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NEAUNITEUNUSEMARLTIRTUIDIEEEY

@ Tourism Nation Promotion Basic Plan 2023-2025 (JTA)

uleuny 2025 1. #3199avangUanenianisvisaiiendsdy
2. Wuyn1svisaiigrvnda
3. NTEAUYIRANETENINNNANTIARINY

wWavsnevan: LN unviaaiigI9e19898u 100 wis Tapatneias 50 wiie lasusasnuuInsgIuena
2. iwAlddreadesadudauiu ¥200,000 saay
1 4
3. daasulviinvisaieaindrsdulugiinie et 2 Auvuly

nagnd  Smart Tourism 14 Al, Big Data uaziasesileddiausuussuszaunsalnsiiums
Green Tourism duafunsifunsiiiufinsrodaindenuazannanszyurosssuvi
Cultural Immersion atuayunsildiusaninusssuriesiu nulliofosiy,ewnsiuies, Tovang
UIANTUTTTY
Inclusive Tourism duaSunsvieaiiodfiinfedmiugasens, §ims uazngy LGBTQ

Lqumué‘i’aﬁuﬁluﬂ Inbound Strategy FY2023-2025 (JETRO), Overtourism Management Measures (MLIT),
Sustainable Tourism Certification Support (JES)

a3ULeun1ulgUIgLaTIANIUATUNN SR BgEY (JTA)

* 2022 - Japan Tourism Agency 33iuazdnvhuwIMELE UM e TlendaEy

* 2023 - Wafuwinng Sustainable Tourism Guidelines 919t 8un19s

* el 2023 - EulasmstidesiiufiossusiAuasuun Wy Yakushima, Kamikatsu

o Uaed 2023 - vwenseusuazliiUinvungUsEneumsYszing

* 2024 - duaSupsmnuliuAgUszneunsuazdaaslviinsainsvesiunsiusewnsguaIng 1wy GSTC
* 2025 - veegilomdn iU Kyoto ufivienilendeinuss uasinmunanssnuiuwandounas sy

WHUIY NagNS Wleunedadu duq Green Growth Strategy uifmﬂiﬁmwé’muazmmLLasqmaWﬂiﬁmm%waus‘ﬁ
(METI) , SDGs Guideline LLumeeiaLa%mqiﬁaé"a@‘umuLﬂﬁwmamiﬁmmﬁﬁﬁu (COJ), Regulatory Reform 115
ftanifiodfillassairsiiugiudsdu (MLIT) , Carbon Neutral Incentives wnasnisgslaiUAsusuganundunans
M9ATSUBY (MOE) Wy Ruatiuayuwazanns

fisn https://www.jetro.go.jp/en/invest/attractive_sectors/tourism/government_initiatives.html,
https://www.mlit.go.jp/kankocho/en/index.html, https://www.gstc.org/ https.//www.meti.co.jp/enslish/policy/energy _environment
JTA) : Tne Japan Tourism Agency

JETRO) : 1ng Japan External Trade Organization

MLIT) : 1 Ministry of Land, Infrastructure, Transport and Tourism

JES) : Ima Japan Ecotourism Society

METI) : 1m8 Ministry of Economy, Trade and Industry

C0J) : Ine Council for Overseas Promotion of Japanese Tourism amwamﬁnﬂﬁu
(MOE) : Tne Ministry of the Environment

~ o~ o~ o~ o~ —~
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> Judnwdnnu World Expo $1uau 3 ade @nenlud a.e. 1990, 2005,
2025) lag World Expo 2025 Osaka, Kansai 3in1sasnulaseaiiaiugiu
vhgline Wy veedumssalléfiuans Chuo Line Tudamzguisdus
(Yumeshima) @319a01% Yumeshima Station Waldnuiieunsian 2025,
- USuusaneeiau Bayshore Route flavwudouniy, fUSns shuttle bus
uazidumsiiiwainaaniivdn iU Osaka Station, Namba waz Kansai
Airport TUfufidady, Cashless system, S¥UUATA9IATITIY

n15ld Al atduayunisviaaiieadaases (Smart Tourism)

*  Tafwa: 19 Al chatbot vanenwilvideyaaniuiiviesied, Madums, Aanssuwuusealnliiuweundadu/
AugUSMIUNYieuied (TMG & JNTO)

*  Temin: 19 Al Tunisuusihfruemsuasianssulndaniinssmuanuaulaannginssuly (Osaka Metro
& OCTB)

* fgale: 19 Al Tiesgianuiesauaznginssuly lunmsuugdiduniudansisae sseziauazanliany
WatgIwIUd U TNk Ealvy vinidesrnunedanseualeviaaiiey (KCTA & Navitime)

* gonlnla: 19 Al wugihAnssuvisaiiggeninlanuuamsyana 1INNITHATIZREAINDINIALUULSEA NI
a A o a P N Y 1w a
woAnssuANaulaiowusihAanssumuanineIne - lneiiunhsedlaun FUluls, Wenlug dwlng
(HTO & ReelMind Inc.)

=> lvimuaduayy Japan Youth Summit IngLiunseseseIBUUIUIIR
nnvhlanlidudiiluenanidandnuusilaniunaziinusssuriuns
tiauelassmsiiedinnlunisudletlymseiulanegiadieassd asannu
LU?{EJuLLUaaL%qmﬂﬁﬂﬂghﬂmmaLﬁammé’aﬁu SDGs

JSTS-D wmsgrunimunTuiedasunisvisaiieadidunelulsemagdu
Wudufruisnisvesiendidudunseadionawkulseiiunani1sinnig
Wz USUng U

fisn https://www.meti.go.jo/english/report/index_whitepaper.html, Home | Japan Youth Summit, Any Wear, Anywhere,
https://newsonjapan.com/article/145250.php https://mpost.io/mawari-forms-major-partnerships-to-create-digital-entertainment-city-
featuring-lifelike-3d-ai-avatars

(TMG & JNTO) : Ity Tokyo Metropolitan Government wag Japan National Tourism Organization
(Osaka Metro & OCTB) : Ine Osaka Metro wag Osaka Convention & Tourism Bureau

(KCTA & Navitime Japan) : T Kyoto City Tourism Association ag USEnionau Navitime
(HTO& ReelMind Inc.) : Ing) Hokkaido Tourism Organization wag uSEvionau ReelMind Inc.
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5 Days Urtil the Autumn Sexsion
et 3 |Fri| - Nov 9 [Sun|

LASBILBNYINTUAINULDDAVDY
anuiviennensendoyludiasiedln

45imp e Steps

Any Wear, Anywhere

D déb E-’ a v 1 & v o o w1 d'
ok 6 Ys  USmshiwderdnsutinviaanen
ALESNNTVIDUNE 0819898 U

4 T— ”
m»» ANNIINNAUNTE WazanUaReA1suUDU

Green Destination 2024
1.Shodoshima Islandn L&u14
INTLIUTOULNE TUAIUNENON 19
WU UIEY

2. Kamaishi City Wusgnv@gundl

Warduniamun

AIEVIDLTIEIYUTY WAL LEUN -
. . 338519 410 Alawaslu
Wulkazenn tgszuunavialy X L
L TUT 3 9NUIULIAYIF
n13dnn1sEnTiaaen

Tusenlnla

¥ 2025 Tunavesnswanegndiduiinaunauials Sanusssy wagnsdl
dusiuveagury wanafalzelngd lesteuwa liudszaunisalfiady
anzd  vssemasTelng ougingiasgnasiasfonuials
afunelaligumilagliviharedaunndon 1snsssumuay fausssu
fadu ey nslifuithug Tsadoudnfieadanuelminnaufasdld
Jamsssunavidesluda duafunsiunauuldladaundonuay fansss
Wiy iuwivselddnseulunisvuaufaly duasuasegianyuieuly
it sasfansvinfannssudindeumatsiurmthu nuuulesand

lnaiwmAnafavsiglagd lasteuua Javn 3 Y
Jau 3 g9 1. Tuldud (18 w.e.-25 w.a)
2.50u (1-31 a.a) 3. Tuld9e B3 a.a-9 w.e.)

T Ud8nne1880“The Sea and the Mountains,
the Land and People”

Al Avatar 3D (Namba)

US®N Mawari, Nankai Electric Railway,
Meta Osaka L@z e-Stadium
VeaesasveIsandnldaufiaandsal
wazAugNMIAMaNYadiles Namba Tuinou
nuAWE 2025 LilelrAuugtnsAuNIg
STUDIMTNIDNANTTUIBLAAINALANDUAY
Avatar KulnsAnvidens/ wiu AR

“Hope Tourism” (1/4-30/6,2026)
Fukushima “ﬁuﬁl,l,mﬂflsﬂuvj”

Fukushima Revitalization Information Portal

Auleddnaueanuuniinisiuyieasng
AUt AkaE AU Tl UN SRS

Y

wisnsalusuAulmkes SedRtades

s https://www.meti.go.jp/english/report/index_whitepaper.html, Home | Japan Youth Summit, Any Wear, Anywhere,
https://newsonjapan.com/article/145250.php https://mpost.io/mawari-forms-major-partnerships-to-create-digital-entertainment-city-

featuring-lifelike-3d-ai-avatars/
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- THRIVE 2030

3

Wnane 1.9e1enanauazavuneuaienig
2 WulATIEFIINNZIY WAILNYUYULAZLTINY
3.5quslesendnannasguasnaenvulunislddayaidedn

* U 2021-2022 : mvuaddeviaduazidming > 1anseugnsaansssevetad 2030 > Andinisldineves
Unvieaiedn 230 Wuduneaans > wunsiunwdsaniunisal COVID-19

* U 2022-2024 Recovery Phase > Huylasugiavieanegsyivnouladn > duasunmvienniedlulszing
> AFEUANUNTDUATULTIURALTIND

* T 2024 MmsUinwmisesyaulszing > Austrade In3sndeU drsraiudeyaaininusuiva > Suils
iUsznaunsuazyuay >lddeuasaniuuwnuszer Consolidation

A
Y
* T 2025-2027 Consolidation Phase > ¥gngna1anslulssinaLaysieUsena > amuninduniiuag
avngUaenislugiinig > Wainveussnuwagsyuugshaliviuade

q

* U 2028-2030 Acceleration Phase > isamsidiulamewmalulaguazuinnssy > asuanudiduuas
ANuasatuMtusEAulan > Ye1ENaNTENURIUINGYNIUTIUTEINA

ATUEUNUTEUIELAZ IR UANUNN SR gL 898U (TA)

* Y 2022-2023 ﬁuﬂﬁﬁmﬂauaﬁ@uusﬁm (Parks Australia), Federal Sustainable Development Strategy
(DCCEEW), SDGs Implementation (DFAT/PM&C), Sustainable Tourism Framework (TA), Eco-
accommodation  Promotion - fimsdniisndeunazeusuguszneunislusginaqiledaadunslindsny
NYUIEY, aﬁuayuﬁﬁﬂwﬁmmwuuﬁﬂu Queensland & Victoria, Indigenous & Cultural Engagement
Fouloainmsssuerueiiulu Amhem Land & Kimberley -Insdnfanssusufugsmusiesduiiioduaiunis
Bousluusunviesdiv, Green Investment Strategy in ASEAN awuiidenuaziasugionsuiou (Gguianans)

T 2024 Carbon Footprint Reduction dda3un1siiumsansuaus sawelagaenistu (DOT / Airlines)

e 2025 Al uae Big Data U3nsdnn1snsvieaiien imiwﬁwqﬁﬂﬁmﬁfﬂﬁauﬁm, National Circular
Economy Roadmap unugnsansssaumafiyaUasuszuuasugialiduwuunyuieu
(CSIRO/DCCEEW) msld¥anvsuiisugnamnssuussqsnsi 01m3 e, Climate Resilience Tourism
Zones Myuafiuiiviea s fidunuuiiofefich (Mhsnusunsvieadien/ $9), Sustainable Events
Accreditation 3u53UUSUSes Event Midufinsiudeuinden (Mihamusnunisvieadien / Events Council)

fiun: Ecotourism Australia:Climate Action Australian, Sustainability Framework, Strive 4 Sustainability Scorecard, Tourism Tribe — Al Turning Point
(Parks Australia) : lng @NgULVIYI

(DCCEEW) : lpe Department of Climate Change, Energy, the Environment and Water

(DFAT/PM&C) : Tmel Department of Foreign Affairs and Trade waz Department of the Prime Minister and Cabinet

(TA) : e Tourism Australia

(DOT) : Ine Department of Transport

(CSIRO) : Ima Commonwealth Scientific and Industrial Research Organization
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*  Australian Tourism Exchange (ATE) Liladau3aiuy, May 2025 3a91uuaniduauaziasanginavies el
gnuetoaainsiiy

*  Sustainable Tourism Toolkit fledmiugsRavieniielussansds ietelviddunumuuuyfuan
Ioaudmiunadugsivieadleauuuddu wu matanimdsnu ¥ wazvends, nsguadaiindeuuasguy,
nsdeansnmdsBuiugni

*  uuumsUsziiunuesesiUsznaunsHy Strive 4 Sustainability Scorecard La3osiioriegsAaviondien
Uszifiurddulasiaseiunnudsdulu ¢ fumdn leun msusmsinnisednedsdu, nansenusiodauindon
NANsENUNLATYERaLArdsa, nansenumMeiansssa Meligshadilagaudauazedinasuiuuss e
lugnssusessnumudsdulueuan 19U Ecotourism Australia w3 EarthCheck lsfegnsiiuszansamn

o \Wetemmamsdusennnsgiusuvieniieadstiu 1wy Ecotourism Australia, EarthCheck, 3uvistaanenis
Boufuazinioumnundouruifleineusuuaziisndovseular Walendliiuszneunisuanivdey
UszaumsaluaziSoudannsdifinueds iesnsduanuindeienaznaduiinsdedsuanden

1A5INSRUTIEMFRLNEUSUUTINEN U9 undaiaaiied USnstiamusnm

TsunsuRuatvayuiadunulidmsulasnisusulsslassadsiiugiuegsdidu wazlasanssidusnge e
ATUALUAURENELAENSTRIUNGINAAMTUIRIYININITVI0LUDTIU NTNAINATUNITYIBUTIEIRENEIEY Lite
duasuinusssuwazasienglaliiugusu sud n1svinsrainviosnetesuasau

Tourism Tribe Al Toolkit, Queensland
lasin1seusHEUsEnaunsiitaily Al lju ChatGPT, Canva Magic Studio lumsyigairailomusydunusling
naulmang annislanineans Inisldnussslugsfavioaietyuvu wagfiniuu Eco-lodge

7w : duledinnanisves Austrade: Sustainable Tourism Toolkit — Austrade kag S189IUNTOUAIMUTIBULKIUF
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Signature Experiences Uluru Aanssuvieafieniiuay
Lwa‘mwmwau Uluru leiduiiaimusssuezueiunay
ﬁﬁsmmamqaﬂmuavmau whuauluendnaives
anuiiuaystidusuvesyuvuYiosiu Soluitui
Uluru-Kata Tjuta National Park Sadunsanianyig
55T IRNAL TAIUGTT FoulorTausssuresn)
Anangu Jududvesnaiy Wy Ussaunisaiiues
naeIEAngnsexda Ulury LAYSUENINY1IOZUS
yugesY (Huon Valley) WioufleaBainyns U, NMSUANILEAS & LHYY 818MARIUIUYBIHT Anangu

Strive 4 Sustainability Scorecard A3l
Uszidiulewiuiilinmsiuingsivegly
seaulpvesaudsiu

s
Strive 4 Sustainability Scorecard

(farm-to-table), BouvuaiuneUda  Tsesau
vueuialunes ﬁq@mﬁﬂﬁBQLﬁaaﬁauh . : Wintjiri Wiru After Dark
THUFTTULAL DI TATUAYUNTAUN LAY
fwnuuudufinsrodandou

.Ayérs—Reék Resort

Eco Drone Monitoring : Flinders Ranges llasusiuiunisly
Al Tun9iasiginnagioUseiduNaN TENUANARONIN
tnviesiied aduayunisdansnuiieysnuuuusalngd

Experiences

=> @uynaautszaulan (Larapinta Trail, Bay of Fires Walk)

=> InAvusiezueidulndeyatiieilagamelununnininudAgnainusssy (Ulury, Kakadu, Arnhem Land)
nsvuauayulng, WisemuRaUsuazaun3

“Beyond the Bucket List” simundumaiudndedn qun Seuissuuinaludimisu (Tarkine) iuupugyves
Tourism Tasmania \JugavngUaten1adasssuyd Weinusss Wuanusiuliessninninenturiodiuuae
yUNUles Palawa HlndduliuasAinnuuudigu

SmartGuide — Tasmania & Victoria Jwauwaatuinied 19 Al Tun1sUuSuiiomwas bHULAUN1ANANUEULIUD
ALY ATIEVNGANTIN > W@uBEUNY Low-Impact 1 Wl ausTsuenid Wenvunsueasuniin desessunaiy
MY IALLTBULINUTLUUNITIDIVDIVI DD Y

Visit Sunshine Coast - Trip CO2 Calculator
- LUV NIEY 1Y Al NBANUIIAIAISUBY WS aUVIILULLNAINTTULALLAUNITIAANANTENUFILINA DY

7w : duladnnanisves Austrade: Sustainable Tourism Toolkit — Austrade ¥ag $189IUNTOUAIUTIBULUYF

seuatuanysal
¥
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WANLUATUNTVIDNLTIBIYDIBRENIHEY (2024 — 2025)

qUUTT NILYULMDS/

518821980 wauey | ¥aean | Yesnnededsvan | agudinung
Taguszan link
US : Robert
ARl YULANEAATA Irwin
(localized creative  ome and YouTube, Instagram,  fnyipaifiss 130 d1umeaans GB: Nigella
executions) WB#S uy Grggy AUSUST  TIKTOK WEChat  nggnfi: ansgs,  (melu2®  Lawson
ANARNlEY  _ Chapterz 202 BIBRTE Ju, Budly,  saumswdnde  CN: Yosh Yu
TRTII Un #ComeAndSayGday yy, 5 Uszmaaﬂwzﬁ IN : Sara
mmmama’ium LAy #SeeAustralia  AMTNYDIUIINT  WASAIINTINAB) Tendulkar
lugaansiie JP : Abareru-
kun

AWFTUAIUINUVBY Walking on U 2022 -

SITUNAIUSTAWTY  a Dream 504 ' tinvieaie
wazUseaumsal  (Western AN9UR
syl Australia) E=ab =
Destination
NSW
encourages
> o Aussies to
a319nnanual o 4 ‘ .
a o ' a aa = UNNDILNYA Feel New’ in
Fadglnusiugiiloandl Feel New U 2022 -
oo o melulseine Sydney
PINYIN WNANIAAUAT  Sydney 2024 : :
o LAYHAINUTSLNA tourism
WAL IAIUSTIY

campaign via
Leo Burnett -
Campaign
Brief
©1994: Tourism Australia — suUsEasl 2024-2025

Tourism Research Australia — AMAATSRINSVIRLEN
WTTC - 5189UA5¥gNIN1 5109 7e

18R TUaENUSA
KenetiX Suowas IS :
eNeTIAS 1A59N15U T IUNARALIEO M
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Strategic Sustainability & Sector Transformation

CJ nslasunseaususzaulan

- Global Destination Sustainability Index 2024 &alus
fndudy 7 Yadlan (NANBUAU 10) Lazdusu 1 Ue9
LOLTILUTHN

! nMsWANNIAsgIiafieaddussaulan

=> STB aduayun1silafa GSTC Attraction Criteria
umsuausduseiulandmiuumamieaien

=> MICE Certification Framework Waiu1nsaususes MICE
33U SACEOS lein135usee GSTC

=> MICE Sustainability Playbook: @jﬁaﬂﬁﬁ’aém%’uamuﬁ
Fnnuludifionisananiuey
=> Decarbonisation Playbook: wuamtsaziaiasiiodmsy
gsRaviondisalunsandaesfinaizeunsyan (Mar2025)

- YYIUNNIOETIPUITUNUY T035UTod 1T TEAulan
2025 ($40 §1) - aseituiidmsunisvudwnsun Ground
Transport Area (GTA) WWessiafiu niouszuuqaiindud
AN1505095UTA T8y 2 anFauniu

a =

uﬂgﬁmwué"}ué’qgu: - Resource Sustainability Act 2019

Y v v

Fotsruldnsdanisvesdedifiussaniam wu vezemsuay
Bidnnsedind (NEA), Carbon Pricing Act 2018 LAiung
AISUBUAINNITUdREALIaUNTZAN (MSE), Green Mark S3UU
FUT9991ASIREIUTENTANA91U (BCA), Packaging Reporting
Framework :1eaudeyaussafasiuaziauausuan 47
SlaiAa (NEA), MICE Sustainability Certification n155Us09549)
mu‘dizsquLLasﬁmiﬂmi‘ﬁ'ﬁﬁLﬁumué’qgu (STB), Energy

Efficiency Act 5789745 IIWa 191U 19TUsEaNSA W (EMA)

World’s Best MICE City Campaign (Mar 2024)
Whwne: Wigdasuludilandendealusidu
emnelumsinauaneg , Iatenisly Legacy
Toolkit WUy FIRM (Frame Sdesiend, Ideate 5154,
Realise WNWi1Y, Measure Hansenu) WHLAKTAY
wuudsiu Tnesauiledu National Volunteer waz
Philanthropy Centre (NVPC) \eadeianssuiid
drusuiuyusulun1sdnnusieg

150 Silver Nova tuised1signaasu LNG dusn
YBILAUBTILUTTN anATuaILazLaie181InNe
SYUUNNTIANTVILAITEUUMILUUAYDR LU
finsrofuInae YuLRUNIUazIATioUr

Jurunissessunsi@ule tnen1sasne Terminal

5 flaunufuumnunAndd faunsasessuglasans
50 auausel Y81elen155895uie 70 auau e
nsldmelulagusendandsan Twdesnunyuieu
Lare1A1sile) WiuUsEAS AMmnIsiumaLdeuse
salwae Thomson-East Coast Line wag Cross
Island Line mMsenssiulszaunisaibazmudsdiu
ypsdenluslussase

salwiln Cross Island Line: 81815 0UADNLNE

CleanEnviro Summit Singapore (Jun 2024)
NEA - FIRM Framework, 1AHaN15anveshas
msueu duasumalulagtlefalasiasugia
MuEY a39AnuTImesEAuniiniaiiy
daindeu

fisn https://www.stb.gov.sg/, https://daily.sg/2025/04/marina-bay-cruise-centre-set-for-sd0m-expansion/, MICE Event Legacy Toolkit

