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' Message from the Governor of the

| Tourism Authority of Thailand

Itis gratifying to note that the current trend of Thailand’s tourism industry is on
a steady upswing direction. One of the reasons is the fact that world’s economy is
beginning to improve, resulting in more tourists from various regions taking more
trips. Thailand also gains from this welcome development. During 1985, there were
some 2,438,270 overseas arrivals, an increase of 3.9% over the previous year,
generating a revenue from foreign currency of Baht31,678 million, which was the top
national revenue earner, compared with Baht23,575 million from textiles, Baht22,523
million from rice and Baht14,978 million from tapioca.

The encouragement and support from the government on tourism promotion
and development contribution substantially to this achievement. In 1985, a total of
Baht39 million special budget was allocated for the advertising and publicity
activities, in particular in Thailand’s major markets. Furthermore, the cooperation
and coordination between the public and private sectors concerned have made the
promotion and development efforts more expeditious and effective.

Based on tourism situation analysis of the year 1985, it may be predicted that
Thailand’s tourism would continue to grow with more overseas visitors from major
markets coming to the country. This may be attributed to the expansion of aviation
networks and routes to Thailand, the convenience, safety and comparatively low cost,
which should contribute to the future of the industry in Thailand. TAT has
endeavored to implement policies and measures in the development of destinations,
tourism services and promotion by coordinating and systematically with both the
government and private sectors on both short-and long-term bases. Such efforts can
be seen from the formulation of annual work schedules supported by tourism
development plans, overseas and domestic promotion plans and the five-year tourism
development plans in conformance with the national economic and social
development plans. As a matter of fact, the tourism development plan during the
period of the 6th National Economic and Social Development Plan (1987-1991),
which may be considered as the masterplan for Thailand’s tourism development and
promotion, has been completed. It is reasonably certain that, with implementation of
the plan, the nation’s tourism industry would remain favorable and be able to develop
firmly, with increasing favorable effects on the national economy and society.

1987 is a year of tremendous significance for the nation of Thailand, for it is the
year when His Majesty the King will complete his fifth 12-year cycle of birthday on
December 5, 1987, and the following year 1988 will mark the occasion when His
majesty will have reigned longer than any monarch in the history of Thailand. The
government will be organizing a series of grand celebrations for the double-event in
1987-88. It is most fortunate that the government has approved the year 1987 as the
Visit Thailand Year as a part of the celebrations, with the main objectives of
publicizing the royal activities worldwide and to promote and support various
promotion projects to induce more foreign visitors to Thailand.

Indeed, the nation’s tourism industry will continue to grow and expand to the
benefits of Thailand’s economy and society, with the active support and cooperation
of both the public and private sectors as in the past.

(Somchai Hiranyakit)
Governor, Tourism Authority of Thailand
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In order to promote and develop
the nation’s tourism industry in
conformance with the objectives of the
5th National Economic & Social
Development Plan (1980-1986), the
Tourism Act of B.E. 2522, and
government policies and TAT Corporate
Plan (1985-1989) where applicable, the
following policy outlines for tourism
promotion and development during
fiscal 1985 are hereby adopted.

1. To promote and persuade more
foreign visitors to Thailand by
emphasizing promotional efforts in
markets of quality, high potential and
high market share, which would lend to a
more effective marketing and less outlay
of expenditure for a higher and faster rate
of return. All manners of marketing

| activities which promise continuous and

direct effect upon consumers are to be the
main accent, including the promotion of
international conventions in the
country, cooperation and joint
investment with all tourism-related and
other private enterprises both within and
outside the country as far as possible.

2. To promote and induce Thai
nationals and foreign residents in
Thailand to undertake more travel
within the country through all manners
of marketing activities for maximum
exposure to the public, and to convince
all local bodies on the necessity to
cooperate financially in the promotion
and support of domestic travel, such
marketing plans to be coordinated with
all provinces and increased cooperation
to be extended to the travel private sector
and other local agencies in order to
promote the distribution of income from
tourism to people in every region. In
addition, stress is to be made on
promotion among covention, labor and
youth groups to increase welfare travel
among the Thai people. In support of
this, the status and roles of domestic TAT
offices as centers for tourism promotion
within their respective areas of
responsibility are to be enhanced.

3. To promote the acceleration of
tourism development by both the public
and the private sectors by emphasizingon |
the development and maintenance of
attractions, including the discovery of
and publicity on new destinations
nation-wide. In particular, coordination
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among official agencies is to be stressed to
develop basic tourism structures which
form the core of tourism development for
maximum convenience to the visitors,
such facilities to include communication
and transport, electricity, waterworks,
telephone services, etc.

4. To promote and support the
preservation and restoration of
historical, architectural, archaeological
as well as cutural and traditional resources
of tourism, including the local way of life.
To convince and make aware to agencies
concerned of the importance of the
conservation of tourism-related
environment and to urge serious
enforcement of laws and regulations
under the purview of both TAT and such
agencies, as well as to review and improve
such laws and regulations which may be
detrimental to tourism and travel services
development in conformance with
government policies applicable to specific
local economic and social development
acceleration.

5. To generate confidence on the
physical safety and property security by




the visitors by coordinating with the
Police Department and to support the
operations and manpower and
equipment expansion programs of the
8th Sub-Division of the Crime
Suppression Division (Police Tourist) for
higher efficiency. To set up mobile
Tourist Police units and stations in major
destinations. including Pattaya, Chiang

Mai, Songkhla/Hat Yai, Phuket,

1 Kanchanaburi, Phitsanuloke, Surat

Thani and Bangkok Metropolis.

6. To promote the production of
souvenirs to meet the preferences of visitors
in terms of quality and design by
extending cooperation to bodies engaged
in the development of local handicraft
souvenirs and by supporting the
expansion of such markets, which would
contribute toward wider employment
and occupation to the cottage industry.
This would also be both a direct and
indirect contribution from the tourism
industry toward the export policy of the
government.

7. To promote standards of
restaurants and foodshops to enable
them to provide quality services to
visitors and to group them into a body for
their own protection and interest.

8. To promote the expansion of
duty-free facilities to major destinations
to serve visitors more extensively as a
means to increase national revenue
through such expenditure, particularly
in Chiang Mai, Phuket, Songkhla/Hat
Yai and Pattaya.

9. To accelerate personnel
development within the travel industry
on both lower and middle levels. The
efficiency of the Hotel and Tourism
Training Institute is to be increased in
order to meet the expanding demand of
the market.

10. To encourage both the private
and government sectors to take increased
participation in activities relating to the
promotion and development of tourism
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“Tourism”’ in Thailand may
conceivably be traced back to the times of
the Sukhothai Period, although it was

| mainly in the form of “business travel”.

| Communications. Its office was on New

{

Trading with China using junks was
common then. During the Ayutthaya
Period, commercial and diplomatic
relations were established with both
European and Asian powers. King Rama

II of the early Rattanakosin Era
substantially expanded such links which |
have remained until the present.

The very beginning of official
tourism activities began during the reign
of King Chulalongkorn (Rama V). In
1924 Prince Kampaengphet, then
Governor of the Royal State Railways, set
up a publicity section to provide services
to foreign visitors to Siam as well as to
publicize the country overseas. Tourism
activities were later transferred to the |
then Ministry of Commerce and

Road opposite the General Post Office.

Serious tourism promotion took
another step in 1936 when the Ministry
of Economic Affairs proposed a [
three pronged plan to the Cabinet. It
involved publicity and advertising,
facilitations and attractions/accommoda-
tions development. At the same time,
the Ministry also proposed the setting
up of a body in the form of a tourism
promotion association. However, only
the promotion aspect was accepted,
and a committee was formed to '
implement it under the Ministry. i
Committee membership comprised of
representatives from the Education and
Interior ministries, the State Railways
Department, the Fine Arts Department, |
the Propaganda Office and the Royal '
Household Bureau. A decision by the |

| Committee called for the forming of a

“corporation with the government being

the major shareholder and supported by
an annual subsidy for operations. This
recommendation was rejected for fear of
financial losses. As the Department of
Commerce was alreadying running a
commerce and tourism promotion J s
section, the Ministry of Economic Affairs

was asked to continue the tourism aspect. |
The section was closed down after its |

office was damaged by bombs during
World War II.
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On August 10, 1949, the
Propaganda Department was asked by
the government to draft a tourism
promotion improvement project, and in
October of the same year, the Cabinert
instructed the Department to consider
tourism promuotional activities as well as
the question of hotel accommodations,
with priority to the provision of facilities
to those expected to visit the country for
the Far Wast Trade Show. Under an
agreement with the Ministry of
Economic Affairs (formerly the Ministry
of Commerce & Communications), the
tourism promotion activities were
transferred to the Propaganda
Department under the Office of the

Prime Minister. [t was renamed Office for |

the Promotion of Tourism, using the
Department’s own floating budget for its
operations. Recognizing the increasing
interest in tourism promotion, the
Department upgraded the office into a
regular departmental body, with the
status of a division called the Tourism
Office.

The Tourist Organization of
Thailand came into being during the
administration of Field Marshal Sarisdi
Danarajata. [t was recognized that
tourism held tremendous economic
potentials as withnessed by the great
interest in the industry in Europe and the
United States. As Thailand posessed
enormous tourism resources ready to be
developed, plus the inborn friendliness
and unique way of life and the fact that
Bangkok was then the commercial
aviation center of the region, the country

_had a great advantage over other

eighboring destinations. In 1959 the
government announced a Royal Degree
on the re-organization of the Public
Relations Department, talking out the
Tourism Office, and an independent
body was set up. It was the Tourist
Organization (TOT) by the Royal Degree
to Establish the National Tourist Office,
B.E. 2502. A Tourism Promotion Board
was formed on August 10,1959, chaired
by Mr. Thanat Khoman, the Foreign
Minister, with eleven members. General
Surachic Charuseranee was appointed
director general. He was succeeded by Lt.
Gen. Chalermchai Charuvastr, then a
colorel, with the approval of the Prime
Minister on January 15,1960. Itsvery first

office was located within the premises of
the PRD and later moved to the former
office of the Department of Religious
Affairs on Sri Ayutthaya Road in Sanam
Sua Paon March 18 of 1960. Operational
expansions necessitated the opening of a
more spacious location at Mansion I,
Ratchadamnoen Klang Avenue on the
corner of the Monument of Democracy

on April 24, 1962.

In 1963, the 2nd Royal Degree on
Tourist Promotion Office was
proclaimed, adding the words “of
Thailand” to the original title but with
the same TOT initials. The Cabinet in
1964 transferred the operations of the
Bangsaen Resort, the Bangphra Golf
Course and the Khao Yai Hill Resort
from the Ministry of Finance, thus
adding another impetus to the growth
of the tourism industry.

It was apparent that because of the
rapid growth and expansion of the
industry with steady increases in the
number of arrivals which led to problems
in terms of attraction preservation and
development, quality and standards of
services and actual promotional
activities, TOT as it was would not be
able to cope effectively or expeditiously,
as it was not equipped with or supported
by necessary legal powers to do so. In
addition, TOT’s operations and
framework in the main must necessarily
involve the roles of both the public and
private sectors. This contributed to its
inability to solve nor prevent such
problems successfully.

