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ABSTRACT

A research “ A Survey of Situation and Process of Media Use for Promoting

Tourism Industry in Lower Northeastern Region propose to survey the current
situation , the problems and obstacles of media use for promoting tourism industry in
Lower Northeastern region, to study the satisfaction and requirement of Thai tourists
and foreigner tourists regarding to the media used for promoting tourism industry in
Lower Northeastern region and to determine the process of media use for promoting
tourism industry in Lower Northeastern region according to the sustainable tourism

policy . The research used the method of documentary research, focus group, In —

depth Interview and survey.

It was found that the media that were used for promoting tourism industry in
Lower Northeastern region are The mass media ; radio and television, specific media
;brochures, Posters and guide books, person ;the people in the area and guides,
activities ; local festivals and exhibitions for presenting the tourism places and internet
; www.tat.or.th. The agencies who have the main character to produce the media are
Tourism Authority of Thailand (TAT) , tourist agency and local agency . All of them
used media for conciliating the people go to travel and use it for giving the
information about that tourism places. But usually be the public relation in only big
festival and become of presenting the old famous tourism places. The problems of
media use are the content which appeared in the media, the way to get around the

media, the swiftness of entering .

The study of satisfaction and requirement of the tourist found that the tourist
finds satisfaction in television, magazine, specific media (brochures, guide books),
Internet and person. By all of these the foreigner tourists give the importance to

guide books and internet but Thai tourists are satisfied with television,

el



brochures and person. However, the tourists still were dissatisfied with that media
because they had the problems in media reach, the pictures in the media were

uninteresting, the lack of the content, and insufficiency.

The process of media use that suitable for promoting tourism industry in
Lower Northeastern region is building new image process and correcting the old
image. By using the media of television for giving the information about the way to
travelling and the tourism places, use specific media, internet and person for making
the tourist satisfied . The agencies who have to had the main character in using the
media for promoting tourism industry in Lower Northeastern region are Tourism
Authority of Thailand (TAT) and local agency . By all means, the government and
local agencies ought to emphasize on improvement of potentiality of the tourism

place, the way to travelling and to presenting the new tourism place to catch on.
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