Thesis Title The Personal characteristics, Perception of Tourism Industry
Promotion and Perception of Political Conflict Situation in

Thailand on Touring Intention of Foreign-Tourist in Thailand.

Name Miss Phanrada Srilistidamrong.
Degree Master of Business Administration
Major Field International Business

Thesis Advisor Dr. Piraphong Foosiri

Graduation Year 2009

ABSTRACT

This study aims to study personal characteristics. Awareness and marketing
communications in the industry of tourism tourists affect the decision to travel to
Thailand international travelers under the circumstances of the political conflicts that
affect or not. Population used in this study is that tourists arrived in Thailand in Tourism
in August 2009. Sample of 400 questionnaires collected data. Statistics used in the
analysis include the average percentage and standard deviation values. Analysis of
multiple linear regression. And one-way variance test research found that the 3 factors
are Personal characteristics. Perception of Tourism Industry Promotion. Political
Conflict Situation in Thailand affecting the Touring Intention of Foreign-Tourist in
Thailand. Most samples are about 18-30 year old tourists and Europeans. The level of
awareness in the media moderates. They realize the conflicts in the political in high
level and are nervous of coming attractions with tourists however, still decide to travel in
Thailand. And they are interesting in tourism in Attractions natural high level. When they
travel in Thailand and found that tourist satisfy in high level of their travel in all types of

travel.
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