When Colonel Somchai
Hiranyakit took over director
generalship from Lt. Gen. Chalermchai
Charuvastr in 1976, he proposed the
revision of TOT’s scope of authority and
responsibility to enable it to operate more
extensively. A Tourism Authority of
Thailand bill was submitted to the
Cabinet, and the National Legislative
Assembly, acting as parliament, in its
April 20, 1979 session, adopted the bill.
Subsequently, the Royal Gazette,
Volume 96, Section 72, dated May 4,
1979, upgraded TOT into the Tourism
Authority of Thailand (TAT).
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Since the status of Tourism
Authority of Thailand or TAT is of a
state enterprise. TAT’s administration
follows mainly official procedures
especially in the area of finances and
budget. However, the Tourism
Authority Act enacted in 1979 does
provide TAT with considerable freedom
to administer tourism activities. The
administrative freedom is essential for
TAT because tourism promotion on
international basis involves the services
and private sector of both domestic and

| international levels. In addition, the

administration requires experiences,
international relations, flexibility and
promptness, with the follwing main
objectives:

. To promote tourism and travel
industry, including occupations of Thai
citizens in the tourist industry.

2. Tomake Thailand known for its
natural beauty, ancient monuments,
antiques, history, arts, culture, sports,
technological developments and other
activities for the purpose of encouraging
tourism.

3. To promote facilities and safety
for tourists.

4. To promote good
understanding and friendship
peoples and nations by means of tourism.

5. To initiate development of
tourism, infrastructure and other
facilities for tourists.

Basic Policy of TAT

To achieve these objectives, TAT
designates the following basic policy
guidelines:

1. Promoting and inducing more
international tourists to Thailand to
effect the increase of revenue in the form
of foreign currency from tourists as’
immediate contribution to the nation’s
economy.

2. Expanding tourist attractions in
regional areas in order to distribute
incomes from tourism to people of all
regions.

among

3. Conserving natural resources
and environment and reviving culture in
order to retain Thai identity at its best.

4. Developing facilities and
upgrading travel services to accepted
standard to impress visitors in higher
degree.

5. Promoting safety to both
domestic and international tourists in
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| order that they can reach their

destinations with the confidence that
their physical selves and property are free
from danger.

6. Encouraging domestic travel,
especially in low-income and youth

| groups, in order to increase travel

services for Thais.

7. Increasing manpower in tourist
industry as far as possible.

8. Encouraging Thai people to
participate in activities related to tourism
development.

Authority and Responsibilities
of TAT

Under the Tourism Act enacted in
1979, the Tourism Authority of Thailand
is a State Enterprise with juristic person
status. TAT personnel are all regarded as
officials.

TAT authority as designated in the
Tourism Act are:-

l. Giving advice and
recommendation to, and cooperating
and coordinating with, government

offices, organizations, institutions, juristic

persons and the private sector both
within and outside the Kingdom.
2. Promoting, cooperating or

| carrying out various training and

technical education courses in order to
upgrade personnel standard and increase
personnel in sufficient number for the
tourist industry.

3. Promoting educational
sight-seeing tour.

4. Surveying and collecting data
from government offices, organizations,
juristic persons and tourist industry
operators for the purpose of making ‘
statistics relating to the tourist industry.

5. Surveying and designating
certain areas and places as tourist sites |
and resources to be conserved as State’s
property under the supervision of TAT |
by virtue of a Royal degree.

6. Surveying, planning and
implementing the construction,
promotion, conservation, rehabilitation,
reconstruction or development of
tourist sites as well as tourist
resources and environmental quality,
subject to the laws on such matters.

Although TAT has a wider scope
of authority, it does not possess any law
enforcement power to control or to
regulate persons and agencies in the

tourist industry to ensure that they are
trustworthy and reliable. Due to the
rapid growth of tourism, there is an
increase in the numbers of persons and
agencies in tourist business such as travel
agencies, hotels, guides, restaurants and
souvenir shops. However, TAT has
appointed a working group to study the
laws of tourist industry from many
countries to be used as basic data for an
Act of Tourist Industry.

TAT’s Administration

1. The TAT Board of Directors is
the executive body of TAT. The Board
consists of a chairman who is either the
Prime Minister or a Minister specially
appointed by the Prime Minister. The
members are the Permanent Secretary of
the Ministry of Foreign affairs or his
representative, the permanent secretary
of the Ministry of Communications or
his representative, the permanent
secretary of the Ministry of Interior or his
representative, the Secretary General o
the Office of the Juridical Council or his
representative, the secretary-general of
the Office of the National Economic and
Social Development Board or his
representative, the secretary-general of
the Office of the National Environment
Board or his representative and no more
than 3 other qualified persons appointed
by the Cabiner. TAT’s Governor is a
member and secretary of TAT Board.

2. The Board has the
responsibility and authority to control
the general administration and activities
as follows:

2.1 Formulating and approving of
TAT's policies for the
promotion and development of
the tourism industry.

Laying down rules or
regulations governing TAT's
authority and responsibilities.
Laying down procedural
regulations for the meetings
and operations of the Board
and other sub-committees.
Formulating rules and
regulations governing
administration in general.
Formulating directives on
pesition classifications,
salaries, wages and other
remunerations for staff and
employees.
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2.4

23
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2.6 Formulating directives
governing the assignment,
appointment, dismissal, salary
or wage increments,
regulations, disciplinary
actions and appeal of staff and
employees.

Formulating rules on grievances
by staff and employees.
Formulating regulations on
welfare or other funds for the
benefits of staff and employees
and their families with
approval of the Cabinet.
Formulating regulations
governing travel allowances,
per diem, overtime pay,
meeting compensations and

2.8

2.9

other types of payments.

2.10 Formulating rules on staff

and employees uniforms.

3. The Governor is the
administrator of all TAT activities in line
with the objectives and authority of TAT
and under the laws, regulations and
policies as laid down by the Board of
Directors, and is the direct superior with
command power over all staff members
and employees, He is responsible to the
TAT Board of Directors for all TAT
operations.

4. The Governor has the following
authority and responsibility:-

4.1 To form organizational
framework with the approval
of the Board

4.2 To assign, appoint, dismiss,
increase or decrease or dock
salaries or wages, to order
disciplinary actions on staff
and employees, including the
power to dismiss staff and
employees under the
regulations laid down by the
Board. However, if such
actions involves staff or
employees of a consultant
status, experts, department
heads or equivalent, prior
consent must be obtained from
the Board.

To lay down rules on the
operations of TAT conforming
to the rules and regulations
and policies of the Board.

To appoint groups of persons
to serve as ad hoc bodies for
any specific activities of benefit

4.3
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to the travel industry.

4.5 To execute any other
assignments from the Board of
Directors.

5. Deputy Governors are
empowered to command all staff and
employees after the Governor and to
undertake TAT operations as assigned
by the Governor.

Organization Structure of TAT
Under the Tourism of Thailand

Act 1979, the Prime Minister or the
Minister designated by the Prime
Minister has the responsibility and
authority to control the general
administration of TAT. After the Prime
Minister, authority is vested in the Board
of Directors and the Governor in that
order:

The TAT organization's structure
is divided into several departments
responsible for different natures of
responsibilities to avoid overlapping of
works. It is composed of 3 main
departments with 5 offices directly under
the Governor.

A. Major Departments.
1. Administration
General Administration

Department is responsible for general
documentation, TAT’s Board affairs,
personnel, office service, vehicles and
provisions includiny legal affairs as well as
co-operation with other offices directly
under the Governor except the Resorts.

Budget and Accounting
Department is responsible for accounting
and finance, budget analysis and
administration, management of revenue
and fees of TAT.

Investment Department is
responsible for investment auditing,
investment analysis and capital
procurement.

2. Marketing
Marketing Promotion Department

is responsible for the promotion of
tourism among people of all professions,
coordination on the sales promotion
tourism agencies both domestic and
foreign, promotion of international
conventions for the country and
cooperation with international
organizations of which TAT is a member,
provision of information to visitors
including provision of reception and
facilitation to guests of the Government,
other agencies and TAT own guests, and
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being responsible for the local offices
operations.

Marketing Service Department is
responsible for the marketing relations of
tourism through periodicals, exhibitions
and other necessary means as well as
fostering smooth working relations with
the media and the travel industry outside
the country in order to attract foreign
tourists. It is also responsible for
promotional aids production and
contribution of these materials to
interested parties both in and outside the
country, as well as being responsible for
overseas offices.

3. Planning and Development

Technical Department is
responsible for the collection, study,
analysis and research of information and
data on tourism to be used to determine
the policy and planning of the
development and promotion of tourism,
the training of and lectures for those
engaged in the travel industry and
responsible for other technical matters
concerning tourism including planning,
follow-up and evalution of TAT’s
performance.

Project Planning and Development
Department is responsible for the
physical planning of tourist destinations
and ensuring that of development
projects proceed according to work
schedule on survey, design and
engineering aspects. [t will also
participate in the development of tourist
destinations and the organizing of the
cultural festivals and traditional fairs. Its
responsibilities include the development
of the standard of services in the travel
industry.

B. Offices directly under the
Governor

Advisers whose duty is to give
advice, suggestions and ideas on different
matters to the Governor.

Office of the Governor is
responsible for secretarial works, public
relations and international relations.

Internal Auditors whose duty is to
audit the accounts of TAT and Resorts.

Hotels and Tourism Training
Institute is responsible for the training on
hotel and tourism in order to produce
qualified personnel to meet the demand
of manpower in the tourist industry.

Resorts Operation is responsible
for the resorts and golf courses.
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Personnel Development
Plan

The satisfactory achievements in
the past by TAT in the area of tourism
promotion and development depended
on large measures not only on the
existing tourism resources, basic factors

{ and impressive facilities, as well as the

excellent cooperation extended by bodies
in both the public and private sectors.
The competence and capability of TAT’s
own personnel has also played a vital part
in the growth and progress of the tourism
industry. It is therefore essential that they
should become even more
knowledgeable, capable and efficient in
their work and able to adopt new
technology for application to cope with
the current tourism situation.

With this in mind, TAT has been
conducting regular personnel
development activities. During 1984
alone,95 staff members underwent
training and attended seminars within
the country, with an additional seven
persons going overseas for the same
purposes. In addition, four staffers were
granted permission to pursue higher
education overseas. The following year,
1985, saw 94 staffers attending training
courses and seminars locally with nine

| going overseas, plus another two taking
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up higher education in the country and
one abroad. The overall results from
these technical training, seminars and
higher education have been satisfactory.

Personnel development follows the
concept below:-

® Executive level.
Concentrated in increasing their
administrative abilities in their respective
lines of work and knowledge in new
professional techniques.

® Operation level. Stress is
placed in laying a firm foundation, raise
the level of knowledge and
understanding in new operational
techniques.

® All levels. Emphasis is on
creating sense of responsibility and
dedication to the job.

Apart from arranging for staff
members to undergo training and
seminars in different institutions, TAT
also conducts its own training organized
by its Personnel Division as another
means of laying down firm foundation of
knowledge in their job and
responsibilities. For example, in 1985 a
basic course on computers was
conducted for executive level staffers, as
well as a “safety first” training. In
addition courses on project and work
plan writing for operational staffers, on
techniques on how to provide services to
enquirers and on how to provide tourism
information, were arranged. For 1986 a
continuing series of personnel
development is planned. Specifically,
executive staffers will undergo a course
on new administrative techniques, on
Q.C. Circle and on project
administration. For operational level
staff members, there will be an
introductory course on computers now
is use in TAT, and courses on
administrative works and familiarization
trips to major destinations. A lecture on
how to create positive attitude toward
work for staffers of all levels is also
planned.
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Work Plans-Activities-Projects

A. General Administration Plan

iy

General Administration
(1) Endurable articles & land
(2) Operations

B. Tourism Promotion & Development Plan

L.

