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Abstract

The purpose of this study is to compare the behavior of internet users with
diverse backgrounds and financial statuses in using website relating to tourist business.
The specifically, one set of data was collected from www.taksintravel.com, the website

that provides information for domestic travel. The descriptive analysis was then
performed from the information access from the website and data searched through the
advertisement in another Search-Engine to provide a comparison result based on a
basic statistic, i.e. a percentage.

From these analyses, the behavior of visitor to the website along with their
country can be understood.

Moreover, another set of data from online questionnaire, was proposed through
e-mail, also analyzed.

The results show that advertising via email affects the website access and we
can apply this information to offer the package tour much more properly such that it can
target directly on the potential customer.
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