STB : Singapore Tourism Board

SACEQS : Singapore Association of Convention and Exhibition Organizers and Suppliers ammﬁjﬁmmﬂswu Anssrns uazdudvesdenlus
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Formula 1 Singapore Grand Prix (Sep 2024)
Singapore GP Pte Ltd & STB

Wuung: ann1suassn1susueaanuwlesaseaulan,
MIRUNITIANITVYLLALNAIY, #5190INTTUAY
wnudliGeudiuimnssuazasndon

PARKROYAL COLLECTION Tu Marina Bay

Tsausuddedlananadenlus 19 Al lunsaumuuas-
gungll  LioasmdauAudes fimsdnaiuuus
N1 2,400 #u szuu SluAath-use chatbot Tidaya

AIINADY

Hotel G Singapore, Dhoby Ghaut
JrUUBRLUIRIANIITNGIY Lazudunauglininile

Tgnsalniiunueiade

Singapore Al Showcase N5TINAIVBIUNITY FAILT
uazgfuszneunsiu Al Welomaliwaniudsunmd
ieutsthilewfeuayuinnssy dail viesanausiand
(NLB) &sAlUS Nov 2025

TssagAsuitslvg Gardens by the Bay ldnalulagnimn

LAZLEEIWUU immersive N3aUsEUUUSERIANEI9NY

STB 921U Association of Singapore Attractions
dwallad Al uildlunisesisdeuaniuiivieniiely
donAdoIiuInsgIL GSTC AnudsBuszailan Wiy
lonanstoyafiuinas GSTC Tasanudl Gardens by
the Bay, Resorts World Sentosa, Marina Bay Sands
1Asun135uTee GSTC Tud 2023

s https://www.stb.gov.sg/, https://daily.sg/2025/04/marina-bay-cruise-centre-set-for-sd0m-expansion/, MICE Event Legacy Toolkit
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¥

Wugu

wANLUgY K-Tourism Global :uLﬂmmammmwmmmmwm 20 @1uAY 8n1599 Roadshow Tu 20 LiJ’eN“I/I’ﬂaﬂ
wu Seesn Inis Tauien Lwaﬂivmamwuﬁaﬁwmwaﬂwmmmﬂimumiwaqmmm’maLLUUENEJu m&fl,ml,mﬂm
SPECTRUM winnnanisvisaudiealval 8 2819 laun S waammmmﬂawu P iU’iENﬂ'l’iLﬂUV]’NW’iE]QJaWJLaEN E vene
MAINNTTU K-pop, K-drama C waammmummi TI‘ULVlﬂIuIaEJEJﬂi‘“@UUiﬂ’ﬁ R wmmmmammw U WwWagu
muaﬂﬁma M aswaﬂivam’rﬁmmmummmm

MuRsINgIHIRUUTT LAz iBaTed §eEu

*  Korea MICE Expo (JUN2025)

®  Seoul International Travel Mart (SEP 2025)

®  ESG ECO EXPO KOREA 2025 (SEP 2025)

L‘UE]SJIENN‘UiIﬂﬂ 3309 Uazn1AsEAuddy duasumalulagfilennaruinnssy ESG atiuayumsvyuisuninens
LLa“mmLUuﬂaNm\imsuau Imm‘nmmmmu ESG anvialan JuAgsNasnsUsEIme

ANGSEU

Jennie BLACKPINK umviauﬁﬂ'ﬂ@ua Korea Sustainable Tourism :
2025 \Undauiug “Absolutely in Projects Gt
SEOUL” \Joulesimusssa K-pop fun1s ~ >Green Tourism Zones By [ES
vieufleniiemans du K-pop wazinte Expansion (Mar 2025) w8 10w

. e e viouneBilen Winsses nisu ; il

Ssoul Uiy SMeriAnmEE [Uoy daaSunisifumsanasueu
Experience (Ruby Pop-up Store, Ruby > Eco-Stay Certification -
Pass, Wnunlwaienlas K-Culture, 14 Program (May 2024) {asuy .
winlulad AR/VR) fldauamelounu Susesivinidsilnmitesnsysy  Incheon Easy uaunainty
uay Visit Seoul w38 Seoul Pass ilesu UINTFIUAIINRDY NV L LRV Y
{n3 Ruby Pass WiedngauRanssuny > Sustainable Tourism Flesdureu HelEnviendi)

Education (July 2024) 9nausy

398 Jennie LWgUYU Pop-up Store &N LLauwmuﬁwaﬂamimﬂiuﬂa‘Uﬂﬁ G\"N‘U’@Lﬁm@u"tjauvlﬁaqﬂ%u

QR Code @¥auLAN LANTIIA WaLSUAND

N Fumsvisaieadigy 14 Al wugihidunaiiesdum
NEAYAN > K-Sustainable Routes (Feb Y =
_ o 9 & & e AR/VR 88ULIANT 389N13AUNS
L0 = 2025) sinudumviesieaiidu .
55UR TusIL wavaudidy  Inadesdnluli@ auesdiuan
lugayy STUUAIDINITANNET USNNT
> Cultural Heritage Integration N N \ =
Abe T yin SLOlYL (June 2025) duia3uiilonu NNIELUT WINTIBINaIVEY
TusIIHAIUAVIBUY Y AwLuULTealngd

wauLdey Free Eco-friendly Starbucks
Tumbler (KTO x Starbucks Korea) angla
Visit Korea Year 2023-2024 laguan
uwishslannsliiuinvieadieanen@i
wansnaUasn ﬁﬂ%’]‘ﬁﬁuiﬁﬂﬂﬁ L'ﬁ@
AaSUNITaANAIARNLAZNIVBNTBIEWY  Zero Plastic Tourism, Busan (Mar 2024) snvanldwana@mnuuuldy
Tunmdla ASaLAen

Eco Korea Campaign aiqLaﬁmmiviaqLﬁaué’aﬁummﬁumq
595UTIA WU Korea Dulle-gil auuauuwwnmmu Eco-Stay
Certification $auiladiu WWF uag Agoda Eco Deals Lwal‘wmmu
madenfiinuazionssufiuiinssedundouldiedu

ﬁuﬁ ttps://k-eco.or.kr/eng/

enuatuanysal
KenetiXs TR E A MU A A 517 ™
AL A lasansusziiunauazdfednsnisiuinmanualusemelne Used1d 2568 SAL-?
ulti % $.

L7
93




NEAUNITEUNUSEMARLTIRTUIDIEEEY LWNNE LA

A29814 1A59A15 Smart Tourism City Y291

MCT (Ministry of Culture, Sports and Tourism), Incheon Metropolitan City, KTO (Korea Tourism
Organization), MOIS (Ministry of the Interior and Safety), KT (Korea Telecom)

wnuwaissisafisasaaiedureu (Incheon Smart Tourism City)

* 92020 fguraussmadureuudostidedlasinis Smart Tourism City Eansusuiannlasadeiuguaig
Tum Songdo uawituiivinEaii

2021 finsethesanioruassruu ARAVR disduasuusyaunisaidnvieadien \Wasueundndy “Incheon
Smart Tour” W3auU3N15 Al Chatbot #agAIw¥N

* 2022 Waldszuu Smart Pass dmfumadhesnuuliduia 1eslesteyansvieaiisrtussuvaudaagiivin
T

* 2023 91852UU 10T (Internet of Things) wien1sdnnsmdsnuuazdwindon Suld Big Data Tins1ed
noAnssutinvieaisaiiouuseuinig

* U 2024-2025 simunlau Zero Carbon Travel Iagldndsnumyuisuuaseunivuglui ve1eu3ns Smart
Tourism giflosses wiauwssuauniougnisluiuuuuseivana

o Jlasfidnsnlasens Bureu (Incheon) - ianinsaaumausn, w1 (Daegu) - duey “Daegu Trip” WiBusEUY
JoesavaUauseuuazlnafavia, gieu (Suwon) - dlosUseRaansaild ARVR Tunsuudien, 39u3 (Jeonju) -
dlowsduenuwazTmusssinmg, 1was (Sejong) — Wiaslmifiduindeusie Big Data wasszuudanses, Y
(Busan) - Wosnenziailfinaluladifiedansysvunazduaiugsiavioa, sy (Yeosu) - WawinSofiii
mMsvieaiendesssumuazasndon

Incheon Smart Tourism City

- waY Incheon Easy Maunuliieddnlusi@ asssa 1013 Sugues— all in one

- AR/VR ffounan igninFeduteuya 1900 wuuiaiiouass lideunzaniuiioss

- Indidesdansos wuiisamfeuileleyarinlnsdmislede lifiosdslnd

- szuudamsgavusiedeya deafumiuuedn snwaanuiivieadielviddu

- anfuayuiuiesdu daussdsemmsiinuuey PaelAsugRayuvy

- Uimsrnnseln + wmewdevansniw Wit wioufutiomaeFualngl

wwasiasunuraula
Smart Check-in 1¥nduaauiviedineniulnsdnsiiens ludawodn

=

sruULUan1w1onlusin uwlatenuuasidsauusealng sessunalsnie
wuisaados uanadumaniendeyaanuilndides 1y $rue1vng gamesy rnves
Fhangliass sndanuiuazudantdnvieaiisrrudululeundiedy
sruuLdAiouRansTufitay uisnaRanssuviedu wu numnania Wsludu nsuans

AN N NN

TPUUAYANLALLTYY WEIATUAINYANNVUA SuvesnseanvisenUasiivy

s ttps://k-eco.or.kr/eng/, https://globthailand.com/, https://www.ito.or.kr/foreign/english/main, % | Incheon Metropolitan City
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Global Digital Trade Expo

> Beautiful Digital Showcase — Jul 2025, Beijing
(CNT)

ANIIANISAINANINURAS 360°, Al voice guide Lag
S3UULANDU gesture Walainmanwaliewie e
V993U

World Al Conference 2025
> YUYUATNNIY YULUALLLE

- Muawﬂuumiﬁmi (Lszmwu) UBTECH Robotics 57139
LLﬁmMuEJuGIE]‘\]Q‘iEJ”LWE]NW]‘L!ﬂVIENLVIEJ’Jﬁ’i’NUi“ﬁUﬂ’Iﬁiu

- S WNTVUEUA (@v4l8) Alibaba ToueuddsneIms
qummLi:n,l,avmmLLUaﬂ‘LuﬂwﬂUima’lms

- Al dnselary (Mn9la) sisumu Al AATIEAANUAU U

Beijing Digital Exhibition-2025 Smart Tourism Plan,
‘U@\iNQULWGU’iUﬂWiﬁ]ﬂﬂ'ﬁWUWWENLV]EJ'JLLUUL?EJa‘lVIN

Mar 2025 Uiy Smart Tourism taanisha Al,
- vugudluifisfas Onfoldvusudtiouuzihdoyauas  vr/aR oz Big Data asUszaumsalvieaitoauuy

wwitis o Aavtauagdadu ImmﬂiuiaamauEmﬂmwmmmiaﬂ
- Green Hub $9a3ez (§13): \Waguévioadiv@idombon  Taslasmsaumani léun Ministry of Culture
UIN1589238¢ 19U TUUTIBIUALTOLARUUAIYE and Tourism,Cyberspace Administration of China,
- ususuvaslusiund @o1u-1dag): ljusudtioguauas nseMsgRamnsIuLasmAluladasaumna (MIT),
Imamaiuwuw‘[mmamu National Data Administration Sauffuduindeunis

- ‘UEJ']’EJ'WUEJUG]LﬁiwLLﬁuLL@U’N\‘iLLNUVI@QWIEJ'J 1oy MIT 590U waqmmaaaiamaqwmmmiuiasmwauaumw

'ﬁ%mamamuwaﬂmumﬂ%mﬂiuiasﬂusmammmvLL@UMEN
mmmﬂ'mm

i https://www.stb.gov.sg/, https://daily.sg/2025/04/marina-bay-cruise-centre-set-for-sd0m-expansion/, MICE Event Legacy Toolkit
MIIT Tag) Ministry of Industry and Information Technology
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Digital Silk Road Center — May 2023, Xi’an (CNTO) Aniji Green Hub, Jun 2024, Zhejiang (CTG)
¢ v v 0 = v a @ 2/ = a a a
AudiSusidunsanslnusg VR/ AR uag hologram WIBUITUAUUUUIBIALTE VDI
wlanssuuulannsealusmuuyl Sausa INUWIAA “YPUFTLIABNIVINGT - BRANNTTH

wasiwessndlanldmalulagdaaseslasunisuausu
seulan

Smart Qiandao Resort, Apr 2024, Zhejiang (CTG) Audnsvieaiienld loT wagndssumuiiou

Saesnadenld Al Sanmsinvieaiiodldlunsinsiuiunu
Eco China Experience, Apr 2024, Zhejiang (CTG)

wuuspalng adiesgriusidumaiigianizuana, | .
3AIANAGISUIIRNLG Al IRN15UNVIBAg U

a o

INADAIUIR, LIWADUFNINLINABY, USUUSNITANY

= ¢ v a a a . . 1
Wﬁ]aﬂﬁill LﬁEJa‘l‘Vlll WIBHUNINIIULVIULIALUU Immersive L¥U

Ugniiaiiouasauaziauda AR

nsmeluladunliffaudd

> Anji Green Hub (83 n3usv) audvieaisndsinalivaluladsaaiordnnsinvieaiion (szuvlinszsitery
WAERANTIUNANLAN 19U LAuN)

>Alibaba Future Hotel (FlyZoo Hotel) 14 Al dan1sfiinizualvy wu wWinduselunt vusudidsn seuuwuzi
QRIEEH

>Songyang Rural Regeneration Project Jaosnuazlanawmdldimaluladidauasl iedanisnisvieadiondedu
>Xixi National Wetland Park Eco-Lodges szuudamsiinvieaiilariuuey WuiwesfanssuiBsdiaau qun
>Chengdu Panda Eco-Park gugayinsunus 1Bagild Al & loT damsdnulivioadioauazquagunindng
wuusealngd

fian https://www.stb.gov.sg/, https://daily.s¢/2025/04/marina-bay-cruise-centre-set-for-sd0m-expansion/, MICE Event Legacy Toolkit
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A19814 1AT9N1S Smart Hainan Zone

MCT (nsensieiausssuwasnsvieadion) HNG aamalivuig) | NEA @inaudaindouuiaf),
CTG (M3vieadieuialszinadn) , HFTPO (Hainan Free Trade Port Office),

BFA — Boao Forum for Asia (1#ilugunaeLtiy)

WNUWAIL Hainan Tencent Ecological Village

U 2018

- Ssunadulssmalilvnuudunnisdasiises

- Tencent 131U Ecological Village Iu‘ﬁuﬁ Hainan Ecological Software Park
U 2019

« Gureatulassadnefiugiu Wy ornnsditdnnu, ssuueans, Nufididen

« MNTEUUAIRAMSUNITUTISEY 1Y SeUUTayan1ASTLaENI9519580a5ee

1 2020

. L?Jmimdmiasj'mLf]umamﬂﬁu%ﬂ’wﬁ’ﬂaﬂL#’hawu

- JUsEaanziiounaIni 5,620 Lmesﬂuaumaquwmﬂu

« MRU9IANTETNNUTANETURUY 11U 81MsVanedy, AR, ABSNEISA

U 2021-2023

. ‘UEJ’]EJIﬂiﬂmiqj Hainan Ecological Smart City Fadumlaaesves Software Park

« Warmnmaluladlug wu Al 10T, Cloud, Blockchain wisldlussuuiiiossaases

« Gulduseuu WeCity 489 Tencent dmiuuinisniassuasUssana

Y 2024 2025

. GUEJ’IEJWW/]E]EJE]'MEJLLa“Uiﬂ’liﬂ’lWﬁUWHﬂﬂ’m WU NSANYI, NMSWINE, N1SAUAREE
. Lmiemm’mwsaummumswugjuaﬂa’mLﬂiﬂs@mmawamamumaﬂm

Hainan Tencent Ecological Village \Juldinalulagnivatuindouviosfioadduiu

d aammuwyiﬁ'mm%uauﬁw Tanasnuaze1n, 81ANSUTENTANAIY, BALITUUINNITVYLDARS LY

* Tdmalulad Tencent Cloud TiasgingAnssuguidon, aumslaninens, ANKANIENUALING DY

*  fHenssuleilad - 1w dgni, iuleavia, LLavnimjaUﬂ%ma

. svwmmummaumwﬂﬂa ‘Lm‘VI’eNL“I/IEJ’Ja’]iﬂiﬂﬂNaﬂi‘”VlU%’eNGmL@ﬂN’]‘L!LLE)‘U

o\ Duituiiesnvesmsiauiieddiden

*  TasansAnu “embodied intelligence” waz “generative world models” Lﬂmﬂwuaummvmimaaa
laniaiionass Yususdlu Hainan Smart Health Zone wasulmly NAAEY Lsauiwqmﬂsiw’flmmmaﬂsumi
mavausd 1 embodied intelligence Wipadamuduiusideensual Waun embodied Al Tnenaumelulad

LWAUTINATS

‘17‘im Krungsri Research 2024, CTG Press 2024, CNTO Bangkok 2023, ADB SEADS 2024, ASEAN Climate Smart White Paper 2024, Ministry of
Culture and Tourism Reports 2023-2025, Expo Beijing Archives 2019.
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U5y e Nunvia e 1019 9R st kUl luunazine?

UiuLﬂVlﬂ’]i‘ﬂ’eNL‘VIEJ’J‘VIEJEJIUﬂ’J’]iJﬁusLQGUENUﬂVl@\TmEJ’J‘U’]’JG]'N‘U’W]M'WV]?I@ Ad Local Experience Tourism 898917
A9 Festival Tourism Wwag Eco Responsible Tourism mumm‘u I@&Jmimaﬂmauwu Local Experience Tourism
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Fannsvasnisldaneeinudedisgialan Tud 2568 - 2570 (1/2)

WARC ldusumsaianisainisldireanlavanalaniiudu lagldsuusayuanlasuiandss fdelydeaiiie
wUN3AAUAIN

ANslganeAT lawuNalan

(W8 AWAIUNDART) +7.1%

+8.1%

ANSLEANeAN YN
U 2568: 1.17 auduneaasansy (+7.4%)

+7.4%

U 2569: 1.27 auduneaasansy (+8.1%)

U 2570: 1.36 duaunoaansansy (+7.4%)

Y2568 V2569 U 2570

vsendnelngdnumalulagaiusne As Meta, Alphabet waz Amazon azddrunusnainlawunsiuny soeaz
55.8 ¥asAlawaunaiunlul 2568 uazaziiinduiluniniovas 56.2 uazsovaz 60 Tul 2569 waz U 2570
AUAINU

Alphabet, Amazon and Meta account for almost two thirds of WARC | Media
ad market growth this year

2025 growth contribution, nominal

[ELEYNIEIEN Alphabet, 25.9% Amazon, 13.1% Meta, 24.2% All other media owners, 36.8%
™ . . -

Medi: Q32025 Updit 2025

[
e IS

widdaziigUassavnaasugna uakusudane Aduiunsasuludenivia lnsunanwasu Social Media A1A19Y
JuFefildsuRuiusnniign (Ussanudosas 40.6 vasldulavanivi) vaziiunannesy Search uazuwannesy
Retail Media agilduuumainagosas22.2 uarseras21.5 auaiu (siudssmedu)

il

flan: https://www.marketingdive.com/news/global-ad-spend-rise-faster-than-expected-amid-digital-boom-warc/761119/
https://www.mediaweek.com.au/global-ad-market-forecast-upgraded-as-social-media-spend-surges
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Fannsvasnisldaneeinudedisgialan Tud 2568 - 2570 (2/2)

Tulnsunaiiaes U 2568 fussduinfaunanaingdruanuazuusudmalulad Afiuianssulavavsenisnain
lugaeneun18n13AvesEnssy (Freedom Day) Magiinadsruly lnsasuninuunanwouludeaiiniouazunanosy
Aviadu Susuanddwviliveanisiiulauu TikTok Tugaeneu ‘Freedom Day’ gafia 1 lu 4 veawisvun

Tnsunanasy TikTok WAulnSevas 24.8 unanwasuinstagram @ulnsoas 17.6 wazunanwasy Facebook WAUln
Sovag 5.3

Retailers accounted for a quarter of all growth on TikTok in the WARC | Media
lead up to Freedom Day

Growth contribution, nominal
mRetailers  All other product categories

100%
80%
60%
40%

20%

24.8%
17.6%

TikTok Instagram Facebook

Source: WARC Media Q3

Jpdate, 0.