Tourism Services

(1) Endurable articles & land

(2) Operations

(3) Standard improvement

(4) Business procedure

{5) Training & seminars

Hotel & Tourism Training Institute

(1) Endurable articles & land

(2) Operations

Tourism Data Compilation & Dissemination

(1) Endurable articles & land

(2) Operations

(3) Visitor survey & research

(4) Evaluation

(5) Study on direction on tourism promotion
in the Middle East

(6) Study on tourism development data forecast

(7) Study on tourism impact on environment

Tourism Development Planning Survey

(1) Endurable articles & land

(2) Operations

(3) Preliminary survey on Lampang/Lamphun

(4) Preliminary survey on Phetchabun/Loei

(5) Survey & accelerated tourism development

Tourism Promotion & Publicity

1) Endurable articles & land

2) Operations

3) Tourism sales promotion

5) Overseas advertising & publicity

(

(

(

(4) Printed materials production

(

(6) Production of films, video tapes and slides
(

7) Overseas exhibitions

(8) Participatation in overseas conferences & promotion

of international conventions in Thailand
(9) Joint advertising with/associations & groups
of which TAT is a member/overseas
0) Domestic promotion & publicity

(1
(11) Overseas offices
(12) Domestic offices

Endurable
Articles
Costs

290,800
290,800
290,800

10,921,300
9,400
9,400

487,500
487,500
14,100
14,100

42,400
42,400

2,847,600
2,847,600
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Land &

Construction Subsidy

Costs

135,000

135,000
135,000

22,473,600
22,473,600

22,473,600

185,249,400

5,704,900
3,044,900
1,060,000

200,000
Li3sL i
3,058,700
3,058,700
5,859,200
2,439,200
1,400,000

320,000

1,000,000
300,000
400,000

3,046,000
2,346,000
200,000
200,000
300,000
126,645,800
19,620,500
11,700,000
8,000,000
24,000,000

4,000,000

1,650,000
4,800,000
3,700,000

3,684,000
41,111,300

4,380,000

Unit : Baht
Total

22,764,400
22,764,400
290,800
22,473,600
196,305,700
5,714,300
9,400
3,044,900
1,060,000
200,000
1,400,000
3,546,200
487,500
3,058,700
5,873,300
14,100
2,439,200
1,400,000
320,000

1,000,000
300,000
400,000

3,088,400
42,400
2,346,000
200,000
200,000
300,000
129,628,400
2,982,600
19,620,500
11,700,000
8,000,000
24,000,000
4,000,000
1,650,000

4,800,000
3,700,000

3,684,000
41,111,300

4,380,000
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1.

Facilitation for Visitors
(1) Endurable articles & land
(2) Operations
Destinations Preservation & Development
(1) Endurable articles & land
(2)_ Operations
(3) Destinations preservation & development
(4) Production of destinations development manuals
(5) Production of nation-wide tourism maps & data
Support for Traditional Fairs in the Provinces
(1) Endurable articles & land
(2) Operations
(3) Supporting measures for traditional fairs in the
provinces
(4) Tourism Festival
(5) Bridge over the River Kwai Week
(6) Regional cultural shows
(7) Light & sound presentations at four historical
destinations
(8) Seasonal fairs at various destinations
(9) Study & research on the preservation and revival
of seasonal and traditional fairs of tourism interest
(10) Thailand boat-racing championship tournament
(11) Talang Bicentennary Celebrations, Phuker Island
(12) Coordination for publicizing local traditional
fairs overseas
Songkh_la/Hat Yai Tourism Development Project
. Chiang Mai Tourism Development Project
Nakhon Si Thamarat/Pattalung/ Trang Tourism
Development Project
. leang—nga/Kfalsi Tourism Development Project
. Chiang Rai/Pha-yao Tourism Development Project

Total (Baht)

7,501,300
7,501,300

9,500
9,500

11,212,100
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TAT’s Personnel

dasamaawiinamainil 2503-2528
Number of TAT’s personnel from 1960-1985

| AY
| No. of Personnel

500
400 400
, 300
258
221
200 —— i
182
100 u.‘ | | | l |
0 I I ’
2503 05 10 15 16 17 18 19 20 21 22
1960 62 67 2 73 74 75 76 i 78 79 80 81 82 83 84 1985
I a L
wilnuanunmnszay il 2528
Personnel classified by rank in 1985.
EAb] Rank 1 2 3 4 5 6 i 8 9 10 11
No.
fild of Personnel 48 30 111 83 118 58 22 7 3 1
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Achievements and Actions Fiscal 1985

1. Tourism Situation

During October 1984 - September
1985, there were 2,403,340 international
tourist arrivals, compared with 2,323,090
in the previous fiscal year. The rate of
1984 was 3.45%. The
number may be broken down to arrivals
by air - 1,810,352, by land - 558,602 and
by sea - 34,386.

increase over

2. Tourism Promotion
2.1 Tourism Promotion Abroad

During 1985 emphasis was placed
on promoting markets with guality,
potential and high market shares, and on
seeking new tourist markets based on
political and economic situation and
development in such marketplaces.
Overseas publicity and advertising were
aimed at workable areas which promised
fast and high return but involving low
expenditure by emphasizing sales
promotion in 15 major markets and
carrying out tourism activities with direct
consumer effect, and with greater
participation and cooperation of the
private sector, government offices and
other international organizations both in
and outside the country.

These activities may be
summarized as follows;

2.1.1 Sales Activities

I. No less than 56 sales
promotions, seminars and workshops
were held with the cooperation of tourist
businesses, clubs, associations institutes
and inrernational organizations of which
TAT is a member.

2. 34 consumer sales promotions
were organized to stimulate greater
tourist traffic to Thailand, with the
cooperation of both government and
private sector overseas offices
concerned.

3. Participation in 45 exhibitions
for sales promotion purposes and
provision of tourist information to the
general public, tourist enterprises and
travel agencies.

4. Advertising activities in
periodicals, magazines and joint-
advertising with travel agencies totalling
263 insertions in 15 major markets under
the responsibility of TAT overseas
offices.

5. Organizing of 63 quiz shows and
contests to win free trips to Thailand.
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2.1.2 Public Relations
Activities

. Inviting 231 representatives
from major travel agencies and foreign
mass media who could contribute to the
Thai tourism industry, in order to
provide tourist information on
attractions and facilities and extending
services and facilities to 11 media
representatives travelling on their own to
Thailand.

2. Issuing 34 press releases and 30
newsletters distributed to those involved
in the tourism industry.

3. Participation in 19 conferences
to publicize Thai tourism.

2.1.3 Additional Activities

1. Participation in 33 sales
promotions with the cooperation of
tourist business, organizations and
institutes abroad.

2. Seven insertions and joint-
advertisement events in periodicals,
magazines and co-advertising them with
travel agencies.

3. Participation in five other
activities designed to publicize Thailand;
i.e, floral float processions, lectures,
technical conferences.

2.1.4 Conwvention Promotion

International conventions today
play an increasingly important roles as it
helps distribute inceme to the Thai
economy at a higher rate than other

as a supportive measure for the
promotion of foreign investment. TAT
has publicized internationally and
domestically the convention facilities in
Thailand, plans for convention
arrangements and other available
services to convention organizers in
order to encourage them to hold their
conventions in Thailand. In 1985 there
were 43 undertakings organized to
promote international conventions.

2.2 Domestic Sales Promotion
To promote and induce Thai

nationals and Thailand residents to
undertake more domestic excursions is a
factor to help distribute income to and
generate flow of money for people in
regional areas which are tourist
destinations. This also helps to create
better understanding unity and
possessiveness, and reinforces national
identity, TAT's activities are aimed at
supporting and publicizing in every

manner to promote regional tourist
destinations in order to encourage people
to travel to such areas by expanding the
roles of domestic branch offices.

TAT’s activities in this area may be
summarized as follows;

2.2.1 Regular attendance in
monthly meetings of provincial tourism
bodies, and issuing of news releases on
fairs and festivals.

2.2.2 Distributing travel
information to authorities concerned
with the industry and mass media as well
as placing advertisements in 21
newspapers and 8 trade periodicals.

2.2.3 Organizing promotional
events for domu‘tic touri\‘m "md

duhs, associations, institutes nnd various
provincial authorities to arrange art and
cultural shows, festivals, fairs,
exhibitions and other events.

2.2.4 Organizing study tours by
inviting the mass media, tour agencies
and individuals concerned to undertake
familiarization tours in various provinces,
as well as organizing study and
sight-seeing trips for youths and social
welfare tours for various public groups.

2.2.5 Production of four monthly
radio programs to be broadcast thirty-
nine times each month, including 3-4
documentary films on tourism televised

segments of tourism. In addition, it serves | by six television stations nation-wide.

Newsletters were also published and
distributed to the mass media every
month.

2.2.6 Production of the *'Anusarn
Or-Sor-Tor” monthly magazine with a
circulation of 50,000-60,000 and the bi-
monthly English language “Holiday Time
in Thailand’’ (10,000 copies per issue).

2.2.7 Production of brochures in
both Thai and English, covering all
aspects of tourism facilities distributed to
the private sector and interested
individuals in general.

2.2.8 Welcoming and providing
services and facilities to tourist
businesses, the mass media, study-tour
groups, tourists and individuals
concerned every month.

2.3 Activities Supporting Sales
Promotion in Thailand and Abroad

2.3.1 Tourist brochures and
folders, posters and souvenirs for
publicity purposes, including:-
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- Eight versions of posters in Thai
and English.

- Four types of brochures and
folders in Thai and foreign languages. . |
| - Two types of documents on
TAT’s activities as well as other
documents.

- Sixteen types of souvenirs for
distribution in sales promotion events.

2.3.2 Distributing materials and
publicity tools for publicity purposes
available to government agencies and
tourist businesses in and outside the
country. Materials distributed totalled
2,264,199 pieces and 11,557 posters.

2.3.3 Producing slides and
black&white photos for publicity
purposes in and outside the country with
emphasis on photographs of tourist
attractions, fairs and festivals, tourism
facilities and local products.

3. Tourism Development
3.1 Destination Development

3.1.1 There have been six
continuing projects since 1983;

- Preliminary survey for tourism
development in Chiang Rai/Phayao.

- Basic tourism development plan
of Rayong, Chanthaburi, Trar.

- Basic tourism development plan
of Samui [sland/Surat Thani.

- Preliminary study on tourism
development of Ayutthaya and
neighbouring areas.

- Handbooks of hill-type
attractions development.

- Handbooks of cave-type
attractions development.

3.1.2 The thirteen continuing
plans from 1984 are:-

- Production of direction
handbooks, location signs and
continuing plans to produce handbooks.

- Preliminary survey for tourism
development in Ubon Ratchathani, Buri
| Ram.

- Preliminary survey for tourism
development in Nakhon Nayok/Prachin
Buri.

- Survey of development at Kao
Bin Cave, Ratchaburi.

- Production of basic tourism
development plan for Nakhon
Ratchasima.

l - Production of handbooks on
ancient remains development.
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- Production of maps and data on
tourist destination, one map to one
province.

- Study and research on the
preservation and revival of various
traditional fairs and festivals.

- Research on temples in the North
undertaken in place of handbooks on
urban and river area development.

- Survey of new tourist spots in
Phrae, Nan. |

- Inspection of the environment of
tourist spots in Phuket and Tarutau |
Marine National Park.

- Study on the improvement of |

| development of Phetchabun/Loei in

deteriorated areas through the Study on
the development plan for Kao-Ngu Cave. |
- Study on the suitability of the
establishment of a Cultural and
Handicraft Center in Samui Island, Surat

| . . . .
Thani, in place of the project to establish

a Southern Culrural Center on the
Island.

3.1.3 The five plans undertaken
under TAT’s 1985 acrivities program
were:-

- Study on the suitability of the |
tourism development plan for Chiang

Mai.

- Survey and development of the
San Kampaeng hot spring in Chiang Mai |
Province as a business operation.

- Study on the suitability of the /
tourism development plan for
Songkhla/Hat Yai.

- Preliminary study on tourism
development of Lampang/Lumphun.

