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Strategic Move in Tourism Product Development
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TOURISM PRODUCT TREND FROM CONSUMER TRENDS 2024
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Focus on Value Creation

CONSUMER APPLY TO BENEFIT FOR LEVERAGE

TRENDS SERVICE TOURIST STRENGTH
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UNIQUE

HEALTHY LIFE
EXPECTANCY

LEARN LIFE-
LONG

EXCITEMENT

IMMERSIVE
STORY
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Live Long
Healthy Life

- Rejuvenate Gastronomy
- Social Active Community
- Retreat Technology

New Joyful Skill
- Artistic Play Space
- Learn Everywhere
- Skill Exchange

Unlimited Variety

of Experience
- Surprise Flavor Trip
- Unmated Adventure

Storytelling

- Travel In Time
- Become Character in

Story

- Follow the Trace of Idol

SELF REWARD
[- Healthy Living
- Recharge
(Mental + Physical)l

SELF APPRECIATION
[- Fulfill Passion
- Edu Carrier Opportunity]

BOOST ADENARINE

e [Excitement/ e

Beat self limits/
Beyond Expect]

STORY ENGAGEMENT

- [Ownership/ &

Participation/
Emotional Connection]

Medical
Sector
Biodiversity

Cultural
Diversity
Open Society
Regional
Linkage

Fun People
Hidden Exotic
Living Culture

Movies
Location
Famous Idols



HEALTHY LIFE EXPECTANCY LEARN LIFE-LONG

CovNMIsODIgNTUsD DOUS:MYNISAUKN
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1. Sexual Wellness Retreat 7. Academic Adventures
2. Meditation Psychedelic Retreats 8. Eco Conservation Tourism
3. Transformation Retreat 9. Spiritual Heritage
4. Better Sleep Fulfillment
5. Isolationist Retreat
6. Nature Prescriptions Retreat
Jszunnnavvavauainmelanagns
Product Portfolio and Phase
SiasrikauUs:=lgsuudvUuNND VLN
EXCITEMENT IMMERSIVE STORY
ADWAULAUNUADWEQIKU nistdudoundonulsovsidoNuauto
ouluduga
10. Indigenous Experiences 13. Nostalgia Journeys
11. Destination Gamma 14. Set-Jetting

12. Luxury Experience 15. Festival Village




Focus on Value Creation

ﬂEleLUDTGUﬁ 1: HEALTHY LIFE EXPECTANCY
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Focus on Value Creation

naduuudltun 2 : LEARN LIFE-LONG
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Focus on Value Creation

nguuudTdun 3 : EXCITEMENT
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Focus on Value Creation

nguuudTudun 4 : IMMERSIVE STORY
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Us:inANUNADOINED  ua:rnNeddoo
MglupaanknssunovNeoNdlansus

. Luumsriamﬁ'aamummaufa lagasioua:
lduonividonnoonuuuldrainkaleno
QakulguazAionssunoUs:inAlng (One
Passion, Various Choices) g Target
Segment chv a Tagasy MKMSIGUMLLCa:ASO

TasuUs:aumstiiawizcad wlantkl Tuduga

-

COPYRIGHT© 2023 Baramizi Lab Co, Ltd. and Pradit Ratanawijitrasilp 3]

e

= ==

Travel Product System Ualausiiu:chus:UUUDYEUAMSHDVIRUDWDENLSaWSINTUALLCGMS “Aa” Tpuioms “a$1v” Tifaduldoenvls:uu

Portfolio x

Localization
NORTH

SOUTH

NORTHEAST

Local Contents

| FuAmmsnpviRgdAthnsauvpYRDYAULU
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Kan ua:us:lasuununnovineduINnNo
1 ndu Highlight W8u Sapanuigua:
APNSSUIUNGUFUMWNUINAUMSISIUS
10udiu
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tunisoonuuuds:aunisadaiungutdl
hute BiUikulgnisioviRestky a
sovsulnnoviNgdNdguNNauuILtNYD
Us:inAlnednaso . _
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Product Themes in 4 Portfolios Sudusimsroviioous:o1U 2567-2568

mws:)umsﬁona'uauFﬁn1sﬁaotﬁaaluwas’miW§IaUs 01U 2567-2568 uuvilu 4 ndundn Ao ngu Healthy Life Expectancy,
ndu Learn Life Long, ngu Excitement ua:nau Immersive Story laguda:nguus:Nouddy Product ngua: 4 Themes Asaunqu
ucmtuUs Tosd AFuWUSTUAULUSTUUINSUGUA: JUUDYDINNMALASDYIYS:OU Guru avod

PRODUCT THEMES

"4 PORTFOLIOS
\\\

Healthy Life
Expectancy

Learn Life Long Excitement Immersive Story

@ FELLOWSHIP > @ BE THAI, BE TRIBE> @ FEARLESS SEEKER> @ TURN BACK TIME>
SOUND OF POWER OF SURVIVAL JOURNE

@ YOUR MIND > @ DISCOVERY ) @ WITH LOCAL CHE> @ MAGICAL. EVENWG)

@ i > @ g Sall > @ A PRO IN A DAY > @ A FAITH JOURNEY>
ROMANTIC LOST IN , WANDERLUST

@ RETREAT > @ THE NATURE > @ FRESTIGE'S DAY ) < AFTER FILMS >







Product Themes in 4 Portfolios Sudusimsroviioous:o1U 2567-2568

mws:)Umsﬁcma'Ue‘iummsriamﬁaa?uwa%IWéTaUs 01U 2567-2568 uuvilu 4 ndundan Ao ndu Healthy Life Expectancy,
ndu Learn Life Long, ngu Excitement ua:nau Immersive Story laguda:nguus:Nnouddy Product ngua: 4 Themes Asounqu
ucmruUs Tosld AduWuSTUAULUSTUUINSUGLA: YUUDYDINNALASDUNYS:OU Guru aod

Healthy Life
Expectancy

BOND OF
FELLOWSHIP
SOUND OF
YOUR MIND
EXPLORE
THE STAMINA
ROMANTIC
RETREAT

)
)
)
)

PRODUCT THEMES

"4 PORTFOLIOS

Learn Life Long

@ BE THAI, BE TRIBE

POWER OF
DISCOVERY

CO-CREATE
WITH ARTISAN

LOST IN
THE NATURE

)
)
)
)

Excitement

@

FEARLESS SEEKER

Nt

G

SURVIVAL JOURNEY
WITH LOCAL CHEF

_/

@ A PRO IN A DAY

@ PRESTIGE'S DAY

N

Immersive Story

@ TURN BACK TIME>
@ MAGICAL EVENING>
@ A FAITH JOURNEY>
@ WANDERLUST >

AFTER FILMS




PorthIio A. Healthy Life Expectancy: A1 Bond of Fellowship

A | Healthy Life Expectancy

Theme > A1) Bond of Fellowship

SOCIAL WELLNESS e VEUFWNIEIINNITFITID FIUPUANUTUNAIILIA

Teamwork Adventure and Sight Seeing Activity nszdiumanuaunusngy
AaeIesTuA lalTaarmaneuazuaniUaey

NFAUANUAUNUSAIBAINTIUINTDIAY 1L 199 LIEATFUIRY
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PorthIio A. Healthy Life Expectancy: A1 Bond of Fellowship

Portfolio >

' Theme > '

A | Healthy Life Expectancy

A1) Bond of Fellowship

SOCIAL WELLNESS - nguaudinisviasiizaieadeuasinliifiamsiidausau anuidndanlas uazlimsnssduanuduiug

1. Sagudviaudien
(Name of Products)

Bond of Fellowship

2. lnssadeuaingy
il e (Target Group
Structure)

o i (nine s9uda LGBTQ+)

o nguiiau

. mjmmaum%'? (QﬂLEﬂ,Qﬂ%ﬂyﬁiu)
R TR

o niutinviaanewiaudndde

3. dnuuzyANNIN
apsnguiilmune
(Target Persona)

Persona 5. Explore & Learn Together to Increase the Relationship
Persona 1. Mature Professional with Life-learning Purpose
Persona 4. Relax, Refresh, Rejuvenate Person

4. WNARFT TR

MaAunlangsdiu uarademnuduius

5. uualiinaasnis

e Nature Prescription

oo

6. ﬂnmqwunwm WIEI')‘IEI’;U

1inszduanuduiudinaliiinanumsessnidanumune (Meaningful)

* fanssunszdupnuduiug i nsaziauNudy i §199 ueAsguiny
o fanssutiunuinigsaunasln Camping In19iATanamesauii laUALAT

. wuwmmﬁﬂuﬁiawmm
. wwn"Lm;muwamu
o AWntiam

. . o ) o )
(Big Idea) Transldnafunuiisldla viaudign (Trend) e Destination Gamma (Value for Tourist) wazfanidaulasiudanndan (Environmental Connect)
e Eco Conservation Tourism 1fasefingnw
e T - -
y3fanssuviaainealu 1 fu (1 Day Trip Journey) >
NaNg54 (Activities) unaanymavane (Destination Spots)
fanggu 1 affusraniennsdisne e'mﬂuawummaqunﬂ o uvawinending
. mi’mmﬂm@ﬂu’mimu an3iFa wandn (Use Transportation As Exploration) o TN
fianssu 2 Teamwork Adventure and Sight Seeing Activity nszdfuaanudiuiusngusaasssund lildamanauas o unawinaiendedng
uaﬂLﬂaﬂusum"mmuﬂﬂunau 1 Hiking, Trekking o Nuinanssulusssuei
. nﬁﬂismﬂuﬂﬁL‘waLuunWﬂ:unm?wnummmqﬁﬁumm finsdnsn Hadessssuni gun wuthon
fangsu 3 nszduAnuduiuiaenangsuIINiasiu . wuwmniiﬂumwu

(Stakeholders)

7. dundndluunas Uszmtluaznisasiauviasiu NFWENNIEITUAR Usanfinsdiu
(Localized Assets)
8. ffidulidnudn ANENULIIA glusnstiunuinis sl endn glusns TRt

9. N19 Shape Supply

[Localization] Healthy Wisdom Explorer AumLas wmmmmﬂmm”ﬂummwﬂmmmwm (mmm‘um findnnsannug, mbenusuiamessy, wmﬂmumumswwmmmmnwﬁmmw)
[Standardization] Bio-hacking INNOVATION munuumﬂmmwLwawcvu'mmﬁmummmmwmwhaumwanuﬁmmﬁ sssunA uazayulnsneaiiauinnssulvl o Millu New S-Curve Wilnananenfiunymanevdnuadiandmiu

aULnsmaﬁumwiuﬂmmaiu

NUEING) - uwaaﬂmauauuqmqm? Shape Supply mwmlﬁﬂmamaﬁftuww 3.3 Lﬁ'ad WUINN9NNT Shape Supply mswﬁummﬂamaunaummmmmmamﬂiuamamismmmm ‘wmauﬂammm Localization, Responsibility,
Hospltahty, Standardlzat\on, Digitalization waz Infrastructure




PorthIio A. Healthy Life Expectancy: A2 Sound of Your Mind

A | Healthy Life Expectancy

Theme > A2) Sound of Your Mind

MENTAL WELLNESS } X i 7 :.- | yuasusialy lasanudulawansssuvii: Natural Therapy

wiaumaneanla: Detox Mind Retreat Camp

a S s - R
ﬂua7V7?WﬂQﬁ)ﬂz? LU ARTARTNT
nuAILE1s)
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PorthIio A. Healthy Life Expectancy: A2 Sound of Your Mind

Portfolio >

‘ Theme > .

