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Abstract

The objectives of The Sustainable Community Based Tourism Management
© A Case Study of Wangnammok Community, Sri Chiang Mai District, Nongkhai
Province are to study the tourism management, the stability of tourism and the
ways of The Sustainable Community Based Tourism Management : A Case
Study of Wangnammok Community, Sri Chiang Mai District, Nongkhai Province by
the tools of collecting data as the following :- 1) Having conversation by talking
with the community leaders and the community tourism comitiees in Wangnammok
Community. 2) Doing questionairs by the comittees leaders, the community
tourism comittees, the tourist members in Wangnammok Community and the 84
tourists sample group. 3) Having the interview with the tourists agent in Nongkhai
Province and the tourism experts.

The study results, they were found that the community tourism
management in Wangnammok Community has been divided into 5 ways, there
are 1) Public Relations. There is rarely public relations.The tourists have know the
information from the web site and some tourists who have been there before.
2) Welcoming. There is the local traditional welcoming the tourists and the
tourism cooperation center to welcome and give more informations to the tourirts.
There is also the accommodations and transportations services by telephone.
3) Services. There is the center ‘accommodation and home stay with the host
family including the safety in community. 4) Activities and tourism forms. Most of
the tourists will see the nature beauty in the community but there are not various
activities for the tourists. 5) Community participation. The local people are proud
to see the community development. Local people participation in making their
decision ,working , benefits and evaluating.

The tourism stability in Wangnammok Community is the social capital as
the reasons below.- 1) Souls investment. Local people are pround of their

homeland. 2) Intellectual community to use the nature resources to serve their



ways of life efficienty in community. 3) Human resources. Local people
participate in community activities and tranéfer their knowledge from generation to
generation. 4) Nature resources. Even Wangnammok Community is rich of the
nature resources, but they don't use them much as it should be possible.

The administration management has been organized by the tourists
community in Wannamaker. They have planned the activities, set up the
organizations and put the right man in the right jobs. There are the supporting
offices like Praputtabaht sub-district office and Nongkhai Province office, they
support in their budgets to develop the project. But it doesn't solve all the
problems as the community needs because the community can't participate to
report their needs to the offices.

The ways of the sustainable tourism management, it's not only the social
resources but it's also the marketing as well. From the study results, they were
found that:- 1) The tourist attractions, activities and tourism forms are not various.
The community needs to have the convenient communication and the impression
services. 2) Prices. The community can't fix the prices. It depends on the
amount of the tourists. 3) Place / Distribution. The tourists can contact directly to
Wangnammok Community. There isnt any tourism agency in this coming. 4)
Promotion. They have already made some public relations. It should have
varieties commercials or advertisements and continully public relations.

The suggestions, it should be the study the factors that support the
tourism community and the effect to the people and study from the sample
groups in various activities to compare them and also lead to the target groups

and including the supporting offices roles in tourism management.
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