.�/?ÿO/>.?/�?.�/>/O���ÿ>��>�/?���/// 
¥ N�ÿO�ÿ�?/>�O/ÿ�ÿ>/�O/>N/ÿ�ÿ/��?�//�?�N//> 
¥ N �ÿ /? � � / > .�� > /�ÿ �ÿ > � � > /�ÿ / � N �?N . / �?N O � /� O //ÿ          
N�/>>N�?N//�ÿ>.�?��>/�ÿ/�N�?N.//?�O��N�>/N

¥ �>//?/>//�>/�/�N/ÿ>�/>.��>/�ÿ //?/�>//?.?�/?�/�ÿ/?�//�
/>�/�>� //?//>�/?/�>/?��? 
¥ �/>///>�//>.�/��?N�?�O/>�>��///O��>/�� 
¥ �/>/N�÷�N/�/?�/�ÿ�/�.>��ÿ>�ÿ/��>N�O/>/>/>/�ÿ/��>N�

Fun Experience �O>/�>�>.

N/�>�/O��>/�N/�N�?N./ �?��?.O��>/N/?/�.�>��?N

���?N/?O/��?�O�O�/?�/�>�?O�O/��>/�/>.��>/�N�?N
O���N>� N�?N./�>/�/>O.�>/�N/�N�?N./O//N N �?N/?
N/�/?�/�NO/ON�O//� N�O/?O .�>�.�>� //?//>�/>.��>/�N
O//N N�O��/>/�?�N�>� �O>�>.�/>/.>/>/��/���N/� ���?N
/?O/��?�O�O�/?�/�>�?O/?��>N�O��/>N/ Comfort Tourists �?N
�O/��>/N�O/?��/>/.>�/�.�>.�>��>/�N/�N�?N./�?N�O>N.�/
�/>�>/�?NN�O�/>�/�>�O/>.>�/�.�>. 

¥ N�ÿ�?��ÿ/�N.?./.>�>�O��÷÷��?�/?�O/ÿ�/?�/>.�O//ÿ/?��/?O� 
¥ N�ÿ���.?. .?/�?.�/>.��>/�ÿ�?N�ÿ>�>. O/>O�/�O//ÿ  

¥ N�ÿ�/>�?��/>/.?/�?��ÿ/ÿ//�?��?ÿ�?NN�>��>�N��ÿ/. ��N�/�?�
���?N/?�ÿ>�>.//�/>/.�O�N//?/��?� 
¥ N�ÿO�ÿ��?� �ÿ>�>.�/>/.>/>/��/���N/� 
¥ N�ÿN�>/N�O/�/>/�÷��/���N/�O/ÿN�÷��/>�

¥ �>//?/>//�>/�/�N/ÿ>�/>.��>/�ÿ 
¥ />�/>/N�÷�N/�/?�/�ÿ 
- �/>/N�÷�N/�/?�/�ÿ�/�/>/>/�ÿ/��>N� 
- �/>/N�÷�N/�/?�/�ÿ�/�.>��ÿ>�ÿ/��>N� 
- �/>/N�÷�N/�/?�/�ÿ�/�/>�?�?/>��>/�� 
- �/>/N�÷�N/�/?�/�ÿ�/��/>N��?/?���////�>//>N/ÿ�O�
�>/��

26.00%

���?N/?O/��?�O�O�/?�/�>�?O/?��>N�O��/>N/ Comfort 

Tourists �?N�O/��>/�>/�?�N�/?./N/OO/O�/��>/�/>/
�O/��>/�/���N/� /?��/��?N�>/.?N�?��/>�>/�?N�>O�N�.//?/
�/>�>/�?NN�O/?�>/�?�N/OO/ON�.N��>> �?��?O��>/�?N�?��N/�N�?N./
� > /? N / � > . .? / �? . N �?O / O �O O / > � / > . � � > /�N � / �               
O//N��N/�N�?N./O�O�N/>�?O��?N�>�/?�O/. �/O�NN�O//?�/�?//�
/>�?��N/� .�O��>��///���.?.N�> N �?N�./�.>��?�
�/>/.>�/�.�>.N�O�/>�/?/O/OO�N��N/�  

¥ ./ÿ>�N./>/.>�.>�O/>�>�.>��?/>��?N�?�/���N/� N�ÿ�?��ÿ/�
N.?./.>�>�O��÷÷��?�/?�O/ÿ�/?�/>.�O//ÿ/?��/?O� 
¥ N�ÿO./�/>O�/�>��>/O�ÿ�?/>�O//ÿ N N�ÿN�÷�/?N�÷��>/?�/>///�
O//ÿ N O��?/>� 
¥ N�ÿ�/>/N�÷�/>./>O/>�O>.>N��ÿ>� N �ÿ/.�?/N/� O�ÿ�?/>�O/ÿ�ÿ>/�
O/>N/ÿ�ÿ/��?�//�?�N//> 
¥ N�?N/N�÷�/>�/?/O/ÿO�ÿ��N/�

�O>/�>�>.

¥ �/>/�//�.?..>.O��>/�� 
¥ �/>/.>/>��/�..>�O/�/ÿ//O��>/�� 
¥ �/>/.>/>��/��?N�?�O��>/�� 
¥ �>/��//?/O//ÿ��ÿ/�N�?N./N/ÿO//?� 
¥ �/>/N�÷�/>�/O/>/?�.>.?.�?N�?�/���O��>/��

N/�>�/O��>/�N/�N�?N./ �?��?.O��>/N/?/�.�>��?N

N/./>�/>/.>�/�.�>. 
14.16%
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���?N/?O/��?�O�O�/?�/�>�?O�O/��>/N/?.�/?OO/>.?/�?.
�/>/O���N>��>�/? ��/// �>/���.?.N�?N /O/ON�O/?�
�/>.��>/�N�O>��>/�N/�N�?N./�?NO�/�O//N ///�>��>//?
��>.?/�?��N�?���O��O/��>N� //?/N�O�/>�?��/>/.?/�?��N/N//
�?��?O�?NN�>��>�N��O/. ���?N/?O/��?�O�O�/?�/�>�?O/?��>
N�O��/>N/ Comfort Tourists �?N�O/��>/N�O/?��/>/.>�/�-
.�>.�>��>/�N/�N�?N./�>/���>�.>N�/O>�/.�/>/.>�/� 
//?/�>/�/>�>/�?N/?�>/�?�N�/?./N/O

�O>/�>�>.

N/�>�/O��>/�N/�N�?N./ �?��?.O��>/N/?/�.�>��?N

 ���?N/?O/��?�O�O�/?�/�>�?ON/NN�?N./�>/�/>O. O�N
/?��>//�O./�/>O�/�>��>/O�O�?/>�O//N N N�ON�>�/?N�>��> 
N�>N/�/>.��>/�NO/>N�O/?�/>///�O//N N O��?/>�O/>�O>.>N�
�N>� N �O/.�?/N/� N�?N///?�/�?�/>/�OO>�>��O>N�O��?/>�
�/>� O>/?� ���?N/?O/��?�O�O�/?�/�>�?O/?��>N�O��/>N/ 
Rugged Immersive Traveller //?/N�O��/>N/���?NO/O�N>�?�
�>/N�O/?��/>/.>�/�.�>.�>�.>N�/O>�/.�/>/.>�/�O�
�>/�N/�N�?N./�O/.�/N>�/>N//?N��?O�//�

¥ N�ÿ /? ��/>.��>/�ÿ�ÿ >��>/�ÿ/� N�?N ./�?N O�/�O//ÿ          
N�/>>N�?N//�ÿ>.�?��>/�ÿ/�N�?N.//?�O��N�>/ N 
¥ N�ÿN/?.�/?ÿO/>.?/�?.�/>/O���ÿ>��>�/?���/// 
¥ N�ÿ�/>�?��/>/.?/�?��ÿ/ÿ//�?��?ÿ�?NN�>��>�N��ÿ/. ��N�/
�?����?N/?�ÿ>�>.//�/>/.�O�N//?/��?� 
¥ N�>N/�/>.��>/�ÿ�>��>/�ÿ/�N�?N./�?N�ÿ��/��/>/N�÷�    
�?/��O/ÿ�?ÿ/?N�/?�/?ÿ

�O>/�>�>.

¥ //�/>�/>/N�÷�N/�/?�/�ÿ�/�.>��ÿ>�ÿ/��>N�O/>�/>/N�÷�
N/�/?�/�ÿ�/�/>�?�?/>��>/�� 
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N�>��/>.��>/�NO�/�O//N
2.78%

/>�?/��O//N�/���N/�
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�/>.��>/�ÿO/>N�ÿ/?�/>///�O//ÿ N O��?/>�  

¥ N�ÿ�/>/N�÷�/>./>O/>�O>.>N��ÿ>�N �ÿ/.�?/N/� 
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N�N�N�?./�?����O/��>N� N�O��/>N/ Rugged Immersive 
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�ON�?.��/ N�N� �/>/.>�/��/��>/N�>��>� N�O��O�
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���ÿ/��>N�  
¥ N�ÿ/?��/>.��>/�ÿ�ÿ>��>/�ÿ/�N�?N./�?NO�/�O//ÿ N�/>>    
N�?N//�ÿ>.�?��>/�ÿ/�N�?N.//?�O��N�>/N 
¥ N�ÿ.ÿ/�/?. .ÿ/�/�?� N/./>/>�?�?O�N�>/ />�/>/�/��O>O��/>�?
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�O>/�>�>.

¥ �>/��..>�N�>/ ( N/ÿ/?�>/�/>�O�ÿ�) �/��>/��O/>O//ÿ��ÿ/�N�?N./ 
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1.66%



�>��ÿ//?/��>�?ÿ/>�?.O�ÿO�/�>� Positioning Map />O�ÿO��>//>��?O/�ÿ��/>/O���ÿ>��/�O�ÿ/>�/>ÿ/ 
Segment />N�/>>/ÿ./ÿ>�O��.>�N�?N/O/ÿN/O��?O/�ÿ��/>/O���ÿ>��/�O�ÿ/>�/>ÿ/ N�.�?/��O/ÿO��O�/�/� 
(O�� X) O.���>�/>�?��/>/�ÿ/��>/N�ÿ/?��/>/.>�/�.�>.�>��>/�ÿ/�N�?N./ (Rugged Immersive Traveller / 
Comfort Tourists) .ÿ/�O��O�/�?O� (O�� Y) N�÷�O���?NO.���>��/>/.�O� Value �?N�ÿ/��>/�>��>/�ÿ/�N�?N./ 
�>N��?O/ÿN/O��/>/O���ÿ>��/�O�ÿ/>�/>ÿ/ Segment

Entertain  
�/>/�?�N�>��O>O/ON�/>�N�/>�

Deep 

/.>��./�//�/?��?���O�
�?O��?NO/>.>/>/��?N�>�>/�?�
/? ��///�O/��>N�/.N>�N�O/�?N

�?��N/�N�?N./�?N�O/��>/�/>.��>/�N
O�O�/>�N�.N/NO�/N�/>/.>�/�.�>. 
(Rugged Immersive Traveller) 

�?��N/�N�?N./�?N�O/��>/
�/>/.>�/�.�>.O���>
�?N.?�N�O.?/�?./?���///  
(Comfort Tourists) 

� />N / �? � �N / � N �?N . / �?N �O / � � > /
�/>.��>/�N�O>�/? ��///�>/��
/.N>�O�O�/>� �>��O/��>/O�O�?/>�
N//?/����O/��>N�O/O/>��?N.>� N�.N/N
�O>�>��>��/>/.>�/�.�>. 

�/>N /�?��N /� N�?N ./�?N .� O� O�
/? ��/// �>/���.?. �>//?
��>.?/�? ��N�?���O��O/��>N � 
�O/��>/N�O/?��/>/.>�/�.�>.
�>��>/�N/�N�?N./�>/�� 

26.00%

2.78%

12.52%

N�>��/>.��>/�NO�/�O//N

/>�?/��O//N�/���N/�

Fun Experience 

N�?N./O���?���>�>/  

N/./>�/>/.>�/�.�>. 

14.16%

1.66%

42.88%

�?��?/N�O����O/��>N� 

2) �>/N�/?.�N�?.��/>N.�O/��?�O�O��>///�N�>��>��N/�N�?N./�>/��O�O�N/>�/>N/ Segment
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N�>��/>.��>/�NO�/�O//N

/>�?/��O//N�/���N/�

Fun Experience 

N�?N./O���?���>�>/   

�?��?/N�O����O/��>N� 

N/./>�/>/.>�/�.�>. 

N=1,098 N=1,991 N=1,019 N=892 N=68 N=95 N=550N=2,000

Existing Target

N=3,000

Potential Target

14.16%

1.66%

42.88%

26.00%

12.52%

2.78%

12.20%

0.30%

50.00%

21.20%

12.20%

4.10%

14.16%

1.66%

42.88%

26.00%

12.52%

2.78%

15.47%

2.57%

38.13%

29.20%

12.73%

1.90%

14.16%

1.66%

42.88%

26.00%

12.52%

2.78%

14.48%

1.82%

43.26%

24.95%

13.30%

2.19%

14.16%

1.66%

42.88%

26.00%

12.52%

2.78%

14.57%

1.36%

44.85%

26.27%

10.65%

2.30%

14.16%

1.66%

42.88%

26.00%

12.52%

2.78%

13.05%

1.18%

43.18%

25.52%

13.44%

3.63%

14.16%

1.66%

42.88%

26.00%

12.52%

2.78%

14.12%

2.69%

37.67%

27.24%

14.69%

3.59%

14.15%

1.66%

42.88%

26.00%

12.52%

2.78%

14.71%

1.47%

48.53%

13.24%

16.18%

5.88%

14.16%

1.66%

42.88%

26.00%

12.52%

2.78%

46.32%

14.74%

15.79%

7.37%

11.58%

4.20%

14.16%

1.66%

42.88%

26.00%

12.52%

2.78%

13.82%

0.00%

48.00%

25.82%

10.73%

1.63%

//>.N/�> :        �/>�/��>//>N�/>>/N�?OO�O/>�?�>/N�/?.�N�?.�N�. �O> % �/�O�N/>�/>N/ 
Segment N�N�?.��?��/>N/�?//.N>��?O�//�N�?N//N>��O//?/�/>/O���N>�

% �/�O�N/>�/>N/ Segment % �/�.>�///�/>N/�?//.N>��?O�//�

�/>��?N 4.78 �>/N�/?.�N�?.��/>N.�O/��?�O�O��>///�N�>��>��N/�N�?N./�>/��O�O�N/>�/>N/ Segment

O�/�>��>//>N�/>>/ÿ/>/��ÿ�/>�/�O/��?�O�O��>///�N�>��>��ÿ/�N�?N./�>/��O�O�ÿ/>�/>ÿ/ Segment 
�>�>/�>�/>N/>�N�/?.�N�?.�.?�.ÿ/�/>//ÿ>�./��/>ÿ/�ÿ/.�?� �?/ .?�.ÿ/��/�N/�>�/O/��?�O�O��>///�N�>��>��ÿ/�N�?N./
�>/��O�O�ÿ/>�/>ÿ/ Segment N�N�?.��?�.?�.ÿ/��/�N/�>�/O/��?�O�O��>///�N�>��>��ÿ/�N�?N./�>/���/>ÿ/�?//.ÿ>�
�?O�//�N�?N//ÿ>��ÿ//?//>�/>/O���ÿ>� �ÿ>/��ÿ�/>�/�O/��?�O�O��>///�N�>��>��ÿ/�N�?N./�>/��O�O�ÿ/>�/>ÿ/ 
Segment /?.?�.ÿ/��?N.?��/ÿ>�/>ÿ/�?//.ÿ>��?O�//� O.���>�/?�/�>�>N./�?NN��N�ÿ�O�O�ÿ/>�/>ÿ/ Segment /.ÿ>�/?�?..?�?�
�>�.�>�> 
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�>/>��?N 4.8 �/�>/�/>N/>�N/�>�/O��>/�N/�N�?N./ Objective/Psychological Factor (Demand Side)

N�O�?��N/�N.?./.>�>�O��?O ��? 
�/?�O/O�/?�/>.�O//N/?��/?O� 4.44 4.42 4.46 4.43 4.42 4.25 4.17 4.54

N�OO./�/>O�/�>��>/O�O�?/>�O//NN N�ON�>�/? 
N�>��> N�>N/�/>.��>/�NO/>N�O/?�/>///�O//N N 4.42 4.45 4.45 4.33 4.40 4.37 4.28 4.45

N�O�/>/N�O�/>./>O/>�O>.>N��N>�N  
�O/.�?/N/� 4.39 4.42 4.40 4.39 4.34 4.38 4.21 4.46

./O>�N./>/.>�.>�O/> 
�>�.>��?/>��?N�?�/���N/� 4.38 4.36 4.39 4.39 4.37 4.37 4.21 4.45

N�O/?��/>.��>/�N�O>��>/�N/�N�?N./�?NO�/�O//N 
N�/>>N�?N//�N>.�?��>/�N/�N�?N.//?�O��N�>/N 4.37 4.40 4.39 4.37 4.32 4.28 4.34 4.42

N�O/?��/>/.>�/�.�>.�>�.>N�/O>�/.�/>/
.>�/�//?/�>/�/>�>/�?N/?�>/�?�N�/?./N/O 4.37 4.38 4.38 4.37 4.35 4.31 4.23 4.45

N�OO�O�?/>�O/O�O>/�O/>N/N�O/��?�//�?�N//> 4.35 4.33 4.39 4.31 4.33 4.18 4.03 4.47

N�O.?/�?.�///�>�>O/>//�.O>//�.>�/>�///�>�> 4.35 4.37 4.38 4.32 4.30 4.35 4.11 4.43

N�ON/?.�/?OO/>.?/�?.�/>/O���N>��>�/? ��/// 4.35 4.35 4.36 4.36 4.34 4.28 4.15 4.45

N�O�/>�?��/>/.?/�?��N/N//�?��?O�?NN�>��>�N��O/. 
��N�/�?����?N/?�N>�>.//�/>/.�O�N//?/��?� 4.34 4.31 4.37 4.34 4.32 4.13 4.14 4.40

N�?N/N�O�/>�/?/O/OO�N��N/� 4.33 4.32 4.34 4.34 4.33 4.28 4.19 4.36

N�O�O>�/>N.��NN�?N/.?��/ N�N� �N/.N//?/  
�/>�>./>.N�O.?N�>/�� //?/�>//�>/?�/N�///�>�> 4.33 4.33 4.34 4.32 4.31 4.38 4.24 4.41

N./>/.>/>/��/�>///.�/>/N�?N/O/>�/>/./?��> 4.33 4.29 4.31 4.35 4.38 4.26 4.18 4.42

N�ON�>/N�O/�/>/�?��/���N/�O/ON�O��/>� 4.33 4.32 4.34 4.35 4.29 4.21 4.03 4.34

N�>N/�/>.��>/�N�>��>/�N/�N�?N./ 
�?N�N��/��/>/N�O��?/��O/O�?O/?N�/?�/?O 4.31 4.32 4.33 4.32 4.25 4.32 4.21 4.36

N�O.?�N��/>�?�?/>��/����?N/.?NO��>/��  
O/>O�O�?/>� �>� �/�O�����O/��>N� 4.31 4.29 4.31 4.31 4.31 4.37 4.35 4.37

N�OO/�N�/?N.��/>.��>/�N�?����?N//>�//>. 4.31 4.30 4.32 4.31 4.28 4.28 4.05 4.39

N�O.?/�?.�>/�N/�N�?N./�?N/?�/>/N/�?//>�?��?NN/NN�.
N�O�>��?/>��/>�O>/?� 4.29 4.28 4.31 4.29 4.28 4.26 4.05 4.35

N�ON.�N/?N/�/>/ �>��>/ N/?.�/?ON/?N/�N/N>O/>�O//?/
�/�.�>��?N//?/�>��/ 4.28 4.26 4.29 4.25 4.29 4.24 4.05 4.35

N�O���.?. .?/�?.�/>.��>/�N 
�?N�O>�>. O/>O�/�O//N 4.27 4.31 4.31 4.23 4.18 4.34 3.98 4.35

N�O.O/�/?. .O/�/�?� N/./>/>�?�?O�N�>/ />�/>/
�/��O>O��/>�?�>/�� 4.26 4.25 4.25 4.25 4.29 4.19 4.11 4.33

N�O�>/�/>O.�>/�N/�N�?N./ 4.15 4.17 4.20 4.11 4.04 4.03 3.88 4.23

N�OO�N��?� �O>�>.�/>/.>/>/��/���N/� 4.13 4.19 4.18 4.06 4.05 3.93 3.89 4.20

MIN 3.88 MAX 4.54

//>.N/�> :           �/>�/��>//>N�/>>/N�?OO�O/>�?�>/N�/?.�N�?.�N�. �O>�N>N�/?N.�/�O�N/>�/>N/     
  Segment N�N�?.��?��/>N/�?//.N>��?O�//�N�?N//N>��O//?/�/>/O���N>�

�?�N/?/� 7 /?/�O/�?N/?�/>/O���N>�.?�.>��/�O��/>N/ Segment 

N�N�?.��?��/>N/�?//.N>��?O�//�N�?N//N>��O//?/�/>/O���N>�*

* **
///

N=5,000 N=1,098 N=1,991 N=1,019 N=892 N=68 N=95 N=550

*
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21.96%

Gen-Z
/>.> 15-27 �?

39.82%

Gen-Y
/>.> 28-43 �?

/>N�/>>/NO���/>N/>�N�/?.�N�?.�.?�.N/��/��/>N.�O/��?�O�
�?N/?N��N�N��/N>�/>N/�?//.N>��?O�//�N�?N //>�/>/O���N>�* 

¥ O/��?�O� Ò/>�?/��O//ÿ�/���N/�Ó - �/�O./�/>O�/�>��>/O�ÿ�?/>�
O//ÿ N N�ÿN�÷�/?N�÷��> N�>N/�/>.��>/�ÿO/>N�ÿ/?�/>///�O//ÿ N O��?/>�    

¥ O/��?�O� ÒN�?N./O���?���>�>/Ó - O/ÿ�/>/.?�?��?��>��///
�?���>�>///?/N�?N/�?��ÿ/�/ÿ>��>. �÷÷��?�/?�O/ÿ�/?�/>.�O//ÿ 

¥ O/��?�O� ÒN/./>�/>/.>�/�.�>.Ó - �ÿ/��>/�>/�?�N�/?./.>N�/?�/.
�/>/.>�/�N/ÿO/ÿ�/��>/�/>/�ÿ/��>/�/���N/� 

/>N�/>>/N�O/.�>/�/>N/>�N/�>�/O��>/�N/�N�?N./ 

¥ �?��ÿ/�N�?N.//?�/?O/��?�O�O��>/�ÿ/�N�?N./N�?N/�>/�ÿ>�>.��N/� �>/���.?.  
O/>.?/�?.�/>.��>/�ÿO//ÿ N �>/�ÿ�/>�?/>�O/>/>///�O//ÿ N �/>/N�÷�
/>./> O/>�>/�?.>N��ÿ>� N �ÿ/.�?/N/� �>/N�?N//�ÿ>.�?�/?�O���>/      
�ÿ/�N�?N./N�>/ N �>/.?/�?.�///�>�>O/>�>/.?//� O/>�>/�>/�/>O.
�>./O��>/�ÿ/�N�?N./�?NN�÷��?N�?��>�

/>N�/>>/NO���/>N/>�N�/?.�N�?.�.?�.N/��/��/>N.�O/��?�O�
�?N/?N��N�N��/N>�/>N/�?//.N>��?O�//�N�?N //>�/>/O���N>�* 

¥ O/��?�O� ÒN�?N./O���?���>�>/Ó - O/ÿ�/>/.?�?��?��>��///
�?���>�>///?/N�?N/�?��ÿ/�/ÿ>��>. �÷÷��?�/?�O/ÿ�/?�/>.�O//ÿ 

¥ O/��?�O� ÒN/./>�/>/.>�/�.�>.Ó - �ÿ/��>/�>/�?�N�/?./.>N�/?�/.
�/>/.>�/�N/ÿO/ÿ�/��>/�/>/�ÿ/��>/�/���N/� 

¥ O/��?�O� ÒFun ExperienceÓ - N�?N./�>/�/>O.�>/�ÿ/�N�?N./O//ÿ N O/ÿN�ÿ
//� N�ÿ/?ÿ .�>�.�>� //?//>�/>.��>/�ÿO//ÿ N�ÿ��/>/�?�N�>� 

/>N�/>>/N�O/.�>/�/>N/>�N/�>�/O��>/�N/�N�?N./ 

¥ �?��ÿ/�N�?N.//?�/?O/��?�O�O��>/�ÿ/�N�?N./N�?N/�ÿ>�>.O/>O�ÿ��?��?�
��N/� �>/�/>O.�>./ �/����.?.O/>.?/�?.�/>.��>/�ÿ�?NO�/�O//ÿ  
O�ÿ�?/>�O��N/ÿN/ÿ�/?�O/>N/ÿ�?�//�?�N//> �ÿ�/>O�/�>�O/>/>///�O//ÿ N 
O��?/>� .?//�O/>.?/�?.�///�>�> O/>�/>�?��/>/.?/�?��ÿ�?�N�?N/�  
/ÿ//�>�//?/��N�/���?N/?�ÿ>�>./O/>�/>/.�O�N//?/��?�

�>�>/�>O/��?�O�O��>///�N�>��>��N/�N�?N./�>/���?NN��N�N� 
�>/O�N/> Segment N�./?/>./>N/?.��?��?O

//>.N/�> : * �?/�/>�/��>//>N�/>>/N�?OO�O/>�?�>/N�/?.�N�?.�N�. �O> % O/>�N>N�/?N.�/�O�N/>�/>N/ Segment N�N�?.��?��/>N/�?//.N>��?O�//�N�?N//N>��O//?/�/>/O���N>�

20.38%

Gen-X
/>.> 44-54 �?

/>N�/>>/NO���/>N/>�N�/?.�N�?.�.?�.N/��/��/>N.�O/��?�O�
�?N/?N��N�N��/N>�/>N/�?//.N>��?O�//�N�?N //>�/>/O���N>�* 

¥ O/��?�O� Ò/>�?/��O//ÿ�/���N/�Ó - �/�O./�/>O�/�>��>/O�ÿ�?/>�
O//ÿN N�ÿN�÷�/?N�÷��> N�>N/�/>.��>/�ÿO/>N�ÿ/?�/>///�O//ÿ N 

¥ O/��?�O� ÒN�÷��/>.��>/�ÿO�/�O//ÿÓ - �ÿ/��>/N/?.�/?ÿO/>.?/�?.�/>/
O���ÿ>��>�/?���/// �>/���.?.N�?N/O/ÿN�ÿ/?��/>.��>/�ÿ�ÿ>��>/
�ÿ/�N�?N./�?NO�/�O//ÿ 

¥ O/��?�O� ÒN�?N./O���?���>�>/Ó - O/ÿ�/>/.?�?��?��>��///
�?���>�>///?/N�?N/�?��ÿ/�/ÿ>��>. �÷÷��?�/?�O/ÿ�/?�/>.�O//ÿ 

/>N�/>>/N�O/.�>/�/>N/>�N/�>�/O��>/�N/�N�?N./ 

¥ �?��ÿ/�N�?N.//?�/?O/��?�O�O��>/�ÿ/�N�?N./N�?N/N�>/N�O/�/>/�÷��/���N/� 
N./>/.>/>/��/�>/�/>/N�?N/O/>./?��> N�>N/�/>.��>/�ÿ�?N.>�ÿ/��/>/
N�÷��?/��O/ÿ�?ÿ/?N�/?�/?ÿ N/?.�/?ÿO/>.?/�?.�/>/O���ÿ>��>�/?���/// //�
/>�/?/O/ÿ��N/� O/>./ÿ>�N./>/.>�.>�O/>�>�.>��?/>��?N�?
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17.84%

SILVER 
AGE
/>.> 55 �?�>O�N�

/>N�/>>/NO���/>N/>�N�/?.�N�?.�.?�.N/��/��/>N.�O/��?�O�
�?N/?N��N�N��/N>�/>N/�?//.N>��?O�//�N�?N //>�/>/O���N>�* 

¥ O/��?�O� Ò/>�?/��O//ÿ�/���N/�Ó - �/�O./�/>O�/�>��>/O�ÿ�?/>�
O//ÿN N�ÿN�÷�/?N�÷��> N�>N/�/>.��>/�ÿO/>N�ÿ/?�/>///�O//ÿ N 

¥ O/��?�O� ÒFun ExperienceÓ - N�?N./�>/�/>O.�>/�ÿ/�N�?N./O//ÿ N 
O/ÿN�ÿ//� N�ÿ/?ÿ .�>�.�>� //?//>�/>.��>/�ÿO//ÿ N�ÿ��/>/�?�N�>� 

¥ O/��?�O� Ò�÷��?/N�÷����ÿ/��>N�Ó - �ÿ/��>/N/?.�/?ÿO/>�÷��?/.>.O�ÿ
/?���///O��?O��?N�ÿ>� N /.>��>N�ÿ.?�N��/>�?�?/>��/����?N/.?ÿO��>/��
O/>O�ÿ�?/>� �>� �/�O�����ÿ/��>N� 

/>N�/>>/N�O/.�>/�/>N/>�N/�>�/O��>/�N/�N�?N./ 

¥ �?��ÿ/�N�?N.//?�/?O/��?�O�O��>/�ÿ/�N�?N./N�?N/N./>/.>/>/��/�>///.
�/>/N�?N/O/>./?��> .ÿ/�/?.O/>N/./>/>�?�?O�N�>/N�?N/�ÿ�/>�/>/�/��?
O��/>�?�>/�� O/>N.�N/?N/�/>/�>��>/O/>N/?.�/?ÿN/?N/�N/ÿ>�ÿ//?/�/�     
.�>��?N//?/�>��/

1.36%

WOMEN
/>.> 25-54 �?

/>N�/>>/NO���/>N/>�N�/?.�N�?.�.?�.N/��/��/>N.�O/��?�O�
�?N/?N��N�N��/N>�/>N/�?//.N>��?O�//�N�?N //>�/>/O���N>�* 

¥ O/��?�O� ÒN�?N./O���?���>�>/Ó - O/ÿ�/>/.?�?��?��>��///�?���>�>/
//?/N�?N/�?��ÿ/�/ÿ>��>. �÷÷��?�/?�O/ÿ�/?�/>.�O//ÿ 

¥ O/��?�O�AÒ/>�?/��O//ÿ�/���N/�Ó - �/�O./�/>O�/�>��>/O�ÿ�?/>�
O//ÿ N N�ÿN�÷�/?N�÷��> N�>N/�/>.��>/�ÿO/>N�ÿ/?�/>///�O//ÿ N O��?/>� 

¥ O/��?�O� ÒN�÷��/>.��>/�ÿO�/�O//ÿÓ - �ÿ/��>/N/?.�/?ÿO/>.?/�?.
�/>/O���ÿ>��>�/?���/// �>/���.?.N�?N/O/ÿN�ÿ/?��/>.��>/�ÿ�ÿ>�
�>/�ÿ/�N�?N./�?NO�/�O//ÿ 

¥ O/��?�O� ÒN/./>�/>/.>�/�.�>.Ó - �ÿ/��>/�>/�?�N�/?./.>N�/?�/.
�/>/.>�/�N/ÿO/ÿ�/��>/�/>/�ÿ/��>/�/���N/� 

/>N�/>>/N�O/.�>/�/>N/>�O/��?�O�//?/N/�>�/O��>/�N/�N�?N./ 

¥ �?��ÿ/�N�?N.//?�/?O/��?�O�O��>/�ÿ/�N�?N./N�?N/�?��ÿ/�N.?./.>�>�O�O/>
�÷÷��?�/?�O/ÿ�/?�/>.�O//ÿ /?�ÿ>��?N�>�>/�/>O.�>/�ÿ/�N�?N./ O/>
O�ÿ��?��ÿ>�>.�/>/.>/>/��/���N/�N�ÿ/?��/>/.>�/�.�>.�>�       
.>N�/?�/.�/>/.>�/�//?/�>/�/>�>/�?N�?�N�/?./N/ÿ /.>��>�/>�?��/>/
.?/�?��ÿ�?��?ÿ�?NN�>��>�N��ÿ/.O/>��N�/���?N/?�ÿ>�>./O/>�/>/.�O�
N//?/��?�

�>�>/�>O/��?�O�O��>///�N�>��>��N/�N�?N./�>/���?NN��N�N� 
�>/O�N/> Segment N�./?/>./>N/?.��?��?O

//>.N/�> : * �?/�/>�/��>//>N�/>>/N�?OO�O/>�?�>/N�/?.�N�?.�N�. �O> % O/>�N>N�/?N.�/�O�N/>�/>N/ Segment N�N�?.��?��/>N/�?//.N>��?O�//�N�?N//N>��O//?/�/>/O���N>�
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1.90%

Hi-end
�/>N/�/>�/>�?�.?�/?/>.N�O/>��/N> 
60,000 �>�/N�?/��>O�N�

/>N�/>>/NO���/>N/>�N�/?.�N�?.�.?�.N/��/��/>N.�O/��?�O�
�?N/?N��N�N��/N>�/>N/�?//.N>��?O�//�N�?N //>�/>/O���N>�* 

¥ O/��?�O�AÒN/./>�/>/.>�/�.�>.ÓA-A�ÿ/��>/�>/�?�N�/?./       
.>N�/?�/.�/>/.>�/�N/ÿO/ÿ�/��>/�/>/�ÿ/��>/�/���N/�   

¥ O/��?�O� Ò�÷��?/N�÷����ÿ/��>N�Ó - �ÿ/��>/N/?.�/?ÿO/>�÷��?/.>.O�ÿ
/?���///O��?O��?N�ÿ>� N /.>��>N�ÿ.?�N��/>�?�?/>��/����?N/.?ÿO��>/�� 
O/>O�ÿ�?/>� �>� �/�O�����ÿ/��>N� 

¥ O/��?�O� ÒN�÷��/>.��>/�ÿO�/�O//ÿÓ - �ÿ/��>/N/?.�/?ÿO/>.?/�?.
�/>/O���ÿ>��>�/?���/// �>/���.?.N�?N/O/ÿN�ÿ/?��/>.��>/�ÿ�ÿ>�
�>/�ÿ/�N�?N./�?NO�/�O//ÿ 

/>N�/>>/N�O/.�>/�/>N/>�N/�>�/O��>/�N/�N�?N./ 

¥ �?��ÿ/�N�?N.//?�/?O/��?�O�O��>/�ÿ/�N�?N./N�?N/O./�/>O�/�>��>/O�ÿ�?/>�
O//ÿN N�÷�/?N�÷��>O/>N�ÿ/?�/>///�O//ÿN N�ÿ.?�N��/>�?�?/>��/���O��>/��
O/>O�ÿ�?/>��>��/�O�����ÿ/��>N� N�?N//?��/>.��>/�ÿ�ÿ/�N�?N./O�/�O//ÿ
N�/>>N�?N//�ÿ>.�?�/?�O��N�>/ N �/>ÿ/�?O/?�/>/N�÷��?��ÿ/�N�?N./�>�.>��?N
O/ÿ�/>/.?�?��?��>/�?�/>N.��ÿN�?N/.?��/ N�ÿ� �ÿ/.N//?/�/>�>./>.N�ÿ.?ÿ
�>/�� //?//�>/?�/ÿ�///�>�>

11.00%

FAMILY
�/>N/�//��/?/

/>N�/>>/NO���/>N/>�N�/?.�N�?.�.?�.N/��/��/>N.�O/��?�O�
�?N/?N��N�N��/N>�/>N/�?//.N>��?O�//�N�?N //>�/>/O���N>�* 

¥ O/��?�O� ÒN�?N./O���?���>�>/Ó - O/ÿ�/>/.?�?��?��>��///
�?���>�>///?/N�?N/�?��ÿ/�/ÿ>��>. �÷÷��?�/?�O/ÿ�/?�/>.�O//ÿ/?��/?O� 

¥ �/>ÿ/�?ON/ÿ��/��ÿ�/>�/��/�O/��?�O� Ò�÷��?/N�÷����ÿ/��>N�Ó 

/>N�/>>/N�O/.�>/�/>N/>�N/�>�/O��>/�N/�N�?N./ 

¥ �?��ÿ/�N�?N.//?�/?O/��?�O�O��>/�ÿ/�N�?N./N�?N/O�ÿ�?/>�O/ÿ�ÿ>/�O/>N/ÿ�ÿ/�
�?�//�?�N//> O/ÿ�/>/.?�?��?��>/N/?.�/?ÿO/>.?/�?.�/>/O���ÿ>��>�
/?���/// .?/�?.�///�>�>O/>//�.?//�.>�/>�///�>�> O/>�>/�?
�/>N.��ÿN�?N/.?��/ N�ÿ� �ÿ/.N//?/ �/>�>./>.N�ÿ.?ÿ�>/�� //?/�>/
/�>/?�/ÿ�///�>�>N�?N/O/ÿ/?�N�ÿN/?.�/?ÿ //�/>�>/�ÿ/�N�?N./�?N.>�/�.�>.
�>�.>N�/?�/.�/>/.>�/�//?/�>/�/>�>/�?N�?�N�/?./N/ÿN�/>>N�N�÷�
�//��/?/

�>�>/�>O/��?�O�O��>///�N�>��>��N/�N�?N./�>/���?NN��N�N� 
�>/O�N/> Segment N�./?/>./>N/?.��?��?O

//>.N/�> : * �?/�/>�/��>//>N�/>>/N�?OO�O/>�?�>/N�/?.�N�?.�N�. �O> % O/>�N>N�/?N.�/�O�N/>�/>N/ Segment N�N�?.��?��/>N/�?//.N>��?O�//�N�?N//N>��O//?/�/>/O���N>�
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/O>�?��?O��>��/>/�O/��>/  
(Needs Laddering)

4.8.2
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/O>�?��?O��>��/>/�O/��>/ (Needs Laddering)4.8.2
Needs Laddering �?/ N�/?N/�/?/�?NO�ÿO��>//>N�/>>/ÿ �ÿ�/>�/>/�ÿ/��>/ O/>.>N��?N�?ÿ��O/ÿ�/>/.?�?� N�÷�

N���>��?N/?/>��>�/>�>��>�/>�.> O/>/?�O�ÿN�?N/.�?�.�>��>//>N�/>>/ÿ�>��.�>�///O/>O/��?�O�O���N/� N�.�>/O�ÿ
�/>�/��>/�/>.>��ÿO�ÿN���>�N�>��>�.>� (Qualitative Technique) O��>/.>�/>�?.���>O/>�/>/�ÿ/��>/�?NO�ÿ�/>�
�/��?ÿ�/>N.� 4 />�?/ÿ//�?� �?/ (1) N���>��>///�///�?.?��ÿ (Free Listing) (2) N���>��>/.���>�/>ÿ/.ÿ/. (Focus 
Group) (3) N���>��>//>N�/>>/ÿ/ÿ//�?� (Conjoint Analysis) O/> (4) N���>��>/.?/.>/�ÿ�ÿ/.�?�>/O��/?�?��?O� 
(Laddering Interview) O/ÿ/�?�ÿ//?/�?NN�ÿN�./ÿ>�O��.>�/?�?��?O� (Hierarchical Value Maps) ��N�/?N/�/?/ Needs 
Laddering  

/?�?��?O��>��/>/�ÿ/��>/ (Needs Laddering) O�ÿ�//�N�÷� 3 �?O�N�ÿO�ÿ  

1. �?O�O/�.>� �>�/?�/�> (Attributes) �?N./��/ÿ/��?��>��ÿ>�>/O�ÿ./.�?O��>� (Functional Value) 
N�÷�/?��/// �?��ÿ/�N�ÿ N�ÿ� �/>/.?�O/��>. /��>/O�ÿO/��>� �?O/ÿ�>��///�ÿ>�N �ÿ>.�>. //?/ 
.>�/��>O� N�÷��ÿ�  

2. �?O��?N 2 Consequence N�÷�/>�?��>��ÿ>�>�/>//�ÿ (Emotional Value) //?/�/>/�ÿ/��>/N�>�
/>//�ÿO/>�/>//?ÿ.>��>��>� O/ÿ�/>/.?�?��?��/>.��>/�ÿ�ÿ>� N �?N.ÿ��/�ÿ/�>�O�N�÷�//?�  

3. �?O��?N 3 High-consequence �?N./��/ÿ/��?��>��ÿ>�>��>/N�/?N.�O�/��?/>� (Life-Changing 
Value) �/�N��.ÿ�/>/�>�//?�O��>/N�/?N.�O�/��?/N/�N�÷���O//ÿ�?N�?�>O�O/>�>��ÿ>�>�.?��/ 
(Social Impact) �/�N��.ÿN�?N./�?�/>///��?N�/>ÿ/N�÷>//>.�/��>/�>�/?�ÿ/.?��/ .ÿ�N./>/�>��ÿ>�ÿ/
/>�/�>/�ÿ�?N.>N�O/�ÿ�/ÿ>�?/N/� �>N�.>�ÿ/��>��ÿ>�>��>�/>��>� (Spiritual Value) �?N./ÿ>��//?��ÿ�/�
�?/>� .?��/ O/>.>N�O/�/ÿ//O/ÿ�?.>N��>O�

Physical: �/>/�O/��>/�>��O>��>..>�  
N�O�/?��/// �?��O/�N�O

Psychological: �/>/�O/��>/N�>�/>//�N O/>�/>//?O.>�

Spiritual: �/>/�O/��>//>�?��>�/>��>�

�/>/�O/��>/N//N>�?OO/O
�/>//?O.>�/.N>�N/

/>N/�O>O/O�>�/?O.>�/.N>��?O�

O/O//?��?�?��?/>��>�/.N>�N/

Attribute

Consequence

High - 

consequence

.>��?N 4.5  O��.>�/?�?��?O��>��/>/�ÿ/��>/ (Needs Laddering)
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�>/�?�/>/�ÿ/��>/�?NN�ÿ�>��>�/>�?./>�?�/?�?��?O��>��/>/�ÿ/��>/�>�?O/ÿ�?ÿ�?N�?�ÿ//?//>�?.N�O�ÿ�>�
.>/>/�N/?/��? Keyword �?N�ÿ>.�O�O�O�ÿ/>/?�?��?O�N�O�ÿO��>///�O���/>.��>/�ÿ�/��>/�ÿ/�N�?N./�>/��      
O/ÿ�/�N��.ÿ�/>ÿ/N�÷>//>./>��>O� N�ÿO�ÿ (1) �/>N.�/>��N�/�./ÿ>��?O��>� (2) �/>N.�.>N��>��?�O� (Attraction)      
(3) �/>N.�.>N�/?�/.�/>/.>�/� (Amenities) (4) �/>N.��>��/// (Activities) (5) �/>N.��>/O/ÿ�/>�>/�/�          
O//ÿ��ÿ/�N�?N./ (Ancillary Service) O/> (6) �/>N.��?N�?� (Accommodation) 

�>/�?�ÿ//?/N�O�ÿ�>� 

�/>/�ÿ/��>/O�/>�?� Attribute .>/>/��?N�//�O���/>.��>/�ÿ�/��>/�ÿ/�N�?N./�>/��N�ÿN�.�/� �?O��>/
//�O���/>.��>/�ÿ�>/�ÿ/�N�?N./ .>N�/?�/.�/>/.>�/� �>��///�?NN�>��>O��>��>/�ÿ/�N�?N./�>/��  

�/>/�ÿ/��>/O�/>�?� Consequence .>/>/��?N�//�O���/>//?ÿ.>��?N�?��ÿ/�N�?N./.>/>/�/?�/?ÿN�ÿ�>��/>.��>/�ÿ
�>/�ÿ/�N�?N./ N�.�?ÿ�/>�/��>///?/�>/��.>/>/�.ÿ��/>//?ÿ.>�N//ÿ>�?ON��>��?��ÿ/�N�?N./N�ÿN�.�ÿ>�.>��ÿ> �/>�>/�/���?��>�  
�>/./ÿ>��//.>�>. O/>�>/.?N/.>/ �/�N��.ÿ�ÿ>��/>//?ÿ.>��>��>� O/ÿ�/>/.?�?��?��/>.��>/�ÿ�ÿ>� N �?N.ÿ��/�ÿ/�>�O�
N�÷�//?�  

�/>/�ÿ/��>/O�/>�?� High-consequence .>/>/��?N�O�ÿ.?//?��>/./ÿ>��/.>��ÿ O/>�?��?ÿ�?�.?�..>��/�
�>/�?��>�>/�ÿ/�N�?N./�>/��O�ÿ/>�?�//?�//?/.?/>.>� �/�N��.ÿ�/>/�>�//?�O��>/N�/?N.�O�/��?/N/�N�÷���O//ÿ�?N�?
�>O� .�?�.�>��/>/�÷�O��>//?�?/>��?N�?�>O� //?/�/�N��.ÿN�?N./�?�/>///��?N�/>ÿ/N�÷>//>../ÿ>�O/>/?�/�?�ÿ/.?��/            
�?N.�/�/>�.?��ÿ//?/�/>�>/�?N.ÿ�N./>/�>��ÿ>�ÿ//>�/�>/�ÿ�?N.>N�O/�ÿ�/ÿ>�?/N/� 
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�/>/�O/��>/.O>�?��/��/>N/N�O>//>.�?N��O�O�N/>/O>�?��?O� (Essential Needs Laddering)
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�/>/�O/��>/.O>�?��/��/>N/N�O>//>.�?N��O�O�N/>/O>�?��?O� (Essential Needs Laddering)
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�/>/�O/��>/.O>�?��/��/>N/N�O>//>.�?N��O�O�N/>/O>�?��?O� (Essential Needs Laddering)
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�/>/�O/��>/.O>�?��/��/>N/N�O>//>.�?N��O�O�N/>/O>�?��?O� (Essential Needs Laddering)
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�/>/�O/��>/O/>�/>/�>�//?��N/       
�>/�N/�N�?N./�>/��O�/�>��

4.8.3
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��./>��/>/�ÿ/��>/O/>�/>/�>�//?��ÿ/�>/�ÿ/�N�?N./�>/��O�/�>���>��>/./��>/�?��ÿ/�N�?N./�>/��
�>/N�.�?O��/>ÿ/ Existing Target �?NN�÷��?��ÿ/�N�?N./�/>ÿ/ FIT (Free Individual Traveler) �?NN�>��>��ÿ/�N�?N./O��?O��?N
�>/�� �?�/� 2,000 �?//.ÿ>� O/>�/>ÿ/ Potential Target �?NN�÷��?��ÿ/�N�?N./�?N/?.?�..>��>�ÿ/�N�?N./�>/��O�/�>�� 
�?�/� 3,000 �?//.ÿ>� N�.�>�>/�>�>/�?�/?�?��/>/.?�?��/��/>/�ÿ/��>/O/>�/>/�>�//?��ÿ/�>/�ÿ/�N�?N./�>/��O�
/�>�� N�ÿ�?��?O 
1) �O>��/>�.?��N�>��>/�N/�N�?N./ (Product) 

¥ .>�///�/��?��ÿ/�N�?N./�>/���>/N�.�??O�//�/?�/>/�>�N/O�N�O�
�>.�>�N�?./�?�/ÿ> N�/O�//O/>�>��///�>/�ÿ/�N�?N./�//�?N.�/
�/>/N��N�ÿ��/��>/���?N N�÷�N/�/?�/�ÿN��>>O/>�ÿ>.�O�           
N�÷�.>N�.?�?��?N�>�//?��ÿ/�>/�ÿ/�N�?N./�>/���/��/>N�.N�./>��?N.>�  

¥ //�/�/>�?/ N�/O�//O/>�>��///�>/�ÿ/�N�?N./�//N�÷�N/�>.O/ÿ
�?��ÿ/�N�?N./N�>��>/N/?.�/?ÿ �/>/N�÷�/.?ÿ O/>///?//?���///�/�
�>/���ÿ/��>N� �>N�./��/ÿ/�O��>��/>ÿ/�/� Generation .�N/ÿ�O��/>ÿ/ 
Women Hi-end O/>�/>ÿ/ Family �?N//�/ÿ>N�/O�//�>/�ÿ/�N�?N.//?�/>/
.?�/.>ÿ� O/ÿ.>/>/��/?�N�/?N.�N�ÿ�>/�/>/N//>>./�/�.�>��>/�ÿ
O/>�/>/�ÿ/��>/�/��?��ÿ/�N�?N.//?�/>/.?�?�O�/>�?�//�/�/> 

¥ /?��?� 3 �?/ N�/O�//�>/�ÿ/�N�?N.//?�/>/.?�/.>ÿ� .>/>/��/?�N�/?N.�N�ÿ
�>/�/>/N//>>./�/�.�>��>/�ÿO/>�/>/�ÿ/��>/�/��?��ÿ/�N�?N./     
�>N�./��/ÿ/�O�//>.�/>ÿ/ Generation .�N/ÿ��/>ÿ/ Women �?NN/?/�
N�/O�//O/>�>��///�>/�ÿ/�N�?N./�?N/?�/>///>�//>.O/ÿN/?/��? O/>
�/>ÿ/ Hi-end O/>�/>ÿ/ Family �?N�ÿ/��>/N�/O�//O/>�>��///                 
�>/�ÿ/�N�?N./�?NN�÷�N/�>.O/ÿ�?��ÿ/�N�?N./N�>��>/N/?.�/?ÿ�/>/N�÷�/.?ÿ 
O/>///?//?���///�/��>/���ÿ/��>N� 

2) �O>��>�//>.�>��>/�N/�N�?N./ (Destination) 
¥ .>�///�/��?��ÿ/�N�?N./�>/���>/N�.//�/ÿ> �>/���///?�>//?�/>

.>N ��ÿ/./ÿ>��?N/?�/>/N��N�ÿ��>�.�>�÷�.�/// O/> ///?//?             
N�/>�.�>�N�ÿ>O�ÿ N�÷�.>N�.?�?��?N�>�//?��ÿ/�>/�ÿ/�N�?N./�>/���/�
�/>N�.N�./>��?N.>� �>N�./��/ÿ/�O��/>ÿ/ Gen-Z GenY Silver Age 
O/>�/>ÿ/ Family   

¥ O���>�?N�/>ÿ/ Gen-X O/> Women //�/ÿÿ>�>/���//�?��> O/>
�/?��/>�N�/O�//O/>�>��///�>/�ÿ/�N�?N./O//ÿ N /.ÿ>�./N?N.//N�÷�
.>N�.?�?��?N�>�//?�/>��?N.>�  

¥ �/>ÿ/ Hi-end �/?�//�/ÿ>�>/���///?�>/�?�O.�� />�?�?/>� �/>/N�÷�/.?ÿ 
O/>.>/�/?���///�/��ÿ/��>N��?N./ÿ>�N/�/?�/�ÿ�/��>/��N�÷�        
.>N�.?�?��?N�>�//?��ÿ/�>/�ÿ/�N�?N./�>/���/��/>N�.N�./>��?N.>�        

¥ //�/�/>��/ÿ>/?�/>/O���ÿ>��?�O�O�ÿ/>�/>ÿ/ N�.�?N.>�///�/�
�?��ÿ/�N�?N ./�>/���>/N�.O/ÿ�/>/.?�?��?��>/�?N �>/��/?         
�>/�?�O.��/>�?�?/>� �/>/N�÷�/.?ÿ O/>.>/�/?���///�/��ÿ/��>N��?N
./ÿ>�N/�/?�/�ÿ�/��>/�� �>N�./��/ÿ/�N��>>�/>ÿ/ Women 

�/>/�O/��>/O/>�/>/�>�//?��N/�>/�N/�N�?N./�>/�� 
O�/�>��4.8.3
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3) �O>��>�//>.�>��>/�N/�N�?N./ (Destination) (�N/) 
¥ .>�///�/��/>ÿ/ Existing Target O/>�/>ÿ/ Segment �/>�/��ÿ/.

