UNARNEa

TUALATINTG : ABTC/SSPNT/00004
dolasams : nisvieaiaaNulssTRmansmusaanszynsidmans lu 5 4auin

MALS : AIUAT WNRI UASATETTNTIT A5 LATAAA

v a

Fouin3de :  uEmAUsTA Wi, weEnaiEaild aytnay, wiessAl @ranlasnw,
waRgsd Na9dN WATUNAIEAINS WTLAEN
NVNINNREWNALND UATLFHNNAS 119 Tna

E-mail Address : kuntha_p@hotmail.com

F2eZIRNIASINIG © 1 NNTIAN 2551 — 10 LNBEU 2552

v
[

a o dgjd
NM1T9ELATIUN

o

I's d‘ = o '8 o % 1 d‘
AUsTasALiNe 1) ANEUIETRAIERT LAz WAUIEUNI9NIiaanen
2) m%mmmmﬁjmua*qﬂummumuqﬁﬂ oyeyieNiu 3) aiggthiuumsninemenisy 35 Fnans
NIVBNNLIRNNTBANTTNNELAN1MANTU 5 AndanAlE @928 ANQY UATATEITNIT

M39 LATARA

¥ o

dszansuarngusaeeenld 1) nsAnmdsedfsans duniwalflideyaudn

a

119U 35 AL Ineldnsduniwaliuunelangaadie 2) nevuaunisidoudanlunissausas

Atleyeyviestiu Mdnnisdssgaidedfimnaslu 5 Samdanaals paugAunisaunuIngs

7

1
Hfdingantlazgn Anuau 116 Aw 3) N9aFegLutunisanamentlsyiRaans Linguaaating
aeniilu 2 ngu Ae 1) nquinEFau uazinAneI 2) nguinvieuias uaztiniAuIas A1
a
7

1
v a

400 AW 1999ty afIuLILADUNNN daugLTsNRuEI A uARlaLIaNN9YIaLAEn

1
o a ¥ o

Filsznauns warniadgnnandas AuuatuAnguenatie A w45 au TEnsuanilasu

d9

a

Feuifaeniednlszgndaljusnis

HANNTANENNLAN 1) UszdRAans LasldumensgAaLlssnnaneansennsidnuang
T 5 Sadnniald nnuuals 9 1dun1e annnsautialadu 2 anmols Ae nnsaRadsenna
NLN BAZNITAAALTZNEN9ITE 2) ﬂizmumiﬁ'qum'qu“luﬂ’nﬁmmquqﬁﬁa&@ﬂﬁmﬁu
L‘ﬁ'@ﬁwmLﬁumama“w'mLﬁmmmmmzwﬁﬁmmq FunssinunsAe AN TLLLIdaNN
aalaTUsunsunnsvieafien s1uaw 35 Tsunsw wikseanidiu nnsdmindien 1 i s1uaw 13
Tdaunsu %'m'quimyl,ﬂum@ﬁﬂL?{quﬂluﬁwfﬁm nnsfafen 2 51 1 Ay S uau 11

Tsunsy hazn19nten 3 51 2 AU Aauaw 11 Tdsunsy unisdmdniiannidau e



ADUNTNNIEWNBLANUANIAAALTENNE ADTUNUITN AnTuNAMNRUALszATasiy
uazfiangsnnsinmen Henteluwaznisuendamdn 3) gUuuunisdnanandsedfimaniuas

pitTynyviesduginviasnan audaansninisvieanaslulsedRransausaanssnns-

'
v a9y KR o

Wnandlu 5 damdanals RidnteinGau / dnAnwn waziinvieadien / dniFuias inniign

=

A 20N AY 1 NeIANIILENN24IUSIUTA BIANITLIUNFEIURILA WAL A11TN91

! dl 1 ¥ = a < ' ! ' o a‘d‘
N19Y8NeALUeLTEN ﬂTVIﬂ Hﬂﬁ‘%ﬂ‘ﬂ‘]_lﬂ’ﬁ HAMNAR mummgﬂ WLUNMIRNENanLIEI R ANARTN

[
¥ K o A o A A& a a

= dl g o v dl ¥ v o
MINDNTHNTU UNETEIU uﬂﬁﬂmmnmm AR ARAINNN Iﬂﬁﬂ’]ﬁ‘%’]‘ﬂ’ﬂ?ﬂ@%iﬁ@ﬁﬂﬂqu\lj']@ﬂ 1‘]J