- Preliminary study on tourism

stead of the preliminary survey on the
same area.
3.2 Preservation and Restoration of
Traditional Fairs

3.2.1 Six Light and Sound
Presentations were carried out; i.e, Light
and Sound Presentation at the Historical
Park in Ayutthaya, the River Kwai
Bridge Week, Kanchanaburi Province, ’
Light and Sound Historical Drama
“Luad Talang”, presented on the
occasion of the bicentennary of the

.

Heroines of Talang, Phuket Province,
Celebration held in honour of Prince
Chumporn in Chumphon Province. The
King Rama VI Commemorate Fair in
Nakhon Pathom Province (additional
project) as well as the Light and Sound
System Development Project at Khao Bin
Cave, Ratchaburi Province (now in
process).

3.2.2 Three festival and cultural
exhibition projects;i.e. Tourism Festival
& National Identity Exhibition 1984,
Regional Art and Cultural Exhibition,
Phuket Province, the Bicentennial
Celebration of the Heroines of Talang,
Phuket Province.

3.2.3 Supporting the organization
of twenty-seven festivals in various
provinces. The seventeen projects under
the plan were Wax Castle Fair - Sakon
Nakhon, [lluminated Boats Procession
Nakorn Panom, Boat Races - Nan,

Buffalo Racing Fair - Chonburi, Loi

Krathong (Festival of Lights) - Sukhothai, |

Silk and Phuk Siao - Fair (Friendship
Festival) - Khon Kaen, Elephant Show -
Surin, Vegetarian Fair - Phuket, Chak
Phra Festival - Surat Thani, Ok Phansa -
Mae Hong Son, Don Chedi
Commemorative Fair - Suphan Buri,
Nop Pra Len Pleng - Kamphaeng Pher,
Songkran at Pra Pradaeng - Samut
Prakan, Bung Fai Fair - Yasothon, Hae
Tien Pansa - Ubon Ratchathani, Boat
Races - Pichit, Sart Thai Kluay Kai -
Kamphaeng Phet.
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Ten other projects were also
undertaken:- Tak Bat Thewo Ceremony -
Uthai Thani, Lanna Thai Trade Fair -
Bangkok, Bung Fai Fair - Nakhon
Phanom, Chao Mae Lim Kau Niew Fair -
Pattani, Trat Romluak Day - Trat, Kong
Dee Muang Petch Fair - Petchaburi, Sri-
Maha-Po Celebration - Prachin Buri,
Songkran Festival - Nakhon Ratchasima,
Sweet Grapes Week - Ratchaburi, Kong
Dee Muang Rayong Fair - Rayong.

3.2.4 Producing posters to
publicize fairs and festivals.

3.2.5 Coordinating publicity
campaigns of local culture in foreign
countries such as sending boat racing
teams to compete in international boat
races in Penang, Malaysia and Hong
Kong, and making arrangements for a
long boat racing Championship
Tournament of Thailand, the winner of
which would represent the country in
overseas boat races.

3.3 Tourist Service Development

1. Tourism Festival & National
Identity Exhibition-Souvenir Shops
category.

2. Organizing of six domestic trade
fairs; i.¢, New Year's Gifts Fair, Made in
Thailand Fair, Products of Khon Kaen
Fair, Talang Bicentennial Fair - Phuket,
Thai Trade Fair Week, Fruit and Thai
Food Fair - Hat Yai, Songkhla Province.

3. Participation in “Ingorgenta
Fair” in cooperation with the
Commercial Relations Department at
Munich, Federal Republic of Germany.

4. Installation and repairing of
map stands in Bangkok.

5. Publishing the 4-month,
20,000-copy Tourist Hand-Books and
Pattaya Guide book as guides to visitors.

6. Promoting the standard of
restaurants and food shops for tourists.

7. Installation of hotel
information stands in major tourist spots
in Bangkok, Pattaya, Phuket, Chiang
Mai and Hat Yai with the support of the
Telephone Organization of Thailand and
the Airport Authority of Thailand.

8. Promoting the standard of
souvenir shops in Bangkok and
upcontry, and publishing pamphlets - the
bi-monthly Thailand Official Shopping
Guide - with a print-run of 20,000 copies.

9. Cooperating with the Tourist
Police to support and provide security
facilities and assistance to visitors.

10. Three projects on research,
handbook publishing and data study
were undertaken to solve problems of
tourist recommodations not covered by
the Hotel Act; a Handbook on manpower
development in tourism services
(restaurants and food shops); and data
collection and research on domestic
tourism services development.

3.4 Statistical Projects and Research

3.4.1 Eight projects continued
from 1984, four of which were completed
(items 1-4) and the other four are now
ongoing (items 5-8):-

1. Survey on tourists’ shopping
activities (1984).

2. Survey on international
visitors’ expenditures (1984).

3. Research on factors affecting
tourism.

4. Rescarch on incentive travel
markets.

5. Research on occupancy rate of
accommodation in Bangkok and
upcountry (1984)

6. Research on tourism network
project in the Northeastern region.

7. Study on Thai travel tax
regulations.

8. Research on Indian, Italian and
Saudi-Arabian markets.

3.4.2 Out of the eleven statistical
and research projects in 1985, five were of
routine nature (items 1-5) while the
remaining six were being carried out
(items 6-11):-

1. Statistical collection of
international visitors.

2. Tourist information data
system.

3. Preparation of analytical reports
on tourism situation.

4. Tourist information follow-up,
collection and analysis.

5. Specific survey on tourism
situation as assigned.

6. Survey on domestic tourism
situation in major destination.

7. Survey and study of data on
accommodation and occupancy rate.

8. Survey and research on tourist
business and visitors.

9. Study on tourism promotion
approach in the Middle East.

10. Study on data forecast of Thai
tourism development.

11. Study on environmental
impact of tourism.

3.5 Work Plans and Evaluation

3.5.1 Nine completed projects; i.e,

1. Evaluacion of project
publicizing His Majesty the King's
activities and tourism knowledge during
1984 (an additional project continued
from 1984).

2. Evaluation of the Light and
Sound Presentation at Kamphaeng Phet,
a project continued from 1984.

3. Preparation of TAT Tourism
Enterprise Corporate Plan for 1985-1989,
a project continued from 1984.

4, Evaluation of the Light and
Sound Presentation at the Historical
Park in Ayurthaya.

5. Evaluation of interregional
cultural exchange project at the Talang
Heroine Bicentennial celebration,
Phuket.

6. Evaluation of exhibitions held
under domestic marketing plans.

7. Preparation of report on
tourism situation and TAT's activities in
during 1984 and the quarterly and 15-day
regular reports during fiscal 1985.

8. Evaluation of the 1985 Tourism
Development Plan and of the 1985
Marketing Plan.

9. Evaluation of special budget
advertising campaigns in Australia and
Singapore (additional project).

3.5.2 Five on-going projects; i.e,

1. Preparation of coordination
plan and TAT’s projects under the
1985-86 marketing, development and
ad hoc plans.

2. Evaluation of public relations
activities in foreign markets under the
Familiarization Visit Program.

3. Annual Report for fiscal 1984.

4. Evaluation of the Tourism
Enterprise Corporate Plan of TAT
1985-1989.

5. Preparation of tourist
development plans under the 6ch
National Economic and Social
Development Plan (1987-1991), an
additional project.

3.6 Upgrading the Tourism
Professional Standard and Publicizing
Tourism Courses

3.6.1 Tourism Profession
Training Courses
Briefings were given to the 7th &

8th/ 1985 classes of air stewardess of Thai
Airways International on October
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18,194 at Thai International Airways
Training Room. Thirty-six attended.

- The 17th tourist guide training
course for professional guides in the Central
part (Bangkok) was conducted at
Chulalongkorn University; - 155
successfully completed the course.

- The 4th tourist guide training
course for professional guides in the
South was organized in cooperation with
Songkhlanakarin University in Hat Yai,
Songkhla Province; 118 completed the
course.

- The 4th hotel training course in
the Northeast, Khon Kaen; - 150
completed the course.

- The 4th tourist guide training
course for professional guides in the
South was held in cooperation with the
Songkhlanakarin University, Pattani,
Pattani Province; - 96 completed the
course.

- The 18th tourist guide training
course for professional guides in general
in cooperation with the Faculty of Arts
and Continuing Education Project,
Chulalongkorn University (on-going).

- The 4th tourist guide training
course for professional guides in the
North was organized in cooperation with
Chiang Mai University.

- Organized the sixth tourist
training course for professional guides in
the South, Phuket Province;- 193 passed
the course.

- Tourist guide training course for
professional guides at Kao Bin Cave;- with
30 participants completing the course.

- Training course on safety given
to the first group of drivers;- 100 passed the
course.,

- Coordinating the first training
course aimed at upgrading the standard
of restaurants and food shops;- 84
attended the course.

3.6.2 Dissemination of
Knowledge on Tourism

- Sixty-eight special lectures given
to various offices and institutes to
publicize knowledge on tourism.

3.6.3 Seminar on Tourism
Development

- Seminar held to develop and
promote the tourism industry in the
Northeastern region at Tinnasulanon
Auditorium, Nakhon Ratchasima
Province on 11-13 October 1984;- 263

attended the seminar.

3.6.4 Preparation of Seminar
Papers

- Reports on the three seminars; i.e,
“How to promote Nakhon Si Thammarat
to become a tourist destination within 3
years”, “Seminar on Northeastern region
tourism development”, “Seminar on
tourism industry in Nakhon Si
Thammarat” were produced.

3.6.5 Production of tourism
papers

- Pamphlets on tourism,.- August
1984,

- Handbooks on hotel courses,
Front Office Service, Restaurants and
Housekeeping.

- Production of folders to publicize
knowledge on tourist industry.

- Production of texts for tourist
guide training course; Thailand
Executive Diary; program of the opening
ceremony of the Young President
Organization Convention; document on
basic data of Thai tourism development
plan in 1984.

3.6.6 Hotel and Tourism
Training Institute

- Report on the training of the
third group of students (1983);- 176
graduated.

- Completion of the group of
training course; - 194 graduated.

- Enrollment for the fifth group of
students attending training course
(1985);- 231 passed the entrance
examination.

- Evaluation of student trainees
from the third group working at hotels in
Bangkok and Pattaya on 1-5 October,
1984.

- Training of students at hotels and
tourism institutes.

- Organizing of exhibitions to
publicize the activities of the Hotel and
Tourism Training Institute for
educational institutes and the public in
general.

- Lectures organized to disseminate
knowledge on hotel and tourism to
students in general.

4. Personnel Administration

4.1 The number of TAT staff was
512 regular members and 86 employees,
totalling 598.

4.2 Staff members attended
seminars and training courses both in
Thailand and in other countries. Of the
total attendees of 103, 94 attended
domestic training courses and nine
participated in courses abroad.

4.3 Two officials took extened
leave to further their studies abroad and
one within the country.

5.Financial Summary for Fiscal 1985

5.1 Expenditure (administration)

5.2 Expenditure (promotion and development)

Totalling

6. Report on TAT’s resorts for fiscal 1985

6.1 Bangsaen Beach Resort Hotel

- Income
- Expenditure
- Net Profit
6.2 Bangphra Golf Course
- Income
- Expenditure
- Net Profit

- Occupancy rate

- Room 35 units (8 large units and 27 small units).
Staff 113 persons, regular employees 2, totalling 115.

6.3 Khao Yai Motor Lodge

- Income
- Expenditure
- Net Profit

- Occupancy rate

21,873,906.18  Baht.
145,411,434.14  Baht.
167,285,304.32  Baht.
2,011,670.00  Baht.
1,044,006.00  Baht.
967,663.98  Baht.
13,799,073.77  Baht.
13,548,287.65  Baht.
250,786.12  Baht.
28.16 %
12,787,837.71  Baht.
12,178,165.36  Bah.
609,772.35  Baht.
39.14 %

- Rooms divided into 30 units of bungalows, Motel 18 units, Tourist

Houses 9 units.

