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ABSTRACT

The Title A Development of Community Identity Product for Tourism of
Mukdaharn Province, 135 pp. 2009

The Author Mr. Chamnan U-Kham

Program Development Strategy

Chairman, Thesis Adviser Assistant Professor Aree Luangna, Ph.D.

The objectives of the study were threefold: (1) to investigate the identity of
Mukdahan, (2) to examine the development of community product serving as the brand identity
of the province, and (3) to produce the community product using the provincial brand identity in
the making of the product for tourists’ attractions.

A total of 827 samples including 59 subjects from heads of government departments,
government-privatized departments, and private sectors in Mukdaharn province; 384 vocational
interest groups members; 384 tourists were employed in this study. The sample size was
determined on the basis of by the table of Krejcie and Morgan. The research instrument included
a structured-interview and a five-scale rating questionnaire. The statistics utilized for data
analysis included percentage, arithmetic mean, and standard deviation.

The research findings were as follows:

1. Three provincial brand identity of Mukdaharn were found. They included the
Product of “Lai Kaew Mudda” clothing pattern, Ho Kaew Mukdahan Tower, a tourist attraction,
and The 8-tribed Cultural Dressing.

2. A total of 173 community products (OTOP) were found to be registered. Among
them, six products were classified as 5-star levels; 44 products as 4-star level, 50 products as 3-
star level, 57 products as 2-star level, and 16 products as 1-star level.

3. In terms of using the provincial brand identity in the products, according to the
tourists’ views, three models of brand identity were found to be utilized, of which generally the
tourist thought to be in the best opportunity to be bought if displayed: (1) key holder with “Lai

Kaew Mudda” clothing pattern found to be sold in a higher level, (2) Hand-made clothes also



¥

found to be sold in a higher level, and (3) Hand Towel Dolls dressing in 8-tribed cultural dressing
styles namely “Pu Thai Tribe,” “Kha Tribe,” “Ka-Leurn Tribe,” “Ka-So Tribe,” “Thai-Isan

Tribe,” Yo Tribe,” “Saak Tribe,” and “Thai Kula Tribe.”
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