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Abstract

Research Title : Customer satisfactions from domestic tourists of hotel in
Ranong Province

Author : Miss Chontinee Yookhong
Year : 2012

This research to “Customer satisfactions from domestic tourists of hotel in
Ranong Province” which response to Thai tourists demand .Research methodology us
quantity analysis

The sample of population for this research are Thai tourists check-in for 4 hotel in
Ranong province namely Tinedee Ranong Hotel,Jansom Hotspa Ranong Hotel,Ranong
Garden Hotel and Ifal Hotel.The total of thai tourist are 400 persons.The tools for this
research are questionnaires and and statistics,persent,mean,standard deviation and
anova

The research result show that almost of sample are female,25-34 years old and
graduated bachelor degree.The most of Thai tourists an occupation are
official/lemployee an earned 10,001-15,000 baht.The most of Thai tourist check-in
Tinedee Ranong Hotel have object are the conference and stay 1 night

The most of Thai tourist have satisfaction about product in the hotel is knowledge
and skill service of employee.The most of Thai tourist satisfaction about price in the hotel

are appropriate for food and berverage in the hotel. The most of Thai tourist satisfaction

www.ssru.ac.th



about are direct reservation room with hotel and promotion the most domestic tourists
satisfaction are the hotel have advertise with radio,signboard,magazine else.The most

domestic tourists opinion are comback stay hotel in Ranong Province

This research suggest Thai hotel business should set their vision and goals for
service employee development. They should have project to up skill service for impress
and have gift for employee excellence for work another earned.

The product in hotel should have effciency standard service,room design have
modern beautified,comfortable and intermet service in room. Ranong Provice have
mineral water famous so hotel business should have mineral service in roomguest. Out
side for hotel have comfortable,public area must clean and safety for their customers
when stay in the hotel.

The price and the place,Hotel business should have promotion in the rain
season and have optional tour present on the customers. The promotion should have
brochure about detail hotel and hotel map to distribute tourists another place.Hotel
business must help social project in the Ranong Province and project high-level hotel in
Thailand together. Hotel business should to hold a fair hotel promotion for comfortable

and easy when the customers want to reservation.
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