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ABSTRACT

The objectives of this study are threefold (1) to specify the level of agreement of
foreign tourists’ behavioral intention to visit boutique hotels in Bangkok with their
attitude, behavioral belief, subjective norm, normative belief, perceived behavioral
control, control belief, and past behavior, (2) to indentify the effect of attitude, behavioral
belief, subjective norm, normative belief, perceived behavioral control, control belief, and
past behavior on foreign tourists’ behavioral intention to visit boutique hotels in
Bangkok, and (3) to rank the significant level of influence of each factor (attitude,
behavioral belief, subjective norm, normative belief, perceived behavioral control, control
belief, and past behavior) on the foreign tourists’ behavioral intention to visit boutique
hotels in Bangkok. The conceptual framework of this study is developed from Icek
Ajzen’s concept. The model is analyzed empirically by using 400 questionnaires which
are collected from foreign tourists who visit boutique hotels in Bangkok. Linear

Structural Relationship (LISREL) statistics is employed to test the model.



Result of the study revealed that the vast majority of foreign respondents were
female, single, age between 25 — 35 years who came from Europe, hold the Bachelors
degree most of them had experienced for any boutique hotels 2-3 times, and they had
annual incomes more than $40,001. Most of them have agree level about attitude,
behavioral belief, and perceived behavioral control. The outcome of the empirical study
discovered that every constructs have significant positive direct effect on foreign tourists’
behavioral intention to visit boutique hotels in Bangkok. Moreover, past behavior is the
most important significant direct effect on behavioral intention equivalent 0.55.

The findings of this study lead to the recommendation that foreign tourists’
behavioral intention to visit boutique hotel in Bangkok depends on a variety of their
planning behavior rely on the dimension of attitude, behavioral belief, perceived
behavioral control, control belief, subjective norm, normative belief, and past behavior.
The most importance is boutique hotels entrepreneur should understand foreign tourists’
behavioral intention and concentrate on satisfy foreign tourists which can lead to an
impressive for foreign tourist who come to visit boutique hotel. The Tourism Authority of
Thailand (TAT) and Thailand Convention and Exhibition Bureau (TCEB) are necessarily
take action in order to improve standards of boutique hotels especially in Bangkok area
regarding with foreign tourists subjective norm toward behavioral intention. Moreover,
TAT should required to set up policies and corporate with TCEB to reposition image of
Bangkok to become a popular destination where combine with wide variety of boutique

hotels. Ultimately, the researcher also suggests ideas for future research in this area.
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