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SPFCIAL PROJECT : VISIT THAILAND YEAR 19i

The Board of Dircctors for the Grand Celebrations to honor His Majesty the King on his 60th birthday and Iht.ﬁ
Royal Ratcha Mangkalaphisck Ceremony (when His Majesty will have become the longest-reigning monarch ing
Thai history on July 2, 1988) has approved the 1987 Visit Thailand Year project as one of the projects tof
commemorite the event. The Cabinet also approved that the year 1987 be designated the Visit Thailand Year as!

proposed by TAT. (The first Visit Thailand Ycar. then called the Tourism Year was in 1980).- There are Imui
objectives tor the history of Visit Thailand Year : |
1. In honor of His Majesty the King on his 60th birthday celebrations on December 5. 1987, and to i
commemoriate the occasion when His Majesty will have become the hmgt sl- ul;.,nms_, monarch in the if
Thailand on July 2. 1988 i

2. To publicize as extensively as possible within the country and overseas the various royal ceremonies anc
stiate functions.

3. To expand the nanon’s tourism development and promotion activitics. f

. To disseminate knowledge and understanding on the mlpmz mue of the ravel indosiry and o seely
cooper: wion from cvery ector to achieve the objectives., :
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The 2.8 million arcivals in
Thailand in 1986, an incrcuse of
15.58% over the previous year,
marked a satisfactory ¢nd of the final
year of the Sth National Economic
and Social Development Plan. The
growth rate has been such thac all
major targees included in the Plan
were achicved.

The year 1986 also saw the large-
scale preparations for a truly grand
celebration marking the 60th bircthday
anniversary of His Majesiy the King,
which falls on Decembher 5, 1987,
and aiso for another extremcly
auspicious occasion the foliowing
yvear when, on July 2, 1988, His
Majesty will have become the longest
ceigning monarch in the history of
Thailand. Among the major celebratory
evenes planned by the government
is the 1987 - Visit Thailand Year
project, designed to pay tributc to
a great king and to publicize his
selfless deeds and devotion to his
subjccts. The publicity, public
relations and other activities will be
especially extensive throughout
1986-87 10 persuade visitors o
Thajland in the number projected in
the targets. The campaign will of
course also be conducted o as 1o
hring the greatest bencfits o the
development of national economy
and society, in line with the hope of
2ll concerned.

o Lot

(Dharmnoon Prachuabmoh)
Governor, Tourism Authority
of Thailand
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In order 10 promole and develop
the paton’s tourism industry in
conformance with the objectives
concerning tourism as stated in the
Sth National Economic & Social
Development Plan (1980-1986) and
support tourism development plans
as stated in the 6th National
Development Plan (1987-1991)
as well as government policies on
the promotion and development of
Thailand's tourism industry, the
following policy outlines for Fiscal
1986 and Fiscal 1987 are hereby
adopted.

1. To promote and persuade
more foreign visitors to Thailand
by conducung marketing activities
which are efficient and effeciive,
including increased cooperation on
an international level in the area of
market promotion.

2 To promote and induce Thai
nationals and foreign residents in
Thailand to undectake more travel
within the counary through all manners
of marketing activities in all regions.
Stress is 10 be made on promotion
among convention, labor, and youth
groups. [n addition, there will be
enhanced cooperation promotion
regarding domestic marketing
activities.

3. To systematically promote
and accelerate tourism development
of major tourist atteacrions in the
country. There arc nine such areas;
thev arc Phuket, Songkhla/Hat Yai,
Chiang Mai, Kanchanabun,
Phirsanulok/Sukhothai/Tak/
Kamphaeng Phet/Phichit, Chon Buri/
Pattaya, Rayong/Chanthaburi/Trat,
Nakhon Ratchasima, and Sarat Thani/
Samui. Furthermore, there will be
increased coordination between
the pubtlic and private sectors
concerning investments to develop
tourism in order to benefit the
tourism industry of the country,

4. To promote and support
the preservation and restoration of
tourism resources, including the
preservation and development of the
natural environment so that it remaing
an important part of the tourism
industry.

5. To accelerate the enforcement
of laws and regulauons concerning
tourism and the revisions and
amendments 1o be made (n exisung
laws and regulations to ensure thal
they are not obstacles Lo tourism
development and tourism scrvices.

6. To promate the development
of the slandards of tourism businesses
and services so that they cemain
popular with tourists. as well as
promote business managemeat in
the tourism industry.

