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: DESIGNING A}.ID DEVELOPING PRINT MEDIA IN THE

FORM OF BOOKLETS TO PROMOTE TOI'RISM OF

SISAIGT
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KEWORDS : Print media in form ofbookleb, development of print media to

adve,rtise tourism of SiSaket Province

Toruism of SiSaket Province could be promoted through the use of booklets which

intnoduce to the gsneral pfilic and ouriss a land of civilization full of many beautiful historical

sites, historical objects and several religiors places wo,rth exploring and studying. The researcher

had 3 objectives: l) to study and collect historical facs regarding tourist attractions in SiSaket,

2) to study the possibilities in designing booklets as advertising media and 3) to design and

develop print media in the form of booklets to advertise tourist attactions in SiSaket Pr,ovince.

This research shrdy was qulitative by nature. Tbe population included ubon Ratchathani's people

in general and a group of toruists. Out of 140 people, a sample of 103 individuals was drawrt. (The

Krejcie Morgan's Table was consultcd in estirnating the samplQ The findings werc ar follows:

l. [Jbon Ratchatluni's people in ge,ae,rrl and the tourists learned the history and the

background of the Sourist attractions including historical sites, historical objects and religious

places in Sisaket

2. Tfu r€searcher gained knowledge needed in designing and developing atractive print

media in the form of booklets to promote tourist spob in SiSaket

3. The r€searcher designed and developod the booklets in order to publicize and inroduce

varios tourist places and also applied the concept o clothing products whicb could be regarded as

aoother attractive aod articulate form of media enhancing product recognition

----=_____>.'



It could be concluded that the results of designing and developing print media in the form of

booklets to a&ertise SiSaket's tourism were satisffig and the concept was also applied to

clothing items in such a way 30 increase attractiveness and genemte income. According to the

evaluation of satisfaction level, the general public and the tourists rated the design and

devetopment of ttre print media as'tery good-.