A | Healthy Life Expectancy

2) Sound of Your Mind

MENTAL WELLNESS - nfuaudnisviaaifiemiiiadaaiu fuy quaguaiwddsla

1. Hadudviaaiien
(Name of Products)

Sound of your mind 2. lnseadreuasngy o Unyiaufnaumen 3. AnmUTYAINNIN ® Persona 4 - Relax, Refresh, Rejuvenate Person Persona 1
wlmang (Target Group [® AN (NN 390 LGBTQ+) apsnguilmang Mature Professional with Life-learning Purpose
Structure) (] na:mﬁau (Target Persona) e Persona 2. Digital Generation who Explore the Other World

e ngu Medical Tourist

* Persona 3. Young Successor who Seek the Meaningful
Destination

4. WIARFFNESSA
(Big Idea)

Aunlamedaunanuasessuans Transformation Retreat

u

5. waltinwainig .
viaaine (Trend) .
® Meditation Psychedelic Retreats

Isolationist Travel

6. AuAinviaawen 15y
(Value for Tourist) (]

dauanlanielu @519aR@ (Mindful)
m%awé’qmﬂmaagﬁumum (Energetic)
® WAIUNTIR (Life Improvement)

< v3tviaadiedlu 1 %u (1 Day Trip Journey)

>

fanssu (Activities)

unganyanug (Destination Spots)

(Localized Assets)

U

fanggu 1 fiussala: Well-Mental Eating o FwuansuanetasLiliiEnisiansy Cooking Class, Chief Table
. ﬂaiﬁmmiaaﬂmuﬂ WavszaunsainAnlugluuy Chef Table mnaammuwmmawwvwma wacliioiu e undssssuni
15z muawm?mmmasw MNUNANAITANR o UVAUNHAINTIN iU dunalil
* pafdEaINIiuAUETR)
fangsu 2 yudsusiala ‘lﬂa%'wmmﬁuiﬂﬂmnﬁismnﬁ Natural Therapy o undwinuiEmnees LA
e fanssuanuth, Ocean Therapy Watufuessunni Waslalanudesuaztiaunans Widuuziingg
mmmm aniinnsWansdatszamsaudog
fiangsu 3 WaunanaInla: Detox Mind Retreat Camp } . ﬁﬁnﬁﬁﬁmiﬁﬂuﬂﬁﬂﬁﬁm WaUAAIEIFIINTE
o nFunsusnistiufanssuahdsioyano uipaudy dathwfau vanda 115untn Wataglisneua:  |e amuwmmamumimum NAUAAILISNNE
JnlalaaunaneannsiAune wiaufuiladesassuanasaum . Lmawmmmmﬁ‘umwmwaau
7. aundneluuvas NFWENTBTIUUNR Qiitlyoysinugunw Togeiu uaziiiashu

8. gilidaulidaude
(Stakeholders)

LT R AT IGEIVEN
Vo Tgunw

HWLIN1951Ua Mg uaziATadRy tnlnrunnis tnagin

v 4
giennoyayulnadarszam

ANETUUVITR

WU anemans iy waztinddesusssuaitn
1u Ocean Therapist, Forest Therapist Husu

9. N9 Shape Supply

[Localization] Healthy Wisdom Explorer Aumuazinmsgiityoytusiouivinliiguannd (iteadas: dndanisanud, missnuiuiausssy, mbenuiumsienifedasiugunm)
[Standardization] Bio-hacking INNOVATION sauffuisenudiinawannmaniuazasinnuinlidunindgitiyon sssuma uazayulnsinaiafinuinnssulvl Ml New s-Curve Wilneananenfuvysamiune

nanvaslandwiudlinsngunmlugasald

v

VUNEILNAR) - uwaiﬂmauaummqm? Shape Supply wwmitﬁmamaiﬂuuw 3.3 Li‘a\i WUINNNI9 Shape Supply ﬂ’Wi‘WﬁNu’]Nﬂi‘wﬂaUﬂﬂUﬂ’ﬁ‘LLﬁ mmLmamﬂuamﬁmiiuwmmm wmaumammm Localization,

Respon5|bll|ty, Hospltahty, Standardization, Digitalization tas Infrastructure




PorthIio A. Healthy Life Expectancy: A3 Explore the Stamina

H A | Healthy Life Expectancy
Theme > A3) Explore the Stamina

E < o & v
PHYSICAL WELLNESS j winailgunawiiasau: Physical Examination with Doctor
, =

. —_—

ASNAUTIOUSTWNNIEAIINEFNFAINITN W
LU NINTFUASINAIUBIIUTIVANTINNE

7/)'7‘L!Q’7Vi’??‘ﬁgﬂﬂBﬂLLUUN7LﬁQEjWﬂ7WLQW75yﬂﬁﬁ




PorthIio A. Healthy Life Expectancy: A3 Explore the Stamina

Portfolio > A | Healthy Life Expectancy

‘ Theme > ' A3) Explore the Stamina

: v ' = P a '
PHYSICAL WELLNESS - ngugurinisviaafiaaivailun gua duafunisfiguniwseniaauysal uduse

1. FaduAviaaiien Explore the Stamina 2. lnseadeuningy o AN (e 37104 LGBTQ+) 3. AnHUTYARNNIN e Persona 1 Mature Professional with Life-learning Purpose
(Name of Products) e (Target Group . na:MLﬁau 'uaanijm{lwmﬂ e Persona 3. Young Successor who Seek the Meaningful Destination
Structure) . ﬂEjLI Medical Tourist (Target Persona) ¢ Persona 4. Relax, Refresh, Rejuvenate Person
* Persona 7. Sport Fan-based
4. WIAREEWETTA guadussauzsmenuad ldlanuas e |5. uusltdinuanis e Transformation retreat 6. AuATinviaafiEdldfy [« aeaussaussmeiiadnun sty uasianngua e lHTTIA
(Big Idea) FUNNAULEDY viaaien (Trend) e Better Sleep Fulfillment (Value for Tourist) fiuan

. "memmmmwam ANnusnlisaLag
o mFndeanme waznlAeuuasiedliini

TR ” -
< nsuviasnealu 1 (1 Day Trip Journey) >
fanssu (Activities) Lma'mqmwmﬂ (Destination Spots)
= .
Aanssu 1 windilguniwiliaséiu: Physical Examination with Doctor o 7WNFU Health and Wellness
o aliduuninisgua Wuy tiladinm uazduddugunimuuuasisin manisaanwuullsunsunisnssasenieli [ Ainfiduimsdadiugmuaimnisuau
Lz umma‘ﬂmﬂmmmﬂnm o laswenunalanau
o UIMTduETULAY mammmmmwmauamwaimwmﬂmmaWqumammﬂaxﬁmﬁmw
fangsu 2 mummiwgnaanLmumtwaqmmwmww:qma o SuamnuaTiATRIAL
o Fulssmuawnsiveguniw ignaanuuuiazAnmlaatninruins o MWNATUINTE WIS
o dnslimnuiEasansaims Inrunisvausiazau uazazainlunisiludiulimmnzanfitain
- .
fianssu 3 afvanssaussaNEMIEINEAERsNsIWn - guaiia 5 flade Anuudauss, AU, Anudavey, Anamumu o urdsiaaiiemiumnnsuasivi
waznsUszanuduiusilssamnanuia o UNAWIRLTIEINIETUANR

o Manssuadiemuuiaussrasienig sanmdnenmuanuniin fansaanuuuawzdniNausazAu il Riual
Gym, Yoga, 111 3a Pilates
o Aangsuiuth, Twan, 1au Surf iuNanesssuuna

fangsu 4 Organic Body Retreat o AWnTNUINNEAUNNTNTR Haunanasanie
o Bisumelftaunanasieianssy Traditional Massage wanuilnedemansiuiu o dADUNUANMIAUNTLINTR HauAaas1anIe
7. Aundndluunsa UnAIEsIUINRA Qiitlyarsuguan Ay uaztaniiastiu
(Localized Assets)
vy o v oa v oA v oa o o o a « a o v o ' a v a v Lo ¢ @ v

8. fliduliduds glvuFnneiuamsuaziATassy glvuEnneiinn tninenmansnisivh wazgaaulunana | ddanoyluwasssung | Fusnmsiuguaw wu dnlnruinis yaainsnemsunnd Wusiu
(Stakeholders)
9. N5 Shape Supply [Localization] Healthy Wisdom Explorer ﬂumLLa'”«wmmmuﬂmm‘imwmwﬂwa«umwm (mmmeuaq tindamsanug, mienusuiauessy, wmsmumummwwmmmamnammw)

[Standardization] Bio-hacking INNOVATION i’mnuwmmﬂmwLwawwmmamﬂm aaﬂm’]mwhaumwanuﬂmm’l A99UUNR LAz ﬁmulwaiﬂﬂmammmmﬂ?iul‘wu 9 iy New S-Curve ’LﬁlﬂnﬂnmﬂLﬂummwmwan‘uaﬂaﬂmmu
dlinsagunwlugasialy

NUEING) - U'ﬂﬁiﬂmauaummqms Shape Supply mwumvlbﬂmaual’ﬁuuwn 3.3 L‘a‘aﬂ WuINN9NN9 Shape Supply mswsuuwﬂi”namaumiua mﬂLmiamﬂuamﬁmmiwmmm wmamaumum Localization, Responsibility,
Hospﬁahty, Standard|zat|on, Digitalization W& Infrastructure




PorthIio A. Healthy Life Expectancy: A4 Romantic Retreat

A | Healthy Life Expectancy

Theme > A4) Romantic Retreat

SEXUAL WELLNESS __ . nanssula: Emotional Activity

1914 Deep Talk Session

it Y o A A 2
AanssupuanuasuazasnAlenasaamsiignaanuuulsy |
wzianzyana wazlusunsutgadang s
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PorthIio A. Healthy Life Expectancy: A4 Romantic Retreat

Portfolio >

‘ Theme > .

