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Abstract _

This research has two main purposes. It aims at studying the current sitvation of
Ecotourism in Pha Taem National Park area (2546-2547 BLE) and investigating the way to
develop marketing strategy for eco-tourism of Pha Teem National Park, Ubon Ratchathani.

The informants provxdmg the information for this research can be categorized into three
groups: the tourists visiting Pha Taem National Park; the National Park authorities, and licensed
tourism entrepreneurs. The researchers used accidental sampling and purposive sampling as’
means to conduct this research. There were 410 participants answering the provided questions.
Questionnaires and interviewing were used as methodology to collect the data,

The general results suggest that

1) The current situation of eco-tourism in Pha Taem National Park is positive. The
National Park’s biodiversity remains abundant and has varieties of tourist attractions, Trips are
possible for all seasons. There are various activities provided for the visitors such as leaming the
historical background of the National Park / the geology, visiting waterfalls, watching botany,
Meﬁngmmughafomandhvhglessmabommm,leqningﬂ:eaﬂmmdmehdigmom
people’s way of life, and sightsceing the rising sun. The activities providing knowledge to the
touristsandencomagingthemtohavetbe ammnmofmnnalmommdtbemv&onmennl
. conservation are also complemented, for instance, holding a Preserving natural resources and the
environmental youth camp, natural conservation pr;)ject called Big Cleaning, and making a slogan
notice board campaigning for natural conservation. The Ecotouring behavior of the tourists is
moderate. The major problems regarding Ecotourism in Pha Taem National Park are its distant
and isolated location and the difficulty to access each attraction,



2) The method to develop the marketing strategy for Ecotourism of Ubon Ratchathani’s
Pha Taem National Park is to emphasize on increasing the number of the tourists as well as their
expenditure per head. The main target market groups are Thai tourists, groups of families,
students and tourists yvith group tours. The significant strategies concerning marketing proceeding
for Ecotourism of Pha Taem National Park are 1. Developing the tourist places to have more
varieties by organizing a package tour for each season’s trip and each trip must contain activities
emphasizing on creating the consciousness of natural resources and environmental preservation,
2. Producing various and more Pha Taem National Park souvenirs with affordable price, and
3. Expanding more channels of distribution by establishing a marketing department which is in
charge of strategic marketing and complementing a marketing promotion camestly.
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