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Abstract
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This research there are objectives for analysis the break-even and profit planning of
foreign country tour business : Case study of tour product sets of Malaysia Country, Sunny Tour
Company Ltd., Songkhla Province by collection the secondary data of time series per month since
January 2007 — December 2008 Which is financial data are collected by company. The instrument
for analysis data by using cost volume profit analysis, break-even analysis, profit planning by
using quantitative prediction technique by single exponential smoothing of time-series method for
predict sale top of 2009 year and measuring the statistical accurate by Theil’s U-statistic method.
The finding indicated that the income from tour product sets of Malaysia Couniry which ability to
make profit to the company in 2007 year is equal 17,216,265 baths and in 2008 year is equal
19,243,304 baths by increasing 10.5% from profit planning in 2009 year to found out that the tour
product sets of Malaysia Country and ability to make profit to the company in 2009 year is equal
18,399,913 baths by decreasing is equal 4.38%. The profit planning of tour product sets of
Malaysia Country in 2009 year have over profit rate that safety while lose money month in June
by must increase the income on June not less than 313,183.99 baths and September is equal
523,401.34 by increasing sale quantity (tourists) on June not less than 78 persons and September
is equal 131 persons should be safe business from lose money risk.

Presentation the data analysis make to known the profit and lose money result of
company. The administrator ability to bring those data to profit plan for achieve as target by

market status changing not effecting to size of income and product sale quantity of tour product



sets of Malaysia Country because the Sunny Tour Company Ltd.using network strategy by

foreign country operator tour for control the cost, break-even and make advantage for determine

the competition price policy.



