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ABSTRACT

Research Topic: The Feasibility Study of Economic Potentiality Development to Tourism Locations A
Case Study: OTOP SMEs in the City Area of Ubon Ratchathani, 81 pages. 2010.

Researcher: Mr. Nattawat Khamtha and Mr. Yuttasak Poblap

Belong to: Human Resource Management program, Faculty of Business Administration

and Management

This research aimed to investigate factors affecting the decision of tourists who
visited Ubon Ratchathani in order to purchase souvenirs and to study processes for increasing
commercial potentiality of SMEs.

This study was operated from both documents and field works. In addition, it was
performed from reviewing concepts, theories. and literatures. In ficld works, data that involved
commercial operating circumstances of SMEs or OTOP entrepreneurs in Ubon Ratchathani was
collected. and factors that impacted on decision of tourists who visited Ubon Ratchathani in order
to purchase souvenirs were gathered. Consequently, the population in the first part research was
140 OTOP entreprencurs that the rescarcher feiched them as the sample space disposed by the
purpose random sampling using the Krejcie and Morgan table with chairman of OTOP
entreprencurs in Ubon Ratchathani. Therefore, the sample space was 103 OTOP entreprencurs. In
the second part rescarch, the population was tourists visiting Ubon Ratchathani in 2009,
According to amount of tourists who roamed Ubon Ratchathani in 2008 as equal 949,726 people,
the sample space was 384 people defined by using the Krejcie and Morgan table. The researcher
chose 390 people giving the complete information to be the sample space using the simple
random sampling. Therefore, the total of the sample space was 493 people. Questionnaires were
used 1o be the tool for both parts of this rescarch. The first set of questionnaires was handled to
OTOP entreprencurs with .75 confidence intervals, and the second set of questionnaires was
applied for tourists visiting Ubon Ratchathani with .87 confidence intervals,

The results of this study show the following as:

I. The commercial operating circumstances of OTOP entrepreneurs  in- Ubon
Ratchathani within four overall facets were attended the igh levei of the operating satisfaction

included the manufacturing. the marketing, the management, and the finance and accounting by



descending sequences. whereas the commercial operating problems within four overall facets were
remained the low level cmbraced the manufacturing. the markeung. the finance and accounting. and
the management by descending sequences.

2. The factors that affected the decision of tourists visiting Ubon Ratchathani were
corrclated from descending scquences including places, products and services, prices, promotion,
and products information.

3. The results of the SWOT analysis of OTOP entrepreneurs in Ubon Ratchathani
indicated that the strength comprised the customer requirement survey béfore manufacturing
products, the price strategies, the marketing investigation, the OTOP committee. However, the
weakness enclosed no quality source material survey and selection, no commercial manufacturing
potentality, no continuous demand. no information supporting for marketing development
guidchine, no efficacious capital development approach, recruiting people to work without
appropnatcness. The opportunitics were the increasing demands and the funding regulations. In
addition, the threat was no the intenal and exteral sources of investment funds in order to grow up
businesses.

4. The results of the SWOT analysis of tourists traveling Ubon Ratchathani indicated
that the strength comprised the various products, the appropriate and convenient packaging, the
graceful and salient products appearance, the product price labels, the product categories separating
that customers can easily purchase everything what they want, the decorating shops with charming
concepts, the reduced costs for the special promotion, the recommended programs for new arrival
souvenirs, the customer rewards with exclusive merchandises. On the other hand, the weakness
embraced the new arrival products campaign with adding them to customers, the reduced coupon
collection for the next purchase, the product advertisement via several intermediaries such as radio,
brochures, and the local newspapers. These instances have been rarcly operated for a long time. The
opportunitics were impartial prices compared with other SMEs, the central locations to make

customers purchasc better, shops that were nearly tourism locations. Moreover, no threats impacted

on tourists.