A | Healthy Life Expectancy

A4) Romantic Retreat

SEXUAL WELLNESS - nfudurimsviaaiisaiianmsguaanmzguniiznngienie aisun Inla uasdnuiifisadasiuFasnalusomadannuasliitesisadaana saulifinnswaunanuduiugain

. nfam'ﬁuna"ﬂiumwﬁuwuﬁ LWasme‘ﬂL’lﬁﬂiilmu ‘1&13’1’“} Lmumqnmwau AUTN LU Romantlc Fine Dlmng U
ﬂiwmummimwmumnwsammﬂwmw Night Life Party ﬁ’]ﬂmmdﬂ’]i‘ﬁiﬁiiﬂ Lmummwamuﬂmmu ‘UNWE! ]
%1l Drive-in Thearter, Aanssusaunadin

1. Fodudniaaiien Romantic Retreat 2. Tnsead1euaingy o tnviendimauidien 3. ANMUSYARNAN Persona 1. Mature Professional With Life-Learning Purpose
(Name of Products) wsne (Target Group . vﬁn (NN PPN LGBTQ+) maqnfjm{lmmﬂ Persona 3. Young Successor who Seek the Meaningful Destination
Structure) (Target Persona) Persona 4. Relax, Refresh, Rejuvenate Person
Persona 8 Pensioner with the Dream Destination
4. WIARETWNHTTA WannauduRusuazmalu@auansdaenis |5. uuslduuainis * Sexual Wellness Retreat 6. Qmﬂ"lﬁﬁnvimtﬁm‘lﬁ?u o nanszdurnuduug
(Big Idea) dnlanunwazBaufanuuansneasdau  |viaadiea (Trend) e Nature Prescription (Value for Tourist) o Gouf dilasenauazanlanuiad (Self Embrace)
* Nostalgia Journey o inlalusnumanpnana
* Luxury Experience o @5ANUNTIITIdALRLIE
< vEUviaadienluy 1 5u (1 Day Trip Journey) >
Aang5u (Activities) unaanyavang (Destination Spots)
fangsu 1 Self Care With Food And Skin Therapy: ﬁsmﬁumu,amumqua"Fi%'nﬁ'mﬂaéﬁmmiﬁgnaanuuu’lﬁm:.nzqu: %’juajmma:m?'mﬁ'm
yaAa viallsunsutingetiwssas dadfugddnuaiuazyadnnn ARnATUTNN2IuaMNe
o awnaduen Fulsnuams mﬂ?"naumawsuauulwsmamLLamuammwmqLwﬂ‘[mﬂmwr
* fanssuTreatment G3n Lwaij g3 maflmaamwLuammaumiaﬂmﬁﬁmﬂmLwamimgdafzwa‘im
fangsu 2 Sensual Lover Therapist: Aanssuiinfatuasniswneiau laatinumarmand, tnaanssuthiia, finsnanuanu ﬁﬁnﬁ'ﬁﬂ?mi'ﬁ'tﬁﬂmﬁﬁummﬁuﬁué fn3eanen uaztiniwArans
FuWus (Relationship Consultant) . aomAuEMIEUAMLEITUS wazgunTHIaMA
* fanssunie: Physical Activity L laazddn, Adndatlszuned dandasansual, mhgin, fanssufiuingauia WNENYIaUTIEINNEITUINR
lyinanmaanmeriu WiAangnszdfuanuduiug
* fianssula: Emotional Activity 11U Deep Talk Session #AAEL ANLNNTAANKLLBSTINAINTTH Fazaelfidla
Wouun ‘luwaqLwﬁmaﬂmuauwuﬁmmwammwmqLwﬂmummmaqwinamm Wrlanniu mmnwmaqmam%
Auas §au visalungugdn
flanasu 3 Date Night: AAufLAY guﬁﬁaﬂiaﬂummm

v
&

Fuifangslusssnd wy aupaa
wwninmmaaﬁiimwm
uwndwiasiaanetiumnms
F1uaINLUITENNIARIUR

7. daundndluunas
(Localized Assets)

ayulnsiaguAWI WA AunfanssulusssuunA wusnanssuluguay

8. ffidulidnudn
(Stakeholders)

ri’ﬂummimmi
LAZLATRIAL

v a S o v o
ri’ﬂwmmiwwnuazgmmmng

) <
glusnssinuAuduiug
puasulng

UASGUNTNNIIUNA

dniwerans
waztinananen

UFIMAnmg uazuaUwaladumgdn i Tinder

9. N19 Shape Supply

*  [Localization] Healthy Wisdom Explorer ﬂumLmﬂmmmm{]mmﬁ‘[mﬁmwmﬂwﬁmmwm (Hifendas: dndanmsannug,
wlsusevasguninynaine (st FemslFFunssasunemensans

wihenuduTausssy, mbanudunsideiifedasiugunm) i syulwsvdawyiuihuitsiuann

e [(Shift) Standardlzatlon] Bio-hacking INNOVATION mmummﬂmmwLwawﬁummﬁmuaummmwmw"lmaumwanuﬁmm 899UG LAy auuiwﬂwaLwammmmnﬁﬂwuﬂ #fhu New S-Curve Wilnenanendunyaninemdn

vaslandwiudthnangunwlugasaly

VUNEILNG) - uwaiﬂmamauu’mmms Shape Supply mwumlﬁ'ﬂwmamiﬁuuw 3.3 Li"a\‘i WUINNNTS Shape Supply mswsummﬂi"namaumma ﬂ'lﬂLﬂia‘ll’]ﬁiuﬂﬁ]ﬁﬁﬂii‘lmﬂdmﬂ’l wmamaumum Localization, Responsibility,

Hospnahty, Standard|zat|on, Digitalization waz Infrastructure




Product Themes in

LEARN
LIFE-LONG




Product Themes in 4 Portfolios Sudusimsroviioous:o1U 2567-2568

mws:)Umsﬁcma'Ue‘iummsriamﬁaa?uwa%IWéTaUs 01U 2567-2568 uuvilu 4 ndundan Ao ndu Healthy Life Expectancy,
ndu Learn Life Long, ngu Excitement ua:nau Immersive Story laguda:nguus:Nnouddy Product ngua: 4 Themes Asounqu
ucmruUs Tosld AduWuSTUAULUSTUUINSUGLA: YUUDYDINNALASDUNYS:OU Guru aod

PRODUCT THEMES

Healthy Life
Expectancy

BOND OF
FELLOWSHIP
SOUND OF
YOUR MIND
EXPLORE
THE STAMINA
ROMANTIC
RETREAT

POWER OF
DISCOVERY

LOST IN
THE NATURE

"4 PORTFOLIOS

Excitement

@ FEARLESS SEEKER

( SURVIVAL JOURNEY

N

WITH LOCAL CHEF

@ A PRO IN A DAY
@ PRESTIGE'S DAY

N

N\

Immersive Story

@ TURN BACK TIME>
@ MAGICAL EVENING>
@ A FAITH JOURNEY>
@ WANDERLUST >
AFTER FILMS




PorthIio B. Learn Life Long: B1 Be Thai, Be Tribe

e Learn Life Long

Theme > o B Be Thai, Be Tribe

”l‘Lln.lunn mﬂaaaa‘an iU AU DY

LIFESTYLE & CULTURE £ : .
_ = : : \ ‘ WuzfummwmnwaWE/LAmnmwmmﬁ;/uﬁim

BE THAI, BE TRIBE

HW?VIBGLWEI’JW‘ZE;M?EIU?’JOW’JW ua:m/uﬁﬁm'7m;/ﬂu?uanmwuwaﬂanu,a:nummrw
ANUUANANAAINYAE ﬂ’)?Lﬁ)lJW’?\?WiIE)U‘IJ?a‘ZﬁUﬂ’)?m’4?’7ﬂf7’7?‘lﬁ7uz7jﬁilﬁlﬁ Vl’)ﬂ’J’IJJL‘II’ﬂ"?
L?ﬂﬂ?ﬂilﬂﬂl&l’]ﬁ")ilﬂUNF’?UYU‘U&I%UBEI’]\?HWZN E)’JElﬂ’1?‘Z‘IJLL/UHQUWU\Y‘IIQ\?L?BG?’VJLWH’?U

-

luhiluan...meaaenu iy mmmnmuwamummnww
(AL-91- nu)

lhThuan... 5288099 19U SIUNAADNITEUINI, UENAUNLAUTIILY, NAAANLFZNAUAITWIIDIDY
Y
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PorthIio B. Learn Life Long: B1 Be Thai, Be Tribe

Theme >

Learn Life Long

&

N?N’]EI) .
. nauunmqmmmauﬁmmm

o B Be Thai, Be Tribe —_ —-
1. TaduAYIaINED Be Thai, Be Tribe 2. Tnssa¥rsuningy tnviaqiienausen 3. ANBUTYAINNIN * Persona 2. Digital Generation who Explore the Other World
(Name of Products) whwane (Target Group . nfjmﬁau maqnfjm{]mmﬂ * Persona 5. Explore & Learn Together to Increase the Relationship
Structure) o NRuATAUATI (inﬁﬂ, aniegu, (Target Persona) e Persona 8 - Pensioner with the Dream Destination

4. WWIARES9ETTA

fudaTinuaseufinsduagednteiienis |5 uuslduuasnis e Indigenous Experience

6. ﬂnmqmunwmmm‘lmu o GaufTmusssuiuansng (Deep Learning)

o fiangsu Workshop anmnmumnwamummnwn (\Fu-vin-fiu)
o lusinfurnatiu dauns wmmﬂuamﬂaﬂu (Eating)

(Big Idea) aasllifunwanian.. sefudniu yiaadign (Trend) (Value for Tourist) o aunginueng
o layunadlng o WHain
L LS a0
o lianuavguuazdnananmaduglv
Nans7u (Activities) Lma'mqﬂumﬂ (Destination Spots)
fangsu 1 Be Them from Feeling: Thifluan...deaacgdn o unawinufemAaLlzIMeINg
o fangsuiAuiias IBanmRReN LAY ﬁmﬂmmﬁmmu‘imﬂinmwamu Tutu AumainuanawAnA1INIg o unATaNTEINITAILEsTN
TAugTsUURINGUAUINANUG mmmiuwma 9 o Wudlyuu
o Nuilidias
fangsu 2 Be Them from Domg ... faeaasyin . wuwmﬂiiﬂuﬂjwu
o fanssuFauditTinuas Tauassulutmuy muﬂs“aumscumwamu'luwuw mamadnlusunaaasFauinie, e wuwmamaumﬂiﬂmmmﬂummu
usaEATaUANII, neassnauainesiy
* fanssuiindiay naaasuiinanssuau Craft luyuay wiu Tufiuen s Wusiu
fiangsu 3 Be Them from Eating: TuiThuan...faeaasiiu . wwnsl,uwﬂjuwamu

. wuwnfmiiﬂuwmu
. mummiu,avmemm‘lwmmemnisumnmm (15U i Au)
o HUNNUATNITY UAZARIAVIESIU

