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Abstract

Project Title : A Study of Music Service Management Impact in Tourism  Industry in
Hatyai District Songkhla Province

Researcher : Songsak Pattamarut and Group

Research foundation : Thaksin University

Project Duration : 1 December 2007 — 30 December 2009

The objectives of this research were to study the economic, social and
cultural impacts of the music service on tourism industry. The study was confined to
the music service in Hatyai District, Songkhla Province. Research methods is
gualitative. For field data, the researcher disguised himself as a tourist in collecting
the information using the participation observation technique, Interviews were made
with core informants and data were collected from two forums organized at different
times. Core informants included both Thai and foreign tourists visiting Hatyai,
musicians and singers, entertainment ent(epreneurs, academicians, members of the
communities around entertainment places as well as public and private agencies

concerned with the music service in the tourism industry.

The findings of the study reveal that 1) the economic impact of music service
on tourism industry includes the incomes earned by the musicians, singers and
related businesses. Total revenues earned by entertainment enterprises amount to
more than one million baht a day. A musician or a singer earns approximately
16,000 baht a month for a performance of two hours a day. 2) The social impact of

music service on tourism industry is seen in the occupation of musicians and singers,



raising interests among a new generation due to lucrative revenues and a short
period of performance, particularly at night time. However, musician and singing
occupation is seen as an insecure occupation and lack of welfares. Some musicians
and singers take other jobs to earn their living. Tourists use the music service for
relaxation, listening to music, dining and dancing. The communities have profits from
utilization of resource for production but they are adversely impacted by noise
pollution. Educational institutions produce graduates of music, some of whom enter
the music and singing profession performing at entertainment places. 3) The cultural
impact of music service on tourism industry can be seen in the preservation,
promotion and propagation of musical culture, the use of Thai and other languages
for performance on the stage. It is a link of language culture as well as a propagation
of Thai language. Music service in entertainment places creates changes in social
vatues, such as night life, dining out and drinking alcohol, as reflected in the phrase
‘sipping a whisky while listening to the music’. In addition, tourists use music for

engaging in other activities rather than actual Ustening to the music.



