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ABSTRACT

This research aims to survey on Thai tourists’ expenditure in Ubon Ratchathani
Candle Festival, 2004. The focused group of this research is Thai tourists who visit
this festival. Therc are 359 respondents participating in this research and a
questionnaire is used as means to measure,

The results of the rescarch indicated that:

1. An expenditure of the tourists in Candle Festival, 2004 can be
categorized as follows:
The expenditure on residences is the most (28.64%). This is followed by
the cost of travel (19.40%), miscellanies (16.23%), food and beverages (14.25%),
goods and souvenir (1 1.42%) and entertainment (10.07%).
2. According to the expenditure on residences and travel of Thai tourists in

entertainment mostly benefits medium enterprises. !

3. According to the behavior of Thai tourists in the Candle Festiva, this
research suggests that 96.9% of the tourists aimed to visit this festival, And their
travel mainly relied on tourism company. This is followed by private cars / rent cars,
buses, air planes and trains. 52% of the tourists at least one night during this festival.
To visit this festival, most tourists prefer group travel and it is followed by group
tours, families and individuals, 61.7% of tourists stated that jt was their first time to
visit Candle Festival in Ubon Ratchathani while 38.3% suggested that they had been
here at ieast twice. The tourists mostly received the information from the television.
Next to it, they acquired the information from their relatives, friends, siblings,
publication, radios, tourism company and internet. In addition, they also visited other
tourist attractions while they spent their time during the festival. Pha Tam National
Park is the main attraction and it is followed by Khongjiem, museum, temples and
Chong Meg border pass. The informants also gave suggestions during their visit to
this festival. Roads and traffics are the item that should be improved first. This is
followed by the cleanness of tourist attractions, public toilets, public relations,
security and the tidiness of shops.

4. A satisfactory level of Thai tourists towards the Candle Festival and
Ubon Ratchathani’s public facility is 8.34 points out of 10. This indicates that the
the exhibition of candles and the arangement of candle’s parade gain high
satisfaction from the tourists while the readiness of public toilets receives medium

satisfaction. The remains are very satisfactory.




