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  The objectives of this research were to study; 1) the efficiency of factor 

supplementing to the community enterprises in the lower northeastern part of Thailand, 

which could be practiced in the pattern of tourism, 2) the tendency of marketing 

management in the community enterprises of the lower northeastern part of Thailand,   

3) the tendency and strategies strengthening stably the strange of local tourism 

management with the neighbor country. The studied populations were categorized as  

1) the first groups was community enterprises in 6 provinces of the lower northeastern 

part of Thailand as Chaiyaphoom, Nakornrajsima, Buriram, Surin, Srisaket and 

Ubonrajtani,  and made a random only 23 populations from the committee and member 

of community enterprises, 2) second groups were colleted from 400 tourists getting the 

service from the community enterprises, 3) third groups were collected from 20-30 

representatives of government and private relating with the tourist in the lower 

northeastern part of Thailand. The used equipments were as 1) structural in-depth 



interview, 2) Focus groups, 3) the meeting of small group and 4) questionnaire. These 

collected data were analyzed and synthesized as a qualitative research as well as 

discussing as content.  

  The results were found that in the selling attention capacity of community 

enterprise it was as 1) Tourism attraction 2) An ancient place, culture and custom of 

community 3) the wisdom of villagers and products of community. In the capacity of 

facility in the community it was as 1) servicing of food 2) recreation and rest room 3) 

welcoming and guiding. In the capacity of entrancing easy to the tourism attraction of 

community was as 1) advertising by the public relation and various networks 2) the label 

showing the details of way 3) chance of servicing 4) transportation and 5) the system of 

tourism information. 

  The factors influencing to the tourism supplement of community enterprise were 

as 1) the completion and capacity of resource and the activity of tourism 2) the capacity 

of area and tourism attraction 3) the strange, cooperation of community 4) the earning of 

income and rewards and 5) the investment budget and supplement of government.  

  The results of tourism management tendency in the community enterprise were 

found that it should be analyzed the situation of market from the weakness, strange, 

opportunity and treats for meting the capacity of tourism, which it should make the 

research and determine the image market of tourism in the community. For the market 

planning, it should develop the market strategies and the marketing composition used 

the 9 P’s principles classified into 8 parts as 1) the management in products and 

packaging of tourism 2) the management in price of tourism 3) the management in place 

of tourism 4) the management in Promotion of tourism 5) the management in purchasing 

process of tourism 6) the management in physical evidence of tourism 7) the management  in 

people of tourism 8) the management in partnership of tourism  cooperation network and 

finally it should manage and control the stage of various plans.  

 The results of tendency and strategies strengthening stably the local tourism 

management with the neighbor country were found that it should determine the 



tendency of cooperation with the neighbor country for determining the local tourism 

management strategies. 

 The recommendations for community enterprise were as 1) the development of 

main career 2) the researching of their capacity 3) the making of selling handbook 4) the 

making of market plan 5) the public relations and image supplement 6) the support of 

education curriculum and the making of cooperation with the academic institute. For the 

government office, it should have as 1) the planning of tourism strategies 2) the partner 

combination between the government and private 3) the making of network between the 

government offices, private both Thailand and neighbor country. For the private office,   

It should have as 1) it should make the research of cooperation and procreative network 

making in the government office relating with the tourism  2) it should make the research 

of off action from community tourism toward economic, society and environment. 
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