Fouazdanun Wuieaniagdrufeninindiaziinnslditesulavananaiag19a oo InanAY19N15IEUINVDY
Tsaszualng

Media & Publishing the only sector on course to record ad spend WARC | Media
decline since the pandemic

Real ad spend, Indexed

Clothing & Accessories  ==Nicotine Travel & Transport «——Financial services «Media & Publishing ——Retail

250

) _

150 -/

50
2020 2021 2022 2023 2024 2025 2026 2027

Source: WARC Media Global Ad Forecast Q3 2025 Update, September 2025

fan: https://www.marketingdive.com/news/global-ad-spend-rise-faster-than-expected-amid-digital-boom-warc/761119/
https://www.mediaweek.com.au/global-ad-market-forecast-upgraded-as-social-media-spend-surges/
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wudltuN1s g d lawaUs s dunNUS

* algaelavuinlandsaaduln laganie Digital ads (Search, Social, Video, Programmatic)
* Fornunuanad wi CTV (Connected TV) way Out-of-Home W7
O 1 * Aluag nagnsnsaaailiteyaidednainguilaa (Data-driven marketing) funungadu

* MIAMUAUANNEIBY (Sustainability) wazn1slawanuiudeasaue iWminemedsnuvse
fawindeu mugiunsiuslundumiieasnernandenlemiensualuaznnanvalifseduslan
(Purpose-driven advertising) LNuTu

]
=l v

wunlduns tde lauaunUse v dunUs NNg1 999N UN15VIa 9L g7

e mshdaulasaniiuraananavialuremiandn Inganie Social, Short Video, Influencer
* n3ld VR/AR uay apumnuaivinlvigas $8nildusin Immersive Content) Livefsgn

O 2 Hnviaaiien
® Search lag Travel platforms (Google Travel, Booking, Trip.com) Judemnanan

* n1sdeaTtuIes MUY (Sustainability) Ussaunisalviesdiu (Local experience) gunmw
warA Ui warAuAuf (Wellness & Authenticity)

* 14 Al chatbot uag personalization Iunﬂ%’umu Customer Journey

AsidSeuiau: dalawanIngIu VS n1sviaaiien

J mimm@wiaqLﬁmLﬁumithL‘%@NLLUULﬁuUivaumsaiamuﬂﬁq (immersive) unnIANLUEY
Audily 39l43alesnand et Virtual Reality (VR) uaz Augmented Reality (AR) Slunum
Tudenisvioadisnannnii LLaviﬂfﬂauLmummmsuaiwaLaa (UGC) Tuﬂauummumwaamqmq

[

o Fomavioadivainlvianuddnlusinmnseduusadunala (inspiration) snnnindesiily

o Usziumnudidularanusuinveu wiazdeslinnudAyiuiEesiiviougiu uinavieudien
fddeansisnsnuiiduuasransenudagusuNInnInTeamlunlifinuieitesivanIunass

fisn: WARC / eMarketer — Global ad spend & forecasts (2025) , IAB — 2025 Digital Video / CTV ad spend report ,
https://www.barrons.com/ , https://www.theguardian.com/ , Sojern - State of Destination Marketing 2025 (DMO insights) ,
https://www.agilitypr.com , https://tomis.tech/
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Tawauniildsusne¥a - THE RIDE OF A LIFETIME

FeTavuziaa nmeunilavandiunisiesfistsanBeuvasian (World’s Best Tourism Film) Tugnan
nsduaunandauaidnunisvieadies (Tourism Products) 310 World Tourism Film Awards 2024

e 579%a CIFFT Tourism Press Award 5197alumsifiluanlagsindessuiawsuy

*  5197a%ULaA Rail Tourism Awards 2023

WUIAA : LnAnvanYeLALUEy "The Ride of a Lifetime" 483 Switzerland Tourism fie n1saaasuvssaln
Grand Train Tour of Switzerland dadussaluszoznia 1,280 Alawns TngtiauenusnnuvesssmaLas
ﬂsv?ﬁn‘émmaaivuwudqmmimvmwﬁ%"aasné’uuawuwﬁu Uuanslaeg Roger Federer uay Trevor Noah
wpUyile OUERTENSRRTE fimnndusalwRnauiy LwaLuuawmmmasusuaqmsﬂuwuimaml,am L@umesalua
S UUITU 37 LaEANATINAUBTEITNS Swiss Travel Pass thsiiumamsnatefiiglsiinonisniums
Tulssnadinasuauslalisdmdioanislussesnaiitivun sesaln sada 3o warsnss

nanla: y
. a4 a & v 7 https://www.exchangedmedia.com/advertising-
i yamU1Y Swiss Travel Pass WLWQJ‘UEi@EJag 59 news/roger-federer-trevor-noah-on-the-ride-of-a-lifetime-in-
° 1l = ¥ & switzerland-126350.html,
f‘i@ﬂfﬂﬁﬁll‘Uu YOUTUEG ilﬂ 8Q2 ﬁWUﬂfQ https://www.cifft.com/singleblog/8,
b DRNTINITLEAIAINUAALKRULYIUIN T8aL 99 https://railtourismawards.com/winners/the-ride-of-a-lifetime/,

I@mmﬁlé’%’umﬁa — SWEDEN (NOT SWITZERLAND)

! . ifmi'aiawuzl,aﬂé'ué’u 2 nmeuailawandiunisisafisrsenBeuvaslan (World’s Best Tourism
Film) Tuanvnisdaasuusewne (Tourism Products) 21518015 World Tourism Film Awards 2024
* wisegnasluarvn Small Budget waziisagyuluganun Travel, Transports & Tourism 31518113
Effie Awards Europe 2024

wuaAn : UnaueUssiunNduaussnivalinuuazalinigosiaun ﬁasJmﬁmum’famﬂaaasmlﬂumqmuﬁq

LENAINLANAIITENIIdD U SEInABE N To1sunity wrnUgiFauszauanudnivluniswuinieiiadneassad

HrensziunnuailavesipulaniifroaiinuluguzgamneUaremamsvieadiealdegiann

Hailld:

°  gnweunsluunaNuNINd 1,000 unanuly 43 Yseine

. mmsiﬂsmmnmﬂaawﬂaﬂ i TugnInsimiluanizendn d¥uma guu Wudy

. aﬁ’mmiumuiwLLa‘vLuamﬂnaiﬂﬂmamﬁmmuu’m ANUARLTIUU YouTube Way Instagram w@xlusens
AevUuLdIuan Msatuayudyan Bossndni LL@”‘U@L&UBLLU“MN“}

. mLaauﬁnunuhjmmmimqmmLmqmmummﬂuﬂivmmsm uaz Sovay 89 vesridvnnansnaLlen
wBeUsemausnn Ty

an: https://www.oneclub.org/awards/theoneshow/-award/52820/visit-sweden-not-switzerland/, https://www.forsman.com/work/sweden-switzerland/
https://iapi.ie/files/images/Effie-Awards-winners-list-2024-1.pdf, https://www.cifft.com/singleblog/8,
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Tawaunfil@$usne¥a - TOURISM IN SOUTH AFRICA WITH TREVOR NOAH

How cold and snowy is your
Christmas?
Is South Africa fun? .

w'many stars are your

Can | meet the lions? 5-star Hotels?

! *  S1VATDIVUSLAADUAU 3 ATNYUASLABNAIUNISYIBenganleuvadlan (World’s Best
Tourism Film) Tuanvinisdaasuusemna (Tourism Products) 311518015 World Tourism Film
Awards 2024

HUIAA : u’]LﬁuE]ﬂ’]‘iV]ENW]EJTUEN'UiuLV]ﬂLLE)W‘iﬂﬂG]N’]U%JlIMEN‘UEN Trevor Noah Hnuansmanseaulan Iﬂ‘éﬂﬂ]ﬂ'ﬁ
maummﬂumﬂmLiaaaammwmmamaum mwwwlﬂmiwamuwmaammmﬂm ’WN‘IJﬁi’ilWla\‘]ﬂu LLau
ANTIUAS 9 ’e]ﬂ‘le‘iﬁ@ﬁLLVl'iﬂﬂJ@iJﬁL“NﬁﬂVlN’NMUﬁi’ill ﬁuﬁ/]@ﬂﬂ’ﬂllﬂ']ﬂﬂlﬂﬂ] ﬂ’l’]il’iﬁﬂL‘UUﬁ’JUViu\‘l b e ﬂ’J']lliﬂ‘Vlll
foU AR LLﬂZLILUEU‘L!E]E]ﬂLLUU&J’]LWE]EISNJTWWﬁﬂHﬂJVlﬂ LLﬁu?I’JUIMﬂUVYJIﬁﬂE]EﬂﬂM’]LVIEJ’JLLE]Wiﬂ’{LG]

Nanile:

* uanWandeuuUsyann 281 aruau (ugieiansendng we. 2023 - a.a. 2024) Wulnsvied FeRdvia wag
lowgailivie lunangUsene

A o & vy ] . . a s a v I
d Nﬁ]']u’lu@iﬂ%i;@lﬂmqgﬂLLﬁﬂ\ﬂVfEJ\l%llWiu (|mpre55|ons) IuaaMaWULLwamWaim’mLﬂu 485 auUAY
| v a DY) @ Ave o & | = Ao | =
* GU'JHIWLLE]W'iﬂWSLWﬂaUﬂJWLUUV]E";\]ﬂE]ﬂﬂﬁﬂluﬁqug"i‘]‘W‘Vill"]EJ'U'ﬁqﬁwqﬁﬂqﬁwaﬂLﬂﬂjﬂlﬂJﬂ?iwaq91LLﬂ\iﬁu\‘isUa\'iIaﬂ

*  Tinamauunumnienisamu (RO asdie 8 Winraskiuawmu MNUNARTIABULNUEN 2.9 WIUeaRuadyY

an: https://dfa.co.za/lifestyle/2024-09-20-trevor-noahs-tv-campaign-promoting-sa-tourism-reached-281-million-people-says-tbcsa2/
https://www.cifft.com/singleblog/8, https://www.cifft.com/single-entry/48
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wuInenIsluslunnsvisaiigausenagiUu @

o

asuuuImsdAny muﬂuiﬁ‘dﬂmmsmamm Fauddud 2025 (uaxd agji mAuiiung)
1. BAUNUENSAEAS “Tourism Nation Promotion Basic Plan”

o Ul “wnuiuguduaiudssmausisnsviendien (Tourism Nation Promotion Basic Plan)” dwisu
Pasulszanal 2023-2025 Fatu 3 uIMman:
1. @¥ “gamngUatevnanisviendiensedsdiu” (sustainable tourism) !
2. Husinsviondiersminasswme (inbound Tourism) !
3. ygnemInaiunenelulssmadu |
o Whvmnefindinelud 2025 Tdun
U “plinedididunisairsgemneaenesmsvieniienegisdsiu” egales 100 wis (ae 50 widlssu
N135UTMTOTNTAMUUILYIF) 2
« fagadruautinvioafienszrinsUssmalindunivilossdul 2019 (31.88 d1umw) *
- dindunufuiitnviesiisainly “vSnauendledve” Wuede 2 fiu (e1ndu 1.4 fw) !
. ﬂizéjumﬂﬁt’fﬁiwumﬁﬂvimLﬁaﬂﬁqﬁu (J1iune 200,000 Lu/A) *
« daaBunisvieaiivrnmelutssmelitisiuuusuddlugionaiistu uassealdsronielulssmagedu !

wruiidunsounuimslimbsnunansuaziguiaresdusiuiiedudniunuludgnuasyssanunuvaieniienu

2. 14 97 Expo 2025 Osaka/Kansai {ugagudnansluslunuszme

*  qUuidsld Expo 2025 Alewng-Auls ulenameslunisige
nvieaelanuazadenmdnuelmivesUssma (Foxlasty
winARdIALBUIAR, SDGS)

* fmsdnfansudaaiunisvieaniealu Expo 1wy dnIsAnIsuand
YIRNTIY, WIHDUUVDILAALUTENA, NISLEAIIRUSTIY 2189

. fuﬂumﬁmﬂwammmmnwau Expo “n3zaneda” lugnlinia
sina q lalueluwndulawinu ®

3. dadsy “n1snseaneunviesien (Tourist dispersion)” wag
anUgyinvisainglau

o finsliuatuayulasinsvesieaiu Wensunumazszuuly
Fideudeuliiuesalugavieniismdn wu “Kumamoto
Prefecture: wsunszanetinvioadien” lesuluatiuayugegn
80 &ulou teadsruunsmsazdunsiinszangeen
NNYAAUINAI °

*  Spuiauazmhonuvesiusudlendn “TUsunsuieiginin’
(region-based tours) titegslatinviesiienliluidougai
falaifuifeuannin ¢

e

19819 USEW JTB sauivaen1sdu JAL Waldsunsuins
finmadeutunisidunisnelulsemne Ahdunsdunielu)
wiutnveudieafiunfeunuy Expo eduasulifomans
nn lldegusiluiiodlng) « ©

e Mo db h3
D

17 T https://www.mlit.go.jp , 2 https//www.jetro.go.jp , > https//www.japan.travel , ¢ https://www.expo2025.0r.jp , ° https://www.weforum.org ,

¢ https://press.jal.co.jp .
N El\‘ﬂUQ‘U‘UﬁlIHiﬂJ

D,

¥
Kengtslz(ng TasimsUszdfiunauazidednsnssuinmanuaiszmelve Uszand 2568 3
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wuanaNsiusluanisvisainedusemagUu @

4. YSuugeszuuidn-eandseina & ulsunglvisenndasiulangafdiia

i wﬂulﬂmsuaiuuu “JESTA” (Japan Electronic System for Travel
Authorization) mwﬁummL@umqmﬂﬂivmﬁmim*uaﬂnmm (visa-
exempt) Lwaimmiﬂmﬂiaqmwm (pre-screening) HIUIEUU

AZ 2.
#E <BLE
wornee [ , Sens Bl poulatnoulAunig !
;ﬁ ?’g - & N 2. MINISTRY OF jusy

e agdlsfinu n1slduasees JESTA fimadnvsisuegiafuguuuy
Tutsudszana 2028 (v3elnalAgy) ?

| JesTA BN

7 Japan Electronic System
for Travel Authorization

*  {llA39n13 “Pre-Clearance” (maaummﬂumqmﬂlmmu) T
wonsn IR lesnoudy Wetsensitiies Luammﬂu
RyuKoch - Japanese Food- & TraveL—Blog+1ﬂ,Jmﬂ°UivUU eVisa
UssEna wazUuupsszuviTesulatiiieanguassanisidmnlu
Uszine 2

BEEE] 1nterested in visiting large cities + regional areas

E:Y

25.0% - Interested in visiting regional areas only

. 555% 546% semw
ELE- S12% 451% 25% 3g4%
e e 48.1%

% {1 B i B @3 vl a
= | B : 1 1 T iE)EJau‘U@QI’d‘VIﬁJﬂ’J’]i.l@lﬂﬁ]i]%l,ﬂu%’]\‘ilﬂ
G| & b & - & 3” o e 34.25% v A ! . v
N . ganiin1Aring 9 Yoy (sniiy
Tafien Taane waziigaln)
“"ASHARRNAEEZNSN (22 dusuUsEIALazinIALTN)"

& < W

<<‘ \'A = R LRGSR B S AP 8 ol (B
@ K N G o° \) < 27 @ 0 @ g
«a‘«‘{(@\\ \qu\o‘\g Su 6\@ ‘,@\-s{ et T s % e O e i

bﬂ(\é 00?9 \l‘?’ ‘Aoé\?’ “(Sc
5. AYNUTIUABIF-LaNYY, AR wazn1snaadadinineg

* NIRRT “Muna1n/nauUsEma” (market-specific strategy): LqumsmmmLLUULmvmmmmmUulmu,m
HIUUTZINA 22 LL‘VN LW'E]?NLﬁﬁmﬂﬂﬂuqﬂﬂaqﬂwqﬂﬂuﬂqﬂLLauﬁ]QSL'{]NVILﬂEJlﬂLLa'ﬂWﬂanﬂW]EJ’ﬂWN (repeat
visitors) ¢

*  T¥nagns Cross-market (Wouna1Aing ) W “vieaiengaszaunisalas (high value-added travel),
NM15YaaLTuINAEAY (adventure travel), 97U Expo” ¢

*  daau MICE (Mulseyy / visafigiiitegsna) WWudiunilwaanuiinlanianisvieafenszuinasemna 4

*  Idwmeluladuaziana (ICT, smart tourlsm) Lwamemmmmuuﬂwaqmm & ANNANTENIU bTU LLE]‘ULL‘UU‘LH
mif\]maaulau 3u‘U‘U“UE]3Ja‘VIENﬂu 189 ¢

o muaieszuineuienvieadivalvg) UTB) Aumenistu AL ieairaufininalmifiiugiinie uazidousio
AUNITIAU Expo °

fis: ! https://visasnews.com , 2 https://www.kanpai-japan.com , * https://www.mofa.gojp , ¢ hitps://www.jetro.go.jp , * https://press.jal.cop
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LUANI9NISIUSIUANISVD AN 8US AR EINSIAY

1.“Come and say G’day” wautUsylu

*  Tourism Australia lUasaszasnlvdveiuauiley “Come and say
G’day” yam1 130 &u seasideneanls [¥fazas “Ruby the Come and say
Souvenir Kangaroo” $aiffuyanaiiteidedunannitimunesine 4 1wy
Robert Irwin (US), Nigella Lawson (UK), Yosh Yu (A1), Sara
Tendulkar (Busite), Abareru-kun (1) wleasansidenloatuusiaz
UsewarudossnwavUsvaunisaiidntedne !

*  lawandzeanamusaiavan lakn Ju dude ansgelin ansy
9101903 QYU wosull tnviEld wav Inglddenaetemns W i
an3udla lavanuentiu lavanesulail vav 2

2. AUN3ULNU OTA / Nusiinsviasdulunaranune

*  diausaudenu Trip.com Group ey MoU 3 U LilatiuAanssu
nsnataUatemslusemedu uazasauiininavieaiienanis (travel
packages) e slaliiusy vy IIuNMNULaEIRIsUlUseanside °

*  anuduiledu Dwidaya Tour (Bulafide) liloduasunisviaaiied

wuunrBuLaY MICE (sudusnn/Ussgu/danu) dausd 2025 s 2028 Trlp Com Gr oup
1EFR2 R

lneiunandulailide Nudewmaiuazaiinindus *

3. qwsmam‘szﬂsza / N9ULNU (Tourism Strategy & Branding)

*  “THRIVE 2030” \funsougmsmansuesooansde fnatmneliasugio
PnaANsssTisnduifisuriviennnineuaniunisel COVID-19 waz
dulnetededu:

. Whvnefewenldsneveninveaiioinduluie Usvunn 166,000 d1u
poamsaunoaans nelud 2024 wavvfududu Uszann 230,000 d1u
poawsaeneaans nelud 2030 °

- dupuidunaiavatsuseina (diversity of markets), WaWEUAY/
Uszaumsailn, Lﬁummmmammméﬂisﬂ%mi "8 °

*  $5 Queensland {Unf “Destination 2045” unuvieaifle 20 U tileidsy
%’gﬁiﬁ@u;ﬁﬁﬂu ecotourism, event tourism, Uszaunisaluuluml «, @519
brand “Home of the Holiday”, ﬂ%“uﬂiqqmimﬁﬁqqﬁn’m (V'T’awmmmml,as
neun) wazanguassamnangsuideulvigusznaunis ©

4. aaaidiunisiduln / msldnsnensnaiaiididnenings

o pamduieivlng: fdnveuiierduissuauinnty wesnsldd ety
N tneeeansidlald “Australia Marketplace India” s B2B il
as19usinslunainduiie 18 ’

*  aanlvouaraulud: flaseniseusy “Philippines Host” waz “Thailand
Host” Tsiunguseneunsgsiavieaiienluseaiside Lislvuinsidnvieaile
MnapssEnAblaRTY (randletausssy Anunante 9a) &

i ! https://campaignbrief.com , ? https://www.abc.net.au , > https://www.tourism.australia.com , ¢ https.//www.jakartadaily.id,
® https://www.austrade.gov.au , ¢ https://focusedmarketing.com.au , ” https:/travel.economictimes.indiatimes.com , & https://www.trademinister.gov.au
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wuamensiuslunnisviswiieaUssinadenlus C )

FAlUS duuanenisiusiunnisvieainian Tul 2025 fail
1. AANUTIURDNULNAANDSY / NUSTATNIALBNYU

- (Partnerships)
R b * STB aaﬂ’uﬁﬂmmvﬁ"ﬂﬁ] (MOU) fiu Klook szey 3 U 1Susiu

gum of Undcrstandlng Signing Ceremony

April 2025 WieWanAu inbound tourism WaIl “Usyaunisal
Tnal” (experiences) THuinnNTsuRINa V818MANAEWNT-AES
Jien cruise !

* 3wy CapitaLand Investment siodaygaamsiuiio 3 U
(1.6.2025 - W.0.2028) LilaRagALUTUALTUNNR / SnBLaus/
Uiuﬂiqamummm L“Ull Ctarke Quay Funan Raffles City 19l
Uszaunsellugg wntu 2

e ausaudleriu Pop Mart International iednemu Pop Toy
Show (MNUvaNAY / Jausssa pop) Fwzdnfidenlus uas
Usganuiiu Mandai Wildlife Group + STB iftea31su
Usraumsaifiaudng 3

2. panaanIe / ANTINlaniinna

*  37uAU Malaysia Aviation Group — AU BELATY
mMsvieafisranuiadeinddanlus wy waxtdeyUanenig
(destination marketing) TUsludu an1ufiieafiensusig 1
YosdsAlys ¢

° ﬁauﬁ’umamsﬁu Vietnam Airlines + Sentosa Development
Corporation Wedsgudouanidoau ngldnsnainsau
dolarvauiluanenistu Wudu

3. uanwyTusTudu & wian1saldedszaunisal

e Agoda Wauauey SG60 Celebration Campaign iedlulona
AsUTEU 60 TdsAlUS (Independence) Imaﬁiﬂﬂmuwnaﬂ
gegatafosay 20 Tuuneiaan Lwaf\]ﬂf\]uﬂwauwmmﬂumﬂ
wagmaslng °

*  msafsgavngyatenis / Nty 9 L nslusTumituil
Dempsey (fufiusanmatausssy tuitdden + $uemms +
$1uf) ’WumsikaunsnaInsIw

[} n'ﬂh&s 1

4. nsyjartiuduanudsdu (Sustainability) waznnsiAdea

AUNTDUVDIQATINNTTY

®  Tourism Sustalnablllty Programme: STB a\‘u,a’iﬂviﬁ’im]mﬂ 9
ANEUNITAUAITLDIEU LU ﬂiumumimauﬂﬂamﬂmu
Tususeaienfuaruddiu annansenusedundan 7

® Hotel Industry Transformation Map 2025: Usulaulsausula
sosununltiul wu A3viausiinia Anudsdu Wneelnives
w399

o Tpsansdmdu MICE Aidsdu: STB Wada “MICE Venue
Sustainability Playbook” Lﬁ;@LLUSLLU’JVINIﬁamuﬁ{]JNWU
Usuilunsinn1swaseu Ul veudy 7

Vi
2

fign: ! https://www.klook.com , 2 https://www.ttgasia.com ,  https://www.businesstimes.com.sg , ¢ https://www.thestar.com.my ,
> https://www.prnewswire.com , © https://www.ttgasia.com , ” https://www.stb.gov.sg
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LUINIINISIUSIUAN1ISVD U T8USSNANAEA LA \\‘4;'

wuamendntlun1sluslunnisvisaiieaning (2025) aguann
LméaﬂzmwmmammuL‘Uzga'wqmaq Korea Tourism Organization
(KTO) wagnuasuilineivas

1. K-Culture Tourism Campaign

*  uAnUiliatiunsluslun Taue TN MENIUNSIAN NS TY
AN 9 LU N1SUARS K-Pop N39AIUIMANIADIMNT WA¥N13
wamsdaUzitutu iledsgativioadieaaniinlan *

N

. K-Tourism Roadshow
msinnulsalyiludesdugimlan wu dheesn Unis wag
TaAe) eluslunaaunviosielas TusTsunva 2

[$N)

. Seoul Beauty Metro
nN133n91ufl Korean Cultural Center New York Tagig
Rerunrmanunaglafialadvestlea ielvigidivuldduda
Uszaunisalimusssuinvaluguuuuiivivase >

. "100 amufil,ﬁmuusﬁnmsﬂ 2025-2026“
wasaysjaumsuuzthanuiiviesfiedlninaziaulaly
meﬁiﬁ dieliinveaniienlsduiaUssaunisaifivainwans
wazliigenn Jsuszneussaauiivieadisrludlomanuas
dlossasiuszing ©

=N

5. Feel Korea in a Heartbeat ¥=- 7
o msdanuluiandudes Ussmannady welvigidnvuladuda e SEQUL
NUiRusITULAENNSYIRUAEIVBUNMANIUAINTTUAN 9 LAY ; @Gp‘,&w
[ v a d’i’ 4 5 MA’ w2 \
MUY K-Pop waznisuansdalsiudiu :

. Absolutely in Seoul / Celebrity Ambassador I Kﬂ HEA

o TdAatusia (Wu Jennie / Park Bo-gum) lusfage

”n Absolutely in
g

o

K-foed » K-Beauty » K-Orama « X-Fop

o Huuangmaviesiissgiulanveanssleafiladalul 2025
Tnedl 1wl Uennie) wis BLACKPINK (undieuiaesudn
wangillaiuruiouegiann Tasfivenvusiundt 600 a1u
assnlanmelunalifaaeaiiou tuiduadiflniilvgian
TulseRmansuaugmsvieiisrvesnyalea ©

e sinlunaulasunisureradulusUALILUNALA D SURINITVIDILTIE?
WAL LeedunuInlunmsiusiusan uNvie i kas Inus 5y
a a al al' =1 Yy 7
vaanuraruIaleluslummundugFounasusznauies

fisn: ! https://knto.orkr , 2 https://www.mk.cokr , > https://www.koreanculture.org , ¢ https://www.visitkorea.or.kr
> https://www. visitkorea.or.kr , © https://www.youtube.com/@VisitSeoulTV , " https://www.youtube.com/@imagineyourkorea

seuatuanysal ffn:\

, A
Keng‘ﬂ'ﬁ' z(ng TasimsUszdfiunauazidednsnssuinmanuaiszmelve Uszand 2568 %AL]L;S
ulTi * §.