7. Aunsweluunas IngAvams amsUszinviadiu dsanfinsiu sz RManiviasiu Qiitlyoyrviastiu NEWENTBITUUNR
(Localized Assets)

8. gidanulidnudn gIus s TN gWudnisamnsuas fusznaufianisTuguau Indviasiiu INBATNIYUUL
(Stakeholders) LATRIAN UazLMTiadnu

9. N19 Shape Supply

[Localization]

e Creative & Explore Commumty Lﬁ]‘if;lllﬂ’J'WlI‘W'a‘aLIﬂﬁll‘l]l.l‘]]u’LViMﬂﬂﬂﬂ?wﬂ?ﬁﬁ‘uﬂ’]ﬂﬂuuﬂaﬂLﬁ'iluiﬁ’]ﬁiuuﬂm‘ﬂuiﬁ]ﬁaﬁ'ﬂ’lﬁ] (LWLIVIﬂ"H“ﬂ’]‘J‘L‘EfAULﬁ‘EN fREAR LLﬁ"ﬁ'z"Nﬁi‘a‘ﬂ ‘LIEI’WEINﬁaQﬂﬂ’J'WJJ‘A‘VIJJ LLﬁ"L‘WLIVWﬂ‘H“’U‘Sﬂ’]ﬁ‘)

e Life-Long Learning Culture ﬁi"N’JE}luﬁi‘ﬁJLmﬂﬂ’W?Li‘ﬂui (ﬁaﬂﬂ‘ﬂ’)ﬁ] lwmamaﬂaanwaiuamulﬂﬂ Lwa‘lﬁlwLﬂuwmwmwmwaoalumuu

e Unique Creative Product&Service ﬁ\iLﬁi‘lm']i‘ﬁi"ﬁﬁi“iﬂﬁuﬂ’]tlﬁ"ui‘ﬂ’]‘i‘ﬂl]ﬂ’J']lJﬂﬁ]ﬁi"Nﬂii‘ﬂLl,ﬁ"llﬂ’l'ml,ﬂulaﬂﬁﬂﬁmmw’] U LQW’]“’ﬂLIﬂ’]ﬂ

[Standardization] Micro-Credential Certified Courges Wﬁuuﬁﬂ]ﬂwaﬂﬁmwmmm Cerufy immﬂmimmadmﬁ‘ﬂu (Nmm'um ‘Um‘ﬂuwwmvmmu way am‘uumiﬂn‘m)

WIJ']EIL'VW] u‘waiﬂmauauwmqma Shape Supply mwumlmwmaua% ‘Ll‘LI‘VI‘VI 3.3 L’J‘EN LUINNNIT Shape Supp\y ﬂ’]i“WVLI'LL']Nﬂi“ﬂauﬂa‘uﬂ’]?ua“ﬂ’]ﬂLﬂi‘aﬂJ’]El‘LuﬂﬂﬁWﬂi"a‘lJﬂaﬂL‘VIEJ’J Vlma‘ummmu,m Localization, Responsmlht\/

Hospﬂahty, Standardlzat\on, Digitalization e Infrastructure
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PorthIio B. Learn Life Long: B2 Power of Discovery

e Learn Life Long

([ B2) Power of Discovery )—.- — =

Theme >

ACADEMIC ADVENTURE

ol

i
w

HeunauanIsseng 1y ANsSuIneAng

Sy
b RN

..
 J

POWER OF DISCOVERY ’

N1FYBNIIE VNN ISITE LS UBNTENITEUBENNIWNYIN ”l:uumuam wwms/m::z/au
U?:ﬁum?m?wummumqlmﬂmuyym AURANENINALLAN LLazﬁ?wZan';aYun'mmn
wWasueneviae U ulanuae3Tananis usangel LAy LW?)ZUZ??E/WL?./UBW)WJ’W?WB\?
UYETIA

-

L?E/‘LJ?HTJNLEUE/’J“U’?EU ﬂ?ﬂﬂ?ﬂ?ﬁ‘ilé??ﬂsﬂﬂﬂ
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Portfolio B.

Theme >

1. dadudviaadien
(Name of Products)

e Learn Life Long

Learn Life Long: B2 Power of Discovery

®- B2) Power of Discovery )—0- e

Power of Discovery 2. lnssa¥rsunangy o iinviegienaiusen
Aum Feu neaas wlwune (Target Group | nguiivau
Structure) o nauATauAia (gnian,egu)

3. ﬁ'ntlm:qﬂann’]w * Persona 1. Mature Professional with Life-Learning Purpose
'umna:ul.ﬂ"mmﬂ * Persona 2. Digital Generation who Explore the Other World
(Target Persona) * Persona 5. Explore & Learn Together to Increase the Relationship

4. WNANFTNETTA
(Big Idea)

nsEeuglanniuantiasfeu Waguuas |5 wuglduuasnis * Academic Adventure
saanaaslululanaasiTmuinig yiaadien (Trend) ¢ Destination Gamma
uinnssy wazwalulagniduasdannuduas e Transformation Retreat
UYBEA

Nanssu (Activities)

s Ao

6. pruATiinviaafienliifu [« Unlimited Learning @¥13n1si3euf uantiasSeuuas liliidugn
(Value for Tourist) o laAumdnaniwuasildaunlasnuias ) B
* Knowledge Sharing a1siiapunisuanivasuninuiiiniraunntu

unaanymavune (Destination Spots)

Shopping Local InnO\C’ative Highligh§
o vl

S vw gk s dive v v . o o v s
o fanssu 15§ 3elTa” nelufedtvdudnannnisiliFeud fufEasnuinnssunisudnse g wasdudi dslae
Vinshiu vsaanguinisBaug wu ndaeauied

fianssu 1 L?ﬂué'ﬁ’uﬁl,ﬁmmmv - MananssusnTou o wdswinnssulunianisudn 338 Seufuasaniu
o Mnssunnuvianendenasmbanunady , o udainnssuluniananan 3 Fauiuasdy uazuminende
* fanssuanniagsiin AaviauiFenfuianssuifieniu Food-Science, Bio Chemical Inaitlaviasfiainielifiioula | uvdwiouiemedalzinanis
diidenm viu dasduviladluldagu fewdunadaugmunimlunida o uMAWIDUTEINNNEITUING
*  fanssuiineunasdeuineessua gana A Ansnsaeuindlznn
fanssu 2 dnurugudniseug ) o
o fanssuiBumaisnruuraaidougeng g Maundesssuanpuazunaeiiaineliu Wy Refuiminemns Aatineaanis,
unTInende, donthiade, @audnd, gnenuwieng, Saugeamnssy, Tasanislunszsusis, undsSeuinnaantu
fianssu 3 o WuineAufanuTanssuasiy

7. funindluuvds aptfunsinen, ihieeidde, dniveuazd [sddeluiud MENENINWEITUINR AudnisiBaug

(Localized Assets) ey

8. gidnulidnudn wihenugnuuluiud faunsoadie uas  [farnyannviiienudie | flsngunaseuiessuna gluSnnsedufn nipnsauFnmuienunia¥g a1 OKMD
(Stakeholders) atfuayunuiceudld 59 wazunInende untnviaafien

9. N19 Shape Supply

[Localization]

e Creative & Explore Community iwgeuaundaunguinuliidnanmdmiunsluumaidauidmiuinBeuinaantin (NuinuznsFyuBes soean uazaieassA tenenaasfmuiin uasiufinuznng)

e Life-Long Learning Culture a3 Tmusssuwiinisizeus (naantin) Wkdnanaanualudnulng ivalilnedumyavuneiidaialusiul

e Unique Creative Product&Service duidiumseaisassaguiuazusnisidrnuanaiwassauazdanuiiuandnualionztu wwizgiana

[Standardization] Micro-Credential Certified Courges Waiunyanangasiianunsa Certify IfiinnsAnuasgiFeu inendas: quuudwosinue wazaoniumsiinu) o .

viunews) - unagUfayauuamianis Shape Supply ﬁwumlmﬁiagdhuwﬁ 3.3 1389 UUIN9NS Shape Supply NMsANNEsznaunaunIsuazaArsaelugnavnssuyiaaiien NAsauAgusAus Localization, Responsibility,

Hospitality, Standardization, Digitalization W& Infrastructure
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PorthIio B. Learn Life Long: B3 Co-Create with Artisan

H G Learn Life Long
Theme > - —o~(_B3) Co-Create with Artisan =@~

CREATIVE

Nnssugeuvy (Feuigutlyg) lngvunssuaunisuas mailalunisasassAtus

7 i

Co-Create with Artisan

nyﬂmmmumufmﬂnvﬁ‘muammmuﬂaﬂuwamu W?E?JJLL/ﬁ)f)’)’l\ﬂ%ﬁﬁ"l\?ﬁﬁ‘?ﬂNﬁ\?’lUﬁ"Jll

ﬂ’?ﬁ‘?’)ﬂ\?LWEITJWllﬂLHJﬁ‘L’ﬁUﬂ%‘ﬂJﬂ’)ﬁ‘tﬁ‘ElLlﬁ‘ﬂﬁ?Ju ‘Vlﬁ)ﬂﬂ’lﬁ‘ n’muﬁmmﬂummnwamu ‘ ’
<
ﬁllEl?lJLL'Ll‘Llﬁ)ULFJ\? LW@?‘ViUﬂLE)UVI’7\7L‘lI’72’“7E7£l’7\727ﬂ°U\7 LLﬁuZWL?EIU?WQHSBEI’I\M?QUWE?N

a s . o s a o o =< . ' v & o v o
ﬂ"?ﬂ??l/ﬂ?:é/ﬂﬁ] Creatl\//ty Zﬂﬂﬂ7ﬁ‘ﬁ?7\75§‘5‘ﬂf«/ﬁ\7'7uﬁlu1:!>7_/7_/q/a\7mul>a\7 nNangsuaasn Co-Create Z@Wﬁ?ﬁad HNYITUNIUSIuNUAa T U a0 Y
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Portfolio B.