�/>ÿ/ Gen-Z Gen-Y O/>�/>ÿ/ Family //�/ÿ>�>/���//�?��>O/>
�/?��/>�N�/O�//O/>�>��///�>/�ÿ/�N�?N./O//ÿ N /.ÿ>�./N?N.//N�÷�
.>N�.?�?�O�/>�?�//�/�/>  

¥ .>�///�/��/>ÿ/ Potential Target O/>�/>ÿ/ Silver Age //�/ÿ>�>/��
�///?�/>/./.�>/�>��///�>�> N��N�ÿ� O/>O���ÿ>��>�O//ÿ��ÿ/�N�?N./
/?N�N N�÷�.>N�.?�?�O�/>�?�//�/�/>  

¥ �/>ÿ/ Hi-end //�/ÿ>�>/���?N�/ÿ//O/ÿ�/>�>/�>��>/�ÿ/�N�?N./N�?N/O/ÿ 
�?��ÿ/�N�?N./N�>��/>/�/>�?�O�N�÷�.>N�.?�?�O�/>�?�//�/�/> 

4) �O>��/>.��>/�N�>��>/�N/�N�?N./ (Tour Experience) 

¥ .>�///�/��?��ÿ/�N�?N./�>/���>/N�.O/ÿ�/>/.?�?��?��>/�?N�>/��
N�ÿ�ÿ/.N//?/�?��ÿ/�N�?N./ �/�.�/��ÿ//?��ÿ>/.ÿ>��? O.ÿO�O��>/         
�ÿ/.N//?/ O/>O�ÿ�÷�/>O/ÿO�ÿ�?��ÿ/�N�?N.//.ÿ>�//�N/O/ O/>�/��>� 
N�÷�.>N�.?�?��?N�>�//?��ÿ/�>/�ÿ/�N�?N./�>/��/>��?N.>� �>N�./��/ÿ/�
O��/>ÿ/ Gen-Z O/>�/>ÿ/ Gen-Y 

¥ O���>�?N.>�///�/��/>ÿ/ Existing Target O/>�/>ÿ/ Segment �/>�/�
�ÿ/.�/>ÿ/ Gen-X Silver Age Women O/>�/>ÿ/ Family //�/ÿÿ>        
�?��ÿ/�N�?N./N�ÿ/?��>/�ÿ/�/?��?NN�÷�/>�/N/�/? �/>�>/�ÿ/.�/>/N�O/O� 
/?/>/.>� O/>�ÿ/�/?��ÿ/.//..>O/N�÷�.>N�.?�?��?N�>�//?�/>��?N.>�  

¥ .>�///�/��/>ÿ/ Potential Target �/?�//�/ÿ>�?��ÿ/�N�?N./N�ÿ   
/?��>/�?O/�?NN/>O�O.ÿ�?O/ />ÿ�N�ÿ�./ÿ>��/>.��>/�ÿ�>/O/ÿ�>��ÿ>
�ÿ>��/>/.>�O�ÿ�?��ÿ/�N�?N./N�÷�/.ÿ>��?N�÷�.>N�.?�?��?N�>�//?�      
/>��?N.>�  

¥ �/>ÿ/ Hi-end //�/ÿ>�?��ÿ/�N�?N./�//N�ÿ/?��>/�ÿ/�/?��?N/�/>ÿ��>���O�
�>/��N�÷�.>N�.?�?��?N�>�//?��ÿ/�>/�ÿ/�N�?N./�>/��/>��?N.>�  

¥ �>�O/ÿ/ÿ>.>�///�/��?��ÿ/�N�?N./�>/���>/N�.�??O�//�//�/ÿ>           
�?��ÿ/�N�?N./N�ÿ/?��>/�ÿ/.N//?/ �/�.�/��ÿ//?��ÿ>/.ÿ>��? O.ÿO�O�
�>/�ÿ/.N//?/O/>O�ÿ�÷�/>O/ÿO�ÿ�?��ÿ/�N�?N.//.ÿ>�//�N/O/O/>�/��>� 
N�÷�.>N�.?�?��?N�>�//?��ÿ/�>/�ÿ/�N�?N./�>/��O��ÿ>��/>.��>/�ÿ�>�
�>/�ÿ/�N�?N.//>��?N.>��O�>/ O�ÿN/?N/�>�>/�>�>/�?�/?�?��/>/.?�?�
�/��/>/�ÿ/��>/O/>�/>/�>�//?��ÿ/�>/�ÿ/�N�?N./�>/���>/O�ÿ/>
�/>ÿ/��/ÿ> �/>N�O��?��/ÿ>//?�/>/.?�?�O�/>�?�//�/�/>�?O�O��/>ÿ/     
.>�/// Existing Target, Potential Target O/>�/>ÿ/ Segment 
�/>�/��ÿ/.�/>ÿ/ Gen-X Silver Age Women Hi-end O/>�/>ÿ/ Family 



5) �O>�/>�>�>��>/�N/�N�?N./ (Price) 

¥ .>�///�/��?��ÿ/�N�?N./�>/���>/N�.//�/ÿ> �/>/N//>>./�/�
/>�>N/?N/N�/?.�N�?.��?��>/�ÿ/�N�?N./O��>/��/?N��?N/?N�/O�//O/>
�>��///�>/�ÿ/�N�?N./�?N�/ÿ>.�/>��?� N�÷�.>N�.?�?��?N�>�//?��ÿ/      
�>/�ÿ/�N�?N./�>/��/>��?N.>� �>N�./��/ÿ/�O�.>�///�/��/>ÿ/ Existing 
Target O/>�/>ÿ/ Segment �/>�/��ÿ/.�/>ÿ/ Gen-Z Gen-Y Silver 
Age O/>  �/>ÿ/ Hi-end  

¥ O���>�?N�/>ÿ/ Women O/>�/>ÿ/ Family //�/ÿ>�>/�>�/>�>N�/O�//
O/>�>��///�>/�ÿ/�N�?N./�///?�/>/N//>>./�>��ÿ>�/>�>N�÷�          
.>N�.?�?��?N�>�//?��ÿ/�>/�ÿ/�N�?N./�>/��/>��?N.>� 

6) �O>��N/��>��>/�?��O>/�N>. (Place) 

¥ .>�///�/��?��ÿ/�N�?N./�>/���>/N�./?�/>/�>�N/O�N�O��>.�>�
N�?./�?�/ÿ> �>/���///?�>/�?��?/�ÿ>.N�/O�//O/>�>��///�>/�ÿ/�
N�?N./�ÿ>�//>�//>.�ÿ/��>� N�ÿ� �>/N�ÿ>/ÿ////��?�O��>��>/�ÿ/�
N�?N./�ÿ>� N �>/�/>�>.?/�?��ÿ�ÿ>�N/O�N��ÿ�/��>/��N/�N�÷�.>N�.?�?�
�?N�>�//? ��ÿ/�>/�ÿ/�N�?N ./�>/���/��/>N�.N�./>��?N.>�                  
�>N�./��/ÿ/�O��>��/>ÿ/ Segment .�N/ÿ�O��/>ÿ/ Women �?NO/ÿ         
�/>/.?�?�O��/>N�O�/ÿ>�>/���///?�>/�?��?/�ÿ>.N�/O�//O/>
�>��///�>/�ÿ/�N�?N./�ÿ>�N/O�N��ÿ�>��>/�ÿ/�N�?N./�/�/��ÿ�/.>�/?� 
N�ÿ� �>/�ÿ/�N�?N./ O/ÿ��/>N�.N�. .�>�?��>/�ÿ/�N�?N./�>/��        
/�ÿ/.�>��/>�>.?/�?��ÿ�? �//?� N�÷�.>N �.?�?��?N�>�//? ��ÿ/            
�>/�ÿ/�N�?N./�>/��/>��?N.>� 

¥ //�/�/>�?/ �>/���///?�>/�?��?/�ÿ>.N�/O�//O/>�>��///�>/
�ÿ/�N�?N./�ÿ>�N/O�N��ÿ�>��>/�ÿ/�N�?N./�/�/��ÿ�/.>�/?� N�ÿ�     
�>/�ÿ/�N�?N./O/ÿ��/>N�.N�. .�>�?��>/�ÿ/�N�?N./�>/�� /�ÿ/.�>�
�/>�>.?/�?��ÿ�?�//?� N�÷��ÿ� �>N�./��/ÿ/�O��>��/>ÿ/ Segment .�N/ÿ�
O��/>ÿ/ Women 

¥ /?��?� 3 �?/ �>/���///?�>/�?��?/�ÿ>.N�/O�//O/>�>��///�>/   
�ÿ/�N�?N./�ÿ>��>/O/ÿ�ÿ//?/�/�N�/?/�ÿ>.�>/���ÿ/�N�?N.//?N� N //?/N/�O// 
�>N�./��/ÿ/�O��>��/>ÿ/ Segment  

�O>��>/�/>�>.?/�?��N�>��>/�N/�N�?N./ (Promotion) 

¥ .>�///�/��?��ÿ/�N�?N./�>/���>/N�.�??O�//�/?�/>/�>�N/O�N�O�
�>.�>�N�?./�?�/ÿ> �>/���ÿ/�N�?N./�//.>/>/��?N.�/�ÿ//?/�ÿ/�N�?N./
N�.?��?��ÿ/�N�?N./N�ÿN�.�/��ÿ>�.?N/�/>N.�//�N/�ÿ N�ÿ� Facebook, 
Line, Instagram, YouTube, TikTok N�÷�.>N�.?�?��?N�>�//?��ÿ/�>/   
�ÿ/�N�?N./�>/���/��/>N�.N�./>��?N.>� �>N�./��/ÿ/�O��>��/>ÿ/ Segment 

¥ //�/�/>�?/ �>/���///?�>/�/>�>.?/�?��ÿ�>/�ÿ/�N�?N./�>/���ÿ>�
�>��/ N�ÿ� �>/.?N/.>/O���>��ÿ/�>� (�/��ÿ/) .�N/ÿ�O��/>ÿ/ Silver 
Age �?N//�/ÿ>�>/���//O�ÿ�>/�/>�>.?/�?��ÿ�>/���ÿ>�/>.�>/�ÿ/�N�?N./
�>�N�/�?.�ÿ />�.> O/>�/>ÿ/ Women �?N�>/���//�/>�>.?/�?��ÿN�?N./�?�
N�.�>/�>N./ (Events) .>.O��>/��O/ÿ�?��ÿ/�N�?N.//?�/?ÿ/.?ÿN.// 
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7) �O>��/>�/��>/O/O�/>�>/�>��>/�N/�N�?N./ (Process) 
¥ .>�///�/��?��ÿ/�N�?N./�>/���>/N�./?�/>/�>�N/O�N�O��>.�>�

N�?./�?�/ÿ> �>//?�ÿ/��>��>/�>��ÿ/.?N/.>/N�?N/./��>/�ÿ//?/O//ÿ��ÿ/�
N�?N./ />//ÿ>��?��ÿ/�N�?N./�?��>/���ÿ/�N�?N./�?N.>�/� //�N/O/ N�÷�.>N�
.?�?��?N�>�//?��ÿ/�>/�ÿ/�N�?N./�>/��/>��?N.>� .�N/ÿ��/>ÿ/ Hi-end 
//�/ÿ>�>//?/>���>��ÿ//?/ //?/.?�.ÿ�ÿ//?/O/ÿ�/>�>/N�?N./�?��>/���ÿ/�
N�?N./�?N/?�N��O/>�?��ÿ/�N�?N./.>/>/�.?��ÿ��ÿ//?/O//ÿ��ÿ/�N�?N./N�ÿ
�ÿ/.��N/� N�÷�.>N�.?�?��?N    �>�//?��ÿ/�>/�ÿ/�N�?N./�>/��/>��?N.>� 

¥ .>�///�/��?��ÿ/�N�?N./�>/���>/N�./?�/>/�>�N/O�/ÿ> �>//?/>�� 
�?O��/��>/�>��ÿ/./��>/ �>/�/��?N�?� �/>�?N��>/N�ÿ>�?� �///?�/>/
.>�/�//�N/O/O/>/?�/>.>��>.>�N�÷�/>�?�//�/�/> �>N�./��/ÿ/�N��>>
.>�///�/��/>ÿ/ Potential Target O/>�/>ÿ/ Segment �/>�/��ÿ/.
�/>ÿ/ Gen-Z Gen-Y 

¥ �/>ÿ/ Gen-X Silver Age O/>�/>ÿ/ Women //�/ÿ>�>/�?�N�/?./
/>��/�ÿ�ÿ>��/>/�//�.?.N/ÿ/.ÿ>��/��ÿ/� N�ÿ� />��/�ÿN���?O.?//?�
�>/�?�>��/// //?/�?�N�/?.//>��/�ÿ�ÿ>��>//?�/>�.>�>/N�?O/��ÿ� 
N�÷��ÿ� .>/>/�O�ÿ�>�N�ÿ�?��? N�÷�.>N�.?�?��?N�>�//?��ÿ/�>/�ÿ/�N�?N./
�>/��O�/>�?�//�/�/> 

¥ �/>ÿ/ Family //�/ÿ>�?��ÿ/�N�?N./.>/>/��/��?N�?� �>/�/>�>//?N�N �ÿ>�
/>��/?�N�/?�>�ÿ>� N N�ÿ ///�>�.>/>/��?/>�ÿ>O�ÿ�ÿ>.�ÿ>�/>��
/?�N�/?�>�ÿ>� N N�ÿ N�÷�.>N�.?�?��?N�>�//?��ÿ/�>/�ÿ/�N�?N./�>/��O�
/>�?�//�/�/> 

¥ .>�///�/��/>ÿ/ Existing Target //�/ÿ> �>//?/>���>��ÿ//?/ //?/
.?�.ÿ�ÿ//?/O/ÿ�/>�>/N�?N./�?��>/���ÿ/�N�?N./�?N/?�N��O/>�?��ÿ/�N�?N./
.>/>/�.?��ÿ��ÿ//?/O//ÿ��ÿ/�N�?N./N�ÿ�ÿ/.��N/� N�÷�.>N�.?�?��?N     
�>�//?��ÿ/�>/�ÿ/�N�?N./�>/��O�/>�?�//�/�/> 

8) �O>��>�/>�/�?OO/O�/>�>/�>/�N/�N�?N./ (People) 

¥ .>�///�/��?��ÿ/�N�?N./�>/���>/N�./?�/>/�>�N/O�/ÿ>N��ÿ//?/�?ÿ        
�?N�?N./.>/>/�O/ÿ�?O�>�?N�?N./�?��>/��>�?�>�?/�/��?��ÿ/�N�?N./�?N
N//>>./�?�/?���///�ÿ/��>N� N�÷�.>N�.?�?��?N�>�//?��ÿ/�>/�ÿ/�N�?N./
�>/��/>��?N.>� �>N�./��/ÿ/�O�.>�///�/��/>ÿ/ Potential Target 
Gen-Y Women O/>�/>ÿ/ Family  

¥ .>�///�/��/>ÿ/ Existing Target Gen Z Gen-X O/>�/>ÿ/ Silver Age 
//�/ÿ>N��ÿ//?/�?ÿ�?N�?N./.>/>/�O/ÿ�?O�>�?N�?N./�?��>/��>�?�>�?/�/�
�?��ÿ/�N�?N./�?NN//>>./�?�..>�O/�/ÿ//O/>�/?�.>�/�///�>�>O��ÿ/�
�>N� N�÷�.>N�.?�?��?N�>�//?��ÿ/�>/�ÿ/�N�?N./�>/��/>��?N.>� O���>�?N
.>�///�/��?��ÿ/�N�?N./�>/���>/N�.�?O�//�O/ÿ�/>/.?�?�O��/>N�O�
�?��/ÿ>///�/�/> 

¥ N��>>�/>ÿ/ Hi-end //�/ÿ>�/>/N�÷�/>�/ �/>//?�O?O� �/ÿ//O/ÿ�/>/
�ÿ/.N//?/ O/>�/>/.>O/O.ÿ/O�ÿ/O.�/���O��>/�� N�÷�.>N�.?�?��?N   
�>�//?��ÿ/�>/�ÿ/�N�?N./�>/��/>��?N.>�
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9) �/>/�>�N/O��O>�/?�/�>�?O��?N�>��>/�N/�N�?N./ (Physical Evidence) 
¥ .>�///�/��?��ÿ/�N�?N./�>/���>/N�.N�?/��??O�//�/?�/>/�>�N/O�N�O�

�>.�>�N�?./�?�/ÿ>.�?N�?��///?�/>/.>�/� N�÷�.?�.ÿ/� .>/>�             
N�÷�/>N�?.�N/?.�/ÿ/.N�÷�.>N�.?�?��?N�>�//?��ÿ/�>/�ÿ/�N�?N./�>/��
�/��/>N�.N�./>��?N.>� �>N�./��/ÿ/�O�//>.�/>ÿ/ Segment .�N/ÿ�
�/>ÿ/ Hi-end �?N//�/ÿ>�>//�>/?�/ÿ�/?�.>�/�///�>�>O��>/��N�÷�         
.>N�.?�?��?N�>�//?�/>��?N.>� 

¥ //�/�/>/?�/>/O���ÿ>��?�O�O�ÿ/>�/>ÿ/ �?O�O��/>ÿ/.>�/// 
Existing Target, Potential Target O/>�/>ÿ/ Segment �/>�/��ÿ/.
�/>ÿ/ Gen-Y O/>�/>ÿ/ Women O/ÿ�/>/.?�?�N/?N/� �/>N/�N�.//��?N�?�
�///?/>���>/�?O/O/>�÷/��?�N/ÿO/ÿN�>�/?��/>.O�ÿ�?��ÿ/�N�?N./N�÷�
/>�?�//�/�/> 

¥ �/>ÿ/ Gen-Z O/> Silver Age O/ÿ�/>/.?�?�N/?N/��>//�>/?�/ÿ
�/?�.>�/�///�>�>O��>/��N�÷�/>�?�//�/�/>  

¥ �/>ÿ/ Gen-X O/>�/>ÿ/ Family O/ÿ�/>/.?�?�N/?N/�/ÿ/��O?�///?�/>/
.>/>� �//�.?. O/>/?�?�/��?NN�?.��/N�÷�/>�?�//�/�/> 

10) �O>��>/./O>�N�/?/�N>.O/>�?��/>�/�>��>/�/>� (Community Network and 

Marketing Partnership) 

¥ .>�///�/��?��ÿ/�N�?N./�>/���>/N�.�??O�//�/?�/>/�>�N/O�N�O�
�>.�>�N�?./�?�/ÿ> �>//?N�/?/�ÿ>.�>/�ÿ/�N�?N./N�.�>/��N�÷�.?�.ÿ�/>�
N�?N/�?/�ÿ>�?NO/ÿ�ÿ//?/�>/N�>��>�O/>N.ÿ��>��>/�ÿ/�N�?N./O�ÿ           
�?��ÿ/�N�?N./�/>ÿ/N�÷>//>..?//?��>/���ÿ/�N�?N./O��?O��?N/ÿ>�N�/       
N�÷�.>N�.?�?��?N�>�//?��ÿ/�>/�ÿ/�N�?N./�>/���/��/>N�.N�.         
/>��?N.>� �>N�./��/ÿ/�O��>��/>ÿ/ Segment 

¥ //�/�/>.>�///�/��?��ÿ/�N�?N./�>/���>/N�./?�/>/�>�N/O�     
N�O��>.�>�N�?./�?� �>//?N�/?/�ÿ>.�>/�ÿ/�N�?N./N�.�>/��N�÷�
.?�.ÿ�/>�N�?N/�?/�ÿ>�?N�?��>��/// O/>�>/.?N/.>/�>/�/>�N�?N/
�>��?�N�÷�.>N�.?�?��?N�>�//?��ÿ/�>/�ÿ/�N�?N./�>/��O�/>�?�//�/�/> 
�>N�./��/ÿ/�O�//>.�/>ÿ/ Segment .�N/ÿ��/>ÿ/ Women �?N//�/ÿ> 
�>/���///?�>/N�?N//N.�N.ÿ��>��ÿ/�N�?N./�?��>/���ÿ/�N�?N./O/ÿ�/?N� 
O/>�?�N.�/�>.N�÷� Package �>/�ÿ/�N�?N./�>/��N�÷�.>N�.?�?��?N
�>�//?��ÿ/�>/�ÿ/�N�?N./�>/��O�/>�?�//� 

¥ /?��?� 3 �?/ �>/��/?�>/N�?N//N.�N.ÿ��>��ÿ/�N�?N./�?��>/���ÿ/�N�?N./
O/ÿ�/?N� O/>�?�N.�/�>.N�÷� Package �>/�ÿ/�N�?N./�>/��           
�>N�./��/ÿ/�O�//>.�/>ÿ/ Segment .�N/ÿ��/>ÿ/ Women �?N�>�//?�
�/>N�O��?ON�÷�/?��?� 2 �/>ÿ/ Hi-end �?N//�/ÿ>/?��?� 3 �?/ �>/��/?        
�>/./ÿ>�N�/?/�ÿ>.//�N/�ÿN�?N///��/>/.>�/�.�>.�>��ÿ>��ÿ>� N �?NN�÷�
�/>N.��ÿ�ÿ/�?��ÿ/�N�?N./
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1) �O>��/>�.?��N�>��>/�N/�N�?N./ (Product)

N�/O�//O/>�>��///�>/�N/�N�?N./
�//�O>N.�/�/>/N��N�N��/��>/��
�?NN�O�N/�/?�/�NN��>>O/>�N>.�O�

N�/O�//�>/�N/�N�?N.//?�/>/
.?�/.>N� .>/>/��/?�N�/?N.�N�O�>/
�/>/N//>>./�/�.�>��>/�NO/>
�/>/�O/��>/�/��?��N/�N�?N./

N�/O�//O/>�>��///�>/�N/�N�?N./
�//N�>�N/�>.O/O�?��N/�N�?N./N�>�
�>/N/?.�/?O �/>/N�O�/.?N O/>///?/
/? ��///�/��>/���O/��>N�

N�/O�//O/>�>��///�>/�N/�N�?N./
�///?�/>///>�//>.O/ON/?/��O>

�>�.>�O/>�O>�/��/��?N�?��//
N�?.��/�?��/>/�O/��>/

/O>�/>/>///O>��>.�/��?N/>/>��///?
�O>�/�N�?.��/�?��/>/�O/��>/

/?�/>�.?��N�>��>/�N/�N�?N.//?N�N 
N�N� �/��?N/>/>��/��>�O.���>�
�/>/N�O�N/�/?�/�NN�?N/�O>/�N>.

39.52%

60.28%

67.14%

69.26%

76.50%

77.92%

85.42%

34.57%

60.27%

68.90%

67.60%

75.87%

77.53%

84.87%

37.89%

60.20%

64.85%

69.58%

76.59%

75.32%

85.25%

39.58%

59.72%

68.31%

71.22%

77.65%

79.96%

85.94%

46.95%

60.30%

64.50%

71.75%

77.45%

78.50%

86.25%

40.73%

60.94%

67.62%

68.30%

76.64%

80.08%

85.77%

40.02%

60.87%

66.82%

65.58%

73.65%

74.10%

84.08%

35.29%

51.47%

58.82%

80.88%

64.71%

82.35%

89.71%

27.37%

47.37%

49.47%

57.89%

72.63%

80.00%

78.95%

36.73%

61.09%

67.27%

65.64%

76.36%

80.55%

85.45%

///

N=5,000 N=1,098 N=1,991 N=1,019 N=892 N=68 N=95 N=550N=2,000

Existing Target

N=3,000

Potential Target

N�/O�//O/>�>��///�>/�N/�N�?N./
�//�O>N.�/�/>/N��N�N��/��>/��
�?NN�O�N/�/?�/�NN��>>O/>�N>.�O�

N�/O�//O/>�>��///�>/�N/�N�?N./
�//N�>�N/�>.O/O�?��N/�N�?N./N�>�
�>/N/?.�/?O �/>/N�O�/.?N O/>///?/
/? ��///�/��>/���O/��>N�

N�/O�//�>/�N/�N�?N.//?�/>/
.?�/.>N� .>/>/��/?�N�/?N.�N�O�>/
�/>/N//>>./�/�.�>��>/�NO/>
�/>/�O/��>/�/��?��N/�N�?N./

N�/O�//O/>�>��///�>/�N/�N�?N./
�///?�/>///>�//>.O/ON/?/��O>

�>�.>�O/>�O>�/��/��?N�?��//
N�?.��/�?��/>/�O/��>/

/O>�/>/>///O>��>.�/��?N/>/>��///?
�O>�/�N�?.��/�?��/>/�O/��>/

/?�/>�.?��N�>��>/�N/�N�?N.//?N�N 
N�N� �/��?N/>/>��/��>�O.���>�
�/>/N�O�N/�/?�/�NN�?N/�O>/�N>.

4.07%

8.07%

10.97%

14.51%

18.79%

20.01%

23.58%

3.49%

7.85%

11.64%

13.91%

18.91%

20.26%

23.94%

3.47%

8.26%

10.73%

14.77%

18.02%

20.52%

24.23%

3.91%

7.53%

11.39%

14.41%

18.99%

20.18%

23.59%

4.94%

8.40%

9.96%

15.43%

18.60%

19.63%

23.04%

4.47%

8.47%

10.37%

14.90%

19.27%

19.82%

22.70%

4.69%

8.59%

11.01%

13.99%

18.74%

19.21%

23.77%

3.19%

5.88%

10.78%

18.38%

23.05%

14.95%

23.77%

2.11%

8.77%

9.65%

12.11%

20.88%

20.00%

26.48%

4.15%

9.91%

10.88%

12.21%

19.88%

19.58%

23.39%

///

N=5,000 N=1,098 N=1,991 N=1,019 N=892 N=68 N=95 N=550N=2,000

Existing Target

N=3,000

Potential Target

�/>��?N 4.79 �/>/�O/��>/O/>�/>/�>�//?��N/�>/�N/�N�?N./�>/��O�/�>��

�/>��?N 4.80 �>/�?�/O>�?��/>/.O>�?��/��/>/�O/��>/O/>�/>/�>�//?��N/�>/�N/�N�?N./�>/��O�/�>��
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�>��////ÿ/�O��>N�N�÷��>/�>
�ÿ/��>N� .>�ÿ/�N/�/?�/�ÿ�>/��

��//�N�O��?��?NN�÷�/?��>�>��?O��>N�N�?N/�?O/>�>�/>/>/O�/�O//ÿ �>/��/?�//.>�>..�� N.?./.>
�>�O� �ÿ/.�//.>�>.�///�>�>

N/?.�/?ÿ.?/>�÷��> />�?�O/>
/?���///�>/�� N�ÿ�  

N�/?N/�O�ÿ��>.

�?N/ÿ>.ÿ/�/>�?�?/>�/?�/>� �>��///N/?.�/?ÿ�>/�?�> 
�/?�O/ÿN�ÿ>�?�N�O�N �//��/?//ÿ///>��O?�ÿ>�

�/�>/N/?/� Collage Map �/>/�O/��>/�/��>/�N/�N�?N./�>/��O�/�>���/��/>N/ Focus Group  
�/>N�O� �O>��/>�.?��N�>��>/�N/�N�?N./ (Product)
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2) �O>��>�//>.�>��>/�N/�N�?N./ (Destination)

�>/���///?�>/�?�O.��  
/>�?�?/>� �/>/N�O�/.?N O/> 
.>/�/? ��///�/��O/��>N� 
�?N./O>�N/�/?�/�N�/��>/��

�>/���///?�>//?�/>.>N��N/./O>��?N/?
�/>/N��N�N��>�.�>�?�.�///
O/>///?//?N�/>�.�>�N�N>O�N

�>/���//�? �> O/>�/?��/>�
N�/O�//O/>�>��/// 
�>/�N/�N�?N./O//N N  
/.N>�./ON>N.//

�>/���///?�/>/./.�>/�>�
�///�>�> N��N�N� O/>O���N>��>�

O//N��N/�N�?N.//?N�N

�>/���?N�?O�/.?NO�N.O��>��N/�N�?N./
//?/.>/>/�N�?N//N.��?�N.O��>�

�N/�N�?N.///?�N�O

N�O��>/���?N�/O//O/O�/>�>/�>� 
�>/�N/�N�?N./N�?N/O/O�?��N/�N�?N./

N�>��/>/�/>�?�O�

�>/���///?/>�/?/�>/?��?�>�.>��?N
�N>N�?N/�?/ N�N� />�/?/�>�/? N�O��O�

N�O��>/���?N�O>N�>��>��/// 
�>/�N/�N�?N./�>///?� 
�>/�N/�N�?N./N�.�>/��

39.08%

48.06%

60.96%

66.06%

67.92%

69.60%

78.12%

78.14%

39.53%

48.33%

62.93%

66.37%

69.87%

68.00%

75.53%

75.07%

40.71%

48.27%

62.11%

64.21%

64.66%

68.76%

76.23%

78.14%

39.43%

48.67%

60.67%

65.49%

69.96%

71.42%

79.51%

79.41%

38.40%

47.65%

58.00%

65.60%

65.00%

72.00%

82.00%

82.75%

37.10%

48.18%

60.35%

69.38%

69.68%

68.89%

79.20%

79.00%

38.57%

46.30%

60.87%

65.81%

65.36%

67.38%

76.12%

74.33%

33.82%

36.76%

50.00%

58.82%

67.65%

70.59%

75.00%

85.29%

34.74%

36.84%

56.84%

55.79%

61.05%

48.42%

61.05%

82.11%

34.73%

49.82%

60.36%

67.27%

69.82%

67.64%

82.36%

76.18%

///

N=5,000 N=1,098 N=1,991 N=1,019 N=892 N=68 N=95 N=550N=2,000

Existing Target

N=3,000

Potential Target

�>/���///?�>//?�/>.>N��N/./O>��?N/?
�/>/N��N�N��>�.�>�?�.�///
O/>///?//?N�/>�.�>�N�N>O�N

�>/���///?�>/�?�O.��  
/>�?�?/>� �/>/N�O�/.?N O/> 
.>/�/? ��///�/��O/��>N� 
�?N./O>�N/�/?�/�N�/��>/��

�>/���///?�/>/./.�>/�>�
�///�>�> N��N�N� O/>O���N>��>�

O//N��N/�N�?N.//?N�N

�>/���//�? �> O/>�/?��/>�
N�/O�//O/>�>��/// 
�>/�N/�N�?N./O//N N  
/.N>�./ON>N.//

�>/���?N�?O�/.?NO�N.O��>��N/�N�?N./
//?/.>/>/�N�?N//N.��?�N.O��>�

�N/�N�?N.///?�N�O

N�O��>/���?N�/O//O/O�/>�>/�>� 
�>/�N/�N�?N./N�?N/O/O�?��N/�N�?N./

N�>��/>/�/>�?�O�

�>/���///?/>�/?/�>/?��?�>�.>��?N
�N>N�?N/�?/ N�N� />�/?/�>�/? N�O��O�

N�O��>/���?N�O>N�>��>��/// 
�>/�N/�N�?N./�>///?� 
�>/�N/�N�?N./N�.�>/��

4.34%

9.39%

10.57%

11.36%

14.55%

15.13%

16.82%

17.84%

4.41%

8.71%

13.21%

12.95%

14.83%

15.70%

14.41%

15.78%

4.34%

8.11%

13.77%

12.48%

15.32%

15.09%

14.94%

15.95%

4.22%

8.24%

13.00%

13.04%

15.62%

15.39%

14.49%

16.00%

4.04%

7.50%

12.27%

13.34%

16.63%

13.77%

14.88%

17.57%

4.40%

8.45%

11.19%

12.94%

17.75%

13.41%

14.51%

17.35%

4.11%

8.07%

13.19%

14.22%

13.19%

15.43%

14.53%

17.26%

8.33%

4.17%

4.90%

9.31%

23.53%

16.18%

17.89%

15.69%

5.96%

9.12%

16.49%

11.58%

11.40%

14.05%

18.77%

12.63%

4.18%

9.21%

14.15%

13.88%

14.30%

13.73%

13.61%

16.94%

///

N=5,000 N=1,098 N=1,991 N=1,019 N=892 N=68 N=95 N=550N=2,000

Existing Target

N=3,000

Potential Target

�/>��?N 4.81 �/>/�O/��>/O/>�/>/�>�//?��N/�>/�N/�N�?N./�>/��O�/�>��

�/>��?N 4.82 �>/�?�/O>�?��/>/.O>�?��/��/>/�O/��>/O/>�/>/�>�//?��N/�>/�N/�N�?N./�>/��O�/�>��
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�>/���?O/.>N��ÿ/./ÿ>��?N/?�/>/
N��N�ÿ��>�.�>�÷�.�///O/>
N�/>�.�>�N�ÿ>O�ÿ

�>��///�/�>/O.���>�/?���///O/>.>/�>�?O��>N�N/?.�/?ÿ�/>/?�>.>.�/ÿN�/>�.�>�

�>��///�/�>/�?.�ÿ�>�
�///�>�>O/>�ÿ>..>��?ÿ
�?�/>/�?N/?/?�/?�/�ÿN��N�ÿ� 

�ÿ>��?�N�÷�.?�.ÿ/� �//�/?��?��///�>�>  
�>��?O��ÿ/�N�/?N/��/?�/>�>.N�ÿO��N�?.�

�>��/////��>�/>/>/
�>/.�?�>/�/��ÿ/��>N�

/?�>/�?�N�.�>/N�?N/./ÿ>�
�?/>��?/>O/ÿ�ÿ/�N//>�/>��?�

�/�>/N/?/� Collage Map �/>/�O/��>/�/��>/�N/�N�?N./�>/��O�/�>���/��/>N/ Focus Group  
�/>N�O� �O>��>�//>.�>��>/�N/�N�?N./ (Destination)
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3) �O>��/>.��>/�N�>��>/�N/�N�?N./ (Tour Experience)

�?��N/�N�?N./N�O/?��>/�O/�/?��?NN�O�
/>�/N/�/? �/>�>/�O/.�/>/N�O/O�  
/?/>/.>� O/>�O/�/?��O/.//..>O/

�?��N/�N�?N./N�O/?��>/�N/.N//?/  
�/�.�/��N//?��O>/.N>��? O.NO� 

O��>/�N/.N//?/ O/>O�O�?�/>O/OO�N 
�?��N/�N�?N.//.N>�//�N/O/O/>�/��>�

�?��N/�N�?N./N�O/?��>/�O/�/?��?N
/�/>N��>���O��>/��

�?��N/�N�?N./N�O/?��/>.��>/�N�?N�?
�>�N/�>.O��O>�>��///�?NO.���>�
N/�/?�/�N �/>/N��N�N� /N//�?�

��O��>/���N/�N�?N./

�?��N/�N�?N./N�O/?��>/�?O/�?NN/>O�O.N
�?O/ />N�N�O�./O>��/>.��>/�N 
�>/O/O�>��N>�O>��/>/.>�O�N 

�?��N/�N�?N./N�O�/.N>��?

�?��N/�N�?N./N�O/?��>/./O>� 
�/>/.?/�?��N�?N�?�?���O��>/�� 

�N/�N�?N.//.N>�N.//.>�

�?��N/�N�?N.//?O.>��N/��/>.O/>/?O.>�
�//�.?.�//�/>.>�?NN//>�?N�?�
/>.?.O/>�N/�N�?N.//.?NO��>/��

58.86%

60.82%

67.72%

73.10%

73.54%

75.80%

80.44%

58.83%

60.70%

72.13%

71.17%

67.23%

73.77%

78.00%

57.74%

59.74%

70.40%

70.86%

73.59%

74.50%

76.23%

59.22%

61.83%

67.96%

73.28%

75.29%

77.55%

82.17%

58.90%

61.00%

61.10%

76.00%

83.00%

78.85%

84.10%

58.59%

61.53%

66.73%

76.55%

72.82%

76.45%

82.92%

59.75%

59.08%

65.02%

71.52%

70.40%

72.76%

78.92%

52.94%

51.47%

50.00%

76.47%

72.06%

77.94%

88.24%

62.11%

49.47%

50.53%

65.26%

76.84%

62.11%

65.26%

55.09%

62.36%

68.36%

71.82%

73.45%

75.09%

84.18%

///

N=5,000 N=1,098 N=1,991 N=1,019 N=892 N=68 N=95 N=550N=2,000

Existing Target

N=3,000

Potential Target

�?��N/�N�?N./N�O/?��>/�N/.N//?/  
�/�.�/��N//?��O>/.N>��? O.NO� 

O��>/�N/.N//?/O/>O�O�?�/>O/OO�N 
�?��N/�N�?N.//.N>�//�N/O/O/>�/��>�

�?��N/�N�?N./N�O/?��>/�O/�/?��?NN�O�
/>�/N/�/? �/>�>/�O/.�/>/N�O/O�  
/?/>/.>� O/>�O/�/?��O/.//..>O/

�?��N/�N�?N./N�O/?��>/�?O/�?NN/>O�O.N
�?O/ />N�N�O�./O>��/>.��>/�N 
�>/O/O�>��N>�O>��/>/.>�O�N 

�?��N/�N�?N./N�O�/.N>��?

�?��N/�N�?N./N�O/?��>/�O/�/?��?N
/�/>N��>���O��>/��

�?��N/�N�?N./N�O/?��/>.��>/�N�?N�?
�>�N/�>.O��O>�>��///�?NO.���>�
N/�/?�/�N �/>/N��N�N� /N//�?�

��O��>/���N/�N�?N./

�?��N/�N�?N.//?O.>��N/��/>.O/>/?O.>�
�//�.?.�//�/>.>�?NN//>�?N�?�
/>.?.O/>�N/�N�?N.//.?NO��>/��

�?��N/�N�?N./N�O/?��>/./O>� 
�/>/.?/�?��N�?N�?�?���O��>/�� 

�N/�N�?N.//.N>�N.//.>�
10.38%

10.56%

13.99%

14.10%

15.24%

17.85%

17.88%

10.10%

11.07%

13.54%

12.24%

17.87%

17.52%

17.66%

10.33%

10.81%

13.08%

14.57%

16.59%

16.91%

17.71%

10.37%

10.49%

13.95%

14.35%

15.09%

17.61%

18.14%

10.83%

9.79%

14.67%

16.88%

11.29%

18.33%

18.21%

10.37%

10.42%

15.18%

12.92%

14.54%

18.53%

18.04%

10.50%

10.58%

13.85%

14.31%

14.70%

18.74%

17.32%

6.62%

12.50%

15.69%

14.95%

14.70%

19.36%

16.18%

11.22%

12.81%

14.56%

17.72%

11.23%

16.14%

16.32%

9.91%

10.39%

12.79%

15.24%

14.55%

21.45%

15.67%

///

N=5,000 N=1,098 N=1,991 N=1,019 N=892 N=68 N=95 N=550N=2,000

Existing Target

N=3,000

Potential Target

�/>��?N 4.83 �/>/�O/��>/O/>�/>/�>�//?��N/�>/�N/�N�?N./�>/��O�/�>��

�/>��?N 4.84 �>/�?�/O>�?��/>/.O>�?��/��/>/�O/��>/O/>�/>/�>�//?��N/�>/�N/�N�?N./�>/��O�/�>��
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�>/��O.ÿO�O��>/�ÿ/.N//?/O/>
O�ÿ�÷�/>O/ÿO�ÿ�?��ÿ/�N�?N./
/.ÿ>�//�N/O/O/>�/��>�

/?.?�.ÿ�/>��>��ÿ/�>/�� 
/?�N/?N/� O/ÿ�ÿ//?/�ÿ>� N

/?�>��///./ÿ>��/>.��>/�ÿ
�>/�?N//��/>/�ÿ/��/>. 
�/>/.>�O�ÿ�?��ÿ/�N�?N./ N�ÿ� 
�>��///�/�.�>�/��>/��

�>/��/?�>��/�/>/>�>�.ÿ�>O��>/��/?�>/O�>�?/ÿ>�
/>/>/N�.���ÿ/��?N

/?/?��>N�.�ÿO/ÿ�ÿ//?/�?N
N�/>�N�/>�/>//ÿ>��>/N�?N./

N�ÿ/?��>/�ÿ/�/?��?NN�÷�/>�/N/�/? �/>�>/�ÿ/.�/>/N�O/O� /?//..>O/

�/�>/N/?/� Collage Map �/>/�O/��>/�/��>/�N/�N�?N./�>/��O�/�>���/��/>N/ Focus Group  
�/>N�O� �O>��/>.��>/�N�>��>/�N/�N�?N./ (Tour Experience)
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4) �O>�/>�>�>��>/�N/�N�?N./ (Price)

.>��O>O/>�/>�.?��N�>/��/? 
�/>/N//>>./�>��O>�/>�> 

O/>�/>/�>O/�N>

�/>/N//>>./�/�/>�>N/?N/ 
N�/?.�N�?.��?��>/�N/�N�?N./O�

�>/��/?N��?N/?N�/O�//O/>�>��///
�>/�N/�N�?N./�?N�/O>.�/>��?�

�>/�>�/>�>N�/O�//O/> 
�>��///�>/�N/�N�?N./�// 

/?�/>/N//>>./�>��O>�/>�>

�/>/�>O/�N>�>��O>�/>�>�/�
N�/O�//O/>�>��///�>/�N/�N�?N./

.>��O>O/>�/>�.?��N�>/��/?�>/
O.���O//?/�?N�?�N�� N//>>./ N�N� 
/>�> �>/O.��/?��/>�O/>//�/>.>

�/�.>��O> ///�?O�N/NO�O�O/�/>/ 
N�>��/��?NN�>��/>/�/>�

�/>/�>O/�N>�>��O>�/>�>�/��>/
�/>�>/�N/�N�?N./�>/�� N�N� �>/N/N>
N/?N/��/�N��N�O/��>N� �N>N�..>/ 

/�.>�>/�>�O/��>N� N�O��O�

67.74%

68.86%

75.34%

76.32%

77.94%

79.06%

62.23%

71.60%

76.30%

76.77%

78.53%

81.90%

68.40%

70.77%

71.95%

74.68%

79.14%

79.14%

68.31%

68.61%

76.24%

78.15%

78.00%

79.46%

76.00%

64.75%

73.90%

75.65%

77.05%

74.80%

67.71%

66.44%

77.33%

75.76%

76.84%

79.29%

65.70%

69.84%

75.22%

74.89%

77.58%

77.80%

63.24%

63.24%

77.94%

77.94%

72.06%

76.47%

67.37%

71.58%

45.26%

64.21%

72.63%

65.26%

70.91%

69.64%

76.91%

81.09%

76.18%

78.73%

///

N=5,000 N=1,098 N=1,991 N=1,019 N=892 N=68 N=95 N=550N=2,000

Existing Target

N=3,000

Potential Target

�/>/N//>>./�/�/>�>N/?N/ 
N�/?.�N�?.��?��>/�N/�N�?N./O�

�>/��/?N��?N/?N�/O�//O/>�>��///
�>/�N/�N�?N./�?N�/O>.�/>��?�

�/>/�>O/�N>�>��O>�/>�>�/�
N�/O�//O/>�>��///�>/�N/�N�?N./

�>/�>�/>�>N�/O�//O/> 
�>��///�>/�N/�N�?N./�// 

/?�/>/N//>>./�>��O>�/>�>

.>��O>O/>�/>�.?��N�>/��/? 
�/>/N//>>./�>��O>�/>�> 

O/>�/>/�>O/�N>

�/>/�>O/�N>�>��O>�/>�>�/��>/
�/>�>/�N/�N�?N./�>/�� N�N� �>/N/N>
N/?N/��/�N��N�O/��>N� �N>N�..>/ 

/�.>�>/�>�O/��>N� N�O��O�

.>��O>O/>�/>�.?��N�>/��/?�>/
O.���O//?/�?N�?�N�� N//>>./ N�N� 
/>�> �>/O.��/?��/>�O/>//�/>.>

�/�.>��O> ///�?O�N/NO�O�O/�/>/ 
N�>��/��?NN�>��/>/�/>�

13.00%

15.03%

17.38%

17.88%

18.03%

18.68%

14.57%

12.61%

18.98%

18.04%

18.57%

17.23%

13.62%

15.57%

17.64%

17.38%

17.10%

18.69%

12.67%

15.33%

17.34%

18.30%

17.63%

18.73%

10.64%

18.67%

14.97%

17.64%

17.24%

20.84%

12.41%

14.84%

17.29%

17.63%

19.53%

18.30%

13.66%

13.94%

17.22%

17.85%

18.36%

18.97%

11.76%

13.73%

15.44%

21.08%

18.87%

19.12%

17.37%

16.14%

14.56%

19.30%

12.98%

19.65%

15.06%

14.94%

18.21%

18.94%

16.21%

16.64%

///

N=5,000 N=1,098 N=1,991 N=1,019 N=892 N=68 N=95 N=550N=2,000

Existing Target

N=3,000

Potential Target

�/>��?N 4.85 �/>/�O/��>/O/>�/>/�>�//?��N/�>/�N/�N�?N./�>/��O�/�>��

�/>��?N 4.86 �>/�?�/O>�?��/>/.O>�?��/��/>/�O/��>/O/>�/>/�>�//?��N/�>/�N/�N�?N./�>/��O�/�>��
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�>/���?O�/>�>N//>>./  �>ÿ/�ÿ> 
N/?N/N�?.��?��>/�ÿ/�N�?N./O�
�>/��/?N ��?N /? N�/O�//O/>
�>��///�?N�/ÿ>.�/>��?�

�>/��//�O��/>.>N//>�/��>/
�?�>��///N�ÿ/.ÿ>�N//>>./

/?�?��?�ÿ//?/�?N//�///O//ÿ�
�ÿ/�N�?N./�?N/.?ÿ�/>N/��ÿ>�N�?.� 
N�ÿ� O�ÿ��?�

�>/��.>/>/�O/ÿ�ÿ//?/�ÿ/�N//> 
�?NN//>>�?��>//>O//ÿ��ÿ/�N�?N./N�ÿ�>/��/?/>/>///>�//>.N�ÿ�/��?N/>/>��/?�N�  

N�ÿ� �ÿ>/?�.ÿ//

/?�>/O.��/>�>�?N�?�N��O��>��>� N�ÿ� �?N.>��ÿ> �?N/ÿ>�/>/>/

�/�>/N/?/� Collage Map �/>/�O/��>/�/��>/�N/�N�?N./�>/��O�/�>���/��/>N/ Focus Group  
�/>N�O� �O>�/>�>�>��>/�N/�N�?N./ (Price)
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5) �O>��N/��>��>/�?��O>/�N>. (Place)

�>/���///?�>/�?��O>/�N>.N�/O�//O/>�>��///
�>/�N/�N�?N./�N>�N/O�N��N�>��>/�N/�N�?N./�/�

/��N�/.>�/?� N�N� �>/�N/�N�?N./O/N��/>N�.N�. 
.�>�?��>/�N/�N�?N./�>/��  

/�N/.�>��/>�>.?/�?��N�?�//?� N�O��O�

�>/���///?�>/�?��O>/�N>.N�/O�//O/>
�>��///�>/�N/�N�?N./�N>�//>�//>. 

�N/��>� N�N� �>/N�O>/N////��?�O��>� 
�>/�N/�N�?N./�N>� N �>/�/>�>.?/�?��N 

�N>�N/O�N��N�/��>/��N/�

�>/���///?�>/�?��O>/�N>.N�/O�// 
O/>�>��///�>/�N/�N�?N./�N>� 
�>/O/O�O//?/�/�N�/?/�N>.�>/�� 

�N/�N�?N.//?N� N //?/N/�O//

�>/���///?�>/�?��O>/�N>.N�/O�//
O/>�>��///�>/�N/�N�?N./�N>��?/O��

//?/N��N�O>N�?N./ (N�?N/�>.O��N���?//N)

/>./>N/?.�O/>�O//?/�N>�N  
�/��>/���/////.?�.N 

O��?NO��?N/�>N��?NN�O>�>�N�O�N>. 
 O/>/?�N��N.//

�>/���///?�>/�?��O>/�N>.N�/O�//O/>
�>��///�>/�N/�N�?N./�N>�/>��N�/?/�N>.

N��N�N/.?�?N�?�./?. N�N� N/O�N��N�N/�N�?N./ 
N/O�N��N AGODA, Trip Advisor N�O��O�

63.44%

63.96%

68.70%

73.76%

83.04%

84.70%

65.00%

62.60%

67.17%

74.40%

83.00%

84.80%

62.39%

65.12%

68.03%

73.59%

83.52%

84.43%

65.80%

64.84%

69.21%

75.79%

83.88%

84.68%

61.10%

66.00%

71.00%

72.80%

83.10%

84.55%

65.95%

61.73%

70.56%

71.74%

81.75%

85.48%

56.61%

63.12%

66.26%

71.75%

82.06%

84.19%

60.29%

54.41%

67.65%

70.59%

83.82%

88.24%

47.37%

65.26%

54.74%

73.68%

72.63%

71.58%

68.73%

62.55%

68.00%

74.55%

83.45%

82.73%

///

N=5,000 N=1,098 N=1,991 N=1,019 N=892 N=68 N=95 N=550N=2,000

Existing Target

N=3,000

Potential Target

�>/���///?�>/�?��O>/�N>.N�/O�//O/>
�>��///�>/�N/�N�?N./�N>�//>�//>. 

�N/��>� N�N� �>/N�O>/N////��?�O��>� 
�>/�N/�N�?N./�N>� N �>/�/>�>.?/�?��N 

�N>�N/O�N��N�/��>/��N/�

�>/���///?�>/�?��O>/�N>.N�/O�//O/>
�>��///�>/�N/�N�?N./�N>�N/O�N��N�>� 
�>/�N/�N�?N./�/�/��N�/.>�/?� N�N�  

�>/�N/�N�?N./O/N��/>N�.N�.  
.�>�?��>/�N/�N�?N./�>/��  

/�N/.�>��/>�>.?/�?��N�?�//?� N�O��O�

�>/���///?�>/�?��O>/�N>.N�/O�// 
O/>�>��///�>/�N/�N�?N./�N>� 
�>/O/O�O//?/�/�N�/?/�N>.�>/�� 

�N/�N�?N.//?N� N //?/N/�O//

�>/���///?�>/�?��O>/�N>.N�/O�//O/>
�>��///�>/�N/�N�?N./�N>�/>��N�/?/�N>.

N��N�N/.?�?N�?�./?. N�N� N/O�N��N�N/�N�?N./ 
N/O�N��N AGODA, Trip Advisor N�O��O�

�>/���///?�>/�?��O>/�N>.N�/O�//
O/>�>��///�>/�N/�N�?N./�N>��?/O��

//?/N��N�O>N�?N./ (N�?N/�>.O��N���?//N)

/>./>N/?.�O/>�O//?/�N>�N  
�/��>/���/////.?�.N 

O��?NO��?N/�>N��?NN�O>�>�N�O�N>. 
 O/>/?�N��N.//

11.70%

13.00%

15.20%

18.02%

19.25%

22.83%

11.72%

12.65%

15.10%

18.25%

19.86%

22.42%

11.85%

12.31%

14.60%

17.97%

19.85%

23.42%

11.03%

13.22%

15.96%

18.40%

18.70%

22.69%

11.66%

13.54%

15.36%

17.68%

18.31%

23.45%

11.60%

13.20%

15.82%

17.55%

19.14%

22.69%

13.08%

13.15%

13.53%

17.77%

19.86%

22.61%

10.05%

10.30%

14.71%

18.38%

24.26%

22.30%

16.67%

10.53%

12.10%

18.60%

20.00%

22.10%

12.06%

11.45%

15.58%

18.06%

19.30%

23.55%

///

N=5,000 N=1,098 N=1,991 N=1,019 N=892 N=68 N=95 N=550N=2,000

Existing Target

N=3,000

Potential Target

�/>��?N 4.87 �/>/�O/��>/O/>�/>/�>�//?��N/�>/�N/�N�?N./�>/��O�/�>��

�/>��?N 4.88 �>/�?�/O>�?��/>/.O>�?��/��/>/�O/��>/O/>�/>/�>�//?��N/�>/�N/�N�?N./�>/��O�/�>��
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/?�>/.?N/.>//?�N���ÿ//?/�>/
�ÿ/�N�?N./��N/O�N��ÿ/.ÿ>�N�÷�
�>��>/�/�/��ÿ�/�?NN�?N/�?/N�ÿ

/?�>/�?�/>N/��ÿ O/ÿ�ÿ//?/O/>
�?/�ÿ>.O�O�N���>/�ÿ/�N�?N./

/? Application //?/.?N/�?NO/ÿ�ÿ//?/
/>�>�/>� �÷/��?�/>��>�?�

�?��?/�ÿ>.N�/O�//�>/�ÿ/�N�?N./
�ÿ>��>/O/ÿ�ÿ//?/�/�N/�O//

�?�//?�/?�>/�/>�>.?/�?��ÿ
O//ÿ��ÿ/�N�?N./O/>N�.�>/

�?��?/�ÿ>.N�/O�//O/>
�>��///�>/�ÿ/�N�?N./�ÿ>�
N/O�N��ÿ�>��>/�ÿ/�N�?N./�/�
/��ÿ�/.>�/?�O/>N�/?/�ÿ>.
�>/��

/?�>/�/>�>.?/�?��ÿ�>.O�O�N��
�>�//��/?/N�?N./�>�N�/�?.�ÿ

�>/��/?�>/.?N/.>/��>�>�
N�.�>/ //?//?�.?�?�

�/�>/N/?/� Collage Map �/>/�O/��>/�/��>/�N/�N�?N./�>/��O�/�>���/��/>N/ Focus Group  
�/>N�O� �O>��N/��>��>/�?��O>/�N>. (Place)
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6) �O>��>/�/>�>.?/�?��N�>��>/�N/�N�?N./ (Promotion)

�>/���N/�N�?N./.>/>/��O>N.�/�O//?/ 
�N/�N�?N./N�.?��?��N/�N�?N./N�ON�.�/� 
�N>�.?N/�/>N.�//�N/�N N�N� Facebook, 
Line, Instagram, YouTube, TikTok

�>/���///?�>/�/>�>.?/�?��N 
�>/�N/�N�?N./�>/���N>��>��/ N�N�  

�>/.?N/.>/O���>��N/�>� (�/��N/)

�>/���//.N��N>/.>/ �O//?/�/>//?OO//N N 
N�?N/�/>�>O��/>/.�O��/��?��N/�N�?N./O/O

N�O>/>N�?N./O��>/��/.N>�./ON>N.//

�>/���//O�O�>/�/>�>.?/�?��N�>/��
�N>�/>.�>/�N/�N�?N./�>�N�/�?.�N />�.>

�>/���//�/>�>.?/�?��NN�?N./�?�
N�.�>/�>N./ (Events) .>.O� 

�>/��O/O�?��N/�N�?N.//?�/?O/.?NN.//

�>/���//O�O�>/�/>�>.?/�?��N 
�>/���N>�N/O�N��N�N/�N�?N./

�>/���//O�O�>/�/>�>.?/�?��N�N>�/?�O�� 
Direct mail N�N� �>/.N��O//?/�N>� 
�>�N�/.?��N/?/�?/�O/./>�� SMS  
//?/�N>� Line ID �/��?��N/�N�?N./

�>/���//.N��/>�>.?/�?��N/>�/?/ 
�?NN�O/?�O/OO�N�?��N/�N�?N./ 
N�O/?��/>�/.N>�./ON>N.//

�>/���//O�O�>/�/>�>.?/�?��N�N>� 
.?N/.>N��>/�N (Publication) N�N� �>�..>/ 

Ebook �?NN�?N./�O/��?��>/�N/�N�?N./
43.04%

43.32%

51.56%

62.94%

63.34%

65.26%

69.28%

71.56%

80.52%

42.13%

48.50%

50.97%

62.53%

60.30%

63.73%

72.90%

71.43%

78.93%

44.08%

44.54%

52.64%

63.21%

60.38%

65.66%

69.95%

69.31%

81.24%

44.55%

44.00%

51.93%

65.19%

63.79%

64.59%

69.16%

72.33%

82.37%

44.40%

52.45%

63.55%

67.90%

67.55%

63.85%

71.75%

82.90%

41.61%

40.14%

52.01%

63.89%

63.00%

64.47%

69.28%

73.11%

81.16%

40.02%

43.95%

48.88%

56.50%

66.37%

67.15%

68.72%

70.85%

74.78%

45.59%

52.94%

58.82%

60.29%

57.35%

73.53%

70.59%

86.76%

44.21%

40.00%

49.47%

63.16%

53.68%

68.42%

81.05%

41.82%

43.09%

52.91%

66.73%

58.73%

64.36%

71.64%

72.36%

81.82%

///

N=5,000 N=1,098 N=1,991 N=1,019 N=892 N=68 N=95 N=550N=2,000

Existing Target

N=3,000

Potential Target

�>/���N/�N�?N./.>/>/��O>N.�/�O//?/ 
�N/�N�?N./N�.?��?��N/�N�?N./N�ON�.�/� 
�N>�.?N/�/>N.�//�N/�N N�N� Facebook, 
Line, Instagram, YouTube, TikTok

�>/���///?�>/�/>�>.?/�?��N 
�>/�N/�N�?N./�>/���N>��>��/ N�N�  

�>/.?N/.>/O���>��N/�>� (�/��N/)

�>/���//O�O�>/�/>�>.?/�?��N�>/��
�N>�/>.�>/�N/�N�?N./�>�N�/�?.�N />�.>

�>/���//.N��N>/.>/ �O//?/�/>//?OO//N N 
N�?N/�/>�>O��/>/.�O��/��?��N/�N�?N./O/O

N�O>/>N�?N./O��>/��/.N>�./ON>N.//

�>/���//O�O�>/�/>�>.?/�?��N 
�>/���N>�N/O�N��N�N/�N�?N./

�>/���//O�O�>/�/>�>.?/�?��N�N>�/?�O�� 
Direct mail N�N� �>/.N��O//?/�N>� 
�>�N�/.?��N/?/�?/�O/./>�� SMS  
//?/�N>� Line ID �/��?��N/�N�?N./

�>/���//�/>�>.?/�?��NN�?N./�?�
N�.�>/�>N./ (Events) .>.O� 

�>/��O/O�?��N/�N�?N.//?�/?O/.?NN.//

�>/���//O�O�>/�/>�>.?/�?��N�N>� 
.?N/.>N��>/�N (Publication) N�N� �>�..>/ 

Ebook �?NN�?N./�O/��?��>/�N/�N�?N./

�>/���//.N��/>�>.?/�?��N/>�/?/ 
�?NN�O/?�O/OO�N�?��N/�N�?N./ 
N�O/?��/>�/.N>�./ON>N.//

4.92%

7.33%

9.60%

9.70%

10.20%

10.63%

11.03%

13.37%

23.22%

5.99%

6.91%

9.16%

9.78%

9.86%

11.35%

10.90%

13.19%

22.86%

4.40%

7.39%

9.55%

10.05%

10.34%

10.35%

10.55%

12.39%

24.98%

5.15%

7.73%

8.95%

9.74%

9.99%

10.56%

10.04%

13.85%

23.99%

3.30%

7.98%

10.27%

9.56%

10.73%

9.53%

11.23%

13.63%

23.77%

4.07%

6.90%

9.99%

9.90%

10.29%

10.81%

11.14%

13.53%

23.37%

6.00%

6.88%

10.69%

8.90%

10.43%

10.86%

13.73%

13.34%

19.17%

2.21%

6.62%

13.48%

9.07%

9.56%

12.75%

11.52%

12.99%

21.80%

5.09%

3.16%

6.84%

7.19%

7.19%

10.35%

14.91%

21.93%

23.34%

5.73%

6.70%

8.33%

9.24%

9.03%

12.30%

9.79%

13.82%

25.06%

///

N=5,000 N=1,098 N=1,991 N=1,019 N=892 N=68 N=95 N=550N=2,000

Existing Target

N=3,000

Potential Target

�/>��?N 4.89 �/>/�O/��>/O/>�/>/�>�//?��N/�>/�N/�N�?N./�>/��O�/�>��

�/>��?N 4.90 �>/�?�/O>�?��/>/.O>�?��/��/>/�O/��>/O/>�/>/�>�//?��N/�>/�N/�N�?N./�>/��O�/�>��
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�>/��.?N/.>/�?��?��ÿ/�N�?N./N�ÿ
N�.�/��ÿ>�.?N///�N/�ÿ N�ÿ� 
Facebook, Line, Instagram, 

YouTube, TikTok

/?�>/O/ÿ�ÿ//?/�>/�ÿ/�N�?N./�ÿ>� 
�>/.O�� QR Code

.?N/.>/�ÿ/./?�.>��///�>�>�?N 
Unseen .>�ÿ/�/?�/?�/�ÿ

�/>�>.?/�?��ÿ�>/���ÿ>�/>.�>/
�ÿ/�N�?N./�>�N�/�?.�ÿ />�.>

/?�>/O�ÿ Influencer �?N.�/
/>///��?NN/ÿN�.N/O�

O�ÿ.?N/O�/?�O�� /?�?N/ �?N.�/O� 
Social Media N�?N//?�N���>��///

�>/�/�N�?N./O���>��ÿ/�>�
�?O�/?�O��//�N/�ÿO/>//�N/�ÿ

/?�>////�ÿ//?/O//ÿ��ÿ/�N�?N./
�?N//>�//>.N/ÿO�N/O�N��ÿN�?./

�/�>/N/?/� Collage Map �/>/�O/��>/�/��>/�N/�N�?N./�>/��O�/�>���/��/>N/ Focus Group  
�/>N�O� �O>��>/�/>�>.?/�?��N�>��>/�N/�N�?N./ (Promotion)
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7) �O>��/>�/��>/O/O�/>�>/�>��>/�N/�N�?N./ (Process)

/?�N/��>��>/�>��N/.?N/.>/N�?N/
./��>/�O//?/O//N��N/�N�?N./  
/>//N>��?��N/�N�?N./�?��>/�� 

�N/�N�?N./�?N.>�/� //�N/O/ �//�.?.