LTI
211




LUINIINISIUS IUANISVIB U NEIUTEINANINE LA

L4

YBNANUUTILNITIY theme “Korea 100” TUSIUANNSYIBNNEINIL 100 A991ADIA9L8UNNLIUTLNFNINE 1A
B1U Shorts 3Alamnueg1aluiin 30 Juni

RO R EA |

r
Ajolirney through J Ohmy!
the elegance of Allthe K-beauty products
Korean craftsmaniship. I've been wanting!

[KOREA 100] ER12: Dive  : [KOREA 100] ER11: K- :  [KOREA 100] ER10: ;. [KOREA 100] EP09: How : 3EA100] ER20: : [KOREA100] ER19: : [KOREA 100] ER18: Must- : [KOREA 100] EP17: Find
into Korea's rich heritag.. ~  beauty products, allin... ~  Exclusive experiences .. to become invinciblein.. ~ over why travelers .. Embark on the real ... see spots for your Kore... Korea's hidden gems ..

g
Naejangsan . : m 1 |
National Park : N of i

P ——r y ScenidBorea Revisiting o J Coolpuseu,

¢ \' “fromithe Lo iy high school years trendy souvenirs.
comfortof SURE in afantasy land! 3
P arail cruise!
W EICT

[KOREA 100] EPO8: Enter : [KOREA 100] EPO7: Enjoy : [KOREA 100] EPO6:Meet : [KOREA100]EPO5:The ; IEA100]ER16:A ; [KOREA 100] EP15: ; [KOREA100]EP14:Bea ; [KOREA 100] EP13: A

Korea’s enchanting wint... Jeju-Horseback riding! K-stars at TV station! " bestrail cruise, ever! " jical escape right in ... Korea's landscapes that... movie star at prison ... museum full of stylish ...

fian: https://www.youtube.com/@imagineyourkorea
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LUINIINTS IS IUANISVIBNEIUSLNAIU

1. Uuusauleunedusema & ansuszlevuduns

o gyraswnlssmanlesuans ﬁﬂ%/ﬁﬂu 1S
(U3 / Tanusaulaglifosweden) Liesuae
mma“mﬂlﬁﬁﬂviaql,ﬁmeimﬂa

* WIWUINI BISLZENIR @eudrundiuil lvinsoungy
ThUsTIne Lwaﬂiumumﬂﬁnmaﬁuaquﬂwmw1mmq*‘mm }

o wwsmatemdetnviesdielssmeniy 6,000 518115 {719
avsuselon dauan avdsfivey Tuuangnisvieadien
FEAUYIATENING 15 - 31 waun1Au 2025

2. upaUgyuszrdunusamanualussing & yananglu

o §PREF | HB[E (ihao! China)” Faduumndagdaasy
usANlanuLAzLIa LS TTuTUTTan Iﬂaﬁmié’fmﬁaﬂﬁﬂu 2025119 X
ANUTZINA LHU NULEAININEY FAle TnIenT v > y’,\ )” éd}

«  msWslunseiuifesiu-dmin (province-level) lushauszine | Fod
LU muaqLaﬁmmsmaammum%anaimwaaumau ey o @ B
Yusssuiioau Auwandou uasUssmdiugios ¢

3. aniuﬂUﬂmmwwamﬂmmwmmm & Uﬁua‘umsmunwaﬂmm

. WGNU']LGUVHWI@QL‘WEJ’JLQ‘W’]”‘VIN (mwaammmwwvﬂau) LU
mswaammmﬁiimm msvteadieluruun msveadisnds
muﬁiiu AWnanawde

o duasy B EFCHF (Smart Tourism) ldmeluladida
AR/VR S¥UULBUNALATU %auamaqmmaaulau \ieduae
ﬂ’)’mﬁu@]’lﬂLLauHﬂiuﬂuﬂiuﬂ‘UﬂﬁmNN’WLﬁJ@u

*  USUURUINITANSITUE STUUTBY- snamaaulau LS8
domsluaniuiiviendien nisansitniondistogaiy

PEATNIN
4. anusmasERInglssing / EJ‘VIﬁﬂWﬁGliL‘UE]ﬂJIEN‘HIEIUWEJ’WLI‘L!ﬁi‘J&I ﬂ'li‘l/l'é]\‘iL‘VlFJ’J

. LU@I@ﬂ?ﬁiﬁIﬂi\‘iﬂ’]ﬂuﬂivmﬂ — T — 8 Belt and Road)  Wunilunumlulasinsimusssuuaznis
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Q0 Select lan [SA] Code Route
English 1
Chinese 2
Japanese 3
French 4
Korean 5
German 6
Russian 7
QConsent Your responses and opinions will be used and processed to perform analyses for our Code Route

clients. We will keep your information confidential and will only share it with trusted third
parties who are also required to keep this information confidential. Neither your name nor
any other identifying information will be used in any reports or analyses that we prepare
for our clients. We may use your personal information such as your name, address,
telephone number, or email address only to contact you following the study for quality
control purposes. For more information about how we use, process and protect your
information in accordance with required Personal Data Protection standards, please visit:
Personal Data Protection | kenetixs (kenetixs-consulting.com)

By participating in this research study, you acknowledge that you have read and
understood your rights as a respondent, and AGREE to continue with the study. [SA]
Agree 1
Disagree 2

ISECTION: Screening questions

Q4 Do you or any of your family members/close friends work in any of these industries? [MA] Code Route
Set code 6 as SA

Market/ Marketing Research 1 Close

Advertising Agency 2 Close

Public Relation Companyj| 3 Close

Journalism related to tourism 4 Close

Tourism related service organization/ companies 5 Close
None of the above| 6

Q5 May I know your age?

(R1) Years old
(R2) Refused to answer

Q6 Auto record Age range from Q5 [SA] Code Route
Under 18 y.o. 1 CLOSE
18-24y.0| 2
25-34y.o0. 3
35-44yo0| 4
45-54y.0| 7
55 -69y.0. 8
More than 69 y.o. 9
Q128 Please record your gender. [SA] Code Route
Male 1
Female
LGBTQ 3
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Q10 What is your country of residence? [SA] Code Route
China 01
Hong Kong 02
Japan 03
South Korea 04
Taiwan 05
Singapore| 06
Malaysia 07
Vietnam 08
Indonesia 09
Philippines 10
India 11
Australia 12
USA 13
Canada 14
Germany 15
France, 16
UK 17
Italy 18
Sweden 19
Russia 21
Czech 25
Israel 22
UAE (United Arab Emirates) 23
Other, please specify .................. 24 CLOSE
Q273 What is your city of residence?
(R1) Code [ | |
(R1999) Other please specify
Q272 Record Region [SA] Code Route
East Asia 1
South East Asia 2
South Asia 3
Oceania 4
North America 5
Europe| 6
Middle East| 7
Q303 Record Region [SA] Code Route
East Asia 1
South East Asia, South Asia, Oceania 2
Europe and Middle East 3
North America 4
Q9 To which extent are you involved in decision making for your trip abroad? [SA] Code Route
Sole decision maker 1
Co-decision maker
Not decision maker 3 CLOSE
‘ seuatuanysal <,
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Q11 Do you intend to travel abroad within the next 2 years? [SA] Code Route

Yes 1 Q217
No 2 CLOSE
Q217 Other than your country of residence, which country in the world is your most preferred Code Route

country that you would like to visit (this may be country that you have or have not visited in
the past)? Please answer only 1 country. [SA]

Q221 Exclude answers in Q217
Then, what about your second most preferred country in the world that you would like to
visit? Please answer only 1 country. [SA]

Q223 Ask only those who didn’t answer code 999 in Q221
Exclude answers from Q217, Q221
What about the third most preferred country in the world that you would like to visit?
Please answer only 1 country

Q259 Ask only those who didn't answer code 999 in Q221 or code 999 in Q223
Exclude answers from Q217, Q221, Q223
What about the fourth most preferred country in the world that you would like to visit?
Please answer only 1 country. [SA]

Q260 Ask only those who didn’t answer code 999 in Q221 or code 999 in Q223 or code 999 in Q259
Exclude answers from Q217, Q221, Q223, Q259
What about the fifth most preferred country in the world that you would like to visit?
Please answer only 1 country. [SA]

Australia 013

Brazil 035
Canada 027
China 08
Egypt 38
France 207

Germany 18
Greece 28
Hong Kong 05

India 07
Indonesia 09
Ireland 132
Italy| 20
Japan 12
Malaysia 02
Maldives| 44

Netherland 30
Philippines 31
New Zealand 22
Norway 59
Russia 32
Singapore| 03
South Korea 06
Spain 25
Switzerland 24
Taiwan 10

Thailand 1
Turkey 23
UK 19
USA[ 206
Vietnam 4
Other please specify ................ 994 - 998

None (Not shown for Q217) 999

Q219  Why do you select ...(answer from Q217).... as your most preferred country?

seuatuanysal

il

¥
KenetiXs TasimsUszdfiunauazidednsnssuinmanuaiszmelve Uszand 2568 LAYLD

Consulting N
217 Y g




Qled  When focused only in Asia Pacific of these countries/destinations from this list, which is your most preferred
country? [SA]

Ql6e  Excluded answers from Q16d
Any other countries/destinations from this list are your preferred countries/destinations? [MA]

Qi6d Q16e
(R1) Thailand 01 01
(R2) Malaysia 02 02
(R3) Singapore 03 03
(R4) Vietnam 04 04
(R5) Hong Kong 05 05
(R6) South Korea 06 06
(R7) India 07 07
(R8) China 08 08
(R9) Indonesia 09 09
(R10) Taiwan 10 10
(R11) Macau 11 11
(R12) Japan 12 12
(R13) Australia 13 13
(R19) Philippines 19 19
Q12a Which countries in Asia Pacific do you intend to visit for tourism within the next 2 years? [MA] Code Route

Thailand 01

Malaysia 02

Singapore| 03

Vietnam 04

Hong Kong 05
South Korea 06
India 07

China 08
Indonesia 09
Taiwan 10

Macau 11
Japan 12
Australia 13
Laos 14
Cambodia 15
Myanmar| 16

Philippines 19
Unsure/ Undecided 18

I intend not to visit any countries in Asia Pacific within the next 2 years 17 Close
sreualuaNyal
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Q12b Which countries in Asia Pacific that you will never visit for tourism in the future [MA] Code Route

Thailand 01 Q501
Malaysia 02

Singapore 03
Vietham 04

Hong Kong 05
South Korea 06
India 07

China 08
Indonesia 09
Taiwan 10

Macau 11
Japan 12
Australia 13
Laos 14

Cambodia 15
Myanmar| 16
Philippines 19

None of the above 17

Q501  Only those answer code 1 in Q12b
Why do you think you will definitely never visit Thailand?

Instruction: If RD answer code 1 in Q12b, ask Q501 and CLOSE

seuatuanysal
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Show dialogue

SECTION: Image of countries in Asia Pacific
The following questions focus on your attitudes towards these countries in Asia Pacific

Q368a When selecting country for your abroad tourism, what do you think are the important criteria?
You can select more than 1 [MA]
Q368b  Show only selected attributes in Q368a
Please rank 5 most important criteria where 1 = the most important criterion
Q368a Q368b
(H1) Rank
Criteria
(R1) Safe country to visit 01 _
] (R2) Political stability 02 _
(R3) Modernized Country (e.g, able to enjoy a modernized and convenient lifestyle) 03 _
(R4) Serene and beautiful nature (beaches/ mountains 04 _
(R20) Sport and outdoor activities (e.g. Hiking, Bicycling, Golfing, Diving) 20 _
(R21) Adventure activities (e.qg. rafting, hiking, nature trails trekking) 21 _
(R23) Cultural uniqueness (Way of life/ Traditional festive events) 23 _
(R25) Friendliness/ hospitality of people 25 _
(R26) No language barrier when traveling throughout the country 26 _
(R27) Convenient transportation (Easy to commute) 27 _
(R8) Destination of Gastronomy 08 _
(R31) Health & wellness/ spa 31
(R12) Good and nice weather 12 _
(R10) Value for money 10
(R19) Skilled medical service 19 _
(R32) Historical, religious architecture and/or world heritage 32 _
(R33) Variety of tourist attractions/ tourism experience 33 _
(R34) Shopping experience 34 _
(R35) Renowned colorful night life 35 _
(R36) Luxury travel experience 36 _
(R37) Wedding/ Honeymoon 37 _
(R38) Being a Sustainable tourism country 38 _
seuatuanysal P
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Q20 What do you think about the uniqueness/ difference of each country/destination? [SA]
NOT AT ALL NOT QUITE |UNSURE whether|QUITE unique/| EXTREMELY
unique/ unique/ it is unique/ | different from unique/
different from | different from | different from [other countries| different from
other countries|other countries| other countries other countries
(1) (2) (3) 4 (5)
(R1) Thailand 1 2 3 4 5
(R2) Malaysia 1 2 3 4 5
(R3) Singapore 1 2 3 4 5
(R4) Vietnam 1 2 3 4 5
(R5) Hong Kong 1 2 3 4 5
(R6) South Korea 1 2 3 4 5
(R7) India 1 2 3 4 5
(R8) China 1 2 3 4 5
(R9) Indonesia 1 2 3 4 5
(R10) Taiwan 1 2 3 4 5
(R11) Macau 1 2 3 4 5
(R12) Japan 1 2 3 4 5
(R13) Australia 1 2 3 4 5
(R19) Philippines 1 2 3 4 5
Q502  Auto Record
H1 Auto Recode: if there is answer code 4 or 5 in Q20R1 (Thailand) - auto record code 01, if there is no code 4/ 5 in
Q20R1, rotate any answer with code 4/5 in R2-R14
H2 Auto Recode: Rotate R2-R14 in Q20 with answer 4/5 - must not duplicate R1 in Q502 [MA]
Q502
(H1) (H2)
(R1) Thailand 01 01
(R2) Malaysia 02 02
(R3) Singapore 03 03
(R4) Vietnam 04 04
(R5) Hong Kong 05 05
(R6) South Korea 06 06
(R7) India 07 07
(R8) China 08 08
(R9) Indonesia 09 09
(R10) Taiwan 10 10
(R11) Macau 11 11
(R12) Japan 12 12
(R13) Australia 13 13
(R19) Philippines 19 19
(R17) None of the above 17 17
Q503  Ask only not answer Code 17 in Q502H1
Can you explain more in what aspects you think (...country in Q502H1........ ) is unique/ different from other
countries?
Q504  Ask only not answer Code 17 in Q502H2)
And why do you think (...country in Q502H2........ ) is unique/ different from other countries?
seuatuanysal {:ﬂl‘;\
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Q505a Which one of the following countries do you consider the safest country to visit? [SA]
Q505b Excluded answer from Q505a
Any other countries/destinations from this list that you also consider safe countries to visit? [MA]
Q506c What about the country that you feel confident the most in the safety protocols and regulations in tourism? [SA]
Q506d Excluded answer from Q506c
Any other countries/destinations that you feel confident in the safety protocols and regulations in tourism? [MA]
Q505¢c  What about the country that you feel confident the most in domestic transportation such as road/ cruise/ public
transportation safety? [SA]
Q505d  Excluded answer from Q505c¢
Any other countries/destinations that you feel confident in domestic transportation safety? [MA]
Q505e What about the country that you feel safest from crime, theft, fraud and scam? [SA]
Q505f Excluded answer from Q505e
Any other countries/destinations that you feel safe from crime, theft, fraud and scam? [MA]
Q5059 What about the country that you feel confident the most in its basic hygiene that includes for example, clean food &
drink, clean toiletry, clean accommodation? [SA]

Q505h Excluded answer from Q5059
Any other countries/destinations that you feel confident in their basic hygiene? [MA]

Q505a | Q505b | Q506¢c | Q506d | Q505c | Q505d | Q505e | Q505f | Q505g |Q505h
(H1) (H1) (H1) (H1) (H1) (H1) (H1) (H1) (H1) | (H1)
(R1) Thailand] 01 01 01 01 01 01 01 01 01 01
(R2) Malaysia| 02 02 02 02 02 02 02 02 02 02
(R3) Singapore| 03 03 03 03 03 03 03 03 03 03
(R4) Vietnam| 04 04 04 04 04 04 04 04 04 04
(R5) Hong Kong| 05 05 05 05 05 05 05 05 05 05
(R6) South Korea| 06 06 06 06 06 06 06 06 06 06
(R7) India| 07 07 07 07 07 07 07 07 07 07
(R8) China| 08 08 08 08 08 08 08 08 08 08
(R9) Indonesia| 09 09 09 09 09 09 09 09 09 09
(R10) Taiwan| 10 10 10 10 10 10 10 10 10 10
(R11) Macau| 11 11 11 11 1 11 11 11 11 11
(R12) Japan| 12 12 12 12 12 12 12 12 12 12
(R13) Australia| 13 13 13 13 13 13 13 13 13 13
(R19) Philippines| 19 19 19 19 19 19 19 19 19 19
(R99) None| 99 99 99 99 99 99 99 99 99 99

Q507  Why do you think that ...... (answer in Q505a) is the safest country to visit?
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Q16f  Among these countries/destinations from this list, in terms of tourism, which countries/destinations were talked
about positively by people around you the most? [SA]

Q16g Excluded answer from Q16f
Any other countries/destinations from this list that were talked positively by people around you in term of tourism?