- Staff 94, temporary employees 6, totalling 100 persons.
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The marketing techniques to
promote and persuade overseas visitors
to come to Thailand are not too different
to those adopted for other industries. For
they seck to attain a similar goal in
increasing their sales volume. The
tourism industry’s main “exports”
include beautiful nature, ancient
monuments of historical significance and
interesting local customs and traditions.
Nevertheless, tourism marketing tends to
be a somewhat more complex exercise.
The main difference is that while the
service-type tourism products may be
easily “consumed” or “bought”, but the
consumer or buyer cannot take them
back home. What the visitor gets is
knowledge, enjoyment and appreciation.
[n addition, tourism promotion must also
take into account the many factors which
play a major part in persuading the
visitor to come to a destination, for
example, income, distance and traveling
time, timing or season, as well as the
special liking and preferences of various
groups of visitors. In general, the
marketing targets may be divided into:-

- Travel business operators
including agencies, clients, department
and travel associations or clubs.

- Direct consumer groups
including agencies, clients, department
stors, souvenir shops, members of
associations or clubs as well as
commercial concerns, employees and
members of the general public.

- Convention organizers and
special interest groups.

Marketing strageties for such
specific targets call for emphasis in
overseas markets of high quality,
potentials and market shares. In the
meantime, new markets of potential
cannot be overlooked. TAT's own

regular annual marketing plans are
designed to determine the direction and
concept of effective promotion to reach
the targers aimed for. Overseas marketing
promotion include among its activicies
direct sales campaigns which may be
undertaken independently or in
cooperation with bodies concerned
either in the country or overseas, sales
promotion, publicity, public relations
and advertising, as well as production of
audio/ visual and printed sales aids
(folders, brochures, postcards, posters,
slides and film and video tapes on
Thailand). This is in addition to having
its own equipment and accessories for
presentations and exhibitions. Basically,
one of the most important activities in
stimulating tourist traffic to the country
is the sales activities.

The main features of such activities
are the arranging of both potential and
productive agents to meet with
representatives of TAT and the travel
private sector or of product presentations
to offer an actual sampling of services
directly to the consumers at central
locations in travel-business-orientated
centers. These arrangements may be
one of the following natures:-

- Seminars or workshops which
provide information and data through
briefings accompanied by slides
presentations, answering questions or
joint discussions on the possibilities of
organizing different types of tours to
Thailand. Members of the private sector
may take part in such activities by
contributing to the expenses on the
arrangements or by sending their own
materials for display and publicity.

- Travel Mart activities which are
normally organized by a travel
association or organization as a hard-sale

exercise. TAT may participate alone or
jointly with the private sector in renting
booths in which travel information is
available for callers who are interested in
selling Thailand. An immediate
transaction or deal may be concluded or
finalized at a later date.

- Cultural presentations are
usually in the form of film or shows
or live performances. They are intended
for agents or general public to generate
interest in Thailand and to know more
about the country, which could lead to
their deciding to visit the destination.

- Sales calls are exactly what it
means. Thai representatives visit in
person travel agents in different locations
to provide them with up-to-date
information, make recommendations on
tour arrangements or itineraries, give
details in various areas and arrange
services for their tour groups. It also
serves as liaison in coordinating contacts
with tour and travel operators in
Thailand.

Generally sales campaigns
arranged jointly with agencies concerned
arc held in either wholesaler or retailer
markets or at various associations or
clubs. They feature film or slide shows
with briefings and seminars and may be
of either hard-sale or soft-sale nature to
travel agents or the traveling public. In
such events, TAT is a joint host and
contributes a portion of the expenses
incurred as may be agreed. The private
sector may participate by forwarding
their materials for distribution or by
attending personally. The team from
Thailand is usually made up of travel or
tourism associations, tour operators
travel agents, hotels, airlines, incentive
houses or convention organizers,

department stors, local community
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groups, Thai associations and official
agencies overseas, other national tourist
offices, associations and clubs.

It can be seen that such sales
campaigns form a part of the overall
marketing activities which are really
effective in stimulating greater tourist
traffic to Thailand. Consequently, TAT,
in cooperation with Thai International,
Airways the Association of Thai
Travel Agents and the Thai Hotels
Association, has started a series of joint
sales/promotion exercises. The first such
event was in September of 1984, aptly
named ‘‘Thailand Travel Scene”’. Markets
of quality with upswing trend in tourist
traffic to Thailand were selected as the
venues, including the United States,
Australia, Singapore and Japan. Guests
to TTS’s were leading travel agents in the
venue cities or from nearby areas. The
travel scene featured film or slide
presentations accompanied by briefings
on Thailand. It then moved into the
workshop session where guests could
meet and discuss with Thai
representatives present matters of mutual
interest, and in the evening a gala dinner
would be organized for all invited guests,
featuring Thai cultural shows, Thai silk
shows and prize-drawings where the
winners would awarded trips to
Thailand.

Several Thailand Travel Scenes
have been organized. Each TTS has
achieved its goals in the target markets
which included Dallas, Texas, September
26, 1984; Sydney/Melbourne, Australia,
October 23/26, 1984; and Singapore,
Qctober 30, 1984. During 1985, TTS’s
were held in Paris (July) and Japan
(September). The last series, during fiscal
1985 were in New York, Atlanta, Los
Angeles and San Francisco (September
29-October 14). It should be noted that
while H.E. Prime Minister Prem
Tinasulanonda was in New York to
address the General Assembly on the
occasion of the United Nations 40th
anniversary, he took time off from his
busy schedule to grace the Thailand
Travel Scene in New York on October 2
which was held at the St. Regis Sheraton.
No less than one thousand leading agents
in the U.S. were present at the function.
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Domestic Tourism
Promotion for Youth

The promotion of domestic
tourism has always been one of the most
important responsibilities of TAT being
undertaken continuously in addition to
overseas promotion activities,
development of destinations, basic
structures and other facilities, Benefits
gained from domestic travel are not
confined only to knowledge, enjoyment
and pleasure for Thai tourists but also
serve as a substantial economic and social
contribution to the nation, in that
domestic tourism helps to stem the
outflow of currency to the outside,
generate income distribution and
circulation in the rural areas which are
tourism destinations nation-wide. In
addition, it creates awareness and
solidarity within the country, a sense of
possessiveness in the national cultural
assets and resources, and a willingness to
cooperate in preserving and enhancing
national identity.

While Thailand earns thousands of
million of Baht through foreign leisure
visitors, with an estimated revenue of
some Baht 31,768 million during 1985, it
also loses through Thai tourists’
expenditure overseas to the tune of Baht
7,587 million in the same period, a
substantial amount indeed. More
emphasis therefore is being placed by
TAT on domestic tourism for the Thais
to stimulate greater interest in traveling
within the country. Since 1983, serious
attempts have been made in formulating
domestic marketing plans in cooperation
with the government and private sectors
in many provinces for best practical
results.

The domestic tourism promotion
concept takes into account the domiciles
of tourists, their income, profession,
gender and age group in order to lay
down an effective campaign. The youth
group is one of the major targets of such
effort, which forms a part of the tourism
for welfare category. It is intended for the
young people to be aware of and have an
understanding on attractions and the
benefits of tourism, as well as to promote
the value of domestic tourism among
youths. Activities organized to promote
such travel include:-



- Survey conducted on
destinations, travel routes and various
facilities such as accommodation,
foodshops and souvenir shops to be
utilized for youth educational tours.

- Compilation of tourism and
facilities data to be disseminated among
youths and to instil in them a preference
to travel within the country.

- Encouragement and support to
public and private agencies to organize
more youth travel arrangements at lower
Ccost.

- Organizing of low-cost tours for
youths, stressing quality and benefits for
them.

- Cooperation extended to efforts
to organize youth tours in general
through briefings with audio/visual
accompaniment in local and provincial
educational institutes, emphasizing the
substance of the tourism industry, how to
conduct oneself as a good tourist,
guidelines for organizing educational

| tours, how to behave as hosts, and

cooperation from youth groups in
helping to develop the industry in their
respective localities. This activity has
been ongoing since 1979 and has since
been expanded to all regions of the country
with the cooperation of provincial
authorities concerned. Great interest has
been expressed by senior secondary
school students.

The year 1985 has been declared
the International Youth Year by the

United Nations as it was considered that

young people of the 15-25 years age group

are on the threshold of becoming
responsible citizens of the society and the
nation. They are at the stage when they
have their own creativeness and ideals.
With proper guidance, they would
become good leaders of society and the
country.

Thailand itself has adopted the
U.N. declaration on International Youth
Year, and the Prime Minister himself
presided over the opening of the event in
Thailand on January 3, 1985. A Thai
organizing committee on International
Youth Year was also set up, which has
subsequently formulated no less than
fifteen projects in Thai youths
throughout the year. TAT is extending
support to the youth activities through
the organizing of special events designed
to be of interest and benefits to the young
people during 1985, including tours to
different destinations while providing
them with knowledge on tourism and the
benefits to be gained from properly-
organized tours. A columm on the
Traveling Youth in the Thai-language
Anusarn Or. Sor. Tor. has been
introduced to serve as information center
for disseminating knowledge and other
substances on youth travel. In addition,
TAT joined in the 1985 Children’s Day
celebrations, organized educational tours
for youths from congested communities,
mounted tourism exhibitions, arranged
tourism briefings and slide shows on
royal activities, etc.
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Steps taken re: Duty-free
Facilities

Wider duty-free facilities are an
important factor in attracting more
visitors to the country and in adding to
the volume of foreign exchange earnings.
In recent years, foreign visitors’
expenditure in the main was in the area of
shopping, at more than 30% of total
expenses, while other expenses in
accommodation, food and beverages,
entertainment, tour and transport
services registered a lower proportion. [t
should also be noted that in some
neighboring countries, Hong Kong and
Singapore, for example, shopping
account for over 65% of total visitor
expenditure. With serious promotion
and support, there is no reason why
Thailand could not earn more from the
selling of local products.

TAT has supported the idea of
expansion duty-free facilities since it was
the Tourist Organization of Thailand. A
proposal to this effect was submitted to
the TOT Board of Directors at its
meeting on January 11,1979. The Board
agreed that such facilities within
Bangkok itself (in addition to the existing
one at Bangkok International Airport

{ run by Thai Airways International),

could very well be a great attraction for
foreign visitors. A committee was set up
under the chairmanship of the then
Director General Somchai Hiranyakit to
study possible locations of the news
duty-free facilities and control systems.
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The committee subsequently concluded
that TG should continue solely operate
the duty-free facilities as decided by the

| Cabinet. TG itself agreed in principle to
| the proposal of expanding such facilities

| both within Bangkok and in the

provinces and to work closely with the
private sector and the Thai Board of

Trade, as well as to provide more choices |

of goods.

However, the expansion project
encountered a number of problems and
litele progress was made. But the
Public/Private Sectors Joint Sub-
Committee on Tourism Problems,
established by the new administration
and under the chairmanship of Pol. Lt.
Charn Manutham, a Minister of the
Prime Minister’s Office, raised the
question of services and facilities in duty-

| free shops at one of its sessions. It was

concluded that:-

1. As the duty-free operations
were run by one sole operator, there
tended to be a lack of competitiveness in

developing more attraction to the visitors.|

2. Duty-free facilities were not

| quite popular among visitors.

