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Abstract

This research is to 1) investigate the demand level of the people who involve in
a studying in the graduate school in Ubon Ratchathani University, 2) generate and
compare the graduate programs in tourism field in Thailand throughout a year ago, 3)
analyze a strength, weakness, opportunity, and threat of the graduate programs in
tourism in Ubon Ratchathani University, 4) present the outline of graduate programs in
tourism in Ubon Ratchathani University, and 5) present the guidelines to promote the
people who are interested in studying in the graduate programs in tourism in Ubon
Ratchathani University. This research is qualitative and quantitative research.

The results of the research find that 1) 67.5 percentages of the target groups are
the people who are interested in and studying in the master degree and 125
percentages are the people who graduated in doctorial degree. They suggest that this
program should include the economic and business administration course in the
curricutum with 48.0 percentages while 39.3 percentages of the target group suggest the
program to have tourism planning and development course and 34.0 percentages are
hotel and accommodation course. 2) There are 9 curriculums of doctorial degree and 17
curriculums of master degree in tourism for the graduate program in Thailand. 3) The
strengths of the Faculty of Liberal Arts are their location, program reputation, and
program lecturers. Their weaknesses are shown that this program Gannot operate
together with the course of hotel, high budget for operation, and their image. Their
opportunities are the increasing of market segmentation, the attention of the outside
institutions, government promotion policy on tourism education, and working
opportunities after opening the Asian Economic Community (AEC). Their threats are the
weakness in competitive. 4) The curriculum outline of graduate program comprises of
program philosophy, objective, name of degree, name of major, thesis requirement,
total credit, Curriculum and Instruction, and examination. 5) the guidelines to promote
the tourism program are 5.1) the target groups such as government officers and state
enterprise officers in tourism should concem about the source of scholarship fund and
promote this program to the administrator and the head of the target groups. 5.2) The
target groups who works in the tourism and hotel business should focus on the
achievements of the study and instruction activities. 5.3) the target groups who are the
alumnus should promote through the alumni networks and) 5.4) this program can be
promoted to the target groups who are the students in the bachelor degree by
presented the opportunities in working or studying aboard in the future.