7. To publicize celebrations
and cvents which will be hald 1o
celebrate the auspicious occasion of
His Majesty the King's 6Oth birthday
anniversary and those that will celebrate
His Majesty's being the longest
reigning-monarch in Thai history.
in 1987 and 1988 respectively. The
promotion will be done at both the
national and international levels in
conjunction with activities 1o promote
the 1987 - Visit Thailand Year project

8. To promote the production
of souvenirs that are of high quality
and which have designs that are
popular among Lourists. This is donc
to create jobs for households and
done to conform to the export policies
of the councry, including the
promotion of the use of the 1987 -
Visit Thailand Yeac 1080.

9. To promote the expansion
of duty-free facilities 10 major
destinations to serve visitors more
exiensively,

10. To promote and support
investment in tourism businesses
with emphasis on the consecvation
of and the conformity to the
enviroament,

11. To uccelerate personnel
development within the travel industry
at every level, particular the middle
and lower levels, both in terms of
quality and quantity.

12. To encourage both the
public and privale sectors (o take
increased participation in aclivities
relating to the promotion and
development of tourism and (o
find solutions to problems and
obstacles to tourism.
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List of TAT Board of Directors

Mr. Banyat Bantadtan
Minister 1o the office of the Prime Minister

Chairman

Mr. Boonsorn Boonsukha

Deputy Permanent Secretary for Communications
Representative for Permanent Secretary

for Communications

Director

Mr. Sawanit Kongsiri

Director-General, Department of Information
Representative for Permanent Secretary

of the Ministry of Foreign Affairs

Director

Mr. Sawai Sirimongkol

Inspector General of the Ministry of Interior
Representative for Permanent Secretary for Interior
Director

Mr. Pcavit Ruyabhorn
Secretary-General of the Office
of the National Environment Board

Director

Mr. Kosit Panpiemras

Assistant Secretary-General of

the office of the National Economic
and Social Development Board
Representative for Secretary-General
of the Office of the National Economic
and Social Development Board
Director

Mr. Taksapol Chiemwichitra
Director of Foreign Law Division
Representative for Secretary-General
of the Office of the Juridical Council
Director

Air Chief Marshal Bancha Sukhanusasna
Director

Mr. Wichit Na Ranong
Managing Director, Pearl Co., Ltd.
Director

Mr. Anant Sirisant
Managing Director, East-West Tour Co., Ltd.

Director

Col. Somchai Hiranyakit
Governor of the Tourism Authority of Thailand

Director and Secretary of the Board
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A urna i ph 66.800 - 23.432.600  23.498.400
1. uuiw sy 65,800 - 23,432,600 23,498,400
(1) ﬂgn“’mfﬁua:ﬁau 65,800 - - 65,800
(2) AAINT UM TAUHUIIN - - 23,432,600 23,432,600
3. R @ LA NaGnmM e 7,208,100 $30.000  202.249,800 209,782,000
1. w3 M Imeni e 1,900 - 6,579,600 6,581,500
(1) ﬂgﬁmfﬁua:ﬁau 1,900 - - 1,900
(2) AINTTHM I UUUIU . - 3,309,600 3,309,600
(3) RANTSHUNUAT FIUG TN - - 1,100,000 1,100,000
(4) AvnTsudassidoug i = = = =
(5) FanssUHNOU TNUAZRUNUY - — 2,170,000 2,170,000
2. usm U nausuimmslsausuuszmsvaaiion 107,000 - 3,138,500 3,245,500
(1) ngﬁwﬁua:ﬁau 107,000 - - 107,000
(2) DINTTUM I NURINY - - 3,138,500 3,138,500
3. IUGUDTIUT IWTOYIUS LR TTOYRATUNYS
viaaiin 51,600 - 5,389,800 5,441,400
(1) nzﬁm«r’ma:ﬁau 51,600 - - 51,600
(2) RanTINNMIAUTAUIMU - - 2,569,800 2,569,800
(3) fanysuansradnedsuinriaaiion - - 1,150,000 1,150,000
(4) RAnsIuMsUTadUNe - - 570,000 570,000
(5) ﬁonssuémﬁmmguﬁs:uufay)am‘nmsms
vioaiien - - 400,000 400,000