3. There were only a limited range
of goods and goods were not of popular
categories.

4. There were few service points,

A decision reached at the 6/2526
session of the Joint Sub-Committee on
October 12, 1983, called for
consideration in expanding duty-free
operations, and a working group was set
up to study data and feasibility on such
expansion. The working group, under
the chairmanship of Governor Somchai
Hiranyakit of TAT, comprised of
representatives from the Airport
Authority of Thailand, Office of
Economics & Finance, Office of the
National Economic and Social
Development Board, Thai Airways
International, Association of Thai Travel

| Agents, Customs Department, Revenue

Department and the Thai Tourism
Industry Association. WG was charged
with the job of reviewing ways and means
for duty-free expansion, studying
appropriate implementation and
determining the types of goods to be
made available. It would also study
other means to expansion duty-free

| services to foreign visitors.
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On the auspicious occasions of the

completion of the fifth twelve-year cycles

| of His Majesty the King's birthday, which
falls on December 5, 1987, and of His

Majesty having reigned longer than any

| other monarch of the Kingdom of

| Thailand on July 2, 1988, the Royal Thai

Government, representing the people of

Thailand, has planned a series of grand

celebrations to mark these two great

events as a mark of loyalty and allegience
to the King, A decision of the Cabinet on

May 29, 1986, established an Organizing

Committee of the Great Celebrations to

Honor His Majesty the King, under the

chairmanship of the Prime Minister, H.E.

General Prem Tinasulanonda.

TAT itself submitted three projects
to the Committee as a part of the grand
celebrations, namely, the Floral Float
Contest project, the Doi Suthep Cable
| Car project, and the Visit Thailand Year
l project.

‘ As it was necessary to have as much
leaditime as possible to properly
organize the VTY specially as far as
advance domestic and overseas publicity
was concerned, TAT obtained cabinet
approval, given on January 7, 1986, to
proclaim 1987 as the Visit Thailand
Year. An organizing committee was also
approved, with Minister Banyat
Bantadtan of the Prime Minister’s Office
as chairman.

The committee has laid down the
policy guidelines and work plans to be
undertaken by responsible agencies both

| in the public and private sectors in order

to achieve the desired objectives. Among
the objectives, policies and
implementation plans are:-

Objectives

1. To honor His Majesty the King
on the royal birthday anniversary on
December 5, 1987, and to mark His
Majesty’s coronation anniversary on July
2, 1988.

2. To publicize as widely as
possible various state functions and
events both within and outside the
country.

3. To expand tourism promotion
and development activities.

4. To disseminate awareness and
understanding on the importance of the
tourism industry and to seek cooperation
from all concerned in order to achieve
| the desired objectives.
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Policies

1. Al VTY activities are to be
supportive of and in conformance with
state functions and official celebrations as
a mean to promote domestic travel by
Thais and to persuade greater number of
foreign tourists to visit Thailand.

2. Tourism-related activities and
projects during 1987-88 are to be of
continuous nature in cooperation with
all concerned.

3. Tourism development activities
and projects of long-term benefits to the
industry are to be initiated.
Implementation

Three work plans are formulated
for the VTY '87, comprising of 69
projects and 2 activities to be responsible
for by both the public and private sectors
bodies, all projects and activities to be
activated during 1987-88.

1. The 1987 VTY activities
development plan is made up of 40
projects and 2 activities. The main areas
where TAT will be responsible include:-
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- Production of state functions to
honor His Majesty and of traditional
festivals/fairs to publicize the Great
Celebrations within and outside the
country.

- Seminar of provincial governors
on 1987 - Visit Thailand Year to explain
the tourism development plan during the
period of the 6th National Economic &
Social Development Plan (1987-1991),
and toseek their cooperation in
organizing VTY activities.

- The Doi Suthep Cable Car
project is intended to help improve
transfer services for visitors and as a
tourist attraction in Chiang Mai.

- The project to develop hostels for
youth is designed to promote economical
educational tours for students and young
people.

- The Floral Float Contest and
Marching Band Parade serves as a
magnet for domestic and foreign
spectators and is also a supportive
measure to promote the art of flower
decorations and fresh flower export.

- The Thai Traditional Procession
is intended as an effort to preserve,
support and publicize traditional fairs
from all parts of the country, which will
also serve to draw more foreign visitors to
Thailand.

- The Light & Sound shows at the
Grand Palace and in Ayutthaya, as well
as the Firework Display in Bangkok also
have the same purpose.

2. The Overseas Public Relations
plan for VTY '87 consists of 18 projects
including the following:-

- Production of audio/visual aids
and materials to publicize various major
state functions as a means to promote
awareness on Royal Activities and royal
functions.

- Audio/visual aids and materials
to publicize VTY '87.

- Production of radio, TV and
printed commercials to stimulate interest
on Thailand.

a new

- Convention promotion
campaigns.

- International tourism
exhibitions open ro overseas NTO’s or
travel trade agencies to exhibit and
publicize their respective cultures among

the Thai public.

- Production of video texts to

51

publicize information on VTY '87 on
overseas and local television.

- Advertising on VTY 87 in Thai-
owned businesses overseas.

3. Domestic tourism promotion
plan during VTY '87 includes 11 projects
among which are:-

- VTY '87 Slogan and Logo
Contest as a P.R, exercise and to promote
public participation in tourism
promotion.

- Tribute to individuals and
institutions for their achievements in the
field of tourism as a means to encourage
others to take a more active part in the
industry.

- Publicizing and creating
awareness on Royal Activities and the
tourism industry of the country.

- Musical composition contest on

VTY '87.
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' Thailand’s tourism development
during the early part of the 5th National
Economic & Social Development Plan
(1981-1986) has progressed satisfactorily,
rapidly, extensively and highly
effectively resulting in high rates of
arrivals and revenue. During the first
three years of the Plan, an annual average
income of some Baht 25,400 million was
registered, representing 35% of the entire
revenue from the service industry.
Compared with other major export
earners such as rice, textiles, tapioca,
rubber and maize, tourism is the top
revenue producer, and has stimulated
extensive expansion of investment in the
travel industry. No less than 128 hotels
located in various regions have been
| given promotional privileges. Tourism
| has also created substantial employment,
| helped in income distribution,
stimulated attracrions development and
aided in the preservation of the arts,
culture and traditions, as well as brought
progress to all the regions.

Despite the fact that so far the
tourism industry has been developed to
the extent that it has made tremendous
direct contribution to the national

| economy and social conditions, the
development processes are still facing
certain problems and difficulties. For
example:-

1. External problems which are
difficulr to control and solve. These
include world economic recession which
has forced some countries to adopt
preventive measures to discourage their
nationals to travel overseas; competition
by various destinations in tourism
development and promotion which cut
into Thailand’s marketshare; and the
negative image of Thailand caused by
media exposure which discourages
visitors to come to this country.

2. Domestic problems are those
arising from the operations of responsible
agencies in both the public and private
sectors, which may be roughly divided
into three categories:-

. Problems concerning the
maintenance and development of
attractions, due to the fact that existing
laws and legislation which could be
| applied in the practical development of
tourism are not fully effective to achieve
tourism objectives and to support the
government sector in tourism

development. Furthermore, there is
inadequate coordination among
members of the government sector itself
in successfully pursuing such
development.

- Problems in the area of tourism
service development. Tourism services in
the main are still inadequate and not up
to standard, particularly in the fields of
facilitation and security for visitors,
maintenance of service standards by the
peivate sector, international and
domestic communications and
transportation services, development of
personnel in the travel industry, and
higher operating costs, all of which tend
to hold back a really effective promotion
effort.

- Problems concerning tourism
promotion. This is mainly due to
disjointed study and data research effort
on visitor’'s demand, as well as to the
availability of promotion and advertising
budget. In addition, there are no
measures to control and prevent negative
media reports which are detrimental to
the national image and its tourism
industry.

3. The problems arising from the
limited authority of TAT can be traced to
the act establishing the national tourist
office of 1979, which does not lend itself
to the management of the industry as a
whole. In particular, there are no

measures empowering TAT to supervise |

and control private tourism operations.
This has somewhat stunted TAT's effort
in this direction.

In viewing the overall picture of the
problems relating to tourism
development, it can be seen that the main
factors are in fact the very structure and
authority of TAT, the body directly
responsible for tourism development. As
current operations are facing difficulties
arising from the limitation of authority
and responsibility, a proposal was
recently made to revise the status of TAT
from that of a state enterprise into a
bureau, to be supplemented by a tourism
development corporation and a tourism
industry finance corporation, both of
which are to be of state enterprise status
and directly under the bureau. This
would help to make tourism development
a complete and effective effort and
contribute to the ability of problem-
solving.
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Direction & Substance of the
6th Plan

In reviewing the tourism situation
and tourism development effort during
the life of the 5th Plan, it can be seen that
both external and internal factors which
have had effect on Thailand have not
been too serious one way or the other
toward the tourism industry. On the
contrary, other industries in the
economy sufferred considerably,
especially in agriculture. Perhaps this is
an indication that tourism has
reasonable chance to be successfully
developed and will continue to
contribute toward the national econmy
in the future.

Based on this estimation, the
tourism development plan in the 6th
National Economic & Social
Development Plan (1987-1991) calls for
the following targets and plans as well as
operational strategies:-

Targets of the 6th Tourism
Development Plan

The main targets are the increase of
tourisin revenue and emphasis on
employment and distribution of income

to rural areas simultaneously.
Specifically, they include:-

- increase of foreign arrivals at an
annual average of 7-7.5%.

- increase of average length of stay
to a minimum of 5.5 days.

- increase tourist’s average daily |
expenditure at an annual average rate of

| 6.5%, and

- increase the number of domestic
tourists traveling within the country.

Work Plans & Special Projects

In order to reach the tourism
development targets under the 6th Plan,
five work plans and one special project
are decided on. They include the
attractions maintenance and
development plan, the tourism service

development plan, overseas market

promotion plan, domestic market
promotion plan, organizational and
management efficiency improvement
plan for the industry, and the Visit
Thailand Year project as a special feature.

Operational Strategies

1. Attraction Maintenance and
Development

- stress is placed on developing
well, organized and quality attractions in
various locations on which nine tourism
development plans have been made
covering fifteen provinces, namely, [

| Phuket, Songkhla/Hat Yai, Chiang Mai, |
| Kanchanaburi, Phitsanulok, Sukhothai,

Kamphangphet, Tak, Phichit, Chonburi/
Pattaya, Rayong,Chandburi, Trad,

| Nakorn Ratchasima and Surat Thani/
| Samui. TAT Would handle the

development of facilities in the
destinations while the development of

| major basic structures would be effected

through coordination with other official
agencies acting the operating arm via the
Office of the National Economic &
Social Development Board. In addition,
support would be given to joint
investment and cooperation with local
authorities in developing areas with

potential to increase their income in

order to lessen the budgetary burden by
the central government. ;
- Souvenirs are to be promoted in
the form of shows, with stress placed on
organizing of traditional fairs throughout
the year. The timing is to be definitely
fixed and a tourism calendar produced to |
be used as advance publicity tools. |

wn
un

| country’s tourism within and outside

- In trying to create new jobs, it is
intended to promote new tourism
products such as light and sound shows,
permanent cultural displays in locations
such as Ayutthaya, Sukhothai and
Bangkok.

2. The tourism service
development plan emphasizes on quality
and standard services for visitors,
including facilitation at airports, -
security, support for establishment of
more duty-free facilities, development of
souvenirs and basic goods to increase
tourism revenue and for the direct benefit
of the people.

3. Empbhasis in the overseas
market promotion plan is placed on
overseas targets of high quality, potential
and market share, as well as on seeking
new markets to induce them to visit
Thailand in greater number.

4. The domestic market |
promotion plan is directed to the increase
of domestic travel, particularly among
high-earning groups, to make the Thais

| themselves more aware of the benefits

from tourism and create preference to
travel domestically. In addition, it will be
a measure to support the “Thai First”
policy.

