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Abstract

This thesis studied on 1) determinant factors of expenditure behavior of Chinese
tourists in Thailand, 2) determinant factors of amount of money that Chinese tourists
spend in Thailand, and 3) income elasticity of tourist expenditure. Textile and Garment,
Thai Herb, Silk, Gems and Jewelry, and leather products were mainly focused.

The analysis of tourists’ behavior resulted that most of Chinese spend their
money to buy silk and textile and garment products from department store or big store
according to their preference on international brand products. Differently, Chinese
tourists favored to buy Thai Herb, gems and jewelry, and leather products from specific
shops, selling only these interesting products, since they were suggested by tour guide
or shop seller.

Unsurprisingly, the major factor determining the amount of spending money was
income and income elasticity of Chinese tourist expenditure was also greater than 1.
Therefore, Thailand should mainly focuses on Chinese tourist in high market, in other
word, high income level in order to encourage their expenditure in Thailand.
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