(6) MnsTulumsdnsminnnsldnsiafasasdy

M Ivianfn (niiia) - - 200,000 200,000
(7) PanTrulasemisusanastansvieadiurfddiy

lugnsssime (lwasduaziuan) - — 300,000 300,000
(8) FaNT 10IUMIANH WIIMIM I AWMU NS TUE

diaaviaaiiun — - 200,000 200,000
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Unit : Baht
Endurable Land &
Articles Construction Subsidy ‘Total
Costs Costs
A. General Administration Plan 65,800 — 23.432.600 23,498.400
L. General Administration 65,800 — 23,432,600 23,498,400
(1) Endurable Articles & land 65,800 — — 65,800
(2) Operations == — 23,432,600 23,432,600
B. Tourism Promotion & Development Plan 7,203,100 330,000 202,249,800 209,782,900
1. Tourism Services 1,900 — 6,579,600 6,581,500
(1) Endurable articles & land 1,900 — — 1,900
(2) Operations — —_ 3,309,600 3,309,600
(3) Business standard improvement — — 1,100,000 1,100,000
(4) Business procedure — — — —
(5) Training & seminars — — 2,170,000 2,170,000
2. Hotel & Tourism Training Institute 107,000 — 3,138,500 3,245,500
(1) Endurable articles & land 107,000 == 107,000
(2) Operations — — 3,138,500 3,138,500
3. Tourism Data Compilation & Dissemination 51,600 — 5,389,800 5,441,400
(1) Endurable articles & land 51,600 — — 51,600
(2) Operations — — 2,569,800 2,569,800
(3) Visitor survey & research — — 1,150,000 1,150,000
(4) Evaluation — — 570,000 570,000
(5) Operations on tourism data
compilation system — — 400,000 400,000
(6) Study on underwater resources
for tourism purposes (Phuket) — — 200,000 200,000
(7) Joint research on major
tourist market overseas (West Germany) — — 300,000 300,000
(8) Study on how to categorize
types of destination cities - — 200,000 200,000
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2) AANg suUNIsAINIY —

(2)
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Faa3unITadisguuiuimdlug saneing -
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(10) NANT TUNITRUF TULATLHUUWT LUl 32t -
(1) fIInssuRIUNITUAE I Tzina -

(12) NManssua1dnUlulssing _
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3,901,600
2,251,600
650,000

500,000
200,000

300,000
143,156,300
20,769,800
20,000,000
11,000,000
22,000,000
1,800,000

1,700,000

5,000,000

4,530,000
3,850,000
48,486,600

4,019,800

31,188,800

31,188,800
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3,923,200
21,600
2,251,600
650,000
500,000

200,000

300,000
146,253,700
3,097,400
20,769,800
20,000,000
11,000,000
22,000,000
1,800,000

1,700,000

5,000,000

4,530,000
3,850,000
48,486,600

4,019,900

35,435,800
4,247,000

31,188,800



4.

6.

Tourism Development Planning Survey
(1) Enclurable articles & land
(2) Operations
(3) Preliminary study on Phrae/Nan/Utiaradit
(4) Preliminary study on Chumphon/Ranong
(5) Accelerated survey & development
of specific destinations
(6) Workshop & seminar on the muasler

pian for tourism development

. Tourism Promotion & Publicity

(1) Endurable ariicles & land
(2) Opcrations

(3) Tourism salcs promotion

(4) Printed materials production

(5) Overseus advertising & publicity

(6) Production of films, video tapes and slides

(7) Overscas exhibitions
(8) Participation in overseas conferences &
Promotion of international conventions

in Thaitand

(9) Joint advertising with associations & groups

of which TAT is a member/overseas
(10) Domestic promotion & publicity
(11) Overseas offices
{12) Domestic offices
Facilitation for Visitors

(1) Endurable articles & land

{2) Operations

Endurable
Articles
Costs
21,600
21,600

2.767.400
2,767,400

4,247,000
4,247,000

Land &
Construction
Costs

330,000
330,000

Subsidy

3,901,600

2.251.600
650,000
500,000

200.000

300,000
143,156,300

20,769,800
20,000,000
11,000,00t
22,000,000
1,800,000
1,700,000

5,000,000

4,530,000
3.850,000
48,486,600
4,019,900
31,188,800

31,188.800

Unit . Baht

Total

3,923,200
21,600
2,251,600
650,000
500,600

200,000

300,000
146,253,700
3.097,400
20,769,800
20,000,000
11,000,000
22.000,000
1,800,000
1,700,000

5,000,000

4,530,000
3,850,000
48,486,600
4,019,900
35,435,800
4,247,000
31,188,800
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7

10.