[MA]
Q16f Ql6g
(R1) Thailand 01 01
(R2) Malaysia 02 02
(R3) Singapore 03 03
(R4) Vietnam 04 04
(R5) Hong Kong 05 05
(R6) South Korea 06 06
(R7) India 07 07
(R8) China 08 08
(R9) Indonesia 09 09
(R10) Taiwan 10 10
(R11) Macau 11 11
(R12) Japan 12 12
(R13) Australia 13 13
(R19) Philippines 19 19

Q16h  Among the countries/destinations from this list, which country do you feel positive towards the most? [SA]
Q16i Excluded answer from Q16h
Any other countries/destinations from this list that you feel positive towards? [MA]

Q16h Q16i
(R1) Thailand 01 01
(R2) Malaysia 02 02
(R3) Singapore 03 03
(R4) Vietnam 04 04
(R5) Hong Kong 05 05
(R6) South Korea 06 06
(R7) India 07 07
(R8) China 08 08
(R9) Indonesia 09 09
(R10) Taiwan 10 10
(R11) Macau 11 11
(R12) Japan 12 12
(R13) Australia 13 13
(R19) Philippines 19 19
seuatuanysal
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Q17a  When focused only in Asia Pacific of these countries/destinations from this list, which country do you think earns the
best image and reputation of international tourism?[SA]

Q17b  Excluded answers from Q17a
Any other countries/destinations from this list have good image and reputation? [MA]

Q17a Q17b
(R1) Thailand 01 01
(R2) Malaysia 02 02
(R3) Singapore 03 03
(R4) Vietnam 04 04
(R5) Hong Kong 05 05
(R6) South Korea 06 06
(R7) India 07 07
(R8) China 08 08
(R9) Indonesia 09 09
(R10) Taiwan 10 10
R11 Macau 11 11
(R11)
(R12) Japan 12 12
(R13) Australia 13 13
(R19) Philippines 19 19

Q16j From the countries/destinations in the lists which one do you think has the highest quality tourism ? [SA]
Q16k  Excluded answers from Q16j
Any other countries/destinations you would also consider high quality? [MA]

Q16j Q16k
(R1) Thailand 01 01
(R2) Malaysia 02 02
(R3) Singapore 03 03
(R4) Vietnam 04 04
(R5) Hong Kong 05 05
(R6) South Korea 06 06
(R7) India 07 07
(R8) China 08 08
(R9) Indonesia 09 09
(R10) Taiwan 10 10
(R11) Macau 11 11
(R12) Japan 12 12
(R13) Australia 13 13
(R19) Philippines 19 19
seuatuanysal
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Q17c  Among the countries/destinations listed, which one do you feel most confident would offer an impressive and
memorable tourism experience if you were to visit?” [SA]
Q17d  Excluded answers from Q17¢
Any other countries/destinations you also feel confident offering an impressive and memorable experience? [MA]
Q17c Q17d
(R1) Thailand 01 01
(R2) Malaysia 02 02
(R3) Singapore 03 03
(R4) Vietnam 04 04
(R5) Hong Kong 05 05
(R6) South Korea 06 06
(R7) India 07 07
(R8) China 08 08
(R9) Indonesia 09 09
(R10) Taiwan 10 10
(R11) Macau 11 11
(R12) Japan 12 12
(R13) Australia 13 13
(R19) Philippines 19 19
Q19 How likely or unlikely are you to visit these countries ? [SA]
I would I would Iam UNSURE | I would I would
DEFINITELY PROBABLY whether to PROBABLY | DEFINITELY
NOT visit NOT visit visit or not visit visit
(1) (2) (3) (4) (5)
(R1) Thailand 1 2 3 4 5
(R2) Malaysia 1 2 3 4 5
(R3) Singapore| 1 2 3 4 5
(R4) Vietnam 1 2 3 4 5
(R5) Hong Kong 1 2 3 4 5
(R6) South Korea 1 2 3 4 5
(R7) India 1 2 3 4 5
(R8) China 1 2 3 4 5
(R9) Indonesia 1 2 3 4 5
(R10) Taiwan 1 2 3 4 5
(R11) Macau 1 2 3 4 5
(R12) Japan 1 2 3 4 5
(R13) Australia 1 2 3 4 5
(R19) Philippines 1 2 3 4 5
Q14  On average, what is your outbound travel frequency (traveling outside your country), apart from| Code Route
business related purpose? [SA]
Less than once in every 2 years 1
Once in every 2 years 2
Once to twice a year| 3
3-4 times /year 4
5-6 times/year 5
More than 6 times/year 6
I have never been to any other countries 7
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Q18a Ask those who didn't answer code 7 in Q14 Code Route
Among these countries/destinations, which countries have you ever visited? [MA]

Thailand 01
Malaysia 02
Singapore| 03
Vietnam 04

Hong Kong 05
South Korea 06
India 07

China 08
Indonesia 09
Taiwan 10

Macau 11
Japan 12
Australia 13
Philippines 19
None (Not show card) (Never visit) 14 Q371

Q18b  Ask only those who didn't answer code 14 in Q18a
Show only answers from Q18a but hide code 14
From the countries/destinations that you have visited which countries/destinations do you have most memorable
experience? [SA]

Q18c  Ask only those who have visited more than 1 country (Have more than 1 answer in Q18a)

Show only answers in Q18a but exclude answer in Q18b

Always show code 14

Any other countries/destinations from this list that you have memorable experience? [MA]

Q18b Q18¢
(R1) Thailand 01 01
(R2) Malaysia 02 02
(R3) Singapore 03 03
(R4) Vietnam 04 04
(R5) Hong Kong 05 05
(R6) South Korea 06 06
(R7) India 07 07
(R8) China 08 08
(R9) Indonesia 09 09
(R10) Taiwan 10 10
(R11) Macau 11 11
(R12) Japan 12 12
(R13) Australia 13 13
(R19) Philippines 19 19
(R14) None 14 14
seuatuanysal
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Q18e  Ask only those who didn't answer code 14 in Q18a
Show only answers from Q18a
From the countries/destinations that you have visited which countries/destinations will you recommend your friends or
family to visit? [MA]
Q18f  Ask only those who didn't answer code 14 in Q18a
Show only answers from Q18a
From the countries/destinations that you have visited which countries/destinations do you want to revisit? [MA]
Q18e Q18f
(R1) Thailand 01 01
(R2) Malaysia 02 02
(R3) Singapore 03 03
(R4) Vietnam 04 04
(R5) Hong Kong 05 05
(R6) South Korea 06 06
(R7) India 07 07
(R8) China 08 08
(R9) Indonesia 09 09
(R10) Taiwan 10 10
(R11) Macau 11 11
(R12) Japan 12 12
(R13) Australia 13 13
(R19) Philippines 19 19
(R14) None 14 14
seuatuanysal
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Q371  Please select any countries/destinations that you think are best associated with below statements
You can select more than 1 country/destination. [MA]

Q371
Thailand [ Malaysia | Singa | Vietnam | Hong | South | India |China| Indon - | Taiwan | Macau | Japan [Australia| Philip Not
pore Kong | Korea esia pines | suitable
(R1) Safe country to visit| 01 02 |03 | 04 [O5| 06 |07 (08| 09 10 | 11 | 12 | 13 19 14
(R2) Political stability| 01 02 (03 | 04 |05 | 06 | O7 |08 09 10 | 11 | 12 | 13 19 14

(R3) Meodernized Country (e.g,| 01 | 02 [ 03 | 04 (05| 06 | 07 |08 09 | 10 | 11 | 12 | 13 | 19 14
able to enjoy a

modernized and

convenient lifestyle)

(R4 Serene and beautiful| 01 02 |03 | 04 ([O5| 06 |07 (08| 09 10 | 11 | 12 | 13 19 14
nature (beaches/
mountains|

(R20) Sport and outdoor| 01 | 02 | 03 | 04 |05 | 06 (07 |08| 09 | 10 | 11 | 12 | 13 | 19 | 14
activities (e.g. Hiking,
Bicycling, Golfing, Diving)

(R21) Adventure activities (e.g.l] 01 | 02 | 03 | 04 |05 | 06 (07 (08| 09 | 10 | 11 | 12 | 13 | 19 14
rafting, hiking, nature
trails trekking)

(R23) Cultural uniqueness (Way| 01 | 02 | 03 | 04 |05 | 06 (07 (08| 09 | 10 | 11 | 12 | 13 | 19 14
of life/ Traditional festive
events)

(R25) Friendliness/ hospitality] 01 | 02 | 03 | 04 | 05| 06 | 07 |08 09 | 10 | 11 | 12 | 13 | 19 | 14
of people

(R26) No language barrier] 01 | 02 | 03 | 04 |05 | 06 (07 (08| 09 | 10 | 11 | 12 | 13 | 19 14
when traveling
throughout the country

(R27) Convenient| 01 | 02 [ 03 | 04 | 05| 06 | 07 |08| 09 | 10 | 11 | 12 | 13 | 19 14
transportation (Easy to
commute)

(R8) Destination of| 01 02 (03| 04 |05 06 | O7 |08 09 10 | 11 | 12 | 13 19 14
Gastronomy/|

(R31) Health & wellness/spa| 01 | 02 | 03 | 04 | 05| 06 | 07 08| 09 | 10 | 11 | 12 | 13 | 19 14
(R12) Good and nice weather| 01 | 02 | 03 | 04 | 05| 06 | 07 08| 09 | 10 | 11 | 12 | 13 | 19 14
(R10) Value formoney| 01 | 02 | 03 | 04 | 05| 06 | 07 (08| 09 | 10 | 11 | 12 | 13 | 19 14

(R19)  Skilled medical service] 01 | 02 | 03 | 04 | 05| 06 | 07 |08 09 | 10 | 11 | 12 | 13 | 19 | 14

(R32) Historical, religious| 01 | 02 (03 | 04 (05| 06 | 07 |08| 09 | 10 | 11 | 12 | 13 | 19 14
architecture and/or world
heritage

(R33) Variety of touristf 01 | 02 [ 03 | 04 |05 | 06 |07 |08| 09 ( 10 | 11 [ 12 | 13 | 19 14
attractions/ tourism
experience

(R34) Shopping experience| 01 | 02 | 03 | 04 |05 | 06 |07 (08| 09 | 10 | 11 | 12 | 13 | 19 14

(R35) Renowned colorfull 01 | 02 (03 | 04 |05 | 06 | 07 |08 09 | 10 | 11 | 12 | 13 | 19 14
night life

(R36) Luxury travel experience] 01 | 02 | 03 | 04 | 05| 06 | 07 |08 09 | 10 | 11 | 12 | 13 | 19 | 14
(R37)  Wedding/ Honeymoon| 01 | 02 | 03 | 04 |05 | 06 (07 (08| 09 | 10 | 11 | 12 | 13 | 19 14

(R38) Being a Sustainable| 01 02 |03 | 04 ([O5(| 06 |07 (08| 09 10 | 11 | 12 13 19 14
tourism country|
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Show dialogue
|SECTION: Demographics (For Classification Purpose only)

Q134 How much does a country offering luxury travel influence your decision to visit? [SA] Code Route
Not at all 01
Unlikely 02
Neutral 03

Influence 04
Highly influence 05

Q129 What is your current marital status? [SA] Code Route
Single 1
Married/living with partner 2
Widowed/separated/divorced 3
Refuse to answer| 4
Q130 Do you have any kid? [SA] Code Route
Yes| 1
No|
Refuse to answer| 3

Q380 Ask only those who answer code 1 in Q130
How old is your youngest child?

(R1) Years old
(R2) Refused to answer

Q131 What is your highest educational level? [SA] Code Route
Set code 12 as SA

No formal education 01

Primary school/ Still studying) 02
Primary school 03

Secondary school (Still studying 04
Secondary school 05

Vocational school/diploma (Still studying 06
Vocational school/diploma 07
Bachelor degree (Still studying 08
Bachelor degree 09

Master degree (Still studying) 10
Master degree 11

Doctoral degree (Still studying) 12
Doctoral degree 13

Refuse to answer| 14

Q345 Please specify your monthly personal income (For classification purpose only) [SA] Code Route

Less than USD 1,000 per month

1,001 - 2,000 USD per month

2,001 — 3,500 USD per month

3,501 - 5,000 USD per month

5,001 - 10,000 USD per month

More than 10,000 USD (please specify) .........c........
Do not work / no personal income

Refuse to answer|

O o U b WN -
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Q133 Please tell me your occupation. [SA] Code Route

Professionals (e.g. architect, engineer, doctor, lawyer, accountant) 01
Private/ Public company top executive/ management 17

Private/ Public company middle — entry level executive/ management 18
Private/ Public company officer] 13

Government officer/ State-owned enterprise officer, 15

Merchant/ Business owner| 16

Production/Manufactory worker 04

Agricultural related (e.g. farmers) 05

Teacher/ Tutor| 19

Caregiver 20

Housewife| 07

Student 08

Retired /Unemployed 09

Self-employed/ Freelance 12

Others, please specify .......c.ccoeueee 10

Refuse to answer 11

Q292 Ask only those who have visited Thailand (answer code 1 in Q18a) Code Route
You mentioned earlier that you have been to Thailand before. When was your last visit to
Thailand? [SA]
This year / Last year| 1
Last 2 - 3 years 2
Longer than 3 years to 5 years 3
Longer than 5 years to 10 years 4
Longer than 10 years 5
Thank you for your valuable time to complete this survey.
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Qo0 Select language [SA] Code Route
English 1
Chinese 2
Japanese] 3
French 4
Korean 5
German 6
Russian 7
QConsent Your responses and opinions will be used and processed to perform analyses for our Code Route

clients. We will keep your information confidential and will only share it with trusted third
parties who are also required to keep this information confidential. Neither your name nor
any other identifying information will be used in any reports or analyses that we prepare
for our clients. We may use your personal information such as your name, address,
telephone number, or email address only to contact you following the study for quality
control purposes. For more information about how we use, process and protect your
information in accordance with required Personal Data Protection standards, please visit:
Personal Data Protection | kenetixs (kenetixs-consulting.com)

By participating in this research study, you acknowledge that you have read understood
your rights as a respondent, and AGREE to continue with the study. [SA]

Agree 1
Disagree 2
|SECTION: Screening questions

Q4 Do you or any of your family members/close friends work in any of these industries? [MA] Code Route
Market/ Marketing Research 1 Close
Advertising Agency 2 Close
Public Relation Company| 3 Close
Journalism related to tourism 4 Close
Tourism related service organization/ companies| 5 Close

None of the above| 6

Q5 May I know your age?

(R1) Years old
(R2) Refused to answer

Q6 Auto record Age range from Q5 [SA] Code Route
Under 18 y.o. 1 CLOSE
18 - 24 y.o. 2
25 - 34 y.o. 3
35-44y.0. 4
45 - 54 y.o. 7
55 -69 y.0. 8
More than 69 y.o. 9
Q128 Please record your gender. [SA] Code Route
Male| 1
Female
LGBTQ 3
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Q10 What is your country of residence? [SA] Code Route

China 01
Hong Kong 02
Japan 03

South Korea 04
Taiwan 05
Singapore| 06
Malaysia 07
Vietnam 08
Indonesia 09
Philippines 10

India 11
Australia 12
USA 13
Canada 14
Germany 15
France, 16
UK 17
Italy, 18
Sweden 19
Russia 21
Czech 25
Israel 22
UAE (United Arab Emirates) 23
Other, please specify .................. 24 CLOSE
Q273 What is your city of residence?
(R1) Code [ | |
(R1999) Other please specify
Q272 Record Region [SA] Code Route
East Asia 1
South East Asia 2
South Asia 3
Oceania 4
North America 5
Europe 6
Middle East| 7
Q303 Record Region [SA] Code Route
East Asia 1
South East Asia, South Asia, Oceania 2
Europe and Middle East 3
North America 4
Q9 To which extent are you involved in decision making for your trip abroad? [SA] Code Route
Sole decision maker 1
Co-decision maker| 2
Not decision maker| 3 CLOSE
‘ seuatuanysal <,
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Q11 Do you intend to travel abroad within the next 2 years? [SA] Code Route

No 2 CLOSE
Q12a Which countries in Asia Pacific do you intend to visit for tourism within the next 2 years? [MA] Code Route
Thailand 01
Malaysia 02
Singapore| 03
Vietnam 04

Hong Kong 05
South Korea 06
India 07

China 08
Indonesia 09
Taiwan 10

Macau 11
Japan 12
Australia 13
Laos 14
Cambodia 15
Myanmar| 16

Philippines 19
Unsure/ Undecided 18

I intend not to visit any countries in Asia Pacific within the next 2 years| 17 Close
Q12b Which countries in Asia Pacific that you will never visit for tourism in the future [MA] Code Route
Thailand 01 Q501

Malaysia 02

Singapore 03

Vietnam 04

Hong Kong 05
South Korea 06
India 07

China 08
Indonesia 09
Taiwan 10

Macau 11
Japan 12
Australia 13
Laos 14

Cambodia 15
Myanmar| 16
Philippines 19

None of the above 17

Q501  Only those answer code 1 in Q12b
Why do you think you will definitely never visit Thailand?

Instruction: If RD answer code 1 in Q12b, ask Q501 and CLOSE
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|Main questionnaire

Q14  On average, what is your outbound travel frequency (traveling outside your country), apart from| Code Route
business related purpose? [SA]
Less than once in every 2 years 1
Once in every 2 years 2
Once to twice a year| 3
3-4 times /year| 4
5-6 times/year] 5
More than 6 times/year| 6
I have never been to any other countries 7
Show dialogue
SECTION: Campaign Evaluation
The followings focus on the tourism campaign for the countries in Asia Pacific
Q124 Please select any tourism brand campaigns below that you have heard or been aware of. Code Route
[MA]
Malaysia Truly Asia 01
Amazing Thailand 02
Incredible India 03
Imagine Your Korea 04
Vietnam Timeless charm 05
Singapore: Passion Made Possible 06
Hong Kong Asia's World City 07
China like Never Before 08
Taiwan: Waves of wonder| 10
Wonderful Indonesia 11
Japan - Endless Discovery 12
There's Nothing Like Australia 13
Philippines’ Lover Letter to the world 14
Amazing Thailand Sustainable Tourism 16
No, I have never heard or aware of any of them (not show code) 99
Q413 Ask only those not answering code 99 in Q124 Code Route

Show only answers in Q124
In the past 1 year, have you ever noticed any marketing communications (e.g. ads, road
shows, viral videos/ clips, etc) from any of those tourism brand campaigns? [MA]
Malaysia Truly Asia 01
Amazing Thailand 02
Incredible India 03
Imagine Your Korea 04
Vietnam Timeless charm 05
Singapore - Passion Made Possible 06
Hong Kong Asia's World City 07
China like Never Before 08
Taiwan - Waves of wonder| 10
Indonesia — Wonderful Indonesia 11
Japan - Endless Discovery 12
There's Nothing Like Australia 13
Philippines’ Lover Letter to the world 14
Your Stories Never End 15
Amazing Thailand Sustainable Tourism 16
No, I have never heard or aware of any of them (not show code) 99
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Q414 Ask only those not answering code 99 in Q124 Code Route
Show only answers in Q124
Based on the campaigns that you have heard or been aware of, which one(s) you think
could grab your attention and interest? [MA]

Malaysia Truly Asia 01

Amazing Thailand 02

Incredible India 03

Imagine Your Korea 04

Vietnam Timeless charm 05
Singapore - Passion Made Possible| 06
Hong Kong Asia's World City 07

China like Never Before 08

Taiwan: Waves of wonder 10
Wonderful Indonesia 11

Japan - Endless Discovery| 12

There's Nothing Like Australia 13
Philippines’ Lover Letter to the world 14

Q125 Ask only those who answer code 2 in Q124 Code Route
Can you please tell me from where you have heard about or been aware of the "Amazing
Thailand” brand campaign from? [MA]

TV 01

Paid VDO streaming (e.g. Netflix, Disney+, Tencent, iQiYi, Apple TV+, Prime Video, VIU) 02
Printing Media (Newspaper/ Magazine/ Brochure/ Leaflet) 03

Thailand Tourism official website (www.tourismthailand.org) 04

Other Website/Web board 05

Thailand tourism social media channel (Facebook/ Instagram/ Twitter/ Weibo) 06

Social media (e.g. Facebook, Instagram, Twitter, Weibo, YouTube, TikTok) 07

Out of home media (i.e. billboards, bus, shelter, airport, street, underground, train station, 08
building wrap, etc.)

Events, activities, concerts and road shows 09

Agency/ agent/ representative 10

Other, please specify............. 11
Other, please specify............. 12
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Show dialogue
|SECI'ION: Tourist Behaviour

Q508 In the past 1 year, have you ever searched/ sought tourism information? [MA] Code Route
Yes, for Domestic tourism 1 Q510

Yes, for Abroad tourism 2 Q509

I haven't searched/ sought tourism information at all 3 Q510

Q509  Ask only those who answer code 2 in Q508
What countries/ destinations did you search/ seek information for abroad tourism?

Q510 Currently, do you had any plan for your trip abord ?[SA] Code Route
Yes 1 Q511
No 2 Q224a
Q511 Ask only those who answer code 1 in Q510 Code Route
When will your trip take place? [SA]
Within a month 1
2 -3 months 2
4 - 6 months 3
7 -12 months 4
Over 12 months 5
Q512 Ask only those who answer Code 1 in Q510 Code Route
Which country/ countries do you have plan to visit? [MA]
Thailand 01
Malaysia 02
Singapore 03
Vietnam 04

Hong Kong 05
South Korea 06
India 07

China 08
Indonesia 09
Taiwan 10

Macau 11

Japan 12

Australia 13

Philippines 19

Other (please specify) .................. 20

Not decided yet] 98

Q517 Ask only those who didn’t answer Code 98 in Q512 Code Route
What triggered your decision to plan trip to .... (answer in Q512)? [MA]
Rotate attributes except OTHER

Friends/relatives/ travelling companions recommended me to 01
Advertisement, content, article about .... (answers in Q512) tourism 02
Ease of Country Entry Regulations 03

Convenience of immigration requirement such as VISA 04

Good tourism deals (e.g. hotel/ flight/ tour package deals) 06

Travel agent recommended me 07

Depreciation/ attractive rate of .... currency| 08

Other (please specify) ...cccvcevvrveverienn 09
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Q224a Ask all Code Route
If code 1 in Q510: Intender
For your upcoming trip, who are your traveling companions? [MA]
If code 2 in Q510: Non Intender
When thinking about your next trip abroad, who is/are your intended traveling companion?
[MA]
Travel alone 1
Friend 2
Family 3
Partner/Spouse 5
Depends (Show code only those answer code 1 in Q510) 10
Other (please specify) 6
Other (please specify) 8
Other (please specify) 9
Q369a Ask all

In general, are there any incidents below that would affect your attitude or behavior towards traveling abroad in the
future? (e.g. change of destination, postponement of traveling, consider tourism alternatives, etc.) [MA]
Q369b  Ask only those who didn‘t answer code 7 in Q369a.
If answer only 1 answer in Q369a, record that answer in Q369b without asking RD
Show only selected attributes in Q369a
Please select the most impactful incident [SA]

Q369a Q369b
Incidents Most impact
(R1) Covid-19/ Epidemic 01 01
(R2) Economic slow-down (Recession, High inflation) 02 02
(R3) Destination political instability, 03 03
(R4) Own country political instability 04 04
(R5) Natural disaster 05 05
(R8) Geopolitical Conflicts (e.g. wars and sanctions) 08 08
(R6) Other (please specify)........cecuv...e. 06 06
(R7) No incidents that impact attitude and behavior| 07 07
Q656 Are you inclined to adopt the following aboard tourism trends? [MA] Code Route
Workation (A vacation that combines work with travel leisure — to travel and to work during 1
the trip)
Road trip| 2
Solo travel (Travel alone) 3
Local experience travel (Live and do activities as the locals do) 4
Virtual Tourism (tourism through the use of VR technology) 5
Eco Responsible tourism (tourism focuses on nature preservation and rejuvenation) 6
Health and wellness tourism (tourism focuses on personal health and wellness) 7
Music tourism: Travel aimed at experiencing music related events or activities such as 9
concerts)
Festival tourism: Travel to specific destinations to participate in cultural, religious or| 10
seasonal festivals|
Other (please specify) .................. 8
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Show dialogue
|SECTION: Demographics (For Classification Purpose only)

Q18a Ask those who didn’t answer code 7 in Q14 Code Route
Among these countries/destinations, which countries have you ever visited? [MA]
Set code 14 as SA

Thailand 01
Malaysia 02
Singapore| 03
Vietnam 04

Hong Kong 05
South Korea 06
India 07

China 08
Indonesia 09
Taiwan 10

Macau 11
Japan 12
Australia 13

Philippines 19
None (Not show card) (ever visit) 14

Q134 How much does a country offering luxury travel influence your decision to visit? [SA] Code Route
Not at all 01
Unlikely| 02
Neutral 03

Influence] 04
Highly influence 05

Q129 What is your current marital status? [SA] Code Route
Single 1
Married/living with partner 2
Widowed/separated/divorced 3
Refuse to answer 4

Q130 Do you have any kid? [SA] Code Route
Yes| 1
No| 2

Refuse to answer 3

Q380 Ask only those who answer code 1 in Q130
How old is your youngest child?