5. The plan to improve the
organization and management efficiency
in the tourism industry will place accent
on revising TAT’s administrative
structure to be more in line with
prevailing tourism situation and
expansion. It will also be a supportive
measure toward the continuation of
coordinated work between the public
and private sectors from the 5th Plan.

6. The Visit Thailand Year project
will stress the enhancement and
development of tourism activities, the
public relations and promotion of the

Thailand in an effective manner.
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During the course of 1985, no less
than 2,438,270 foreign visitors arrived in
Thailand, a 3.9% increase over the
previous year. This is due primarily to the
improved economic conditions in many
regions of the world such as Europe, the
U.S. and Asia itself, resulting mainly
from the lower cost of crude oil. Major
industrialized nations, the U.S., United
Kingdom, Canada, Japan, West Germany,
France and Italy, all have benefited from
this welcome development. In addition,
lower interest rates in many countries
have also helped to stimulate the
stagnant world’s economy.
Nevertheless,. several countries in Asia,
notably Singapore, Malaysia and
Indonesia, had to face a slower rate of
economic growth. On the other hand,
India seemed to have improved on its
economy. Further west, Middle Eastern
powers were beginning to feel the pinch
of low oil prices which have retarded
their growth. All in all, 1985 may be
considered a year of continued economic
improvement since 1984. Still, there were
difficulties and problems having adverse
effect on tourism growth, one of which
was the intervention by many
governments on the international travel
scene for economic reasons. These
measures include the imposition of travel
tax, increase on goods brought back by
their nationals, etc. Despite such adverse
factors, attempts by TAT have been
carried out throughout 1985 on
marketing campaigns utilizing the extra
budget of Baht 39 million allocated by the
government, which have helped to
expand the extent of its publicity and
advertising efforts and which should
have reverberating effects not only
during 1985 but also into the following
year 1986.

Asia and the Pacific

During 1985, Malaysia provided
some 553,830 visitors to Thailand, a
decrease of 3.26% from the previous year.
This was due mainly to the prevailing
| economic situation in that country as
prices of its major exports such as rubber,
tin and palm oil were rather low in world
market. In addition, the Malaysian
government introduced a new and longer
process for application of border passes.
Nevertheless, it is expected that
Malaysian arrivals during 1986 will

improve somewhat as the Thai
government in late April of 1986
rescinded the hitherto land travel tax on
Thai travelers going abroad, a
demonstration to our Malaysian friends
that Thailand has no intention of
hindering Thais traveling to other
countries. [t may help to the relaxation of
certain measures by the Malaysian
government.

Singapore

Some 189,861 Singaporean tourists
visited Thailand during the year under
review, an increase of 9.04% over the
previous year. The main factor for the
increase was probably the fact that
because of its economic slump, the most
serious since it became an independent
state in 1965, the Singaporeans had to
economize by cutting down on their
usual vacations in Europe and America.
They turned instead to neighboring
countries. As a result, Thailand being
abound with tourism resources and
offering reasonable cost has gained more
Singapore tourism business. In addition,
the Trade Winds organization was able to
obtain permission from the Ministry of
Communications to operate chartered
flights direct to Pattaya, which helped to
boost Singapore’s interest in new
destinations in Thailand. It is expected
that the number of arrivals will be even

higher in 1986.

Hong Kong

C.I. and British passports holders
from the Crown Colony numbered some
131,853 visitors to Thailand during 1985,
an increase of 13.35% over 1984. The
main reason was its improved economic
condition which saw Hong Kong
enjoying a surplus of HK$ 3.73 billion for
the first time in 1985. Another factor was
that middle-income Hong Kong tourists
tend to prefer Thailand where facilities,
tour and shopping opportunities can be
enjoyed at reasonable rates. Their
favorite shopping items seemed to be
fruits, food and ready-made clothes.
Because of the expected continuation of
favorable economic situation, there
should be an increase in the number of
Hong Kong visitors during 1986.

Japan

During the year under review,
Japan sent some 226,517 visitors to
Thailand, a very slight decrease of 0.82%.
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The normally well-off Japanese usually
want to make sure that what they spend
would be worth it and therefore tend to
go to Guam, Hawaii, China and
Australia where they expect to have
complete facilities and which are quite

| close to Japan. The fact that Thailand is
not yvet widely known among Japanese is
another reason they tend to visit more
familiar destinations. However, during
1986 the additional budget allocated to
TAT will be spent to publicize Thailand
in publications and over television

| networks, which should help to create

| more awareness and interest on Thailand
in the Japanese market. It is expected that
the impact from the additional budget
wisely spent would induce more Japanese
to visit this country in 1986.

Australia
Some 98,742 Australians visited

Thailand in 1985, a satisfactory increase
of 21.31%, which attests to the fact that
more and more Australians have paid
greater interest in this country. The
increase may also be attributed to the
higher value of the U.S. dollar over
Australian dollar, raising the cost of
long-haul visits to Europe and the U.S. to
adding some 15 to 18% and up to 25% to
the cost of long-haul visits to Europe and
U.S. respectively. As a result,

.| Australians paid more attention to Asian

[ destinations during the year. It is
expected that 1986 will see a
continuation of this improvement as
Australians now have a better image of
Thailand, plus the fact thar Qantas has
introduced a lower air fare structure as
well as an economical package deal to
Southeast Asia.

The Middle East
There were 57,504 Saudi Arabian

tourists to Thailand in 1985, an increase
of 1.92%. The Saudi economic situation
was not so rosy as in the past as OPEC
was unable to stabilize oil prices at a

[ higher level. Consequently, Saudi

| travelers began to revise their normal
habit of visiting formerly popular
destinations in Europe and some
countries in Africa and in the Middle
East itself and turned to the Far East
instead where cost is lower and where they

| can have more fun, facilities and services.

‘ On the other hand, Kuwait registered
only 11,202 visitors, down 7.6%, as it also

mAEuan e Appendices

faced economic problems in that its
balance of trade was some US$1 billion
into the red. For 1986, it is expected the
number of Saudi tourists would increase
slightly while those from Kuwait would
remain more or less the same.

Europe

The United Kingdom produced
81,635 arrivals to Thailand in 1985, an
increase of 9.09%. British economy took
a turn for the better, recovering from the
repercussions of the miners’ strikes in
1984. However, most of the U.K. tourists
visiting Thailand came from near
London and in Southeast England where
effects from the strikes were not directly
felt. The prevailing condition in
Thailand, compared to India and Sri
Lanka, its traditional destinations, was
stable and safe. In addition, Thailand
boasts adequate standard
accommodation and facilities, the major
requirements by the U.K. tourists. All
these factors combined to persuade more
British travelers to Thailand. 1986
should see the continuation of the
upswing trend.

During the same period under
review, West Germany sent some 96,473
visitors to Thailand, an increase of 3.76%
over the previous year. Thailand
remained the top destination with West
German tourists among destinations in
the Asia/Pacific region, followed by Hong
Kong and Singapore. The advantages of
Thailand are the shorter traveling
distance and the beach scenes highly
popular with the Germans, particularly
Pattaya. But other beach resorts such as
Hua Hin, Cha-am, Phuket and Samui are
still relatively undiscovered. In any case,
it is expected that the number of West
German arrivals in 1986 will be more
than thatin 1985 as the new year seems to
be more favorable in terms of economy.
Moreover, the steady series of promotion
undertaken by TAT and the private
sector in this market should yield
considerable returns in 1986.

70,063 visitors from France visited
Thailand during 1985, an increase of
18.76%. The improved economic
condition in that country in that year
resulted in the upper-middle class taking
more short and long-haul trips. Thailand
is one of the more popular destinations
among French visitors who are more

50

than other nationalities have great
interest in the arts and culture as well as
ancient monuments, which Thailand has
in abundance. In addition, they also
prefer quiet and scenic beach areas of
Thailand and are interested in visits to
the northern region, with Chiang Mai,
Chiang Rai and the Golden Triangle
being the top destinations. Another
advantage Thailand has over its
neighbors is the less expensive traveling
cost. The continued upswing trend in the
French economy should ensure another
increase in arrivals from France in 1986.

Arrivals from Italy in 1985 numbers
some 43,194 an increase of 10.66%. Main
factors include the variety of package
tours offered by Italian travel agents and
the fact that its ability to hold inflation at
lower than 10% had a stabilizing effect on
maintaining the level of expenses, with
the result that Iralians were able to save
more for traveling. Economists predict
that the Italian economy would maintain
its 1985 status, thus should help to
increase the number of arrivals from that
market.

The Americas

U.S. travelers to Thailand in 1985
numbered 150,765, an increase of 9.6%
over the previous year. This was partly
due to the third successive year that the
U.S. economy has enjoyed a revival and |
partly due to the fact that with a lower
dollar visits to traditional destinations in
Europe would cost much more. Most
U.S. tourists therefore turned to where
their money’s value remained more or
less the same as before, namely, the
Southeast Asian region. Moreover,
terrorist acts perpetrated against U.S.
citizens traveling in Europe had a
daunting effect on their desire to go to
Europe. The alternative was Asia. It is
expected that 1986 would see more U.S.
visitors to Thailand, as the country is a
secure destination compared to the
Continent. In addition, the air network |
from the U.S. to Thailand would be given
a welcome boost with United Airlines
operating its Bangkok-Taipei-Tokyo-
New York and Bangkok-Taipei-San
Francisco and Los Angeles routes,
providing a more flexible linkage
between this region and the East and
West Coasts of the United States.
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Table 1 Balance of tourism revenue for the period of 1977-1985
(Million Baht)

Thai’s Tourism

Year Tourism Revenue
1977 4, (\Or
1978 8,394
1979 11,232
1980 17,765
1981 21,455
1982 23,879
1983 25,050
1984 TG
1985 31,768
SOURCE OF DATA : BANK OF THAILAND

Expenditure

3,184
HaE9
4,648
4,989
6,027
6,151
7,896
7,208

(vh/

Balance of
Tourism Revenue

+ 1,423
+ 5,315
+ 0,584
+12,776
+15,428
+17,728
+17,154
+20,109

+ 24, Ibl

Table 2 Comparison between revenue from international tourism and from important export of Thailand
for the period of 1981-1985

1981

1982

1983 1984 1985
7 d :
b EXPon (Nlll\li/xf?\llllﬁfl\t) EXPOH (N’iil\l{«?lEl;ilu\ Export (Nlll\lf(i\llllilmr) EXDort (\’13171«2:11\Lll(3—;111r) Export (x\thfxl]llIifht)
1 Rice 26,367 Tourism 23,879 Tourism 25,050 Tourism VATISE Tourism 31,768
vl Tourism 21,455 Rice 22,504 Rice 20,157 Rice 25,932 Texrile Products 23,575
3 Tapioca 16,446 Tapioca 19,869 Tapioca 15,387  Textile Products 19,155 Rice 22895
4. Textile Produces 12,531 Textile Products 14,049 Textile Produces 14,351 Tapioca 16,600 Tapioca 14,978
3 Rubber 10,840 Sugar 12,933 Rubber 11,787 Rubber 13,004 Rubber 13,567
. Sugar 9,571 Rubber 9,490 Maize 8,486 Maize 10,147 Integrated
circuits 8,231
I Tin 9,091 Maize 8,330 Precious Stones [ntegrated ESY Maize 7,700
circuits
SOURCE OF DATA - BANK OF THAILAND
J855 ¢ TieuBiminany Dar
Table 3 Number of Internatipfal Tourists, Revenue and Expenditure Balance Compensation of Thailand
g\ During the Period of 1977-1985
Nusmbst of | Bateof International Rate of Trade Balance  Trade Balance Percentage
International Exchange Tourism Exchange and Service and Industry of Balance
Year Tourists Revenue Excluding Including Compensation
(Person) {Million Baho) Travel Industry Travel Industry
(Million Bahe) (Million Baht)

