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Abstract

The study on "The Management of Ecotourism and Community Lifestyle:
A Case Study of Amphawa Floating Market, Amphawa District, Samut Songkhram
Province" is aimed to analyze the development of eco-tourism activities of the
community before and after eco-tourism management has been set up. Moreover, it is
expected to study the changes and the impact of economic, social, cultural and
environment on the lifestyle of the local people after Amphawa Floating Market

has been managed as ecotourism site.

This study is a qualitative research. The research area is covered
Amphawa Floating Market, Samut Songkhram Province. The target groups of the study
are the government officers of Amphawa, the group of villagers living in and near

Amphawa Floating Market, and tourists.

For the results of the study, the researcher divided the development of

eco-tourism activities of the community into two parts:

1) Amphawa Evening Floating Market before tourism management (1804-
2004)

2) Amphawa Evening Floating Market after tourism management (2004-

present)

In the past, the village used to be a center of commerce-city with
combination of freshwater, brackish, and saltwater. With rich natural resources, it was a
small infamous town where most people were farmers, living in a simple lifestyle in a
quiet community. After ecotourism management has taken place, there are many
changes in lifestyle of the locals as well as impacts on the economic, social, cultural and

environment aspects within the community.

Due to ecotourism management, today tourism related activities in
Amphawa Floating Market could generate greater opportunities for employment,

increase the growth of local income, turning a culture-based community into a more

(3)



commercialized community. On the other hand, there are several economic and social
problems such as infrastructures, dividing interests of the community, increasing crime
rates, migrations, violation of privacy, including problems of pollution and degradation of
ecosystems in the community.

In conclusion, numbers of suggestions have been provided. Community
should raise awareness and understanding among the local people to help restoring
and conserving natural resources, social, cultures and local wisdoms. These can lead to
better tourism planning and managing the activities or programs without causing
problems or negative impacts to the community. Governments, both central and local,
should also corporate in order to facilitate tourism, standardized quality and prices/rate
of local products and services, as well as to manage conflicts that may arise in the
community. For further studies, it should have the studies on alternative ways to
solve the problems and manage the ecotourism, as well as the researches for
solutions on how to promote awareness on the restoration and conservation of natural

resources, society and cultures among the locals and the tourists.