(R1) Years old
(R2) Refused to answer
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Q131 What is your highest educational level? [SA] Code Route
No formal education 01
Primary school/ Still studying) 02
Primary school 03
Secondary school (Still studying 04
Secondary school 05
Vocational school/diploma (Still studying 06
Vocational school/diploma 07
Bachelor degree (Still studying 08
Bachelor degree 09
Master degree (Still studying) 10
Master degree 11
Doctoral degree (Still studying) 12
Doctoral degree 13
Refuse to answer| 14
Q345 Please specify your monthly personal income (For classification purpose only) [SA] Code Route
Less than USD 1,000 per month 1
1,001 - 2,000 USD per month 2
2,001 — 3,500 USD per month 3
3,501 - 5,000 USD per month 4
5,001 - 10,000 USD per month 5
More than 10,000 USD (please specify) .........c........ 6
Do not work / no personal income 8
Refuse to answer 9
Q133 Please tell me your occupation. [SA] Code Route
Professionals (e.g. architect, engineer, doctor, lawyer, accountant) 01
Private/ Public company top executive/ management 17
Private/ Public company middle — entry level executive/ management 18
Private/ Public company officer| 13
Government officer/ State-owned enterprise officer 15
Merchant/ Business owner 16
Production/Manufactory worker| 04
Agricultural related (e.g. farmers) 05
Teacher/ Tutor 19
Caregiver 20
Housewife| 07
Student 08
Retired /Unemployed 09
Self-employed/ Freelance 12
Others, please specify .......cccoeuenne 10
Refuse to answer 11
Q292 Ask only those who have visited Thailand (answer code 1 in Q18a) Code Route
You mentioned earlier that you have been to Thailand before. When was your last visit to
Thailand? [SA]
This year / Last year| 1
Last 2 - 3 years 2
Longer than 3 years to 5 years 3
Longer than 5 years to 10 years 4
Longer than 10 years 5

Thank you for your valuable time to complete this survey.
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Qo0 Select language [SA] Code Route
English 1
Chinese 2
Japanese] 3
French 4
Korean 5
German 6
Russian 7
QConsent Your responses and opinions will be used and processed to perform analyses for our Code Route

clients. We will keep your information confidential and will only share it with trusted third
parties who are also required to keep this information confidential. Neither your name nor
any other identifying information will be used in any reports or analyses that we prepare
for our clients. We may use your personal information such as your name, address,
telephone number, or email address only to contact you following the study for quality
control purposes. For more information about how we use, process and protect your
information in accordance with required Personal Data Protection standards, please visit:
Personal Data Protection | kenetixs (kenetixs-consulting.com)

By participating in this research study, you acknowledge that you have read understood
your rights as a respondent, and AGREE to continue with the study. [SA]

Agree 1

Disagree 2

ISECTION: Screening questions

Q4 Do you or any of your family members/close friends work in any of these industries? [MA] Code Route
Market/ Marketing Research 1 Close
Advertising Agency 2 Close
Public Relation Company| 3 Close
Journalism related to tourism 4 Close
Tourism related service organization/ companies 5 Close
None of the above| 6

Q5 May I know your age?

(R1) Years old
(R2) Refused to answer

Q6 Auto record Age range from Q5 [SA] Code Route
Under 18 y.o. 1 CLOSE
18 - 24 y.0. 2
25-34y.o0. 3
35-44vy.o. 4
45 - 54 y.o. 7
55 -69y.0. 8
More than 69 y.o. 9
Q128 Please record your gender. [SA] Code Route
Male| 1
Female 2
LGBTQ 3
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Q10 What is your country of residence? [SA] Code Route
China 01
Hong Kong 02
Japan 03
South Korea 04
Taiwan 05
Singapore| 06
Malaysia 07
Vietnam 08
Indonesia 09
Philippines 10
India 11
Australia 12
USA 13
Canada 14
Germany 15
France, 16
UK 17
Italy| 18
Sweden 19
Russia 21
Czech 25
Israel 22
UAE (United Arab Emirates) 23
Other, please specify .................. 24 CLOSE
Q273 What is your city of residence?
(R1) Code | ]
(R1999) Other please specify
Q272 Record Region [SA] Code Route
East Asia 1
South East Asia 2
South Asia 3
Oceania 4
North America 5
Europe 6
Middle East]| 7
Q303 Record Region [SA] Code Route
East Asia 1
South East Asia, South Asia, Oceania 2
Europe and Middle East 3
North America 4
Q9 To which extent are you involved in decision making for your trip abroad? [SA] Code Route
Sole decision maker 1
Co-decision maker| 2
Not decision maker| 3 CLOSE
Q11 Do you intend to travel abroad within the next 2 years? [SA] Code Route
Yes| 1 Q12a
No| 2 CLOSE
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Q12a Which countries in Asia Pacific do you intend to visit for tourism within the next 2 years? [MA] Code Route

Thailand 01
Malaysia 02
Singapore| 03
Vietnam 04

Hong Kong 05
South Korea 06
India 07

China 08
Indonesia 09
Taiwan 10

Macau 11
Japan 12
Australia 13
Laos 14

Cambodia 15
Myanmar| 16

Philippines 19

Unsure/ Undecided 18
I intend not to visit any countries in Asia Pacific within the next 2 years 17 Close
Q12b Which countries in Asia Pacific that you will never visit for tourism in the future [MA] Code Route
Thailand 01 Q501

Malaysia 02

Singapore 03

Vietnam 04

Hong Kong 05
South Korea 06
India 07

China 08
Indonesia 09
Taiwan 10

Macau 11
Japan 12
Australia 13
Laos 14

Cambodia 15
Myanmar| 16
Philippines 19

None of the above 17

Q501  Only those answer code 1 in Q12b
Why do you think you will definitely never visit Thailand?

Instruction: If RD answer code 1 in Q12b, ask Q501 and CLOSE
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SECTION: TVC1 Your Stories Never End
Q41 Show screenshot of TVC1 Code Route
Visibility
Have you ever seen this ad before? [SA]
Definitely seen it 1 Q42
May have seen it 2 Q42
Not sure 3 Q44
May not have seen it 4 Q44
Definitely have not seen it 5 Q44
Q42 Recognition Code Route
Ask those who answered code 1-2 in Q41
Which country/destination do you think this ad is for? [SA]
Thailand 01
Malaysia 02
Singapore| 03
Vietnam 04
Hong Kong 05
South Korea 06
India 07
China 08
Indonesia 09
Taiwan 10
Macau 11
Japan 12
Australia 13
Philippines 19
Other (please specify) ......cccceeee 14
Don't know/Can't remember 99
Q43 Source of visibility Code Route
Ask those who answered code 1-2 in Q41
For this ads VDO snapshots, what media have you ever seen this ad from? [MA]
TV 01
(Show only those who didn’t answer code 99 in Q42) 02
.......... (answer in Q42) tourism official website
Other Website/Web board 03
Show only those who didn't answer code 99 in Q42 04
.......... (answer in Q42) tourism social media channel (Facebook/ Instagram/ Twitter/
Weibo/ TikTok)
Social media (e.g. Facebook, Instagram, Twitter, Weibo, YouTube, TikTok) 05
Out of home media (i.e. billboards, bus, shelter, airport, street, underground, train station, 06
building wrap, etc.)
Events, activities, concerts and road shows 07
Other, please specify............. 08
Other, please specify............. 09
Other, please specify............. 10
Programmer : Show Clip TVC1 to RDs before asking Q44
Q44 What do you think this ad is trying to tell you?
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Q45 Key message Code Route
Please tell me how well the ad could portray the ideas
“In Thailand, every adventure sparks endless inspiration. Share your journey;
share Thailand's wonder with the world.”? [SA]
Very badly 1
Somewhat bad 2
Neutral 3
Somewhat well 4
Very well 5
Q46 Absolute likeability Code Route
Which of these statements could best describe your overall feeling about this ad? [SA]
Strongly dislike 1
Somewhat dislike| 2
Neither like or dislike, 3
Somewhat like| 4
Like it very much 5

Q47 How do you like each of these aspects of the ad? [SA]

Strongly | Somewhat |Neither like| Somewhat | Like it very
dislike dislike or dislike like much
(R1) Main content/ issue that the ad focuses 1 2 3 4 5
(R2) Concept (Theme/ Style/ the way the ad is 1 2 3 4 5
presented/ flows
(R3) Visual 1 2 3 4 5
(R4) Music 1 2 3 4 5
(R5) Presenters/ actors or actresses 1 2 3 4 5

Q48 Reason for like the ad (Only those who rate 5 (Like it very much) in Q47)
Why do you like ................. (aspects in Q47 that rate 5)?

(R1)Main content/ issue that the ad focuses  (Ask those who rate 5 in R1 Q47)

(R2) Concept (Theme/ Style/ the way the ad is presented/ flows) (Ask those who rate 5 in R2 Q47)

(R3) Visual (Ask those who rate 5 in R3 Q47)

(R4) Music (Ask those who rate 5 in R4 Q47)

(R5) Presenters/ actors or actresses (Ask those who rate 5 in R5 Q47)
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Q49 Reason for dislike the ad (Only those who rate 1-3 in Q47)
Why do you dislike ................. (aspects in Q47 which rate 1-3)

(R1) Main content/ issue that the ad focuses (Ask those who rate 1-3 in R1 Q47)

(R2) Concept (Theme/ Style/ the way the ad is presented/ flows) (Ask those who rate 1-3 in R2 Q47)

(R3) Visual (Ask those who rate 1-3 in R3 Q47)

(R4) Music (Ask those who rate 1-3 in R4 Q47)

(R5) Presenters/ actors or actresses (Ask those who rate 1-3 in R5 Q47)

Q50 Any other comments that you would like to share about the ad?

Q51 Advocate Code Route
What is your tendency to share/ talk about this ad to your friends, family or public ? [SA]

Definitely not share/ talk about

Unlikely to share/ talk about|

Not sure

Likely to share/ talk about

Definitely do share/ talk about|

U b W N

Q52 Efficiency

At what level does this ad make you feel about the country in the ad in these aspects? [SA]
Strongly | Not |Neutral|Somewhat|Strongly agree
not agree| agree agree
(R1) Provides new info and helps me learn about this country| 1 2 3 4 5
better
(R2)  Impresses me and makes me feel good about this country| 1 2 3 4 5
(R3) Feel positively about country’s commitment to sustainable 1 2 3 4 5
tourism
(R4) Urges me to visit this country when opportunity allows 1 2 3 4 5
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SECTION: TVC2 Your Green Side Stories
Q53 Show screenshot of TVC2 Code Route
Visibility
Have you ever seen this ad before? [SA]
Definitely seen it 1 Q54
May have seen it 2 Q54
Not sure| 3 Q56
May not have seen it 4 Q56
Definitely have not seen it 5 Q56
Q54 Recognition Code Route
Ask those who answered code 1-2 in Q53
Which country/destination do you think this ad is for? [SA]
Thailand 01
Malaysia 02
Singapore| 03
Vietnam 04
Hong Kong 05
South Korea 06
India 07
China 08
Indonesia 09
Taiwan 10
Macau 11
Japan 12
Australia 13
Philippines 19
Other (please specify) ......cccceee... 14
Don't know/Can't remember 99
55 Source of visibility Code Route
Ask those who answered code 1-2 in Q53
For this ads VDO snapshots, what media have you ever seen this ad from? [MA]
TV 01
(Show only those who didn't answer code 99 in Q54) 02
.......... (answer in Q55) tourism official website
Other Website/Web board 03
Show only those who didn’t answer code 99 in Q54 04
.......... (answer in Q54) tourism social media channel (Facebook/ Instagram/ Twitter/
Weibo/ TikTok)
Social media (e.g. Facebook, Instagram, Twitter, Weibo, YouTube, TikTok) 05
Out of home media (i.e. billboards, bus, shelter, airport, street, underground, train station, 06
building wrap, etc.)
Events, activities, concerts and road shows 07
Other, please specify............. 08
Other, please specify............. 09
Other, please specify............. 10
Programmer : Show Clip TVC2 to RDs before asking Q56
Q56 What do you think this ad is trying to tell you?
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Q57 Key message Code Route
Please tell me how well the ad could portray the ideas
“Loving the world is never boring in Thailand. Explore sustainably, making your
unique journey a contribution to a better planet.”? [SA]
Very badly 1
Somewhat bad 2
Neutral 3
Somewhat well 4
Very well 5
Q58 Absolute likeability Code Route
Which of these statements could best describe your overall feeling about this ad? [SA]
Strongly dislike 1
Somewhat dislike| 2
Neither like or dislike, 3
Somewhat like| 4
Like it very much 5
Q59 How do you like each of these aspects of the ad? [SA]
Strongly | Somewhat |Neither like| Somewhat | Like it very
dislike dislike or dislike like much
(R1) Main content/ issue that the ad focuses 1 2 3 4 5
(R2) Concept (Theme/ Style/ the way the ad is 1 2 3 4 5
presented/ flows
(R3) Visual 1 2 3 4 5
(R4) Music| 1 2 3 4 5
(R5) Presenters/ actors or actresses 1 2 3 4 5

Q60 Reason for like the ad (Only those who rate 5 (Like it very much) in Q59)
Why do you like ................. (aspects in Q59 that rate 5)?

(R1) Main content/ issue that the ad focuses  (Ask those who rate 5 in R1 Q59)

(R2) Concept (Theme/ Style/ the way the ad is presented/ flows) (Ask those who rate 5 in R2 Q59)

(R3) Visual (Ask those who rate 5 in R3 Q59)

(R4) Music (Ask those who rate 5 in R4 Q59)

(R5) Presenters/ actors or actresses (Ask those who rate 5 in R5 Q59)
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Q61 Reason for dislike the ad (Only those who rate 1-3 in Q59)
Why do you dislike ................. (aspects in Q59 which rate 1-3)

(R1) Main content/ issue that the ad focuses (Ask those who rate 1-3 in Q59 T7)

(R2) Concept (Theme/ Style/ the way the ad is presented/ flows) (Ask those who rate 1-3 in R2 Q59)

(R3) Visual (Ask those who rate 1-3 in R3 Q59)

(R4) Music (Ask those who rate 1-3 in R4 Q59)

(R5) Presenters/ actors or actresses (Ask those who rate 1-3 in R5 Q59)

Q62 Any other comments that you would like to share about the ad?

Q63 Advocate Code Route
What is your tendency to share/ talk about this ad to your friends, family or public ? [SA]

Definitely not share/ talk about

Unlikely to share/ talk about]

Not sure|

Likely to share/ talk about]

Definitely do share/ talk about

Ul b WK

Q64 Efficiency
At what level does this ad make you feel about the country in the ad in these aspects? [SA]

Strongly | Not |Neutral|Somewhat|Strongly agree
not agree| agree agree
(R1) Provides new info and helps me learn about this country better| 1 2 3 4 5
(R2) Impresses me and makes me feel good about this country| 1 2 3 4 5
(R3) Feel positively about country’s commitment to sustainable 1 2 3 4 5
tourism
(R4) Urges me to visit this country when opportunity allows 1 2 3 4 5
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Show dialogue
ISECTION: Media consumption

Q123 What is/are your media that you regularly consume? [MA] Code Route
(R1) TV 01
(2) Paid VDO streaming (e.g. Netflix, Disney+, Tencent, iQiYi, Apple TV+, Prime Video, VIU) 02
(R3) Radio 03

(R4) Newspaper| 04

(R5) Magazine| 05

(R6) Brochure, leaflets 06

(R9) Website/Web board/ Blog 09

(R11) Social media (e.g. Facebook, Instagram, Twitter, Weibo, YouTube, TikTok (Douyin), 11
Xiaohongshu)

(R19) Messaging/ Chat apps (e.g.Whatsapp, Line, WeChat) 19

(R20) Podcast (e.g.Ted, Clubhouse) 20

(R13) Out of home media (e.g. billboards, bus, shelter, airport, street, underground, train 13
station, building wrap, etc.)

(R16) Others (specify) 16
(R17) Others (specify) 17
(R18) Others (specify) 18
Q407 Ask only those who answer code 11 in Q123 Code Route

What is/are social media that you regularly use? [MA]
Facebook 01
Instagram 02

Twitter 03
Weibo 04
YouTube| 05
Youku 06
Tumblr 07

Snapchat] 08
TikTok/ Douyin 09
Pinterest 10
Xiaohongshu 13

(R11) Others (specify) 11
(R12) Others (specify) 12
Q444 What genres do you regularly consume? [MA] Code Route

Local News 01

International News 02

Drama/ Series 03

Economics/ Business/ Money/| 04

Musici 05

Sport] 06

Health| 07

Travel 08

Game 09

Documentary| 10

Others (specify) 11
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Q241 What is/are your media that you use to find information regarding abroad tourism? [MA] Code Route

(R TV 01
(R2) Paid VDO streaming (e.g. Netflix, Disney+, Tencent, iQiYi, Apple TV+, Prime Video, 02
VIU)

(R3) Radio 03

(R4) Newspaper 04

(R5) Magazine 05

(R6) Brochure, leaflets 06

(R21) Official online channel of desired country tourism promotion (website, social media, 21
etc.)

(R9) Website/Web board/ Blog 09

(R11) Social media (e.g. Facebook, Instagram, Twitter, Weibo, YouTube, TikTok, 11
Xiaohongshu)

(R19) Messaging/ Chat apps (e.g.Whatsapp, Line, WeChat) 19

(R20) Podcast (e.g. Ted, Clubhouse) 20

(R14) Events, activities, concerts and road shows 14

(R15) Agency/ agent/ representative 15

(R16) Others (specify) 16
(R17) Others (specify) 17
(R18) Others (specify) 18

Q404a Regarding tourism, what type of content/ content creators influence your travel decision? You can select more than 1
[MA]

Q404b  Ask only those having more than 1 answer in Q404a
For those who answer only 1 answer in Q404a, record in Q404b without asking Q404b.

Show only selected attributes in Q404a
Among ...... (answer in Q404a), which one influences you the most? [SA]

Q404a Q404b
(H1) (H1)
All The most
(R1) Influencer/ Blogger review 1 1
(R2) Real Traveler review/ Feed (Not from influencer/ blogger) 2 2
(R3) Travel Articles 3 3
(R4) Travel documentary 4 4
(R5) Series/ Films/ TV programs of or filmed in destination countries 5 5
(R6) Tourism events 6 6
(R7) Advertisements/ Ads Banner 7 7
(R8) QOut of Home 8 8
(R8) Web Board/ Web forum (i.e. web communication with topics and replies from users) 9 9
(R10) Tourism Agencies| 10 10
(R11) Others please specify .................. 11 11
Q405  Ask only those who answer code 1 in Q404a
Please indicate the name of influencers, bloggers regarding tourism that inspire you.
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Show dialogue
|SECTION: Demographics (For Classification Purpose only)

Q18a Ask those who didn’t answer code 7 in Q14 Code Route
Among these countries/destinations, which countries have you ever visited? [MA]
Set code 14 as SA

Thailand 01
Malaysia 02
Singapore| 03
Vietnam 04

Hong Kong 05
South Korea 06
India 07

China 08
Indonesia 09
Taiwan 10

Macau 11
Japan 12
Australia 13

Philippines 19
None (Not show card) (ever visit) 14

Q134 How much does a country offering luxury travel influence your decision to visit? [SA] Code Route
Not at all 01
Unlikely| 02
Neutral 03

Influence] 04
Highly influence 05

Q129 What is your current marital status? [SA] Code Route
Single 1
Married/living with partner 2
Widowed/separated/divorced 3
Refuse to answer 4

Q130 Do you have any kid? [SA] Code Route
Yes| 1
No| 2

Refuse to answer 3

Q380 Ask only those who answer code 1 in Q130
How old is your youngest child?

(R1) Years old
(R2) Refused to answer

seuatuanysal
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Q131 What is your highest educational level? [SA] Code Route
No formal education 01
Primary school/ Still studying) 02
Primary school 03
Secondary school (Still studying 04
Secondary school 05
Vocational school/diploma (Still studying 06
Vocational school/diploma 07
Bachelor degree (Still studying 08
Bachelor degree 09
Master degree (Still studying) 10
Master degree 11
Doctoral degree (Still studying) 12
Doctoral degree 13
Refuse to answer| 14
Q345 Please specify your monthly personal income (For classification purpose only) [SA] Code Route
Less than USD 1,000 per month 1
1,001 - 2,000 USD per month 2
2,001 — 3,500 USD per month 3
3,501 - 5,000 USD per month 4
5,001 - 10,000 USD per month 5
More than 10,000 USD (please specify) .........c........ 6
Do not work / no personal income 8
Refuse to answer| 9
Q133 Please tell me your occupation. [SA] Code Route
Professionals (e.g. architect, engineer, doctor, lawyer, accountant) 01
Private/ Public company top executive/ management 17
Private/ Public company middle — entry level executive/ management| 18
Private/ Public company officer, 13
Government officer/ State-owned enterprise officer, 15
Merchant/ Business owner 16
Production/Manufactory worker| 04
Agricultural related (e.g. farmers) 05
Teacher/ Tutor] 19
Caregiver 20
Housewife, 07
Student 08
Retired /Unemployed 09
Self-employed/ Freelance 12
Others, please specify ................. 10
Refuse to answer| 11
Q292 Ask only those who have visited Thailand (answer code 1 in Q18a) Code Route
You mentioned earlier that you have been to Thailand before. When was your last visit to
Thailand? [SA]
This year / Last year| 1
Last 2 - 3 years 2
Longer than 3 years to 5 years 3
Longer than 5 years to 10 years 4
Longer than 10 years 5

Thank you for your valuable time to complete this survey.