Theme >

&

Learn Life Long: B3 Co-Create with Artisan

Learn Life Long

—.-( B3) Co-Create with Artisan )—0-

1. FnAudAviaudien
(Name of Products)

Co-Create with Artisan
daudans

2. Tnssa¥reuningy
il e (Target Group
Structure)

o inviegienaisien

. na:mﬁau } L

* nguAsauni] (gnian, gnipsy)
o nautinvieafisamdaudndides

3. ANuUZYATNAN e Persona 5. Explore & Learn Together to Increase the Relationship
ﬂadnfjmﬂwmﬂ * Persona 2. Digital Generation who Explore the Other World
(Target Persona)

4. WNARETNETTA
(Big Idea)

P — = - -
L‘Eilu:l: NAADINT JTNATTANDEDA UAEAT
ARG

5. uualfuuasnig
yiaqinea (Trend)

fAanssu (Activities)

- - NI NT= e o e o ad -
* Indigenous Experience 6. qmmwunwmmm‘lmm ¢ THUINURLIRRUEYNBINURENEANTY (Deep Learning)
e Academic Adventure (Value for Tourist) o uinuz lunnasasantivavineu (Upskill)
e Festival Village o A519ANUNTIIN

unganymavane (Destination Spots)

Aangsu 1 Aanssudiauau (L‘i’ﬂufafgﬁvﬂ\;ymn)
- Wideny Gaud 389 duseu nszurunsuaznata lunsadndssa
Fuaumvisanangsu

fangsu 2 Fuszmuavnaviasiu

fanssu 3 fiangsuanuin Co-Create

1mﬂnmaawwumumamniw Lmummnunw‘lmiﬂuimmm

nerrunsuazmAialuiasau

fanssu 4 fAanssanlszgng Creativity

fAangsuriaEng . wuwmanasu’lwﬂmu
wuwwamaumﬂiummamuiummu

o wumsliiBanruihdar gauazgu 7
+ $upauanedaduziiasiu

Fainusgasaau
Wy Sy = - .
o vhluGaudpityonilanauiasymau

- Liuaimaﬁmumuwan@niimﬂLmu'mu’LumeamuLaq mnmivﬂ,m
lFeug aaqwﬂmanuﬂmmmamu Aande i E e eassd Warin il
araunanuiiinuannvany e lfiannanundulfiuiiszdn weuns
wEauiula Skill Anfaludae

v % v . -
1511,1,11 miﬂama;, ﬂnqus:@nﬂ, nn9vi ﬁuﬁﬁﬁmiiﬂuﬂgwu
e (ajauﬂaf mﬂ), manEnananaL, HuNPLARS wazaneFuAn
MIAAVIIEEL Ul . o NunnandudsziTiasiuluguu
o IAnAaawiuAZILaRNLULNIUESS — 3
a9sAlyai nmsFeauggitynmanil|® HHANINTIAL
y < o Wuidouans wazaneFuA
Teanunduluwuuvasnutas Palindaidhd AR,
o AuindnduAlszaviadiuluyuy

7. undneluunas
(Localized Assets)

nanSuianziuLaznanfunu nITIIUNTUaZINALA

wAsrgiaTinsdiu

UsrSArmans

NEWENgTIasnuU

Usnanvisafatiuviasiu

8. gidnulidnudn
(Stakeholders)

tingsialugnamnssuuuindnndniou |auiasduiindndud
dhuAsegnarindu

v a o
éiwmmammam:mmamu

Fludnsanedus uazuad [asAnsinAsasduriashu

<
nean

= B ~
aonuAnen i leagau

9. N19 Shape Supply

[Localization]

v o

P

e Creative & Explore Commun'\ty Lm?f;mmmw?ama'mgwu’muﬂﬂﬂmwmm‘umﬂﬂmmmLﬁﬂuia'mauunLﬁﬂuimaamnm (LWLIV]ﬂﬁyﬂ’]ﬁ‘L?EJUL?EIQ AREAA LLﬁuﬁ‘i"Nﬁi“iﬂ mmﬂmamﬂmma‘m LLﬁwl,WlIWﬂHin‘ﬂ']?)
e Life-Long Learning Culture ﬁ%a”‘ﬁﬁﬁuuﬁa‘immmmﬂu%' (paaniin) Windnanaanwaludwnulng Lwa'lﬁ”lvmLﬂwmwmﬂwumﬂyamﬂumun
e Unique Creative Product&Service ﬁ\iLﬁi‘lm’]i‘ﬁi"ﬁx‘iﬁi‘iﬂﬁuﬂ’mﬁu‘ui‘ﬂ’li'ﬂllﬂ’ﬂllﬂﬁﬁi"l\iﬁiiﬂLlﬁullﬂ’]’\l]l,ﬂumﬂﬁﬂﬂmmw’] U mwmumm
[Standardization] Micro-Credential Certified Courges Wﬁuuwmwaﬂamwmmm Cerufy 1ﬂLﬂﬂLﬂimmﬂJadNLﬁ‘ﬂu (mmm'uaq mmmr-rmmwnm uway amuumiﬂnm)
VilJ’]EIL‘VIﬁ] uwﬁiﬂmauaummqmi Shape Supply mwmié’lwuamah ‘LlUVWI 3.3 LiEN LUINNNIT Shape Supp\y miwrmmNﬂiunaunaumiuaummmamm’tuamawnﬁuwmmm VIﬂTEIUﬂﬁlIENLLﬁ] Localization, Responsmlhty,

Hospﬂahty. Standardzauon, Digitalization a2 Infrastructure
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PorthIio B. Learn Life Long: B4 Lost in the Nature

Learn Life Long

Theme >

([ —= —.-( B4) Lost in the Nature )

WORLD PROTECTER

Raise Awarness: 83 NAUATZALINAIUAURAINIAIENNTINWILTEIOU (Biodiversity) 19 davdnitme g d17295895 179890 6uLh (iusu

LOST IN THE NATURE e T B

1 Ql’ Ql' Yo o = ¥ Ql' o ]
n%‘wmmmwmewamwmmam'w‘u/uﬁlw "W)Wll’?El?’lllE??J‘L/?“’ﬁ?Jﬂ’]?[uLL‘VNﬂ’?ﬁ‘ﬁ)ﬁ‘ niin
?ﬂ\?ﬂfﬂﬂ’)?ﬁlll!ﬁ‘ﬁ‘ﬁ‘lluﬁu LI?.IML’JﬂVl’)\?ﬁ?ﬁ‘lI‘U’)mVlilﬂ?’llli/iﬁ’lﬂWﬁ7ﬂ7ﬂ££ﬂﬂﬂtﬁ7uﬂ70mw
mmmﬂmnummmaau ﬂ’]?‘VIQJL‘VIEI’J‘VILUUH’JUWUQY‘Uﬂ??Uﬂﬂa\?ZﬁﬂWﬂm?ﬂ

emir

v
=
wWu

Volunteer for Sustainability: n@niiymﬁ’muaumwmsflu
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PorthIio B. Learn Life Long: B4 Lost in the Nature

Theme >

o

Learn Life Long

ﬂsvnaummwuauaum Gl luitudi

o fanssuityuau [fignnanatiasduaaudh iwn Suamsiiasau tundeu

o fanssueufinunsyuay Uaanansie wiu Beudnisudsg gavyugsiIguIY

. iuﬂrmumma Organic lusfasay (w"l,mumsmumammmumnuanwuw am Carbon Footprint)

. wuwmma\ﬂummu
. wuwmmwamu

®- —C- —0-( B4) Lost in the Nature )
1. AaduAviaaiian Lost in The Nature 2. lnsea¥reuasngu o inviagdienauiAen 3. AnMUTYAINAIN e Persona 1 - Mature Professional with Life-Learning Purpose
(Name of Products) whwane (Target Group (e ﬂfjlll,ﬁau ’umnajm{lmmﬂ ¢ Persona 2. Digital Generation who Explore the Other World
Structure) . n&jmmaum%‘s (Qmﬁn, gﬂ’iﬂiju, EJ‘:QQ (Target Persona) e Persona 5. Explore & Learn Together to Increase the
1) Relationship
a ¥ s ' A aAywva < 0% . . P Se < Vo v v vy
4. WUIARETINATTA nsviasmeaniaitiudiuniiarasnis 5. uualtiuaaenig e Eco Conservation Tourism 6. puAmtinviaaenlisu o Anudanialiuas i
(Big Idea) Unflasdunandan wazdeufmunain  |viadien (Trend) e Academic Adventure (Value for Tourist) o muganildausau (Ownership)
AN * Isolationist Travel o BeudTamessu s59uTR sruulnAndanuvainuae
o @andriinuazAnuAnINA IR aLLAL TRILET T
nanssu (Activities) umimqmwmzl (Destination Spots)
fangsu 1 Raise Awarness: aefmﬂ'rmms"wunmumqwmnwaﬂﬂmﬁ'zmw’lwamu (Biodiversity) o UNAWIRLTEINIETILANA
o AanssuBeud vianudnladnuos mmumnmmmmwuw amwmimaﬂuuﬂaa mmmaqmﬂﬂaﬂuuﬂaq o uvawiauAEAnA
nangynUIIsAULATATIIN iy dasdndsngg drenFassvasthdu Hudu o Ansdu wazguinisSeufitiiiem
flanggu 2 Volunteer for Sustainability: . Lméaﬁauﬁmmqﬁammﬁ
e Aanssuananasiiai mmmnﬁummmuauanwmﬂluwu'ﬂ vy ayuaimzia dgnuzniiaiiey . Lmawaqmmmunﬂ
. Lmumwsaﬂmmﬂ'\maanm*ﬂuawmu iﬂmmmmamﬂmmq 9 1 than . amuwauenwam Ffulinssadn’
flangsu 3 Local Support: nanew’nmﬁk‘luﬂmﬂmﬂmnﬁi’“maamﬂamﬁuwrm{l’wu Tnesida wlnavdaaiiuayuns . mummmaulmmmu

7. Funindluunas
(Localized Assets)

UABRETINAR, NTNLNIEITULRA ﬁqum/ﬁmmwwmu Qiltlszine

8. gfidaulidaude
(Stakeholders)

o = o N a o A s
gaqmamnamuw UNTIINET UNWUFIETAT

O co o
AUTNHINT

v , =
HEnuoyluunasesss

NHATNT

g luguruiidenndasiuwuAnANLENEY 1y fvn Fuams
FruneFum

9. N15 Shape Supply

[Localization]

* Creative & Explore Communty wisuanundaunguyuruliidnanmdwiunmsituwdaSauidmiuinSeuinaantin (wanmnmiﬂuwm AaERm LAZAS9ETIA ﬂJEI’liINﬂmﬂﬂ’J’]ﬂJi‘VliJ waRLTinuELENg)
e Life-Long Learning Culture @5 1e¥miusssuwiinisisang (naantin ‘lwmamanaaﬂma“lumﬂmlwa Lwa’Lﬁ"LvmLﬂumgmmmﬂmujmjana‘lumuu
e Unique Creative Product&Service dudBunisaisassaguiuasusnsiimupnaiwassauadnnuduandnuaiionziu lanzginig
[Standardization] Micro-Credential Certified Courges Warnanangasiianunsa Certiy innmshnuasgiFeu inerdas: guauivasinge uazanitiunisfinu)

Ve - unagidiayauuimianis Shape Supply mwumlﬁ‘ﬂwaual“ﬂuww 3.3 (789 UUINN9N"T Shape Supply miwﬁuuwﬂiunaunaummaummmiamﬂhamawniimmmm wmaumaummm Localization,

Respon3|b|llty, Hosp|ta||ty, Standardization, Digitalization W&z Infrastructure
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Product Themes in