�//�?�N�/?.//>��/�N�O>��/>/�//�.?.
N/O/.N>��/��O/� N�N� />��/�NN���?O
.O>//?��>/�O>�>��/// //?/�?�N�/?./

/>��/�N�O>��>//?�/>�.>�>/N�?O/��O� 
N�O��O� .>/>/�O�O�>�N�O�?��?

/?/>���>��O//?/ //?/.?�.N�O//?/O/O
�/>�>/N�?N./�?��>/���N/�N�?N./�?N/?�N��
O/>�?��N/�N�?N./.>/>/�.?��O��O//?/

O//N��N/�N�?N./N�O�O/.��N/�

/>���?O��/��>/�>��N/./��>/ �>/
�/��?N�?� �/>�?N��>/N�O>�?� �///?

�/>/.>�/�//�N/O/O/>/?�/>.>��>.>�

�?��N/�N�?N./.>/>/��/��?N�?�  
�>/�/>�>//?N�N �N>�/>��/?�N�/?�> 

�N>� N N�O ///�>�.>/>/��O>/> 
�N>O�O�N>.�N>�/>��/?�N�/?�>�N>� N N�O

�>/���//O/O�O//?/N�?N./�?��>/��>�?�>
�?/�/��?��N/�N�?N./N/O/.N>��?�N�� 
.>/>/���>�?�>�>/N�O�N>.N/N�?��O/�

61.22%

71.32%

72.62%

75.52%

79.60%

81.42%

62.77%

72.63%

73.77%

71.13%

79.77%

81.73%

61.48%

72.50%

73.50%

74.68%

77.96%

78.69%

60.67%

72.53%

73.08%

77.00%

79.26%

82.97%

58.90%

69.35%

70.90%

82.10%

79.35%

80.95%

61.92%

72.13%

72.23%

76.45%

81.16%

82.43%

61.32%

66.26%

70.96%

72.20%

80.61%

80.16%

66.18%

70.59%

61.76%

82.35%

77.94%

75.00%

58.95%

57.89%

62.11%

75.79%

66.32%

69.47%

61.27%

74.18%

73.27%

73.45%

80.73%

85.45%

///

N=5,000 N=1,098 N=1,991 N=1,019 N=892 N=68 N=95 N=550N=2,000

Existing Target

N=3,000

Potential Target

/?�N/��>��>/�>��N/.?N/.>/N�?N/
./��>/�O//?/O//N��N/�N�?N./  
/>//N>��?��N/�N�?N./�?��>/�� 
�N/�N�?N./�?N.>�/� //�N/O/

/>���?O��/��>/�>��N/./��>/ �>/
�/��?N�?� �/>�?N��>/N�O>�?� �///?

�/>/.>�/�//�N/O/O/>/?�/>.>��>.>�

�//�?�N�/?.//>��/�N�O>��/>/�//�.?.
N/O/.N>��/��O/� N�N� />��/�NN���?O
.O>//?��>/�O>�>��/// //?/�?�N�/?./

/>��/�N�O>��>//?�/>�.>�>/N�?O/��O� 
N�O��O� .>/>/�O�O�>�N�O�?��?

�?��N/�N�?N./.>/>/��/��?N�?�  
�>/�/>�>//?N�N �N>�/>��/?�N�/?�> 

�N>� N N�O ///�>�.>/>/��O>/> 
�N>O�O�N>.�N>�/>��/?�N�/?�>�N>� N N�O

/?/>���>��O//?/ //?/.?�.N�O//?/O/O
�/>�>/N�?N./�?��>/���N/�N�?N./�?N/?�N��
O/>�?��N/�N�?N./.>/>/�.?��O��O//?/

O//N��N/�N�?N./N�O�O/.��N/�

�>/���//O/O�O//?/N�?N./�?��>/��>�?�>
�?/�/��?��N/�N�?N./N/O/.N>��?�N�� 
.>/>/���>�?�>�>/N�O�N>.N/N�?��O/�

9.30%

16.33%

17.28%

17.71%

17.92%

21.46%

9.56%

14.36%

18.10%

18.22%

18.47%

21.29%

9.76%

15.21%

18.12%

17.47%

18.52%

20.92%

9.03%

16.38%

17.55%

17.31%

18.05%

21.68%

8.91%

19.28%

16.04%

16.94%

17.11%

21.72%

9.58%

16.60%

17.16%

18.27%

17.29%

21.10%

9.00%

17.26%

15.79%

18.24%

17.64%

22.07%

10.78%

12.99%

18.38%

19.12%

16.67%

22.06%

13.85%

20.18%

15.79%

16.49%

14.04%

19.65%

10.27%

14.40%

18.76%

17.00%

17.45%

22.12%

///

N=5,000 N=1,098 N=1,991 N=1,019 N=892 N=68 N=95 N=550N=2,000

Existing Target

N=3,000

Potential Target

�/>��?N 4.91 �/>/�O/��>/O/>�/>/�>�//?��N/�>/�N/�N�?N./�>/��O�/�>��

�/>��?N 4.92 �>/�?�/O>�?��/>/.O>�?��/��/>/�O/��>/O/>�/>/�>�//?��N/�>/�N/�N�?N./�>/��O�/�>��
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/?�ÿ/��>��>/�>��ÿ/.?N/.>/N�?N/
./��>/�ÿ//?/O//ÿ��ÿ/�N�?N./ 
/>//ÿ>��?��ÿ/�N�?N./�?��>/��
�ÿ/�N�?N./�?N.>�/� //�N/O/

/?�/>�>/ QR .O���ÿ>.N�>�N�ÿ 
.>�/�O/>�//�.?.�/ÿ>

N�>N/�>���/�.>�>/O/ÿ�//��/>/ 
O�/ÿ�/>N/��?N�?�>��///O/>�?N�?�

O��>��///�?N/?�/>/�ÿ>�>.
�ÿ/��>��?O�/>��/�ÿ�÷/��?�N.//

�>/N�/ �>��ÿ/�ÿ>�N/�ÿ//?/N���>/��N�?N/./��>/N�/O�//  
�/��?N�?�/?�/>/.>�/�//�N/O/O/>/?�/>.>��>.>�

�ÿ / �� > �� > /�> � �ÿ / .?N / . > / 
Official N�?N/./��>/�ÿ//?/O//ÿ�
�ÿ/�N�?N./ />//ÿ>��?��ÿ/�N�?N./�?�
�>/���ÿ/�N�?N./�?N.>�/� //�N/O/

�>/��/�///>�/�>/�ÿ>�
�/>/�//�.?.�/�?�ÿ>�N

�/�>/N/?/� Collage Map �/>/�O/��>/�/��>/�N/�N�?N./�>/��O�/�>���/��/>N/ Focus Group  
�/>N�O� �O>��/>�/��>/O/O�/>�>/�>��>/�N/�N�?N./ (Process)
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8) �O>��>�/>�/�?OO/O�/>�>/�>/�N/�N�?N./ (People)

N��N/�?O�O>N�?N./�///?OO/>N�O>O� 
N�?N./�?��>/��N�O�/.N>��?

N��N/�?O�O>N�?N./.>/>/�O/O�O>O�>�O>N�?N./
�?��>/��>�?�>�?/�/��?��N/�N�?N./ 
�?NN//>>./�?�/? ��///�O/��>N�

N��N/�?O�O>N�?N./.>/>/�O/O�O>O�>�O> 
N�?N./�?��>/��>�?�>�?/�/��?��N/�N�?N./ 

�?NN//>>./�?�..>�O/�/O// 
O/>�/?�.>�/�///�>�>O��O/��>N�

N��N/�?O�O>N�?N./�//N�O� 
���?N/>.?./.?NO��>/��

�>�.>�O/>�/>/N�O/O�O/O�/>�>/�/� 
�?O�?NN�?N./�O/� N�N� N�O>�/��?N�?�  

��?��>��>.�/��?N/>/>� ��?��>� 
�?�/� ��?��>���.O>. N�O��O�

N��N/�?O�O>N�?N./�///?/?�O���>/�O>N.�/
�/>//?O/.?/>�?��>�O/��>N��/��>/�� 

�?N�N>.�O�.>/>/�N�O>O�N�O�N>.

N��N/�?O�O>N�?N./.>/>/��/��O>�>/�/�
�?��N/�N�?N./N�O/.N>��?��O/� �?�N��

�/>/N�O�/>�/ �/>//?�OO>O� �/O// 
O/O�/>/�N/.N//?/ O/>�/>/.>O/O.O/

O�N/O.�/���O��>/��
57.82%

62.10%

62.54%

64.72%

65.48%

68.80%

69.88%

71.48%

58.30%

61.70%

65.90%

66.47%

60.40%

67.97%

68.30%

66.10%

58.56%

57.29%

61.84%

63.66%

64.48%

67.76%

67.67%

67.58%

58.11%

62.53%

63.69%

65.49%

68.46%

69.41%

72.83%

74.13%

57.10%

62.70%

57.50%

62.10%

73.10%

70.05%

72.25%

79.55%

56.82%

64.87%

63.69%

65.65%

64.87%

70.46%

69.28%

73.41%

57.40%

63.90%

59.53%

63.23%

60.76%

66.82%

66.70%

68.16%

57.35%

50.00%

57.35%

66.18%

69.12%

63.24%

70.59%

69.12%

58.95%

52.63%

49.47%

56.84%

64.21%

48.42%

63.16%

50.53%

53.45%

58.55%

65.64%

63.82%

65.27%

68.00%

71.45%

73.27%

///

N=5,000 N=1,098 N=1,991 N=1,019 N=892 N=68 N=95 N=550N=2,000

Existing Target

N=3,000

Potential Target

N��N/�?O�O>N�?N./.>/>/�O/O�O>O�>�O>N�?N./
�?��>/��>�?�>�?/�/��?��N/�N�?N./ 
�?NN//>>./�?�/? ��///�O/��>N�

N��N/�?O�O>N�?N./.>/>/�O/O�O>O�>�O> 
N�?N./�?��>/��>�?�>�?/�/��?��N/�N�?N./ 

�?NN//>>./�?�..>�O/�/O// 
O/>�/?�.>�/�///�>�>O��O/��>N�

N��N/�?O�O>N�?N./�///?/?�O���>/�O>N.�/
�/>//?O/.?/>�?��>�O/��>N��/��>/�� 

�?N�N>.�O�.>/>/�N�O>O�N�O�N>.

�>�.>�O/>�/>/N�O/O�O/O�/>�>/�/� 
�?O�?NN�?N./�O/� N�N� N�O>�/��?N�?�  

��?��>��>.�/��?N/>/>� ��?��>� 
�?�/� ��?��>���.O>. N�O��O�

N��N/�?O�O>N�?N./�///?OO/>N�O>O� 
N�?N./�?��>/��N�O�/.N>��?

�/>/N�O�/>�/ �/>//?�OO>O� �/O// 
O/O�/>/�N/.N//?/ O/>�/>/.>O/O.O/

O�N/O.�/���O��>/��

N��N/�?O�O>N�?N./.>/>/��/��O>�>/�/�
�?��N/�N�?N./N�O/.N>��?��O/� �?�N��

N��N/�?O�O>N�?N./�//N�O� 
���?N/>.?./.?NO��>/��

10.58%

11.02%

11.13%

11.98%

12.58%

13.42%

14.44%

14.85%

9.95%

10.85%

11.42%

12.06%

12.93%

14.46%

13.80%

14.53%

10.34%

11.34%

11.78%

12.64%

12.33%

13.26%

14.22%

14.09%

10.98%

10.40%

11.00%

11.73%

12.72%

13.23%

14.33%

15.61%

11.52%

11.29%

10.70%

11.87%

12.04%

11.85%

15.39%

15.34%

9.96%

11.81%

10.24%

11.75%

12.92%

13.33%

15.01%

14.98%

10.67%

11.15%

11.68%

12.00%

12.16%

14.10%

14.28%

13.96%

13.24%

9.07%

11.27%

12.99%

9.80%

14.95%

13.73%

14.95%

15.09%

11.05%

17.02%

8.42%

10.00%

11.23%

12.10%

15.09%

10.30%

9.90%

11.76%

12.61%

13.82%

13.64%

12.64%

15.33%

///

N=5,000 N=1,098 N=1,991 N=1,019 N=892 N=68 N=95 N=550N=2,000

Existing Target

N=3,000

Potential Target

�/>��?N 4.93 �/>/�O/��>/O/>�/>/�>�//?��N/�>/�N/�N�?N./�>/��O�/�>��

�/>��?N 4.94 �>/�?�/O>�?��/>/.O>�?��/��/>/�O/��>/O/>�/>/�>�//?��N/�>/�N/�N�?N./�>/��O�/�>��
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�?ÿ�?N�?N./.>/>/�O/ÿ�?O�>�?
N�?N./�?��>/��>�?�>�?/�/�  
�?��ÿ/�N�?N./�?NN//>>./�?�
/?���///�ÿ/��>N�

//��?�>��÷/?/ 
�?N/?N/?N/�N/ÿ>�/��>/��

�>/��O/ÿ�ÿ//?/N�>�/>�N�?N./�?�O//ÿ��ÿ/�N�?N./N�ÿ N�ÿ� �/?�.>�/�ÿ>� N 
/?�>/N/ÿ>N/?N/��/>/?�>.>.�/ÿ�/�O//ÿ��ÿ/�N�?N./N�ÿ�ÿ>.�O�

��O��>/��/?/?�.>.?.�? ��>�?�>
�ÿ/�?��ÿ/�N�?N./�ÿ/.N/�/?

��O��>/�� N��ÿ O/>N�ÿ>/�ÿ>�?N�ÿ/�/?�/.ÿ>��?

�/�>/N/?/� Collage Map �/>/�O/��>/�/��>/�N/�N�?N./�>/��O�/�>���/��/>N/ Focus Group  
�/>N�O� �O>��>�/>�/�?OO/O�/>�>/�>/�N/�N�?N./ (People)



163

9) �O>�/?�/�>�?O��?N�>��>/�N/�N�?N./ (Physical Evidence)

�?N�?��///?�/>/.>�/� N�O�.?�.N/� 
.>/>� N�O�/>N�?.�N/?.�/O/.

/?�>//�>/?�/N�/?�.>�/ 
�///�>�>O��>/��

�/>N/�N�.//��?N�?��///? 
/>���>/�?O/O/>�O/��?�N/NO/ON�>�

/?��/>.O�N�?��N/�N�?N./

/O/��OO>�///?�/>/.>/>� �//�.?. 
O/>/?�O>�/��?NN�?.��/

/>/>/�//.>/>/��O>N.�/�/>/N�O��O/��>N�  
/?O/ON/?/�//>�//>.��>� O/>/?�/>/>��?N 

N�?.��/�N/�/>/�O/��>/�/��?��N/�N�?N./

�>/�/�>�/��.N�N�?N/N�O>�>��>/�� 
�///?�/>/.>�/� O/>�//�.?.

/?�O>.�/�N.O��>��?N�?�N�� //?//? 
�>/O.��/?N.O��>��>/N�O>�>��>/��O�  

Google Map N�O//>.N.O��>�

/>/>/O/>�OO>�?N/�///?�/>/.>/>�  
�?�.>�/?�/�>

�>/���//�?�N�/?./.>�>/�?�N.� 
�?O��>� N�N� N��O> �OO>�/>�>  

N/O/.N>��/��O/�

�?N�?� N�N� �O>�N/?/� />�>/ �// 
N//>>./�?��/>���/��>/��

�>/���/>.�>�//.>/>N�O��>/  
N�N� N.?.�/��/� �>N� �/?� O/>�.> 35.42%

39.72%

51.46%

55.54%

62.36%

64.00%

64.10%

66.38%

67.66%

70.08%

72.92%

34.70%

34.03%

52.10%

51.90%

62.83%

64.37%

63.67%

71.03%

74.33%

72.23%

76.53%

34.43%

37.25%

52.91%

53.19%

62.30%

62.93%

62.48%

66.85%

69.58%

71.68%

69.67%

35.76%

42.94%

50.58%

58.01%

63.34%

62.98%

64.59%

66.60%

67.00%

69.81%

74.59%

36.50%

48.25%

50.50%

61.00%

61.65%

63.45%

64.75%

59.40%

57.65%

66.85%

67.50%

34.25%

40.43%

49.95%

54.56%

62.51%

65.06%

66.44%

67.71%

64.97%

70.07%

73.41%

37.22%

34.75%

53.36%

54.04%

60.09%

66.37%

62.33%

63.79%

69.84%

68.72%

72.65%

36.76%

48.53%

47.06%

60.29%

61.76%

48.53%

58.82%

55.88%

67.65%

64.71%

75.00%

50.53%

28.42%

48.42%

37.89%

48.42%

37.89%

41.05%

48.42%

54.74%

69.47%

50.53%

37.09%

45.64%

51.27%

59.09%

56.55%

63.82%

65.09%

71.27%

67.82%

69.45%

77.09%

///

N=5,000 N=1,098 N=1,991 N=1,019 N=892 N=68 N=95 N=550N=2,000

Existing Target

N=3,000

Potential Target

�?N�?��///?�/>/.>�/� N�O�.?�.N/� 
.>/>� N�O�/>N�?.�N/?.�/O/.

�/>N/�N�.//��?N�?��///?/>���>/
�?O/O/>�O/��?�N/NO/ON�>�/?��/>.O�N�?�

�N/�N�?N./

/?�>//�>/?�/N�/?�.>�/�///�>�>O�
�>/��

/O/��OO>�///?�/>/.>/>� �//�.?. 
O/>/?�O>�/��?NN�?.��/

/?�O>.�/�N.O��>��?N�?�N�� //?//?�>/
O.��/?N.O��>��>/N�O>�>��>/��O�  

Google Map N�O//>.N.O��>�

�>/�/�>�/��.N�N�?N/N�O>�>��>/���//
/?�/>/.>�/� O/>�//�.?.

/>/>/�//.>/>/��O>N.�/�/>/N�O��O/��>N� /?
O/ON/?/�//>�//>.��>� O/>/?�/>/>��?NN�?.�

�/�N/�/>/�O/��>/�/��?��N/�N�?N./

/>/>/O/>�OO>�?N/�///?�/>/.>/>�  
�?�.>�/?�/�>

�>/���//�?�N�/?./.>�>/�?�N.� 
�?O��>� N�N� N��O> �OO>�/>�>  

N/O/.N>��/��O/�

�?N�?� N�N� �O>�N/?/� />�>/  
�//N//>>./�?��/>���/��>/��

�>/���/>.�>�//.>/>N�O��>/ N�N� 
N.?.�/��/� �>N� �/?� O/>�.>

3.97%

4.51%

6.18%

6.51%

9.15%

9.30%

9.85%

11.87%

12.10%

12.23%

14.33%

3.97%

2.49%

6.18%

5.11%

8.52%

9.11%

9.43%

13.16%

13.10%

13.22%

15.71%

3.76%

4.40%

6.92%

5.82%

9.08%

9.30%

10.03%

12.23%

12.57%

12.11%

13.78%

4.10%

4.77%

5.82%

6.87%

9.36%

8.73%

9.85%

11.64%

11.87%

12.63%

14.36%

3.97%

7.53%

6.18%

8.60%

10.10%

9.62%

10.48%

9.93%

10.59%

10.74%

12.26%

3.78%

4.96%

5.64%

6.48%

8.82%

9.96%

10.20%

11.86%

11.76%

11.74%

14.80%

4.15%

3.53%

6.69%

6.58%

9.17%

9.87%

9.23%

11.96%

12.40%

12.03%

14.39%

5.88%

6.62%

5.88%

8.35%

7.35%

7.35%

11.76%

9.80%

4.90%

15.44%

16.67%

9.12%

4.39%

9.30%

7.54%

6.66%

4.74%

7.37%

10.70%

14.74%

11.40%

14.04%

4.73%

4.94%

6.73%

6.06%

8.60%

8.91%

7.58%

13.97%

11.60%

12.55%

14.33%

///

N=5,000 N=1,098 N=1,991 N=1,019 N=892 N=68 N=95 N=550N=2,000

Existing Target

N=3,000

Potential Target

�/>��?N 4.95 �/>/�O/��>/O/>�/>/�>�//?��N/�>/�N/�N�?N./�>/��O�/�>��

�/>��?N 4.96 �>/�?�/O>�?��/>/.O>�?��/��/>/�O/��>/O/>�/>/�>�//?��N/�>/�N/�N�?N./�>/��O�/�>��
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�>//>��?��ÿ>�O.�N�÷�//?� 
/.?ÿO��/>N/�N�÷�.?�.ÿ/� /?
�/>/�//�.?.O/>N�÷�.ÿ/��?/

�?N�?�N�÷�/>�>/�÷� �?�O//� .>� 
�>��?O�N�/?N/��/?�/>�>.

/ÿ/��O?�?�.>�/?�/�> /?�?�/�
N�?.��/ �>��?O��?�N�/��?N�/>�

�>/��O�ÿ�.>�ÿ/� 
/?���///�>/��

�?N�?�O��>/��/?�>/�?O/  
O/ÿ.>/>�/.?ÿN.// 

�?N�?�/?/ÿ/��O?O��?/�ÿ>�  
�÷�/>��>� �//�O�ÿ�>�N�ÿ

�ÿ >�/? �/>/�//�/? ��? �
�///�>�>N�.//� //�N/O�/>/ 
/?�>/�?O/..>�O/�/ÿ//O/>
�?��>/�.>

�?N�?�/?N��÷>./ÿ>� /?O///��/��>�

�/�>/N/?/� Collage Map �/>/�O/��>/�/��>/�N/�N�?N./�>/��O�/�>���/��/>N/ Focus Group  
�/>N�O� �O>�/?�/�>�?O��?N�>��>/�N/�N�?N./ (Physical Evidence)



165

10) �O>��>/./O>�N�/?/�N>.O/>�?��/>�/�>��>/�/>� 
(Community Network and Marketing Partnership)

�>//?N�/?/�N>.�>/�N/�N�?N./N�.�>/��N�O�
.?�.N�/>�N�?N/�O>/�O>�?NO/O�O//?/ 

�>/N�>��>�O/>N.O��>��>/�N/�N�?N./ 
O�N�?��N/�N�?N./�/>N/N�O>//>.  

.O>//?��>/���N/�N�?N./O��?O��?N/N>�N�/

�>//?N�/?/�N>.�>/�N/�N�?N./N�.�>/�� 
N�O�.?�.N�/>�N�?N/�O>/�O>�?N�?��>��/// 

�>/.?N/.>/�>/�/>�N�?N/�>��?� 
�?��N/�N�?N./�/>N/N�O>//>.

�>/��/?�>/./O>�N�/?/�N>.//�N/�NN�?N/ 
//��/>/.>�/�.�>.�>��O>��N>� N  

�?NN�O��/>N.��N�N/�?��N/�N�?N./

�>/��/?�>/N�?N//N.�N.O��>��N/�N�?N./�?�
�>/���N/�N�?N./O/N�/?N� O/>�?�N.�/ 

�>.N�O� Package �>/�N/�N�?N./�>/��
85.46%

86.86%

91.16%

92.30%

84.87%

86.57%

90.43%

92.07%

86.43%

87.34%

89.98%

91.53%

85.23%

86.99%

91.71%

92.62%

86.35%

87.30%

92.25%

92.65%

85.77%

87.05%

92.84%

93.03%

84.42%

85.76%

89.46%

91.70%

92.65%

86.76%

88.24%

94.12%

76.84%

90.53%

87.37%

90.53%

83.27%

88.36%

92.55%

92.00%

///

N=5,000 N=1,098 N=1,991 N=1,019 N=892 N=68 N=95 N=550N=2,000

Existing Target

N=3,000

Potential Target

�>//?N�/?/�N>.�>/�N/�N�?N./N�.�>/��N�O�
.?�.N�/>�N�?N/�O>/�O>�?NO/O�O//?/ 

�>/N�>��>�O/>N.O��>��>/�N/�N�?N./ 
O�N�?��N/�N�?N./�/>N/N�O>//>.  

.O>//?��>/���N/�N�?N./O��?O��?N/N>�N�/

�>//?N�/?/�N>.�>/�N/�N�?N./N�.�>/�� 
N�O�.?�.N�/>�N�?N/�O>/�O>�?N�?��>��/// 

�>/.?N/.>/�>/�/>�N�?N/�>��?� 
�?��N/�N�?N./�/>N/N�O>//>.

�>/��/?�>/N�?N//N.�N.O��>��N/�N�?N./�?�
�>/���N/�N�?N./O/N�/?N� O/>�?�N.�/ 

�>.N�O� Package �>/�N/�N�?N./�>/��

�>/��/?�>/./O>�N�/?/�N>.//�N/�NN�?N/ 
//��/>/.>�/�.�>.�>��O>��N>� N  

�?NN�O��/>N.��N�N/�?��N/�N�?N./
18.28%

23.05%

26.85%

31.82%

19.17%

22.20%

27.05%

31.58%

18.53%

22.75%

26.93%

31.79%

18.19%

22.76%

26.65%

32.40%

16.91%

24.36%

26.55%

32.18%

17.11%

23.81%

27.46%

31.62%

19.51%

23.19%

26.49%

30.81%

20.83%

25.25%

23.04%

30.88%

21.58%

18.60%

28.24%

31.58%

18.45%

22.15%

26.13%

33.27%

///

N=5,000 N=1,098 N=1,991 N=1,019 N=892 N=68 N=95 N=550N=2,000

Existing Target

N=3,000

Potential Target

�/>��?N 4.97 �/>/�O/��>/O/>�/>/�>�//?��N/�>/�N/�N�?N./�>/��O�/�>��

�/>��?N 4.98 �>/�?�/O>�?��/>/.O>�?��/��/>/�O/��>/O/>�/>/�>�//?��N/�>/�N/�N�?N./�>/��O�/�>��

/?.?�.ÿ�/>�.?N/.>/�>/�/>�
N�?N/�>��?��/>ÿ/N�÷>//>.�/�
�>/���ÿ>�N N�ÿ� N/O�N��ÿ

/?.?�.ÿ�/>��>/���?NO/ÿ�?��ÿ/�N�?N./
�>��ÿ///?/�/�/>/�ÿ/.N//?/ 

�>/��/?�>/N�?N//N.�N�/?/�ÿ>. 
.ÿ>��>��///�ÿ>��>/�ÿ/�N�?N./
/ÿ//�?��>/���ÿ>�N�?.�

�/�>/N/?/� Collage Map �/>/�O/��>/�/��>/�N/�N�?N./�>/��O�/�>���/��/>N/ Focus Group  
�/>N�O� �O>��>/./O>�N�/?/�N>.O/>�?��/>�/�>��>/�/>� (Community Network and Marketing Partnership)
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4.8.2.2 />�?����/>/>�.?�.>��?N�?��N/�N�?N./�N>.N�O.O>//?�///�//?N�N>� N />��>/�N/�N�?N./�>/�� 
  N�O/?��>/�?��>N�/.N>��?N�?��N/�N�?N./O/O�O/O�>�O>

422.5 420.4 423.9 385.7 446.2 421.9 415.5 408.1 690.0 485.3

�>�/�� �>�/�� �>�/�� �>�/�� �>�/�� �>�/�� �>�/�� �>�/�� �>�/�� �>�/��

�/>��?N 4.99 ���/>/>�.?�.>��?N�?��N/�N�?N./�N>.N�O.O>//?��>//N//�>��///�>/���?NN�O/?��>/�? �>

///

N=5,000 N=1,098 N=1,991 N=1,019 N=892 N=68 N=95 N=550N=2,000

Existing Target

N=3,000

Potential Target

415.8 426.0 409.0 389.7 440.0 409.8 400.9 458.8 636.3 458.8

�>�/�� �>�/�� �>�/�� �>�/�� �>�/�� �>�/�� �>�/�� �>�/�� �>�/�� �>�/��

�/>��?N 4.100 ���/>/>�.?�.>��?N�?��N/�N�?N./�N>.N�O.O>//?��>//?��/>�>�/>/>/�?/?/�>/��

///

N=5,000 N=1,098 N=1,991 N=1,019 N=892 N=68 N=95 N=550N=2,000

Existing Target

N=3,000

Potential Target

637.6 644.8 632.8 594.3 658.1 643.6 638.2 680.2 722.6 705.1

�>�/�� �>�/�� �>�/�� �>�/�� �>�/�� �>�/�� �>�/�� �>�/�� �>�/�� �>�/��

�/>��?N 4.101 ���/>/>�.?�.>��?N�?��N/�N�?N./�N>.N�O.O>//?��>/�?��O>�N./.N�.N�/��>/��  
 />��>/���O>N�O/.N>�/?/>�/�>�O/>/?�>/�?��>/�//.>�>.�?N�N>.�O�

///

N=5,000 N=1,098 N=1,991 N=1,019 N=892 N=68 N=95 N=550N=2,000

Existing Target

N=3,000

Potential Target

231.5 225.7 235.4 229.1 236.0 232.9 222.8 256.6 228.4 239.3

�>�/�� �>�/�� �>�/�� �>�/�� �>�/�� �>�/�� �>�/�� �>�/�� �>�/�� �>�/��

�/>��?N 4.102 ���/>/>�.?�.>��?N�?��N/�N�?N./�N>.N�O.O>//?��/>�>/�?�N/N>N/?N/� N��N�O/��>N��?NN/N>N/?N/�   
  N�O/.N>��N>.�O�

///

N=5,000 N=1,098 N=1,991 N=1,019 N=892 N=68 N=95 N=550N=2,000

Existing Target

N=3,000

Potential Target
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�/>��?N 4.103 ���/>/>�.?�.>��?N�?��N/�N�?N./�N>.N�O.O>//?��>/�?O/.>��O>�/��>�//?/�/��?N/>/>��>�  
  �/>�.?��N�>/�� />�N�O��/��?N./��/O/��?��>/O�O�>�O/>/?�>�.>��?O�N���N�?N.///?� 
  N�OO�///�//?N�N>� N N//N>�?O

406.9 424.8 394.9 372.0 422.4 419.0 401.3 436.0 695.8 442.7

�>�/�/?O�/�� �>�/�/?O�/�� �>�/�/?O�/�� �>�/�/?O�/�� �>�/�/?O�/�� �>�/�/?O�/�� �>�/�/?O�/�� �>�/�/?O�/�� �>�/�/?O�/�� �>�/�/?O�/��

///

N=5,000 N=1,098 N=1,991 N=1,019 N=892 N=68 N=95 N=550N=2,000

Existing Target

N=3,000

Potential Target

464.8 486.9 450.0 438.6 480.9 478.2 445.6 560.3 843.2 505.1

�>�/�/?O�/�� �>�/�/?O�/�� �>�/�/?O�/�� �>�/�/?O�/�� �>�/�/?O�/�� �>�/�/?O�/�� �>�/�/?O�/�� �>�/�/?O�/�� �>�/�/?O�/�� �>�/�/?O�/��

///

N=5,000 N=1,098 N=1,991 N=1,019 N=892 N=68 N=95 N=550N=2,000

Existing Target

N=3,000

Potential Target

572.5 616.3 543.3 531.9 584.9 605.4 557.1 699.3 1097.4 650.2

�>�/�/?O�/�� �>�/�/?O�/�� �>�/�/?O�/�� �>�/�/?O�/�� �>�/�/?O�/�� �>�/�/?O�/�� �>�/�/?O�/�� �>�/�/?O�/�� �>�/�/?O�/�� �>�/�/?O�/��

///

N=5,000 N=1,098 N=1,991 N=1,019 N=892 N=68 N=95 N=550N=2,000

Existing Target

N=3,000

Potential Target

545.6 532.2 554.5 515.7 561.5 545.6 546.8 594.1 1075.8 613.5

�>�/�/?O�/�� �>�/�/?O�/�� �>�/�/?O�/�� �>�/�/?O�/�� �>�/�/?O�/�� �>�/�/?O�/�� �>�/�/?O�/�� �>�/�/?O�/�� �>�/�/?O�/�� �>�/�/?O�/��

///

N=5,000 N=1,098 N=1,991 N=1,019 N=892 N=68 N=95 N=550N=2,000

Existing Target

N=3,000

Potential Target

.>��O>�/>N//>/>/, �/�/>�N�/�/O�//?�

.>��O>�/>N/�/�O�OO��?/>��/>�O>/?��?N�?��O>//?/O�N�N�>/�>��?/?/ �>�.>/�>

.>��O>�/>N/�>�/?���///�>O�O/�N N�N� N�/?N/��?O ��>�N�>

.>��O>O��?N�N�/?N/�O�N��>.

�/>��?N 4.104 />.>N//>O��>//N//�>��///�>/�� �>��///�N>� N �?N�>/���/�O/O�?��N/�N�?N./N�O/N//�O> 
 �O>N�O��>��///�?N�?��N/�N�?N./�?N��/�

83.3 90.2 78.6 85.4 83.7 83.9 79.0 85.2 104.2 89.4

�>�? �>�? �>�? �>�? �>�? �>�? �>�? �>�? �>�? �>�?

///

N=5,000 N=1,098 N=1,991 N=1,019 N=892 N=68 N=95 N=550N=2,000

Existing Target

N=3,000

Potential Target

4.8.2.3 />.>N//>�?N/.>�O�ON�?N //N//�O>�>��///�N>� N �?N�>/���/�O/O�?��N/�N�?N./N�O/N//�O>
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4.8.2.4 />�?��>/�N/..N�N./>/.>�/?�/�N�>/���>��>//>�.>��O>�/��>�//?/�/��?N/>/>��>� 
  �/>�.?��N�>/��

�O/.�?N.>�

�O/.

�>��/>�

/>�

/>��?N.>� 24.86%

49.18%

21.98%

3.80%

0.18%

24.17%

49.33%

23.50%

2.93%

0.07%

25.23%

49.18%

22.40%

3.01%

0.18%

26.01%

48.82%

21.50%

3.52%

0.15%

25.90%

48.95%

19.70%

5.10%

0.35%

22.28%

50.83%

21.88%

4.81%

0.20%

24.78%

48.09%

22.65%

4.26%

0.22%

8.82%

58.82%

22.06%

10.30%

6.31%

54.74%

34.74%

4.21%

30.36%

48.00%

18.73%

2.91%

///

N=5,000 N=1,098 N=1,991 N=1,019 N=892 N=68 N=95 N=550N=2,000

Existing Target

N=3,000

Potential Target

�/>��?N 4.105 />�?��>/.N�N./>/.>�/?�/�N �O>.>��O>�/��>�//?/�/��?N/>/>��>��/>�.?��N�>/���>.   
 .>.O�/O>��>..>��O>O�N/�O// /O>��>.�/��?N/>/>��>/O//N��N/�N�?N.//?N� N �/��>/��   
 //?/.>.O�/O>�.//�.>��O>O�O//N��N/�N�?N./

�>O���N>N�/?N. 3.95 3.95 3.96 3.973.95 3.90 3.93 3.66 3.63 4.06

�O/.�?N.>�

�O/.

�>��/>�

/>�

/>��?N.>� 21.58%

54.14%

20.90%

3.22%

0.16%

23.83%

52.03%

21.63%

2.47%

0.04%

23.04%

50.73%

23.95%

2.09%

0.19%

21.45%

55.45%

19.74%

3.26%

0.10%

18.20%

57.30%

19.80%

4.35%

0.35%

19.53%

56.53%

19.43%

4.22%

0.29%

22.42%

52.69%

21.41%

3.36%

0.12%

14.71%

52.94%

23.53%

8.82%

5.26%

53.68%

35.79%

5.27%

23.82%

57.09%

17.09%

1.82%

0.18%

///

N=5,000 N=1,098 N=1,991 N=1,019 N=892 N=68 N=95 N=550N=2,000

Existing Target

N=3,000

Potential Target

�/>��?N 4.106 />�?��/>/.�O�N�>��>�N��N/�N�?N./�>/���O��>��?N�/>�.>��O>�/��>�//?/�/��?N/>/>��>� 
 �/>�.?��N�>/���?N�>..>.O�/O>��>..>��O>O�N/�O// /O>��>.�/��?N/>/>��>/ 
 O//N��N/�N�?N.//?N� N �/��>/�� //?/.>.O�/O>�.//�.>��O>O�O//N��N/�N�?N./

�>O���N>N�/?N. 3.94 3.97 3.94 3.953.89 3.91 3.94 3.74 3.59 4.03

�O/.�?N.>�

�O/.

�>��/>�

/>�

/>��?N.>� 27.74%

59.16%

12.72%

0.24%

0.14%

27.43%

58.50%

13.67%

0.27%

0.13%

25.87%

59.56%

14.30%

0.27%

27.73%

59.87%

11.90%

0.25%

0.25%

28.20%

60.15%

11.30%

0.20%

0.15%

28.36%

59.67%

11.67%

0.20%

0.10%

29.37%

56.50%

13.79%

0.22%

0.12%

19.12%

66.18%

14.70%

24.21%

51.58%

24.21%

28.73%

63.64%

7.09%

0.36%

0.18%

///

N=5,000 N=1,098 N=1,991 N=1,019 N=892 N=68 N=95 N=550N=2,000

Existing Target

N=3,000

Potential Target

�/>��?N 4.107 />�?��/>/.�O��N/�N�?N./�>/��O�/�>�� />��>/�N/�N�?N./�>/��N�O/?��>/�? �> 
 N�/.N>��?N�?��N/�N�?N./�>/���>/N�.O/O�O/O�>�O> 

�>O���N>N�/?N. 4.14 4.13 4.11 4.154.16 4.16 4.15 4.04 4.00 4.20



�/>/.�O�O�/N�O/�>/�N/�N�?N./ 
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Community Tourism  
Future Scenarios 
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4.8.4



170

Community Tourism Future Scenarios - �/>/.�O�
O�/N�O/�>/�N/�N�?N./N�>��/>.��>/�N/?��/��>��N>N�
�?��>/�N/�N�?N./�>/��

4.8.4
 ��./>��/�>/N/?/� Community Tourism Future Scenarios - �/>/.�O�O�/N�O/        
 �>/�N/�N�?N./N�>��/>.��>/�N/?��/��>��N>N��?��>/�N/�N�?N./�>/���/��?��N/�N�?N./�>/���>/N�.

�>��ÿ//?/�>/.?/.>/�ÿ�?��ÿ/�N�?N./�>/���>/N�.�?O�O��/>�/��>/N�>��/>/>�O/>�>�.>�N�/?.�N�?.�
O�/�>�O���?//� Community Tourism Future Scenarios - �/>/.�O�O�/N�ÿ/�>/�ÿ/�N�?N./N�>��/>.��>/�ÿ/?�
�/��>��ÿ>N��?��>/�ÿ/�N�?N./�>/�� N�.�?N.�/O�/�>�/?�O���>��?.�ÿ 16 /?�O���?��ÿ/�?�>/ 3 �ÿ/��/ÿ>

O�/�>��?N�?��N/�N�?N./ /?O.>�.�O�/>��?N.>�

¥ N�O��>/�N/�N�?N./�?N�N/.�/>�?��/>/.?/�?��NO/O�?�>O� 
N�OO�ON//>�?��//��/?//N�?N/�/���?NN/>/?� 

¥ /?�>��///O/O�O>/N//�?� /?�>��///�?N//>�//>.O/O�O> 

¥ �/��//.>�>.O���///�>�> �/�N�?N./�///�>�> 
N�O.?/�?.�///�>�>/.N>�O�/O�>� 

¥ N/?.�/?O�>/�?O ��? �O>�?��>�O� N�O�?��N/� �>/N��/?� 

¥ �>��///N/N.>�N�>�N�O/>N�O��>��///�?N�/�

N/�>�/�?NN/?/�

Bond of Fellowship 

�>/�N/�N�?N./�?N�/>�?��/>/.?/�?��N

Existing Target

¥ /?.?�.N/��?N��/� 
�?NN��N�N��?N.>�

Gen-X

Sound of Your Mind 

�>/�N/�N�?N./N�?N /�O>�?��?O/�?/N/��O/.�///�>�>

N/�>�/�?NN/?/�

¥ N/?.�/?O�>/�?O ��? �O>�?��>�O� N�O�?��N/� �>/N��/?� 
¥ �>/�N/�N�?N./�?NN�O�O>�?��?O/�?/N/��O/.�///�>�> O�O�///�>�>
�O>�?� 

¥ �>��? /.?N�? O���///�>�> 
¥ �/��//.>�>.O���///�>�>�/�N�?N./�///�>�> N�O.?/�?.
�///�>�>/.N>�O�/O�>�

Potential Target

¥ /?.?�.N/��?N��/� 
�?NN��N�N��?N.>�

Silver Age Family

N/�>�/�?NN/?/�

¥ �/�N//O�/>�O>�>� N�O.?��>/>.>N�.?��>N.>��>NN�?N/N�O��?N�>N��>�O� 
N�O�.>/>/��/�?N�O>O/O/?�/>/.>� 

¥ N�O�.>./? /?�/>/N�?N/ �?��?/ ./?��>O�.>N�/?O/?� 
¥ �/��?O/>.>�/>�>�?�///�N>� N O��O/��>N� N�O.?/�?./? ��///
�/>/N�?N/O��O/��>N�

¥ /?.?�.N/��?N��/� 
�?NN��N�N��?N.>�

Gen-XSilver Age Family

14.02%

13.44%

10.66% A Faith Journey 

�>/�N/�N�?N./.>./?N�/?

Existing Target
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O�/�>��?N�?��N/�N�?N./ /?O.>�.�O��O/.�?N.>�

¥ N/N�/��>��///.>./? �?�/�>. �>O�/.?N�?�
�/>/N�?N/�/�O�N/>�� 

¥ �?N�>��/>� N/N�N>N�?N/ 
¥ �?�N>N�?N/ N/N/?/>N/O�/�O//N N/N/?/>N/O/O�O>

O�/�>��?N�?��N/�N�?N./ /.>��O>/>�./N�?N /�O>O/ON�>��/>/�N>.�O�/>�.>N��>O�

¥ N�O��>/�N/�N�?N ./�?N �N /.�/>�?��/>/
.?/�?��NO/O�?�>O� N�OO�ON//>�?��//��/?/
N�?N/� //?/ ���?NN/>/?� 

¥ �/��//.>�>.O���///�>�> �/�N�?N./
�///�>�> N�O.?/�?.�///�>�>/.N>�O�/O�>� 

¥ N/?.�/?O�>/�?O ��? �O>�?��>�O� N�O�?��N/� 
�>/N��/?�

¥ N/?.�/?O�>/�?O ��? �O>�?��>�O� N�O�?��N/� 
�>/N��/?� 

¥ �>/�N/�N�?N./�?NN�O�O>�?��?O/�?/N/��O/.
�///�>�> 

¥ N�O�? ��N/�O/>N�O�?O ��? /N >��>. �?O/
.>�.>�N��O/. �O>O/O.>�.>��? 

¥ �>/�N/�N�?N./�?N.N�N./>/.///��>/N>��>. 
�/�//��O>/?��>.

Bond of Fellowship + Sound of Your Mind 

Sound of Your Mind + Explore the Stamina  

8.26%

4.72%

Turn Back Time + A Faith Journey  3.18%

¥ N�O.O/�/?�/>� �>��>��/>/�/��O>�? N  
O�/�?� 

¥ N�O//�O�O�?/>�O�/�?� .>�/>/>�?�?/>��/�
��O�/�?� N�O�O>/>N/�?N./?.�?ON/N/?O/O/ 

¥ N�O�/N�/>�.�>�N�N>O�N N//O�/>�O>�>� 

N�O.?��>/>.>N�.?��>N.>��>NN�?N /N�O��?N�>N ��>�
O� N�O�.>/>/��/�?N�O>O/O/?�/>/.>�

A Faith Journey �>/�N/�N�?N./.>./?N�/?

N/�>�/�?NN/?/�

N/�>�/�?NN/?/�

N/�>�/�?NN/?/�

N/�>�/�?NN/?/�

Potential Target

¥ /?.?�.N/�N/N�/��?NN��N�N��?N.>�

Gen-Z Hi-end

¥ N/N�/��/>/�O>�>.//?/���.?. 
¥ �?/?��/>. N.?N.� O/>�?�//N/?N/��/>/
�//�.?. �/?/�/��>/.�>��>/�NN/NN�O 

¥ N/NN//>>�?��N/�/?.

Fearless Seeker �>/�N/�N�?N./N�>����.?.
¥ /?.?�.N/�N/N�/��?NN��N�N��?N.>�

¥ N/N�/�//�O/� N/N/.>��O>�>��///�?N
�O/�O�OO/� �O>O/ON/�?N/. 

¥ N/N�/��>/O�N��?� N/N.�O��>��///�>�
�O>��?.> 

¥ �O/��>���/N >��>.O/O/?�/>/�/O//
/N>��>.N/N�/O////?/N/NO�O�O/�

A Pro in A Day �>/�N/�N�?N./N�>��?.>
¥ /?.?�.N/�N/N�/��?NN��N�N��?N.>�

N/�>�/�?NN/?/�

N/�>�/�?NN/?/�

21.84%

19.92%

12.24%

Hi-end

Existing 
Target

Gen-X Silver Age

FamilyWomen

Existing 
Target

Gen-X

Silver AgeWomen
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O�/�>��?N�?��N/�N�?N.//?�/>/�?NO��>/�N/�N�?N./N�>N //>��>O�

O�/�>��?N�?��N/�N�?N././/N�>��>�N�O��?N�?NN�/�>O�//?/�?N�?NN/NN�.�>��>N�/>�N/�

O�/�>��?N�?��N/�N�?N.//.>�N�?N./.>/�>O�O��>/N�>��>�/�>N��/>�

O�/�>��?N�?��N/�N�?N.//?N/�>.�?N�>O�O�N>.O��>/�N/�N�?N./N�>N //>��>O�

34.34% 31.44% 25.02%

25.50% 25.14% 24.00%

28.64% 26.12% 23.08%

34.58% 29.18% 28.00%

¥ /.>�O/O�>���N�O�/>�?��/>/
.?/�?��N /?.N/�/N//�O>�>��/// 
N�?N.//N//�?�N�O//>./?.

¥ />�?�?/>� /? ��///�?NO���N>�
�?� N��?NN/��ON/N�OO> �O>O/ON�N�?N./
N�O�//� N/N/?N�?N/

¥ �O/��>/N�N�?N./N�?N /O/ON//>�?�
�?/N/� N�O�?��N/�/N>��>.O/>
�>�O� �>/N��/?��>��>/�O>�>�

¥ �>/N�ON/?.�/?O �/>//?OO//N  N �>�
�>/�N/�N�?N./O��>/��N�>�N�O�
�/>.��>/�N�?N/?O.>�/N>�>O/�N>�?NN�

¥ N�O��/>.��>/�N�?N�>N�O/O>/>��>�
/�?� N�O N��>/�?� �?N/�ON >�?�
�//.>�>.�?N/>N/NN�OO�N/?/�O/�N

¥ �>/N�ON��O>�>��///�?NO�/�O//N 
N�O �N /��/>.�>��>//.?N �? �
�///�>�>O/>N�O�N/..?��/�O/.

¥ ���>�N/�N.O�O��>/��/?�N/N/?
�>��///O/O�O> �O>/?�>��///O/O�O>
N�>N/�O/?O.>��N>.�O�/>��>O�

¥ N//?/�N�O.O/�/?�/>� N�O�ON//>
�?N��/�///�>�> /? ��///O/>
/>�?�?/>�O��O�/�?�

¥ /.>�N�N/?.�/?O/>�?�?/>��/���O�
�>/�� ///�>�N�.?/�?.�>��///
�>�/>�?�>/�O>�/.N>�/>��>O�

¥ � O> N.�/.>N ��?N N�O� N/�/?�/�N        
N�O.?�.//�N.>/N.O� �//.>�>.�? 
O/>/>�/�>�.>��O>�O/��>N�N��O/.

