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The purposes of this study were to study the opinions or images developing in 

the tourist’s minds about current tourism in the lower northeastern part of Thailand 

accordingly to the motto of each province; and to explore means of linking the images to 

the neighboring countries. The research area included 6 provinces: Nakornratchasima, 

Buriram, Surin, Sisaket, Ubonratchatanee, and Chaiyapoom. The study focused on the 

tourism images stated as the province’s motto and the collected data would be the 

information for relating working units to use as a basis for conserving, supporting, 

promoting and developing the tourism in the lower northeastern part to be steady, well-

known among the people inside the country and be the target attractions for the foreign 

tourists. The participants and samples were recruited by purposive sampling, one 

district was selected from one province. The districts were chosen because of their 

tourist attractions and the greatest number of tourists: Pagchong District of 

Nakonratchasima has Khaoyai National Park, Chalermpragiat District of Buriram has 

Panomrung Castle and Muangtam Castle, Muang District of Surin has Elephant Village 

and silk weaving at Tasawang Village, Gantaralag District of Sisaket has Khao Prawiharn 

Castle and Mo-Edang Cliff, Khongjiam District of Ubonratchatanee has Pataem Cliff 

National Park, and Tepsatit District of Chaiyapoom has Beautiful Stones National Park 

and Tung Grajiew Moor. The participants of this study were categorized into 3 groups: 



 �

local people, Thai tourists, foreign tourists. and the purposive sampling with working 

units relating to tourism and got 10 working places: The Ministry of Tourism and Sports, 

a secondary school, a tertiary institute, a local administrative organization, a district 

police station, a national park, a local mass media organization, a public health office, a 

transportation company limited, and a community development office. Each head of 

those working places was interviewed. The researchers collected the data as 

quantitative by questionnaire  Taro Yamane Table was employed to specify the sample 

size at 2SD level of confidence (about 95%). With this Table, the study had 400 

participants and  applied the convenient random sampling for asking them to answer 

the questionnaire. The collected quantitative data was analyzed by the SPSS package   

and qualitative by in-depth interview form. while the qualitative data was analyzed by 

content analysis. For qualitative study  After that  local guides of each province were 

asked. The researchers found the following answers. From the 1st question, the 

researchers found that the tourists came to visit Buriram, Surin, and Sisaket because 

they were interested in ancient objects and  the best point of these areas was art and 

culture. The outstanding point of Nakornratchasima, Ubonratchatanee, and Chaiyapoom 

was natural attractions and environment. The tourists gave points of view about the 

second question that the ancient places and objects or the art and culture of ancient 

Khom were distinguished. They were impressed by the exceptional hospitality of the 

people here. The people gave good suggestions and helps and they were kind. The 

tourists would like conveniences in traveling by bus or public services from the 

government sections and they found that the specified time tables were often ignored. 

Traveling to the lower northeastern part was not different from expectation because 

there were many conveniences, the expenditure was not high, and the tourist attractions 

have clean restrooms, hygienic restaurants, the local products were not so expensive, 

and there should have benches at the tourist attractions because the weather was very 

hot. The number of officers should be increased for providing information for tourists. 

The tourists did not have plans for the next trip but if they had chances they would come 

back at any time. For linking the tourism images with the neighboring countries, the 



 

government should develop the Khom cultural streets to be practical true, specify the 

clear tourism strategies and all the governors or local administrators should be able to 

pursue continuously. Each province should manage tourism continuously and give 

information (Integrated marketing communication) to encourage the people to visit by 

themselves.            

 

Keyword   

The Tourism Images in the Lower Northeastern Part of Thailand  means the  

Opinions or images developing in the tourist’s minds about  current  tourism accordingly 

To the motto of each province. 

The Lower Northeastern Part of Thailand  means   6 provinces  of he Lower 

Northeastern Part of Thailand  as  Nakornratchasima, Buriram, Surin, Sisaket, 

Ubonratchatanee, and Chaiyapoom 

Integrated marketing communication  or  IMC. Means  for achieving marketing 

goals, particularly for smaller companies, because it carefully evaluates each 

component of the marketing mix. Ideally, this results in a unified campaign and assures 

all messages are in sync.. IMC works because it combines the strengths of each 

component of the marketing mix  

 

  

 

 

 

 

 

 

 

 

 


