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Thethommngmnet;asﬂeadverﬁsementwasinmwdbymyhavelemmdthe
most interesting advertisement is brochure and poster. This has resulted in a focus on Phanomrung
stone castle that divided in to three object as l)TostudyAPhanommngstonecastlelﬁstoryand
divide it suitable for traveling in a cument time2) To design and develop
A Phanommng advertisement.3) To promote the history of a stone castle.This research has two

. target group. Firstly, people who works in a stone castle area on the base of historical information

of a stone castle include outer northeastern area from a random specifically sellection. Secondly, a
travelers who comes in a stone castle area.

The results of this process divided into three parts. Firstly , a historical information.
Secondly , an advertisement in a current time. Thirdly , a travelers has an information about
histo:yofPhanomnmgstonceasﬂc.mreaﬂtsofdlispmewsledtoadesignpmcssanddevelop
anadva‘tisementshouldconcemaboutadsignpmcessinafocusonaoonceptforhistorical
introduction and to benefit for a travelers about a stone castle information