¥ �N/�N�?N./�?NN�ON./>/.>/>/��/O/O
�?/>� N�ON��O>�>� N//O�/>�/�/ 
�?�>N�/?N/�/>��O>N��

¥ N�?N./�>/��N//?/�N�O.O/�.>� 
�/�N�?N./�/>��O/��>N��/�
�>/�� N�//��O>�>��///O/O�/�



173

/?O.>�.�O�
/>��?N.>�

/?O.>�.�O�
�O/.�?N.>�

1.38%

10.66%

7.80%

4.78%

3.36%

2.72%

3.86%

7.52%

6.54%

5.22%

2.90%

8.48%

3.22%

4.10%

13.44%

14.02%

8.18%

12.24%

3.54%

1.72%

8.64%

21.84%

3.32%

19.92%

1.60%

2.50%

3.54%

0.80%

4.94%

4.66%

1.16%

1.40%

4.26%

14.28%

20.70%

20.74%

14.78%

8.04%

15.70%

13.28%

22.24%

21.02%

18.96%

31.44%

19.56%

15.64%

25.02%

34.34%

7.70%

17.92%

23.38%

25.14%

18.68%

12.24%

20.20%

14.02%

24.00%

22.10%

19.06%

25.50%

15.80%

12.62%

20.88%

20.76%

9.50%

22.08%

28.64%

26.12%

20.64%

10.48%

19.38%

13.42%

22.28%

19.48%

16.18%

23.08%

15.52%

11.44%

20.04%

21.72%

18.34%

29.18%

34.58%

28.00%

21.66%

9.60%

16.82%

12.84%

17.14%

19.38%

12.62%

17.60%

12.10%

12.64%

19.62%

17.86%
Bond of 

Fellowship

Sound of 
Your Mind

Explore  
the Stamina

Romantic 
Retreat

Be Thai,  
Be Tribe

Power of 
Discovery

Co-Create 
with Artisan

Lost in  
the Nature

Fearless 
Seeker

Survival 
Journey 

with Local 
Chef

A Pro  
in a Day

PrestigeÕs 
Day

Turn Back 
Time

Magical 
Evening

A Faith 
Journey

Wanderlust 
After Films

�/>��?N 4.108 �/�>/N/?/� Community Tourism Future Scenarios - �/>/.�O�O�/N�O/ 
�>/�N/�N�?N./N�>��/>.��>/�N/?��/��>��N>N��?��>/�N/�N�?N./�>/��

�/>/�?N
�N/�N�?N./
N�>N /�>O�

.//N�>��>� 
N�O��?N�?N 
N/NN�.N�

/.>�N�?N./
.>/�>O�

N�>N /N/�>.
O�O�N>.N�>�
N�>N /�>O�

(Single Answer) (Single Answer) (3 Choice) (3 Choice) (3 Choice) (3 Choice)



Bond of 
Fellowship + Sound of 

Your Mind

Sound of 
Your Mind + Explore  

the Stamina

Turn Back 
Time + A Faith 

Journey

Sound of 
Your Mind + Be Thai,  

Be Tribe

Fearless 
Seeker + A Pro  

in a Day

Turn Back 
Time + Magical 

Evening

Bond of 
Fellowship + Romantic 

Retreat

Be Thai,  
Be Tribe + Lost in  

the Nature

Co-Create 
with Artisan + Lost in  

the Nature

Bond of 
Fellowship + Explore  

the Stamina

Be Thai,  
Be Tribe + Co-Create 

with Artisan

Bond of 
Fellowship + Be Thai,  

Be Tribe

Sound of 
Your Mind + Lost in  

the Nature

Magical 
Evening + A Faith 

Journey

Be Thai,  
Be Tribe + Power of 

Discovery

Be Thai,  
Be Tribe + A Faith 

Journey

PrestigeÕs 
Day

Magical 
Evening

�/>��?N 4.109 �/�>/N/?/��./O�/�>� Community Tourism Future Scenarios

1.64%

1.72%

1.80%

1.84%

2.00%

2.10%

2.20%

2.20%

2.28%

2.84%

2.90%

3.04%

3.04%

3.16%

3.18%

4.72%

8.26%
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�/>N.�
/?��?�
�?NN�O/?��>/�?��>�O/>/?�N>�>//?��>.?/�?��N.?��?N.>� O�N/�//�N/�N

Community Tourism Future Scenarios

5 

= N�//NN�O��N�O>�/��>/�?��>� = �O>�/�N�.�N�>/�?��>� 
//>.N/�>

N�//NN�O��N�O>�/��>/�?��>� = �N>N�//NN�O��N�>��O>�/�N�.�N�?N���?O�//��?N/? Keyword  �?NN�?N./�O/��?��>/�N/�N�?N./�>/��
= �>O��///�/��N>�>//?��>.?/�?��N (Sum EV Score)

1

2

3

4

5

5 

54.27%

1,530 N�.�N

1

2

3

4

5

26.39%

744 N�.�N

21.21%

598 N�.�N

20.79%

586 N�.�N

15.15%

427 N�.�N

196,879.50 �>O��

81,064.50 �>O��

71,935.50 �>O��

50,334.50 �>O��

48,152.00 �>O��

= �O//?/�?NN�O�>� Social Listening
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5.1 �>/�?�/O>�?��/>/.O>�?��/��/>/�O/��>/ (Roadmap of Needs)

Unmet Need - �?/ ÔWOWÕ Area �?N/>��/ÿ>.>N��?N Known O/>�/>ÿ/
N�÷>//>.N/ÿ/?ÿ�ÿ/.�?/N/� N�>��>��>/�/>�>ÿ��ÿ/.N�/?N/�/?//>�?.  
�>N���/ÿ>./��/ÿ/��?��/>/�ÿ/��>/�/��� 

Known - �?/ ÔWOWÕ Area O�.ÿ/��?N�/>ÿ/N�÷>//>./?ÿ�?/ 
/ÿ>�ÿ/��>//>� O�ÿ.?�N/ÿ/?O�/ Serve N�ÿ

ÔMust HaveÕ Area //>.�>� N�÷��?O��>��?NO�/��ÿ�?ÿ�/>��///?  
ÒO�/��ÿ�?N�ÿ�O/?ÿ.>�N�.N O�ÿ�ÿ>�?N/ÿN�ÿ....../?N�?/�!!Ó 
�//�?N/?N/�O� Area �?OO/ÿN�ÿ/.ÿ>��/��ÿ/��ÿ/�N�÷�/?��?�O/�

UNMET  NEED

KNOWN

HIGH EXPECTATION

BASIC REQUIREMENT

LOW IMPORTANT HIGH IMPORTANT

WOW

MUST HAVE

NICE TO HAVE

ÔNice to HaveÕ Area //>.�>� N�÷��/>/�ÿ/��>/�?N.?�?��ÿ/ 
�>/�?�.>�O��ÿ/. //?//>�N�÷�.>N��?N�O/?N�ÿ>/?N��?N�ÿ�?�/ÿ>/.?ÿO/ÿ/  

Ò/?�O�? N/ÿ/?�ON/ÿN�÷�N/Ó 

�//�>�>/�>�?N�>��>///?��>� WOW O/> Must Have N/ÿ/?�/
�ÿ/�>/�?�.>�O��?O/O�ÿ/>��?N�ÿ�>/?�O�/��ÿ�?O  
(�?N�?O�O��>�?O//.?ÿO/ÿ/) N�>N/�O>�

.>��?N 4.6 O��.>�O.���>/�?�/?�?��/>/.?�?��/��/>/�ÿ/��>/ (Roadmap of Needs)

�>/�?�/>/�ÿ/��>/�?NN�ÿ�>��>//>�?./>�?�/?�?��>�ÿ/.O/ÿ�>//>��/.>��ÿ�/��>/�ÿ/�N�?N./�>/�� .>/>/�
O�ÿ�O.�N�ÿ/ÿ>�/>/�ÿ/��>/O�N�÷��/>/�ÿ/��>/�?O��?O��>� �/>/�ÿ/��>/O�.?�?��ÿ/��?�ÿ/�/.ÿ>�/?N� �/>/�ÿ/��>/O�
N�÷�N�?.��/>/�ÿ/��>/N./>/�?N�ÿ/.N�>N/�/>/�ÿ>.�O� �>N����>O/ÿ/�>/�?�/?�?��/>/.?�?��/��/>/�ÿ/��>//?��>�?�O�ÿ
N�?N/�?��?�/.>��ÿO/>//�O���/>.��>/�ÿO�/��ÿ O��/�?�?O.>/>/��?/>�/>.>��ÿO�ÿ�?��>//>��/.>��ÿ�?ON�ÿ 

N���>��>//>N�/>>/ÿ�>//>��?O/�ÿ��/>/�ÿ/��>/�?O� �ÿ/��?�>�/?�/�ÿ�>��ÿ>�ÿ>��ÿ>�N �?NN�>��>O�O�O��/�  
�?ÿ�/>N.� ./ÿ>�O��.>�N�?N/O/ÿN/O��?O/�ÿ��/>/�ÿ/��>/N�ÿ�?�N��.>N��>O� �?/��O/ÿO��O�/�/� (O�� X) N�÷��>/�>�>/�>
/>�?��/>/.?�?��/��/>/�ÿ/��>/�?N/?�ÿ/�>��ÿ>�?O� �>�>/�>�>�N���>��>/.���>�/>ÿ/.ÿ/. �?�/��/>/�?N .ÿ/�O��
O�/�?O� (O�� Y) N�÷�O���?NO.���>�/>�?��/>/�>�//?��?N/?�ÿ/�>��ÿ>�?O� �>�>/�>�>�/?�?��?O��/>/�ÿ/��>/O/>�/>/
�>�//?��?NN�ÿ�>��ÿ//?/�>//>�?. .>/>/��?N���ÿ�ÿ//?N� N />N�÷�/>�//?��/��?O�./�O��N�?N//>�>��?� O/>/>N�/>>/ÿ
//�/>N�÷��?O��?N�/��/>/�ÿ/��>/N�ÿ 3 /?�O��

Must Have Area //>.�>� N�÷��?O��>��?N�///? />��?N�ÿ�/��?��ÿ/�N�?N./�O�>/?ÿ.>�N�. N O�ÿ�ÿ>�?N/ÿN�ÿ//?/
N�>��÷�/>O��/>N�O�N//ÿ>�?O/>�.ÿ��/O/ÿN�>��/>/N/ÿ�>��/O� �>��//�?N/?N/��?N/.?ÿO��?O��?N�?OO/ÿN�ÿ/.ÿ>��/��ÿ/��ÿ/�N�÷�
/?��?�O/�  

Nice to Have Area //>.�>� �?O��?N�/��/>/�ÿ/��>/�?N.?�?��ÿ/.O�ÿ./ÿ>��/>/�>�//?�.?�                       
N�÷��/>/�ÿ/��>/�?N.?�?��ÿ/�>/�?�.>�O��ÿ/. N�÷��/>/�ÿ/��>/�?N�/�.�/�N�ÿ�O�? N/ÿN�ÿ�ON/ÿN�÷�N/ �//�>�>/�>    
�?N�>��>///?��>��/�.�/��/>/�ÿ/��>/O��?O��?N WOW O/> Must Have N�ÿO/ÿ/  

WOW Area //>.�>� N�÷��/>/�ÿ/��>/�?NN��N�ÿ��?O/ÿN�>��>/�>��?��/>/.�O�N�ÿ/>�//?//>��?O/ÿ        
�?�.>�O�/?�/>.�O��>/�ÿ/�N�?N./�>/��/>�.>N��>O� �?/N�÷� Turning Point �//�>�>/�>�/>/�ÿ/��>/O��?O��?N�?ON�÷�
/?��?�O/� N�.�?O��?N WOW Area .?�O�ÿ�//�N�÷�/?� 2 .ÿ/� �?/ .ÿ/�/ÿ>��?NN/?.�/ÿ> Known �?/�/>/�ÿ/��>/�?N            
�/>ÿ/N�÷>//>./?ÿ�?//ÿ>��N/��ÿ/��>//>� O�ÿ.?�N/ÿ/?O�/�/�.�/�N�ÿ//?/.?�/?�ÿ/. .ÿ/���N/?.�/ÿ> Unmet Need �?/
�/>/�ÿ/��>/�?N/.?ÿ/>�.>.O��>�O�/>��/ÿ>�/>/�ÿ/��>/O��/>ÿ/ Known O/>�/>ÿ/N�÷>//>.N/ÿ.>/>/�/?�/?ÿN�ÿ�ÿ/.�?/N/� 
O�ÿ�?��ÿ����>��>/�/>�>ÿ��ÿ/.N�/?N/�/?//>�?. �>N���/ÿ>./��/ÿ/��?��/>/�ÿ/��>/�/��� 
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�>/�?�/O>�?��/>/.O>�?��/��/>/�O/��>/ (Roadmap of Needs)

�/>�>./>.N�ÿ 
O/ÿ�>/��

�ÿ/.N//?/ 
.>N�O/�/ÿ//

�>/�?��?/��N/� 
O/>�/>/.>�.?/>O�

N�ÿ/?��/>N.��ÿ/ÿ//�?� 
(Inclusive Benefit)

�?��> 
�>�.>��?/>�

/?.ÿ/�O��>/�?��> 
�/>/N�/>��/��?O��?N

N�ÿ�?�/>N.��ÿN�?N/
.?��/ �ÿ/.N//?/�?ÿ/?N�

N�÷�/?//>�?�

./ÿ>��>//?�/?ÿO//ÿ

�/>/�/>�O� 
N�/ÿ�O.

�?��>/N�/��ÿ 
.>�./?.

./ÿ>��>//?�/?ÿ 
�?N�ÿ>.�O�

�/>/�/��?�?N�? �/>�?�O�
O/ÿ/.>��/?�/>N�?N./�O?

./ÿ>�/?�/?�/�ÿ
�/��>/��

�>/�ÿ/�N�?N./�>/�� 
/?.>�/?�/�ÿ�?N�?

/?N�/O�//O/>�>��///
�ÿ/�N�?N./�?N�ÿ>.�O�

�>ÿ/�ÿ> /?/>�/�>�

./ÿ>��/>/N�?N//?N�O��/>/�/ÿ//
//�/?��?��ÿ/�N�?N./�/��>/��

�/>.��>/�ÿ�>/�ÿ/�N�?N./ 
�?N�?N/�N?O/>/>N/N//  

(Seamless Experiences)

.>�/�.�>.

./ÿ>��/>/.�>.O� 
�?N�>N�ÿ>�?��?��>/��

�ÿ/��/>. 

.>�.>�/ÿ>��>.
O/>�>�O��?N�?

O/ÿ/>�/?/��N/�

/?�/>/.>�

�/>��/?O� 
.�>�.�>�

N�÷�N/��?.�ÿ />///�O//ÿ N

/�/>ÿ�N�÷��?�N/�

.?�.>�//�>/?�/ÿ
�/>N��?N�.

N�÷��/>.��>/�ÿ 
�?NN/ÿN�.�?/ ��N�/

�?��>��N/�

�ÿ��/��/>/N�÷��?/��
O��>/�ÿ/�N�?N./

�?N��>�?N�O�O���ÿ>� />.>�  
/?�?NN�?./

/?ÿ.>�N�ÿ�/��/ÿ/.

�?O�N�ÿ� �ÿ>�>.
��N/�

N�÷��/>.��>/�ÿ�ÿ/�N�?N./ 
�?N�ÿ>���?O/>/?�/>///>./>��>O� 
(Meaningful Traveling)

N�ÿN�>/N�O/ 
�/>/�÷� Passion

/>N/N//O�

�?N/�N?/ �>��?�
./ÿ>��>�  
./ÿ>�/>�?�

�/>�>.�/>/ 
.>�/� .�>.

/�>/?�/ÿ�///�>�>

�?/�>�>/  
N�?N//N.�/>//ÿ>�
�?O��?N�>/��/?N�

/?�/>/�>�
./ÿ>�.//�ÿ

�/>�>.?/�?��ÿ�?N/?
�/>.>��>.>�

O.���ÿ//?/�>��///�?N
�/��ÿ/�O/>�?�N��

�/>//>�/./�?/�ÿ 
//>�//>.�/�
�/?�.>�/

�>��///�?N/?�/>/
.?�/.>ÿ��/�N��.ÿ

//�O��O/>�?� 
N�/?./�>/N/ÿ>N/?N/�/>/

�/>�>.?/�?��ÿ�ÿ//?/
�?NN�÷��/>N.��ÿ

�/>/�/ÿ//O�
�>/O/ÿ�/>�>/

/?�>/�/>/>/
�?��>/�?N�//��/>/

�/>/.>/>� �/>/�//�.?.

�/>/�/ÿ//N/?N/� 
.>N�/?�/.�/>/
.>�/��?O��>� 

�>/�>��ÿ/O/>�>/ 
N�ÿ>�>��ÿ//?/�?N�ÿ>.

�>/N�>��>�N�ÿ>�>� 
�?N.>�/�

�>/�/>�>/�?N 
�/�N��.ÿ/>�?�?/>� 
�?��ÿ/�N�?N./

�/�N��.ÿ���?N/?
N�?N/�N�//>�//>. 
(Universal Design)

�?N�?�/?/>�/�>� 
�//�.?.

�?N�?��?N/�/?�/�ÿ
�>/��O/>O//ÿ� 

�ÿ/�N�?N./

�?N�?�/? 
�/>/N�÷�.ÿ/��?/

�?��ÿ/� �÷÷��? �>�O�  
O�ÿ�?/>�O/ÿ�ÿ>/�

�/>�?��/>/
.?/�?��ÿ�/�

�?ÿ/?� 

�/>�?��/>/
.?/�?��ÿ�/�
�//��/?/

�/>�?��/>/
.?/�?��ÿ�/�

N�?N/�

./ÿ>���>.?/�?��ÿ
�?��?ÿ���?N��
/>//ÿ>�N�>��>�

N/?.�/?ÿO/>.?/�?. 
/?�/?�/�ÿ�>N./  
�/�O�ÿ/>�?O��?N

N/?.�/?ÿ/�/?/ 
�?�>//>�?�>/��

N.�N/?N/�/>/ 
�>��>/ N/?.�/?ÿ

N/?N/�N/ÿ>�/��>/��

/?��/>.��>/�ÿ 
�ÿ/�N�?N./ 
�?NO�/�O//ÿ

���.?.  
.?/�?.�/>/�ÿ>�>.

N./>/.>/>/��/  
�>///.�/>/N�?N/ 

O/>.>.�>

N/./>/>�?�?O�N�>/ 
�/>/�/��? 
O��/>�?�>/��

UNMET NEED

HIGH EXPECTATION

BASIC REQUIREMENT

LOW IMPORTANT HIGH IMPORTANT

UNMET NEED

KNOWN

MUST HAVE AREA

NICE TO HAVE AREA WOW AREA 

�ÿ/�/>/

�ÿ/�/>/

�ÿ/�/>/

= �/>/�ÿ/��>//>�?��>�/>��>�

= �/>/�ÿ/��>/N�>�/>//�ÿ

= �/>/�ÿ/��>/N�>��÷��ÿ�?�

�/>/�ÿ/��>/�?NN�÷� Unmet Need �?N��O��>�/>�?. �/>�/��ÿ/. 10 /?/�ÿ/ N�ÿO�ÿ  
1. �/>.��>/�ÿ�ÿ/�N�?N./�?N�?N/�N?O/>/>N/N// (Seamless Experiences)  
2. �/>.��>/�ÿ�ÿ/�N�?N./�?N�ÿ>���?O/>/?�/>///>./>��?O� (Meaningful Traveling) 
3. �/>/�/��?�?N�? �/>�?�O�O/ÿ/.>��/?�/>N�?N./�O? 
4. N�÷�N/��?.�ÿ />///�O//ÿ N  
5. N�÷��/>.��>/�ÿ�?NN/ÿN�.�?/ ��N�/ 
6. O/ÿ/>�/?/��N/� 
7. N/?.�/?ÿ/�/?/�?�>//>�?�>/�� 
8. N/?.�/?ÿO/>.?/�?./?�/?�/�ÿ�>N./�/�O�ÿ/>�?O��?N 
9. �>/�ÿ/�N�?N./�>/��/?.>�/?�/�ÿ�?N�? 
10. N�ÿ/?��/>N.��ÿ/ÿ//�?� (Inclusive Benefit)



5.2 Community In-depth Interview  
�/�>/.O>//��/>.��>/�NO/> 
�>/.?/.>/�NN�>�/>��?��>/��
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Community In-depth Interview   

�/�>/.O>//��/>.��>/�NO/>�>/.?/.>/�NN�>�/>��?��>/��5.2
5.2.1 �>/�/>N/>�O/>/>N�/>>/N�/>/.>/>/�O��>/�?��>�/��>/���N/�N�?N./O��?O��?N.>�/>.>/>/�

O�N�//�N�O� 3 �/>N/ �?/

�. />�?��?O��>/.O>//� 
(Exploration Stage) 

�. />�?��?O�N/>N/�O� 
(Involvement Stage) 

�. />�?��?O��?��> 
(Development Stage)

�. />�?��?O�/>N/�?/ 
(Consolidation Stage) 

�. />�?��?O�/.?N�?/  
�?O ��?/ /?�/>/.?N�.?� 

(Rejuvenating Stage)

N//>

/>
�
?��
? O��
>/
�
?�
�>

�/>N/�>/���?NN/O�N/�>.�>��>/�?��>
�/�>�O��?O��?N/>/.N>��N/N�?N/�  

�>/���ÿ/�N�?N./.ÿ/�O/�ÿ//�N/O�.?�..>�O/>N/�>.�/��>/��
O��>/�>�?��>�?N�?�N��O/>�?/?�/>ÿ�/�ÿ>N�.?ÿ�>/�?��>/          
�ÿ/�N�?N./�?N.?N�.?� />ÿ�N�ÿ��>/�?��>N/?N/��ÿ>� N N//ÿ>�?O 
¥ �N/./�.>N��>��?�O�/.?NO/O/O��>/��O/>O�O
�/>N.��N�>��>�N//N>�?O�./O>�/?�/?�/�N�/�
�>/�� 
- O�ÿ/>�>/��/ÿ/�O/ÿ/O�ÿ�.>.>/�?N/>.>N��?N/?/.?ÿO��>/��/>

N�÷��?O��>�O��>/�?��>/�>/�ÿ/�N�?N./ 
- N�>N/�?�/�.>N��>��?�O��?N/�>/.ÿ./ÿ>��>O�N�÷��?�/�/>��>O�  
- �>//?�/>.>�/?�/�ÿ �>�.>��/>�.?��ÿ�>/�ÿ/�N�?N./ N�ÿ� 

/>/>/ �/>�.?��ÿ.>��ÿ> O/>�>/�/>�>/ N�÷��ÿ� 
¥ �O>��>/�/>�>/�?��>//��N�/O/>�>/��N/>N//?�>/
N�/?N.�O�/� � O>O/O�O/��>N��>�.N/�N/>N//?        
�/>/�>�N/O��?NO���N>�  
- /?�?/��O�/�>�/>�/�>�O��>/�ÿ/�/?��/��?ÿ�?N/?.ÿ/�

N�?N./�ÿ/� 
- �>////�/>ÿ/./ÿ>�/>�/�>�O/>�>/�?��>///?��ÿ>��/�

�>/��N�?N/�>/�/>�>./>.N�ÿ�?NN�÷��/// .?N�.?� 
- /?�>/�/>�>/�/>�?N�?/�N�?N//?��÷� O/>�/?��?�N�.?ÿ�>/

�/?��/>�N�?N/�/�N��.ÿ�?��ÿ/�N�?N./ 
¥ N�>N/�>/�/>�>.?/�?��NO/>�>//�/��N N�>��/�
N�O>/>�N/�N�?N./N�>N//>��>O� 
- /�/��ÿO/ÿN�>��>/�ÿ/�N�?N./O��ÿ/� low season �ÿ/.N�?N/O/ÿ

N�>�/>.N�ÿ./N?N.// 
¥ �>/���O/��>N��?��?��>�O/>�>N��>��>/�N/�N�?N./
N�O�//?� 
- �>/���ÿ/��>N��?��?��>�O/>�>N��>��>/�ÿ/�N�?N./N�÷�//?� N/>N//?

���>�.ÿ/��?N�?�ÿ/�N�?N./N�÷�/>�?�//?�

�/>N/�>/��/>�?��?O�N/>N/�O� 
�>/���ÿ/�N�?N./.ÿ/�O/�ÿN/>N/�ÿ�///�/>ÿ/�?��?O��?NN�÷��>��>/O/>
N/ÿN�÷��>��>/ N�?N//ÿ///?/�?�O��>/�/>/>/�?��>/�ÿ/�N�?N./ O/>
O�ÿ�>/�ÿ/�N�?N./N�÷�N�/?N/�/?/O��>/./ÿ>��/�/>N.��ÿO/ÿ�?��>/��  
¥ N/>N/�O>/��/>.?.�?.�N  

- �?O/ÿ//�N�÷>//>.O/ÿ./��/ÿ/��?��N.�>.//?� �?/��
�>.�>���.ÿ/�O/�ÿ�/��>/��O/ÿ./�/?�N��?�N�÷>//>.�/�
/�ÿ/.�>�/?� N�ÿ� N���ÿ SDGs N���ÿ�ÿ>�.>N�O/�/ÿ// 

¥ N/>N/�O>/���>/�?��>/�/>/>/ 
- �/>ÿ/�>/�?��>/�>/�ÿ/�N�?N./�>/��/?��>�N/O�/� ///�/>ÿ/

�?�N�?.�O�ÿ�/>ÿ/.ÿ/. 6-7 �//��/?/ �?O/ÿ�/ÿ/��?/O�          
�>/�?��>/�>/�ÿ/�N�?N./ 

¥ �/>/>/�?��>/�N/�N�?N./O��O>�/��?��N/�N�?N./�?N
.?��O>�?�N�O 
- /?��?��ÿ/�N�?N./N/ÿN./> /?��?�/��ÿ/. N�ÿ�N�÷��?��ÿ/�N�?N./

�>�.>��?N N�O/O��/ÿ//�>�ÿ>.O/>�?N�>��>/�?�.//          
�?��ÿ/�N�?N.//.ÿ>�N�÷�/>�� O/ÿ./��/ÿ/��?��/>/.>/>/�
O��>///�/?�N�ÿO�O�ÿ/>�>��/// 

¥ N/>N/�?��>/.>N�/O>�/.�/>/.>�/� 
- N�>N/N�>/.>N��>��?�O/>.>N�/?�/.�/>/.>�/� .>N��/?�./ÿ>�        

�ÿ>� N �/>/�/ÿ//�ÿ>� Facility 
- /.?ÿ/>//ÿ>��>/�?��>�/>�.?��ÿ�>/�ÿ/�N�?N./ 
- N/>N/�>//?�>/�?�/?�O���>��///O//ÿ N �?N./��/ÿ/��?�

N/�/?�/�ÿ�/��>/�� ./ÿ>�.//�ÿ�>��////?N� N />��>O� N/?N/. N 
¥ �>N�N/>N/�>/�/>�>.?/�?��NO/>N/>N/N�O��?N/?O�?� 
- N�>N/�>/O�ÿ Social Media �/>�>.?/�?��ÿ�>/��/>��>O� 

�/>�>.?/�?��ÿ�>��?��?��ÿ/�N�?N./�>�.>��?N�/ÿ//�>�/?�N�ÿ>
�?��>/�� 

¥ /?/�N/.�>�/?�/>N�?N./�O/�  
- /?�>/.�?�.�>��/�/�ÿ/.�>� N/>N//?�>/�>�>/��/?N� N />�?

�>� N�ÿ/?��/>//ÿ///?/�>��?ÿ�?�>/�� /�ÿ/.�>��ÿ/��>N� N�ÿ>
/>N�÷��?/?�N./>/ 

- /?N�/��>/.�?�.�>��>� ���. N�ÿ� /?�>/�?N��/>�/>�/>
/�//N���ÿ/��>N� N�÷��ÿ�

�/>N/�>/���?N�O>/?�N�O>.?N 
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�/>/�ÿ>N�?N/�?/ �?O/ÿ�?��ÿ/�N�?N./N�ÿ>�>��ÿ//?/ �//���/?�>/�?O/ /?�N���ÿ//?/ 
�ÿ>/.>/�>/�ÿ/�N�?N./�>/��/.?ÿN.// 

¥ /?�ÿ/��>�O/ÿ�>/��.?N/.>/�ÿ>� TV Channel N�?N/�?��/>ÿ/�?��ÿ/�N�?N./�?N          
/?��ÿ>/.>/�ÿ>�N�/�?.�ÿ N�ÿ� />.�>/�?��>.>/>�ÿ/�N�?N./ N�.�>/.�?�.�>�
N�. ���. �>N�>N/�/>/N�?N//?N�O/ÿO�ÿ�?��ÿ/�N�?N./ 

¥ /?�>/O�ÿ influencer �?N.�/O�ÿ/>/�?NN�÷�N/�/?�/�ÿ />///�O//ÿ N �?NO�/� 
O���ÿ>� N�?N/�?N.�/N�/O�//�ÿ>� N �/��>/�� //?//�>��>/�ÿ>.�?
.>�.��/ÿN�.O�ÿ�>/��N�÷�.�>��?NN�?N/�ÿ/.O��>/./ÿ>��?N/N.?.�O/ÿ�>/�� 

¥ .�?�.�>��>//>�/?�O���N.�>.O��>/�?.?N/.>/�>/�ÿ/�N�?N.//ÿ//�?��>/�� 
N�?N/O/ÿ�>.�>�./�/?��?�

�>/�/>�>.?/�?��NN�?N /./O>��?��N/�N�?N./O/O/?�/>//?O�/>/N�O>O�
O��>/�N/�N�?N./�>/��O/>�>/�N/�N�?N./�?N/?�/>//?��>��/�

¥ �>/.?N/.>/N�?N/�/>/>/�/>/�>�//?��?��ÿ/�N�?N./N�?N/N/ÿ�ÿ/�O/ÿ�>/���/?��?/N/�
�?O�//� ./ÿ>��>/.?N/.>/�>�N�?N/�N��?N�?��ÿ/�N�?N./�>�ÿ/�N�/O��>/N�ÿ>N��>/�� 
N/?N/�/>./>N/?.� �/>/.>�/�.�>. /N?�N �ÿ/�/?�>/�/>�>.?/�?��ÿ�?N�?�N�� 

¥ �>/O/ÿ�ÿ//?/�?��ÿ/�N�?N./N�?N/./ÿ>�.?�>��>/N�÷��?��ÿ/�N�?N./�?N/?�/>//?��>��/� 
N�ÿ� �>/O/ÿ�/>//?ÿO��>//?�/>�/>///>�//>.�>��?/.>� �>/O/ÿ�/>//?ÿ
�>/��>�?�>�?/O�O//ÿ��ÿ/�N�?N./�>�/?���/// //?/N�/>�.�>� 
¥ /?�>/�?��/>//?ÿ.?ÿ�>/���?NN�>��>��>/.>�/>O//ÿ��ÿ/�N�?N./ N�ÿ� .�>�.>�/>�?N

�?/>�?.�/>///>�//>.�>��?/.>� �/>/?�>.>.�/ÿ�/��>/��N�?N/N�÷��/?��ÿ//?/�?N
.ÿ�N./>/N/?N/�/>/ /?�N�÷�/?�/?�/�ÿ�?N��O��>/��N�ÿ>�>�N�ÿ

�O>��>/�/>�

¥ �>/���ÿ/��>/O/ÿ ���. �? Pilot Tour />N�?N./O�O//ÿ��ÿ/�N�?N./�>/��
N�?N/O/ÿN�>��>/�/��ÿ/�>��ÿ/�>� �//����>/�/>�>.?/�?��ÿO�/��/ÿ>��ÿ>� 
Social Media �/��?��ÿ/�N�?N./�/>ÿ/�?O 

¥ .�?�.�>����/>/>��ÿ>��>/�/>�O/ÿO�ÿ�>/�� /?�>/O/ÿ�ÿ//?/                  
�?��ÿ/�N�?N./�/>ÿ/N�÷>//>.�/��>/�ÿ/�N�?N./�>/���?O� N O/>.�?�.�>��>�O�
�>/N�/�>�ÿ>� Social Media �ÿ>� N N�ÿ� Facebook

5.2.5  .>N��?N�>/���O/��>/�>�/�N/.�>�.>�/?� O/>/�N/.�>��?NN�?N./�O/�



�>/.�?�.�>��?��?.�?O ��>�02

�>/.�?�.�>��O>��>/�?/�>�>/
O/>�>/./O>�N�/?/�N>.03

�>/.�?�.�>��O>��>/./O>��/>.��>/�N�>/�N/�N�?N./
04

�>/.�?�.�>��÷��?.�?O��>�N�?N/O/ÿ�?��ÿ/�N�?N./N�ÿ>�>�O//ÿ��ÿ/�N�?N./N�ÿ    
/?/>�/�>�O/>�/>/.>�/�.�>. �?O/ÿ�?��ÿ/�N�?N./�?�.>�O�/>�ÿ/�N�?N./ 

¥ �>/.�?�.�>��ÿ>��>/�?/�>�>/O/>�>/./ÿ>�N�/?/�ÿ>.N�?N/O/ÿ
N�>��>/�/>�>./>.N�ÿ �?�N�/?N/�O/>N�>/N�O//>���>N/.�/�
�>/�ÿ/�N�?N./�>/��  

¥ .ÿ�N./>/O/ÿ�>/��.>/>/��/>/>/�?��>/�>/�ÿ/�N�?N./N�ÿ/.ÿ>�
.?N�.?�

�>/.�?�.�>��ÿ>��>/./ÿ>��/>.��>/�ÿ�>/�ÿ/�N�?N./ N�?N/./ÿ>��/>.��>/�ÿ�>/�ÿ/�N�?N./�?NN/ÿN//?/�N�. 
.>�ÿ/�/?�/?�/�ÿ�/��?O��?N /?�>��///�?N//>�//>. �>��?�O/ÿ�?��ÿ/�N�?N.//>�ÿ/.�>O� /.?ÿ�>��>O�O/>O�ÿ�ÿ>./>��>O�
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¥ �?ÿN�?N./�>��ÿ>��>/�ÿ/�N�?N./�?O�.>�/?�O/>N/���/?���>�O��>/.�?�.�>�
�ÿ>��ÿ//?/O/>�/>//?ÿO��>/�?��>/�>/�ÿ/�N�?N./ N�ÿ� �>//�//�ÿ>� 
Hospitality �>/�?N.�/N/�/?�/�ÿ �>/O�ÿ Social Media O/ÿ�>��?��/>ÿ/N�÷>//>.
/.?ÿN.// �>//�//.>/>/?��./N�?N/�>/�ÿ/�N�?N./ O/>�>///�O���?N�?� N�÷��ÿ�

¥ ���. N�÷�.?�.ÿ�/>�O��>/�?��?ÿ�/>//ÿ///?/ (Business Matching) �?� Stakeholders �?O�.>�/?�O/>N/��� N�?N/      
.ÿ�N./>/�>/�ÿ/�N�?N./�>/��O/ÿN�÷�N��>/O�/�>�O�/�>�� N�.�>��?ÿN�?N./�>�//?//��ÿ�/�?N/?.?�..>��/ÿ//O��>/.ÿ�N./>/ 
N�ÿ>/>/ÿ//�ÿ/. N�ÿ� .�>�.>�/>.�?�.�>��ÿ>��>///�O�� �>//�//.>�>/�.?.O/>�>/�?ÿ�?�N�.�?ÿN�?N./�>� 

¥ �>/�ÿ/�N�?N./�>/��./��/ÿ/�N��?�O���>/�?��>�?�//?�N�?N/O/ÿN�ÿ/?��>/.�?�.�>��>�/��ÿ�/�>/�/>/>/.ÿ/��ÿ/��>N� 
N�ÿ� �>/�?��>O//ÿ��ÿ/�N�?N./N�>�/�>/?�/ÿ/.ÿ>�.?N�.?�  �>/./ÿ>�/?/�ÿ>N�>N/O��>/�ÿ/�N�?N./N�>�./ÿ>�.//�ÿ N�÷��ÿ� 

¥ /?.?�.ÿ�/>�O��>/./ÿ>�N�/?/�ÿ>.�>/�?��>�>/�ÿ/�N�?N./�>/��N�?N/O/�N�/?N.��ÿ//?/ �?�O/ÿN�>��>/.>�/>�?�>�/>//ÿ>�
�>/���ÿ/�N�?N./ �/?��?��>/���ÿ/�N�?N./�ÿ�O��N�?N/.ÿ�N./>/�>/�ÿ/./�O��>/���ÿ/�N�?N.//?N� N

¥ �>/���ÿ/��>/N�ÿ/?��>/.ÿ�N./>/O��>//>/?�O��O/>�>��///O//ÿ N N�ÿ� 
�>///�O��N/�?�/�N���ÿ/��>N�/ÿ//�?�N���?N/�?� �>///�O���>��///
�ÿ>�>.�?N�//�.?.O/>.?���N/ÿ�>N�/>�/�>��ÿ>��/>/.>�/�  

¥ �>/�?� Event O��?O��?N�>/��N�÷�O�/�>��?N�ÿ>.�O�N�?N/N�/N/�/?�/?�/�ÿ
�/��>/��O/ÿN�÷��?N/?ÿ�?��/���.>.�/� N�/>>�>��>/��//�N/O�.?�..>�
�/��>/�?� Event �>O�O��>/�� N�÷�/>�?�>/�?N�ÿ/.O/ÿ�>/��N�÷��?N/?ÿ�?�/.ÿ>�       
O�/ÿ//>. O/>�?ÿN�ÿ>/ÿ//�>��?�/�/>�/?.ÿ/�/ÿ//�?��ÿ/��>N�
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¥ �>��>/��/?�>��///�?NN�?N./�O/��?�/>/>/�?O��>N�/>O/O�?��N/�N�?N./N�O/N//�O> 

¥ />/>/N�O�N/?N/��?N.O>�?�O��>/O.���>�N/�/?�/�N�/��>/��O�N/>O/N� �O/�O/O  
�?��N/�N�?N./�?NN�>��>�N�O>/>N.?N./�/ /?N/�>.N�O//�/>O//. N�>��/>.��>/�N�?N
O���N>�N//N>�?O 

¥ N�O��>��///�?N/?O�/N�O/O��>/�>��?��?��N/�N�?N./�>/�N>��>�>N�O�>��>/O�ON.�N/N
�/�N�.

Concept Scenario �?N�>/��.�O�/>��?N.>�

¥ N�O�O�/�>��/��>��///�?N�>��>/���O>N�>��>//.?N �>��O>O/O/?O.>�.�O�O��>/�N/./�
�>��////?N� N �>�O�/�>��?ON�O 

¥ /?O�/�>��?NO�/ON�?.�O/>./��/O/��?�N�O>//>.�>/�O>N�>��>��O>��>/�N/�N�?N./
�?N�>��>/���O>/?��O>N�>��>//.?N 

¥ �>/�? �>�>��///�?O�>�N/.�O>O��?O ��?NN�.//��>/��N�O/?��>/�?O/ /�>/?�/N
�/?�.>�/O/O/?�/>/.?N�.?� O/>N�O��>/�/?��>�.O>�>�/N//�?��/��?O��?��N/�N�?N./
O/>�>/�O>�O��>/��

Survival with Local Chef

Lost in The Nature

Concept Scenario �?N/>��O>O/O�?��N/�N�?N./N�?N./.>/�>O� �>��>O� O��>/N�>��>�/�>N��/>�

¥ �>��///�O>/>/>/N�O��>��///�?N�>��?�O/O�?��N/�N�?N./N�>��>�N�O>/>O��>/�� O/>
.N��/�N/�>/./O>�.//�N�>��////?N� N �N/./�N�>N/N�>/ 

¥ �>/��/?/?��>�>��?N//>�//>.N�?N /O/O�?��N/�N�?N./N�ON/?.�/?O/>�?N�?N./�?��>/N�O�        
�O> �>� />/>/ �>��O>O/ON�O��>��///�?N�>��?�O/OO�O�N>./>��>O�N�O

Concept Scenario �?N/>��O>O/O�?��N/�N�?N./N�>N /N/�>.�?N�>N�>��>/�?��N>.O��>/�N/�N�?N./

Survival with Local Chef

/?O.>�.�O�/>��?N.>�

/?O.>�.�O�/>��?N.>�

¥ �>/��/?.?�..>��?N�>./O>�.//�NN�>N/
N�>/�N/./�N�O N�?N/��>�/?/?��>�>�/.?N
�N/�O/O/ N�N� �>/��/?�>/�/>/� 
�O/��>N��?N.>/>/����/> />/?��>�>� 
N�?N/�O>/>�/>�/>/>/�?�N���O/��>N�N�O

Survival with Local Chef

¥ N�O.?/�?.N.�N/N�/��>/��O��>/N�O>/>
N/?.�/?O �>/�?��?��>/�O >�/.N >�
O�O�/>� �O/��O>�>��///�?NN�O�?��>. 
N�O//�/.?NN//?/��>/�O>��>�O>O/ON�>�
�/>/�/>�?�O�

Be Thai, Be Tribe

¥ N�O��>��///�?N�>��>/��/?��?��>O�
�N/./��>��/>/?�>.>.�/N N/?N/�/>/ 
�/>/N�?N/�?O� N�>/�?N/?/.?N�N/�O/O/ 
� O> O/O N�> � N�O ��> ��///�N/ N�?N /�         
�N >.� O� O/O�? ��O >�O//O/>/N //
�>��///�O>�>�O��/�N�O>

A Faith Journey

5.2.6  �/�>/N/?/� Community Tourism Future Scenarios �/��/>N/�>/��O��?O��?N�>/.>�/> 
�?N/.>�.N�//��/>.��>/�N.?N�?��N/�N�?N./



5.3 Whitespace Analysis   
ProjectÕ s Opportunities:  
N/�>..O>//?��>/�N/�N�?N./�>/��
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N/�>..O>//?��>/�N/�N�?N./�>/��
Whitespace Analysis

¥ �>/N�/?N.�O�/��.�>�///�/��?��N/�N�?N./ �?NN/>N///�/>.�>��?N�N/�N�?N./�?N�//�.?. 
/N>�N�/�>��/>/O//?� O/>�/�.�/��/>/�O/��>/�>��>�O��?N/.>�O�N��?�
�/>.��>/�N�>/�O���O//N N N�O�N/�>..O>//?��>/�N/�N�?N./�>/�� 

�.�>�///�/��?��ÿ/�N�?N./N�/?N.�O�/�N�/.ÿ>�/>� �?ÿ��N/>N///�/>.�>��?N�ÿ/�N�?N./�?N
�//�.?. /ÿ>�N�/�>��/>/O//?� O/>�/�.�/��/>/�ÿ/��>/�>��>�O��?N/.>�O�ÿ��÷�
�/>.��>/�ÿ�>/�ÿ���O//ÿ N O�/N�ÿ/�?O.ÿ��/O/ÿN�>��>/N�>�N��/��?��ÿ/�N�?N./�/>ÿ/ FIT (Free 
Independent Traveler) �?N.�O��>/�ÿ/�N�?N./�>/��/.ÿ>�/?�?..?�?� N�.N��>>O��/>ÿ/ Gen-X 
Silver Age O/>�/>ÿ/ Hi-end �?N/?��>N/?/�O/ÿ�>/���?/�>�//>.�/>.�>�//?�O�//>.�/>��/��>/
N�>��>� N�/>>//�/ÿ>�>./ÿ>��/>.��>/�ÿO//ÿ N O��>/�ÿ/�N�?N./N�ÿ//>�//>./?�O���>��/>/N�÷�
/?�/?�/�ÿ �//.>�>.�?N.�� ./.�>/�/��>/�� N�.N��>>�/>ÿ/ Hi-end �?N.�O�O��>/�?�>��///O�
�>/�� N�ÿN�ÿ>N�N/?.�/?ÿ />�?�?/>��?NO���ÿ>��>��?NN/ÿN�.N�÷� �?O/ÿN�ÿ�/>.��>/�ÿ�?N/>N/ÿN�ÿ�>�           
�>/�ÿ/�N�?N./�?N/N� 

¥ /?�O���>/�/>/>/�?��>/�>/�N/�N�?N./N�.�>/�� (N��>>O��?O��?N�>/.>�/>)  
/?�>////�/>N/N�O��///�N/�N�?N.///?//>.>/�>��N/�N�?N./ /?/>��//?/��N���NO�         
�>/�O>�>�/N//�?�O/>�>/O�N��?��/�/>N.��N  

�>��>//��?O��?N��/ÿ>�>/�?��>�?N.>/>/��ÿ��/��/>.>��>.>�O��>/�?N�>��>��ÿ>�
�>/�ÿ/�N�?N./�>/���ÿ>�N �?/N/?N/��/��>/�?��>/�ÿ>��>/�ÿ/�N�?N.//.ÿ>�N�ÿ/.ÿ>�.?N�.?�O/>.>/>/�      
O�ÿ��÷��/�/>N.��ÿ/.ÿ>�N�ÿ>N�?./N�ÿ �/ÿ>/�?/ �>/��/?�>/�?N�>��>��ÿ>��>/�ÿ/�N�?N.//.ÿ>��ÿ/N�?N/� 
N�./?./>�>��/>ÿ///?/��O��>/���>�.ÿ/�N�÷��?ÿ�/>�/��>/�ÿ/�N�?N./�?N/?/>�?�//?��ÿ>��>/�/>�>/
�>��>/�ÿ/�N�?N./ (N/ÿO�ÿN�?.��?N�?N/N�÷�/>�?�N./>//?��ÿ/N�) �>N�/>��?N�>��>/O��>�>�>��/ �>�>�>��/ 
//?/�>/�>�N�?N/.?��/ N�?N///�/?��?��ÿ/�N�?N./N�ÿ/.ÿ>�/?//>�?�O/>�?�>�/ÿ//�?��/>ÿ/�///�ÿ/�N�?N.///?/
/>.>/�>��/��>/�� N�..ÿ��ÿ//?��ÿ>//?/�?��ÿ/�N�?N./O/ÿ�>/���//���O�ÿ�/>�.?��ÿ//?//?��>�>��ÿ>�.N      
�?NN�÷��/�/>��/��>/�� �>N�./��/ÿ/��?��ÿ/.?�N���ÿ>��>/�?��>/�>/�ÿ/�N�?N./�/��?ÿN�?N./�>��?NN/>N/
.?�N��N/O��>/N�/?N.�O�/��?N�ÿ>.�O��?NN�÷�O/��/?��?�.?�?�O��>/�?��>�>/��O/>.ÿ�N./>/�>/  
�ÿ/�N�?N./�?N/?��>��/� N�ÿ� 
- �/>ÿ/�?ÿ�?��>/�>/�ÿ/�N�?N./�>/��N/O�/�: ///�/>ÿ/�?�N�?.�O�ÿ�/>ÿ/.ÿ/. 6-7 �//��/?/ �ÿ/.O/ÿ�?��>/

�>/�ÿ/�N�?N./N�ÿ�/ÿ/��?/O/>//�/?��?��ÿ/�N�?N./�/>ÿ/N/O� N N�ÿ�?�>O� 
- /?�O���>/O�ÿ��÷��/�/>N.��ÿ�?NN�/?N.�N�: O�ÿ��÷��/�/>N.��ÿ�>��>/�ÿ/�N�?N.//.ÿ>�N�ÿ>N�?./�?�

/>��>O� O/ÿ�>���O��>/��/?.ÿ/�/ÿ//O/>N�ÿ/?��/>N.��ÿ�>��>/�ÿ/�N�?N./ O.��O/ÿN/O��>��/>/
.?�/.>ÿ�O/>.?�..>�O��>/�/?��?/�/��>/�� 

¥ /?�O���>/�/>/>/�?��>/�>/�N/�N�?N./N�.�>/�� �?N/?./>�>�/?�?O���/>N�O/�NO/>��/>N�O//N
�./�.>��?�N�O>/>/N//�?��>�>/�N/�N�?N./O��?O��?N/>��>O� 

��O��/>ÿ/�?��>/�>/�ÿ/�N�?N./�>/��N/>N//?�/>ÿ/��/>ÿ�O//ÿ�?N/?�/>//?ÿO/>�/>/�>�             
�?N�?�./?.N�ÿ>/>.>��ÿ/N�>N//>��>O� O/>/?���?N/?��>��/��?�>/�ÿ/�N�?N./N�÷�/>�?�//?��?O/ÿ�>ÿ/N�
N�ÿN�O//ÿ/. O/>/?O�/�>� Entreprenuer Mindset �?O/ÿ.>/>/��/�.�/��ÿ/�>/�/>��?N//�N/O/
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¥ �/�/��>/.O>//��/>N/�?��N/�N�?N./O/>�>/.?/.>/�N�?ON�?N./�>�N�OO/O�/>/�>�N/O�O�
�>///�O�� Personas �/��?��N/�N�?N./�>/N�.�/>N/ FIT O�O�N/>�/>N//?�O��
�>��/// �/>/�O/��>/ O/>�/>/.�O��/��/>N/N�O>//>.�>/?�/>/O���N>��?� �>��O/�
�/�N��.N�/>/�O/��>/O/>�/>/.�O�/.N>�N//>>./O/>/?�/>.>��>.>� .>/>/�/�>�>.
N�O�?��?O 
- First Jobber Group (�/>ÿ/ Gen-Z ��/>ÿ�O//ÿ): //�/>�?N�ÿ/�N�?N./O�/�O//ÿ .?�N/ÿ/?���/>/>�

/>��/�?N�>�ÿ/�N�?N./�ÿ>��/>N�. �>��?O/ÿN�ÿ��>/�ÿ/�N�?N./.>.O��/>N�.N�÷�//?� �/��>/���.?.
�ÿ>�>.�>��>/�?�>��///�ÿ>�.N./?��?O�.?�/?�/>///�O//O��>/.���>O/>�>/.?//�
O./�/>O�/�>��>/O�ÿ�?/>�O//ÿ N N�ÿN�÷�/?N�÷��> N�>N/�/>.��>/�ÿO/>N�ÿ/?�/>///�O//ÿ N O��?/>� 
O/>N�ÿ�/>/N�÷�/>./>O/>�O>.>N��ÿ>� N �ÿ/.�?/N/� 

- Generation Y Group (�/>ÿ/ Gen-Y): �>/�ÿ/�N�?N./�>/���>N�÷��>/N�?N./�>/�/>O.�?NN�ÿ�?�>��///
//>�//>. �?O��>/���.?. �ÿ>�>.�/>/.>/>/� O/>�?��ÿ/�/ÿ>��>. �÷÷��?�/?�O/ÿ�/?�/>.�O//ÿ 
O�ÿ�>/�ÿ/�N�?N./�>/���O/>��>�ÿ/��>/�/>/.>�/�.�>./.?ÿ�ÿ>�N�?N/��>�N�÷��>/N�N�?N./O��
//>.�� �?N�/>/�/�/>��>N/ÿN//?/��?� 

- Generation X Group (�/>ÿ/ Gen-X): //�N/�/.ÿ>�/>��>O�O/>/?�/>/N�ÿ>O�O��?/>��?NN/?.��ÿ>. N/.�>
�/�O./�/>O�/�>��>/O�ÿ�?/>�O//ÿ N N�ÿN�÷�/?N�÷��> N�>N/�/>.��>/�ÿO/>N�ÿ/?�/>///�O//ÿ N 
O��?/>� O/>�ÿ/��>/N/?.�/?ÿO/>.?/�?.�/>/O���ÿ>��>�/?���/// �>�/?�/>/.�O��ÿ/�N�?N./O/>//�/>
�/>.��>/�ÿ�?N N�÷�N/�/?�/�ÿ .�O�N./>/.>/>/��/�>///.�/>/N�?N/O/>�/>/./?��>     
O/>./ÿ>�N./>/.>�.>�O/>�>�.>��?/>� N�?N/N�÷�/>�/?/O/ÿO�ÿ��N/� 

- Silver Age Group (�/>ÿ//?.N�/?.�): �ÿ/��>/�/>/O�/�O//ÿ�>��/>/.�>�.�>�//?//>
�/>.��>/�ÿO//ÿ N�ÿ��/>/�?�N�>�//?/�>/�ÿ/�N�?N./N�?N./N��>/�/>O. �>/N�?N./�>/���>�ÿ/��>/N.�
N/?N/�/>/N�?N/N�ÿ.ÿ/�/?. .ÿ/�/�?� N/./>/>�?�?O�N�>/ />�/>/�/��?O��/>�?�>/�� /?N//>O/>O�ÿ�ÿ>..?�
N/?N/N�/?.�N�?.��>��/>ÿ/ Generation 

- Women Group (�/>ÿ/�?ÿ/�>��ÿ/�N�?N./): �ÿ/��>/�/>/�/>/.>�/�.�>.�>��>/�ÿ/�N�?N./ �/O�ÿ   
N�ÿ//?�/�?//�/>�?��ÿ/�.�O��>��///���.?.N�>.N./?�/?O/��?�O�O��>/�ÿ/�N�?N./N�?N/�?��ÿ/�
N.?./.>�>�O�O/>�÷÷��?�/?�O/ÿ�/?�/>.�O//ÿ./?�ÿ>��?N�>�>/�/>O.�>/�ÿ/�N�?N./.O/>O�ÿ��?��ÿ>�>.
�/>/.>/>/��/���N/�./.>��>�/>�?��/>/.?/�?��ÿ�?��?ÿ�?NN�>��>�N��ÿ/.O/>��N�/���?N/?�ÿ>�>./
O/>�/>/.�O�N//?/��?� �/>ÿ/�?O�>�/?�>/�/��ÿ/�N�?N./O�/?�/�>�?NO�ÿ Agent N�?N//?�/.�/>/.>�/� 

- Hi-end Group (�/>ÿ/�?/?��/?�.ÿ.?�) �ÿ/��>/�/>/.>�/�.�>.�>��>/�ÿ/�N�?N./ �/O�ÿN�ÿ//?�/�?
//�/>�?��ÿ/� .�O��>��///���.?.N�> N O�ÿ.?���O/ÿ�/>/.?�?��?��>/N/?.�/?ÿO/>�÷��?/ .>.O�ÿ
/?���///O��?O��?N�ÿ>� N N�ÿ�N�?./�?����ÿ/��>N� /.>��>.?�N��/>�?�?/>��/����?N/.?ÿO��>/�� O/>
O�ÿ�?/>� �>� �/�O�����ÿ/��>N� O�ÿ.?����/>/.>�/�.�>./.?ÿ 

- Family and Kids Group (�//��/?/O/>N�O�): �//��/?/�?N/?/?�N/O�O/>/?�/>/.�O��?N�>�?
�>��///O/>N�ÿ>/ÿ//�?��>/�� �>/O�ÿ�>��///O/>�>/./ÿ>��/>/.?/�?��ÿO��>/���?�//�N�÷�    
N�/?N/�/?/./�/?� �>�//�/>�>��///�>��>/���?NN�ÿ.?/�?.�/>/O���ÿ>��>�/?���/// .?/�?.�///�>�> 
//�.O>//�.>�/>�///�>�> /�>/?�/ÿ�///�>�> //?/N�ÿ�?�/>N.��ÿN�?N/.?��/ N�÷��ÿ� �/��?ÿ�?��>/ 
N�ÿ�?��ÿ/�N.?./.>�>�O��÷÷��?�/?�O/ÿ�/?�/>.�O//ÿ/?��/?O� �>�/>�//�N/?N/��/��/>/�/ÿ//         
�/�.>N�/?�/.�/>/.>�/�//?/�>/�/>�>/�?N/?�>/�?�N�/?./N/ÿ O/>�/>/�//�.?..>.O��>/��/>�
N�÷��>N./

N/�>..O>//?��>/�N/�N�?N./�>/��
Whitespace Analysis
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¥ �/>/N�O� Unique �/��>/�� �?O��>��///O/>�//.>�>...>�O/�/O//�/��>/��N�O�.>N��?N
�>�O>O/O�/>N/ Potential Target /?�/>.�O��>/�N/�N�?N./�>/��/>��>O� O�N�O>�>�>����?N.?�N/N
N�.N�?N./�>/��/>�N/��//O/O�/>/.O>�?�O��>/N�?N//N.�N.O��>��/� ÒO//N��N/�N�?N./
�>/��Ó N�O>�?� ÒO//N��N/�N�?N.///?�Ó 

N�/>>�/>/�ÿ>.�O��/�N�/O�//O/>�>��///�>/�ÿ/�N�?N./.?�N/ÿ/>��/ N�÷��÷��?.�?N
�?O/ÿ�/>ÿ/ Potertial Target .?�N/ÿN�ÿ//��ÿ/�N�?N./�>/��/>��?� �>��//N�÷�N/�>.O/ÿ�?��ÿ/�N�?N./N�>�     
�>/N/?.�/?ÿ �/>/N�÷�/.?ÿ O/>///?//?���///�/��>/���ÿ/��>N� O/>�///?�/>/.?�/.>ÿ� .>/>/��/?�N�/?N.�
N�ÿ�>/�/>/N//>>./�/�.�>��>/�ÿO/>�/>/�ÿ/��>/�/��?��ÿ/�N�?N./ N�/>>�/>.��>/�ÿ�?NN�ÿ/?�
�>�N�>��>�N�ÿ>N�N�?N./�>/��O�ÿ/>O/ÿ�/ÿ/�/?N/�/?�/�ÿ�?NN/ÿN//?/��?� �//�ÿ/�/?�>///�O��
�>��///O/ÿ//>�//>.O/ÿ.>/>/��/?�N�/?N.�O/ÿ//�/?��?��?��ÿ/�N�?N./O�ÿ/>�/>ÿ/N�ÿ �/��>��?O/>.>
N//>�/��>��///�O�//�ÿ/��?�.//O/ÿN//>>./ N�/>>�?��ÿ/�N�?N.//?ÿ.>�/ÿ>�>/N�N.?/��>/��N�?N/N��?
�>��///�//�>�ÿ/�N�ÿ/?��/>.��>/�ÿ�?N�>ÿ/�ÿ>�?�/>.>�>�O/>/>.>N//>�?NN�>��>�N� 

O�.ÿ/��/>ÿ/�?��ÿ/�N�?N./�?N.?�N/ÿ.�O��ÿ/�N�?N./�>/���////�O��O�O�N���>/�ÿ/�
N�?N./�?N�?N.�/�>�N/?/��>/�/>/.�O��?N//>�//>. N�.�ÿ/�N�?N//N.�N�.O�ÿ ÒO//ÿ��ÿ/�N�?N.///?�Ó 
�>� ÒO//ÿ��ÿ/�N�?N./�>/��Ó �ÿ/.N.ÿ��>��>/�ÿ/�N�?N./�?N�?�//�O���>/�/>/.�O��?N//>�//>. N�?N//N.�
N/?N/�/>/O/>�?�N.ÿ��>��ÿ/�N�?N./N�ÿ>�ÿ/.�?� 

¥ �>/���N/�N�?N.//.N>�/?��>��/� �O>/?�N�O/?��/>/.�O�N�>N //>��>O� N�.N��>>O��/>N/ 
Women O/>�/>N/ Hi-end 

�/�N���ÿ�/� Ò�>/���ÿ/�N�?N.//.ÿ>�/?��>��/�Ó /?�ÿ>�>O��///�/��ÿ>�>//?��>.?/�?��ÿ
N�÷�/?��?� 5 O�ÿ�ON�÷��/.?�.?�/ÿ>��>�?O�?ÿ��N/>N/O/ÿ�/>/.�O��/>N�O��>/�?N.�/�/>/O�/ÿ�>��///�>�>�?N
�//�.?. N/ÿ/?.>/�>/ O/>�>/�ÿ/�N�?N./�>/ÿ�/��N?N�>N//>��>O� N�?N/��>��?��ÿ/�N�?N././?.O//ÿN/>N/O/ÿ 
�>/.�?�.�>�O�/�>�N�?N/�/>/.?N�.?� O/>N�ÿ�N/O��N.�>.�ÿ>��>/�ÿ/�N�?N.//.ÿ>�.?N�.?�./��/ÿ/��?� 
N�/��ÿ�/>/.?N�.?�.?���N�ÿN��ÿ/��N�/��ÿ�ÿ/�N�?N./�>/�� N�.N��>>O��/>ÿ/ Women O/>�/>ÿ/ Hi-end 
/?�/>/.�O�O�O�/N�ÿ/�>/�ÿ/�N�?N.//.ÿ>�/?��>��/�/>��/ÿ>�/>ÿ//?N� N �ÿ/��>/.�?�.�>��>/�ÿ/�N�?N./
/.ÿ>�/?�/>//?��>��/� �/>/�?��>��/>/.?N�.?� O/>/ÿ//�?�/��/�/>���?NN�>��>O��ÿ/�///�>�>O/>       
.>N�O/�/ÿ///>��?N.>� N�?N//?�/>�/?�.>�/O/ÿ��/.?ÿ�ÿ/N� 

