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Abstract

Nowadays, most tourism magazines provide information on tourist attractions,
hotels and accommodations, shopping areas, shops and restaurants, update news
about fashion, health and beauty, new generation’s lifestyle in order to satisfy the needs
of target groups. Those magazines, however, offer general travellipg information and
hardly bresent data on arts and culture. This gap leads to the project of arts & cultural
tourism magazine for free distributidn. Specific information about arts and cultural
tourism will be highlighted in this magazine. It will be produced and distributed to the

market with no charge as a free magazine.

The study consists of a quantitative research, using questionnaires, and a
qualitative research, employing in-depth interviews for data collection. The findings will
be analyzed to determine the layout, size, contents, and a marketing strategy of the
magazine. The project has developed a marketing plan and carried out a financial
analysis for its feasibility study at three different scenarios as follows:

1. Worst-case Scenario; no response from the target market, return on

investment is negative, and unable to pay back within 5 years.

2. Most-likely Scenario: good response from the target group as expected,
obtaining 16% return on investment and taking 3 years and 10 months to pay back on
investment.

3. Best-case Scenario: high response from the market, internal rate of return

(IRR) is 25%, and payback period is 3 years and 2 months.
An initial investment is around 10,000,000 Thai baht derived from shareholders.

It will be used as a working capital for this project management and operation. It is

considered as a fairly high-investment project. Therefore, a financial analysis such as
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return on investment, payback period should be carefully considered by any investors

as below:

Investment Appraisal at Different Scenarios

Amount of investment (Baht)

5,00,000

10,00,000

20,000,000

Revenue from selling cover ' )
2,700,00/year 4,500,00/year 7,650,000/year
story and advertisement
Net Present Value : NPV | -1 .994_1_,849 1,754,769 9,846,669
Internal Rate of Retumn : IRR -3% 16% 25%
Payback Period Non-profitable 3 years and 10 3 years-and 2
within 5 years months months
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