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ABSTRACT

The objectives of this study, the guidance for service marketing strategy and potential
development for Homestay Case Study of Nong-lom Village, Amphur Dontan, Mukdahan
Province, were 1.) To study the capability of providers who have ran in rural tourism business, 2.)
To study the knowledge and understanding in home stay management of pfoviders, 3.) To study
the satisfaction of tourists. And 4.) To study the method for marketing strategies of home stay in
this village. The instrument of this study via a set of questio;maires and format of observations

were used to collected data from 242 samples, consisting of 12 homestay providers and 230
‘ tourists. The collected data were analyzed by used SPSS for windows of frequencies, percentages,
means and weighting score analysis. The analyzed outputs were weighted in the potency of rural
tourism, the knowledge and understanding in home stay management of home stray providers.
And hypotheses were tested by analysis of variance (ANOVA).

The results of this study were as follows. The capability of rural Homestay and the
knowledge and understanding for home stay management of home stay providers were at high
level of rank. The satisfaction of tourists was at the middle level of rank.

The researcher had taken the results of capability study of this h(_)mestay into account,
and formulated into a set of 7 guidelines for service marketing strategy to development in home
stay as follows: production and service, price, place, promotion, people, process and physical
evidence. And formulated in to a set of 8 guidelines for capability development in home stay as
follows: home, food and nutrition, safety, Mmanagement, tour activity, environment, add valie and

marketing promotion.