¥ N�/��N Ò�>/>.�>/Ó .>/>/��>��?��?�N�>��>�.>.�>�/>��>O� �>N��O>O/O Ò/>/>/Ó N�O�
N/�>.O/>�N/��>�O��>/�O>�/>�O/O�/>N/�?��N/�N�?N./ FIT /.>�O�/N /.>�N�?N./�>/�� 

N�?N/��>� Ò/>/>/Ó N�÷�/�>N�O��÷��?.�/��ÿ//?/�?NO�ÿN/?/�N�?N/.�?�.�>��>/�?�.>�O�O�
�>/N�>��>� /?��?O��÷÷��/��>/��//�/ÿ> O�/�>� Survival Journey with Local Chef N�÷�N/N�?..>��ÿ>
�?N�>/��/.>��>�?N.�/O/ÿ/>��>O� �?��?O��?ÿ�/>�/��>/O��>/��/>��?�ÿ//?/N�?N./�?�/>/>//>
�/>.>��ÿN�ÿ>�?��/.>��ÿ�>��>/�/>� N�ÿ� �>/N�?N//N.�N/?N/�/>/�>�/?���///�?N.?�N/ÿ�ÿ/./?O�//?ÿ    
�>/./ÿ>�.//�ÿ/>/>/�?N�ÿ>.�O�/ÿ//�?���O��ÿ/��>N� N�?N//.>�.�/?���////>/>/�ÿ��?/?�/>�?N.�/
�>��ÿ>O�ÿ�?��ÿ/�N�?N./O/ÿN�÷��>��>. //?/�?��>��////?�O���ÿ>� N />�> N/>/ÿ��O/��ÿ>�/>/>/O��>/�� 
N�÷��ÿ�

N/�>..O>//?��>/�N/�N�?N./�>/��
Whitespace Analysis
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¥ �>/�?��>�>��///N/?.�/?O/>�?�?/>��O/��>N��?N.>�O/��/>/N�O�N/�/?�/�N�N>.�O� O/>/?�/>/
//>�//>.�/��>��/// O/>�>/�?��>�/>/.>/>/��/�N��N�>/�� �?�N/N>N/?N/� O/>
N��N�O/��>N��?NN/N>N/?N/�N�O/.N>��N>.�O� N�O�.>N�.O>�?��?N�>.>/>/�N�>N //>.N�O//?/N�>N /       
���/>/>�O��>/�N/�N�?N./�>/���/��/>N/�?��N/�N�?N./N�O/>��/N>N�N>�?/

�>/�?��>�>��///N/?.�/?ÿ/>�?�?/>��ÿ/��>N�O/ÿN�>��/>/�?N.>�ÿ/��/>/N�÷�N/�/?�/�ÿ�ÿ>.�O�
O/>/?�/>///>�//>.�/��>��///.>/>/�N�>N//>.N�ÿ//?/N�>N/���/>/>�O��>/�ÿ/�N�?N./�>/���/��/>ÿ/
�?��ÿ/�N�?N./N�ÿ/>��>� 1.23 N�ÿ> �?��?O��//O/ÿ�/>/.?�?�O��/>N�O��>/./ÿ>��/>/N�÷�/?�/?�/�ÿ�/�
�>��///�?N�?�N�� �>��/>/�ÿ>.�O��/��>��///�ÿ/�N�?N./�/��>/��O/ÿN�>��/>/O���ÿ>� ./ÿ>��/>//?ÿ.>�/ÿ>
N/ÿ.>/>/�/>�?�?NN/�N�ÿ N�./>��>�?�/>/.>/>/� �/>//?ÿ .?/>�÷��>�>�/?���///N��/?�O�ÿO/ÿN�>�
�/>N.��ÿN�ÿ //?/�>��?��ÿ/.�>��///�>�N�.�>///?//?���///�/>N��?O��ÿ/��>N��?N/?�/>/N��N�ÿ�        
N�?N/./ÿ>��/>///>�//>.�/��>��///�ÿ/�N�?N./�/��>/��O/ÿN�>��>O� 

.ÿ/��>/�?��>�/>/.>/>/��/�N��ÿ�>/�� �?�N/ÿ>N/?N/�O/>N��ÿ�ÿ/��>N��?NN/ÿ>N/?N/�N�ÿ
/.ÿ>��ÿ>.�O�N�÷�.>N�.?�?��?N�>.>/>/�N�>N//>.N�ÿ//?/N�>N/���/>/>�O��>/�ÿ/�N�?N./�>/���/�
�/>ÿ/�?��ÿ/�N�?N./N�ÿ/>��>� 1.03 N�ÿ> �?��?O�O�/�>��>/�?��>N��ÿ�>/�� �?�N/ÿ>N/?N/� O/>N��ÿ�ÿ/��>N� 
�>��//O/ÿ�/>/.?�?�O�N/?N/��>/O/ÿ�?O�>�?N�?N./�?��>/��>�?�>�?/�/��?��ÿ/�N�?N./�?NN//>>./�?�
/?���///�ÿ/��>N� ..>�O/�/ÿ//O/>�/?�.>�/�///�>�>O��ÿ/��>N� O/>�//O/ÿN��ÿ�>/�� �?�N/ÿ>N/?N/� 
O/>N��ÿ�ÿ/��>N��?N.�/�/>//?ÿ .?/>�÷��>�ÿ/��>N��/��>/��O/ÿN�>��/>/�ÿ>.�O� O/>.>/>/�N�ÿ>O�
N�ÿ�ÿ>.N�>N//>��>O�

140.00

180.00

220.00

260.00

300.00

340.00

380.00

420.00

460.00

500.00

540.00

580.00

620.00

660.00

700.00

�N>/>/>/ �N>�?O/�/�/ 
�/��>��O/��>N�

/>�/�>�/O>��O>/ 
.>��O>�O/��>N�

�N>�?N�?� �N>�O>�>��///N/?.�/?O/>�?
�?/>��O/��>N�

�N>N.?O/�O>O/> 
N�/?N/��>N//N/�O/��>N�

�N>�/��?O�N/?/� 
�?NO�OO��>/��O�N��O>�

�N>N��N //?/���O>N�?N./

295.73

415.81 406.85

405.99

464.76

313.57

637.57

589.94

399.92

545.55

572.47

409.69

113.92

231.50

N�>N/�>O� 
40.60%

N�>N/�>O� 
0.21% N�>N/�>O� 

48.22%

N�>N/�>O� 
8.07%

N�>N/�>O� 
36.41%

N�>N/�>O� 
39.73%

N�>N/�>O� 
103.21%

//>.N/�> :          �N>N�/?N.�N>O�O�N>.�?N�?��N/�N�?N.//?��>O�O�N>.O��>/�N/�N�?N./�>/�� 

                     �N>N�/?N.�N>O�O�N>.�?NN�>N /�>O�/>��>/�N/�N�?N./�>/��N�O/?��>/�?��>�>/�O/O�>�O>

.?�/�>/�O>�/�.N/��N>��/�/>�> = ((/>�>N�>N /�>O� Ð />�>N�>/) Ö />�>N�>/) x 100

�?��N/�N�?N./.N/�O/�N.?�N/N
O/O Value �O>�/>�>/>��?�

189.15

422.49

N�>N/�>O� 
123.36%

N/�>..O>//?��>/�N/�N�?N./�>/��
Whitespace Analysis
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>� 
/ÿ
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¥ �>�O/O/N>�/>/.�O�O��>/N�O>/N//�O>�>��/// Workshop O��>/���>N�O��>��///�?N
�?��N/�N�?N./O/O�/>/.O>�?� O�N�?��N/�N�?N./N/?/��O>�>��///O�.?�.N/�N/N.?� (�>�N�O�  
/O/./> 32.26 O�.>�///�?��N/�N�?N./�?O�//� O/>/O/./> 17.96 O�.>�///�/>N/ 
Existing Target) /?�N�?N/�/>�>�O/��?�O�O��>/N�>��>��N/�N�?N./.>�///.N/�O/�N�>
N�O� Ò�>/N�ON/O� (To See)Ó />��/N> Ò�>/N�O.?/�?. To ExperienceÓ O�N�>��/// 
Workshop O��>/���O.?�N�O�N/�>..O>//?��>/��O��>/N�>N//>.N�O �>N�.>/>/��O>N�O�?��?O 

- N�ÿ��>/�>��?��/>ÿ/�?N/?�?/?��/?�.ÿ �>��?� Target �?N�>�/ÿ>�>.�O�N�ÿ>/ÿ//�>��///�//�?N�>�>��?�
�/>ÿ/ Hi-end O/>�/>ÿ/ Family �?N/?/>.N�ÿ/>��/ÿ> 45,000 �>��>O�N� N�?N/��>��/>ÿ/�?��/ÿ>/�>O/ÿ�ÿ>
�?�/>�>�/��>��/// O/>/?�/>/.�O�O��>/N�ÿ>/ÿ///ÿ//�?�>��/// Workshop O��>/��N��
N�ÿ�N/?N/N�/?.�N�?.��?��/>ÿ/�?��ÿ/�N�?N./�>/���>/N�.�?O�//� 

- N�ÿ��>/�>��?��/>ÿ/�?N/?O/��?�O�O��>/�ÿ/�N�?N./O��/>ÿ/ Ò/>�?/��O//ÿ�/���N/�Ó O/>       
ÒFun ExperienceÓ  N�?N/��>����/>ÿ/�?O/?O/��?�O�O��>/�ÿ/�N�?N./�?N/.>�N�>N/�/>.��>/�ÿO/>  
N�ÿ/?�/>///�O//ÿ N //?///�/>�/>.��>/�ÿO//ÿN �?N./ÿ>��/>/�?�N�>� //?/�>/N�ÿ�/>�?��/>/
.?/�?��ÿ�?����ÿ/��>N� �>�/?�/>/.�O�O��>/N�ÿ>/ÿ//�?�>��/// Workshop O��>/��N��N�ÿ�    
N/?N/N�/?.�N�?.��?��/>ÿ/�?��ÿ/�N�?N./�>/���>/N�.�?O�//� 

- �?��>�>��///O/ÿN�>��/>/N�÷�N/�/?�/�ÿO/>�/>/O���ÿ>� .?N/�>��/>/N�÷��>/���?N
�?�N�� �>�O/ÿ/ÿ>�?��ÿ/�N�?N./�>�/>N/>��/>/�>��/O��>/�ÿ/�N�?N./ �/>N�O�/?�>/�?
�/?�.>�/O��?O��?N/>./ÿ>��>��///�>/�ÿ/�N�?N./N�ÿ/.ÿ>��ÿ>.�O�O/>/?�/>/N�÷�
N/�/?�/�ÿ O�ÿ Painpoint �/��>��/// �?/ .?��>��/>/N��N�ÿ��?NN�÷�N/�/?�/�ÿ�?N�?�N�� 
O/>.>�///�/��>��/// Workshop O��>/��.?�N/ÿ/?�/>///>�//>. .?�/?�/>/�O?�/�
�>��///O�//>.N �>/��N/ÿN�ÿ/?�/>/O���ÿ>� �?��?O�.>N�.?�?��>��//�?��>�>��///O/ÿN�>�
�/>/O���ÿ>� ./ÿ>��/>//?ÿ.>�/ÿ>N/ÿ.>/>/�/>�?�?NN/�N�ÿ N�./>��>�?�/>/.>/>/� 
�/>//?ÿ .?/>�÷��>�>�/?���///N��/?�O�ÿO/ÿN�>��/>N.��ÿN�ÿ O/>�////�O��/>.>N//>
�/��>/�?�>��///N�ÿ/.ÿ>�N//>>./ O/>�/?�N�/?N.��/>N.��>��///N�ÿ�>/��>��/��/>ÿ/ 
�?ÿN�ÿ>/ÿ//N�ÿ/.ÿ>�.?�/.>ÿ� 

¥ �>///�O���/��?N/>/>��?N�>��?�O�.?��O>N�ON/N�?�/ �?��?O��>/�?��>�/��>� .>��O>  
�O/��>N�N�O�.N/�.O>�?�O��>/N�>N /N/�>.O��>/O�O�N>.�/��?��N/�N�?N./N�..N/�O/�N 
/?��?O��/��>��O/��>N�O/>�>//>�/�>�/O >��O>/.>��O >�O/��>N�.?�.>/>/�� O> O/O              
�?��N/�N�?N./.�O�N�>��>�N��N/�N�?N./�>/���O��>��/�.>��O>O�/>�?�.?� 

N�/>>�ÿ>O�ÿ�ÿ>.�/��?��ÿ/�N�?N./N�..ÿ/�O/�ÿ�>/?�ÿ>�?O/�/�/�/��>��ÿ/��>N�O/>�>/
/>�/�>�/ÿ>��ÿ>/.>��ÿ>�ÿ/��>N�O��>/�ÿ/�N�?N./ /?��?O��/��>��ÿ/��>N�O/>�>//>�/�>�/ÿ>��ÿ>/.>��ÿ>
�ÿ/��>N�.?�.>/>/��?O/ÿ.�O�N�>��>�N��ÿ/�N�?N./�>/���ÿ��>��/�.>��ÿ>O�/>�?�/>� �?��?O� ���. 
�//N�÷�.?�.ÿ�/>�O��>/�?��?ÿ�/>//ÿ///?/ (Business Matching) �?� Stakeholders �?O�.>�/?�O/>
N/��� �>��?ÿN�?N./�>�//?//��ÿ�/�?N/?.?�..>��/ÿ//O��>/.ÿ�N./>/ N�ÿ� .�>�.>�/>.�?�.�>��ÿ>�
�>///�O��.>��ÿ>O/>�/��>��ÿ/��>N�O/ÿ/?N/�/?�/�ÿO/>./ÿ>�/?/�ÿ>N�>N/

N/�>..O>//?��>/�N/�N�?N./�>/��
Whitespace Analysis
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¥ ./O>��/N��>��>�>�?/O/ON�>�N�O� Smart Tourism O�O//N��N/�N�?N./�>/�� .�?�.�>�O/O
�>/��O�O Data O��>/�O>�>�/>��>O� N�?N /�O>O/O�>/��N�O>O��/>/�O/��>/�/�                
�?��N/�N�?N./O/O/>��?N.>� �?N�>�N/.O/O�>/��/?�/>/�/O// (Smart) O��>/�/>/>/�>/�>� 

�/�>��>//��?O��?N./��>/�/>N�O��>/N�>N/�>O��/�/>.N�ÿ//?��>��>/.�?�.�>��>/
�?N�>�N�/��>/�ÿ>� N �/��>/�ÿ/�N�?N./O/ÿ��/>N�.N�. (���.) ��/ÿ> N�..ÿ/�O/�ÿ//?��>�    
�>/�?N�>�N�/��>/ /?.?�.ÿ/�/>.N�ÿN�>N/�>O��/>/>� 2 N�ÿ>�ÿ/�÷ //?/�>/N�>N/�>O��/��?�/��?ÿ/>N.?/�
O��>��?O��?N�/>/>� 2 N�ÿ>�ÿ/�÷ O�ÿ�>/N�>N/�>O��/�/>.N�ÿ�?��/ÿ>/N/ÿ.>/>/��?O�?�/ÿ>N�>��>�          
�>/�?N�>��>��/� ���. �?��?O��>/.�?�.�>�O/ÿ�>/��O�ÿ Data O��>/�?�>�/>��>O��/ÿ>N�>/ O/>
�//�?�N�/?./�ÿ//?/.?//?��?��ÿ/�N�?N./ N�ÿ� �ÿ/��>��>/O�>�?�/��ÿ/ />���/>N/>��/>/�>��/O�
�/��?��ÿ/�N�?N./ N�?N/�?O/ÿ�>/��.>/>/��>��>/O/>N�ÿ>O��/>/�ÿ/��>/�/��?��ÿ/�N�?N./O/ÿ/>��?N.>� 
O/>/?�/>/�/ÿ//O��>/�/>/>/�>/�>�/>��>O�O/ÿ./��/ÿ/��?��>/�?��>N�÷>//>.�ÿ>� Smart Tourism 

¥ �>/�?��> Hospitality �?N/>N�N�O��>/�?��>�O>��>/�/>�>/ �//N�O�O�/�>��>/�?��>
�/?�.>�/�>��/O/ON�>�/>.?.�?.�N //?/ Mindset N/?N/��>/�?O/N/>O�O.NO��N�. N O/>�>/
./O>�/?�O��O/>�O>/��O�/�>��>/�?��>�>/O/O�/>�>//?�N�O�N/�/?�/�NO�/�>�� 

N�/>>�>/�/>N/>��/>/�>��/O�O��>/N�>��>��ÿ/�N�?N./N�O��>/���/��/>N�.N�. 
��/ÿ> �ÿ>��?.���>�/���O��>/��N�÷��ÿ/�?N�?��ÿ/�N�?N./O/ÿ�>O��.?��?N.>�O��>��/>ÿ/ Segment          
�?��?O��>/�?��> Hospitality �?N/>ÿ�N�ÿ��>/�?��>�ÿ>��>/�/>�>/.?//?��>/�ÿ/�N�?N./�>/�� N�ÿ�      
�>/N�ÿ/?��>/�ÿ/.N//?/ �/�.�/��ÿ//?��ÿ>/.ÿ>��? O.ÿO�O��>/�ÿ/.N//?/ O�ÿ�÷�/>O/ÿO�ÿ�?��ÿ/�N�?N./
/.ÿ>�//�N/O/O/>�/��>� �>/�ÿ/�/?��?NN�÷�/>�/N/�/? �/>�>/�ÿ/.�/>/N�O/O� /?/>/.>� O/>�ÿ/�/?�
�ÿ/.//..>O/O/>�>/�?O/�?NN/>O�O.ÿ�?O/ />ÿ�N�ÿ�./ÿ>��/>.��>/�ÿ�>/O/ÿ�>��ÿ>�ÿ>��/>/.>�O�ÿ    
�?��ÿ/�N�?N./N�÷�.>N�.?�?� N�÷�O�/�>��>/�?��>�/?�.>�/�>��/O/ÿN�>�/>.?.�?.�ÿ //?/ Mindset 
N/?N/��>/�?O/N/>O�O.ÿO��N�. N O/>�>/./ÿ>�/?�O��O/>�?/��O�/�>��>/�?��>�>/O/ÿ�/>�>/
/?�N�÷�N/�/?�/�ÿO�/�>�� 

¥ �>/./O>��/>.��>/�N�/��>��N> Meaningful Travel Experiences N�O�N/N/��N�?N ÒO�NÓ 
O/>N�O��/>/�O/��>/O�/>�?��/>/�O/��>/�?N�N/�N/O� (Unmet Need) �/��?��N/�N�?N./
�>/�� 

�>.�>��>/�?N�>��>��/� ���. O/ÿ�/>/.?�?��?� Ò�>/./ÿ>��/>.��>/�ÿ�/��>��ÿ> 
Meaningful Travel Experiences N�÷�N/N/��ÿ�?N ÒO�ÿÓ O/ÿ�>/�ÿ/�N�?N./N�÷� "�/>/.>��?��?" O/ÿ�>/N�>��>�O�
O�ÿ/>�?O��?N//��/>.��>/�ÿ�?NO���ÿ>�/.ÿ>�/��?/ ��N�>��/>//?�O/>�ÿ/��>//?�/>�/>/���>/�/�
�///�>�>O/>/?���/// O/ÿN�>��>�/>�ÿ�/>�/>.��>/�ÿ�?NO�/�O//ÿO/>.>��ÿ/�/>/.?/�?��ÿ�?N/?
�/>///>. N�O�N�÷��/>/�/>�?�O� �/>.N�÷��?/N/?/�.?//?��>/N�>��>�O��/?O��ÿ/N�O/>/.>��>N�>��>�
�/?�/>O//ÿ/?��/?O� �>N�./��/ÿ/��?��/>/�ÿ/��>/�/��?��ÿ/�N�?N./�?N�ÿ/��>/./ÿ>��/>.��>/�ÿ          
�ÿ/�N�?N./�?N�ÿ>���?O/>/?�/>///>./>��>O� (Meaningful Travel Experiences) N�.�ÿ/��>/.?/�?.�>��ÿ> 
�/>�/��ÿ/. (1) �>/N�ÿN�>/N�O/�/>/�÷� Passion N�÷�N/��?.�ÿ />///�O//ÿ N (2) �>/N�ÿ�?��>��N/� 
N�÷��/>.��>/�ÿ�?NN/ÿN�.�?//?/��N�/ (3) �>/�ÿ��/��/>/N�÷��?/��O��>/�ÿ/�N�?N./ /?ÿ.>�N�ÿ            
�/��/ÿ/. N�ÿ�/>.��>/�ÿ�?NO���ÿ>��>��>/�ÿ/�N�?N./�?N.�>��?N�?O�/?�?NN�?./ �>N��?O� 3 �>��ÿ>�?N�/ÿ>//>         
/ÿ/�N�÷��/>/�ÿ/��>/O�/>�?��/>/�ÿ/��>/�?N�ÿ/�N/ÿ� (Unmet Need)

N/�>..O>//?��>/�N/�N�?N./�>/��
Whitespace Analysis
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¥ �/>/�O/��>/�/��?��N/�N�?N./�?N�O/��>/O/O�>/��./O>�/?�/?�/�NN�O��/���N/�    
N�O� Need �?N�?��N/�N�?N./�O/��>/O/O ���. O/>�>/��/N///?/�?/�>�>/�O/.�?� 

�>/./ÿ>�/?�/?�/�ÿ�/��>/��N�÷�.>N��?N.?�?��?N.>��?N ���. O/>�>/��.>/>/�/ÿ///?/
�?/�>�>/�ÿ/.�?� ./ÿ>��>//?�/?ÿO//ÿ N �ÿ/./?�/?�/�ÿ�/��>///�O���>��/// �>/�/>�>/ ///�>�
/��ÿ�/>�/��/��>/�?��>/�ÿ/�N�?N./�>/�� ///�>��>/./ÿ>�.>N��>��?�O� (Attraction) �?NN��N�ÿ�O/>
N�÷�N/�/?�/�ÿ�>./ÿ>�N/�>..?//?��>/�?/�>�>/�?��>�>/�� N�?N//?�?��ÿ/�N�?N./N�>N//>��>O� /.?ÿ�>��>O� 
O/>N/O�.>�/?�/�ÿ�/��>/���?N�?�N�� 

¥ .>N�.O>�?�.O>//?��>/���?N/?�/>/�N>.�O�O�N.?�N/N/?�/>/�/O// �?/�>/�O�/>�?/�� N�.
�O>�>��>��>��N>�/� Ò�>/N�>�N/��?.�N />///�O//N NÒ O/> Ò�>/N�>��/>.��>/�N�?NN/N
N�.�O>//?/��N�/Ó N�O� Need �?N�?��N/�N�?N.///�/N>�>/���//O/O�/>/.O>�?��N/�N/>N/
�O>�>/�N/�N�?N./�>/��  

�>/N�÷�N/��?.�ÿ />///�O//ÿ N O/>�>/N�÷��/>.��>/�ÿ�?NN/ÿN�.�?//?/��N�/ 
N�÷�O�/�>�.?//?��>/N/>N/�?��>�>/�� N�ÿ� �>/N/?.�/?ÿO/>.?/�?./?�/?�/�ÿ�>N./�/�O�ÿ/>�?O��?N       
�>/N/?.�/?ÿ/�/?/�?�>//>�?�>/�� O/>�>/N.�N/?N/�/>/ �>��>/ N/?.�/?ÿN/?N/�N/ÿ>�/��>/���?N/?�/>/
O���ÿ>�/>.>� //?//?�?N�>/���?O��>/��N�?./ N�÷�/>�?�>/�?N�>/���?N/?�/>/�ÿ>.�O�O�ÿ.?�N/ÿ�/ÿ//�ÿ/�
�?N�>��>�N�?N/�?��>N�>N/N�>/ .>/>/��?N��/?�O�ÿN�ÿ 

¥ �>/./O>��/>/N�?N//?N�O��/>/�/O////�/?��?��N/�N�?N./�>/��N�O� Must Have �?N.>/>/�
/�.>��/>//O>�>��>��>/�N/�N�?N./�>/��N�ON�O�/.N>��? 

N�/>>�>/./ÿ>��/>/N�?N//?N�O��/>/�/ÿ////�/?��?��ÿ/�N�?N./�>/�� �?O��>/�/>�>/�?N
�/�N��.ÿ />�?�?/>��/��?��ÿ/�N�?N./ �>/�>��ÿ/N�ÿ>�>��ÿ//?/�?N�ÿ>. �>/N�>��>�N�ÿ>�>��?N�?��?N.>�/�   
///�>��>/./ÿ>��/>/.�>.O��?N�>N�ÿ>�?�O��>/���?N.>/>� �//�.?. O/>/?�/>/�/ÿ//N/?N/�.>N�/?�/.-
�/>/.>�/��?O��>� /ÿ/�N�÷� Need �?N�?��ÿ/�N�?N./�ÿ/��>/O/ÿ�>/���?O/ÿN�ÿN�÷��?O��>�/.ÿ>��/��ÿ/�
�ÿ/�N�÷�/?��?�O/� 

¥ �>/./O>��/>//?O.>� Ease & Trust of Traveling N�O�O�/�>�./O>�O/>�O>/��/>�/�>�
�/��>/�N/�N�?N./�>/��O/O�//��/>/N/?N/��>�.>� (Quality) ///�>��/>/�//�.?.O�
�?/>�O/>�/?�.N.>��/��?��N/�N�?N./ (Safety) 

�/>/�ÿ/��>/�?O��>��/��?��ÿ/�N�?N./�>/N�.�?N�ÿ/��>/N�ÿ/?��/>.��>/�ÿ�>/N�>��>�
�?NN�÷�.ÿ/�/�>N��/��>/�ÿ/�N�?N./ /?/>�/�>��?N./ÿ>��/>/N�?N//?N� �/>//?ÿ.>��//�.?. .>�/� �?O/ÿ 
�>/�ÿ/�N�?N.//>�/?N� (Ease & Trust of Traveling) ./ÿ>�O/>�?/��/>�/�>��/��>/�ÿ/�N�?N./
�>/��O/ÿ�//��/>/N/?N/��>�.>� (Quality) ///�>��/>/�//�.?.O��?/>�O/>�/?�.ÿ.>��/��?��ÿ/�N�?N./ 
(Safety) O/>/?��/>.��>/�ÿ�>/N�ÿ>�>�.>��ÿ>O/>�>/�/>�>/N�ÿ/.ÿ>�//�N/O/N/ÿ//.�ÿ//>�.>N��>O� �//���
�>/�/>/>/�?��>/�?O�//�/?�/>.>��>.>�.?��ÿ/./>���>/�/>/>/�?��>/�?N�?�./?.�/�/��/ �ON�÷�/?�
.ÿ/��?N�ÿ/.N�>N/�/>/.>/>/��>��>/O�ÿ��?�O/>�/>/.?N�.?�O/ÿ�?��>/�ÿ/�N�?N./�>/���ÿ/N�

N/�>..O>//?��>/�N/�N�?N./�>/��
Whitespace Analysis
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¥ O�/N�O/.>��O>�>/�N/�N�?N./ Be Thai, Be Tribe N�O�O�/N�O/�?N�>/��.N/�O/�N//�/N>
N�O��/>N.�.>��O>�?N.>/>/��O>N�O�?O/O/O��?��>�?� O�N�>/�?��>N�.?N Bond of 

Fellowship O/> Sound of Your Mind ./O>��/>/�N>.�O�O/>./��/O/�N�/��N�O>� 
Wellness Tourism 

O�/N�ÿ/.>��ÿ>�>/�ÿ/�N�?N./O��/>ÿ/ Learn Life-Long �>��?.�ÿ�?N 5. Be Thai, Be Tribe 
//?/�>/�ÿ/�N�?N./�?NN�ÿN/?.�/?ÿ/>�?�?/>�O/>/?���///�/��>/�� N�÷�O�/N�ÿ/�?N�>/��.ÿ/�O/�ÿ//�/ÿ>
N�÷��/>N.�.>��ÿ>�?N.>/>/��?N�ÿ�?O/ÿ/O��÷��>�?� N�/>>�÷��>�?��>/�?N�>��>��///�ÿ/�N�?N./�>/��
.>/>/�//��/>.��>/�ÿ�?�/>/N�ÿ>O� N/?.�/?ÿ.?/>�÷��>/ÿ//�?��?ÿ��O��>/��/.ÿ>�/>��>O�N�ÿN�÷�
/.ÿ>��? O�ÿ�>/�?��>N�.?ÿ/�>���>/�?O�/N�ÿ/.>��ÿ>�>/�ÿ/�N�?N./O��/>ÿ/ Healthy Life Expectancy    
N�ÿ>/>.�?�.�>�N�.N��>>�>��?.�ÿ�?N 1. Bond of Fellowship //?/�>/�ÿ/�N�?N./�?NO/ÿ�/>.��>/�ÿO�
�>/N�ÿ�/>�?�O/>./ÿ>��/>/.?/�?��ÿ O/>�>��?.�ÿ�?N 2. Sound of Your Mind //?/�>/�ÿ/�N�?N./�?NO/ÿ
�/>.��>/�ÿO��>/N�ÿN��÷÷��? �>/�?�N�ÿ>.?ÿ/ÿ//�/��/��///�>�>N�÷�O�/N�ÿ/�?N�ÿ>.�O� �>N�./��/ÿ/��?�
�/>/.�O��/��/>ÿ/�?��ÿ/�N�?N./�>/���>/N�.�?O�//� O/>./��/ÿ/�N�/��ÿ�ÿ>� Wellness Tourism 

¥ �>/�/>�>.?/�?��N//�N/�NO/O.O>N/O���N�O��?N/?O�?�/>��>O� N�O�.>N��?N�>/���O/��>/N�O/?�
�>/.�?�.�>� 

�/>/�ÿ/��>/�/��>/���?N�ÿ/��>/N�>N/�/>/.>/>/�O��>/O�ÿN��N�N/.?�>�>�?//.ÿ>�                
/?�/>.>��>.>�O/>//�N/O/N/ÿ//.�ÿ/ O/>N�>N/�/>/.>/>/�O��>/O.���?/�� (Global Visibility)             
N�?N/O/ÿ�?�N�ÿ/?��>///�N/O�O/ÿ�?N/�>�N�.?��?��ÿ/�N�?N./ O/>�?O/ÿ�?��ÿ/�N�?N./N�ÿ>O�/?�O���>/�ÿ/�N�?N./
�>/��N�?N/./ÿ>��?��ÿ/�N�?N./�?N/?�/>//?��>��/� N�>/�/?���///O/>.>N�O/�/ÿ//�/��>/�� O//ÿ��ÿ/�N�?N./
�>/���O�>.>/>/�.ÿ�//��/>.��>/�ÿN�>�N/?.�/?ÿ/>�?�>/���?O�N�>/ �>�?N/�N?N��?�N/?N/�/>/�>/��N�.��
�/>/�?O�N�>/N/ÿN�/?N.�O�/� �?��?O��>��ÿ/��>/�>/.�?�.�>��>/�/>�//�N/�ÿ �?O��>/N�>N/       
�/>/.>/>/�O��>/�?N.�/�ÿ//?/�ÿ/�N�?N./O/>/?�N���>��///N�.?��?��ÿ/�N�?N./N�ÿN�.�/��ÿ>�         
.?N/�/>N.�//�N/�ÿ N�ÿ� Facebook, Line, Instagram, YouTube, TikTok �>/O�ÿ Influencer �?N.�/
/>///��?NN/ÿN�.N/O� O/>�>/�/�N�?N./O���>��ÿ/�>��?O�/?�O��//�N/�ÿO/>//�N/�ÿ //?/�>//? 
Official Website �?N�?O/�>� Center //?//?N��>>�/��>/�� N�÷��ÿ�

N/�>..O>//?��>/�N/�N�?N./�>/��
Whitespace Analysis
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6.1   
�O/N.�/O�>O��>/N�>N/�>/�/>/�?�/?O 
O�/?�O���>/�N/�N�?N./�>/�� O/>�O>O/O 
N�>��.�>�///�>/�N/�N�?N./�>/��
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�O/N.�/O�>O��>/N�>N /�>/�/>/�?�/?OO�/?�O���>/�N/�N�?N./�>/�� 
O/>�O>O/ON�>��.�>�///�>/�N/�N�?N./�>/�� 6.1

6.1.1 �>/�/>N/>��?��?.�?N�O>O/O�?��N/�N�?N./.?�N/N//�N�?N./�>/��

N/�>�/�?N.?�N/ÿ//�N�?N./�>/���?O�O��/>ÿ/ Potential Target O/>�/>ÿ/���?NN/ÿN/>N///��ÿ/�N�?N./�>/�� ��/ÿ>

O�/�>��ÿ/N.�/O�>O��>/N�>N/�>/�/>/�?�/?ÿO�/?�O���>/�ÿ/�N�?N./�>/�� O/>�?O/ÿN�>��.�>�///�>/�ÿ/�N�?N./
�>/���/�N�/��>/�?O �?/��N�÷>//>.�?/�>/�.>.�/>�N�.?��/>ÿ/ Potential Target O/>�/>ÿ/���?N.?�N/ÿN/>N///��ÿ/�N�?N./
�>/�� O/ÿN�>N/�>/�/>/�?�/?ÿO�/?�O���>/�ÿ/�N�?N./�>/�� O/>�?O/ÿN�>��.�>�///�>/�ÿ/�N�?N./�>/�� O/>�>/�/>�>.
�/�/>N.��ÿO/ÿ�//��/>/N�.?��/>ÿ/ Target O�O�ÿ/> Segment

1 
.?�N/N/?O�?� 
�>/��

3 
�>��/>/�N>.�O� 
�/��>��/// 
O/>.>N��>��?�O�

2 
/?O.>��?�// 

N/?N/��/>/�/O//
O/>�/>//O>�>�

4 
�>�O//N� 

�N/�N�?N.//?N� N  
//��>/��

�>/.?N/.>/ 
(Communication)

¥ �ÿ/��>��?N./ÿ>��>/
/?�/?ÿO/>N�ÿ>�>��ÿ//?/
/?�ÿ/./N�ÿ>�>�.>� 

¥ �ÿ//?/�?N�/>��O�
�ÿ/��>��ÿ>� N N/ÿ
/?�N�� �?O/ÿN/ÿ
.>/>/��>��ÿ/N�ÿ 

¥ N /ÿ N � . N /O � � > /
�/>�>.?/�?��ÿ O/>
N/ÿ/?ÿ/ÿ>�>�ÿ/�N/>N/�ÿ�
/.ÿ>�N/  

¥ �/>/�ÿ>.�O��/�
N � / O � / / O / >
�> � � / / / � > /   
�ÿ / � N �?N . / .? � N /ÿ
/>��/ 

¥ �>��/>/�ÿ>.�O�
�/��>��///�?N N�ÿ
�? 

¥ / > . > N / / > � / �
�>��///.?��?�.//
N/ÿN//>>./

�>��/// 
(Activities)

�>/N�>��>� 
O/>�>/N�O>�>� 

(Accessibility)

.>N�/O>�/. 
�/>/.>�/� 
(Amenities)

�//.>�>. 
(Atmosphere)

¥ N/ÿ/?.�>��?N�ÿ/�N�?N./
/?N� N �?N/.?ÿO�/ÿN�?.�
�?��>/�� 

¥ �>��>/N�?N//N.�
N /?N / � />/O/>�? �
N.ÿ��>��ÿ/�N�?N./ 

¥ �?O/�ÿ ��?N �?O � .? �
N�ÿ>�>�N�ÿ.>� �>/
N �> � � > � N � .? �
�>/��N/ÿ.>�/�

¥ �/>/�ÿ>.�O��/�
� / / . >� >.O/>
. . > � O / � /ÿ / /
�/ ��> / ��.? � N /ÿ
/>��/ 

¥ . . > � O / � /ÿ / /
.>. O��> /��N/ÿ
./.�>/ 

¥ N/ÿ/?�/>/./.�>/
�> � � / //� >�> �?N
N��N�ÿ�

¥ N/ÿ/?N�O�O�/>�/�>�
�>//?�/.�/>/-
.>�/� �/>/.>/>� 
O/>�/>/�//�.?. 

¥ .?�N/ÿN�?N//?N��ÿ/�/>/
�/ÿ / / O �� > / O /ÿ
�/>�>/�/��>/�� 

¥ N/ÿN�ÿ/?��>/�ÿ/�/?�
�/���O��>/���?N
N�÷��?�N/�   

N/�>�/�?N�O>O/O�?��N/�N�?N./�>/N�..?�N/NN/?/��N/�N�?N./�>/��

/>�?�>/�>��?��?��N/�N�?N./�>/N�.O/O�N/�N�?N./�>/��

.�?�.�>��O>� 
�>/�/>�O/> 
�>/.?N/.>/ 

�/>�>.?/�?��N

.�?�.�>��>/�� 
O/O/?/?�/?�/�N 
./O>�.//�N 
�?N�>��?�O�

.�?�.�>��>/�� 
O��>/N�/?./ 
�/>/�/O// 
O/O/?/>�/�>� 

.�?�.�>��>/ 
///�/>N/O/> 
�O>N.�/�>/�� 
�?N/?�/>/�/O// 

�O>N�.?N
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6.1.2.1) �O/N.�/O�>�>/�?�N/?/��>/���?N/? Potential �?N�>.>/>/��?��>/�N/�N�?N./�>/��N�O/.N>�/?
�/>.>��>.>� 

 �>/���ÿ/�N�?N./O�ÿ/>O/ÿ�/?�ÿ/�N//>O��>/N/>N/�ÿ�N/ÿN//?/��?� ///�>�/?/>/?��>�>/O/>�>/�?��>�?NN/ÿN�ÿ>�?� 
�>��?O��?N/.?ÿO��?O��?N�/>.��/>/.?N/O� �>��?O��?N.?�/.?ÿO��ÿ/�O/�N/>N/ �ÿ/�>�/>/?��O�?/�>�ÿ/��/>/�?�/ÿ>N/ÿO�ÿ�>��>/��
.>/>/��?��>N�÷��>/���ÿ/�N�?N./N�ÿN.//N� �/>/�.>.>/�?N�>�?��>N�.N/ÿ�?.?�..>��>/��/>��>�?O/ÿ�>/���ÿ/�
/��>�N�/.ÿ>�N.?.N�/ÿ> �>��///?�/>/N�ÿ>O�N�?N./�?�.?�..>��?O��>��/��>/���?O� /ÿ>�?O��?N/?�/>/N//>>./�?��?��>�>/
�ÿ/�N�?N.///?/N/ÿ /?�÷��?.�?O��>�O/ÿ��/>/.?N/O�//?/N/ÿ �?��?O��>/�/>N/>�.?�..>��>/���>�N�÷��÷��?..?�?�O��>/       
�?�N/?/��>/���?N/? Potential N�ÿ/.ÿ>��?��ÿ/� N�.�?/��/>�?��>/�?�N/?/��/?.N�//ÿ�ÿ/�N�?N./�>/�� �?��?O

N�.�>/�?�>/�/>��//N/?/��>/���?N/?�/>/�/ÿ//O��>/N�/�>�/>�>.?/�?��ÿ
O/>�>/�? �>/�/>� 4 �/>�>/ N�ÿO�ÿ 
¥ /.?ÿO�O//ÿ��ÿ/�N�?N./�?N/?�?N/N.?.� N�÷�O//ÿ��ÿ/�N�?N.///��?N.>/>/�N�?N//N.�

�?�N.ÿ��>��ÿ/�N�?N.///?� O/>/?�/?�.>�/�///�>�>O/>/?���///�?N�>��?�
�?��ÿ/�N�?N./ 

¥ �>/���?N/?N�/�./ÿ>��>/�/>/>/�?��>/�?N�? /?/?�O���>/�/>/>/�?��>/�?N
N�/ÿ�O. �?ÿ�?�?NN�ÿ/O�O�O/>/?/>.?.�?.�ÿ  

¥ �>/./ÿ>�.ÿ/�/ÿ//�/���O��>/�� O�ÿ�/�ÿ>�?N�/>//?��>��/��?�N�� O�ÿ�
O.����>�/�ÿ>�?N�?NO���ÿ>�O/>.?�N./>/O/��>N��?� 

¥ �>/���?N/?�>/.�?�.�>��>�.>�/?�O/>.>�N/��� N�ÿ/?��>/.�?�.�>��ÿ>�
N�/�./ÿ>��?O��>� �ÿ>��>/�/>� O/>N�/?/�ÿ>.�/>//ÿ///?/�?�/�ÿ/.�>��ÿ>� N

�. />�?��?O��>/.O>//� 
(Exploration Stage)  

¥ .?�N/ÿ/?�>/�/>N�/?./
.>N�/?�/.�/>/.>�/�
N�?N///�/?��>/�ÿ/�N�?N./  

¥ N/>N//?�?��ÿ/�N�?N./N�ÿ>
O�ÿ�?/>�/ÿ//�?��>/��

�. />�?��?O�N/>N/�O� 
(Involvement Stage)  

¥ N/>N/�?��>/.>N�/?�/. 
�/>/.>�/�  

¥ N/>N//?�>/�/>�>.?/�?��ÿ
�>��?��?��ÿ/�N�?N./  

¥ .>�/?�N/>N/N�ÿ>/>/?.ÿ/�/ÿ//

�. />�?��?O��?��> 
(Development Stage)  

¥ N�>N/N�>/.>N��>��?�O/>
.>N�/?�/.�/>/.>�/� 
.>N��/?�./ÿ>��ÿ>�N  

¥ N/>N//?�>/N�/?N.�O�/�
�?O/ÿ�ÿ/��>N��>�.ÿ/�
N/>N//?�/>/�>�N/O��?N
O���ÿ>� 

¥ �?�/��?��ÿ/�N�?N./
N/>N/.?��/ÿ>�/>�>�/O�
�ÿ/��>N�

�. />�?��?O�/>N/�?/ 
(Consolidation Stage)  

¥ N�>N/�>/�/>�>.?/�?��ÿ
O/>�>//�/��ÿ N�>�
�/�N�ÿ>/>�ÿ/�N�?N./
N�>N//>��>O� 

¥ �>/���ÿ/��>N��?��?��>�
O/>�>N��>��>/�ÿ/�N�?N./
N�÷�//?� 

¥ �?�/��?��ÿ/�N�?N./
N />N / N �> � �? � � / > /
.>/>/��/��� O�
�>/��O��>///�/?� 
�>/�ÿ/�N�?N./

�. />�?��?O�/.?N�?/  
�?O ��?/ /?�/>/.?N�.?� 
(Rejuvenating 

Stage) 

¥ /?�>/�?��>�/�>�O�
�?O��?N/>/.ÿ>��ÿ/N�?N/� 
��N�÷��>/���ÿ�O��
�ÿ>��ÿ>�N  

¥ /?�?��ÿ/�N�?N .//.ÿ>� 
�ÿ/N�?N/�  

¥ /? / > . N �ÿ � > � � > /    
�ÿ/�N�?N./�?N/?N��� 

¥ .>/>/��/��>/�/ 
�/>��N�>�/�N�ÿ/.ÿ>�
/?�/>.>��>.>�

N//>

/>
�
?��

? O��
>/
�
?�
�>

2 />�?��?O�O/��>/�>/ 
Incubate �?N/>�N�>�N�

2 />�?��?NN//>>./�?��>/
N�/�>�/>�>.?/�?��NO/>

�>/�O>�>/�/>�
�//�?��>O/O
�/>.N�O��>/��       
�N/�N�?N./
�O�O��

6.1.2 �>/ Unlock �?��?.�N>� N N�?N /.N��/O/O�?��N/�N�?N./N�>N /�>/�/>/�?�/?OO�/?�O��          
�>/�N/�N�?N./�>/�� O/>�O>O/ON�>��.�>�///�>/�N/�N�?N./�>/��
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6.1.2.2) �O/N.�/O�>�>/�O>/�� Positioning �>/�N/�N�?N./�>/��N�?N/N�>N/�>/�/>/�?�/?OO�/?�O��
�>/�N/�N�?N./�>/�� O/>�O>O/ON�>��.�>�///�>/�N/�N�?N./�>/�� 
�>/�>�>/�>�?/�� Positioning �>/�ÿ/�N�?N./�>/��N�?N/N�>N/�>/�/>/�?�/?ÿO�/?�O���>/�ÿ/�N�?N./�>/�� 

O/>�?O/ÿN�>��.�>�///�>/�ÿ/�N�?N./�>/�� /?�÷��?.O��>/�>�>/�>�>��>//>N�/>>/ÿ/>N/�>. (Whitespace Analysis) 
�>��/N.�/O�> Positioning �?��?O 

�/>/�O/��>/�/��?��N/�N�?N./�O>� Functional

�
/>/
�
O/��
>/�/��

?�
�
N/�N�

? N.
/�
O>�

 E
m
o
tio

n
a
l

�/>.��>/�N�N/�N�?N./�?N
�?N/�ON>O/>/>N/N// 
O��N/O//.�N/  

(Seamless Experiences)

¥ /��N/�/N>��/��>/.?N/.>/ 
¥ /�/>.>/N>��/� Human Touch 

¥ /��/>/�?�// �/>//O>�>� 

�>�.?��/>/�ÿ/��>/�/��?��ÿ/�N�?N./�ÿ>� Emotional �?/ Ò�/>.��>/�ÿ�ÿ/�N�?N./�?N�ÿ>���?O/>               
/?�/>///>./>��>O�N�÷�/�>N�N�?./ (Meaningful & Unique Experience)Ó �>N�N�>��>��>/N�>N/�/>/N��N�ÿ��?NN�÷�      
/?�/?�/�ÿ�/��?O��?N�?N./ÿ>��/>///>. �/>/�/>�?�O�N/ÿ/?ÿ/?/ ./ÿ>��/>.��>/�ÿ�>/�ÿ/�N�?N./�?NN/ÿN//?/�N�. (Unique 
Experience) N�.�>/./ÿ>�/?�/?�/�ÿO/>�/>//>�/./�?/�ÿ//>�//>.�>��ÿ>��/?�.>�/�/��>/��O/ÿ�?��ÿ/�N�?N./  
N�÷�N/��?.�ÿ />///�O//ÿ N N�÷��/>.��>/�ÿ�?NN/ÿN�.�? ./ÿ>��>��ÿ>O/ÿ�?���N/� N�>/N�O/�/>/�÷� Passion O/>.ÿ�N./>/
�>/./ÿ>��?��ÿ/�N�?N./�>�.>� /?/?/O��ÿ/�N�?N.//.ÿ>�/?��>��/� 

�>�.?��/>/�ÿ/��>/�/��?��ÿ/�N�?N./�ÿ>� Functional �?/ Ò�/>.��>/�ÿ�ÿ/�N�?N./�?N�?N/�N?O/>/>N/N//O��
N/ÿ//.�ÿ/ (Seamless Experiences)Ó �>N�N�>��>��>/�/?��?/N�ÿ>.?ÿN/��>�>�?/�?N�?O/ÿ�>/.?N/.>/�>/�ÿ/�N�?N./�>/��
N�÷�N/?N/��ÿ>. //�N/O/ N/ÿ//.�ÿ/ .ÿ/��>/�/>�>/�/��>/��.ÿ�//��/>.��>/�ÿ�>/�/>�>/�?N./ÿ>��>��ÿ>�ÿ>� 
Human Touch ./ÿ>��/>//?ÿ.>�N�ÿ/?��>/�?O//.ÿ>��?O�ÿ�?ÿ/>N.?/� O/>N�>N/./ÿ>��/>/.�>.O��?N�>N�ÿ>�?��?��>/��
./ÿ>��/>/N�?N//?N�O��/>/�/ÿ////�/?��?��ÿ/�N�?N./�/��>/���ÿ/.�>/��N/ÿ�ÿ/.�/>/N�÷�/?/>�/�>��?N./ÿ>�        
�/>/N�?N//?N� �/>//?ÿ.>��//�.?. .>�/� �?O/ÿ�>/�ÿ/�N�?N.//>�/?N� N/ÿ�ÿ/�?�//

�/>.��>/�N�N/�N�?N./�?N�N>���O>O/>/?
�/>///>./>��>O�N�O�/�>N�N�?./ 

(Meaningful & Unique Experience)

¥ N�>N/�/>/N��N�N��?NN�O�/?�/?�/�N�/��?O��?N�?N
./O>��/>///>. �/>/�/>�?�O�N/N/?O/?/ 

¥ N�>N/�>/./O>��>��N>O/O�?���N/� N�ON�>/N�O/
�/>/�?� Passion  

¥ N�>N/�>/./O>��?��N/�N�?N./�>�.>� /?/?/O�
�N/�N�?N.//.N>�/?��>��/�

�/>.��>/�N�>/ 
N�>��>��?NN�O�/>�/�>� 

(Standard of 
Traveling)

¥ �/>//?O.>��//�.?.  
¥ .>�/�  
¥ �O>O/O�>/�N/�N�?N.//>�/?N�

�/>.��>/�N�N/�N�?N./
�?N�?N/�ON>�?�/?���///
�O/��>N��?N//>.//>.

¥ .?/�?./? ��///�O/��>N� 
¥ .?/�?.�/>///>�//>.�/��>��///�>/�� 
¥ N/?.�/?O/>�?�?/>� O/>/? ��///

�?O ��?N Positioning .O>//?�
�>/�N/�N�?N./�>/���?N�>./O>�
�>/�/>/�?�/?O O/>�>�O>O/ON�>�
�.�>�///�>/�N/�N�?N./�>/��
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6.1.2.3)A�O/N.�/O�>�>/�O>/�� Value �/��>/�N/�N�?N./�>/��N�?N/N�>N/�>/�/>/�?�/?OO�/?�O��
�>/�N/�N�?N./�>/�� O/>�O>O/ON�>��.�>�///�>/�N/�N�?N./�>/�� 
�>�/?/�ÿ/�?N 6.1.2.2 �>��ÿ/N.�/ Value �/��>/�ÿ/�N�?N./�>/��O/ÿ./��/ÿ/��ÿ/N.�/O�>�>/�?/�� 

Positioning �>/�ÿ/�N�?N./�>/�� �?��?O 

PRE-TRIP 
DECISION

POST-TRIP 
LOYALTY

ON-TRIP 
IMPRESSION

�N/��N/�N�>��/>� ÒUniquenessÓ 
�?/�>/./O>��?N/N.?.��N>��>/�?��>
.>��O>�>/�N/�N�?N./�?N�>�O>O/O�?O��

���O>O/>/.>�N/?/��N/�N�?N./�>/��

�N/�/>//N>��/>� ÒDelightÓ �?/ 
�>///�O��N/?N/��?N�>�O>O/O�/>N/ 

N�O>//>./?O.>�N/�?/�/>/�>�//>.N�?N/
./O>��/>/�/>�?�O��N>�>��>/N.//

�N/�//?��/>� ÒSatisfaction" �?/
�>�./�?�>�?N�>�O>O/O�/>N/N�O>//>. 

�/?�N�O/O/N/N/?/ N�>��/>/�/>�?�O�
�/�N/N>N/?N/�/>/�/��>/���N/N�

Touch of 

Community 

Hospitality

.?/�?./?�/�/>N��/���N�. O/>�>/�?O/
N/>O�O.NO��N�. N �>/.N�//��/>.��>/�N
�>/�/>�>/�?N./O >��>��N>�O >� Human 

Touch ./O>��/>//?O.>�N�O/?��>/�?O//.N>��?
O�N�?O/>N.?/� O/ON�>��>/�/��N/N/?N/�/>/�>/
�N/�N�?N./

Amazing 
Hidden Unique 
Experience

�/>.��>/�N�>/�N/�N�?N./�?NN/NN//?/�N�. 
.?/�?.�?��/>/N��N�N��?NN�O�/?�/?�/�N
�/��?O��?N�?N./O>��/>///>. �/>/�/>�?�
O�N/N/?O/?/ N�O�>��?��?O� Local Story O/> 
Wisdom �N>� N �/��>/�� N�>��>/
N�?N//N.�O/ON�>� Activity �?N/>��/N>N�>/
O/O�>/N�>��>�/?�/>/N�O//>N/O/>./�?/�N

Meaningful 
Travel 

Experiences

./O>��/>.��>/�N�N/�N�?N./�?N�N>���O>O/>
/?�/>///>./>��>O� O/O�?��N/�N�?N./N�>�  
N/��?.�N />///�O//N N N�>��/>.��>/�N�?N
N/NN�.�O> ./O>��>��N>O/O�?���N/� N�>/N�O/
�/>/�?� Passion O/>.N�N./>/�>/./O>� 
�?��N/�N�?N./�>�.>�

�>/N�O/?��/>/O.NO�
O��>/�N/.N//?/

O�O�?�/>O/OO�N 
�?��N/�N�?N./
/.N>�//�N/O/

�O/�/?��?NN�O�
/>�/N/�/? �/>�>/
�O/.�/>/N�O/O�

/?/>/.>�O/> 
�O/�/?��O/.//..>O/

�>/�?O/�?NN/>O�O.N
�?O//.N>�/�/>N�

N��NO/>���O>N�?N./
/?�?�/>.>/>/�
.?N/.>/�>��>��N>
�/�N//N��N/�N�?N./
�>/���?N�?O/OO�N     
�?��N/�N�?N./N�?N/
./O>��>/���O>

N.�N/?N/�/>/ 
�>��>/ N/?.�/?O
N/?N/�N/N>�/��>/��

N�>�N/��?.�N  
/>///�O//N N

N�ON�>�
�/>.��>/�N�?N
O�/�O//N 
(Unique 

Experience)
N�O//�O�O�?/>��?N
O���N>� //?�/�?
�>��?/>��/>�O>/?�

N�>��/>.��>/�N 
�?N�?�>��>/�O>
�>��///�?NO.�� 
�>�N/�/?�/�N  
�/>/N��N�N�  

/N//�?���O��>/��

N�O��>.?/�?��N 
�?NN�O�/>�/

./O>���>.?/�?��N�?�
�?O���?N��/>//N>�
N�>��>�

N/?.�/?OO/>.?/�?. 
/?�/?�/�N�> N./ 
�/�O�N/>�?O��?N

�O>N.�/�/>/   
N��N�N��/��>/��
�?NN�O�N/�/?�/�N
N��>>O/>�N>.�O�

./O>�N/�>.O/O 
�?��N/�N�?N./N�O
N/?.�/?O �/>/N�O�/.?N 
/? ��///�/�
�>/���O/��>N�

�>/.?/�?. 
/��NN.�N/N�/�
�>/���?N/?
N/�/?�/�N

.?/�?.N/?N/�/>/ 
�/��O/��>N�  

N/?.�/?O/>�?�?/>�O/>
/? ��///�?N/? 
�/>/O���N>�

N�OO/O/>�/?/��N/� 
/>N/N//O�

N�ON�>/N�O/�>��N> 
N�>/N�O/�/>/�?� 

Passion

�/>.��>/�N�>/N�>��>��N/�N�?N./�>/���?N/?/>�/�>� ./O>��/>/N�?N//?N� �/>//?O.>��//�.?. .>�/� �O>O/O�>/�N/�N�?N./
/>�/?N� O/>�>/�/?��?/N�O>.?NN/��>�>�?/�?N�O>O/O�>/.?N/.>/�>/�N/�N�?N./�>/��N�O�N/?N/��N>.N/O//.�N/ /?��?O�.?�.>/>/�
./O>��/>/N�?N//?N� �/>/.�>.O� N/O�O/�?�//O��/>/�/O////�/?��?��N/�N�?N./�/��>/��

Seamless, Ease and Trust Experiences 

/?�>/�/>/>/
�?��>/�?N
�//��/>/

�/>/.>/>� �/>/�//�.?.

�/>/�/O//N/?N/� 
.>N�/O>�/.�/>/-
.>�/��?O��>�

�>/�>��N/O/>�>/ 
N�O>�>��O//?/�?N�N>.

