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ABSTRACT
Research Title : Market Factors and Safety Factors of Foreign tourists at Jatujak Market
Author : Mr. Kevin Wongleedee, Miss Siripen Yiamjanya

Year . 2012

The main objective of this research was to study market factors and safety factor of
foreign tourists at Jatujak market. While dependent variables were gender, age, income, and
levels of education, independent variables included the behavior of foreign tourists at

Jatujak market, market factors and safety factors.

The 400 respondents used in this research sampling from the population which were
all foreign tourists visiting Jatujak market. English questionnaire was used for collecting the
data. Descriptive statistics used in this research included percentage, mean, and standard
deviation and the analytical statistics included t-test and one way analysis of variance
(ANOVA).

The research results are as follows:

1. In terms of demographic, both male respondents were more than female
respondents with the ratio of 60:40. The majority of respondents were between 26-60 years
old. There were only a few of senior foreign tourists or about 3.8 percent. The majority had
an average income of $20,001-$50,000 per annual. Up to 59.5 percent of the respondents
had an undergraduate degree. Also, 40 percent of them came from the European Union

countries.

2. In terms of foreign tourist behavior at Jatujak market, the majority of respondents
visited Thailand the first time about 44 percent and about 25 percent had already visited
Thailand 2-3 occasions. When asked about the frequency of visiting Jatujak market, 58
percent said they were at Jatujak market the first time, and 24 percent said they visited
Jatujak market at least 2-3 occasions. Up to 62 percent of the respondents said they knew
Jatujak market by friends and relatives. In addition, 82 percent of the respondents prefer to
travel with small group or couple. For the top three factors that influence their decision to
visit Jatujak market were the recommendation from friends and relatives, wanted to have

new experience, and wanted to try something new.

3. For the level of satisfaction in products from Jatujak market, these factors can be
ranked from the highest mean score to lowest mean score as follows: 1) The variety of the
products with the mean score of 4.30, 2) The new and different kinds of products with the

mean score of 3.97. 3) The price of the product with the mean score of 3.79. 4) The quality
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of the products with the mean score of 3.78. and 5) the information regarding the products

with the mean score of 3.33.

4. For the level of satisfaction in services from the shopping and visiting Jatujak
market, these factors can be ranked from the highest mean score to the lowest means score
as followed: 1) the public transportation with the mean score of 3.80. 2) The quality of foot
path with the mean score of 3.39. 3) The information center with the mean score of 3.24. 4)
The quality of signs, and information on board with the mean score of 3.18. 5) The service of

public restrooms with the mean score of 2.89.

5. The result from the testing hypotheses with independent sample t-test revealed
that male and female respondents had no difference in their satisfaction about the product
and service. The result of testing hypotheses by using one way ANOVA, foreign tourist in
different age group had no difference in their level of satisfaction in term of the service

received.
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