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ABSTRACT

Project Code: RDG4950098
Project Title: Home Stay Promotion Strategy for Youth Tourist in

Lower - Northeastern Thailand
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3. Thongdee M. Nakhon Ratchasima Rajabhat University

E-mail Address: sriwongtrakul@yahoo.com / nattineeoh@yahoo.com

Project Duration: 1 June 2006 — 31 May 2007

This research aims to study the development and information about Home Stay
in South — Northeastern Region, to study of the needs of youth tourists in home stay
promotion strategy, to suggest the strategies for home stay’s promotion, and to purpose
the strategy for supporting and linking for sustainable tourism between Thai and

neighbours countries

It has been found that the problem of home stay promotion strategy in
Sotheastern Isan are; local community lacks of understanding and awareness in
promotion strategy, lacks of writing and speaking skills in Central Thai and foreign
languages, lacks of budgets, the government staff also lacks of understanding and
awareness in promotion strategy, no specific central unique to support about home stay
promotion and not many research in home stay promotion and youth tourists also lacks
of understanding about home stay and how to stay with local people without negative

impacts.

So, Lower - Northeastern Thailand Region home stay should have the promotion

strategy for sustainable tourism as follows:

1. The strategy of establishing the unique centre for supporting home stay’s

promotion.
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2. The strategy of developing home stay in knowledge and awareness of

promation.

3. The strategy of developing information system management in home stay

promotion for local community and tourist.

4. The strategy of encouraging home stay to local school.
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