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 The objectives of this research were to study an image of the Lower 

Northeastern Part of Thailand, the level of tourism authenticity in the Lower Northeastern 

Part of Thailand, the tendency of tourism authenticity management in the Lower 

Northeastern Part of Thailand, and the strategies strengthening stably the strange of 

tourism development and management liking with the neighbor country. The two 

instruments were used as the in-depth interview for exploring the image of province and 

questionnaire for exploring the group of population’s opinion toward that image. The 

explored population was as 433 persons of Thai’s tourisms and 102 persons of 

foreigner’s tourisms. There was the making of conference in order to meet third objective 

using the population relative with the province tourism management.  

 The results were found that different provinces in the Lower Northeastern Part of 

Thailand had their image of local culture, custom, pronunciation, language, dressing, 

personality, nature tourism attraction, knowledge of tourism attraction, local plants, 

products of cloth, food and architecture. 

 In the level of tourism authenticity of the Lower Northeastern Part of Thailand, it 

was found that the tourism authenticity of Thai’s tourist was in forth level, but for 

foreigner in forth level for the same. When it compared between both, statistical value of 
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T-Test was at .05 in the matters as beauty, value, an interesting things of activities 

occurring from the culture and custom, beauty of language, dressing, personality, and 

knowledge of tourism attraction, the taste of foods, which the foreigner would have more 

than Thai Tourists.  

 In third research question, it was found that the province should look for their 

real image. For the tendency of authenticity management, it was found that the province 

should determine their strategies starting from the center to locality and make the 

activities of culture change between the foreigner in annually festival especially 

provinces settling near the neighbor country.   
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