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This research aims to stady and compare the attitnde and needs of eco-tourists toward
marketing mix in recreational activities of Thalae Noi Waterfowl Reserve, Phatthalung. It is
classified according to many personal factors. There are 400 tourists selected by random sample
and questionaires are used as a tool of this research. The accuracy of questionaire is TOC = 0.88,
QO = 0.96 Data is statistically analyised for the frequency, percentages, average, the standard
deviation, t-test statistics and F-test statistics. Most of the tourists are female aged 20-30 years,
single, Bachelor graduated, and hold government jobs (officials). The average salary per month is
5,000-10,000 baht reside in the Southern regions.

According to the analysis of Eco-tourist's attitudes toward marketing mix in
recreational activities of Thalac Noi Waterfowl Reserve, Phatthalung, it was found that the
tourists of different age, relationship status, occupation, income and homeland have got different
perspectives levels. six different attitude levels were identified: following price, place, people,
physical evidence and presentation, and process. The tourists with different relationship status
have five different attitude levels for price, place, people, physical evidence, presentation and
process. The tourists with differeat education levels have different attinde levels on physical
evidence and presentation,

The analysis needs level of eco-tourists toward marketing mix in recreational activities
in Waterfowl Reserve, Phatthalung found that the perspective of tourists of different age,
elationship status, education level, occupation, income and residential place have different needs

levels. When analyzed for cach factor, it was found that the tourists with different education level



and income have different needs in every factor. The tourists who have different occupations have
five different needs as product, price, place, promotion and people. The tourists who has different
residential addresses have six different needs as produet, price, promotion, people, physical
evidence and process. The different gender of tourists have different nced levels in terms of
promotion. The diffcrent age of tourists have two different needs as promotion and process.
The different relationship status of tourists have two different needs in terms of price and process.
The analysis compared the attitudes level and needs level of tourists toward marketing
mix in recreational activities of Thalae Noi Waterfowl Reserve, Phatthalung and found that the
tourists in the study have different attitudes and needs and when each term was analyzed it was
found that tourists have attitude levels and need levels in every terms as product, price, place,

promotion, people, physical evidence and process.



