W @ oo ~ [ = o da 3 v ’ P
wriainoiwus  nsfinmaspilinansznudaneldnnnmvisaneivesdsune
[Y @ P . - Y
o nadidnnagldnnineantirndgin wesuil Sanqw
anIFaLIM uazin

Favndinm WRIINYYPINT Faaimen ’
Wy IHIAEATUNIL A

81273 LN AAAITINg

manﬁﬁﬂ‘%nm AT.TWITION WaITY

(‘J 1 ® 4 ¢ o o ) L%
Amtnfinmi  fismaanansd sud viswum
UndSansfinsn 2547 ‘
Qs [
. uneada
s a 0 - ) oo a ' [ P
'luﬂaquummmmmLﬂuqmammmnmﬂtymmswwmmmgnwm
I g P velll o s o & a Y & o e g
Uszineiluadranin maamm’m"l@m"lmwnmmaomumuugamlﬂuauﬂuws]maq
4 a o o o & P et oA ° -
Yeinadiafisunugesmnisudizianau g amulumsdinmidaldfaninydnm
o o . . P a P .
Rsniinansenudanelidannmmanfisivasinvsafisiszninaseing
- g A e d a -~ ¢ o y o
Tunmseinuni agumdinednmiiaoiunisoina lvasnsvisaifien
o o ' 'Y ' o o i . | & o
tUaspniinansznudaneldnnnmmaaisivaninvaufisrmiddssnafidumada
Qs 3 a‘ A [ = Qo Qr -y
iludszinalng nididnsinveafimaradlu wesnil dinge anigawim use
' o ' a N
G Imuv’hmsﬁnm'fn’aga'lumqﬂw.ﬁ. 2523-2544 &ylaudimadiensieanidu 2 g
A8 MINANSHBINTIOANY uasmiesfiiilSunalaserdoniasiienadan

Fundt mAlensinanamdiden (Multiple  Regression “Analysis) agasluns
aTen v

(e

a ' 9 & a P o e Y a
HNAaNIIANB™INUIN ﬂﬂﬂm:tﬂUYI')‘hJ‘IJE!\'l»uﬂYIENWIU']ﬂlﬂuYI"Nl'ﬂ'l&l”llUﬂu

& o o ' “a ar o s a Y ’
ﬂi:lﬂﬂ‘l'ﬂﬂuulﬂuunﬂﬂ\‘llY\U'JlWﬂ'ﬂqU”']nnqqlWﬂ“mﬂ UNNBINDINLAUNITIVTIRIW

[ QL r-3 -~ L3 Qo N ‘J [} A
Ingidumathanies qﬂﬂs:mfﬂumsmumoﬂa manwnRawInnige 11981M
a @ e A & e o od a Y . '
WunIanEnfigats 25-34 1 wazinviasneanidumadranganlngdsznay
2T UNITIMI f{nqsﬁa URSILTINN




INNMIIATITRUVUIIREY WU ﬂaﬁ‘umoéﬁuﬂu‘lﬁm‘a'wiaﬁ":ﬁﬁfuﬁwﬁ'm
moaﬁﬁﬁuﬁ’nﬁauﬁm'ﬂ’mﬁﬂu wasuih adnge aluinm uaiu Tﬂnumm'mﬂﬂvmu
maoaﬂmﬂmmaommmaﬂu'lmaauwam Winnu 2,58 0.51 2.82 1.59 uar 1.20
AURIAL

s L2 Qs A - 3 QA o o8 Qs
ﬂil'i]ﬂﬂ'ldﬂ']uilﬁli’lllﬂﬂtﬂﬂU%LJ%@IT\@'NIJ?"LYWI&J%UE‘ﬂﬂﬂl'ﬂ']x‘lﬁﬂﬂﬂn