EXCITEMENT




Product Themes in 4 Portfolios Sudusimsroviioous:o1U 2567-2568

mws:)Umsﬁcma'Ue‘iummsriamﬁaa?uwa%IWéTaUs 01U 2567-2568 uuvilu 4 ndundan Ao ndu Healthy Life Expectancy,
ndu Learn Life Long, ngu Excitement ua:nau Immersive Story laguda:nguus:Nnouddy Product ngua: 4 Themes Asounqu
ucmruUs Tosld AduWuSTUAULUSTUUINSUGLA: YUUDYDINNALASDUNYS:OU Guru aod

Healthy Life
Expectancy

BOND OF
FELLOWSHIP
SOUND OF
YOUR MIND
EXPLORE
THE STAMINA
ROMANTIC
RETREAT

)
)
)
)

PRODUCT THEMES

"4 PORTFOLIOS

Learn Life Long

@ BE THAI, BE TRIBE

POWER OF
DISCOVERY

CO-CREATE
WITH ARTISAN

LOST IN
THE NATURE

)
)
)
)

Excitement

@

FEARLESS SEEKER

Nl

WITH LOCAL CHE

G

SURVIVAL JOURNEY

F

@ A PRO IN A DAY

@ PRESTIGE'S DAY

e S

Immersive Story

@ TURN BACK TIME>
@ MAGICAL EVENING>
@ A FAITH JOURNEY>
@ WANDERLUST >

AFTER FILMS




PorthIio C. Excitement: C1 Fearless Seeker

H Excitement
Theme > .-( C1) Fearless Seeker )—.-

EXOTIC EXPERIENCE

{

Energizing Move: Ngiaun s lufNanIuiiviiangsy sendunmsaninusgarime

FEARLESS SEEKER

1 d’ d’ v o 1 % qq// d’ aa a d’
nsvauneInilszaunizaluanniganmeniaisluyan n1sAuN NNNaUAIIY
s=iinla Ausuliiutineunen lsmaundungs WleaUantaaenuasaanain

Comfort Zone uazaiusatiumalalvy g laaugau Energizing Lifestyle: Nanssuny agl 1y vnamisih

uazyina Az lunytihudy (Village Stay)

e B g o

Energizing Action: Nangsuvimeluaniuiut/an1ni (Non Habitat) 1ia Culture Shock 1afu tivuast
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PorthIio C. Excitement: C1 Fearless Seeker

Portfolio >

' Theme > '

.-C C1) Fearless Seeker )—.-

Excitement

EXOTIC EXPERIENCE - yinfanssuiiliitaasin lududaFasiudanludenunszuaunisidunisuas Tutudnuassuiuanmng

1. Hadudviaafien
(Name of Products)

Fearless Seeker

2. Inseafreuasngu
wlhviune (Target Group
Structure)

fnviaaieIAULREN

75N (MniwA 3905 LGBTQ+)
.

nguau

nauAsauATILAzaN g

3. AnHUEYARNNINW
aanguilmvang
(Target Persona)

Persona 2. Digital Generation who Explore the Other World
Persona 3. Young Successor who Seek the Meaningful
Destination

Persona 5. Explore & Learn Together to Increase the
Relationship

4. WIARES9ESTA

Tadunudszaunsallfanunds faenis

5. ualifuuaanis

Destination Gamma

6. AnATinviawnE 165y

Tszaunisaiutanlva (New Experience)

o NANssuATNUIN WU Homestay Village Stay, Camping $auianssutlssinsluaznisaziauniasiiu

o vhamnsth avnsvinatiu lupin

o Nunnianssuluguau

N oo
*  9INIDIMTUACLATANAL

(Big Idea) lraasludenluineduda viaafen (Trend) * Indigenous Experience (Value for Tourist) o Sangun e .
o ldaulasuazianaasiu Community Adanuaulasuiuad
ugsifumnala (Free Spirit)
< y5uURanssuviaaiianlu 1 3u (1 Day Trip Journey) >
NaNg5u (Activities) llwfiwqm‘wmil (Destination Spots)
fianssu 1 Energizing Move: nsiiunellfisanuivinfianssu faedunisdanvuzgainnia o UMAWIALTEINIBIILANRA
o aFeanumseanlud 4 MegluuunisiRuneiiRueiy pagde Wy uuuduneimeg, Tusarathuil e wdwieaiieadedie
FAumedu, waEadhunng, 50 4-Wheel it o gefaAUNIUAZ U
o gafatiunuInig
fanggu 2 Energizing Action: Nanssuinnaluannuiiudanlval (Non Habitat) o UWVAWVIRUTALININEITUING
o dinlufudafanssuitanin auusssuilisuiinfusu Mifia Culture Shock AUUMAILENA 9 U fiuaas |o  WuflaganAauau
thldfurauasunu o Nuiaghanssuyuay
fiangsu 3 Energizing Lifestyle: fanssufiu agj o wnlugurutiaediu

o ARNTUBTIUINA LU AUAUR

7. funswdluunas
(Localized Assets)

Qiiszing

Uszineluaznisaziau
wuthu

4l

a v
QAU LAIYIMITNadnu

aiitfgyeyn uazulsnwe]
Vasiu

8. giidulidaude
(Stakeholders)

HWiLsn1sN9IAUN1

gWisnisamnsuaz
NEaNOH

P
givusnsvwnaneluguy

nsviasdiu

9. N9 Shape Supply

[Localization] Signature Excitement Activity a3sianssuiildilszleanianniwennsassunnd vialimunzauivisuninuiwazliuingasainyiaaies sfeszaunmsaludanl sunauu uaziime
[Standardization] Development Infrastructure For Excitement Activity MsWaILNTASEE1NUgUNRsaFUNsIRAnssy 1y mnlaaaieisesullnuunsgiuuasusazianssy Jusu

wnews) - unagUdiayauuanienns Shape Supply ienualalidiayaliluuni 3.3 Fas wuamnans Shape Supply mswauEisznaunaunsuazniAwsatnelugnannssuyiaauiien Ninsaungustaus Localization,
Responsibility, Hospitality, Standardization, Digitalization W& Infrastructure




PorthIio C. Excitement: C2 Survival Journey with Chef

H Excitement
Theme > ® —.-(CZ) Survival Journey with Chef —-

DESTINATION GAMMA

- o 4 v o 1 - Janiuy %2000 , . Nanssu Sourcing and Cooking with Local Cheffmi_-’/m?mﬂmu
NAINTTUNINIEIAINUALUAUNNUTU LUNULAN LY Fear Factors UBLLIN €) LU Glamp/ng J LLﬁZJLUuﬁﬂllﬂl,‘lﬁ/\/‘l/laﬂﬂullﬂﬂ’)‘lfw

SURVIVAL JOURNEY WITH LOCAL CHEF

ﬂ’)ﬁ‘?’lﬂ\?LWEl’JVl’%’ZW’?ﬂm‘Z?Jﬁilﬁ\lﬁ‘i_/ﬁ‘a‘,’ﬁllﬂ’)?m2Uﬁﬂ7UW2WiIW‘ZiILWEIZ7JlI’)ﬂE7u ??ilﬁlm
ﬂﬁ‘&"lﬂ_lﬂ?’7ilﬁllWUﬁ‘ﬂ7JLWE7U?’JiILE)UW’NYUH?ﬂﬁ‘?ill,a7%?5)?8571’71’]’71’7’78/97’71/5‘1/5)’7\7 | FUIN
ﬁll&lﬁﬂ’lﬁ‘WﬂtL?il?‘lJﬁﬂ’)WLL’Jﬁ)ﬁBlIﬂ‘LI?‘lJﬂﬁ‘lJﬂ’7EIF77J’]1/VI§V7§"I

y

- \VK

I’ g'i’ "‘.x'_...;m@

naN951 Exploration (Game Based) Iagldinud tTunuinislun1sadaumauyinme uasAudn1ags5u1a AaUNANAEY Signature Dish MiuWaviudaa 1w
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PorthIio C. Excitement: C2 Survival Journey with Chef

Portfolio >

' Theme > .

{

—O{CZ) Survival Journey with Chef

Excitement

DESTINATION GAMMA - llufiudanfidnns

1. Hadudviaafien
(Name of Products)

Survival Journey With Local Chef 2. Immé’wmmnq’u
wlwane (Target Group

Structure)

A5 (nine 99t LGBTQ+)
nEuau
o nguAsauA¥ (gnidn, gniegu)

3. ANMMUZYARNAIN
aasngaiilmaneg
(Target Persona)

Persona 1 - Mature Professional with Life-Learning Purpose

* Persona 3. Young Successor who Seek the Meaningful
Destination

e Persona 5. Explore & Learn Together to Increase the

Relationship

4. WIARESNESTA

Uszaumsalinvmeanund lugduuy |5, wwaliuuasnis

® |solationist Traveler

6. AuAnTiinviasen1aEy

Qs YRRV o v a ' @)
NITUUANUANNUE mmganumuaamﬂu Teamwork

o A1 Feuiassuna Ndauglaeieinsy Night Safari inudlaSaun, suvwugie nanld

o unawiauAEATnA

(Big Idea) msasranluanuiudanlv yiaqien (Trend) e Destination Gamma (Value for Tourist) o lanuanvimeanlauazsanie Challenging
e Transformation Retreat o aFudszauntsain e IS duda
= o] ” )
< n3unangsuviaaiialu 1 fu (1 Day Trip Journey) >
NaNgsy (Activities) Lma'm:qm‘wm&l (Destination Spots)
fangsu 1 fangsuimmannuiusuinusuluiiulaniu Fear Factors Tuusne 9 1iu Cast Away, Hunger Game [ uvasviaaifieaneassuana
« w¥aufu Glamping NNz visad LILNgNsANALAY, A59UN o uvawiauReAn
o fanssuAum RC visaAumantiRntauag wiu fanssuanusae Indiana Jones Husiu o RnlussIUTANETNUU
flangsu 2 fianssu Sourcing and Cooking with Local Chef . ﬁ;iﬁ’%mmma:m‘i‘fadau
o A9N591 Exclusive For Survival WL ¥KazYINaMNTIaY @81aun #59iledu saauinuduumuunaaatin  |e q}iﬁaﬁuwmmi i Tea1aun e
yisatieduWaAUM Hidden Ingredients fusu o NuRNBATYLTY
o NunlumanihuTy
fanssu 3 f1AaNg5u Exploration (Game Based) o UVAVIRUTIZININEITUINRA

o unawiaLIWatuNUINIg

7. funindluunas
(Localized Assets)

uwndsgsTuIALazUszinA LMEIURNYNS, LTI n Y

AnAuTiastu i W ayulns Hadnd

8. flldulidude
(Stakeholders)