KenetiXs

Consulting

y1euatuanysal

LYY

lassnsussliunauazdifednsinissuinwdnuaiusewmalve Usednl 2568
252

) 2
S

s




wuvdsuaudunIualoaulal dqrulssliuntwanwain1svisaengetiu

Qo0 Select language [SA] Code Route
English 1
Chinese 2
Japanese] 3
French 4
Korean 5
German 6
Russian 7
QConsent Your responses and opinions will be used and processed to perform analyses for our Code Route

clients. We will keep your information confidential and will only share it with trusted third
parties who are also required to keep this information confidential. Neither your name nor
any other identifying information will be used in any reports or analyses that we prepare
for our clients. We may use your personal information such as your name, address,
telephone number, or email address only to contact you following the study for quality
control purposes. For more information about how we use, process and protect your
information in accordance with required Personal Data Protection standards, please visit:
Personal Data Protection | kenetixs (kenetixs-consulting.com)

By participating in this research study, you acknowledge that you have read, understood
your rights as a respondent, and AGREE to continue with the study. [SA]

Agree 1
Disagree 2
|Screening questions

Q4 Do you or any of your family members/close friends work in any of these industries? [MA] Code Route
Market/ Marketing Research 1 Close
Advertising Agency 2 Close
Public Relation Company;| 3 Close
Journalism related to tourism 4 Close
Tourism related service organization/ companies| 5 Close

None of the above| 6

Q5 May I know your age?

(R1) Years old
(R2) Refused to answer

Q6 Auto record Age range from Q5 [SA] Code Route
Under 18 y.o. 1 CLOSE
18 - 24 y.0. 2
25 - 34 y.o. 3
35-44y.0. 4
45 - 54 y.o. 7
55— 69 y.0. 8
More than 69 y.o. 9
Q128 Please record your gender. [SA] Code Route
Male| 1
Female 2
LGBTQ 3
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Q10 What is your country of residence? [SA] Code Route

China 01
Hong Kong 02
Japan 03

South Korea 04
Taiwan 05
Singapore| 06

Malaysia 07
Vietnam 08
Indonesia 09
Philippines 10
India 11
Australia 12
USA 13
Canada 14

Germany 15
France 16

UK 17
Italy 18
Sweden 19
Russia 21
Czech 25
Israel 22
UAE (United Arab Emirates) 23
Other please specify .................. 24 CLOSE
Q273 What is your city of residence?
(Show only cities based on answer from Q10)
(R1) Code | | |
(R1999) Other please specify
Q272 Record Region [SA] Code Route
East Asia 1
South East Asia 2
South Asia 3
Oceania 4
North America 5
Europe 6
Middle East| 7
Q303 Record Region [SA] Code Route
East Asia 1
South East Asia, South Asia, Oceania 2
Europe and Middle East 3
North America 4
Q9 To which extent are you involved in decision making for your trip abroad? [SA] Code Route
Sole decision maker 1
Co-decision maker|
Not decision maker 3 CLOSE
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Q11 Do you intend to travel abroad within the next 2 years? [SA] Code Route

Yes| 1 Q12a
No 2 CLOSE
Q12a Which countries in Asia Pacific do you intend to visit for tourism within the next 2 years? [MA] Code Route
Thailand 01
Malaysia 02
Singapore| 03
Vietnam 04

Hong Kong 05
South Korea 06
India 07

China 08
Indonesia 09
Taiwan 10

Macau 11
Japan 12
Australia 13
Laos 14
Cambodia 15
Myanmar| 16

Philippines 19
Unsure/ Undecided 18

I intend not to visit any countries in Asia Pacific within the next 2 years| 17 Close
Q12b Which countries in Asia Pacific that you will never visit for tourism in the future [MA] Code Route
Thailand 01 Q501
Malaysia 02
Singapore 03
Vietnam 04

Hong Kong 05
South Korea 06
India 07

China 08
Indonesia 09
Taiwan 10

Macau 11
Japan 12
Australia 13
Laos 14

Cambodia 15
Myanmar 16
Philippines 19

None of the above) 17

Q501  Only those answer code 1 in Q12b
Why do you think you will definitely never visit Thailand?

|Instruction: If RD answer code 1 in Q12b, ask Q501 and CLOSE
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|Main questionnaire

Q14 On average, what is your outbound travel frequency (traveling outside your country), apart from| Code Route
business related purpose? [SA]

Less than once in every 2 years

Once in every 2 years

Once to twice a year

3-4 times /year|

5-6 times/year

More than 6 times/year

I have never been to any other countries

NGO bh W N

Q16d  When focused only in Asia Pacific of these countries/destinations from this list, which is your most preferred
country? [SA]

Ql6e  Excluded answers from Q16d
Any other countries/destinations from this list are your preferred countries/destinations? [MA]

Qi6d Q16e
(R1) Thailand 01 01
(R2) Malaysia 02 02
(R3) Singapore 03 03
R4 Vietham 04 04
(R4)
(R5) Hong Kong 05 05
(R6) South Korea 06 06
(R7) India 07 07
(R8) China 08 08
(R9) Indonesia 09 09
(R10) Taiwan 10 10
(R11) Macau 11 11
(R12) Japan 12 12
R13 Australia 13 13
(R13)
(R19) Philippines 19 19

Q17a  When focused only in Asia Pacific of these countries/destinations from this list, which country do you think earns the
best image and reputation of international tourism?[SA]

Q17b  Excluded answers from Q17a
Any other countries/destinations from this list have good image and reputation? [MA]

Q17a Q17b

(R1) Thailand 01 01
(R2) Malaysia 02 02
(R3) Singapore 03 03
(R4) Vietnam 04 04
(R5) Hong Kong 05 05
(R6) South Korea 06 06
(R7) India 07 07
(R8) China 08 08
(R9) Indonesia 09 09
(R10) Taiwan 10 10
(R11) Macau 11 11
(R12) Japan 12 12
(R13) Australia 13 13
(R19) Philippines 19 19
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Q16j From the countries/destinations in the lists which one do you think has the highest quality tourism ? [SA]

Q16k  Excluded answers from Q16j
Any other countries/destinations you would also consider high quality? [MA]

Q16j Q1ek
(R1) Thailand 01 01
(R2) Malaysia 02 02
(R3) Singapore 03 03
(R4) Vietnam 04 04
(R5) Hong Kong 05 05
(R6) South Korea 06 06
(R7) India 07 07
(R8) China 08 08
(R9) Indonesia 09 09
(R10) Taiwan 10 10
(R11) Macau 11 11
(R12) Japan 12 12
(R13) Australia 13 13
(R19) Philippines 19 19

Q17c  Among the countries/destinations listed, which one do you feel most confident would offer an impressive and
memorable tourism experience if you were to visit?” [SA]

Q17d  Excluded answers from Q17¢c

Any other countries/destinations you also feel confident offering an impressive and memorable experience? [MA]

Ql7c Q17d
(R1) Thailand 01 01
(R2) Malaysia 02 02
(R3) Singapore 03 03
(R4) Vietnam 04 04
(R5) Hong Kong 05 05
(R6) South Korea 06 06
(R7) India 07 07
(R8) China 08 08
(R9) Indonesia 09 09
(R10) Taiwan 10 10
(R11) Macau 11 11
(R12) Japan 12 12
(R13) Australia 13 13
(R19) Philippines 19 19
Sustainable Tourism Section
S1 Are you aware of Sustainable Tourism and do you know what it means? [SA] Code Route
I'm not aware of it 01 S3
I'm aware of it but not quite sure what it means| 02 S3
I'm aware of it and know what it means| 03 S2
S2 nly th who answer in S1
What does Sustainable tourism mean to you?
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The following is a general definition of Sustainable Tourism

“Sustainable tourism emphasizes on the long-term sustainability of 1. social and economic well-being of the locals,
2. cultural heritages and 3. environment. Sustainable tourism aims at a balance between the economic benefits of tourism
and the 3 dimensions of sustainability.

S3 How much does a country being a sustainable tourism destination influence your decision to| Code Route
visit that country? [SA]
Not at all 01
Unlikely 02
Neutral 03

Influence] 04
Highly influence| 05

S4 Please rate your tendency in doing these following activities when you travel abroad [SA]
Rotate: attributes
I would I would Iam I would I would
DEFINITELY | PROBABLY | UNSURE | PROBABLY [DEFINITELY]
NOT doit | NOT doit |whether to doit doit
(1) (2) doit 4 (5)
(3)
(R1) Buy local, community-made products 1 2 3 4 5
(R2) Support local businesses that are free from 1 2 3 4 5
discriminations (gender, age, disability, etc) In|
their business operations (e.g. employment)
(R3) Engage in local activities/ festive events/ local ways 1 2 3 4 5
of life
(R4) Choose low carbon-emission transportation options 1 2 3 4 5
when available
(R5) Avoid using non-biodegradable materials when 1 2 3 4 5
traveling (e.g. plastic bags)
(R6) Minimize the use of energy (electricity, water 1 2 3 4 5
supply, etc)
(R7) Travel in forms of eco-tourism, environmental 1 2 3 4 5
friendly tourism (e.g. hiking, trailing, wildlife
tourism, etc)
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Show dialogue

Socio-economic sustainability in tourism emphasizes the balance between tourism and local communities, aiming
to create a positive impact of tourism on local communities both in terms of social well-being and local economy.

Programmer: Exclude own country

S5a Which of these countries is the no. 1 in having the image of being a Socio-economic sustainability
destination? [SA]

S5b Ask only those who didn’t answer code 20, code 21 in S5a
Excluded answer from S5a and code 21
Any other countries? [MA]

S5¢ Which of these countries is the best in having their tourism benefiting their local communities (e.g. local
economy, local entrepreneurs, local employment, etc.)? [SA]

S5d Ask only those who didn't answer code 20, code 21 in S5c
Excluded answer from S5c and code 21
Any other countries? [MA]

SSe Which of these countries do you think offers you the most abundant choices of sustainable tourisms (e.g. eco-
tourism)? [SA]

S5f Ask only those who didn’t answer code 20, code 21 in S5e
Excluded answer from S5e and code 21
Any other countries? [MA]

S5g Which of these countries is the best tourism destination(s) with no discriminations against races, gender,
minorities? [SA]

S5h Ask only those who didn't answer code 20, code 21 in S5g

Excluded answer from S5qg and code 21
Any other countries? [MA]

S5a S5b S5c¢ S5d S5e S5f S5¢g S5h
Best Other Best Other Best Other Best Other
(R1) Thailand| 01 01 01 01 01 01 01 01
(R2) Malaysia] 02 02 02 02 02 02 02 02
(R3) Singapore| 03 03 03 03 03 03 03 03
(R4) Vietham| 04 04 04 04 04 04 04 04
(R5) Hong Kong| 05 05 05 05 05 05 05 05
(R6) South Korea| 06 06 06 06 06 06 06 06
(R7) India| 07 07 07 07 07 07 07 07
(R8) China| 08 08 08 08 08 08 08 08
(R9) Indonesia] 09 09 09 09 09 09 09 09
(R10) Taiwan 10 10 10 10 10 10 10 10
(R12) Japan| 12 12 12 12 12 12 12 12
(R13) Australia] 13 13 13 13 13 13 13 13
(R19) Philippines| 19 19 19 19 19 19 19 19
(R20) None of these countries are suitable| 20 20 20 20 20 20 20 20
(R21) No comment/ Unable to answer| 21 21 21 21 21 21 21 21
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Show dialogue

Cultural sustainability in tourism aims to ensure that cultural heritage is sustained, preserved, respected, and celebrated.
It involves maintaining a balance between the economic benefits of tourism and the protection of cultural
heritages, traditions, values, and identity.

Programmer: Exclude own country
S6a Which of these countries is the no.1 in having the image of being a Cultural sustainability destination? [SA]
S6b Ask only those who didn't answer code 20, code 21 in S6a

Excluded answer from S6a and code 21
Any other countries? [MA]
S6¢ Which of these countries is the best in protecting and reserving their cultural heritage for tourism? [SA]
Séd Ask only those who didn’t answer code 20, code 21 in S6c
Excluded answer from S6c and code 21
Any other countries? [MA]
S6e Which of these countries is the best in preserving and promoting their authentic culture, festive events,
gastronomy, cultural performances, and way of life for tourism? [SA]
S6f Ask only those who didn’t answer code 20, code 21 in S6e
Excluded answer from S6e and code 21
Any other countries? [MA]

S6a S6b S6c Séd S6e S6f
Best Other Best Other Best Other
(R1) Thailand 01 01 01 01 01 01
(R2) Malaysia 02 02 02 02 02 02
(R3) Singapore 03 03 03 03 03 03
(RD) Vietnam 04 04 04 04 04 04
(R5) Hong Kong 05 05 05 05 05 05
(R6) South Korea 06 06 06 06 06 06
(R7) India 07 07 07 07 07 07
(R8) China 08 08 08 08 08 08
(R9) Indonesia 09 09 09 09 09 09
(R10) Taiwan 10 10 10 10 10 10
(R12) Japan 12 12 12 12 12 12
(R13) Australia 13 13 13 13 13 13
(R19) Philippines 19 19 19 19 19 19
(R20) None of these countries are suitable 20 20 20 20 20 20
(R21) No comment/ Unable to answer,| 21 21 21 21 21 21
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Show dialogue
Th

Environmental sustainability in tourism refers to the responsible and sustainable management of natural
resources, ecosystems, and the environment within the tourism industry. It involves minimizing negative

environmental impacts, conserving biodiversity, reducing carbon emissions, and promoting sustainable practices throughout the
entire tourism value chain.

Programmer: Exclude own country
S7a Which of these countries is the no.1 in having the image of being an Environmental sustainability
destination? [SA]
S7b Ask only those who didn’t answer code 20, code 21 in S7a
Excluded answer from S7a and code 21
Any other countries? [MA]
S7c Which of these countries is the best in protecting and preserving their natural environment for tourism (e.qg.
beaches/ mountains, forests/national parks, wildlife, etc.)? [SA]
S7d Ask only those who didn’t answer code 20, code 21 in S7c
Excluded answer from S7c and code 21
Any other countries? [MA]
S7e Which of these countries is the best in promoting types of tourism that are environmental friendly (e.g. Low
Carbon tourism, low gas emission transportation, eco-tourism, etc.)? [SA]
S7f Ask only those who didn't answer code 20, code 21 in S7e
Excluded answer from S7e and code 21
Any other countries? [MA]

S7a S7b S7c S7d S7e S7f
Best Other Best Other Best Other
(R1) Thailand 01 01 01 01 01 01
(R2) Malaysia 02 02 02 02 02 02
(R3) Singapore 03 03 03 03 03 03
(R4) Vietnam 04 04 04 04 04 04
(R5) Hong Kong 05 05 05 05 05 05
(R6) South Korea 06 06 06 06 06 06
(R7) India 07 07 07 07 07 07
(R8) China 08 08 08 08 08 08
(R9) Indonesia 09 09 09 09 09 09
(R10) Taiwan 10 10 10 10 10 10
(R12) Japan 12 12 12 12 12 12
(R13) Australia 13 13 13 13 13 13
(R19) Philippines 19 19 19 19 19 19
(R20) None of these countries are suitable 20 20 20 20 20 20
(R21) No comment/ Unable to answer, 21 21 21 21 21 21
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Programmer: Exclude own country

S8a Which of these countries is the best in engaging various stakeholders (tourism enterprises and businesses, local
community, tourists, etc.) to take responsibility in making tourism more sustainable? [SA]
S8b Ask only those who didn’t answer code 20, code 21 in S8a
Excluded answer from S8a and code 21
Any other countries? [MA]
S8a S8b
Best Other
(R1) Thailand 01 01
(R2) Malaysia 02 02
(R3) Singapore| 03 03
(R4) Vietnam 04 04
(R5) Hong Kong 05 05
(R6) South Korea 06 06
(R7) India 07 07
(R8) China 08 08
(R9) Indonesia 09 09
(R10) Taiwan 10 10
(R12) Japan 12 12
(R13) Australia 13 13
(R19) Philippines 19 19
(R20) None of these countries are suitable 20 20
(R21) No comment/ Unable to answer| 21 21
Programmer: Exclude own country
S9a With all the 3 dimensions of Sustainable Tourism, namely; “Socio-Economic”, “Cultural”, and “Environmental”, which
of these countries do you consider the no.1 in having the image of being a sustainable tourism destination?
[SA]
S9b Ask only those who didn‘t answer code 20, code 21 in S9a
Excluded answer from S9a and code 21
Any other countries? [MA]
S%9a S9b
Best - overall Others - Overall
(R1) Thailand 01 01
(R2) Malaysia 02 02
(R3) Singapore| 03 03
(R4) Vietnam 04 04
(R5) Hong Kong 05 05
(R6) South Korea 06 06
(R7) India 07 07
(R8) China 08 08
(R9) Indonesia 09 09
(R10) Taiwan 10 10
(R12) Japan 12 12
(R13) Australia 13 13
(R19) Philippines 19 19
(R20) None of these countries are suitable 20 20
(R21) No comment/ Unable to answer| 21 21
S10 Ask only who didn’t answer code 20 or code 21 in S9a
Why do you think ... (answer in S9a) is the number 1 in having the image of being a sustainable tourism destination?
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Q17e  Which of these countries stands out the most in prioritizing sustainable tourism and is actively progressing
towards being sustainable tourism destinations? [SA]

Rotate attributes

Q17f  Excluded answers from Q17e

Any other countries/destinations that also prioritize sustainable tourism and are also moving towards that? [MA]

Q17e Q17f
(R1) Thailand 01 01
(R2) Malaysia 02 02
(R3) Singapore 03 03
(R4) Vietnam 04 04
(R5) Hong Kong 05 05
(R6) South Korea 06 06
(R7) India 07 07
(R8) China 08 08
(R9) Indonesia 09 09
(R10) Taiwan 10 10
(R11) Macau 11 11
(R12) Japan 12 12
(R13) Australia 13 13
(R19) Philippines 19 19
S12 Ask only those who answer code 21 in Q9a Code Route

Which of these statements best explains why you are unable to identify what country is the
best in sustainable tourism? [SA]

I don't have adequate knowledge/ information about sustainable tourism in general 01

I believe sustainable tourism is just a propaganda for marketing purposes rather than real 02

actions

I don't have enough information about these countries to make a judgment 03

I don't think any of the above countries are seriously implementing sustainable tourism 04

practices

Others please specify ........c........ 05

Programmer: Exclude own country

S13a  Inthe past 1 year, have you ever noticed or heard of any tourism communications (e.g. ads, roadshows, viral, videos/
clips) about these destination countries? [MA]

S13b  Ask only those who didn’t answer code 20 in S13a

Show only answers in S13a

From all those communications of the destinations you have noticed, which of them do you think communicate
partially or in whole about “"Sustainable tourism”? [MA]

S13a S13b
Tourism communication Sustainable tourism

(R1) Thailand 01 01
(R2) Malaysia 02 02
(R3) Singapore| 03 03
(R4) Vietnam 04 04
(R5) Hong Kong 05 05
(R6) South Korea 06 06
(R7) India 07 07
(R8) China 08 08
(R9) Indonesia 09 09
(R10) Taiwan 10 10
(R12) Japan 12 12
(R13) Australia 13 13
(R19) Philippines 19 19
(R20) No, I have never heard or aware of any of them/ None| 20 20
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Programmer: Exclude own country
Sl4a  Inthe past 1 year, have you ever noticed or heard of any tourism communications (e.g. ads, roadshows, viral, videos/
clips) specifically from the National Tourism Organizations (NTO) of these countries? [MA]
S14b  Ask only those who didnt answer code 20 in S14a
Show only answers in S14a
From all those communications from the National Tourism Organizations you have noticed, which of them do you
think communicate partially or in whole about “"Sustainable tourism’? [MA]
S14a S14b
Tourism communication Sustainable tourism
(R1) Thailand 01 01
(R2) Malaysia 02 02
(R3) Singapore| 03 03
(R4) Vietnam 04 04
(R5) Hong Kong 05 05
(R6) South Korea 06 06
(R7) India 07 07
(R8) China 08 08
(R9) Indonesia 09 09
(R10) Taiwan 10 10
(R12) Japan 12 12
(R13) Australia 13 13
(R19) Philippines 19 19
(R20) No, I have never heard or aware of any of them/ None 20 20
S15a Auto Record - Programmer: record all answers from S13a and S14a, If answers code 20 in S13a and S14a, record 20 in S15a, S15b
and S15c [MA]  Set code 20 as SA
S15b Country 1:
Programmer: If there is code 1 in S15a, record 1 in S15b, if not, rotate any code from S15a except code 20 [SA]
S15c Country 2: Programmer: If having more than 1 answer in S15a, rotate any code from S15a except answer in S15b [SA]
S15a S15b S15c
All answers Country 1 Country 2
(R1) Thailand 01 01 01
(R2) Malaysia 02 02 02
(R3) Singapore| 03 03 03
(R4) Vietnam 04 04 04
(R5) Hong Kong 05 05 05
(R6) South Korea 06 06 06
(R7) India 07 07 07
(R8) China 08 08 08
(R9) Indonesia 09 09 09
(R10) Taiwan 10 10 10
(R12) Japan 12 12 12
(R13) Australia 13 13 13
(R19) Philippines 19 19 19
(R20) None 20 20 20
S516a Ask only those who didn’t answer code 20 in S15b
To what extent do those tourism communications of (...515b..) influence your intention or behavior towards
participating in sustainable tourism practices? [SA]
S16a
Sustainable behavior
(R1) It does not affect my intention nor behavior 01
(R2) Makes me aware of sustainable tourism concept in general 02
(R3) Urges me to see the importance of sustainable tourism 03
(R4) Encourages me to practice sustainable tourism when I make my trip to ... (515b) ... (e.g. 04
energy saving, support locals in different ways, use eco-friendly materials)
(R5) Persuades me to participate in sustainable tourism events and activities when I make my| 05
trip to (515b)... (e.g. eco-tourism, Voluntourism, Cycling Tours)
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S16b  Ask only those who didn’t answer code 20 in S15¢
To what extent do those tourism communications of (...S15c..) influence your intention or behavior towards
participating in sustainable tourism practices? [SA]
S16b
Sustainable behavior
(R1) It does not affect my intention nor behavior 01
(R2) Makes me aware of sustainable tourism concept in general 02
(R3) Urges me to see the importance of sustainable tourism 03
(R4) Encourages me to practice sustainable tourism when I make my trip to ... (S15¢) ... (e.g. 04
energy saving, support locals in different ways, use eco-friendly materials)
(R5) Persuades me to participate in sustainable tourism events and activities when I make my 05
trip to (515c¢)... (e.g. eco-tourism, Voluntourism, Cycling Tours)
Show dialogue
|Demographics (For Classification Purpose only)
Q18a Ask those who didn’t answer code 7 in Q14 Code Route
Among these countries/destinations, which countries have you ever visited? [MA]
Thailand 01
Malaysia 02
Singapore| 03
Vietnam 04

Hong Kong 05
South Korea 06
India 07

China 08
Indonesia 09
Taiwan 10

Macau 11
Japan 12
Australia 13
Philippines 19
None (Not show card) (ever visit) 14
Q134 How much does a country offering luxury travel influence your decision to visit? [SA] Code Route
Not at all 01
Unlikely 02
Neutral 03

Influence] 04
Highly influence 05

Q129 What is your current marital status? [SA] Code Route
Single, 1
Married/living with partner 2
Widowed/separated/divorced 3
Refuse to answer| 4
Q130 Do you have any kid? [SA] Code Route
Yes 1
No 2
Refuse to answer| 3

Q380 Ask only those who answer code 1 in Q130
How old is your youngest child?