3

| 9 ]

o © <= | QI a % cal = :j/ = = A o o % cal »
AAN D WA AIANNN a1 Bnivaaainsnilden UL B 5a9 "Lj ﬂmmm;hmmau

o JR Iy o aa T X | a . p '
?mLmu‘ﬂLL%ZVI%@’]HM?VH’MF;IM@NH AR 1) ﬂ']?V]‘ﬂﬂLV]ﬂ’JLLM\?ﬂ?ﬁfW]ﬂiV]ﬂ NTANUILNRTIU

1
= ¥

MAudae Agingianisafallsennaresnszynsidnuasly 5 damdanials Taailiu
nslinmiinesianisanuuaznisdnla 2) maudilymnislinaudeyanaafatlsznna
209719901 41TineuneuatiuaLNITIAEATNE NI TaL A NTAAAUIENIRUIBINTTNNS-
v [ [ =3 v 1 1 ‘dl d‘ v [ %3 [ % v d‘ 1 v a
LRNUA WAZAATAWAN N I LANU 9N UNNET8e T 5 A9UIANTA e anauan lnm

1 dl dsj aa '8 U 1 aa '8
NsviaaneaNUUsEIRAIARTAINTRENIENNELAIMA9 3) sUuLunisananentszinANans
dl Y v K 1 o al o K o [ dl o o % o '8
e i sgnau nguinEey WnAne dnviedies uazs TniAuIas Avstszadniug
poadalngsind uazdedeiuW BnvivArsdneusndAnWATiasdy vise dapnaAiuend

walidayangnaasuazdaiauininyiaanias dniew dnane uaztindiauiasdoe

ATUAN : NMSYIBINLT, WIENNELATUA



ABSTRACT

Project Code : ABTC/SSPNT/00004

Project Title : Travel to Resuscitate the Historic Routes Retracing The King Rama V in 5
Southern Provinces : Songkhla, Phatthalung, Nakhon Si Thammarat,
Trang and Satun

Investigators : Poungkhaew K., Anucham S., Lertlamtraipop S., Thongchim P., Sae-Lieo S.,
Hatyai University and Tour South Thai Company Limited

E-mail Address : kuntha_p@hotmail.com

Project Duration : 1 January 2008 — 31 December 2008

The purpose for the study is to examine the following : 1) an investigation to
resuscitate the historic travel routes of King Rama V (King Chulalongkorn), 2) process to build
through people participation on local wisdom, 3) to resuscitate King Chulalongkorn’s
royal visit to five Southern provinces, namely Songkhla, Phattalung, Nakorn Si Thamarat,
Trang and Satun for historical tourism aspects. This study is a participatory action
research (PAR).

The research methodology will be based on sampling a population base
included : 1) semi-structured in-depth interview of 35 prominent historians, 2) compilation of
local wisdom, and its dissemination through organized seminars and workshops in five
provinces comprising of 116 focus group participation, 3) construct historical based
education unit to transfer to students and tourists as well as excursionists, 4) 400 structured
questionnaires will be disseminated to selected interviewees; other relevant information
will be gathered from 40 tourism government policy planners and entrepreneurs based
on group discussion.

Previous research findings revealed the followings: 1) royal visit to the south by
King Chulalongkorn was divided into 9 routes of two modes, ie. , by land transport and
waterways, 2) people participation process and compilation of local wisdom were
implemented through 35 itineraries, ie. , 13 itineraries of 1-day-trip touring within one

province, 11 itineraries of 2—day and one night, and 11 itineraries of 3—day and two-night



integrated touring to follow places where King Rama V had visited, sightseeing,
shopping for local products and tour activities with an option of one and more provinces.
All of these itineraries were associated to King Chulalongkorn’s visits. 3) the pattern of
royal journey and historical uniqueness and local wisdom transfer to tourists at large was
done via television, one of the most effective media; likewise local administrative offices
and Tourism Authority of Thailand were confident that print media were effective tool to
reach local communities and students, this included “VIP of Historic Visits”

There are two essential recommendations : 1) Tourism Authority of Thailand and
relevant tourism industry ought to be more careful in the publishing and editing of the
royal visits to the south as a guidebook let or pamphlet to be disseminated to the public.
It should be published both in Thai and English versions, or other languages. 2) if the
local did not aware of the royal visits of King Chulalongkorn, Thailand. Research Fund
may creatively take a role in dissemination of published literature pertaining to the royal
visits to five provinces, 3) historical information via broadcast and print media, professional

tourist guide training and young tourist guide training should be planned and implemented.
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