Euieamoyluunas
89919R

Destination Management
Company(DMCs)

v s oo s v X
ETL'VIUiﬂ"IiV]WﬂELuﬁ‘IﬁPU’]ﬁW’Iﬁi’N’Uu Ly
ﬁﬁﬁu%nﬁi Glamping

P )
glvusnsfuvuds uaz
Tunuinig

NIUGNETULINF

9. N1 Shape Supply

[Localization] Signature Excitement Activity a51sfanssuilddslaadannniwennssssuang sisalimunzauiuuiuniuiiva dunfgasatinteaien sfedszaunsalulantvl aynaunu uasfime
[Standardization] Development Infrastructure For Excitement Activity nsWatnlasasesnuguinasasiunmsviiangsy i anudaasdenseadullnuunasguwasiazinssy dusiu

vnews) - unagUdiayauuinienns Shape Supply ienualalvidayaliluuni 3.3 Fas wummnans Shape Supply mswaEisznaunaunisuazniAawrsatnalugnavnssuyiauiien NAsaunAgustaus Localization,
Responsibility, Hospitality, Standardization, Digitalization Waz Infrastructure




PorthIio C. Excitement: C3 A Pro in a Day

Theme > P —

Excitement

C3) A Pro in a Day )—.-

B ¢ o X v o PN a ' o v
EXTREME SPORT N / Training with Pro ZmE/L’U']?Uﬂ']?LWf!‘UU\“LﬁWU?WLl/uff’mﬂ']ﬁlﬂQuLﬁuﬂUEJJL“UE/’J&U'My

Into the Field Ingng152iINgsueTUNW
NFaNANTIUNIMIEANENINTWNEazIn 13

A PRO IN A DAY

nsvaadEuTi e winviaaie AU uas wanAuANEN NS NN EA AT
eunanssuMEuasN TN TUN e '«mqmn')ﬁiuﬁumwummwmnwms/
?wmmunnm"lmamﬁﬂfwﬁum?mgmn Uantaee ludaszantadnniagd

=

WuyswnielaeinInenmaninisnn

Energy Boosting lgsutszniuamsinaiuy
LETUASINAIIUBINBNTIVAITIINE




Portfolio C.

Portfolio >

' Theme > .

[

Excitement: C3 A Pro in a Day

Excitement

C3) A Pro in a Day

-

EXTREME SPORT- A¥niinme

1. HaBudviaafien
(Name of Products)

A Proin A Day

2. Insea¥reuasnsgu
whuune (Target Group
Structure)

fnviaafienAuLREn
75N (MNiwA 3905 LGBTQ+)
o nguiNau

3. ANWUZYATNNINW
aasngaiilmane .
(Target Persona) .

Persona 7. Sport Fan-based

Persona 2. Digital Generation who Explore the Other World
Persona 3. Young Successor who Seek the Meaningful
Destination

4. WIAREFNESSA

WALNAAANLEILNTR TUALLEY Lazsau

5. uwalifuuainis

e Transformation Retreat (Sport)

6. AnATinviaaen a5y |«

Uszaunisalfileings Iussqitlhwung

(Big Idea) ﬁyﬁaﬂa:&mnﬁmin'mmlﬁuqmﬁ']mﬂ yiaaiien (Trend) ¢ Indigenous Experiences (Value for Tourist) o NNTWAILNANENINLAZINEET N8
TNRENIEAUANITOUUAZANUEILNT ¢ Destination Gamma o $Andass Uamddennnuinden
< vsURanssuviaaiiadlu 1 3u (1 Day Trip Journey) >
NaNg5u (Activities) unaanyanung (Destination Spots)
fanssu 1 Training with Pro UAEYInUNEIN9aITUINA
o vihfumsmsutis sawmnatia Bnsidu nsldguneal wazdsziliusmenesuduiugiteansy ﬁuﬁuuwmmﬂuﬁﬁumm
o Buas Nurnnuudunsaasanelaedninemeaninisivia FuRtumnnsfiad et uanis
fanssu 2 Energy Boosting (a1suaasianssumnudneuzaasiinfiEy) U MNTUALLATRIRY
o Fulszymuamnaiaiuy duaiiernuuiungsuassinie ARnusU
uastiunuINIg
fanssu 3 Into the Field UREYInUNEIN9aITUINA

v
& Ao

o fanssucihsamwedu isziggnia iy wisdiu@im, wiiudnseumalna, lnsfin, 3 Jamsa viuwuuwmmﬂuﬁﬁwmm
o MangsuvmedAnanineaniauazanla Audu wiu Skydive numsnmmmsumu‘ian aaduns, Zipline AuRTiunuIN s REE LNy
ganannatiuiie
7. funindluunvas UNAIE9TUIN AN BN i 1A mauLuas fdninenmansnisiin  |dnlnwuinig
(Localized Assets)
8. gifidaulidaude WAINENSE F0UANEN NANTINAIARN 9 HWLSn1saWnsuAZIAT gAY gWusnslsausy glWiiumuinis uazfvlunui
(Stakeholders)

9. N15 Shape Supply

[Localization] Signature Excitement Activity a5 sfanssuiilddsslaiannninennsassuang e limunzaufuusuniuiiuasituiifgasatinieaiien sfeszaunsaludanivl aunaunu uasfime
[Standardization] Development Infrastructure For Excitement Activity nsWaitntasaseiuguiasasfunmsyiifanssy i anudaassieiseatulununasguwasazianssy dusiu
e - unagudiayauuimnenis Shape Supply imunalalidayaliluuni 3.3 Fa¢ uumnnig Shape Supply nswamngisznaunaunisuaznArsatnelugnannssuriauiien Mnsaungueaus Localization,

Responsibility, Hospitality, Standardization, Digitalization Was Infrastructure




PorthIio C. Excitement: C4 Prestige’s Day

Excitement

o — —.-( C4) Prestige’s Day )

EXCLUSIVE JOURNEY

Theme >

-

.

Exclusive Voyage \AUNNEISIUNAINBNTEI INAIAENUASUNAIIAVUIENAN AIEWIMUEVZNGT WeAanIzdmSuAL1ATY

PRESTIGE’S DAY

Do imn o e .. < e an S
NIsVIaNNEINUaLUs T AUNITUTINAY 1nTaTad0n duianiuaua1aula lunuadans
YANNITUFNIT USTLINIA UASIDTINADAINARANITIAUNN FTIUN 1978ty
LALAUAIINEIY UAZFNTANASNAINUNGIIINUAINUNLE

Y ” ) Personalized Shopping uas
. Exclusive 5-6 Stars Residence

o
|

Exclusive Retreat N1AN951 Retreat Wnrauntemaz1y " o 3 . Exclusive Diping FULFENIUBIMISGANGULLEILA
vinaL Treatment twalsis19n e laigiavde L. S B 3 USAgAUMAIALAIILUIAIATN




PorthIio C. Excitement: C4 Prestige’s Day

Portfolio >

' Theme > '

[ g —_—=

Excitement

—{

C4) Prestige’s Day )

o o

EXCLUSIVE JOURNEY - Audnisviaaiieniiluagluaniudi isusssunlainediu

1. Hadudviaafien
(Name of Products)

Prestige’s Day 2. lnsea¥reuasnsgu 75N (MnuwA 3905 LGBTQ+)
wlwune (Target Group nEuau
Structure) o NauUATAUATIUALEEITE

o nauiinvieafieansaudndiaes

3. ANMMUZYARNAIN
aasngaiilmaneg
(Target Persona)

Persona 3 Young Successor who Seek the Meaningful
Destination

e Persona 4. Relax, Refresh, Rejuvenate Person

e Persona 8. Pensioner with the Dream Destination

o diinlseusuvgniouusmsgaiiiay wtlaszau

4. WIAREFNESSA nnawidude Aadszaumsaliawmida |5, wuslduuaans e Luxury Experience 6. puATiinvinafiealidu [« IAFudszaunsaliifiviy wiatainin (Experience Beyond limits)
(Big Idea) AU @A wazilanan yiadqinen (Trend) e Destination Gamma (Value for Tourist) . iﬁiEUﬂ'smwwhﬁﬁ@mﬁ'} (Meaningful Travel)
e Nature Prescription
~a 3 - ;
< n3Unanssuviaaiialu 1 9 (1 Day Trip Journey) >
NaNg5U (Activities) unaanyaning (Destination Spots)
flangsu 1 Exclusive Voyage o UVAWIALTEINIIBIILANRA
+ fanssuiunedmaunamiauielndifauauaavunendn Mewinuzgang Wiy Gaead, soaytu, |« q/iﬁmﬁummamufia
wdnatinasdiusanianusnissziufiamiardiessunanmg enaiugasia g o uditiunuinig
nangsa 2 Exclusive Retreat i » «  WAnARuS NSNSt NugUN W wazANNY
¢ N394 Retreat Wnelaunawazla vival Treatment iWalianannelagiaue Rejuvenation o aonuiBEnedunsiARuYEun W tazAmn
fiangsu 3 Exclusive Dining FULsTnuamsgaguULdILGN o XU WNIUAZIATIRUNG
o vy pafaensifiEssAlaenanTTauMse Tngauiiasiu o Nuwiiunuinievg
Exclusive Party Un3#fu Celebrity WiaAuswuasiastiu o Tsousu uazdandnng
fangsu 4 Personalized Shopping o Tsausu LLaﬁﬁaﬁ(‘ﬂ‘Wg
(GENEEGEE) + 1 Butler gahedusmgualifuuninindszaunsalnisfalthnuanuray o YNETINEUA ViFRgsNAFUAUNUY
flangsu 5 Exclusive 5-6 Stars Residence o Tsousu uazBandnng

7. funsndluunas {39u3% uaz3anin 56 AN NIWENNTEITUAA IngAuTiasiiu NARAUTNNU Aatlufinstiu

(Localized Assets)

8. flldulidude Destination Management Company glusnsfinn LT RETIGN glusmssunstintin - | glusnsiuawns uaziesasiu
(Stakeholders) (DMCs) Wuwuqmmw WAZAILNNU

9. N9 Shape Supply

*  [Localization] Signature Excitement Activity a51aianssuiildfilszlemiannminennsessunng vidalipmunzaniuduninfuaniiuiineaeasatinvianiien aieszaunsaiudanl synauiu uasime
*  [Standardization] Development Infrastructyre For Excitement Activity N1sWaILNIASIaSsRug1uiNasaiun1sviianssy wiu anulaanderisaatulumunnnsgiuvausazgianssy Wusu
wneie) - unagUdfayauuim1anns Shape Supply Tiaviualsilvdiagaliluunii 3.3 Gas wuamnans Shape Supply mMswaEsznaunaunsuaznArsatelugnavnssuviaaiien rsaunquetaus Localization, Responsibility,

Hospitality, Standardization, Digitalization W& Infrastructure




Product Themes in

IMMERSIVE
STORY




Product Themes in 4 Portfolios Sudusimsroviioous:o1U 2567-2568

mws:)Umsﬁcma'Ue‘iummsriamﬁaa?uwa%IWéTaUs 01U 2567-2568 uuvilu 4 ndundan Ao ndu Healthy Life Expectancy,
ndu Learn Life Long, ngu Excitement ua:nau Immersive Story laguda:nguus:Nnouddy Product ngua: 4 Themes Asounqu
ucmruUs Tosld AduWuSTUAULUSTUUINSUGLA: YUUDYDINNALASDUNYS:OU Guru aod

