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Abstract

The research’s objective is to study factor relating to tourist satisfaction of the
Tha-ka floating market localed at Thaka District, Amphawa, Samut-Songkram. in particular
the research looks at tourism management at Tha-ka to answer certain question ; how are
tourists introduce to the tourist attractions and why they decide to travel to the floating
market. In addition the research aims to make recommendation to the concerned persons
on the improvement of the floating market's tourism management. The research applies
quantitative analysis and collect's primary data for the period between December 2002 fo

the mid of February 2003.

The resuilts obtained from the sample of 215 tourists can be concluded as follows :

Personal Information

The majority of tourists are female (59.1%). Their age mostly range between 16-30
years old (42.3%). Many have bachelor degrees (53%). Their occupation are mainly in the
government/state enterprises sector or independent organizations (27%). Their salary
range between 5,000-20,000 Bath (61.9%). Many live in Bangkok (42.3%). Touring time
around the floating market takes about 1-2 hours (38.6%). When asked about the reason
to travel to Tha-ka, most explain that the floating market has a simple structure similar to
the past. Tourists enjoy walking around and visiting the floating market and the local
community along the river banks (38.1%). Most of them travel by car to the floating market
(67.4%).

Personal experience in touring the floating market

In general tourist are satisfied with different areas of tourism management.

They have greatest satisfaction in to aspects of the physical area : general environment of
tourist places and unique local beauty and interest. In the tourist service area, they have
the greatest satisfaction in attitude of local people. However, they are least satisfied in the
availability and convenience of public utility infrastructures such as garbage bins and

public toilets.
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in addition the research finds that trave! frequency, interest in tourist information,
tourist information sources, special interest in different types of tourist attractions and
experience in touring the floating market are correlated to tourist satisfaction in the fioating
market’s tourism management. Those who travel frequently have higher satisfaction than
those who don'’t. Tourists with greater interest in tourist information have higher satisfaction
than those with less interest. Tourists who can access tourist information are more
satisfied than those who have difficulty in accessing such information. Tourists with
special interest in natural and educational and cuitural attractions are more satisfied with
the floating market's tourism management than those with other special interests.
Furthermore, tourists who have traveled to the floating market more than 4 times have
greater satisfaction in tourism managemént than first time visitors. Recommendation
drawn from the research are as follows:
1. Increase advertisement and public relations on the floating market and schedule to the
general public.
2. Promote youth consciousness in preserving cultures and traditions and maintain
simple structure of the floating market that is similar to the past
3. Increase and clean garbage bins and public toilets.
4. Promote tourist activities in other villages and provide a schedule encompassing

activities of all villages for visitors.
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