-~ (3

uwumaaaﬂmﬂms
nmmmmaawmuanu.lanmmmwmoﬂvmﬂ Ny 097 143 1.35 uar 0.63
Mudau

un'naomm'n'myﬂu asuit Els‘lﬂf]l:i UazalIm IG]UIJﬂ"Iﬂ'TI&l

ﬁﬁumoﬁmwﬂnmmmLa‘%umwiaoLﬁmﬁﬁfuﬁﬁmmmﬁﬁﬁ’uﬁnﬁaoLﬁm
m'zmﬂu wasulh alin uarin Tmnumm'muwuumaoaﬂammmaammwa
mﬂvmmmmaomm Wiy 0.27 042 051 uaz 1.05 eudeu

mnﬂ'lﬂlﬂi’luvln’ﬁnaqmmImrm Boston Consulting Group : BCG ‘fmlﬂu
ms’iLﬂﬂ:ﬁé‘mﬁn'ma‘s‘mLaﬂmaoi‘humﬁfnﬁauﬁm wazdarmuaigidvlaves
neldnnmrieafisalugieiing. 25412545 wud snviaafisrrneawsm RN,
usziu aglutag stars  nagnnlilugasiifie msinmeaaussinamalduiniu
Lfﬂaomnlu‘ﬁooi‘hﬂuﬁwﬁﬂmmmmmLa‘%ty,tauim'lﬁﬁnuwn é’omfumsﬁ'wmms
vieafin WSuszBnsnnannin fmiuinrianfisamusesuit use nnlu, au‘lwmo
Questlon Marks ‘m'momﬂwmmwummmulﬂ naumw’l’ma n'mwummmﬂ'lﬂ
3 ndu Tﬂumimmmua*wwmmmaomm'lvmﬂs*ammwmnmmwamﬂﬂ
sinviaafina s fuanniu Hrmmaiersiuamefissiammrsadin
fa nsnsduuazNawImIvanfisrlwidszininmunniulans nssariienssy
mmnmiﬂaomm'lmﬂuuuma 9 Wlianunannans msmtmmmamaamm’lmﬂu

mmnmnw MINRIUUTUNIANWIAY mswwmuamm ua.mswms’mm‘mtmu
myy uen

53

o A e



Thesis Title Factors Affecting Thailand Tourism Revenue A Case Study

of Tourists from Japan, Germany, United Kingdom,

United states, and China.

Name Miss Kanyaporn Chitchumnong
Degree Master of Economics
Major Business Economics

Thesis Advisor Thanavath Phonvichai , Ph.D.
Thesis Co-Advisor Asst. Porf. Santi Tongkeaw
Graduation Year 2004

ABSTRACT

Recently, the tourism business is one of the most important industry
in Thailand because the revenue from Thailand tourism industry is always on
the top rank of the countries income. Therefore this study aims to study the
factors that related to the revenue from Thailand tourism industry.

The objective of this study is to analyze the factor that related to
Thailand tourism revenue from the foreign travelers who come from Japan,
German, USA, UK and China by utilizing the information during 1980 to 2001.
This study uses the “Multiple Regression Analysis” as a statistic tool to
estimate models in this research.

The interesting data about Thailand tourism industry are that the
number of male tourists are more than female tourists travelling by themselves.
The main propose of travelling is for leisure. Moreover, the average age of
tourists is around 25-34 years old.

From analyzing the model, this study found that three different factors
related to the Thailand tourism revenue. First, the average income of tourists is
a significant factor to the Japanese, German, USA, UK and Chinese tourists and
their elasticies of tourism demand are 2.58, 0.51, 2.82, 1.59 and 1.20,

respectively. Second, the currency exchange rate is a significant factor to the



Japanese, German, USA and UK tourists and their elasticities of tourism demand4
are 0.97, 143, 1.35 and 0.63, respectively. Third, the tourism budget is a
significant factor to the Japanese, German, USA and Chinese tou~rists and their
elasticities of tourism demand are 0.27, 0.42, 0.51 and 1.05, respectively.

An analyzing the ratio between the growth df the number of foreign
tourists ;nd the growth of revenue from foreign tourists by using the Boston
Consulting Group (BCG)I"method, this study~ found two interesting results. First,
the toérists from USA, UK and Chinese "are in the “Stars” area. This resuit
shows that the market can be highly expandable, so the proper strategies‘ at
this time are to ‘maintain the existing market and create the new market by
improving the tourism efficiency.

The another result; lis the tourists from German and Japan are in the
“Question Ma;ks” area. The-market is in the starting growth’ period so the
proper strategies' at this time are io develop the marketing and increase the

tourism efficiency in order to increase the amount -of tourists from those two

countries. ..
The best method to develop the Thailand tourism industry is to

increase the tourism efficiency to the international standard such as promoting

the diversification of tourism, developing the transportation, improving the tourism

human resource and encouraging tourism selling distribution channel.
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