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ABSTRACT

The Title A Study of Factors Contributing to the Visit of Thai Tourists to
Mukdaharn Province, 93 pp., 2009

The Author Mrs.Phonpimon Tosutja

Program Development Strategies

Chairman, Thesis Advisor Asst. Prof. Chompunoot Morachat, Ph. D.

The objectives of this study were to investigate the factor contributing to the visit of
Thai tourists to Mukdaharn province and to compare the opinions of the tourists classified by
their demographic features, that is, gender, age, marital status, educational level, occupation,
income, and place of residence. A total of 380 tourists, purposively selected from the tourist
population who visited Mukdaharn province with the tourist companies in the year 2005. This
study employed a five scale rating questionnaire as the research instrument. The statistics used for
data analysis included percentage, arithmetic mean, and standard deviation.

The research findings were as follows :

1. It appeared that the majority of the tourists who came to Mukdaharn for a visit
were females (50.8%), aged between 20-25 year old (60%) and single (81.1%). They obtained
secondary education (35%), and were employed (47.6%) with the averaged income 4,000 baht
monthly (28.7%). They resided in Mukdaharn province (65.5%). Nearly forty percent (39.2%) of
the respondents had ever once visited Mukdaharn province before.

2. In terms of the factors contributing to their decision to visit Mukdaharn province,
on the basis of demographic, social, psychological and tourism product aspects, the overall mean

scores were found to be rated at a higher level for all aspects.
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