�>/N�>��>�N�O>
�>��?N.>�/�

�>/�/>�>/�?N 
�/�N��.N/>�?�?/>� 
�?��N/�N�?N./

�/�N��.N���?N/?
N�?N/�N�//>�//>. 

(Universal Design)

/?�>/.?N/.>/�O//?/�?N
.�O//N/.N>��N/N�?N/�

/>���?O��/��>/�>��N/
./��>/ �>/�/��?N�?� 
�/>�?N��>/N�O>�?� �///?
�/>/.>�/�//�N/O/ 
O/>/?�/>.>��>.>�

./O>�O/>�O>/��/>�/�>��/��>/�O>N�>��>/�N/�N�?N./�>/��O/O�//��/>/�?O� Loop �>/N�>��>�
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6.2   
5 Keys Strategy .O>//?��>/N�>N/ 

�>/�/>/�?�/?OO�/?�O���>/�N/�N�?N./�>/�� 
O/>./O>�O/��?�O��O>O/ON�>��.�>�/// 

�>/�N/�N�?N./�>/��
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Goal & 
Objectives

Understanding 
Target Consumer

Big Idea 5 Keys Strategy

¥ �>/N�>N/�>/
�/>/�?�/?ÿO�/?�O��
�>/�ÿ/�N�?N./�>/�� 

¥ ./ÿ>�O/��?�O��?O/ÿ
N�>��.�>�///�>/
�ÿ/�N�?N./�>/��

�/>.��>/�N�N/�N�?N./�?N�N>
���O>O/>/?�/>///>./>��>O�
N�O�/�>N�N�?./ 
(Meaningful & Unique 
Experience) 

¥ N�>N/�/>/N��N�ÿ��?NN�÷� 
/?�/?�/�ÿ�/��?O��?N�?N./ÿ>�
�/>///>. �/>/�/>�?�O� 
N/ÿ/?ÿ/?/ 
¥ N�>N/�>/./ÿ>��>��ÿ>O/ÿ�?�
��N/� N�ÿN�>/N�O/�/>/�÷� 
Passion  

¥ N�>N/�>/./ÿ>��?��ÿ/�N�?N./
�>�.>� /?/?/O��ÿ/�N�?N.//.ÿ>�
/?��>��/�

�/>.��>/�N�N/�N�?N./ 
�?N�?N/�ON>O/>/>N/N//O�� 
N/O//.�N/  
(Seamless 
Experiences) 

¥ /��ÿ/�/ÿ>��/��>/.?N/.>/ 
¥ /�/>.>/ÿ>��/� Human 
Touch 

¥ /��/>/�?�// �/>//?�>� 

�/>N/�?��N/�N�?N./�?N/N� 
¥ �/>ÿ/�?��ÿ/�N�?N./ Potential 
Target 

¥ �/>ÿ/�?��ÿ/�N�?N./�?N.?�N/ÿN/>N///� 
�ÿ/�N�?N./�>/�� 

�/>N/�?��N/�N�?N./O�N/> 
Segment 

¥ �?��ÿ/�N�?N./O�ÿ/> Generation 

¥ �/>ÿ/�?��ÿ/�N�?N./ Women 

¥ �/>ÿ/�?��ÿ/�N�?N./ Hi-end 

¥ �/>ÿ/�?��ÿ/�N�?N./�//��/?/ 

Need 

¥ /.>�N�ÿ�/>.��>/�ÿ N��N�ÿ� 
O/>O���ÿ>��>�O//ÿ��ÿ/�N�?N./
/?N� N 
¥ N/?.�/?ÿO/>�÷��?/.>.O�ÿ/?���///
O��?O��?N�ÿ>� 
¥ N�/O�//O/>�>��///�>/�ÿ/�N�?N./
�?N/?�/>/.�O//ÿ N �ÿ>.�O�/.ÿ>�
./N?N.// 
¥ /.>�N�ÿ/?��>/N/>O�O.ÿ�?O/        
/>ÿ�N�ÿ�./ÿ>��/>.��>/�ÿ�>/O/ÿ
�>��ÿ>�ÿ>��/>/.>� 
¥ �/>.��>/�ÿ�>/N�>��>��?N./ÿ>�
�/>/N�?N//?N� �/>//?ÿ.>��//�.?. 
.>�/� �?O/ÿ�>/�ÿ/�N�?N.//>�/?N�

Key Visual 

¥ �?N.�/.>��/>.��>/�ÿ�>/ 
�ÿ/�N�?N./�?NN/ÿN//?/�N�. (Unique 
Experience)  

¥ �?N.�//?�/?�/�ÿ�>/���?N/?�/>/      
N��N�ÿ�/>�?NN/�N/ÿN�ÿ 
¥ �?N.�/�/>//�/>ÿ��/��?ÿ��O��>/��
O/>�/>/N�÷�/>�/N/�/? 
¥ �?N.�/ Value �?N�?��ÿ/�N�?N./�>N�ÿ/?�  
�>��>/�ÿ/�N�?N./�>/�� 
¥ N/ÿ�//�?N.�/.>��/>//?�>��?NN�>�
�>��>/�ÿ/�N�?N./�>/��  

Key Content 

¥ //�O���>��/////?� //?/�>��/// 
Workshop O/ÿ./��/ÿ/��>/N/�/?�/�ÿ
�>/.N�/ÿ�/��>/�� 
¥ �>/�/>�?��/>/.?/�?��ÿO/>�?�?��?O/
�?/N/��ÿ/.�///�>�> N�÷�O�/N�ÿ//�>��
�?N�?��ÿ/�N�?N./O/>�>/��O/ÿ�/>/.�O� 
¥ �/>.��>/�ÿ�ÿ>�N/?.�/?ÿ/>�?�?/>� 
/?���/// O/>�///�>�> �./�.>��?�
�>/�?N/�N?N.�ÿ/ÿ/?�/>��?N�/?�/>/?�?/>�  
/?��/?O� N�÷�O�/N�ÿ/.>/>/��>��?���
�>��?NN�/ N O/>�ÿ/.N�>N//?�N�?N./.>/�>O� 

Key Message 

¥ Key Message �?N.?N/.>/�/>///>.�/� 
Amazing Hidden Unique Experience, 

Meaningful Travel Experiences O/> 
Touch of Community Hospitality 

Key Media 

¥ �?��>�>/O�ÿ�>�.?N/.?��///�N/�ÿ 
(Social Media) 

¥ �>//?O�/��//ÿ////�ÿ//?/ 
O//ÿ��ÿ/�N�?N./�>/�� 
¥ �>/O�ÿ Influencer �?N.�//>///��?N     
N/ÿN�.N/O� O/>.ÿ�N./>/�>/O�ÿ�>�
O�/��//ÿ/ 
¥ �>/O�ÿ.?N/O�/?�O��/?�?N//>�?N.�/O� 
Social Media //?/�ÿ>�/>.�>/�ÿ/�N�?N./
�>�N�/�?.�ÿ 

Key Channel 

¥ �>/N�ÿ>/ÿ////��?��>/�>��>/�ÿ/�N�?N./
�ÿ>� N .?N/.>/O/>�?��?/�ÿ>.N�/O�//
O/>�>��///�>/�ÿ/�N�?N./N�.?ÿ�?��ÿ/�N�?N./ 
¥ �>/�?� Event O��?O��?N�>/��N�?N/N�/N/�
/?�/?�/�ÿ�/��>/��O/ÿN�÷��?N/?ÿ�?� 
¥ �>/�?��?/�ÿ>.N�/O�//O/>�>��///�>/
�ÿ/�N�?N./�ÿ>��>/O/ÿ�ÿ//?/�/�N�/?/�ÿ>.
�>/���ÿ/�N�?N.//?N� N //?/N/�O// 
¥ �.>.�ÿ/��>�N.�/�>..>��ÿ>�>/����
O�/��//ÿ///�N/�ÿ

.N�//� Value

ÒAmazing HiddenÓ 
Unique Experience 

ÒMeaningful TravelÒ 
Experiences 

ÒTouch of CommunityÓ 
Hospitality 

ÒSeamless, Ease andÓ 
Trust Experiences 

5 Keys Strategy .O>//?��>/N�>N /�>/�/>/�?�/?OO�/?�O��    
�>/�N/�N�?N./�>/�� O/>./O>�O/��?�O��O>O/ON�>��.�>�///   
�>/�N/�N�?N./�>/�� 

6.2
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6.2.1) �O/N.�/O�>O��>///�O�� Key Visual 

�>/�O>N.�/.>� Key Visual �?N.?N/�>��>/�N/�N�?N./
�>/���?N./O>��/>.��>/�N�>/�N/�N�?N./�?NN/NN//?/�
N�. (Unique Experience) 

�/>/�ÿ/��>/�/��?��ÿ/�N�?N./ �ÿ/��>/N�÷�N/��?.�ÿ />///�
O//ÿ N N�÷��/>.��>/�ÿ�?NN/ÿN�.�? //?//.>�.?/�?.�/>/N�÷� 
Amazing Hidden Unique Experience N�?N/./ÿ>��>/�/�N/ÿ>
N/?N/�/>/O/>O�/ÿ�>/�ÿ/�N�?N./�?NO���ÿ>��>���/?N��ÿ>�.?N/.?��/
//�N/�ÿ�/���N/� 
�>/�O>N.�/.>� Key Visual �?N.?N/�>�/?�/?�/�N
�>/���?N/?�/>/N��N�N� Unseen .>�O/�/?�/?�/�N 
/>�?NN/�N/NN�O 

N/�/?�/�ÿO/>/>�?�?/>��/�O�ÿ/>�>/���?NO���ÿ>��?��?O/ÿ
�>/��N��N�ÿ��>O�/> N/ÿ/ÿ>�>N�÷�N/�?/>/>/ �/�O�ÿ�?N�?�>�
.?/>�÷��>�>/�ÿ>� O/>�/>/N�÷�/>�/�ÿ/�?ÿ�� �/>//>�/
./�?/�ÿ//>�//>.�>��ÿ>��/?�.>�/�/��>/�� .>N�N//ÿ>�?O/ÿ/�
�?��?/>O�ÿN�÷� Ò�>�O�O�Ó O/> Ò�>��>.Ó N�?N/./ÿ>�N/�/?�/�ÿO/ÿ
O�ÿ�>/�� O/>�>��?��/>/.�O��/��?��ÿ/�N�?N./N�ÿ 
�>/�O>N.�/.>� Key Visual �?N.?N/�/>//�/>N��/�
�?O��O��>/��O/>�/>/N�O�/>�/N/�/? 

Touch of Community Hospitality N�÷�.>N��?N�?��ÿ/�N�?N./
�>�//?��>.?/�?.�>��?ÿ��O��>/�� //..>O/�?NN�÷�/>�/N/�/?�>
.?N/.>/�>��/>//�/>ÿ� �>/�?O/N/>O�O.ÿO��N�. N �>/.ÿ�//�
�/>.��>/�ÿ�>/�/>�>/�ÿ>� Human Touch �?N�?O�ÿ�?ÿ/>N.?/� ��
N�>��>/�/��ÿ/N/?N/�/>/�>/�ÿ/�N�?N./ 
�>/�O>N.�/.>� Key Visual �?N.?N/ Value �?N             
�?��N/�N�?N./�>N�O/?��>��>/�N/�N�?N./�>/�� 

./ÿ>��>��ÿ>O/ÿ�?���N/� O/ÿ/>�/?/��N/� />N/N//O� N�>/
N�O/�/>/�÷� Passion O/>N�ÿ��>.?/�?��ÿ�?NN�÷�/>�/ N�÷� Value 
O//ÿN �?N�?��ÿ/�N�?N./�>�//?��>N�ÿ/?��>��>/�ÿ/�N�?N./�>/�� 
�/�N/�?/�>��>/�?��ÿ/�O/>�>/ÿ��/?� ///�>��>/.ÿ�N./>/
�/>N�O� Ô�/>/.?N�.?�Õ N�?N/O/ÿ.>��ÿ>O/>�/>�>/�/��>/��N�÷��?N
.///?�N�.�?N/N� N�?N//?�/>�>�.>��?/>��/��?ÿ��O/>.>N�O/�/ÿ//
N�÷�.?�?� O/>./ÿ>��?��ÿ/�N�?N./�>�.>� /?/?/O��ÿ/�N�?N.//.ÿ>�
/?��>��/� 
N/N�//�O>N.�/.>��/>//O>�>��?NN�>��>��>/�N/�N�?N./
�>/��  

N�/>>O��/>ÿ/ Potential Target O/>�/>ÿ/���?N.?�N/ÿN/>N///�
�ÿ/�N�?N./�>/�� .?�/?�?.���>N/ÿ/?N�O�O�/>�/�>��>//?�/.-
�/>/.>�/� �/>/.>/>� �/>/�//�.?. O/>.?�N/ÿN�?N//?N��ÿ/
�/>/�/ÿ//O��>/O/ÿ�/>�>/�/��>/��/.?ÿ
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6.2.2) �O/N.�/O�>O��>///�O�� Key Content

//�O���>��/////?� //?/�>��/// Workshop O/O
./��/O/��>/N/�/?�/�N�>/.N�/N�/��>/�� 

�>/N�>N/ ÒStorytellingÓ //?/ Ò�>/N/ÿ>N/?N/�Ó N�ÿ>N��>
O/ÿ�>/�ÿ/�N�?N./�/��>/��/?�/>/�ÿ>.�O�/>��>O� O/>�///>ÿ�N�ÿ�
�>/N�÷�N/�>.O/ÿ�?��ÿ/�N�?N./N�ÿN/?.�/?ÿ �/>/N�÷�/.?ÿ /?���///
�/��>/���ÿ/��>N� O/>�//N�>N/�/>/.?�/.>ÿ��/?�N�ÿ�>/
.�>��>/�ÿ O/>�/>/�ÿ/��>/�/��?��ÿ/�N�?N./ 

�?//.N>��>/���?N�N>.�O� 
     �>/��//�O�ÿ N�?.�O//ÿ N�÷�O//ÿ��ÿ/�N�?N./N�>�/>�?�?/>�
�>/��/?�>��/////>�/?�O�� />�> �>/�/�ÿ> �?�ÿ>/?�.ÿ// 
N/?.�/?ÿ/>�?N�/�//>��/? N/?.�/?ÿ�>/>.>.�/ÿ //?/�>/�ÿ/�N�?N./N�>�
.>�.>� �?N.>/>/�.?�/.>ÿ��/?�N�ÿ�>/.�>��>/�ÿO/>�/>/
�ÿ/��>/�/��?��ÿ/�N�?N./N�ÿN�÷�/.ÿ>��? 

�>/�O>N.�/O�/N�O/�>/�N/�N�?N./N�>��/>.��>/�N
�O>��>/�/>�?��/>/.?/�? ��NO/>�O>�?��?O/�?/N/�
�O/.�///�>�>N�O�O�/N�O//�>���?N�?��N/�N�?N./O/>
�>/��O/O�/>/.�O� 

Value �?N.?�?��?N�?��ÿ/�N�?N./�>�//?��>��>/�ÿ/�N�?N./
�>/���?/ �>/�?��ÿ/� �>/ÿ��/?� O/>N�ÿ��>.?/�?��ÿ�?NN�÷�/>�/ 
�?��?O��>/�?N.�/O�/�>� Bond of Fellowship �>/�ÿ/�N�?N./�?N
�/>�?��/>/.?/�?��ÿ O/> Sound of Your Mind �>/�ÿ/�N�?N./
N�?N/�?�?��?O/�?/N/��ÿ/.�///�>�> �>.>/>/�./ÿ>��/>/     
�ÿ>.�O� O/>N�>N/�/>/�?NO��>/�ÿ/�N�?N./N�>N//>��>O� 

�>/�O>N.�/O�/N�O/�>/�N/�N�?N./N�>��/>.��>/�N
�O >�N/?.�/?O/>�?�?/>� /?���/// O/>�///�>�>          
�./�.>��?��>/�?N/�ON>N.�N/N/?�/>��?N�/?�/>/?�?/>�
/?��/?O� /?O�/N�O/.>/>/��>��?����>��?NN�/ N O/>
�N/.N�>N //?�N�?N./.>/�>O� 

�/>ÿ/ Gen-X O/> Silver Age �/��>/.ÿ/�/?�/>�          
O�ÿN//>�?N��/�///�>�> /?���///O/>/>�?�?/>�O��O�/�?� O/>
�/>ÿ/ Family, Women O/> Hi-end /.>�N�N/?.�/?ÿ/>�?�?/>��/�
��O��>/�� ///�>�N�.?/�?.�>��///�>�/>�?�>/�ÿ>�/.ÿ>�/>��>O� 
�?��?O��>/�?N.�/O�/�>� Be Thai, Be Tribe �>/�ÿ/�N�?N./�?NN�ÿ
N/?.�/?ÿ/>�?�?/>�O/>/?���/// O/> Turn Back Time �>/�ÿ/�N�?N./
//�.?ÿ�/>/�/��?/?�/O?�ÿ>�ÿ>��>/.ÿ/�N//> /?O�/N�ÿ/�?N.>/>/�
�>��?����>��?NN�/ N O/>�ÿ/.N�>N//?�N�?N./.>/�>O�
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6.2.3) �O/N.�/O�>O��>///�O�� Key Message

Touch of 

Community 

Hospitality

Amazing 
Hidden Unique 
Experience

Meaningful 
Travel 

Experiences

Ò�/>.��>/�N�N/�N�?N./ 
�?N�N>���O>O/>/?�/>///>./>��>O�Ó

ÒN.�N/?N/�/>/ �>��>/ 
N/?.�/?ON/?N/�N/N>�/��>/��Ó

Ò./O>��>��N>O/O�?���N/� 
N�>/N�O/�/>/�?� PassionÓ

Ò.?/�?./?�/�/>N�
�/���N�.Ó

Ò�>/�?O/N/>O�O.N
O��N�. NÓ

Ò/>�/N/�/?Ó

Ò/>�/.>�/>//N>�
�>/N�>��>�Ó

Ò�N/�N�?N.//.N>�/?��>��/�Ó

Ò�/>.��>/�N�>/�N/�N�?N./ 
�?NN/NN//?/�N�.Ó 

ÒN��N�N��?NN�O�/?�/?�/�NÓ

Ò�>/N�>��>�/?�/>/N�O//>N/
O/>./�?/�NÓ

Ò�/>.��>/�N�?NO�/�O//N 
(Unique Experience)Ó

ÒN�>�N/��?.�N  
/>///�O//N NÓ

Ò//�O�O�?/>��?NO���N>� 
//?�/�?�>��?/>��/>�O>/?�Ó

Ò�/>.��>/�N�N/�N�?N./ 
�?NN/NN//?/�O�/Ó

Key Message �?N.?N/.>/�/>///>.
�/��>/./ÿ>��/>.��>/�ÿ�>/
�ÿ/�N�?N./�?NN/ÿN//?/�N�. .?/�?.
�?��/>/N��N�ÿ��?N N�÷�/?�/?�/�ÿ
�/��?O��?N�?N./ÿ>��/>///>. �/>/
�/>�?�O�N/ÿ/?ÿ/?/

Key Message �?N.?N/.>/�/>///>.
�/��>/./ÿ>��/>.��>/�ÿ�>/�ÿ/�N�?N./
�?N/?�/>///>.�?N�?�ÿ/�?/>� �?�ÿ/O�         
�?�ÿ/.?��/�?ÿ��//��ÿ>� O/>.>N�O/�/ÿ//
//��?/N/>

Key Message �?N.?N/.>/�/>///>.
�/��>/.ÿ �//��/>.��>/�ÿ          
�>/�/>�>/�?N./ÿ>��>��ÿ>�ÿ>� Human 
Touch ./ÿ>��/>//?ÿ.>�N�ÿ/?��>/�?O/
/.ÿ>��?O�ÿ�?ÿ/>N.?/�

6.1.3.4) �O/N.�/O�>O��>///�O�� Key Media

�>/���//�? ��>�>/O�O�>�.?N/.?��///�N/�N 
(Social Media) N�OO�N Facebook Tiktok 

Youtube //?/.?N/ Social media �N>� N �>N�N�O�.?N/
�?N/?�O��>��ON> O�N.>/>/��/>�>.�N>/.>/�/��>/��N�O
/.N>��?N/�>�O/>//�N/O/ 
�/>/�ÿ/��>/O/>�/>/�>�//?��ÿ>��>/�/>�>.?/�?��ÿ�/�   
�?��ÿ/�N�?N./�?O�//� �?/�>/���ÿ/�N�?N./�//.>/>/��?N.�/
�ÿ//?/�ÿ/�N�?N./N�.?��?��ÿ/�N�?N./N�ÿN�.�/��ÿ>�.?N/�/>N.�
//�N/�ÿ N�ÿ� Facebook, Line, Instagram, YouTube, TikTok 
O/>�//.ÿ��ÿ>/.>/ �ÿ//?/�/>//?ÿO//ÿ N N�?N/�/>�>ÿ��/>/.�O�
�/��?��ÿ/�N�?N./O/ÿN�ÿ>/>N�?N./O��>/��/.ÿ>�./N?N.//



�

Regions of Thailand

O�/��//N////�O//?/O//N��N/�N�?N./�>/���?N
//>�//>.N/OO�O�/��//N/N�?./ 

Digital Platform N�?N/�>/�ÿ/�N�?N./�>/��N�÷��>/�?��>
.�/>�?�N�.?ÿ Smart Tourism N�÷��/>/�ÿ>�>.�/� ���. �?N
�ÿ/�N�ÿ>/>.�?�.�>��>/�� ./ÿ>�N�÷�N�/?/�ÿ>..?�.ÿ�/>��?
/�ÿ>�?NO/ÿ�ÿ//?/ O/>�>/.?N/.>/�>/�ÿ/�N�?N./�>/��O/ÿ�?��ÿ/  
�>/N�/?N.�O�/��/�N��N�N/.? /?�/.�/>/.>�/�O��>/   
N�>��>��/��?��ÿ/�N�?N./ �//����>/�? Digital Content 
./ÿ>��/>.��>/�ÿ�>/�ÿ/�N�?N.//?�O���ÿ>�N N�ÿ� Payment, 
Check-in, Booking, Track & Trace System, /?�>/O/ÿ�ÿ//?/
�>/�ÿ/�N�?N./�ÿ>��>/.O�� QR Code N�÷��ÿ� 
�?//.N>� Digital Platform �?N�N>.�O� 

Tripdio N�÷�O�/��//ÿ/�?NN�÷�N/�>.O/ÿN��ÿ �?ÿ�/>�/�
�>/O//ÿ��ÿ/�N�?N./ O/>���ÿ/��>N�N�ÿ>/>./ÿ>�.//�ÿN�?O//>     
�?N�?N./ N�?N/./ÿ>�/>.N�ÿ�>��>/�?N.�/N�?O//> O/>.?�N�÷��>/
�ÿ/.N�.O�/ÿ�ÿ//?/�>�.>/�/?���/// ./ÿ>�N/�>.O/ÿ/?�>/�ÿ/�N�?N./
�>/��/>��>O��>/N��ÿ/.  

�>/O�O Influencer �O>N.�//>///��?NN/NN�.N/O� O/>      
.N�N./>/�>/O�O�>�O�/��//N/�N>� Influencer N�?N/N�O� 
�>/�/�.OO> 

�/>ÿ/ Gen-Y O/> Gen-Z /?.?�.ÿ/��>��>/ Influencer 
O�.?N/.?��///�N/�ÿ�?N.?� O/>�>/.?N/.>/�/� Influencer /?��>
./ÿ>��>O��///�/��ÿ>�>//?��>.?/�?��ÿN�ÿ.?� �>/.�?�.�>�O/ÿ 
Influencer />.?N/.>/�>/�ÿ/�N�?N./�>/���>.>/>/�./ÿ>��/>/
.�O�O/ÿN�>N/�>O� O/>�//./�O�/��>/O�ÿ�>�O�/��//ÿ/�>/
�ÿ/�N�?N./�>/��O�.?N/�/� Influencer N�?N/O/ÿ���?N/N�/?ÿ�?�O/>/?
�>/O�ÿ�>�O�/��//ÿ//>��>O� 
�?//.N>� Influencer �?N�N>.�O� 

Influencer Ò�//�>N�?N./ Backpacker BallÓ �?�N�>��>�
.>.�>��?N�>N�?N./�ÿ/.//N�//ÿN��ÿ  �>N� Content �?N�?N.�/�>/
�ÿ/�N�?N./�>/���?�//?��?�/>� .>/>/�./ÿ>� Engagement N�ÿ�>� 
14,648.50 �>O�� .?��?N.>�O��/>N.��>/���ÿ/�N�?N./N�>�
/?���/// 

�>/O�O.?N/O�/?�O��/?�?N//>�O>N.�/O� Social Media 
//?/�N>�/>.�>/�N/�N�?N./�>�N�/�?.�N 

�/>ÿ/ Gen-X O/> Silver Age /?.?�.ÿ/�O��>//?�.?N/�ÿ>�
/>.�>/�ÿ/�N�?N./�>�N�/�?.�ÿ�?N.?� /?��?O��>/.ÿ�N./>/O/ÿ/? 
Influencer .?//?��?��ÿ/�N�?N./N��>>�/>ÿ/ N�ÿ� Silver Age  
�>.>/>/��.>.�/>��>/�ÿ/�N�?N./�>/��O/ÿ.>/>/�//�/?���
N�ÿ�>��/>ÿ/ 
�?//.N>� Influencer �?N�N>.�O� 

Influencer Ô/>�/ÿ/� �>��>N�?N./Õ N��/?/>//>/>/O���///�> N 
�/��?ÿ.?�/?./>.> 66 �÷�?N/?�?ÿ�>��>//>��/ÿ> 8 O.��� �?N�?N.�/
�>//?/>//>/>/�/ÿ//�?��>/�ÿ/�N�?N./ 

6.2.4) �O/N.�/O�>O��>///�O�� Key Media
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6.2.5) �O/N.�/O�>O��>///�O�� Key Channel

�>/N�O>/N////��?��>/�>��>/�N/�N�?N./�N>� N N�O�
/?�O�/�>��?N�>/��.>/>/�.?N/.>/O/>�?��O>/�N>.
N�/O�//O/>�>��///�>/�N/�N�?N./N�.?N�?��N/�N�?N./ 

�>/���///?�>/�?��?/�ÿ>.N�/O�//O/>�>��///�>/  
�ÿ/�N�?N./�ÿ>�//>�//>.�ÿ/��>� N�ÿ� �>/N�ÿ>/ÿ////��?�O�
�>��>/�ÿ/�N�?N./�ÿ>� N N�÷� 1 />�?�>/�?N�?��ÿ/�N�?N./�ÿ/��>/O/>
�>�//?�O��ÿ>��>/�?��>�ÿ/��>��>/�?��?/�ÿ>. N�÷��?O��?N
�>��///�?NN�÷�.?�.ÿ�/>�O��>////�?/�?��/�//>.�>/���?N
.>/>/�.?N/.>/N�.?ÿ�?��ÿ/�N�?N./N�ÿN�.�/� 
�>/�?� Event O��?O ��?N�>/��N�O�O�/�>��?N�N>.�O�
N�?N /N�/N/�/?�/?�/�N�/��>/��O/O/?�/>/�N>.�O�O/>
N�O��?N/?O�?��/���.>.�/� 

�ÿ/.O�/N�ÿ/ Magical Evening �?N�?N.�/.ÿ/�.?�?��/� 
�>/�ÿÿ/�N�?N./�ÿ>�N�.�>/ N�÷�O�/N�ÿ/�?N./ÿ>��/>/�ÿ>.�O�O/>
N�>N/N/�>.�?N�>N�>��>/�?��ÿ>.N�>�O��>/�ÿ/�N�?N./N�>N//>��>O� /?�
�?O��>/��//�N/O�.?�..>��/��>/�?� Event �>O�O��>/�� N�÷�/>�?
�>/�?N�ÿ/.O/ÿ�>/��N�÷��?N/?ÿ�?�/.ÿ>�O�/ÿ//>. O/>�?ÿN�ÿ>/ÿ//�>�
�?�/�/>�/?.ÿ/�/ÿ//�?��ÿ/��>N� /?��?O��?ÿ��O��>/��.>/>/��>�
/?�/?�/�ÿ/?�N��N�ÿ��/��>/��//�/>O/ÿN�÷��?N/?ÿ�?�/>�.>N��>O��ÿ/. 
O�ÿ�ÿ/��?�>��/�/>���?N�>N�>��>O�O��>/�?N�>��>�N�>N//>��>O� 
�>/�?��O>/�N>.N�/O�//O/>�>��///�>/�N/�N�?N./
�N>��>/O/O�O//?/�/�N�/?/�N>.�>/���N/�N�?N.//?N� N 
//?/N/�O// 

.>�///�/��>/./��>/�?��ÿ/�N�?N./�/>N�O� �ÿ>.>��ÿ>
�/��>�//?/�/��?N/>/>��>��/>�.?��ÿ�>/���>..>.O�/ÿ>��>.
.>��ÿ>O�N/�O// /ÿ>��>.�/��?N/>/>��>/O//ÿ��ÿ/�N�?N.//?N� N 
�/��>/��/.?ÿO�/>�?� Ò/>�Ó (�ÿ>N�/?N.�?N 3.94) �>./ÿ>��/>/
.�O�O/ÿ�?��ÿ/�N�?N./�>/N�..�O�N�>��>�N��?N�>/���?O�N�>N/�>O� 
�>N�N�÷��>/.>�ÿ/�/ÿ> �>/�?��?/�ÿ>.N�/O�//O/>�>��///�>/
�ÿ/�N�?N./�ÿ>��>/O/ÿ�ÿ//?/�/�N�/?/�ÿ>.�>/���ÿ/�N�?N.//?N� N 
//?/N/�O//�O�>.ÿ�N./>/O/ÿN�>��>/�ÿ/�N�?N./�>/�� /?��?O�.?��ÿ/.
.ÿ�N./>/ .>�/?�/�ÿO/ÿ�?��?ÿ�?��?/�ÿ>.O�/>�?� Ò/>�Ó (�ÿ>N�/?N.
�?N 3.95) �ÿ/.N�ÿ��?� 
�.>.�N/��>�N.�/�>..>��O>�>/����O�/��//N/
//�N/�N 

�>/N�>N/�ÿ/��>��?N.�/�>.N�/O�//O/>�>��///�ÿ>�
O�/��//ÿ/N�÷��>/N�÷�N/�>.O/ÿ�?ÿ�?//?/�?ÿO���>/��N�ÿ/?    
.ÿ/�/ÿ//O��>/�?N.�/ N�/O�// �>��///�/>�.?��ÿ O/>�/>�>/
�ÿ>��>/�ÿ/�N�?N./�/��>/���ÿ>� Digital Platform N�?N/�>/      
�ÿ/�N�?N./�>/��N�÷��>/�?��>.�/>�?�N�.?ÿ Smart Tourism 
./��/ÿ/��?��/>/�>�//?��?N/.>�O/ÿ�>/�/��?N�?� �>/�/>�>/
/?N� ///�>��?/>�ÿ>O�ÿ�ÿ>.�ÿ>� N �ÿ>�/>��/?�N�/?�>N�ÿ
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.>N�.O>�?�O��>/.?N/.>/

�//N�>N /�>/.?N/.>/�?��?��N/�N�?N./O��?O��/� Pre-Trip O/ON�O>O�/?�/�>�>/�N/�N�?N./�>/�� 
�/>/>/�/>/�>�//?��?��N/�N�?N./ O/>N�O>O�N�?N/�N��?N�?��N/�N�?N./�>�O/�N�/O��>/N�O>N��>/�� 

N�?N/N/ÿO/ÿ�>/���ÿ/�O��/?��/>/N.?N.��>��>//��>��/?�N�/?N.���N/�N./> �>��//N�>N/�>/.?N/.>/�?��?��ÿ/�N�?N./       
O��?O��/� Pre-Trip O/ÿN�ÿ>O�/?�/�>�>/�ÿ/�N�?N./�>/�� �ÿ/��?N.�//>./>N/?.��ÿ>� N N�.N��>>.>N�/?�/.�/>/.>�/� 
�ÿ/�/?�>/�/>�>.?/�?��ÿ�?N�?�N��O�N/?N/��?O/>� N N�?N/�/>/>/�/>/�>�//?��?��ÿ/�N�?N./ O/>./ÿ>��/>/N�ÿ>O�N�?N./�?�
N�?N/�N��?N�?��ÿ/�N�?N./�>�ÿ/�N�/O��>/N�ÿ>N��>/�� O/>�?��//��?��ÿ/�N�?N./�>�.>��?N�/ÿ//�>�/?�N�ÿ>�?��>/��
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6.3   
�O/N.�/O�>O��>/�O>/��O�/�>� 
�>/./O>�/?�/> Superfans  
�?��N/�N�?N./�>/��
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�/�>��>/�>/�/>N/>�/?�/>�>/N�÷� Superfans �/>ÿ/ Existing Target />N�/>>/ÿN�/?.�N�?.�/>//ÿ>��÷��?.      
�?N/?�/>/.?�?��ÿ/�>/N�>� Superfans Index O�/>�?�.?� O/>/>�?��>O���/�>/�/>N/>��/>/�>��/O�O��>/N�>��>�
�ÿ/�N�?N./�>/���/��/>N�.N�. (/ÿ>�/>��>/>��?N 4.5 O����?N 4) N�?N/�ÿ�/>�?O��?NN/ÿ��ÿ/��?N�//�?��>�?O��?N.?�?� 4 �?O��?N �?��?O  

Next Zone Bonus Zone Crisis Zone Bravo Zone 

Next Zone �?/�?O ��?N�?NN�O��/>N/
�? � �? . �?N .? � N /N .? / �? � �N �? � 
Superfans Index />��?� O�N
�>/��.?��O>�>O��N�ON/N�? �?�N�O�
N/?N/��?N�O/��> �>/�>/N>�>�O>/��
N�O�N�O>//>.�>/�O>N�>��>/N/?N/O� 

Bonus Zone �?O��?N�?N�>/���O>N�O�? 
O�NO��?��>�?�.?�N/N.?/�? ��N�?��>/
N�>N//?�/> Superfans Index />�
�?� �//���/�N�?N //?�/>N/O 

Crisis Zone �?O��?N/>�.��?N�>/��
�O/�N/N��?��> N�?N/��>�/?�/>/
.?/�?��N�?� Superfans Index O�
/>�?�.?� O/>/?�>O���ON>�/N>�N>�/>�
�/�.>�///O�N�>��/.>��NO/O/�?�
N�O��?O��?N.O>�?��?N�O/�N/N��?��> 

Bravo Zone �?O��?N�?N.?/�? ��N�N/
�>/N�>N//?�/> Superfans Index 

�>N�.>�///�>/���O�O>N�O�?/.?NO/O/ 
�//���/�.>N��?NN�O�O>N�>��>/N�O/>
� O> / � � � / .> � �N O � � > / /? � / > 
/>�/�>�O/O���?N//?/�?.>N��>O� 

¥ /?�÷>.�/�N.ÿ��>�N.?N./�/  
�>��ÿ>�N O��>/��/.ÿ>��?�N�� 

¥ /?/>�>N//>>./�ÿ/�>/N�ÿ>O�ÿ
�/>�>/�/��?N�?�O��>/�� 

¥ .>/>/�.?��ÿ��ÿ//?/.�>��?N
�ÿ / � N �?N . / �> / � � N �ÿ � > �
/>�N�//ÿN�O� 

¥ /?�?N�?�N�?.��/�ÿ/�?�/��?ÿ�?N
N�ÿ>�?�O��>/��

¥ �?ÿO/ÿ�/>�>/�ÿ/�N�?N./O��>/��
/?�/>/N/>O�O.ÿ�?O/ />ÿ�N�ÿ�
./ÿ >��/>.��>/�ÿ�>/O/ÿ
�> � �ÿ > �ÿ > � � / > / .> � O �ÿ      
�?��ÿ/�N�?N./N�÷�/.ÿ>��? 

¥ �?ÿO/ÿ�/>�>/�ÿ/�N�?N./O��>/��
/?�/>/N�÷�/>�/N/�/? �/>�>/
�ÿ/.�/>/N�O/O� /?/>/.>� 
O/>�ÿ/�/?��ÿ/.//..>O/ 

¥ �?ÿO/ÿ�/>�>/�ÿ/�N�?N./O��>/��
/?�>/./ÿ>��/>/.?/�?��ÿ�?N�?
�?��?��ÿ/�N�?N./N�÷�/.ÿ>��? 

¥ /?�>/�?�/?�.>�/O��?O��?N
/>./ÿ>��>��///�>/�ÿ/�N�?N./
N�ÿ/.ÿ>��ÿ>.�O� /?�/>/N�÷�
N/�/?�/�ÿ 

¥ �//.>�>.�/�.�>��?N 
�ÿ/�N�?N./�>/��/?�/>/./.�>/ 

¥ .>/>/��?O/ÿN�/>�N�/>��?�
�>/N/?/��/.>��ÿ>�/��ÿ/��>N� 

¥ O//ÿ��ÿ/�N�?N./�>��///�>�>
�/>///>�//>. 

¥ /?N.ÿ��>�N�?N//N.�N�.?� 
O//ÿ��ÿ/�N�?N.//?N�N�ÿ.>�/� 

¥ /?/ÿ/��O?.>�>/�>�?NN�?.��/
�ÿ/�/>/�ÿ/��>/O�ÿ�/>�>/
.?//?��>/N�>��>��ÿ/�N�?N./
O��>/�� 

¥ /?.>N �/?�/.�/>/.>�/��?N
//>�//>. N�ÿ� �?N�?N�N/ÿ�  
/ÿ>��>O� //?/�>��//>/ 

¥ /?/>/>/N��>>�/��ÿ/��>N��?N
N�÷�N/�/?�/�ÿ 

¥ N�ÿ/?��/>�>�/>/>/�ÿ/��>N� 
N�.�>/�/>��>���O��?O��?N 

¥ /?�/>///>�//>.�/��>/O�ÿ
/?��>�>��>��ÿ/��>N�

¥ �/>/�ÿ>.�O��/��>��///
�ÿ/�N�?N./�/��>/�� 

¥ .>/>/��?�/>//?ÿ/.?/>�÷��>
�>�/?���///N��/?�O�ÿO/ÿ
N�>��/>N.��ÿN�ÿ 

¥ N�.�>///?//?���///�/>N��?
O��ÿ/��>N�/?�/>/N��N�ÿ� 

¥ �/>///>�//>.�/��>��///
�ÿ/�N�?N./�/��>/�� 

¥ /?�>//?�/>�/>/�//�.?.O�
�>/���?N�ÿ>N�?N/�?/ 

¥ /?�?N�?�/.?ÿO�/ÿO//ÿ��ÿ/�N�?N./�?N
/>N�ÿ�ÿ>.O/>�>/N�>��>�N�
.? � �?N �? � O � �> / � � /? � / > /
.>�/� 

¥ �/>/.>/>��/��?N �? � O�
�>/�� 

¥ /?�>/�/>�>/�?N�?O/>/?�>�.>�
�ÿ/�>/N�ÿ>O�ÿ�/>�>/O��>/�� 

¥ /?�ÿ/��>��>/�>��ÿ/O/>�>/
N�ÿ>�>��ÿ//?/�/>�>/�/��>/�� 
(�>/�/��?N�?� �/�O�O�N��
�ÿ/�N�?N.//�>��///) 

¥ �>/�/>�>.?/�?��ÿO//ÿ� 
�ÿ/�N�?N./ /?.?N/O�ÿ��?� //?/
�>/O/ÿ�ÿ//?/O�>�?�ÿ//?/�>/
�ÿ/�N�?N./ 

¥ �>/�/�N�ÿ>/ÿ//�>��////�?N�?�
.>.O��>/��/?�/>/.>�/� 

¥ /?�>/O/ÿ�/>�>/��.ÿ�.>�>/�>
N�.?�O//ÿ��ÿ/�N�?N./�>/��/.ÿ>�
./N?N.//

¥ /?�>/�?��/>�>//ÿ>��ÿ>/>/>/
O/>N�/?N/��?N/�?�.>�/�>/?.
O/>/>�>N//>>./ 

¥ N �ÿ O / � N � /?N . � N /? . � /?ÿ
/?���///�?���O��>/��

�O/N.�/O�>O��>/�O>/��O�/�>��>/./O>�/?�/> Superfans 
�?��N/�N�?N./�>/��6.3



6.4   
�O/N.�/O�>O��>/�? �>O�/�>� 

�>/�/?��?�.>��O>O/>�/>�>/�>/�N/�N�?N./
�>/��O/O�/��?��/>/�O/��>/�/� 
�?��N/�N�?N./.O>//?��?��? �>
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�O/N.�/O�>O��>/�?��>O�/�>��>/�/?��?�.>��O>O/>�/>�>/
�>/�N/�N�?N./�>/��O/O�/��?��/>/�O/��>/�/��?��N/�N�?N./
.O>//?��?��?��> 

6.4

N�÷>//>.O�/�>��>/�?��>/?�/?�/�ÿ�/��>/�� (Uniqueness) N�?N/./ÿ>� Amazing Hidden Unique Experience 
�/>.��>/�ÿ�>/�ÿ/�N�?N./�?NN/ÿN//?/�N�. .?/�?.�?��/>/N��N�ÿ��?NN�÷�/?�/?�/�ÿ�/��?O��?N�?N./ÿ>��/>///>. O/>�?O/ÿ
N�>� Meaningful Travel Experiences ./ÿ>��/>.��>/�ÿ�ÿ/�N�?N./�?N�ÿ>���?O/>/?�/>///>./>��>O� �>/���//�ÿ/�
�ÿ�/>�/>/N�÷�N/�/?�/�ÿ�/��?O��?N�?NN��N�ÿ�N�?N/./ÿ>��/>/N�ÿN�/?.�O/>�/>/O���ÿ>��/�/>��>�O�/>��               
�>/�ÿ/�N�?N./ �ÿ/.�>/�?N.�/�/>/N�÷�N/�/?�/�ÿ�ÿ/.�>��/// �>/�/>�>/ ///�>��>/.?N/.>/�/>�>.?/�?��ÿ�?NN��N�ÿ�
�ÿ>���? �>N�.>/>/��?/��O�/�>��>/�?��>N�ÿ�?��?O 

6.4.1.1 �>/�/>N/>���N/�N�?N/�O�/>�/>/O���N>�/.N>�/?N/�/?�/�N�/�
�>/�� O/>N�O>O�O�/?�/?�/�N//?/ DNA �/���N/� 

�>/��O�ÿ/>�>/��.ÿ///?�/>/N��N�ÿ� Unseen .>�ÿ/�/?�/?�/�ÿ />�?NN/�N/ÿN�ÿ N/�/?�/�ÿO/>   
/>�?�?/>��/�O�ÿ/>�>/���?NO���ÿ>��?��?O/ÿ�>/��N��N�ÿ��>O�/> N/ÿ/ÿ>�>N�÷�N/�?/>/>/ �/�O�ÿ�?N�?�>�.?/>�÷��>           
�>/�ÿ>�O/>�/>/N�÷�/>�/�ÿ/�?ÿ�� �/>//>�/./�?/�ÿ//>�//>.�>��ÿ>��/?�.>�/�/��>/�� .>N�N//ÿ>�?O/ÿ/��?��?/>
O�ÿN�÷� Ò�>�O�O�Ó O/> Ò�>��>.Ó N�?N/./ÿ>�N/�/?�/�ÿO/ÿO�ÿ�>/�� O/>�>��?��/>/.�O��/��?��ÿ/�N�?N./N�ÿ �>��///?�>/
�/>N/>���N/�N�?N/�ÿ�/>�/>/O���ÿ>�/.ÿ>�/?N/�/?�/�ÿ�/��>/�� O/>N�ÿ>O�O�/?�/?�/�ÿ//?/ DNA �/���N/��ÿ/.
N�ÿ��?� N�?N/�ÿ�/>O/>.>/>/��?N.�/.>��ÿ>�>��>/�ÿ/�N�?N./ (Tourism Product) O�O//ÿ��?O��?N/?�>/./ÿ>��/>/N�÷�
N/�/?�/�ÿN�ÿ  

/?�/>/N�÷�N/�/?�/�ÿ�/�.�>�÷�.�///O/>/?�/�>�?N/.?ÿ
/>.?./.ÿ>�N��N�ÿ� 

/?�/>/N�÷�N/�/?�/�ÿ�/�/>/>/�?O��ÿ>� 

/?�/>/N�÷�N/�/?�/�ÿ�/��/>�.?��ÿ�ÿ/��>N� .>��ÿ>�ÿ/��>N��?N
�.>��ÿ/..?/>�÷��>�ÿ/��>N�/?/?�/�>N��N�ÿ�N��>>�?/ 

/?�/>/N�÷�N/�/?�/�ÿ�/�/?���///�/>N��?�?N.?��ÿ/�?�/>
���>��÷��>�?�  

/?�/>/N�÷�N/�/?�/�ÿ�/��>��///�ÿ/�N�?N./�?NN�÷�/?�/?�/�ÿ 

/?�/>/N�÷�N/�/?�/�ÿ�/��>��///�>�>�?NN��N�ÿ� 

/?�/>/N�÷�N/�/?�/�ÿ�/��>/�ÿ/�N�?N./N�>��>N/. O/> 
�>/�ÿ/�N�?N.//.ÿ>�/?��>��/��?NN��N�ÿ� 

/?�/>/N�÷�N/�/?�/�ÿ�/��>� Landmark �?N.>/>/��>��?�
�?��ÿ/�N�?N./ 

/?�/>/N�÷�N/�/?�/�ÿ�/��>/.?N/.>/N/?N/�/>//.ÿ>�N�ÿ>O�O�
/?�/?�/�ÿ 

/?�/>/N�÷�N/�/?�/�ÿ�/��>��///�?NN//>>./�?��/>�
N��>>�/>ÿ/ (Niche Markets) 

�>/�ÿ�/>�/>/N�÷�N/�/?�/�ÿO��/>N�O�/?N� N 

6.4.1 O�/�>��>/�?��>/?�/?�/�N�/��>/�� (Uniqueness) 
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6.4.1.2 �>/�/>N/>�O/>�O�/>��N/�N�?N/�/>.��>/�N�?N�N>���O> 
�ÿ�/>�/>N�O��?NN�÷� Unique Experience O/>�?��/>ÿ/.?�..>��/��/?�.>�/ N�.�///ÿ>�/>��>/ 

N�/��ÿ//?/O�/�>�./ÿ>�.//�ÿO/>.ÿ�N./>/.>��ÿ>�>/�ÿ/�N�?N./N�?N/�?��>O/>N�>N//?/�ÿ>.>��ÿ>�>/�ÿ/�N�?N./ O/>N/>N/ 
Checklist Product Theme N�?N//>O�/�>��?��>�ÿ>��>��/// ./ÿ>�N�÷�O�O�N���>��///�?NN//>>./�>/�/>/
�.�>�///�>/�ÿ/�N�?N.///?/�>/�/>/.�O��?��/>ÿ/�>�/?��ÿ>O//ÿ N N�>N/�>O� NO/>N�>N/N/�>.O�O/ÿN�>��>/O�ÿ�ÿ>.�?N/>��>O� 
//?/N�>N//>.>N//>O��>//.?ÿO�O//ÿ��ÿ/�N�?N.//>��>O�N�ÿN�ÿ��?� 

N�.�>/��O�ÿ/>�/>N.��?N/?�>�N�ÿ�O���ÿ>��?� .>/>/�.�?�.�>�O/ÿ�?��>O�/�>��/>ÿ/�>��///�/�
�>/��N�>N/�>O� O/ÿN//>>�?��/>N.��>/��O/>�/��>/ Theme �/>/.�O��/��?��ÿ/�N�?N./ �>N��O�>�?N�.?ÿ�/>/.>/>/�
O��>/�?��/>ÿ/�?��ÿ/�N�?N./O//ÿ N N�ÿ �?��?//.ÿ>�.>�/�>�>.�?O

�>�N�N�N�>/�/��>/��
O�/�>��?��>.>��O> 

�>/�N/�N�?N./�>/�>��N> 
�?N�?��N/�N�?N./�>�//?�O/>.�O�

�/>N/�?��N/�N�?N./ 
�?N.>/>/��>��?�N�O

�>/��N�>��///�>�>�>��>N/

//�O��
�>��///�?NN�O 
O�ON//>/N//�?�

//�O��
�>��///�?NN�O�
�/>.��>/�N
�O>�/>/>/

//�O��
�>��///�?NN�O�
�/>.��>/�N
N�?N/�/>/N�?N/ 
.>/>/��/

Theme: Bond of Fellowship

Theme: Survival Journey  

with Local Chef

Theme: A Faith Journey

�/>N/ Family 

�/>N/ Women

Gen-Z

�O>O/O 
/.?N�>��>O�

�O>O/O 
O�O�N>. 
/>��>O�

�O>O/O 
N�>N//>.>/?�
N�?N.//>��>O�
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6.4.2 �>/�?��>�>/�/>�>/�?N./O>��>/���O>�/?�N�O/O/N/N/?/ (Touch of Community Hospitality)

N�÷>//>.�?/�>/�?��>�/?�.>�/�>��/�?N/?.ÿ/�/ÿ//O��>/�?��>/�ÿ/�N�?N./�>/�� O/ÿN/O��/>/.?�?��ÿ>�
�>//?�/>�>/�?O/N/>O�O.ÿO��N�. N O/>�?��>�>/O/ÿ�/>�>//?�N�÷�N/�/?�/�ÿ�?N�?�/��>/�� N�/>>�/>/�>�//?�
�/��?��ÿ/�N�?N./�ÿ>��/>.��>/�ÿ�>��>/�ÿ/�N�?N./ (Tour Experience) �?N/.>�.?/�?.�>��?ÿ��O��>/�� �?/ //..>O/�?N
N�÷�/>�/N/�/? O.ÿO�O��>/�ÿ/.N//?/O/>O�ÿ�÷�/>O/ÿO�ÿ�?��ÿ/�N�?N.//.ÿ>�//�N/O/O/>�/��>� O/>�?O/�?NN/>O�O.ÿ�?O/   
/>ÿ�N�ÿ�./ÿ>��/>.��>/�ÿ�>/O/ÿ�>��ÿ>�ÿ>��/>/.>�O�ÿ�?��ÿ/�N�?N./N�÷�/.ÿ>��? N�.O/ÿ�/>/.?�?�O��/>N�O��?��?O

�/>/N�O�/>�/N/�/?�?NN�>��>O�N/>N/�O��>��>/�O/�/?� 

¥ �>�/>�/O�O//ÿ��ÿ/�N�?N./O/ÿ�/>�>/�ÿ/.�/>/N�O/O�          
/?/>/.>� O/>�ÿ/�/?��ÿ/.//..>O/ 

¥ /?�>/.?N/.>/�ÿ/..>/>O/>�O?N.?.�/.ÿ>�N�÷�/>�/ 

�/>/N/>O�O.N�?O/ />N�N�O�./O>��/>.��>/�N�>/O/O
�>��N>�O>��/>/.>�O�N�?��N/�N�?N./N�O�/.N>��? 

¥ /?�>/�?O/�/>/�//�.?.�/��?��ÿ/�N�?N./ 
¥ /?�>/O/ÿ�ÿ//?///?/N/ÿ>N/?N/�/>/�?N�?��ÿ/�O/>�ÿ>.�O� 
¥ /?�>//>ÿ�N�ÿ��/>.��>/�ÿ�>/O/ÿ�>��ÿ>�ÿ>��/>/.>�O�ÿ  

�?��ÿ/�N�?N./ 

�>/�N/.N//?/ �/�.�/��N//?��O>/.N>��? 

¥ /?�>/O.ÿO�O��>/�ÿ/.N//?/O/>O�ÿ�÷�/>O/ÿO�ÿ�?��ÿ/�N�?N./
/.ÿ>�//�N/O/O/>�/��>� 

¥ �>���/?.ÿ/�/ÿ//�?N�>��>�?�>/�ÿ>�?N/ÿ//�?�/.ÿ>��?�?N.>� 

�>/./O>��/>/.?/�? ��N�?N�?�?��?��N/�N�?N./ N�O/?��>/
�O/�/?��?N/�/>N��>���O��>/�� 

¥ /?�>//?�/>�/>/.?/�?��ÿ�?N�?O�ÿ�?��ÿ/�N�?N./ 
¥ /?�/>/�ÿ>N�?N/�?/N/ÿ/>�O� (Reliability) �?N�?O�ÿ�?��ÿ/�N�?N./ 
¥ /?�/>/N.//.>�O��>/O/ÿ�/>�>/O�ÿ�?��ÿ/�N�?N./

�>/�?��>�/>/.>/>/��/�N��N�>/�� �?�N/N>N/?N/� O/>N��N�O/��>N��?NN/N>N/?N/�N�O/.N>��N>.�O�       
N�O�.>N�.O>�?��?N�>.>/>/�N�>N//>.N�O//?/N�>N/���/>/>�O��>/�N/�N�?N./�>/���/��/>N/�?��N/�N�?N./N�O

O�/�>��>/�?��>N��ÿ�>/�� �?�N/ÿ>N/?N/� O/>N��ÿ�ÿ/��>N� 
�//O/ÿ�/>/.?�?�O�N/?N/��>/O/ÿ�?O�>�?N�?N./�?��>/��>�?�>�?/
�/��?��ÿ/�N�?N./�?NN//>>./�?�/?���///�ÿ/��>N� ..>�O/�/ÿ// 
O/>�/?�.>�/�///�>�>O��ÿ/��>N� O/>�//O/ÿN��ÿ�>/�� �?�N/ÿ>N/?N/� 
O/>N��ÿ�ÿ/��>N��?N.�/�/>//?ÿ .?/>�÷��>�ÿ/��>N��/��>/��O/ÿN�>�
�/>/�ÿ>.�O� O/>.>/>/�N�ÿ>O�N�ÿ�ÿ>.N�>N//>��>O�

https://www.zendesk.com/th/blog/customer-service-skills/#language-tone
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6.4.3 �>/./O>�/>�/�>��/>/�/O//O��>///�/?��?��N/�N�?N./ FIT (Seamless, Ease and Trust 

Experiences) �?N./O>��/>/N�?N//?N� �/>//?O.>��//�.?. .>�/� �O>O/O�>/�N/�N�?N.//>�/?N�

N�÷>//>.O��>/�?��>/>�/�>��/��>/�� �?/ �>/./ÿ>��/>/N�?N//?N� �/>//?ÿ.>��//�.?. O/>.>�/�         
N�?N/O/ÿ�>/N�>��>��ÿ/�N�?N./�>/���/��?ÿ/>N.?/�N�÷��/>.��>/�ÿ�?N�?N/�N?O/>/>N/N///.ÿ>�N/ÿ//.�ÿ/ �ÿ/�N�?N./N�ÿ/.ÿ>�
/>�/?N� N�?N/�/?��?�O/>N�>N/N/�>.O��>/�>��?��/>ÿ/�?��ÿ/�N�?N./�>/N�.O/ÿN�>��>��ÿ/�N�?N./�>/��/>�.>N��>O� �>/�?��>
.>��ÿ>O/>�/>�>/�>/�ÿ/�N�?N./�>/��O/ÿN�>�N�O/>�?N�>��>�N�ÿ/.ÿ>�.?N�.?�O/>�/��?��/>/�ÿ/��>/�/��?��ÿ/�N�?N./ 
�÷��?.�?O� 4 N/?N/��?O�>�/?�/>/.?�?�O��>/�÷��ÿ/�/ÿ>�N//ÿ>�?O

�>//?O�/�>��/>/>/�?��>/ 
�>/�O>N�>��>��N/�N�?N./

�>//?�/>�>/�?O ��>� 
�?N�/�N��.N

�>//?�>/.?N/.>/ 
�?N�?�N��

- /?�>/�÷�/�///>�/�>/�ÿ>��>/
�? O/�/>/�//�.? .O/>�>/
��/�.>�>/O�ÿ./>�>� 

- ./>�>��?N�?O/�?��ÿ/�N�?N.//?�/>/
�?�>�O��>/O/ÿ�/>�>/ 

- /?�>/�//�./��/>/./�?/�ÿ�/�
/>��/�ÿ .�>��?N�?NO�ÿO��>/�?
�>��///O/ÿ/?�/>/�/ÿ//O�ÿ�>�
./N?N.//

�
/>
/�

//
�
.
?. - /?�>���/�.>�>/�?N�//��/>/�?�

�>/�?�>��///O��>��ÿ>� N  
- /?.?�.ÿ�/>��>/���?NN�÷�//?�O��>/

�>��ÿ/ //?/�/�/>/�ÿ/.N//?/�/�?
/?N/�>�>�N�>� 

- /?/>���?N�?O//?�/>�/>/�//�.?.
.>.O��>/�� N�ÿ� �/ÿ/�/��/�÷� 
�>��//��/���?��>�/?�/>�/>/
�//�.?. 

