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ABSTRACT

The objectives of this study, the guidance for service marketi.g stategy and potcntial
dcvelopment for Homestay case Study of Nong-lorn village, Amphur Dontan, Mukdahan
Province, were l') To study the capability ofproviders who have raa in rural tourism business, 2.)
To study the knowredge and understanding in home stay management of providers, 3.) To shrdy
thc satisfaction of tourists. And 4.) To sardy the method for marketing stategies of home stay in
tb village' The instrument of this shrdy via a set of questionnaires and formar of observations

used to collccted data from 242 sampteg consising of 12 homestay providers and 230
burists' The collected data were analperl by used sPS.S for windows of frequencies, percentages,

Eeans and wcighting score e"alysis. The analped oueuts were weightcd in the potency of rural
burism' the knowledge and undcrstanding in home stay management of homc stray providers.
And hypotheses were rcsted by analysis of variance (ANOVA).

The resnrlts of this shtdy were as follows. The capability of rural Homestay and the
knowledge and understanding for home stay management of home stay providers *.r. 61 high
level of rank. Thc satisfaction of tourists was at the middre revel of rank.

The researcher had taken the results of capability study of this homestay into account,
and formulatcd into a set of 7 guidelines for service marketi.g strateg:y to development in home
stay as follows: production and service, price, prace, promotion, people, proccss and physicar
cvidence' And formulatcd in to a set of 8 guidelines for capability development in home stay as
follows: home, food and nutrition, safety, managemen( tour activity, environment, add value and
milftsring prornotion.