(R1) Years old
(R2) Refused to answer|
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Q131 What is your highest educational level? [SA] Code Route
No formal education 01
Primary school (Still studying) 02
Primary school 03
Secondary school (Still studying) 04
Secondary school 05
Vocational school/diploma (Still studying) 06
Vocational school/diploma 07
Bachelor degree (Still studying) 08
Bachelor degree 09
Master degree (Still studying) 10
Master degree 11
Doctoral degree (Still studying) 12
Doctoral degree 13
Refuse to answer| 14
Q345 Please specify your monthly personal income (For classification purpose only) [SA] Code Route
Less than USD 1,000 per month 1
1,001 - 2,000 USD per month 2
2,001 — 3,500 USD per month 3
3,501 - 5,000 USD per month 4
5,001 - 10,000 USD per month 5
More than 10,000 USD (please specify) ..........o...... 6
Do not work / no personal income| 8
Refuse to answer 9
Q133 Please tell me your occupation. [SA] Code Route
Professionals (e.g. architect, engineer, doctor, lawyer, accountant) 01
Private/ Public company top executive/ management 17
Private/ Public company middle — entry level executive/ management| 18
Private/ Public company officer, 13
Government officer/ State-owned enterprise officer, 15
Merchant/ Business owner 16
Production/Manufactory worker| 04
Agricultural related (e.g. farmers) 05
Teacher/ Tutor| 19
Caregiver 20
Housewife, 07
Student 08
Retired /Unemployed 09
Self-employed/ Freelance 12
Others, please specify ................. 10
Refuse to answer 11
Q292 Ask only those who have visited Thailand (answer code 1 in Q18a) Code Route
You mentioned earlier that you have been to Thailand before. When was your last visit to
Thailand? [SA]
This year / Last year 1
Last 2 - 3 years 2
Longer than 3 years to 5 years 3
Longer than 5 years to 10 years 4
Longer than 10 years 5

Thank you for your valuable time to complete this survey.
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LUUEBUANUEUNIHAIAGEAD & YineINIAEIU

|Screening questions

Q2 Record interview location [SA] Code Route
Suvarnabhumi Airport 1
Phuket International Airport 2
Krabi International Airport 3

Q3 Record Interview language [SA] Code Route
English 1
Chinese 2
Japanese 3
German 4
Russia 5

Hello, we are appointed by the Tourism Authority of Thailand to conduct a survey about the experiences you have during your
trip in Thailand. Please kindly be ensured that all your responses and personal information will be treated strictly confidential
according to the General Data Protection Regulation (GDPR) and will be analysed at the aggregate level, For more information
about the General Data Protection Regulation (GDPR), please kindly ask our interviewers

May I have your consent to allow Kenetixs Consulting to collect and use your information under the General Data Protection
Regulation (GDPR) regulation.

Q4 Acknowledged and accepted this statement [SA] Code Route
Accepted 1
Rejected 2

Q5 Show card Code Route

Do you work in any of these industries? [MA]

Market/ Marketing research 1 CLOSE

Advertising Agency 2 CLOSE

Public Relation Company 3 CLOSE

Journalism related to Food or tourism 4 CLOSE

Tourism related service organization/ companies 5 CLOSE
None of the above) 6

Q6 May I know your age?

(R1) Years old
(R2) Refused to answer CLOSE

Q7 Auto recode Age range [SA] Code Route
Under 18 y.o. 1 CLOSE
18 - 24 y.o. 2
25 - 34 y.0. 3
35-44 y.o. 4
45 - 54 y.0. 7
55— 69 v.0. 8
More than 69 y.o. 9
Q8 Show card Code Route
Please select your gender. [SA]
Male 1
Female
LGBTQ 3
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Q9 Is your total length of stay in Thailand more than 24 hours? [SA] Code Route
Yes| 1 Q10
No 2 CLOSE
Q10 What is the total length of stay for your trip in Thailand?
(R1) Days
(R2) Nights
I T
Q11 Show card Code Route
What is the main purpose of this trip in Thailand? [SA]
Holiday/ vacation/ leisure and other non-business related 1
Business purpose 2 CLOSE
Q12 Showcard Code Route
To which extent are you involved in making this trip decision to Thailand? [SA]
Sole decision maker 1
Co-decision maker| 2
Not the decision maker 3 CLOSE
Q13 Show card Code Route
What is your country of residence? [SA]
China 01
Hong Kong 02
Japan 03
South Korea 04
Taiwan 05
Singapore, 06
Malaysia 07
Vietnam 08
Indonesia 09
Philippines 10
India 11
Australia 12
USA 13
Canada 14
Germany 15
France 16
UK 17
Italy, 18
Sweden 19
Czech 25
Russia 21
Israel 22
UAE (United Arab Emirates) 23
Other please specify.........cccccvvvvneenns 24 CLOSE
Q14 Show card
What is your city of residence? (Show only cities based on answer from Q13)
(R1) Code | |
(R1999) Other please specify

KenetiXs
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Q15 Auto record Region [SA] Code Route
East Asia 1
South East Asia 2
South Asia 3
Oceania 4
North America 5
Europe 6
Middle East 7
Q16 Auto record Region [SA] Code Route
East Asia 1
South East Asia, South Asia, Oceania 2
Europe and Middle East 3
North America 4
|Thai|and Trip Planning & Behaviour
Q17 Show card Code Route
Normally, what is your outbound travel frequency (traveling outside your country), apart
from business related purposes? [SA]
Less than once in every 2 years 1
Once in every 2 years 2
Once to twice a year| 3
3-4 times /year]| 4
5-6 times/year 5
More than 6 times/year 6
I had never been to any other countries/ this is my first time outside my country 7
Q18 Show card Code Route
How many times have you been to Thailand, including this trip? [SA]
This is my first time 1 Q20
2 - 3 times 2 Q19
4 - 5 times 3 Q19
6 - 7 times 4 Q19
More than 7 times 5 Q19
Q19 Ask only those who didn‘t answer code 1 in Q18 Code Route
Prior to this trip, when was your last visit to Thailand? [SA]
This year / Last year 1
Last 2 - 3 years ago| 2
Longer than 3 years to 5 years ago, 3
Longer than 5 years to 10 years ago 4
Longer than 10 years ago 5
Q20 Show card Code Route
What triggered your decision to come to Thailand this time? [MA]
Friends/relatives/ travelling companions recommended me to 01
Saw advertisement, content, article about Thailand tourism| 02
Convenience of Thailand immigration requirement such as VISA 03
Good tourism deals (e.g. hotel/ flight/ tour package deals) 04
Travel agent recommended me 05
Depreciation/ attractive rate of Thai baht] 06
Other (please specify) ......ccoecevveeecreenn, 07
Nothing triggered me/ cannot specify 10
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Q21 Ask only those who answer code 02 in Q20 Code Route
Show card
Please specify what Advertisement, content, article about Thailand tourism that triggered
you to come to Thailand? [MA]
An advertisement on TV/ TV program 01
Article /book/ journal/ about Thailand tourism 02
Social media/ blog/ website/ review online about Thailand tourism 03
Cinemay/series filmed in Thailand 04
Advertisement in a newspaper /magazine about Thailand tourism 05
Advertisement / article online about Thailand tourism 06
Advertisement in Thailand Tourism official website (www.tourismthailand.org) 07
Advertisement from Thailand Tourism official social media channel 08
Other (please specify) ........ccc.cccceenien. 09
Q22 Show card Code Route
How did you arrange this trip to Thailand? [SA]
I arranged my own trip and travelled without using any group/ package tour| 1
I travelled with group/ package tour| 2
I arranged my own trip but also reserved local private tour 3
Other please specify ...........cccocviiiiiiciiiiiiiciecens 4
Q23 Prior to your decision to visit Thailand this time, did you compare Thailand with other Code Route
countries/ destinations? [SA]
Yes| 1 Q24
No| 2 Q25
Q24 Only those who answered code 1 in Q23
What country/ destination did you compare Thailand with?
Country 1 e
Country 2 e,
Country 3 e
Country 4 e
Country 5
Q65 Only those who answered code 1 in Q23
Why did you consider .... (answer Q24) together with Thailand
Country Reason
............. (answer Country 1)
............. (answer Country 2)
............. (answer Country 3)
............. (answer Country 4)
............. (answer Country 5)
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Q25 Show card Code Route
Could you tell me why you selected Thailand as your travel destination? [MA]

Safe country to visit 01

Political stability| 02

Modernized Country (e.g, able to enjoy a modernized and convenient lifestyle) 03

Serene and beautiful nature (beaches/ mountains) 04

Sport and outdoor activities (e.g. Golfing, Diving, Thai boxing) 05

Adventure activities (e.g. Rafting, Hiking, Nature trails trekking) 06

Historical, religious architecture and/or world heritage 07

Cultural unigueness (Way of life/ Traditional festive events) such as Songkran or Loy, 08
Krathong

Friendliness/ hospitality of people 10

No language barrier when traveling throughout the country| 11
Convenient transportation (Easy to commute) 12
Variety of tourist attractions/ tourism experience 13
Shopping experience 14

Renowned colorful night life 15

Luxury travel experience 16

Destination of Gastronomy 17

Health & wellness| 18

Wedding/ Honeymoon 19

Good and nice weather| 20

Value for money 21

Skilled medical service 22

Being a Sustainable tourism country| 23

Others, (please specify).........cccceevvenennn 24
Others, (please specify) ......cccccccvviviinnnns 25
Others, (please specify) ........cccccvvvueuenns 26

Q66 Before coming to Thailand, what did you expect your experiences in Thailand to be like?

Q67 How do you find your experiences when compared to your expectation?

Q26 Show card Code Route
For this trip in Thailand, who is/are your traveling companion (s)? [MA]
Travel alone 1
Friends 2
Family| 3
Colleague 4
Partner/ Spouse 5
Other please specify ............c.......... 6

Q27 How many companions do you have on this trip? (Excluding you)
Interviewer If answer code 1 in Q26, put 0 without asking

(R1) Number of companions|:|:|
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Q47 Ask those who answer code 1,3,4 in Q22 and code 2 — 6 in Q26 and Code Route
Show card
Which of these best describes your financial role for the expenses DURING the trip in
Thailand? [SA]
I was responsible for all of my own expenses 1
I was responsible for some of my own expenses 2
All my expenses were sponsored by someone else 3
I was responsible for my own expenses and also some/ all of other travelling companions 4
Other please specify ..........cccceceeeecenenn. (not show this answer code) 5
Q28 Show card Code Route
What was/ were your accommodation type (s) throughout your stay in Thailand this time?
[MA]
Friends/ Family accommodation (no expense) 1
Hotel 2
Resort 3
Bed and breakfast 4
Guesthouse 5
Homestay| 6
Serviced apartment 7
Airbnb 8
Others please Specify .........cccveevvvereenn 9
Q29 Show card Code Route
For this trip in Thailand, which cities did you visit? [MA]
Bangkok 1
Nonthaburi 2
Nakornprathom 3
Samut Prakarn 4
Samut Sakhon 5
Phuket; 6
Phang Nga 7
Chiang Mai 8
Ayutthaya 9
Chiang Rai 10
Chonburi (Pattaya) 11
Krabi 12
Ko Samui 13
Prachaup Khiri Khan (Hua Hin) 14
Others please specify ........cccoeevvicinnnn 15
Others please specify ..........ccccceeeeeen. 16
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Q30 Show card Code Route
Which of these groups of activities did you do in Thailand during this visit? [MA]
Sea side activities (e.g. sun bathing, diving, Snorkeling, etc) 01
Elephant riding 02
Boat Cruising 03
Adventure activities (e.qg rafting, hiking, nature trails trekking) 04
Playing golf] 05
Sporting (excluding Golf e.g. Boxing) 06
Shopping (at malls, local or street markets) 07
Visiting historical/ heritage/ religious attractions 08
Relaxing at health & wellness/ spa 09
Medical related activities 10
Clubling, enjoying night life, full moon party 11
Testing/eating local food 12
Joining Food Festivals 13
Joining Festive Events (other than food related) 14
Joining local community activities (e.g. hand crafting, harvesting, etc) 15
Local Home-staying 16
Visiting the locations where dramas/ series were filmed 17
Visiting places where my idols/ influencers went 18
Other please Specify .......cccocvvvevevviieieeaeans 19
THAILAND EXPERIENCE
Interviewer Read: “The following section will focus on your overall experiences in Thailand”
Q31 Show card Code Route
Considering all aspects of the trip, how would you evaluate your current trip in Thailand?
[SA]
Extremely Dissatisfied 1
Somewhat Dissatisfied 2
Neutral 3
Somewhat Satisfied 4
Extremely Satisfied 5
Q32 Showcard
Please also rate how satisfied you are-at the following topics? [SA]
Extremely | Somewhat | Neutral | Somewhat | Extremely No
Dissatisfied | Dissatisfied (3) Satisfied | Satisfied |Experienc
(1) (2) (4) (5) e
(R1) Tourist attractions 1 2 3 4 5 6
(R2) Activities in Thailand 1 2 3 4 5 6
(R4) Accommodation 1 2 3 4 5 6
(R7) Transportation convenience 1 2 3 4 5 6
(R12) Food/ Dinning 1 2 3 4 5 6
(R8) Safety 1 2 3 4 5 6
(R11) Hygiene/ Cleanliness 1 2 3 4 5 6
(R13) People/ Hospitality 1 2 3 4 5 6
(R14) Value for money| 1 2 3 4 5 6
Q33 Only those who answer code 4 or 5 in Q31
Interviewer: Please probe on issues with code =>4 in Q32
Please share with me your good experiences in Thailand during your trip.
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Q34 For those who answer code 1 or 2 in Q31
Can you share with me the incidents that make you dissatisfied about this trip in Thailand?
Interviewer: Please probe on issues with code <=3 in Q32
For those who answer code 3 in Q31
Why do you feel neutral about this trip?
Interviewer: Please probe on any issues with code <=3 in sQ32
Interviewer: Try to ask respondent to share the story or details of the incident that makes him/her dissatisfied e.g.
how did the incident take place?

Q37 Ask only those didn't answer code 1 in Q18 Code Route
Show card

Comparing to your previous Thailand trip(s), have you experienced any positive
improvements or negative impressions about Thailand tourism? [SA]

Positive improvements 1 Q38
No change 2 Q54
Negative impressions 3 Q39

Q38 Ask only those who answer code 1 in Q37

In what aspects do you think Thailand Tourism has positive improvements?

Q39 Ask only those who answer code 3 in Q37
What gave you the negative impressions?

Q54 Are you aware of any sustainable tourism activities/ campaigns in Thailand? [SA] Code Route
Yes| 1 Q55
No| 2 Q60
Q55 Ask only those who answer code 1 in Q54 Code Route
During this visit, did you participate in any sustainable tourism activities/ campaigns in
Thailand? [SA]
Yes| 1 Q56
No| 2 Q60
Q56 Ask only those who answer code 1 in Q55
Please share with me your experiences in participating Thailand sustainable tourism
Q57 Ask only those who answer code 1 in Q55 Code Route
How would you evaluate your overall satisfaction of those sustainable activities? [SA]
Extremely Dissatisfied 1
Somewhat Dissatisfied 2
Neutral 3
Somewhat Satisfied 4
Extremely Satisfied 5
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Q60

Show card

Based on this trip experience, how much do you agree that Thailand is a sustainable tourism destination along these

aspects? [SA]

Strongly | Somewhat Neutral | Somewhat | Strongly
Disagree Disagree (3) Agree Agree
(1) (2) (4) (5)
(R1) Socio-economic sustainability: create a positive 1 2 3 4 5
impact of tourism on local communities (Social well-
being and local economy)
(R2) Cultural sustainability: create a positive impact of 1 2 3 4 5
tourism while protecting the cultural heritages,
traditions, values and identity
(R3) Environmental sustainability: minimizing the 1 2 3 4 5
tourism negative impacts on environment, conserving
biodiversity, reducing carbon emissions
Q61 R1: Ask only answer 1-3 in

Please exemplify why you feel that Thailand is not a destination with
answer code 1- 3?

(show aspects of sustainability that

R2: Ask only answer 4-5 in Q60R1-Q60R3
Please exemplify why you feel that Thailand is a destination with
answer code 4-5?

(show aspects of sustainability that

Q62 (Unaided) Code Route
Which provinces in Thailand come to your mind as sustainable tourism destinations? [MA]
ATILNW UAY UINANA ATINWUNIUAT 01
unpslsy 02
uuny3 03
nusil 04
aunsdsinng 05
RUNTH AT 06
aaila @ ideelni 07
BifI Ll 08
CRH RN 09
WELEN 10
Uy 11
anshng 12
WWS| 13
AINU 14
widasday 15
AMAdau  uaInudIN 16
AuaTIUE Y 17
ABULAY 18
135U 19
anssfl 20
AR 21
§IuUns 22
famda 23
Aund 24
qgnAUAT] 25
nW&ug 26
UWIFITAIN 27
UATWUN 28
LREl 29
o1855 30
seuatuanysal {:ﬂl‘;\
. .
Kengt!??fg lassnsUszfiunauazidesnsnissuinwanuaiusemelve Usedl 2568 %*A]L;é@

s

275




WuadAe 31

nuasthan) 32

fon 33

d1uaasey 34

UAATUIT 35

aald @ uATAIETINY 36
/ouan 37

g5l 38

usEN4| 39

aed 40
bS] 41
BN 42
HERAN 43
AUNT] 44
nsedll 45
AR 46
/A 47
Waun 48
FEUDY 49

AMANATN © UATHITIA 50
Ty Tal 51

A 1an 52

ANWsTaL3 53
WtUATATALGEN 54

AnWL3| 55
ATLWILWUS] 56
CERATE] 57
qluvin 58
Winsg 59
AU 60

avesnil 61
2191ay 62
uasuIan 63

RN 64
AYNsFHIATIY 65
a3 66
EFIRN 67
FJuUNy3 68
[oknlo} 69
A 70
UsFuy’ 71
&szun 72
ERbibE 73
AEUAUL? 74
WIS 76

syaruAdus| 77
Not sure/ Unable to specify| 98
None of the above 99

Q63 Ask only those who answer code 12 in Q29 Code Route
Are you aware of any sustainable tourism activities in Krabi ? [SA]
Yes| 1 Q64
No 2 Q35
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Q64 Ask only those who answer code 1 in Q63 Code Route
Show card
Do you think that Krabi stands out in sustainable tourism compared to other provinces in
Thailand? [SA]
Krabi clearly stands out in sustainable tourism 1
Krabi somewhat stands out compared to other provinces 2
Krabi is at the same level as other provinces| 3
Krabi is slightly less outstanding than other provinces| 4
Krabi doesn't stand out at all 5
|Interviewer Read: "Please provide your overall evaluation during your stay in Thailand”
Q35 Show card Code Route
To what extent will you come to revisit Thailand in the future? [SA]
Definitely will Not revisit 1
Will NOT revisit 2
Unsure 3
Will revisit 4
Definitely will revisit 5
Q36 Show card Code Route
To what extent will you recommend your friends or family to visit Thailand? [SA]
Definitely will NOT recommend 1
Will NOT recommend 2
Unsure 3
Will recommend 4
Definitely will recommend 5

is appreciated.

Q40 We would like to ask for any feedbacks or suggestions for further improvement on Thailand tourism.

Any comment

|Demographics
Q41 Show card Code Route
What is your current marital status? [SA]
Single 1
Married/living with partner 2
Widowed/separated/divorced 3
Refuse to answer 4
Q42 Ask all Code Route
Do you have any kid? [SA]
Yes 1
No 2
Refuse to answer 3
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Q43 Show card Code Route
What is your highest educational level? [SA]
No formal education 01
Primary school (Still studying) 02
Primary school 03
Secondary school (Still studying) 04
Secondary school 05
Vocational school/diploma (Still studying) 06
Vocational school/diploma 07
Bachelor degree (Still studying) 09
Bachelor degree 08
Master degree (Still studying) 13
Master degree 10
Doctoral degree (Still studying) 14
Doctoral degree 11
Refuse to answer| 12
Q44 Show card Code Route
Please specify your monthly personal income (For classification purpose only) [SA]
Equal to USD 1,000 per month and below 1
1,001 - 2,000 USD per month 2
2,001 - 3,500 USD per month 3
3,501 - 5,000 USD per month 4
5,001 - 10,000 USD per month 5
More than 10,000 USD (please specify) 6
Do not work / no personal income 8
Refuse to answer| 9
Q45 Show card Code Route
Please tell me your occupation. [SA]
Professionals (e.g. architect, engineer, doctor, lawyer, accountant) 01
Private/ Public company top executive/ management 02
Private/ Public company middle — entry level executive/ management 12
Private/ Public company officer] 13
Government officer/ State-owned enterprise officer 06
Merchant/ Business owner 03
Production/Manufactory worker| 04
Agricultural related (e.g. farmers) 05
Teacher/ Tutor] 15
Care giver 16
Housewife| 07
Student] 08
Retired /Unemployed 09
Freelance 14
Others, please specify .................. 10
Refuse to answer| 11

Thank you for your valuable opinion

KenetiXs

Consulting
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