- /?�>/�?��>///�O���?O/.?/>�?.�ÿ
/.ÿ>�N�÷�/>N�?.� 

- /?�>�/>�/O��>//?�/>�/>/.>/>�
�/�O//ÿ��ÿ/�N�?N.//.ÿ>�./N?N.// 

- /?�>/�/>/>/�?��>/�.>.>.O��>/�� 
N�ÿ� �>//>��>��>O��.>�?NN�?.��/

- �?N�?�.>.O��>/���ÿ/�/?�>/�?O/O/ÿ
.>/>�/.ÿ>�/?/>�/�>� �?O�/ÿ/��/� 
/ÿ/��O? N/ÿ�///?�>÷�//?/�/>N�/?��?O�

- /?�>/.?N/.>/O.��.>�//?/
/?�?N/O/ÿ�ÿ//?/�ÿ>��?N�?� O/>
.�>��?N�?�>��///�?NN/?.�/ÿ/. 
.>/>� O/>�/���

- ./>�>�/?�/>/�/ÿ//O��>/O/ÿ
�/>�>/ �ÿ/�/?��?��ÿ/�N�?N./ 

- /?�/>�>/�?N�/�N��.ÿ/>�?�?/>��/�
�?��ÿ/�N�?N./ N�ÿ� �/>///>�//>.
�/�.>N��>��?�O�O��>/�� �>///�O��
�>��///�?N�/?�N�/?N.�N�ÿ //�/?� 
�>/�?/>N�>�O�/?�O���>�>�?/

- /?.>N�/?�/.�/>/.>�/��?O��?O��>�
�?NN�?.��ÿ/�>///�/?��?��ÿ/�N�?N./ 
N�ÿ� /ÿ/��O?O/>�?N�/�/�/?N�?.��/ 
/?.?��>�N�/.?��ÿ /?/>��N��÷>
O/>�O?�/>�> 

- .>/>/�N�ÿ>�>�.>�/� N�ÿ� /?���
N�ÿ>�>�O//ÿ��ÿ/�N�?N./ /?�/>�>/��.ÿ�
.>�>/�> 

- .>/>/��>��ÿ/O/>N�ÿ>�>�
�ÿ//?/�?N�ÿ>. �>��>/O/ÿ�ÿ//?/
�?N.?�?��ÿ>� N O��ÿ/��>�
//�N/�ÿ N�ÿO�ÿ �ÿ//?/�>/
N�>��>� �ÿ//?/N�//ÿ�>��ÿ/ 
�ÿ//?//>./>N/?.��>��/// 
�ÿ//?//ÿ>�/>/>/

�
/>
/.

>/
>�

�
/>
/.

>�
/�
.�

>.

2. 3.

1.
MUST HAVE CRITERIA

4.

�>/./O>�/>�/�>� (Standardization) O��O>�/��N�/>�/��>/�N/�N�?N./�>/��

�
/>
/N
�?N /
/? N�

�>/���//�>�O/�/?/>��.>�>/�?�N.��?N
�/O//O�N/?N/�N.O��>���� />����.N�
.>�>/�> />���OO> />��N��O> N�/.?��N

1. �O>�N�/�./O>��?O��>� 
(Infrastructure)

2. .>N�/O>�/.�/>/.>�/� 
(Amenities)

N�?N/./O>�.>�/?�/�N�?N�?�/��>/�N/�N�?N./
�>/�� �>��///?�/>�>/�?N�N/./O>�/.- 
�/>/.>�/� N�N� Wifi />��.O���N>. 

3. �>��/>�>/�/�O//N��N/�N�?N./ 
(Anicillary Service)

�//�O/�/?�?O��?N�?N./O>��>O�N�?N///�/?�
�>��///�?��N/�N�?N./ N�N� /O/��OO> 
�>��?N��?��/. /O>�/>/>/

- .>.O��>/��/?�>/�>��?O �
/>��/�ÿO/>N�/?N/�/?/O��>/
O.���>//�>�>.O/>.?N/.>/�?N
O/ÿ�ÿ//?/�?�N�� N�ÿ� �÷>.N�?/�
/>�?�>N/�> 
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6.4.4 �>/N�>N /�?��/>/.>/>/�O��>/O.���?/�� (Global Visibility) O/O�?�N�O/?��>///�N/O��/� 
�?��N/�N�?N.//>�.>N��>O�  O/>�>/N�>N /�/>.>��>.>��/�.>��O>O/>�>/�/>�>/�?N�?�N/�?��N/�N�?N./
O/ON�O�/>.��>/�N�?N//�N/O/ N/O//.�N/

N�÷>//>.�?/�>/�?��>�>/�ÿ/�N�?N./�>/��N�?N/O/ÿ./�/?��?��/>/N�/?N.�O�/��?N�ÿ>/�?�N/� �>/./ÿ>��/N�
�>��>�>�?/O/ÿN�>�N�÷� Smart Community Tourism O/ÿ�>/���ÿ>/.?ÿ�/>/N�÷� Digitalization ./�/?��?��/>/�>�//?��/� 
�?��ÿ/�N�?N./�?N�ÿ/��>/�/>.��>/�ÿ�>/�?��>/�?N N�÷�/?�N�/?�>O/>//�N/O/ �>/�?��>�>/�?N�>��>/�>��/�                 
�?ÿ�/>�/��>/O��>/���//N�ÿ>O�N/��?NN�/?N.�N�O/>.>/>/�O�ÿN�/?N/�/?/�>/�?�>/�>�.>�O//ÿ�?N�?O/ÿ.>/>/�N�ÿ>�>�
�/>ÿ/N�÷>//>.N�ÿ/.ÿ>�/?�/>.>��>.>� �//����>/�/>/>/�?��>/�/?�.>�/O/>/>��//?��ÿ>��ÿ>� N O/ÿ/��/>/�>��/>� 
�/>/>/�>�N�ÿ/.ÿ>�/?�/>.>��>.>�.?�O/>N�>��/>/.?N�.?�

� > / O �O �> �> �? / O .���? / ��� O> O /O N �> � N �O �    
Global Visibility 

¥ /?�>/�?N.�/�?/����.?N/�>�>�?/O/>.?��///�N/�ÿ�?N
.>/>/��ÿ�/>O/>�ÿ���N�ÿ.>�/�O/>�ÿ>. N�ÿ� 
N/O�N��ÿ Facebook VDO �>N�?N./O� YouTube 
Tiktok N�÷��ÿ� 

¥ /?�>/�?N.�/O/>O/ÿ�ÿ//?//>./>N/?.��>��///
.>.O�O//ÿ��ÿ/�N�?N./�>/��/.ÿ>��?�N����N/�
�>�>�?/ 

¥ /?�>/O/ÿ�ÿ//?/�÷�//>�N.ÿ��>��>/N�>��>��/�
.�>��?N�� Google Map /.ÿ>��?�N�� 

¥ /?�>//?�N���ÿ//?/O/>�?N.�/�ÿ//?/��N/��>�>�?/
//?/.?N/.?��///�N/�ÿ�?N�/��?��÷��>�?�  

N�>N /�/>.>��>.>��/�.>��O>O/>�>/�/>�>/�?N�?�N/
�?O�/>N.�O/ON�O�/>.��>/�N�?N//�N/O/ N/O//.�N/
/>�.>N��>O� 

¥ /?�>/O/ÿ�/>�>/N�.O�ÿN��N�N/.?�>�>�?/N�?N/�>/�/�
�?O/.?//?��>/N�>��>� �?N�?�O/>�>/�?�>��///
/ÿ/�/�ÿ> ///�>��>/N.�/.ÿ/�/�N�/N/�?N��/�  
�>/�ÿ/�N�?N./ (�ÿ>/?/�>O�/.?ÿ�?�O//ÿ��ÿ/�N�?N./�>/��) 

¥ /?�>/O�ÿN��N�N/.?�>�>�?/O��>/�?/>N�>� .>/>/�
�?/>N�ÿ//>�//>./?�O�� 

¥ /?/>���>��ÿ//?/ //?/.?�.ÿ�ÿ//?/O/ÿ�/>�>/N�?N./�?�
�>/���ÿ/�N�?N./�?N/?�N��O/>�?��ÿ/�N�?N./.>/>/�
.?��ÿ��ÿ//?/O//ÿ��ÿ/�N�?N./N�ÿ�ÿ/.��N/� 

¥ /?�>/O�ÿN��N�N/.?N�O��ÿ//?//?��ÿ>O/>�ÿ/./�.?ÿ
�>/O�ÿN��N�N/.?./ÿ>�.>..?/�?��ÿ/>.>.>/�?�
/?��ÿ> ./ÿ>�N�÷�N�/?/�ÿ>.�ÿ/�N�?N./�>/��



6.4.5 O�/�>��>/�/>/>/�?��>/�>/�� (Community Management)

�÷��?.N�>N/N�>/�?N�//�ÿ/�N�ÿ/?��>/.�?�.�>�N�?N/O/ÿ�>/�?N�>��>��ÿ/�N�?N./�>/��.>/>/��?��>N�ÿ/.ÿ>�.?N�.?� 
O/>./ÿ>��/>/�>��?�O/ÿ�?��ÿ/�N�?N./�/>ÿ/O//ÿ N N�ÿN�>��>�N�ÿ>N��ÿ/�N�?N./N�>N/�>O�

.�?�.�>��>/�?O/O/>�>//?

.N/�/N//�>���>�O>�>�

.�?�.�>��>/�/>/>/�?��>/ 

- �O>�.>N�O/�/O// 
- �O>��/>/�//�.?. 
- �O>��>/�?�N�/?./.>N�/O>�/.�/>/-
.>�/� 

- �O>��>/.N�N./>/�>/�/>�

.>N��?N�//N�O/?��>/.�?�.�>��?��>N�>N /N�>/

�?��>�>�/>�/ O/>N./>/
/��N�/>//?OO/>�>/�?��>
�?�/>�/��>/��

�>/N�O/?��>/.�?�.�>��>�
/�N/.�>�//>..>�.N/�

�>/�?O/�/?�.>�/O��O/��>N�

¥ �///?�>//>�O���>.�>��>/�?��> �/?��/>� �//�./�O/ÿ/?�/>/
�?�N�� N�?N/�/>N/>��>/�?�>�O/>�?��>/�/>/N.?N.�O��ÿ>��ÿ>� N  

¥ �///?�>//>�O���>/�?��?O/>�>/N�>�/.ÿ>�/?�/>.>��>.>� 
¥ �//N�>N//>��O��>/�?�N�O��ÿ//?/�ÿ/.N��N�N/.?/>O�ÿO��>/�?N�>��>� 
¥ �///?�>/�?�N�/?N/��ÿ/.�>/O�ÿ�ÿ//?/N�>�/>� (Data - Driven) O��>/��/>��>O� 
¥ �///?/>�/�>/O��>/�?/��O�/�>��?��>/.>N�O/�/ÿ//�?N�?�N��O/>

�?��?�O�ÿO��?O��?N 
¥ �///?�>///�O���ÿ/�//��>�?�>�/��?��ÿ/�N�?N./N�?N/O/ÿ.>/>/�N�/?./

�/ÿ//O��>/N�ÿ>/ÿ//�>��///N�ÿ/.ÿ>�.>�/�

¥ .ÿ�N./>/O/ÿN�>��>/�/>�/�/>�?��ÿ/./�.?/>�÷��>O��>/�� 
¥ .�?�.�>��>/�?��>�?�/>�?ÿ�/>�/��>/O�N/?N/��>/O/ÿ�/>�>/�?N/?�>�.>� 

N�ÿ�>//?�//�/>�/�>�/>��>O� 
¥ .ÿ�N./>/�>/.?N/.>/�ÿ//?/�>/�ÿ/�N�?N./�?N�?��ÿ/�N�?N./�?��/>�.?��ÿO/>�>/

�/>�>/

¥ �///?�/>/�ÿ/N�?N/��/�O���?N�?N�>��>� O/>/?�>/N�÷�N/�>.O/ÿ�>/��/?
.ÿ/�/ÿ//O��>//>�O���>/�?N�>��>� 

¥ �?��>��///N�.�?�>��>��/>/N//>>./O/>�>/N�>��/>/.?N�.?�O��>/��

.>N��?N�//N�O/?��>/.�?�.�>��?��>N�>N /N�>/

.>N��?N�//N�O/?��>/.�?�.�>��?��>N�>N /N�>/

.>N��?N�//N�O/?��>/.�?�.�>��?��>N�>N /N�>/

.>N��?N�//N�O/?��>/.�?�.�>��?��>N�>N /N�>/

¥ �///?�>/�?/��O�/�>��?N�?�N��O/>�?��?�O�ÿ�?O��?N N�?N/�?/>�/?�/>O/>�//�
./�.�>�>�ÿ>�.>N�O/�/ÿ// �/>/�//�.?. O/>.>N�/?�/.�/>/.>�/�O�
�?O��?N�ÿ/�N�?N./
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¥ �///?�>////�/>ÿ/�>��?ÿ/?.ÿ/�N�ÿ.ÿ/�N.?.//>..>�.ÿ/�/>��>O�     
�?O�.>�/?� .>�N/��� .>��/>�>.?��/  

¥ �///?�>/./ÿ>��/>//ÿ///?/�?��>/�ÿ>�//?/�?ÿ�/>�/��>/.>.O�
O//ÿ��ÿ/�N�?N./�>/��N�ÿ>/>/?.ÿ/�/ÿ//O��>/�/>/>/�?��>/�ÿ/�N�?N./ 

¥ �///?�>/.�?�.�>�O/ÿ��/>ÿ�O//ÿO��>/��N�ÿN�ÿ>/>/?.ÿ/�/ÿ//�?�    
�>/�ÿ/�N�?N./�>/��/>��>O� N�.�?��?��>/>��//�?��>/?�O��  
�>////�/>ÿ/�?N N�÷�N/�>.O/ÿ��/>ÿ �O//ÿ N�ÿ >/ÿ //N�ÿ N//>>./           
(�?��/>��?��>�/?�/�>�/�/?. Gen-Z Gen-Y) N�ÿ� �>/N�/?N.�/?�
O��N�N�÷��>��>/N�?N/.?��/ (Social Enterprise) �?N.�?�.�>�   
�>/N�÷��?ÿ�/>�/��>/ .>/>/�/ÿ//�>��?��/>ÿ//>.>/�>��>/��N�ÿ
O/>/?/>./>O��?/N/�N�ÿ N�÷��ÿ�



6.4.6 O�/�>��>/�/>/>/�?��>/�/>/.?N�.?� (Sustainability Management)

N�?N/.ÿ�N./>/�>/./ÿ>��/>/.?N�.?��ÿ>��>/�ÿ/�N�?N./ (Sustainable Tourism) �>/�ÿ/�N�?N./�>/���//N�ÿ/?�
�>/.�?�.�>�O/>�?��>O/ÿN�>��>�.>��/�N.ÿ��>�O/>�>�.>��/��?O��?NO//ÿ��ÿ/�N�?N./O� 4 �/>N�O��?��?O

¥ �///?�>/.�?�.�>� .�.ÿ/� ���÷/�//���>�/?���/// �/>N��?�ÿ/��>N��?N
N�÷�N/�/?�/�ÿ O/>/?�>/�?N.�/ .?N/�/>///>.�?N�?��ÿ/� N�?N///�
�/>.��>/�ÿ�?NO�ÿ�/>�O/ÿ�?��?��ÿ/�N�?N./ 

¥ �?N/�/?�/�ÿ�>��///�>�> /?�/?�/�ÿ .>/�/?���/// .?/>�÷��>O/>     
/>�?�?/>��/��ÿ/��>N�/>O�ÿO��>///�O�� ��O�ÿ�O/ÿN�>�.>N��>��?�O�            
/.ÿ>�N//>>./�?�O//ÿ��ÿ/��>N�

.>N��?N�//N�O/?��>/.�?�.�>��?��>N�>N /N�>/
�>/�O>/?�/?�/�N�?NN��N�N�O/>
O���N>��/��O/��>N�/>O�O

�>/�?��>/�/>/.?N�.?� 
�O>�O�/�>��>/�/>/>/�?��>/ ¥ O//ÿ��ÿ/�N�?N./�///?�>/O.���ÿ//?/ (Information) N�ÿ� �÷>..?N/�/>/ 

//?/O�ÿ��?� �?NN�?N./�ÿ/��?� 3 N/?N/� �?��?O 
- N/?N/�..>�O/�/ÿ//�ÿ>��///�>�> .?��/O/>/?���///�/�

O//ÿ��ÿ/�N�?N ./O/>�>/��N�.//� (Natura l and 
Sociological Environment) 

- N/?N/��>/�?��>/�/>/.?N�.?� (Sustainability) 
- N/?N/�O�/�>��>/��>�?�>�?/�/��?��ÿ/�N�?N./�?N�?�ÿ/.�>��?N 

¥ O//ÿ��ÿ/�N�?N./�///?�>/�/>N/>�.>/>/�O��>///�/?��?��ÿ/�N�?N./ 
N�ÿ� �>��>/�?��>��?�/��?��ÿ/�N�?N./�ÿ/�?�/��>/O�ÿ�/?�.>�/O�
�>/��N�?N///�/?��?��ÿ/�N�?N./ //?/�?N��N�N/.?N�ÿ>/>�?�/>��
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28.80%

25.25%

39.80%

34.95%

32.94%

28.15%

38.91%

16.44%

18.05%

65.51%

9.50%

60.50%

30.00%

///

N=5,000 N=1,101 N=559 N=392 N=1,339 N=809 N=800

���/>�N��O/>
�/>/��/ ��.>��/>� ��.>��>/?�//�

��.>��>/?�//�
N�?.�N/�?/ ��.>�N/�?/ ��.>�O�O

.>�///�/��?��ÿ/�N�?N./�>/���>/N�. ��/ÿ> ���?NN/?/�N�>��>��ÿ/�N�?N./O��?�//?�O�.?/>.>�N�?./�?��?�//?��?N/>.?. �?/���?N�?�/>.?.
O�.>�N/�?/ O/>.>��>/?�//�N�?.�N/�?/ .ÿ/����?NN/?/�N�>��>�N��ÿ/�N�?N./�?�//?�O�/ÿN�?.��?��?�//?��?N/>.?. �>��O����?N�?�/>.?.
O�.>�O�ÿO/>.>��>/?�//� .ÿ/����?NN/?/�N�>��>�O��?�//?�O�.?/>.>�/?N��?N/.?ÿ�/�N��.?/>.>��?N/>.?. �>��O����?N�?�/>.?.O�
�/>�N��O/>�/>/��/ O/>.>��/>�

�>/�?��?��?��N/�N�?N./O/O//�N�?N./�>/���O/��?��?��?��N/�N�?N./O�.?/>.>� 
N�O�.>N�.O>�?� 
      .>�///�/��?��ÿ/�N�?N./O�O�ÿ/>.?/>.>�/?��>N�>��>�N�.?��?�//?�O�.?/>.>�N�?./�?��?�//?��?N/>.?.N�÷�.?�.ÿ/�.?�
�?N.>� N�.N��>>���?N�?�/>.?.O�.>�O�ÿO/>.>��>/?�//��>N�>��>�O��?�//?�O�/ÿN�?.��?��?�//?��?N/>.?. �>�O/ÿ/ÿ>��
�?N�?�/>.?.O��/>�N��O/>�/>/��/ O/>.>��/>�/?.?�.ÿ/��/��>/N/?/�N�>��>�O��?�//?�O�.?/>.>�/?N��?N/.?ÿ�/�N��
.?/>.>��?N/>.?./>��?N.>��O�>/ O�ÿ�>///��/�.?/>.>��O.?���/.?ÿO�.?/>.>��?NO�/ÿN�?.�.?/>.>��?N/>.?./.?ÿ

�>/�?��?��?��N/�N�?N./O/O//�N�?N./�>/��O�O�N/>.?/>.>�7.1

.>�///�/��?��ÿ/�N�?N./�>/���>/N�..ÿ/�O/�ÿ/?��>N�>��>��ÿ/�N�?N.//.?ÿO�.?/>.>�N�?./�?��?O��?N�?�/>.?. N�./?�>/N�>��>��ÿ/�N�?N./
N�.?�.?/>.>��?N/.?ÿ�/��>N��>��ÿ/. .�N/ÿ����/>�N��O/>�/>/��/�>N�>��>��ÿ/�N�?N./N�.?�.?/>.>�/?N� N //>�//>./>��?N.>�
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7.2   
�>//?�/?O.>�/?�/�N (Perception)  
�>/�N/�N�?N./�>/��O�O�N/>.?/>.>�  

O/>�>/�?��>��/>N.��/��>/���N/�N�?N./ 
O/>�>��///�N/�N�?N./�>/��O�O�N/>.?/>.>� 

O�N/�//�N/�N
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.>��?N 7.1 Top 5 �/�/>�?��/>//?O�?�O/>.>�/?�/�N�>/�N/�N�?N./�>/��O�O�N/>.?/>.>�

�>/���N/�N�?N./N�>�
/? ��///O��N/?/� 54.50%

�>/���N/�N�?N./N�>�
�/>/?�>.>.�/N 49.28%

�>/���N/�N�?N./ 
N�>�N�/>���? 46.64%

�>/���N/�N�?N./N�>�
/? ��/// �>�N�.�>/ 

�/>N��?
42.40%

�>/���N/�N�?N./N�>�
/? ��////>/>/ 40.24%

.>��/>�

�>/���N/�N�?N./N�>�
�///�>�> �N> .?N�> �OO> 78.64%

�>/���N/�N�?N./N�>�
/? ��/// �>�N�.�>/ 

�/>N��?
61.18%

�>/���N/�N�?N./N�>�
/? ��////>/>/ 52.52%

�>/���N/�N�?N./N�>�
/? ��///O������ 38.06%

�>/���N/�N�?N./N�>�
�/>/?�>.>.�/N 37.04%

.>�N/�?/

�>/���N/�N�?N./N�>�
�///�>�>�>��>N/ 91.16%

�>/���N/�N�?N./N�>�
/? ��////>/>/ 47.98%

�>/���N/�N�?N./N�>�
�///�>�> �N> .?N�> �OO> 46.10%

�>/���N/�N�?N./N�>�
/? ��/// �>�N�.�>/ 

�/>N��?
45.58%

�>/���N/�N�?N./N./.N�.N 26.84%

.>�O�O

�>/���N/�N�?N./N�>�
/? ��/// �>�N�.�>/ 

�/>N��?
61.46%

�>/���N/�N�?N./N�>�
�///�>�> �N> .?N�> �OO> 59.46%

�>/���N/�N�?N./N�>�
/? ��///O������ 47.26%

�>/���N/�N�?N./N�>�
�/>/?�>.>.�/N 44.50%

�>/���N/�N�?N./N�>�
N�/>���? 42.12%

.>��>/?�//�N�?.�N/�?/

�>/���N/�N�?N./N�>�
�///�>�>�>��>N/ 71.08%

�>/���N/�N�?N./N�>�
/? ��////>/>/ 38.50%

�>/���N/�N�?N./N�>�
/? ��/// �>�N�.�>/ 

�/>N��?
38.10%

�>/���N/�N�?N./N�>�
�///�>�> �N> .?N�> �OO> 28.02%

�>/���N/�N�?N./N./.N�.N 21.02%

.>��>/?�//�

7.2.1 �>//?�/?O.>�/?�/�N (Perception) �>/�N/�N�?N./�>/��O�O�N/>.?/>.>�

N/?N/N/ÿ.�>��>/�ÿ/�N�?N./�>/�� �?��ÿ/�N�?N./�>/���>/N�.�?�/� 5,000 �?//.ÿ>� �>�>��>��/>N.��/��>/��
�ÿ/�N�?N./O�O�ÿ/>.?/>.>� .>/>/�./>�N�÷��>//?�/?ÿ.>�/?�/�ÿ�>/�ÿ/�N�?N./�>/��O�O�ÿ/>.?/>.>�N�ÿ �?��?O

�>//?�/?O.>�/?�/�N (Perception) �>/�N/�N�?N./�>/��O/> 
�>/�?��>�.>�/?�/�N�/>N.��/��>/���N/�N�?N./O/>�>��///
�N/�N�?N./�>/��O�O�N/>.?/>.>�O�N/�//�N/�N

7.2
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7.2.2 �>/�?��>�.>�/?�/�N
�/>N.��/��>/���N/�N�?N./O/>�>��///�N/�N�?N./�>/��

O�O�N/>.?/>.>�
.?/>.>��?N/?�>/�?��>��/>N.��/��>/���N/�N�?N./O/>�>��///�N/�N�?N./�>/��/>��?N.>�
O/> 3 /?��?��?N/?�N>�>O��///�/��N>�>//?��>.?/�?��N (Sum EV Score) .?��?N.>�O�N��>/.?/>.>�

20.69% 416 N�.�N

55,712.00 �>O��

6.17% 124 N�.�N

18,562.00 �>O��

21.53% 433 N�.�N

32,274.50 �>O��

�/>N.��/��>/���N/�N�?N./

73.84% 1,485 N�.�N

187,782.00 �>O��

37.89% 762 N�.�N

119,437.00 �>O��

38.29% 770 N�.�N

146,402.50 �>O��

�>��///�N/�N�?N./�>/��

15.86% 319 N�.�N

41,407.50 �>O��

6.46% 130 N�.�N

8,853.00 �>O��

24.22% 487 N�.�N

31,605.00 �>O��

�/>N.��/��>/���N/�N�?N./

84.71% 1,657 N�.�N

146,136.50 �>O��

45.71% 894N�.�N

66,360.00 �>O��

34.87% 682 N�.�N

84,677.00 �>O��

�>��///�N/�N�?N./�>/��

20.48% 331 N�.�N

72,782.50 �>O��

5.51% 89 N�.�N

27,830.00 �>O��

23.08% 373 N�.�N

42,208.50 �>O��

�/>N.��/��>/���N/�N�?N./

78.59% 1,270 N�.�N

119,896.00 �>O��

42.39% 685 N�.�N

71,256.50 �>O��

42.64% 689 N�.�N

80,819.00 �>O��

�>��///�N/�N�?N./�>/��

34.19% 2,011 N�.�N 

.>��>/?�//�N�?.�N/�?/

416,077.00 �>O��

33.25% 1,956 N�.�N 

.>�N/�?/

231,386.50 �>O��

27.47% 1,616 N�.�N 

.>�O�O

234,640.00 �>O��

O�N/�//�N/�N

�>��///N�>�
/?���///

�>/���N/�N�?N./
N�>�/?���///

�>/���N/�N�?N./
N�>��/>/?�>.>.�/N

�>/���N/�N�?N./
N�>��///�>�>

�>��///N�>� 
./O>�.//�N

�>��///N�>�
�///�>�>

�>/���N/�N�?N./
N�>�/?���///

�>/���N/�N�?N./
N�>��/>/?�>.>.�/N

�>/���N/�N�?N./
N�>�./O>�.//�N

�>��///N�>�
/?���///

�>��///N�>�
�///�>�>

�>��///
O/O�/>//?O

/?��?� 1 

/?��?� 2 

/?��?� 3 

/?��?� 1 

/?��?� 2 

/?��?� 3 

/?��?� 1 

/?��?� 2 

/?��?� 3 

/?��?� 1 

/?��?� 2 

/?��?� 3 

�>/���N/�N�?N./
N�>��///�>�>

�>/���N/�N�?N./
N�>��/>/?�>.>.�/N

�>/���N/�N�?N./
N�>�/?���///

�>��///O/O�/>//?O

�>/���N/�N�?N./
N�>��///�>�>

�>/���N/�N�?N./
N�>�/?���///

/?��?� 1 

/?��?� 2 

/?��?� 3 

/?��?� 1 

/?��?� 2 

/?��?� 3 

= �O//?/�?NN�O�>� 
  Social Listening
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= N�//NN�O��N�O>�/��>/�?��>� = �O>�/�N�.�N�>/�?��>� 
//>.N/�>

N�//NN�O��N�O>�/��>/�?��>� = �N>N�//NN�O��N�>��O>�/�N�.�N�?N���?O�//��?N/? Keyword  �?NN�?N./�O/��?��>/�N/�N�?N./�>/��
= �>O��///�/��N>�>//?��>.?/�?��N (Sum EV Score)

12.80% 113 N�.�N

10,248.50 �>O��

17.44% 154 N�.�N

7,333.00 �>O��

9.51% 84 N�.�N

8,724.00 �>O��

�/>N.��/��>/���N/�N�?N./

64.10% 566 N�.�N

52.369 �>O��

31.03% 274 N�.�N

26,326 �>O��

32.73% 289 N�.�N

32,469 �>O��

�>��///�N/�N�?N./�>/��

15.01% 883 N�.�N 

.>��>/?�//�

111,835.50 �>O��

16.75% 130 N�.�N

33,296.00 �>O��

7.22% 56 N�.�N

9,698.50 �>O��

25.52% 198 N�.�N

12,462.00 �>O��

�/>N.��/��>/���N/�N�?N./

83.51% 648 N�.�N

70,913.50 �>O��

36.86% 286 N�.�N

38,980.50 �>O��

48.58% 377 N�.�N

39,619.50 �>O��

�>��///�N/�N�?N./�>/��

13.19% 776 N�.�N 

.>��/>�

138,426.00 �>O��

18.95% 130 N�.�N

15,321.00 �>O��

12.24% 84 N�.�N

10,990.00 �>O��

31.92% 219 N�.�N

13,671.50 �>O��

�/>N.��/��>/���N/�N�?N./

55.25% 379 N�.�N

32,297 �>O��

51.75% 355 N�.�N

24,516 �>O��

84.84% 582 N�.�N

30,109.50 �>O��

�>��///�N/�N�?N./�>/��

11.66% 686 N�.�N 

�/>�N��O/>�/>/��/

44,339.50 �>O��

�>/���N/�N�?N./
N�>�/?���///

�>/���N/�N�?N./
N�>��///�>�>

�>/���N/�N�?N./
N�>��/>/?�>.>.�/N

/?��?� 1 

/?��?� 2 

/?��?� 3 

�>/���N/�N�?N./
N�>�/?���///

�>/���N/�N�?N./
N�>��/>/?�>.>.�/N

�>/���N/�N�?N./
N�>��///�>�>

/?��?� 1 

/?��?� 2 

/?��?� 3 

�>/���N/�N�?N./
N�>�/?���///

�>/���N/�N�?N./
N�>��/>/?�>.>.�/N

�>/���N/�N�?N./
/.N>�/?��>��/�

/?��?� 1 

/?��?� 2 

/?��?� 3 

�>��///N�>�
/?���///

�>��///N�>�
N�/�/�///

�>��///N�>�
�///�>�>

/?��?� 1 

/?��?� 2 

/?��?� 3 

�>��///N�>�
/?���///

�>��///O/O�/>//?O

�>��///N�>�
�///�>�>

/?��?� 1 

/?��?� 2 

/?��?� 3 

�>��///O/O�/>//?O

�>��///N�>�
/?���///

�>��///N�>�
./O>�.//�N

/?��?� 1 

/?��?� 2 

/?��?� 3 
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N/�>.O��>/�O>N.�/O/>�>/�? �>  
�>/�N/�N�?N./�>/��.O>//?��?O� 5 .?/>.>�
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N/�>.O��>/�O>N.�/O/>�>/�?��>�>/�N/�N�?N./�>/��.O>//?� 
�?O� 5 .?/>.>�7.3

7.3.1 �/.>��N�>/�O>N.�/�>/�N/�N�?N./�>/��.O>//?�.?/>.>�.>�N/�?/

 Target Segment �/����?N.�O� 
�>/�N/�N�?N./�>/���/�.>�N/�?/

�/�N�?N./�>/�/>O. O/O�/>/.O>�?�
�?��>��///�?���>�>/�?N�//�>N�O
�>��>/���.?. �O>�>.�/>/.>/>/� 
O/>�?��N/�/N>��>. �?O ��?�/?�O/O�/?�
/>.�O//N O/>.?/�?.�/>/O���N>�
�>�/? ��/// .?/�?.�///�>�> �>/
N/?.�/?OO/>�?��?/.>.O�O/? ��///O�
�?O��?N�N>� N N�N�N�?./�?����O/��>N� 
O�N.?����O/��>/�/>/.>�/�.�>.
�>�.>N�/O>�/.�/>/.>�/�//?/�>/
�/>�>/�?N/?�>/�?�N�/?./N/O

 Target Segment />..?/>.>��?N.�O��>/�N/�N�?N./�>/���/�.>�N/�?/

.>�N/�?/

.>�N/�?/

�/>�N��O/>�/>/��/

.>��>/?�//�N�?.�N/�?/

.>��/>�

.>��>/?�//�

.>�O�O 2.63%

4.62%

5.94%

13.77%

17.23%

55.81%

N=1,213

.O>//?��?��N/�N�?N./�?NN�O>/>�N/�N�?N./�>/��O�

.>�N/�?/ ��/N>N�O����?N�?�/>.?.O�.>�
N/�?/N�O�.N/�O/�N �>N�/?��>N�>��>�N�
�?�//?�O�.?/>.>�N�?./�?� //�/�/>�?/
���?N�?�/>.?.O��/>�N��O/>�/>/��/ 
O/>.>��>/?�//�N�?.�N/�?/ �>//O>�?�

�>/�O>/�� Target O/> Segment

�?��?.�?N/?�/�N/�>/N/?/� 
O//N��N/�N�?N./�>/��O�.>�N/�?/

¥ �/>/N�O�N/�/?�/�N�/��/>N��? /? ��////
�>//>N/N�O��>/�� 

¥ �/>/N�O�/>�/O/>/?�.>.?.�?N�?�/���O��>/�� 

¥ �/>/N�O�N/�/?�/�N�/�.>��O>�O/��>N� 

¥ �/>/.>/>��/�..>�O/�/O//O��>/�� 

¥ �/>/�//�.?..>.O��>/��

.>�/?�/�N�>/�N/�N�?N./�>/���/�.>�N/�?/O�/>///��/��?��N/�N�?N./Positioning 
Recommendation

�>/���N/�N�?N./N�>�
�///�>�> �N> .?N�> 
�OO>

�>/���N/�N�?N./N�>�
/?���/// �>�N�.�>/ 
�/>N��?

�>/���N/�N�?N./N�>�
/?���////>/>/

�>/�N/�N�?N./�?NN�ON/?.�/?O/>�?�?/>�O/>/?���/// //��/>.��>/�N�>��>/N�ON�.?/�?. O/>�?N/�ON>N.�N/N/?�/>�
/>�?�?/>��/��?O��O��>/��/.N>�/>��>O� �N>/�/>��///�>�> �N> .?N�> O/>/?���////>/>/N/�?/�>��///�>�>

�>��?��?��N/�N�?N./�O/.�>/�N/�N�?N./
N�>�/�>/?�/N ./O>��/>.��>/�N�?N�N/.
O/O�?��N/�N�?N./�/>/�?��>��>��N>
�/�/>���> N/.�>��///�>�>�?N/?
�/>///>�//>. 

¥ �>/��//�O�O �.N�?.�O//N: N��N�N��O>�
�///�>�> �N>N�> �OO>�� /O>�>/ N//>>
.O>//?��>/�N/�N�?N./N�>��>N/. 

¥ �> / � � �N / � N �?N . / �O > � /> � N / �? / 
/.N�>�/>�/>� �.�>/�>N/�: N��N�N�
�O>��///�>�> �N>N�> �OO>�� �OO>

N/?.�/?O/>�?�?/>�O/>/? ��/// �>/ 
N�>��>��?N//��/>.��>/�N�>��>/
N�ON�.?/�?. �O>�/>/N�O>O� N/?.�/?O
.?/>�?��>/N//�?��?O��O��>/��/.N>�
/>��>O� O/>�?N/�ON>N.�N/N/?�/>�/>�?�?/>�
�/��?O��O��>/��/.N>�/>��>O� 
¥ �>/���O>��>�O��?N� �..>N��?.: N��N�N�
�O>��>��/>N��?�O/��>N� N�N� �/>N��?
O/NN�/N� �/>N��?//.�/>�� O/>.?�
/?O//N�N�/>���? 

¥ �>/���O>��OO>N�?O.� �.�N>�: N��N�N��O>�
/? ��///N�/?O/ .>/> />/>/ O/>�>/
O�N��>.

N./>/�O/.N.�N/N�/�/>/>/N/�?/ O�O
/?��>�>��>��O/��>N�O/>�>��///�>�> 
N�?N/./O>�.>�.>��?N�? �>��? �O/.�?/?/
N���O/��>N�  
¥ �>/���O>��OO>N�?O.� �.�N>�: N��N�N��O>�
/? ��///N�/?O/ .>/> />/>/ O/>�>/
O�N��>. 

¥ �>/��//�O�O �.N�?.�O//N: N��N�N��O/.
/>/>///O��>�.?�/�>N./�>��?�./>�N�/    
O�/? ��///�O/��>N�/O>��> �>��O�O/O
N�>�N/�?O//N
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O�/�>�.>��O>�N/�N�?N./�?N�N>.�O�.O>//?�.?/>.>�.>�N/�?/Future Concept 
Scenario

Turn Back Time + A Faith Journey  
¥ N�O.O/�/?�/>� �>��>��/>/�/��O>�? N 
O�/�?� 

¥ N�O//�O�O�?/>�O�/�?� .>�/>/>�?�?/>�
�/���O�/�?� N�O�O>/>N/�?N./?.�?ON/N/?
O/O/ 

¥ N�O�/N�/>�.�>�N�N>O�N N//O�/>
�O>�>� N�O.?��>/>.>N�.?��>N.>��>NN�?N /
N�O��?N�>N��>�O� N�O�.>/>/��/�?N�O>O/O/?
�/>/.>�/?O.>�.�O�/>��?N.>� /.>��O>/>�./O�/�>�

Concept Scenario �?N�N>.�O�O/>/.>��O>/>�./O�/�>�/>��?N.>�

Concept Scenario �?N/>��O>O/O�?��N/�N�?N.//?�/>/�?NO��>/�N/�N�?N./N�>N//>��>O�

Concept Scenario �?N/>��O>O/O�?��N/�N�?N././/N�>��>�N�O��?N�?NN�/�>O� N�>��>/N�>��>��O>/.?/>.>�

Concept Scenario �?N/>��O>O/O�?��N/�N�?N./N�?N./.>/�>O� �>��>O� O��>/N�>��>�/�>N��/>�

Concept Scenario �?N/>��O>O/O�?��N/�N�?N./N�>N/N/�>.�?N�>O�O�N>./>��>O�O��>/�N/�N�?N./



239

�/�/>N/>��/>/�>��/O�O��>/�N/�N�?N./�>/��O�.>�N/�?/�>/�O>/��O�/�>�O��>/�?��>

�>�N�N��?N�O>N�O�?O/>�//��N/O �>��O/.�?N�//�?��>O/>�O>O/O�?.>N��>O�
�O>��?.���>�/���O��>/�� 
¥ �?ÿO/ÿ�/>�>/�ÿ/�N�?N./O��>/��/?�/>/N�÷�/>�/N/�/? �/>�>/

�ÿ/.�/>/N�O/O� /?/>/.>� O/>�ÿ/�/?��ÿ/.//..>O/ 
¥ �?ÿO/ÿ�/>�>/�ÿ/�N�?N./O��>/��/?�>/./ÿ>��/>/.?/�?��ÿ�?N�?�?�

�?��ÿ/�N�?N./N�÷�/.ÿ>��? 
¥ �?ÿO/ÿ�/>�>/�ÿ/�N�?N./O��>/��/?�/>/N/>O�O.ÿ�?O/ />ÿ�N�ÿ�

./ÿ>��/>.��>/�ÿ�>/O/ÿ�>��ÿ>�ÿ>��/>/.>�O�ÿ�?��ÿ/�N�?N./
N�÷�/.ÿ>��? 

�O>�.>N�/O>�/.�/>/.>�/� 
¥ /?.>N�/?�/.�/>/.>�/��?N//>�//>.N�ÿ� �?N�?N�N/ÿ� /ÿ>��>O� 

//?/�>��//>/ 
¥ /?N.ÿ��>�N�?N//N.�N�.?�O//ÿ��ÿ/�N�?N.//?N�N�ÿ.>�/� 
�O>�.>N��>��?��?N�N>.�O��/�O//N��N/�N�?N./�>/�� 
¥ /?�>/�?�/?�.>�/O��?O��?N/>./ÿ>��>��///�>/�ÿ/�N�?N./N�ÿ

/.ÿ>��ÿ>.�O� /?�/>/N�÷�N/�/?�/�ÿ 
�O>�/>/>/O/>N.��>�>/ 
¥ /?/>/>/N��>>�/��ÿ/��>N��?NN�÷�N/�/?�/�ÿ 
¥ /?�>/�?��/>�>//ÿ>��ÿ>/>/>/O/>N�/?N/��?N/�?�.>�/�>/?.O/>

/>�>N//>>./

�O>��>/N�/�>�/>�>.?/�?��N�>/�� 
¥ N�>N/�>/�/>�>.?/�?��ÿO//ÿ��ÿ/�N�?N./ /?.?N/O�ÿ��?� //?/�>/

O/ÿ�ÿ//?/O�>�?�ÿ//?/�>/�ÿ/�N�?N./ 
¥ �///?�ÿ/��>��>/�>��ÿ/O/>�>/N�ÿ>�>��ÿ//?/�/>�>/�/�

�>/�� O/>�/�N�ÿ>/ÿ//�>��////�?N�?�.>.O��>/���?N.>�/�
O/>�ÿ>.�ÿ/�>/N�ÿ>�>� 

�O>�.>N��>��?��?N�N>.�O��/�O//N��N/�N�?N./�>/�� 
¥ �///?�/>///>�//>.�/��>��///�ÿ/�N�?N./�/��>/�� 
�O>�.�>��?N�?� 
¥ �///?�>//?�/>�/>/�//�.?.O��>/���?N�ÿ>N�?N/�?/ 
¥ �///?�>/�/>�>/�?N�?O/>/?�>�.>��ÿ/�>/N�ÿ>O�ÿ�/>�>/O�

�>/�� 
¥ �///?�?N�?�/.?ÿO�/ÿO//ÿ��ÿ/�N�?N./�?N/>N�ÿ�ÿ>.O/>�>/N�>��>�N�

.?��?N�?�O��>/��/?�/>/.>�/� 
¥ �///?�/>/.>/>��/��?N�?�O��>/��O/>/? 
¥ �///?�?N�?�N�?.��/�ÿ/�?�/��?ÿ�?NN�ÿ>�?�O��>/�� 
¥ �///?/>�>N//>>./�ÿ/�>/N�ÿ>O�ÿ�/>�>/�/��?N�?�O��>/�� 
�O>��>/N�>��>� 
¥ �///?�>/O/ÿ�/>�>/��.ÿ�.>�>/�>N�.?�O//ÿ��ÿ/�N�?N./�>/��

/.ÿ>�./N?N.//

�O>��/>�.?��N 
�>/�N/�N�?N./

�O>N.�/�/>/N��N�N��/��>/�� 
�?NN�O�N/�/?�/�NN��>>O/>�N>.�O�

N�>�N/�>.O/O�?��N/�N�?N./N�>��>/
N/?.�/?O �/>/N�O�/.?N O/>///?/
/? ��///�/��>/���O/��>N�

N�/O�//�///?�/>/.?�/.>N� .>/>/�
�/?�N�/?N.�N�O�>/�/>/N//>>./�/�
.�>��>/�NO/>�/>/�O/��>/

�O>��>�//>. 
�>/�N/�N�?N./

�///?�>//?�/>.>N��N/./O>��?N/?�/>/
N��N�N��>�.�>�?�.�///O/> / 
//?//?N�/>�.�>�N�N>O�N

�//�? �> O/>�/?��/>�N�/O�// 
O/>�>��///�>/�N/�N�?N./O//N N  

/.N>�./ON>N.//

�/O//O/O�/>�>/�>��>/�N/�N�?N./N�?N /
O/O�?��N/�N�?N./N�>��/>/�/>�?�O�

�O>��/>.��>/�N 
�>��>/�N/�N�?N./

�>/�O/�/?��?NN�O�/>�/N/�/? �/>�>/
�O/.�/>/N�O/O� /?/>/.>� O/>

�O/�/?��O/.//..>O/

�N/.N//?/ �/�.�/�/.N>��? O.NO�O�
�>/�N/.N//?/O/>O�O�?�/>O/OO�N 

�?��N/�N�?N.//.N>�//�N/O/O/>�/��>�

N�O/?��>/�?O/�?NN/>O�O.N�?O/ />N�N�O�
./O>��/>.��>/�N�>/O/O�>��N>�O>�
�/>/.>�O�N�?��N/�N�?N./N�O�/.N>��?

�O>��>/O/O�/>�>/
�>��>/�N/�N�?N./

/?�N/��>��>/�>��N/.?N/.>/N�?N/
./��>/�O//?/O//N��N/�N�?N./ �?N
.>�/� //�N/O/ �//�.?.

�//�?�N�/?.//>��/�N 
�O>��/>/�//�.?.N/O/.N>��/��O/� 

O/>�/O//O�O�>�N�OO��?��?

.>/>/��/��?N�?� �>/�/>�>//?N�  
///�>�.>/>/��O>/>�N>O�O�N>.  
�N>�/>��/?�N�/?�>�N>� N N�O

�O>�/>�>�>� 
�>/�N/�N�?N./

�/>/N//>>./�/�/>�>N/?N/N�/?.�
N�?.��?��>/��/?N� �///?/>�>�?N

�/O>.�/>��?�

�/>/�>O/�N>�>��O>�/>�>�/�
N�/O�//O/>�>��///�>/�N/�N�?N./

�>/�>�/>�>N�/O�//O/>�>��/// 
�>/�N/�N�?N./�///?�/>/N//>>./ 

�>��O>�/>�>

�O>��N/��>� 
�>/�?��O>/�N>.

�?��O>/�N>.N�/O�//�N/�N�?N./�N>�
//>�//>.�N/��>� N�N� �>///��?�
//?/�N>�N/O�N��N�/��>/��N/�

�?��O>/�N>.N�/O�//�N/�N�?N./ 
�N>�N/O�N��N�>��>/�N/�N�?N./ 
�/�/��N�/.>�/?� N�N� ���.

�?��O>/�N>.N�/O�//�>/�N/�N�?N./
�N>��>/O/O�O//?/�/�N�/?/�N>.�>/��
�N/�N�?N.//?N� N //?/N/�O//

�O>��>/
�/>�>.?/�?��N

�>/��.>/>/��O>N.�/�O//?/�N>�.?N/
�/>N.�//�N/�N N�N� Facebook, Line, 

Instagram, YouTube, TikTok

�///?�>/�/>�>.?/�?��N�>/�N/�N�?N./
�>/���N>��>��/ N�N� �>/.?N/.>/O��

�>��N/�>� (�/��N/)

.N��N>/.>/ �O//?/�/>//?OO//N N N�?N/
�/>�>O��/>/.�O��/��?��N/�N�?N./O/O
N�O>/>N�?N./O��>/��/.N>�./ON>N.//

�O>��>�/>�/�?OO/O 
�/>�>/�N/�N�?N./

�>�.>�O/>�/>/N�O/O�O/O�/>�>/�/� 
�?O�?NN�?N./�O/� N�N� N�O>�/��?N�?� ��?��>�
�>.�/��?N/>/>� ��?��>��?�/� N�O��O�

N��N/�?O�O>N�?N./.>/>/�O/O�O>O�>�O>N�?N./�?�
�>/��>�?�>�?/�?NN//>>./�?�..>�O/�/O// 
O/>�/?�.>�/�///�>�>O��O/��>N�

�/>/N�O�/>�/ �/>//?�OO>O� �/O//O/O
�/>/�N/.N//?/ O/>�/>/.>O/O.O/O�N/O. 

�/���O��>/��

�O>�/?�/�>�?O��?N
�>��>/�N/�N�?N./

�?N�?��///?�/>/.>�/� N�O�.?�.N/� 
.>/>� N�O�/>N�?.�N/?.�/O/.

/O/��OO>�///?�/>/.>/>� �//�.?. 
O/>/?�O>�/��?NN�?.��/

/?�>//�>/?�/N�/?�.>�/�///�>�>O�
�>/��

�O>��?��/>�/�>� 
�>/�/>�

/?N�/?/�N>.�/��>/��N�O�.?�.N�/>�N�?N/�O>
/�O>�?NO/O�O//?/�>/N�>��>�O/>N.O��>� 
�>/�N/�N�?N./.O>//?��>/��O��?O��?N/N>�N�/

/?N�/?/�N>.�>/�N/�N�?N./N�.�>/�� 
�O>/�O>�?N�?��>��///�>/.?N/.>/�>/�/>�
N�?N/�>��?��?��N/�N�?N./�/>N/N�O>//>.

�>/��/?�>/N�?N//N.�N.O��>��N/�N�?N./�?�
�>/���N/�N�?N./O/N�/?N� O/>�?�N.�/ 
�>.N�O� Package �>/�N/�N�?N./�>/��

�/�/>N/>��/>/�O/��>/O/>�/>/�>�//?��N/�>/�N/�N�?N./�>/�� 
O�.>�N/�?/�/��?��N/�N�?N./

�/>/�O/��>/O/>�/>/�>�//?� 
�N/�>/�N/�N�?N./�>/�� ¥ .?�OO>N�>� = �O/�?NO���N>��>��/>N//?N�



240

7.3.2 �/.>��N�>/�O>N.�/�>/�N/�N�?N./�>/��.O>//?�.?/>.>�.>��>/?�//�N�?.�N/�?/

 Target Segment �/����?N.�O� 
�>/�N/�N�?N./�>/���/�.>��>/?�//�N�?.�N/�?/

 Target Segment />..?/>.>��?N.�O��>/�N/�N�?N./�>/���/�.>��>/?�//�N�?.�N/�?/

.>��>/?�//�
N�?.�N/�?/

.>��>/?�//�N�?.�N/�?/

�/>�N��O/>�/>/��/

.>��>/?�//�

.>��/>�

.>�N/�?/

.>�O�O 0.66%

1.31%

1.78%

3.83%

14.76%

77.66%

N=1,070

.O>//?��?��N/�N�?N./�?NN�O>/>�N/�N�?N./
�>/��O�.>��>/?�//�N�?.�N/�?/ 
��/N> N�O����?N�?�/>.?./.?NO�.>�
�>/?�//�N�?.�N/�?/N�O�.N/�O/�N 
�>N�/?��>N�>��>�N��?�//?�O�.?/>.>�
N�?./�?� //�/�/>�?/���?N�?�/>.?.
O��/>�N��O/>�/>/��/ O/>.>�
�>/?�//� �>//O>�?�

�>/�O>/�� Target O/> Segment

�?��?.�?N/?�/�N/�>/N/?/�O//N��N/�N�?N./
�>/��O�.>��>/?�//�N�?.�N/�?/

¥ �>//?/>/ �>/�/�N/N>�/>.��>/�N //?/�>//?
.?�/?�/�N/?�//�/>�/�>��>�/�N/.�>��?N
�N>N�?N/�?/ 

¥ �/ >/ N�O � N /�/? �/�N N �N � �/ > N��? 
/? ��/// .�>�?�.�/// .>/�>O��>/�� 

¥ �/>///>�//>.�/��>��///O��>/��O/>
�?N�?�O��>/�� 

¥ �/>/N�O�/>�/O/>/?�.>.?.�?N�?�/���O��>/�� 
¥ �/>/�/O//�/�.>N�/O>�/.�/>/.>�/�O�
�>/�� �?O��>��/>/.>/>��/��?N�? �O/> 
..>�O/�/O//O��>/�� 

¥ �/>/�//�.?..>.O��>/��

.>�/?�/�N�>/�N/�N�?N./�>/���/�.>��>/?�//�N�?.�N/�?/O�/>///� 
�/��?��N/�N�?N./

Positioning 
Recommendation

�>/���N/�N�?N./N�>�
�///�>�> �N> .?N�> 
�OO>

�>/���N/�N�?N./N�>�
/?���/// �>�N�.�>/ 
�/>N��?

�>/���N/�N�?N./N�>�
/?���///O��
����

.? /�? . � O> �/ >/ N �O > O � N /? .�/?O

.?/>�?��>/N//�?��?O��O��>/��/.N>�
/>��>O� O���O/.�/?�O/N�./?��> �>
O/ON�ON�>��>�N��>/�?�/>�?�/>/N�?N/
�O/��>N� 

¥ �> / � � N �N > N � � / � �O > � � > �N / � 
�.��/��/: N/�/?�/�N/? ��///
N��/� />�?�?/>��?O�N�>/ .>/> />/>/ 
�>/O�N��>. �/>N��?  

