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Abstract

Project Code : RDG4800008
Project Title - Tourist Behaviour of Tourists in Chiang Rai
investigators : Khamsaen C. , Ruangsiri S.
Rajabhat Chiangrai University
E-mail Address: c-khamsaen@hotmail.com

Project Duration : 1 July 2005 - 30 June 2008

The purposes of the tourist behavior in Chiangrai Province research were to
study the behavior of Thai and foreign tourists in Chiangrai and to investigate the
products and services in Chiangrai which tourists needed more. The guantitative and
quaiitative method were used in collecting data the findings of the study were as follows;

The most popuiar place of Thai tourists was Maesai border and the most
impressive place was Doi Tung, the Royal Villa. Most tourists preferred to stay in the
hotel in Chiangrai city for two nights which the rate was between 500 to 999 Baht. They
also spent most budget on restaurant and likely to eat local food. The mast important
reason that influences on their decision to visit Chiangrai was a nice weather, Most of
the tourists obtained the information from the icurism magazines. For the product
needed, the tourists preferred more on the local products, Moreover they required a
small, practical and inexpensive hotel for their service needed.

The most popular place of foreign tourists was Maesai border and the most
impressive place was Doi Tung, the Royal Villa. Maost tourists preferred 10 stay in the
hotel in Chiangrai city for two nights which the rate was lower than 500 Bath. In term of
product, they spent most budget on food and beverage. They aiso spent most on food
especially the local food in term of service. The most important reason that influences on
their decision to visit Chiangrai was a nice weather. Most of them obtained the
information from the tourism magazines. In visiting Chiangrai, they preferred more on

souvenirs and reguired more a convenient transportation.
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