1977 1,220,672 +11.12 4,607 +15.56 —24,617 —23,194 6.1

1978 1,453,839 +19.10 8,894 +93.05 —-29,576 — 24,261 21.9

1979 1,591,455 + 947 Il 282 +26.29 -50,399 -43,815 15.0

1980 1,858,801 +16.80 17,765 +58.16 -59,616 -46,840 27.2

1981 2,015,615 + 8.44 21,455 +20.77 —75,167 —-59,739 25.8

1082 2,218,429 +10.06 23,879 +11.29 —-45,070 -27,342 64.8

1083 2,191,003 - 1.24 25,050 + 4.90 —-89,633 -72,479 23.6

1984 2,346,709 + 7.11 o + 9.05 -73,705 -53,596 37.5

1985 2,438,270 + 3.90 31,768 16.29 -71,245 —47,064 51.4

SOURCE OF DATA - RANK Of

THAILAND

Al
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A15191 4 519 laannsvaungssnnalssing w.d. 2528
Table 4 Revenue from International Tourism 1985

arlifamaandaausalu

ETTi 1
. wu vawNinRan Average
szinduasvinviasnan No. of Average Expenditures Person/Day
Country of Residence Arrivals Length of Stay "IN mgﬂﬂjﬂﬂ%ﬁ
Baht U.S.$
sounavKe Total 2,438,270 5.58 2,334.92 86.06
audnuvile North America 180,742 6.25 3,139.60 il G
AU Canada 29,977 7.46 1,973.91 72.76
wfg@m?m U.S.A. 150,765 6.01 3,427.02 126.32
ng.i'xJ‘ Europe 455,329 8.73 1,709.26 63.00
tlfuma France 70,063 9.20 1,470.50 54.20
LasduUREIuUAn W.Germany 96,473 10.69 1,357.14 50.02
a4 Iealy 43,194 6.74 2,101.30 77.45
Liteasuaus Netherlands 26,583 8.17 1,833.43 67.58
APNTTUAUA Switzerland 32,602 10.19 1,968.68 72.56
aanne UK. 81,635 7.55 1,762.65 64.97
x ﬂ?:LVIﬂQI?U%‘N’] Other Europe 104,779 8.02 2,018.87 74.41
prduaannaly Middle East 127,441 9.26 4,222.86 155.65
widsuazulTin  Asia & Pacific 1,650,782 4.36 2,234.47 82.36
RRAATIAY Australia 98,742 6.6 2,400.10 88.47
AuuazlFndi China & Taiwan 96,483 5.54 2,129.35 78.49
#89n9 Hong Kong 131,853 6.55 1,642.07 60.53
Bufe India 120,170 3.80 2,080.24 76.68
cijtju Japan 226,517 3.98 2,746.34 101.23
WAL Malaysia 553,830 3.35 1,940.48 71.53
T73uaum New Zealand 8,865 7.87 1,451.73 53.51
WaLTlud Philippines 32,028 3.59 2,965.06 109.29
@9 luf Singapore 189,861 4.56 2,294.85 84.59
Ussvmedauazi@Rnay "
Other Asia & Pacific 192,433 4.60 2,829.33 104.29
v Alszivdn 11ulan Other Countries 23,976 4.77 3,157.16 116.37
wnwg Fmrmaniany : 1 WiTtryanig = 2713 U
Fan 'Eauymmimqnwm"w'mdw'l'ﬁwmmuInviﬁuVims:udNUi:nm wa. 2527 leomsveadisawialszmalng
Note : Exchange rate : US$ | Bhe. 27.13
Source of Data : Estimated Expenditures based on a Tourist Consumption Expenditures Survey 1984, conducted by Tournism Authornity of Thmland.
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Revenue

amum  dnwsaganis
Million Baht Million U.S.$

31,767.86 1,170.95
3,546.63 130,48
441.42 16.27
3,105.21 114.46
6,7294.33 250.44
947.85 34.94
1,389 2.6:1 ST
et | [ 22.55
398.19 14.68
654.02 24.11
1,086.40 40.04
1,696.51 62,53
4,983.41 183.69
16,082.42 592.79
1,566.51 57.74
1,138.17 &1.25
1,418.15 52.27
949.93 35.01
2,475.93 91.26
3,600.23 132.70
101.28 3753
340.92 12.56
1,986.80 73.23
2,504.50 92.51
361.07 13:80
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Table 5 Number of International Tourist Arrivals, Average Length of Stay, Average Expenditure

.4,

Year

B.E.

2512
2513
2514
2515
2516
2517
2518
2519
2520
2521
2522
2523
2524
2525
2526
2527
2528

.4

A.D.

1969
1970
1971
1972
1973
1974
1975
1976
1977
1978
P79
1980
1981
1982
1983
1984
1985

Per Person Per Day and Revenue from Tourism (1969-1985)

U 2 sgazan a1 lddmedadaaudaly sigldanmsvandas
w - % tHAN-aa o a ] ) 7 1HU-aa
Unnang? WIUNLAAH (1n) (a1mun)
Number of Average Length Average Expenditure Revenue from
International % Change of Stay Per Person Per Day International % Change
Tourist Arrivals (Baht) Tourism

(Million Baht)

469,784 +24.52 4.88 600.00 1,770

628,671 +33.82 4.82 765.19 2175

638,738 =+ 40 4.87 765.19 2,214

820,758 +28.50 4.93 765.19 2,718
1,037,737 +26.43 4.70 765.19 3,457
1,107,392 s f 1 4.83 765.45 3,852
1,180,075 += G506 5.07 765.45 4,538
1,098,442 = &9 5.09 765.45 3,990
1,220,672 #1712 4.51 836.40 . 4,607
1,453,839 +19.10 4.84 1,263.80 8,894
1,591,455 + 9.47 5.09 1;385:51 11,232
ﬂ&S&BO] +16.80 4.90 1,950.92 17,765
2,015,615 + 8.44 4.95 2,146.00 21,455
2,218,429 +10.06 4.79 2,248.11 23,879
2,191,003 = 24 4.91 2,328.56 25,050
2,346,709 et ()] 5.47 2,127.32 27,317
2,438,270 + 3.90 5.58 2,334.92 31,768

+45.08
+22.88
+ 1.79
+22.76
+27.18
+11.42
+17.50
—12.08
+ 15.56
+93.05
+26.29
+58.16
+20.77
+ 11.29
+ 4.90
+ 9.05
+16.29

63



List & Address of TAT Offices
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Head Office :

- Tourism Authority of Thailand
Ratchadamnoen Nok Ave.
Bangkok 10100
Tel. 2821143-7, 2813188
Cable: TOT Bangkok
Telex: 72059 TAT BKK TH

- Hotel and Tourism Training Institute
Bangsaen, Amphur Muang
Chonburi 20130
Tel. (038) 377008, 376029

- Tourist Assistance Center
(Tourist Police)

Tourism Authority of Thailand,
Head office
Tel. 2810372, 2815051

TAT’s Resorts :
- Bangphra Golf Course
45 Group 6 Amphur Sriracha
Chonburi 20210
Tel. (038) 311149, 311321
- Khao Yai Motor Lodge
P.O. Box 11 Amphur Pakchong
Nakorn Ratchasima 30130
Tel. 2352175-85 Extension 3017
- Resorts Reservations :
Tourism Authority of Thailand,
Head office
Tel. 2813041, 2825209

Oversea Offices
1. New York Office, U.S.A.

5 World Trade Center,
Suite No. 2449
New York N.Y. 10048 U.S.A.
Tel: (212) 4320433 Cables:
“THAITOUR NEW YORK”
Telex: 667612 TOTUW
Opened in May, 1965.

2. Los Angeles Office, U.S.A.
3440 Wilshire Blvd.,
Suite 1101 Los Angeles,
California 90010 U.S.A.
Tel: (213) 382-2353-55
Cables:
“THAITOUR LOS ANGELES”
Telex: 686208 TTCLSA
Opened in November, 1969.

3. Tokyo Office, Japan
Hibiya Mitsui Building 1-2,
Yurakucho 1-Chome Chiyoda-Ku,
Tokyo 100 Japan
Tel: (03) 580-6776, 580-6777, 508-0237
Cables: “THAITOUR TOKYO”
Telex: 33964 TATTYO .
Opened in November, 1972.

4. Frankfurt Office, Germany
4th Floor, Bethmann Strasse 58/1V.
D-6000 Frankfurt/M 1 West Germany
Tel: (069) 295704, 295804 Cables:
“THAITOUR FRANKFURT/M”
Telex: 413542 TAFRA D.
Opened in November, 1972.

10.

. Sydney Office, Australia

12th Floor, Royal Exchange Bldg.
56 Pitt Street, Sydney

N.S.W. 2000 Australia

Australia Tel: (02) 277-549, 277-540
Cables: “THAITOUR SYDNEY”
Telex: 23467 THAL TC AA
Opened in March, 1974.

. Singapore Office

C/0O Royal Thai Embassy

370 Orchard Road,

Singapore 0923 Tel: 235-7694, 235-7901
Cables:

“THAITOUR SINGAPORE”

Telex: 39428 TATSIN RS

Opened in August, [977.

. London Office, United Kingdom

9 Stafford Street, Cnr.

Albemarle Street,

London WIX 3FE England

Tel: (01) 499-7670, 449-7679
Cables: “THAITOUR LONDON"
Telex:

298706 THAI TR G TAT/LON
Opened in September, 1977.

. Paris Office, France

90 Avenue des Champs Elysees
75008 Paris, France

Tel: 4562-8656, 4562-8748
Cables: “THAITOUR PARIS”
Telex: 650093 TAT PAR F.
Opened in September, 1978.

. Kuala Lumpur Office, Malaysia

C/0O Royal Thai Embassy

206 Jalan Ampang

Kuala Lumpur, Malaysia Tel: 248-0958
Telex: 31089 TA TKL MA

Opened in July, 1982.

Hong Kong Office

Room No. 702-B, 7th Floor
Admiralty Center,

Tower | Harcourt Rd., Hong Kong
Tel: 5-286763, 5-286841

Cables: HK THAITOUR

Telex: 63092 HK TAT HX
Opened in February 23, 1984.

Local Offices
1. Chiangmai Office
135 Praisani Road, Amphur Muang
Chiangmai 50000
Tel: (053) 235334
Opened in January, 1968.

2. Haadyai Office
1/1 Soi 2 Niphat Uthit 3 Road,
Amphur Haadyai, Songkhla 90110
Tel: (074) 243747, 245986
Opened in May, 1971.

3. Kanchanaburi Office
Saengshuto Road, Amphur Muang,
Kanchanaburi 71000
Tel: (034) 511200
Opened in October, 1973.

4. Pattaya Office
382/1 Chai Hat Road,
Muang Pattaya, Chonburi 20260
Tel: (038) 419113, 418750
Opened in March, 1977.

5. Phuker Office
73-75 Phuket Road, Amphur Muang
Phuker 83000 Tel: (076) 212213
Opened in May, 1977.

6. Nakorn Ratchasima Office
53/1-4 Mukmontri Road,
Amphur Muang,

Nakorn Ratchasima 30000
Tel: (044) 243427, 243751
Opened in August, 1978,

7. Phitsanulok Office
209/7-8 Boromatrilokanat Road,
Amphur Muang, Phitsanulok 65000
Tel: (055) 252742-3
Opened in July, 1984.

8. Surat Thani Office
Salaprachakhom Na-Muang Road,
Amphur Muang, Surat Thani 84000
Tel: (077) 282828, 281828
Opened in September, 1985.
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