¥ �>/���O>�O�� � .//>.>/�>/ : 
N / � /? � /�N /?  � � / / / /? . > � 
�/>N��?�?�N.?N./

.?/�?.�//.>�>.�///�>�>O���O/��>N�
/.N>�O�/O�>� N/?.�/?O�>/�?O��? �O>�?�
�>�O� N�O�? ��N/� �>/N��/?��>�
�///�>�> 

¥ �>/���N/�N�?N.//�/��?/ �..>/>��/N: 
N/�/?�/�N�///�>�> �>N/�?/O�� 
�N>�>.N/� .?�/N�N> 

¥ />.>/�>��>/���/>N//�>/?�/N�O��OO>/?/
.> �./�? /�N � .��// >�.? / > : 
N/�/?�/�N�///�>�> �N>N/O �OO>�� 
/O>�>/

N./>/�O/.N.�N/N�/��N/�N�?N./O��
� � � � O /O .O / � N / / > .N � / / �
�/>.��>/�N.O/�/?�/>� �>/�?� 
N/?N/�/>/�N>��>/�N/�N//> �?N/�ON>
N.�N/N  /?�/>��?N�/?�/>/?�?/>�/?��/?O�  

¥ />.>/�>��>/���/>N/N./.N�.N�O>�N��
N/?/� � .�>/?/?/.N : .?/�?./>�?�?/>�     
�>//?.>� N/?.�/?O.?/>�?��>�O/��>N�  
�>//>/>/�?O�N/?/� �/�>/O.���?O��O>� 

¥ �>/���>�//>�N� �./>�/�>�?: �//>�?�?/>�
�>//?.>� N/?.�/?O.?/>�?��>�O/��>N� 
�>//>/>/�?O�N/?/� �?�N./.N�.N

�O�/>�?/��O//N�/���N/� O./�/>O�/�>��>/O�O   
�?/>�O//N N N�ON�>�/?N�>��> �O/��>/�/>/O�/�O//N
�>��/>/.�>�.�>�//?//>�/>.��>/�NO//N N�O�
�/>/�?�N�>� N�?N./N��>/�/>O. �>/N�?N./�>/���>
�O/��>/N.�N/?N/�/>/N�?N /N�O.O/�/?. .O/�/�?�        
N/./>/>�?�?O�N�>/ />�/>/�/��O>O��/>�?�>/��

�O�/>�?/��O//N N O./�/>O�/�>��>/O�O�?/>�O//N N 
N�ON�>�/?N�>��> N�O�O>�>.�/>/.>/>/��/���N/� 
���.?. .?/�?.�/>.��>/�N�?NO�/�O//N N�O�/>./>O/>
�O>.>N��N>� N �O/.�?/N/� O�N�O>.O>//?��>/�N/�N�?N./
�>/���O/>��>�O/��>/�/>/.>�/�.�>./.?N�O>�
N�?N/��>�N�N�?N./O��//>.�� �?N�/>/�/�/>��>      
N/NN//?/��?�

�>/�N/�N�?N./�?NN�ON/?.�/?O/>�?�?/>�O/>/?���///O/>�/?�O/N�./?��> �>O/ON�ON�>��>�N��>/�?� 
/>�?�/>/N�?N/�O/��>N�/?.>� .O/�N//> �>/�?�N/?N/�/>/ �?N/�ON>N.�N/N/?�/>� �N>/�/>��///�>�>O���O/��>N� 

/.N>�O�/O�>� N/?.�/?O�>/�?O ��? �O>�?��>�O� N�O�?��N/� �>/N��/?�



241

O�/�>�.>��O>�N/�N�?N./�?N�N>.�O�.O>//?�.?/>.>�.>��>/?�//�N�?.�N/�?/Future Concept 
Scenario

/?O.>�.�O�/>��?N.>� /.>��O>/>�./O�/�>�

Concept Scenario �?N�N>.�O�O/>/.>��O>/>�./O�/�>�/>��?N.>�

Concept Scenario �?N/>��O>O/O�?��N/�N�?N.//?�/>/�?NO��>/�N/�N�?N./N�>N//>��>O�

Concept Scenario �?N/>��O>O/O�?��N/�N�?N././/N�>��>�N�O��?N�?NN�/�>O� N�>��>/N�>��>��O>/.?/>.>�

Concept Scenario �?N/>��O>O/O�?��N/�N�?N./N�?N./.>/�>O� �>��>O� O��>/N�>��>�/�>N��/>�

Concept Scenario �?N/>��O>O/O�?��N/�N�?N./N�>N/N/�>.�?N�>O�O�N>./>��>O�O��>/�N/�N�?N./

¥ N�O��>/�N/�N�?N./�?N�N/.�/>�?��/>/
.? /�? � �N O /O �? �>O � N �O O �O N / / >�? �
�//��/?/ N�?N/� //?/���?NN/>/?� 

¥ �/��//.>�>.O���///�>�> �/�
N�?N./�///�>�> N�O.?/�?.�///�>�>
/.N>�O�/O�>� 

¥ N/?.�/?O�>/�?O��? �O>�?��>�O� N�O�?��N/� 
�>/N��/?�

Bond of Fellowship + Sound of Your Mind 



242

�/�/>N/>��/>/�>��/O�O��>/�N/�N�?N./�>/��O�.>� 
�>/?�//�N�?.�N/�?/

�>/�O>/��O�/�>�O��>/�?��>

�>�N�N��?N�O>N�O�?O/>�//��N/O �>��O/.�?N�//�?��>O/>�O>O/O�?.>N��>O�
�O>��?.���>�/���O��>/�� 
¥ �?ÿO/ÿ�/>�>/�ÿ/�N�?N./O��>/��/?�>/./ÿ>��/>/.?/�?��ÿ�?N�?�?�

�?��ÿ/�N�?N./N�÷�/.ÿ>��? 
¥ �?ÿO/ÿ�/>�>/�ÿ/�N�?N./O��>/��/?�/>/N/>O�O.ÿ�?O/ />ÿ�N�ÿ�

./ÿ>��/>.��>/�ÿ�>/O/ÿ�>��ÿ>�ÿ>��/>/.>�O�ÿ�?��ÿ/�N�?N./
N�÷�/.ÿ>��? 

�O>�.�>��?N�?� 
¥ /?/>�>N//>>./�ÿ/�>/N�ÿ>O�ÿ�/>�>/�/��?N�?�O��>/�� 
¥ /?�>/�/>�>/�?N�?O/>/?�>�.>��ÿ/�>/N�ÿ>O�ÿ�/>�>/O��>/�� 
�O>�.>N��>��?��?N�N>.�O��/�O//N��N/�N�?N./�>/�� 
¥ /?�>/�?�/?�.>�/O��?O��?N/>./ÿ>��>��///�>/�ÿ/�N�?N./N�ÿ

/.ÿ>��ÿ>.�O� /?�/>/N�÷�N/�/?�/�ÿ 
¥ �//.>�>.�/�.�>��?N�ÿ/�N�?N./�>/��/?�/>/./.�>/ 
¥ O//ÿ��ÿ/�N�?N./�>��///�>�>�/>///>�//>. 
�O>�.>N��>��?��?N�N>.�O�O�/>�?�?/>�O/>/?���///
�O/��>N� 
¥ N�ÿO/�N�/?N.�N/?.�/?ÿ/?���///�?���O��>/��

�O>��>/N�>��>�O/>.>N�/O>�/.�/>/.>�/� 
¥ �///?�>/O/ÿ�/>�>/��.ÿ�.>�>/�>N�.?�O//ÿ��ÿ/�N�?N./

�>/��/.ÿ>�./N?N.// 
¥ N�>N/.>N�/?�/.�/>/.>�/��?N//>�//>.N�ÿ� �?N�?N �N/ÿ�     

/ÿ>��>O� //?/�>��//>/ 
¥ �///?N.ÿ��>�N�?N//N.�N�.?�O//ÿ��ÿ/�N�?N.//?N�N�ÿ.>�/� 
�O>�.�>��?N�?� 
¥ /?�?N�?�N�?.��/�ÿ/�?�/��?ÿ�?NN�ÿ>�?�O��>/�� 
�O>��>/N�/�>�/>�>.?/�?��N�>/�� 
¥ �///?�>/�/>�>.?/�?��ÿO//ÿ��ÿ/�N�?N./ /?.?N/O�ÿ��?� //?/  

�>/O/ÿ�ÿ//?/O�>�?�ÿ//?/�>/�ÿ/�N�?N./ 
¥ N�>N/�>/.?��ÿ��ÿ//?/.�>��?N�ÿ/�N�?N./�>/��N�ÿ�>�/>�N�//ÿN�O� 
¥ N�>N/�/>/.>/>/�O��>/�/�N�ÿ>/ÿ//�>��////�?N�?�.>.O�

�>/��/?�/>/.>�/� 
�O>�.>N��>��?��?N�N>.�O��/�O//N��N/�N�?N./�>/�� 
¥ �//N�>N/�/>///>�//>.�/��>��///�ÿ/�N�?N./�/��>/��

�O>��/>�.?��N 
�>/�N/�N�?N./

�O>N.�/�/>/N��N�N��/��>/�� 
�?NN�O�N/�/?�/�NN��>>O/>�N>.�O�

N�/O�//�///?�/>/.?�/.>N� .>/>/�
�/?�N�/?N.�N�O�>/�/>/N//>>./�/�
.�>��>/�NO/>�/>/�O/��>/

N�>�N/�>.O/O�?��N/�N�?N./N�>��>/
N/?.�/?O �/>/N�O�/.?N O/>///?/
/? ��///�/��>/���O/��>N�

�O>��>�//>. 
�>/�N/�N�?N./

�///?�>//?�/>.>N��N/./O>��?N/? 
�/>/N��N�N��>�.�>�?�.�///O/>/ 

//?//?N�/>�.�>�N�N>O�N

�///?�>/�?�O.�� />�?�?/>� �/>/ 
N�O�/.?N O/>.>/�/?���///�/� 

�O/��>N��?N./O>�N/�/?�/�N�/��>/��

�>/���///?�/>/./.�>/�>�
�///�>�> N��N�N� O/>O���N>��>�

O//N��N/�N�?N.//?N� N

�O>��/>.��>/�N 
�>��>/�N/�N�?N./

�>/�O/�/?��?NN�O�/>�/N/�/? �/>�>/
�O/.�/>/N�O/O� /?/>/.>� O/>

�O/�/?��O/.//..>O/

N�O/?��>/�O/�/?��?N/�/>N� 
�>���O��>/��

�N/.N//?/ �/�.�/�/.N>��? O.NO�O�
�>/�N/.N//?/O/>O�O�?�/>O/OO�N 

�?��N/�N�?N.//.N>�//�N/O/O/>�/��>�

�O>��>/O/O�/>�>/
�>��>/�N/�N�?N./

�//�?�N�/?.//>��/�N 
�O>��/>/�//�.?.N/O/.N>��/��O/� 

O/>�/O//O�O�>�N�OO��?��?

/?/>���>��O//?/ //?/.?�.N�O//?/O/O
�/>�>/N�?N./�?��>/���N/�N�?N./�?N

/?�N��N�O�O/.��N/�

/?�N/��>��>/�>��N/.?N/.>/N�?N/
./��>/�O//?/ />//N>��?��N/�N�?N./
�?��>/���N/�N�?N./�?N.>�/� //�N/O/

�O>�/>�>�>� 
�>/�N/�N�?N./

�>/�>�/>�>N�/O�//O/>�>��/// 
�>/�N/�N�?N./�///?�/>/N//>>./ 

�>��O>�/>�>

�/>/�>O/�N>�>��O>�/>�>�/�
N�/O�//O/>�>��///�>/�N/�N�?N./

�/>/N//>>./�/�/>�>N/?N/N�/?.�
N�?.��?��>/��/?N� �///?/>�>�?N

�/O>.�/>��?�

�O>��N/��>� 
�>/�?��O>/�N>.

�?��O>/�N>.N�/O�//�N/�N�?N./�N>�
//>�//>.�N/��>� N�N� �>///��?�
//?/�N>�N/O�N��N�/��>/��N/�

�?��O>/�N>.N�/O�//�N/�N�?N./ 
�N>�N/O�N��N�>��>/�N/�N�?N./ 
�/�/��N�/.>�/?� N�N� ���.

�?��O>/�N>.N�/O�//�>/�N/�N�?N./
�N>�/>��N�/?/�N>.N/O�N��N�N/�N�?N./ 
N�N� AGODA, Trip Advisor N�O��O�

�O>��>/
�/>�>.?/�?��N

�>/��.>/>/��O>N.�/�O//?/�N>�.?N/
�/>N.�//�N/�N N�N� Facebook, Line, 

Instagram, YouTube, TikTok

�//O�O�>/�/>�>.?/�?��N�>/���N>�
N/O�N��N�N/�N�?N./�/��>/��

�//O�O�>/�/>�>.?/�?��N�>/���N>�
/>.�>/�N/�N�?N./�>�N�/�?.�N />�.>

�O>��>�/>�/�?OO/O 
�/>�>/�N/�N�?N./

N��N/�?O�O>N�?N./�//N�O����?N 
/>.?./.?NO��>/��

N��N/�?O�O>N�?N./�///?OO/>N�O>O� 
N�?N./�?��>/��N�O�/.N>��?

N��N/�?O�O>N�?N./�///?/?�O���>/ 
�O>N.�/�/>//?O/.?/>�?��>�O/��>N�
�/��>/���?N�N>.�O�O/>N�O>O�N�O�N>.

�O>�/?�/�>�?O��?N
�>��>/�N/�N�?N./

�?N�?��///?�/>/.>�/� N�O�.?�.N/� 
.>/>� N�O�/>N�?.�N/?.�/O/.

/?�O>.�/�N.O��>��?N�?�N�� //?//?�>/
O.��/?N.O��>��>/N�O>�>��>/��O�  
Google Map N�O//>.N.O��>�

/?�>//�>/?�/N�/?�.>�/ 
�///�>�>O��>/��

�O>��?��/>�/�>� 
�>/�/>�

/?N�/?/�N>.�/��>/��N�O�.?�.N�/>�N�?N/�O>
/�O>�?NO/O�O//?/�>/N�>��>�O/>N.O��>� 
�>/�N/�N�?N./.O>//?��>/��O��?O��?N/N>�N�/

�>/��/?�>/N�?N//N.�N.O��>��N/�N�?N./�?�
�>/���N/�N�?N./O/N�/?N� O/>�?�N.�/ 
�>.N�O� Package �>/�N/�N�?N./�>/��

/?N�/?/�N>.�>/�N/�N�?N./N�.�>/�� 
�O>/�O>�?N�?��>��///�>/.?N/.>/�>/�/>�
N�?N/�>��?��?��N/�N�?N./�/>N/N�O>//>.

�/�/>N/>��/>/�O/��>/O/>�/>/�>�//?��N/�>/�N/�N�?N./�>/�� 
O�.>��>/?�//�N�?.�N/�?/�/��?��N/�N�?N./

�/>/�O/��>/O/>�/>/�>�//?� 
�N/�>/�N/�N�?N./�>/�� 

¥ .?�OO>N�>� = �O/�?NO���N>��>��/>N//?N�



243
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7.3.5 �/.>��N�>/�O>N.�/�>/�N/�N�?N./�>/��.O>//?�.?/>.>�.>��>/?�//�
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�N>O�O�N>.N�.N�/?N.�/��?��N/�N�?N./�?NN�>��>�
N�O>/>�N/�N�?N./�>/��O�O�N/>.?/>.>�

833.97
�>� 

/�� 920.38
�>� 

/��

1095.14
�>� 

/��1320.00
�>� 

/��

1017.18
�>� 

/��

�N>/>/>/ 295.73 327.51 276.98 337.12 240.49 264.82 �>�/��

�N>�?O/�/�/�/��>��O/��>N� 405.99 432.13 413.61 406.68 357.49 400.49
�>�/�/>�/

��**

/>�/�>�/O>��O>/.>��O>�O/��>N� 313.57 339.70 313.81 282.70 297.05 302.73
�>�/�/>�/

��**

�N>�?N�?� 589.94 634.83 537.28 631.41 554.94 563.68 �>�/��

�N>�O>�>��///N/?.�/?O/>�?�?/>��O/��>N� 189.15 246.64 193.90 166.22 219.18 144.12 �>�/��

�N>�/>�>/O/>�>/�O>/>��/�.�>��?N 83.85 151.97 84.78 36.13 110.74 78.00 �>�/��

�N>N�O>.�>��?N 62.28 91.11 108.50 50.45 36.00 30.00 �>�/��

�N>�>/�>N�>��>�.>.O��>/�� 176.70 235.48 116.82 177.64 142.22 150.00 �>�/��

�N>N.?O/�O>O/>N�/?N/��>N//N/�O/��>N� 399.92 560.56 343.30 381.07 285.94 254.12
�>�/�/>�/

��**

�N>�/��?O�N/?/��?NO�OO� 
�>/��O�N��O>� 409.69 599.41 398.08 314.47 383.33 222.73

�>�/�/>�/

��**

�N>N��N //?/���O>N�?N./ 113.92 130.77 126.84 98.64 80.00 135.00 �>�/��

N�O>/N//�>�N�.�>/�/>N��?�O/��>N� 184.65 201.34 187.50 116.67 99.33 49.00 �>�/��

�N>�O>�>� 175.87 225.00 200.00 172.25 100.00 - �>�/��

�N>�?N�/�/� 61.15 125.00 150.00 60.00 20.00 38.57 �>�/��

N/�?/ /?.>� O�O �>/?�//��/>�

N/?.��>/�>/�?�/?�?��ÿ>O�ÿ�ÿ>.�?N�?��ÿ/�N�?N./
/?��>O�ÿ�ÿ>.O��>/�ÿ/�N�?N./�>/��

**//>.N/�> : �>�/�/>�/�� //>.�>� �>/O�ÿ�ÿ>.�?O/�/��//��?O��/>��>/N�>��>��ÿ/�N�?N./O��/?O��?O�N

///
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7.4   
�O/N.�/O�>O��>/N.�/�>. 

�>/�N/�N�?N./�>/��O�O�N/>�/>N.�
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�O/N.�/O�>O��>/N.�/�>.�>/�N/�N�?N./�>/��O�O�N/>�/>N.�7.4
7.4.1 �/.>��N�>/�O>N.�/�>.�>/���N/�N�?N./N�>�/?���///

Target Segment �/����?N.�O��N/�N�?N./ 
�>/���N/�N�?N./N�>�/?���///

N/�>.O��>/�O>N.�/O�/�>�.>��O>O/>�>��///�N/�N�?N./�?N�N>.�O�.O>//?� 
�>/���N/�N�?N./N�>�/?���///

Future Concept 
Scenario

Primary Target

Secondary Target

�O>��/>�.?��N 
�>/�N/�N�?N./

�//�O>N.�/�/>/N��N�N��/��>/���?N 
N�O�N/�/?�/�NN��>>O/>�N>.�O��/�/>�?�?/>�

�/>/N�O�/.?N /? ��/// �/>N��?

N�/O�//�///?�/>/.?�/.>N� .>/>/��/?�
N�/?N.�N�O�>/�/>/N//>>./�/�.�>��>/�N

O/>�/>/�O/��>/

N�>�N/�>.O/O�?��N/�N�?N./N�>��>/N/?.�/?O �/>/
N�O�/.?N O/>///?//? ��///�/��>/���O/��>N�

�O>��>�//>. 
�>/�N/�N�?N./

N�O��>/���?N�/O//O/O�/>�>/�>� 
�>/�N/�N�?N./N�?N /O/O�?��N/�N�?N./ 

N�>��/>/�/>�?�O�

�>/���//�? �> O/>�/?��/>�N�/O�//O/>
�>��///�>/�N/�N�?N./O//N N /.N>�./ON>N.//

�>/���?N�?O�/.?NO�N.O��>��N/�N�?N.///?/.>/>/�
N�?N//N.��?�N.O��>��N/�N�?N.///?�N�O

�O>��/>.��>/�N 
�>��>/�N/�N�?N./

�?��N/�N�?N./N�O/?��>/�O/�/?��?NN�O�/>�/N/�/? 
�/>�>/�O/.�/>/N�O/O�  

/?/>/.>� O/>�O/�/?��O/.//..>O/

�?��N/�N�?N./N�O/?��>/�O/�/?��?N 
/�/>N��>���O��>/��

�?��N/�N�?N./N�O/?��>/�N/.N//?/  
�/�.�/� O/>O�O�?�/>O/OO�N 

�?��N/�N�?N.//.N>�//�N/O/O/>�/��>�

�O>��>/O/O�/>�>/ 
�>��>/�N/�N�?N./

�//�?�N�/?.//>��/�N 
�O>��/>/�//�.?.N/O/.N>��/��O/� 

 O/>�/O//O�O�>�N�OO��?��?

.>/>/��/��?N�?� �>/�/>�>//?N�  
///�>�.>/>/��O>/>�N>O�O�N>.  
�N>�/>��/?�N�/?�>�N>� N N�O

/>���?O��/��>/�>��N/./��>/ �>/�/��?N�?� 
�/>�?N��>/N�O>�?� �///?�/>/.>�/�//�N/O/O/>

/?�/>.>��>.>�

�O>�/>�>�>� 
�>/�N/�N�?N./

�/>/�>O/�N>�>��O>�/>�>�/�N�/O�//O/>
�>��///�>/�N/�N�?N./

.>��O>O/>�/>�.?��N�>/��/?�/>/N//>>./ 
�>��O>�/>�>O/>�/>/�>O/�N>

.>��O>O/>�/>�.?��N�>/��/?�>/O.���O//?/�?N
�?�N�� N�N� />�> �>/O.��/?��/>�O/>//�/>.> 
///�?O�N/NO�O�O/�/>/N�>��/��?NN�>��/>/�/>�

�O>��N/��>� 
�>/�?��O>/�N>.

�?��O>/�N>.N�/O�//�N/�N�?N./�N>�//>�//>.
�N/��>� N�N� �>///��?�//?/�N>�N/O�N��N�/�

�>/��N/�

�?��O>/�N>.N�/O�//�N/�N�?N./ 
�N>�N/O�N��N�>��>/�N/�N�?N./ 
�/�/��N�/.>�/?� N�N� ���.

/>./>N/?.�O/>�O//?/�N>�N �/��>/�� 
�/////.?�.NO��?NO��?N/�>N��?NN�O>�>�N�O�N>.  

O/>/?�N��N.//

�O>��>/�/>�>.?/�?��N
�>/��.>/>/��O>N.�/�O//?/�N>�.?N/�/>N.�
//�N/�N N�N� Facebook, Line, Instagram, 

YouTube, TikTok

�>/���//O�O�>/�/>�>.?/�?��N 
�>/���N>�N/O�N��N�N/�N�?N./

�>/���//�/>�>.?/�?��NN�?N./�?� 
N�.�>/�>N./ (Events) .>.O��>/�� 
O/O�?��N/�N�?N.//?�/?O/.?NN.//

�O>��>�/>�/�?OO/O 
�/>�>/�N/�N�?N./

�>�.>�O/>�/>/N�O/O��/��?OO/O�/>�>/ 
N�N� N�O>�/��?N�?� ��?��>��>. 
�/��?N/>/>� ��?��>��?�/� N�O��O�

N��N/�?O�O>N�?N./�///?OO/>N�O>O� 
N�?N./�?��>/��N�O�/.N>��?

�/>/N�O�/>�/ �/>//?�OO>O� �/O//O/O 
�/>/�N/.N//?/ O/>�/>/.>O/O.O/O�N/O. 

�/���O��>/��

�O>�/?�/�>�?O��?N�>��>/
�N/�N�?N./

�>/�/�>�/��.N�N�?N/N�O>�>��>/�� 
�///?�/>/.>�/� O/>�//�.?.

�/>N/�N�.//��?N�?��///?/>���>/�?O/O/>
�O/��?�N/NO/ON�>�/?��/>.O�N�?��N/�N�?N./

/?�O>.�/�N.O��>��?N�?�N�� //?//?�>/O.��/?
N.O��>��>/N�O>�>��>/��O�  

Google Map N�O//>.N.O��>�

�O>��?��/>�/�>� 
�>/�/>�

/?N�/?/�N>.�/��>/��N�O�.?�.N�/>�N�?N/�O>/�O>�?NO/O
�O//?/�>/N�>��>�O/>N.O��>� 

�>/�N/�N�?N./.O>//?��>/��O��?O��?N/N>�N�/

/?N�/?/�N>.�>/�N/�N�?N./N�.�>/���O>/�O>�?N 
�?��>��///�>/.?N/.>/�>/�/>�N�?N/�>��?� 

�?��N/�N�?N./�/>N/N�O>//>.

�>/��/?�>/./O>�N�/?/�N>.//�N/�N 
N�?N///��/>/.>�/�.�>.�>��O>��N>� N  

�?NN�O��/>N.��N�N/�?��N/�N�?N./

�/�/>N/>��/>/�O/��>/O/>�/>/�>�//?��N/ 
�>/���N/�N�?N./N�>�/?���///

�/>/�O/��>/O/>�/>/�>�//?� 
�N/�>/�N/�N�?N./�>/�� .?�OO>N�>� = �O/�?NO���N>��>��/>N//?N�
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7.4.2 �/.>��N�>/�O>N.�/�>.�>/���N/�N�?N./N�>��///�>�>

Target Segment �/����?N.�O��N/�N�?N./ 
�>/���N/�N�?N./N�>��///�>�>

N/�>.O��>/�O>N.�/O�/�>�.>��O>O/>�>��///�N/�N�?N./�?N�N>.�O�.O>//?� 
�>/���N/�N�?N./N�>��///�>�>

Future Concept 
Scenario

Primary Target

�O>��/>�.?��N 
�>/�N/�N�?N./

�//�O>N.�/�/>/N��N�N��/��/>/./�?/�N
O/>���>/�/��/?�.>�/�///�>�>�?NN�O�

N/�/?�/�NN��>>O/>�N>.�O� 

N�>�N/�>.O/O�?��N/�N�?N./N�>��>/N/?.�/?O �/>/
N�O�/.?N O/>///?//? ��///�/��>/���O/��>N�

N�/O�//�///?�/>/.?�/.>N� .>/>/��/?�
N�/?N.�N�O�>/�/>/N//>>./�/�.�>��>/�N

O/>�/>/�O/��>/

�O>��>�//>. 
�>/�N/�N�?N./

�//�? �> O/>�/?��/>�N�/O�//O/>�>��///
�>/�N/�N�?N./O//N N /.N>�./ON>N.//

�>/���///?�>//?�/>�/>/./.�>/ 
�/>/N��N�N� O/>�/>///>�//>.�/�

�///�>�> 

�>/���///?�>/�?�O.�� />�?�?/>� �/>/N�O�/.?N 
O/>.>/�/? ��///�/��O/��>N��?N./O>�

N/�/?�/�N�/��>/��

�O>��/>.��>/�N 
�>��>/�N/�N�?N./

�?��N/�N�?N./N�O/?��>/�O/�/?� 
�?N/�/>N��>���O��>/��

�?��N/�N�?N./N�O/?��>/�O/�/?��?NN�O� 
/>�/N/�/? �/>�>/�O/.�/>/N�O/O�  
/?/>/.>� O/>�O/�/?��O/.//..>O/

�?��N/�N�?N./N�O/?��/>.��>/�N�?N�?�>�
N/�>.O��O>�>��///�?NO.���>�N/�/?�/�N  
�/>/N��N�N� /N//�?���O��>/���N/�N�?N./

�O>��>/O/O�/>�>/ 
�>��>/�N/�N�?N./

.>/>/��/��?N�?� �>/�/>�>//?N�  
///�>�.>/>/��O>/>�N>O�O�N>. 
�N>�/>��/?�N�/?�>�N>� N N�O

�//�?�N�/?.//>��/�N 
�O>��/>/�//�.?.N/O/.N>��/��O/� 

 O/>�/O//O�O�>�N�OO��?��?

/?�N/��>��>/�>��N/.?N/.>/N�?N/./��>/�O//?/
O//N��N/�N�?N./ />//N>��?��N/�N�?N./�?��>/��
�N/�N�?N./�?N.>�/� //�N/O/ �//�.?.

�O>�/>�>�>� 
�>/�N/�N�?N./

�/>/�>O/�N>�>��O>�/>�>�/��>/�/>�>/ 
�N/�N�?N./�>/�� N�N� �>/N/N>N/?N/��/�N��N 
�O/��>N� �N>N�..>//�.>�>/�>�O/��>N� 

�/>/N//>>./�/�/>�>N/?N/N�/?.�N�?.��?�
�>/��/?N��///?/>�>�?N�/O>.�/>��?�

�/>/�>O/�N>�>��O>�/>�>�/�N�/O�// 
O/>�>��///�>/�N/�N�?N./

�O>��N/��>� 
�>/�?��O>/�N>.

�?��O>/�N>.N�/O�//�N/�N�?N./�N>�//>�//>.
�N/��>� N�N� �>///��?�//?/�N>�N/O�N��N�/�

�>/��N/�

�?��O>/�N>.N�/O�//�N/�N�?N./ 
�N>�N/O�N��N�>��>/�N/�N�?N./ 
�/�/��N�/.>�/?� N�N� ���.

�>/���///?�>/�?��O>/�N>.N�/O�//O/>
�>��///�>/�N/�N�?N./�N>��>/O/O�O//?/�/� 
N�/?/�N>.�>/���N/�N�?N.//?N� N //?/N/�O//

�O>��>/�/>�>.?/�?��N
�>/��.>/>/��O>N.�/�O//?/�N>�.?N/�/>N.�
//�N/�N N�N� Facebook, Line, Instagram, 

YouTube, TikTok

�>/���///?�>/�/>�>.?/�?��N 
�>/�N/�N�?N./�>/���N>��>��/ N�N�  
�>/.?N/.>/O���>��N/�>� (�/��N/)

�>/���//�/>�>.?/�?��NN�?N./�?� 
N�.�>/�>N./ (Events) .>.O��>/�� 
O/O�?��N/�N�?N.//?�/?O/.?NN.//

�O>��>�/>�/�?OO/O 
�/>�>/�N/�N�?N./

N��N/�?O�O>N�?N./�//N�O� 
���?N/>.?./.?NO��>/��

N��N/�?O�O>N�?N./�///?OO/> 
N�O>O�N�?N./�?��>/��N�O�/.N>��?

N��N/�?O�O>N�?N./.>/>/�O/O�O>O�>�O>N�?N./�?��>/
��>�?�>�?/�/��?��N/�N�?N./�?NN//>>./�?� 

..>�O/�/O//O/>�/?�.>�/�///�>�>O��O/��>N�

�O>�/?�/�>�?O��?N�>��>/
�N/�N�?N./

/?�O>.�/�N.O��>��?N�?�N�� //?//? 
�>/O.��/?N.O��>��>/N�O>�>��>/��O�  

Google Map N�O//>.N.O��>�

�>/�/�>�/��.N�N�?N/N�O>�>��>/�� 
�///?�/>/.>�/� O/>�//�.?. /?�>//�>/?�/N�/?�.>�/�///�>�>O��>/��

�O>��?��/>�/�>� 
�>/�/>�

/?N�/?/�N>.�/��>/��N�O�.?�.N�/>�N�?N/�O>/�O>�?N
O/O�O//?/�>/N�>��>�O/>N.O��>� 

�>/�N/�N�?N./.O>//?��>/��O��?O��?N/N>�N�/

/?N�/?/�N>.�>/�N/�N�?N./N�.�>/�� 
�O>/�O>�?N�?��>��///�>/.?N/.>/�>/�/>� 
N�?N/�>��?��?��N/�N�?N./�/>N/N�O>//>.

�>/��/?�>/N�?N//N.�N.O��>��N/�N�?N./ 
�?��>/���N/�N�?N./O/N�/?N� O/>�?�N.�/ 
�>.N�O� Package �>/�N/�N�?N./�>/��

�/�/>N/>��/>/�O/��>/O/>�/>/�>�//?��N/ 
�>/���N/�N�?N./N�>��///�>�>

�/>/�O/��>/O/>�/>/�>�//?� 
�N/�>/�N/�N�?N./�>/�� .?�OO>N�>� = �O/�?NO���N>��>��/>N//?N�

Secondary Target
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7.4.3 �/.>��N�>/�O>N.�/�>/���N/�N�?N./N�>�/?���///O������

Target Segment �/����?N.�O��N/�N�?N./ 
�>/���N/�N�?N./N�>�/?���///O������

N/�>.O��>/�O>N.�/O�/�>�.>��O>O/>�>��///�N/�N�?N./�?N�N>.�O�.O>//?� 
�>/���N/�N�?N./N�>�/?���///O������

Future Concept 
Scenario

Primary Target

�O>��/>�.?��N 
�>/�N/�N�?N./

�//�O>N.�/�/>/N��N�N��/�/>�?�?/>��/>/ 
N�O�/.?N ����///N�?./ /? ��///  

�/>N��?�?NN�O�N/�/?�/�NN��>>O/>�N>.�O� 

N�/O�//�///?�/>/.?�/.>N� .>/>/��/?�
N�/?N.�N�O�>/�/>/N//>>./�/�.�>��>/�N

O/>�/>/�O/��>/

N�/O�//O/>�>��///�>/�N/�N�?N./�//N�>�N/�>.
O/O�?��N/�N�?N./N�>��>/N/?.�/?O�/>/N�O�/.?N O/>/

//?//? ��///�/��>/���O/��>N�

�O>��>�//>. 
�>/�N/�N�?N./

�//�? �> O/>�/?��/>�N�/O�//O/>�>��///
�>/�N/�N�?N./O//N N /.N>�./ON>N.//

�>/���///?�>//?�/>.>N��N/./O>��?N/?�/>/ 
N��N�N��>�.�>�?�.�///O/>/ 
//?//?N�/>�.�>�N�N>O�N

�>/���///?�>/�?�O.�� />�?�?/>� �/>/N�O�/.?N 
O/>.>/�/? ��///�/��O/��>N��?N./O>�

N/�/?�/�N�/��>/��

�O>��/>.��>/�N 
�>��>/�N/�N�?N./

�?��N/�N�?N./N�O/?��>/�O/�/?��?NN�O�/>�/N/�/? 
�/>�>/�O/.�/>/N�O/O� /?/>/.>� O/>�O/�/?�

�O/.//..>O/

�?��N/�N�?N./N�O/?��>/�O/�/?� 
�?N/�/>N��>���O��>/��

�?��N/�N�?N./N�O/?��>/�N/.N//?/ �/�.�/�
O.NO�O��>/�N/.N//?/O/>O�O�?�/>O/OO�N 
�?��N/�N�?N.//.N>�//�N/O/O/>�/��>�

�O>��>/O/O�/>�>/ 
�>��>/�N/�N�?N./

/?�N/��>��>/�>��N/.?N/.>/N�?N/./��>/�O//?/
O//N��N/�N�?N./ />//N>��?��N/�N�?N./�?��>/��
�N/�N�?N./�?N.>�/� //�N/O/ �//�.?.

/>���?O��/��>/�>��N/./��>/ �>/�/��?N�?� 
�/>�?N��>/N�O>�?� �///?�/>/.>�/�//�N/O/

O/>/?�/>.>��>.>�

.>/>/��/��?N�?� �>/�/>�>//?N� N  
///�>�.>/>/��O>/>�N>O�O�N>. 
�N>�/>��/?�N�/?�>�N>� N N�O

�O>�/>�>�>� 
�>/�N/�N�?N./

�/>/�>O/�N>�>��O>�/>�>�/��>/�/>�>/ 
�N/�N�?N./�>/�� N�N� �>/N/N>N/?N/��/�N��N 
�O/��>N� �N>N�..>//�.>�>/�>�O/��>N� 

.>��O>O/>�/>�.?��N�>/��/?�/>/N//>>./ 
�>��O>�/>�>O/>�/>/�>O/�N>

�/>/�>O/�N>�>��O>�/>�>�/�N�/O�// 
O/>�>��///�>/�N/�N�?N./

�O>��N/��>� 
�>/�?��O>/�N>.

�?��O>/�N>.N�/O�//�N/�N�?N./�N>�//>�//>.
�N/��>� N�N� �>///��?�//?/�N>�N/O�N��N�/�

�>/��N/�

�?��O>/�N>.N�/O�//�N/�N�?N./ 
�N>�N/O�N��N�>��>/�N/�N�?N./ 
�/�/��N�/.>�/?� N�N� ���.

�>/���///?�>/�?��O>/�N>.N�/O�//O/>�>��///
�>/�N/�N�?N./�N>�/>��N�/?/�N>.N/O�N��N 

�N/�N�?N./ N�N� AGODA, Trip Advisor N�O��O�

�O>��>/�/>�>.?/�?��N
�>/��.>/>/��O>N.�/�O//?/�N>�.?N/�/>N.�
//�N/�N N�N� Facebook, Line, Instagram, 

YouTube, TikTok

�>/���///?�>/�/>�>.?/�?��N 
�>/�N/�N�?N./�>/���N>��>��/ N�N�  
�>/.?N/.>/O���>��N/�>� (�/��N/)

�>/���//�/>�>.?/�?��NN�?N./�?� 
N�.�>/�>N./ (Events) .>.O��>/�� 
O/O�?��N/�N�?N.//?�/?O/.?NN.//

�O>��>�/>�/�?OO/O 
�/>�>/�N/�N�?N./

N��N/�?O�O>N�?N./�///?OO/> 
N�O>O�N�?N./�?��>/��N�O�/.N>��?

N��N/�?O�O>N�?N./�//N�O� 
���?N/>.?./.?NO��>/��

N��N/�?O�O>N�?N./�///?/?�O���>/�O>N.�/ 
�/>//?O/.?/>�?��>�O/��>N��/��>/�� 
�?N�N>.�O�.>/>/�N�O>O�N�O�N>.

�O>�/?�/�>�?O��?N�>��>/
�N/�N�?N./

�/>N/�N�.//��?N�?��///?/>���>/�?O/O/>
�O/��?�N/NO/ON�>�/?��/>.O�N�?��N/�N�?N./

�>/�/�>�/��.N�N�?N/N�O>�>��>/�� 
�///?�/>/.>�/� O/>�//�.?.

�?N�?��///?�/>/.>�/� N�O�.?�.N/� .>/>� 
N�O�/>N�?.�N/?.�/O/.

�O>��?��/>�/�>� 
�>/�/>�

/?N�/?/�N>.�/��>/��N�O�.?�.N�/>�N�?N/�O>/�O>�?N
O/O�O//?/�>/N�>��>�O/>N.O��>� 

�>/�N/�N�?N./.O>//?��>/��O��?O��?N/N>�N�/

/?N�/?/�N>.�>/�N/�N�?N./N�.�>/�� 
�O>/�O>�?N�?��>��///�>/.?N/.>/�>/�/>� 
N�?N/�>��?��?��N/�N�?N./�/>N/N�O>//>.

�>/��/?�>/N�?N//N.�N.O��>��N/�N�?N./ 
�?��>/���N/�N�?N./O/N�/?N� O/>�?�N.�/ 
�>.N�O� Package �>/�N/�N�?N./�>/��

�/�/>N/>��/>/�O/��>/O/>�/>/�>�//?��N/ 
�>/���N/�N�?N./N�>�/?���///O������

�/>/�O/��>/O/>�/>/�>�//?� 
�N/�>/�N/�N�?N./�>/��

Secondary Target

.?�OO>N�>� = �O/�?N
O���N>��>��/>N//?N�



257

7.4.4 �/.>��N�>/�O>N.�/�>/���N/�N�?N./N�?N /�>/N/?.�/?O

Target Segment �/����?N.�O��N/�N�?N./ 
�>/���N/�N�?N./N�?N /�>/N/?.�/?O

N/�>.O��>/�O>N.�/O�/�>�.>��O>O/>�>��///�N/�N�?N./�?N�N>.�O�.O>//?� 
�>/���N/�N�?N./N�?N/�>/N/?.�/?O

Future Concept 
Scenario

Primary Target

�O>��/>�.?��N 
�>/�N/�N�?N./

N�/O�//O/>�>��///�>/�N/�N�?N./�//N�>�
N/�>.O/O�?��N/�N�?N./N�>��>/N/?.�/?O �/>/N�O�
/.?N O/>///?//? ��///�/��>/���O/��>N� 

N�/O�//�///?�/>/.?�/.>N� .>/>/��/?�
N�/?N.�N�O�>/�/>/N//>>./�/�.�>��>/�N

O/>�/>/�O/��>/

N�/O�//O/>�>��///�>/�N/�N�?N./�//�O>
N.�/�/>/N��N�N��/��>/���?NN�O�N/�/?�/�N

N��>>O/>�N>.�O�

�O>��>�//>. 
�>/�N/�N�?N./

�>/���///?�>//?�/>.>N��N/./O>��?N/?�/>/ 
N��N�N��>�.�>�?�.�///O/>/ 
//?//?N�/>�.�>�N�N>O�N

�>/���///?�/>/./.�>/�>� 
�///�>�> N��N�N�O/>O���N>��>�

O//N��N/�N�?N.//?N� N

�>/���//�? �> O/>�/?��/>�N�/O�// 
O/>�>��///�>/�N/�N�?N./O//N N  

/.N>�./ON>N.//

�O>��/>.��>/�N 
�>��>/�N/�N�?N./

�?��N/�N�?N./N�O/?��>/�N/.N//?/ �/�.�/�
O.NO�O��>/�N/.N//?/O/>O�O�?�/>O/OO�N 
�?��N/�N�?N.//.N>�//�N/O/O/>�/��>�

�?��N/�N�?N./N�O/?��>/�O/�/?��?N 
/�/>N��>���O��>/��

�?��N/�N�?N./N�O/?��/>.��>/�N�?N�?�>�
N/�>.O��O>�>��///�?NO.���>�N/�/?�/�N  
�/>/N��N�N� /N//�?���O��>/���N/�N�?N./

�O>��>/O/O�/>�>/ 
�>��>/�N/�N�?N./

/?�N/��>��>/�>��N/.?N/.>/N�?N/./��>/�O//?/
O//N��N/�N�?N./ />//N>��?��N/�N�?N./�?��>/��
�N/�N�?N./�?N.>�/� //�N/O/ �//�.?.

�//�?�N�/?.//>��/�N 
�O>��/>/�//�.?.N/O/.N>��/��O/� 

 O/>�/O//O�O�>�N�OO��?��?

/>���?O��/��>/�>��N/./��>/ �>/�/��?N�?� 
�/>�?N��>/N�O>�?� �///?�/>/.>�/�//�N/O/

O/>/?�/>.>��>.>�

�O>�/>�>�>� 
�>/�N/�N�?N./

�/>/N//>>./�/�/>�>N/?N/N�/?.�N�?.��?�
�>/��/?N��///?/>�>�?N�/O>.�/>��?�

�/>/�>O/�N>�>��O>�/>�>�/�N�/O�// 
O/>�>��///�>/�N/�N�?N./

.>��O>O/>�/>�.?��N�>/��/?�/>/N//>>./ 
�>��O>�/>�>O/>�/>/�>O/�N>

�O>��N/��>� 
�>/�?��O>/�N>.

�>/���///?�>/�?��O>/�N>.N�/O�//O/>�>��///
�>/�N/�N�?N./�N>�/>��N�/?/�N>.N/O�N��N 

�N/�N�?N./ N�N� AGODA, Trip Advisor N�O��O�

�?��O>/�N>.N�/O�//�N/�N�?N./�N>�//>�//>.
�N/��>� N�N� �>///��?�//?/�N>�N/O�N��N�/�

�>/��N/�

�>/���///?�>/�?��O>/�N>.N�/O�//O/>
�>��///�>/�N/�N�?N./�N>��>/O/O�O//?/�/� 
N�/?/�N>.�>/���N/�N�?N.//?N� N //?/N/�O//

�O>��>/�/>�>.?/�?��N
�>/���//O�O�>/�/>�>.?/�?��N�N>�/?�O�� Direct 
mail N�N� �>/.N��O//?/�N>��>�N�/.?��N/?/�?/�O/.
/>�� SMS //?/�N>� Line ID �/��?��N/�N�?N./

�>/��.>/>/��O>N.�/�O//?/�N>�.?N/�/>N.�
//�N/�N N�N� Facebook, Line, Instagram, 

YouTube, TikTok

�>/���///?�>/�/>�>.?/�?��N 
�>/�N/�N�?N./�>/���N>��>��/ N�N�  
�>/.?N/.>/O���>��N/�>� (�/��N/)

�O>��>�/>�/�?OO/O 
�/>�>/�N/�N�?N./

N��N/�?O�O>N�?N./.>/>/�O/O�O>O�>�O>N�?N./�?� 
�>/��>�?�>�?/�/��?��N/�N�?N./ 
�?NN//>>./�?�/?���///�O/��>N�

N��N/�?O�O>N�?N./.>/>/�O/O�O>O�>�O>N�?N./�?� 
�>/��>�?�>�?/�/��?��N/�N�?N./�?NN//>>./�?�
..>�O/�/O//O/>�/?�.>�/�///�>�>

N��N/�?O�O>N�?N./�//N�O� 
���?N/>.?./.?NO��>/��

�O>�/?�/�>�?O��?N�>��>/
�N/�N�?N./

/>/>/�//.>/>/��O>N.�/�/>/N�O��O/��>N� /?
O/ON/?/�//>�//>.��>� O/>/?�/>/>��?N 
N�?.��/�N/�/>/�O/��>/�/��?��N/�N�?N./

�/>N/�N�.//��?N�?��///?/>���>/�?O/O/>
�O/��?�N/NO/ON�>�/?��/>.O�N�?��N/�N�?N./

�?N�?� N�N� �O>�N/?/� />�>/ �// 
N//>>./�?��/>���/��>/��

�O>��?��/>�/�>� 
�>/�/>�

�>/��/?�>/N�?N//N.�N.O��>��N/�N�?N./ 
�?��>/���N/�N�?N./O/N�/?N� O/>�?�N.�/ 
�>.N�O� Package �>/�N/�N�?N./�>/��

/?N�/?/�N>.�/��>/��N�O�.?�.N�/>�N�?N/�O>/�O>�?N
O/O�O//?/�>/N�>��>�O/>N.O��>� 

�>/�N/�N�?N./.O>//?��>/��O��?O��?N/N>�N�/

/?N�/?/�N>.�>/�N/�N�?N./N�.�>/�� 
�O>/�O>�?N�?��>��///�>/.?N/.>/�>/�/>� 
N�?N/�>��?��?��N/�N�?N./�/>N/N�O>//>.

�/�/>N/>��/>/�O/��>/O/>�/>/�>�//?��N/ 
�>/���N/�N�?N./N�?N/�>/N/?.�/?O

�/>/�O/��>/O/>�/>/�>�//?� 
�N/�>/�N/�N�?N./�>/�� .?�OO>N�>� = �O/�?NO���N>��>��/>N//?N�

Secondary Target
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7.4.5 �/.>��N�>/�O>N.�/�>/���N/�N�?N./N./.N�.N

Target Segment �/����?N.�O��N/�N�?N./ 
�>/���N/�N�?N./N./.N�.N

N/�>.O��>/�O>N.�/O�/�>�.>��O>O/>�>��///�N/�N�?N./�?N�N>.�O�.O>//?� 
�>/���N/�N�?N./N./.N�.N

Future Concept 
Scenario

Primary Target

�O>��/>�.?��N 
�>/�N/�N�?N./

N�/O�//O/>�>��///�>/�N/�N�?N./�//N�>�
N/�>.O/O�?��N/�N�?N./N�>��>/N/?.�/?O �/>/N�O�
/.?N O/>///?//? ��///�/��>/���O/��>N� 

N�/O�//O/>�>��///�>/�N/�N�?N./�//�O>N.�/
�/>/N��N�N��/��>/���?NN�O�N/�/?�/�NN��>>

O/>�N>.�O�

�>�.>�O/>�O>�/��/��?N�?� 
�//N�?.��/�?��/>/�O/��>/

�O>��>�//>. 
�>/�N/�N�?N./

�>/���//�? �> O/>�/?��/>�N�/O�// 
O/>�>��///�>/�N/�N�?N./O//N N  

/.N>�./ON>N.//

�>/���///?�/>/./.�>/�>� 
�///�>�> N��N�N�O/>O���N>��>�

O//N��N/�N�?N.//?N� N

�>/���///?�>/�?�O.�� />�?�?/>�  
�/>/N�O�/.?N O/>.>/�/? ��///�/� 
�O/��>N��?N./O>�N/�/?�/�N�/��>/��

�O>��/>.��>/�N 
�>��>/�N/�N�?N./

�?��N/�N�?N./N�O/?��>/�O/�/?� 
�?N/�/>N��>���O��>/��

�?��N/�N�?N./N�O/?��>/./O>��/>/
.?/�?��N�?N�?�?���O��>/���N/�N�?N./

/.N>�N.//.>�

�?��N/�N�?N./N�O/?��/>.��>/�N�?N�?�>�
N/�>.O��O>�>��///�?NO.���>�N/�/?�/�N  
�/>/N��N�N� /N//�?���O��>/���N/�N�?N./

�O>��>/O/O�/>�>/ 
�>��>/�N/�N�?N./

/?�N/��>��>/�>��N/.?N/.>/N�?N/./��>/�O//?/
O//N��N/�N�?N./ />//N>��?��N/�N�?N./�?��>/��
�N/�N�?N./�?N.>�/� //�N/O/ �//�.?.

�?��N/�N�?N./.>/>/��/��?N�?�  
�>/�/>�>//?N� N ///�>�.>/>/� 

�O>/>�N>O�O�N>.�N>�/>��/?�N�/?�>�N>� N N�O

/>���?O��/��>/�>��N/./��>/ �>/�/��?N�?� 
�/>�?N��>/N�O>�?� �///?�/>/.>�/�//�N/O/O/>

/?�/>.>��>.>�

�O>�/>�>�>� 
�>/�N/�N�?N./

�/>/�>O/�N>�>��O>�/>�>�/��>/�/>�>/ 
�N/�N�?N./�>/�� N�N� �>/N/N>N/?N/��/�N��N 
�O/��>N� �N>N�..>//�.>�>/�>�O/��>N�

�/>/�>O/�N>�>��O>�/>�>�/�N�/O�// 
O/>�>��///�>/�N/�N�?N./

�/>/N//>>./�/�/>�>N/?N/N�/?.�N�?.��?�
�>/��/?N��///?/>�>�?N�/O>.�/>��?�

�O>��N/��>� 
�>/�?��O>/�N>.

�?��O>/�N>.N�/O�//�N/�N�?N./�N>�//>�//>.
�N/��>� N�N� �>///��?�//?/�N>�N/O�N��N�/�

�>/��N/�

�?��O>/�N>.N�/O�//�N/�N�?N./ 
�N>�N/O�N��N�>��>/�N/�N�?N./ 
�/�/��N�/.>�/?� N�N� ���.

�>/���///?�>/�?��O>/�N>.N�/O�//O/>�>��///
�>/�N/�N�?N./�N>�/>��N�/?/�N>.N/O�N��N 

�N/�N�?N./ N�N� AGODA, Trip Advisor N�O��O�

�O>��>/�/>�>.?/�?��N
�>/��.>/>/��O>N.�/�O//?/�N>�.?N/�/>N.�
//�N/�N N�N� Facebook, Line, Instagram, 

YouTube, TikTok

�>/���//.N��N>/.>/ �O//?/�/>//?OO//N N N�?N /
�/>�>O��/>/.�O��/��?��N/�N�?N./O/ON�O>/>

N�?N./O��>/��/.N>�./ON>N.//

�>/���//�/>�>.?/�?��NN�?N./�?� 
N�.�>/�>N./ (Events) .>.O��>/�� 
O/O�?��N/�N�?N.//?�/?O/.?NN.//

�O>��>�/>�/�?OO/O 
�/>�>/�N/�N�?N./

N��N/�?O�O>N�?N./.>/>/�O/O�O>O�>�O>N�?N./�?� 
�>/��>�?�>�?/�/��?��N/�N�?N./�?NN//>>./�?�
..>�O/�/O//O/>�/?�.>�/�///�>�>

N��N/�?O�O>N�?N./�//N�O� 
���?N/>.?./.?NO��>/��

N��N/�?O�O>N�?N./.>/>/��/��O>�>/�/� 
�?��N/�N�?N./N�O/.N>��?��O/� �?�N��

�O>�/?�/�>�?O��?N�>��>/
�N/�N�?N./

/>/>/�//.>/>/��O>N.�/�/>/N�O��O/��>N� /?
O/ON/?/�//>�//>.��>� O/>/?�/>/>��?N 
N�?.��/�N/�/>/�O/��>/�/��?��N/�N�?N./

/?�O>.�/�N.O��>��?N�?�N�� //?//?�>/O.�� 
/?N.O��>��>/N�O>�>��>/��O� Google Map  

N�O//>.N.O��>�

�?N�?� N�N� �O>�N/?/� />�>/ �// 
N//>>./�?��/>���/��>/��

�O>��?��/>�/�>� 
�>/�/>�

�>/��/?�>/N�?N//N.�N.O��>��N/�N�?N./ 
�?��>/���N/�N�?N./O/N�/?N� O/>�?�N.�/ 
�>.N�O� Package �>/�N/�N�?N./�>/��

/?N�/?/�N>.�/��>/��N�O�.?�.N�/>�N�?N/�O>/�O>�?N
O/O�O//?/�>/N�>��>�O/>N.O��>� 

�>/�N/�N�?N./.O>//?��>/��O��?O��?N/N>�N�/

/?N�/?/�N>.�>/�N/�N�?N./N�.�>/�� 
�O>/�O>�?N�?��>��///�>/.?N/.>/�>/�/>� 
N�?N/�>��?��?��N/�N�?N./�/>N/N�O>//>.

�/�/>N/>��/>/�O/��>/O/>�/>/�>�//?��N/ 
�>/���N/�N�?N./N./.N�.N

�/>/�O/��>/O/>�/>/�>�//?� 
�N/�>/�N/�N�?N./�>/�� .?�OO>N�>� = �O/�?NO���N>��>��/>N//?N�

Secondary Target
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7.4.6 �/.>��N�>/�O>N.�/�>/���N/�N�?N.//?���////>/>/

Target Segment �/����?N.�O��N/�N�?N./ 
�>/���N/�N�?N.//?���////>/>/

N/�>.O��>/�O>N.�/O�/�>�.>��O>O/>�>��///�N/�N�?N./�?N�N>.�O�.O>//?� 
�>/���N/�N�?N.//?���////>/>/

Future Concept 
Scenario

Primary Target

�O>��/>�.?��N 
�>/�N/�N�?N./

N�/O�//O/>�>��///�>/�N/�N�?N./�// 
�O>N.�/�/>/N��N�N��/��>/���?NN�O�
N/�/?�/�NN��>>O/>�N>.�O� 

N�/O�//�///?�/>/.?�/.>N� .>/>/��/?�
N�/?N.�N�O�>/�/>/N//>>./�/�.�>��>/�N

O/>�/>/�O/��>/

N�/O�//O/>�>��///�>/�N/�N�?N./�//N�>�
N/�>.O/O�?��N/�N�?N./N�>��>/N/?.�/?O �/>/N�O�
/.?N O/>///?//? ��///�/��>/���O/��>N�

�O>��>�//>. 
�>/�N/�N�?N./

�>/���//�? �> O/>�/?��/>�N�/O�// 
O/>�>��///�>/�N/�N�?N./O//N N  

/.N>�./ON>N.//

�>/���///?�>//?�/>.>N��N/./O>��?N/?�/>/ 
N��N�N��>�.�>�?�.�///O/>/ 
//?//?N�/>�.�>�N�N>O�N

�>/���?N�?O�/.?NO�N.O��>��N/�N�?N.///?/.>/>/�
N�?N//N.��?�N.O��>��N/�N�?N.///?�N�O

�O>��/>.��>/�N 
�>��>/�N/�N�?N./

�?��N/�N�?N./N�O/?��>/�O/�/?� 
�?N/�/>N��>���O��>/��

�?��N/�N�?N./N�O/?��>/�O/�/?��?NN�O�/>�/N/�/? 
�/>�>/�O/.�/>/N�O/O� /?/>/.>� O/>�O/�/?�

�O/.//..>O/

�?��N/�N�?N./N�O/?��>/�N/.N//?/ �/�.�/�
O.NO�O��>/�N/.N//?/O/>O�O�?�/>O/OO�N 
�?��N/�N�?N.//.N>�//�N/O/O/>�/��>�

�O>��>/O/O�/>�>/ 
�>��>/�N/�N�?N./

/?�N/��>��>/�>��N/.?N/.>/N�?N/./��>/�O//?/
O//N��N/�N�?N./ />//N>��?��N/�N�?N./�?��>/��
�N/�N�?N./�?N.>�/� //�N/O/ �//�.?.

�?��N/�N�?N./.>/>/��/��?N�?�  
�>/�/>�>//?N� N ///�>�.>/>/��O>/> 
�N>O�O�N>.�N>�/>��/?�N�/?�>�N>� N N�O

�//�?�N�/?.//>��/�N 
�O>��/>/�//�.?.N/O/.N>��/��O/� 

 O/>�/O//O�O�>�N�OO��?��?

�O>�/>�>�>� 
�>/�N/�N�?N./

.>��O>O/>�/>�.?��N�>/��/?�/>/N//>>./ 
�>��O>�/>�>O/>�/>/�>O/�N>

�/>/�>O/�N>�>��O>�/>�>�/��>/�/>�>/ 
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