Healthy Life
Expectancy

BOND OF
FELLOWSHIP
SOUND OF
YOUR MIND
EXPLORE
THE STAMINA
ROMANTIC
RETREAT

)
)
)
)

PRODUCT THEMES

"4 PORTFOLIOS

Learn Life Long

@ BE THAI, BE TRIBE

POWER OF
DISCOVERY

CO-CREATE
WITH ARTISAN

LOST IN
THE NATURE

)
)
)
)

Excitement

FEARLESS SEEKER

()
G

Nt

SURVIVAL JOURNEY
WITH LOCAL CHEF

@ A PRO IN A DAY
@ PRESTIGE'S DAY

_/

N

Immersive Story

@ TURN BACK TIME>
@ MAGICAL EVENING>

@ A FAITH JOURNEY>

@ WANDERLUST

AFTER FILMS




PorthIio D. Immersive Story: D1 Turn Back Time

Immersive Story

Theme >

o D) TunBack Time  )}=—e- —c

TRAVEL IN TIME

Nostalgic Activities LU NFUFNNIEEDUEAFILLNILN ViBdIaIN g UkuLNIRAUN AN unaL lans

TURN BACK TIME

n7?7}'@«%9ﬁ@:ﬁ'\vmml?:ﬁun')?m’mmqﬂ/ua:ﬁau%mmumnmﬁu‘ﬁuﬁmmo £
n1savaINdulugIuviivuasss SR ans '3’mluﬁﬁ;yuaﬁﬁﬁmiuaﬁm 1inviagan
NNLWA szfj’m:”lﬁﬁm"’nﬁﬁﬁi’umuﬁné’umﬂ%?mSnﬂ?aaﬁvozﬁuﬁﬂﬁﬁ"lufanﬁniu

¥

aavli1as luaan 1y mMuavsauay asaulusin

~~c gy P

| Aj-llil T

Nostalgic Destination: Tuan uinauignias wlseaunizaldauiuauluasmn

65



PorthIio D. Immersive Story: D1 Turn Back Time

Portfolio >

' Theme > . ..C

D1) Turn Back Time

)—e

Immersive Story

a ' a4 A P o P P a
TRAVEL IN TIME - msiaunaviasiieanduiuain ngnihaunfasFauiiuiEasnuamsitunis

1. Fadunviaaien Turn Back Time

(Name of Products)

2. Tassa¥uasngu
wlwiane (Target Group
Structure)

o A0 (ninA s9ude LGBTQ+)
o nNguiau
» nquAsauni (gnidn, ggeie)

o niuiinviaaiemiaudndiaes

3. AnBUYAINNIN
apdnguiilmune
(Target Persona)

Persona 1. Mature Professional with Life-Learning Purpose
Persona 5. Explore & Learn Together to Increase the Relationship
Persona 8. Pensioner with the Dream Destination

4. WWIARES19ATTA dszaunsalinsnusdinliluFassafinn

5. uualtiuaaenig

* Nostalgia Journey 6. AauAninviaanea lidu

Wiszaunisalanuguannnisiétus Immersive 31nn1sdudiaiEass

(Big Idea) HaundulUiTudumiiassifmansh  |viaadien (Trend) e Festival Village (Value for Tourist) UBINUT AL
NTIANIA o SANAUNISEITITANA
« nezdumnuduiug uazdilansagsufiuuasrunatatsene
(Generational Empathy)
< asfilsznaudanssuviaadien >

unganyAnUe (Destination Spots)

asAlsznaulumynnang (Elements)

fanssuRIating (Activity)

o aouimalssRmaniiin Jusuaausng 9 (Original Destination)
Rt awmuﬂiuqmmam

. ﬁmuwnﬁﬁ’m‘uum (VManrnade Destination)

o annilmanssugurusuay uazd e

o ADURNNSANEUN

o genatiunuims

o Fupmnsuasieiasiy

a3AUsznau 1

Nostalglc Destmatlon an'\u‘w

. amuwmammﬂnimamﬂﬂ?uaum?maamm’wﬂuamm WJWLUULLMﬂd
AL Tummamumq 9 (Original Destination) wiaamuwamwum
Tyl (Manmade Destination)

asAlsznau 2

Nostalgic Activities: uuamafianssy .

o winadauga: \dunmsmuunumiiaduiaassa mufEnluadn

o vinsaa: Beufinnvassininuassuinuil gy e visaundsyiag
WM TaILessang ) GaeAuniag liune (Routing) ign
aaﬂLmumLwaiﬁ“léﬂ,ﬂaumﬁﬂ?“a‘umemﬂaunaﬂuammiﬂmﬂunm
f9fin faehaaiu uafimuamaa angneulsEIRaeg, Tinsenu
Tusau, Favneena, dandeu, sash i

o aaddifinluasia: limuamsiuiu visaiuinenandaugn aaddu
Aanggulusia wiu vnnifiu

flanssusatne

O wuneld “diaedladn ‘

O imsfianssuusivning WiAumsnnitluse

O aiilasdensiissndh $0319 vuMAR e

o Adagu fusemavas uaznuamssiusn willaulsiauain

7. fundneluunas Usziwal TauassuLasNsaziaunutin

(Localized Assets)

nsusINElsraniu

utloyan

U

anngiitszinAuazitain

8. gfidulidanudn gsznaunisunasiagiien

(Stakeholders)

R
Hatadelugmuu
ot |

" = R m
fusznaugsnaguuuiiniendas wu awde
Fa ATausAINTe

gsznaugsiaanmsiaiy

- L v A
23ANTITUNATAsAIUNANNL

9. N19 Shape Supply
mum‘um Nﬂ?”naumﬂuﬁﬂ Fruanmng)

[Localization] Wisdom Explorer Auvnuazianisaonuil MiaaiEesiFassnagamnauiuianssy Immersive wiazgu WithilanaluneuazsasanuazainassAguivsaisnsifesdas duiudiuFasnudiu §usznauns wiu

VNP - uwaiﬂmaual,m’;mmi Shape Supply wwumlﬁimmaualﬂuww 3.3 LiP’N WUINNNNNT Shape Supply mawﬁumNﬂivnamaummavmmmamﬂluamﬂmﬂisuwaqmm WﬂiaumaumaLLm Localization, Responsibility,
Hospitality, Standardization, Digitalization W& Infrastructure




PorthIio D. Immersive Story: D2 Magical Evening

Immersive Story

Theme >

o= —.'( D2) Magical Evening )—.-

ACTIVATED PLACE

- it
PR et P
LR L - OO NN

Destination Landmarks with Festive at Night: UanaauanANvaNe anuiiviauiieatanssing g Didn1s9asu Event ua & 188 enupAy

MAGICAL EVENING

1 d’ o v o d’ v %4 o ta s = o’ =
viawnEeuiy gaasassa inssaulilududauudiaiivaadaslugiuaauy
HUNANIA WAN § EENTgneuiBsdu aTInI1

13 3

1 ¥ 1 1
A lugNududa s

Local Activities: Nanssuamngisznaunisyiasnulugiu




PorthIio D. Immersive Story: D2 Magical Evening

Portfolio >

' Theme > .

o=

—(

D2) Magical Evening

e

Immersive Story

) 1% ) 9 ' v, q
ACTIVATED PLACE - N1991a4iigninANamANIasIna a319a95m wﬂqnmmﬁnnn'ummu faEl e & 1dee Light & Sound

1. FauAviaaiien
(Name of Products)

Magical Evening

2. Tassadreuasngu
wWhwane (Target Group
Structure)

3. AnWUYARNNIN
aasnguilmung
(Target Persona)

5N (nnine 53ute LGBTQ+)
o nNguiau
 nguAsauAd (gnidn, gniesu, ggele)

* Persona 2. Digital Generation who Explore the Other World

* Persona 3. Young Successor who Seek the Meaningful Destination
* Persona 5. Explore & Learn Together To Increase the Relationship
* Persona 8. Pensioner with the Dream Destination
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PorthIio D. Immersive Story: D3 A Faith Journey
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PorthIio D. Immersive Story: D3 A Faith Journey
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PorthIio D. Immersive Story: D4 Wanderlust After Films

MOVIE CHECKED IN

“‘.N

H Immersive Story
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PorthIio D. Immersive Story: D4 Wanderlust After Films
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Leverage Thai Soft Power in Tourism Product Development

PORTFOLIO
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THEME STAMINA A PRO IN A DAY
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PERSONA

Persona 1 Mature
Professional with Life-learning
Purpose

Persona 3. Young Successor
who Seek the Meaningful
Destination

Persona 4. Relax, Refresh,
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Persona 7. Sport Fan-based

Persona 2. Digital Generation
who Explore the Other World
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Together to Increase the
Relationship
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the Dream Destination

Persona 5. Explore & Learn
Together to Increase the
Relationship
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Persona 2 Explore the Other World
Persona 5 Explore & learn together
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Persona 3 Meaningful Destination
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THEME — B o -, THEME
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(WORLD PROTECTOR) (PHYSICAL WELLNESS)
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TOURISM MARKET SYSTEM CHANGE

Update Disrupted By Digital Revolution : New Conditions For Travel Product Development
Consumer
Expectation
Exchange Expand to
Good Deal

Larger Market

TRAVEL

TRAVEL
M
TOURIST AGENT BUSINESS

« Direct To Destination and Travel v
Service

+  On Demand - Personalize
(My Time, My Place, Flexible)

+  Meta Travel
(Realtime info, Preview Trip K30
Recall Memory riutnalulad 1wsu
Google Street Map, Earth, 3D
Simulation ua: Social Media)

« Be Digital Visible and
Search-able

+ Quick Respond to
inquiry / Provide
instant facts

« Networking in
Cluster to share
resources and
combine services

+  Become Platform of variety
+  Compete with Big Data
+  Provide Warrantee
(Risk Management for tourist)
+  Automate Self Service
(lower transaction cost)

Transaction Transparency
& ON-DEMAND Travel Services
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SHAPE SUPPLY FOR MEANINGFUL TOURISM

Zovtuns SHAPE SUPPLY chidumsiu 4 13ov Tdun 1. Digitalization 2. Responsibility 3. Hospitality 4. Localization
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+ STRATEGIC PRODUCT DEVELOPMENT
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TRAVEL BUSINESS TRAVEL AGENT
7. [Digitalization] Be Digital Visible and Searchable 10. [Digitalization] Become a Platform of Variety
8. [Digitalization] Quick Response to Inquiry/ Provide Instant Facts 1. [Digitalization] Compete by Big Data
9. [Localization] Networking in Cluster to Share Resources and 12. [Digitalization] Automate Self-Service (Lower Transaction Cost)

Combine Service
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