Destinations Preservation & Development

(1) Endurable articles & land

(2) Operations

(3) Destinations preservation & development

(4) Production of destinations development
manuals

(5) Production of nation-wide tourism

maps & data

. Support for Traditional Fairs in the Provinces

(1) Endurable articles & land

(2) Operations

(3) Supporting measures for traditional fairs
in the provinces

(4) Tourism festival

(5) Regional cultural shows

(6) Light & sound presentations

(7) Thailand long boat-racing
championship tournament

{8) Publicity of local culture overseas

(9) Supporting activities for traditional

fairs not covered in planned projects

. Master Plan for Tourism Development

of Ayutthaya
Master Plan for Tourism Development of
Hua Hin/Cha-Am

Total

Endurable
Articles

Costs

06,600
6,600

7,268,900

Land &
Construction

Costs

330,000

Subsidy

1,631,500

581,500
650,000

200,000

200,000
2,963.700

733,700
380,000
200,000
300,000
900,000

200,000
150,000

100.000

2,300,000

2,000,000
225,682,400

Unit : Baht

Total

1,631,500

581,500
650,000

200,000
200,000
2,970,300
6,600
733,700
380,000
200,000
300,000

900,000

200,000
150,000

100,000

2,300,000

2,000,000
233,281,300
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MANPOWER DURING FISCAL 1986

ATINIAINTNAIMYINT 2508-25290
Number of TAT's personnel from 1960-1986

Ay
No of Personnel

$22

g

S00 — S e g 496 '
. o 1 1
________ - H 1 1
= N
400
| 1
I 1
|
300
|
|
200 ——i—is
|
| ||
100 i
!
0 - - -

2503 05 10 1S 16 17 18 19 20 21 22 23 24 25 26 27 28 2529

* s

1960 62 67 72 73 74 75 76 77 78 79 80 81 82 83 84 85 1986

wWinOuwuneINssau Y 2520
Personnel classified by rank in 1986

5¥éu Rank 1 2 3 £ 1 5 : 6 7 8 9 19 f.

au No.ofPersonnel | 49 | 32 | 122 | &2 | 118 | s8 | 22 | 28 | 7 | 3

16



o i 2 - - A de . P ;
STUTHERIL T 2IAARA TN TIATOLTLN FINIANTTUATAS DLBEN
Light and Seund Presentation at the Historical Park in Ayutthayz
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ACHIEVEMENTS AND ACTIONS DURING FISCAL 1986
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1. Tourism Situation

Fiscal 1986 (from October 1985
10 September 1986) saw some
2,662,386 international arrivals
to Thailand, compared with 2,403,340
in 1985, an (ncrease of 10.78%.

2. Tourism Promotion
2.1 Tourism Promotion Abroad
During 1986 emphasis was
placed on promoting markets with
quality, porential, and high market
shares, and on seeking new
tourist markets based on political
and economic situation and
development in such marketplaces.
‘The primary objective in Fiscal
1986 was the efforts (1o increase and
accelerate the number of tourists,
the average period of stay, and the
expenses of tourists. Another
important goal was the activities to
attract (ourists to the various regions
of the country. Overseas publicity
and advertising were aimed at
worckable areas which promised
fast and high return but involving low
cxpendilure by emphasizing sales
promotion in 15 major markets and
carrying out tourism activities with
direct consumer effect, and with
greater participation and cooperation
of the private sector, government
offices, and other international
organizauions.
These activitics may be
summarized as follows:
2.1.1 Sales Activities
. No less than 55 sales
promotion, seminars, and workshops
were held with the cooperation
of tourist busincsses, clubs, and
as3sociations, institutes, and
international tourism organizations
of which TAT is a member. Of
those 55 activities, 20 were held in
the American market, 27 in the
European market, and 8 in the
Asfa/Pacific macket.
2. Atoul of 13 consumer
sales promotions were organized
(o stimulate greaier tourist traffic
to Thailand, with the cooperation
of both government and private
sector overseas offices concerned.
The szles promotions were divided
into 3 for the European market
and 10 for the Asia/Pacific market.
3. Participation to 53
exhibitions for salcs promaotion
purposes and provision of tourist

information to the general public,
1ourist enterprises, and travel
agencies. The American market had
1) exhibitions, the European market
23, and the Asia/Pacific mrarket

9.

4. Advertising activities
in periodicals, magazines, and
joint advertising with travel agencies
totalling 33 activities, 2 were in
the American market, 15 in the
European market, and 16 in the
Asia/Pacific market.

5. Organizing of 6
activities concerning the organizing
of quiz shows and contests (o
win free trips to Thailand. Of the
6 activities, 2 were in the European
market while 4 were in the Asia/
Pacific market,

2.1.2 Public Relations Activities

1. Inviting 628
representatives from major travel
agencies, foreign mass media, and
convention ¢rganizers in order
to provide tourist information on
attractions, services, and facilities
of Thailand for further public
relations activities abroad.

2. Issuing press releascs
and newslctters (o those involved
in the tourism industry every
three months, with 2 circulation of
1,000 per issuing.

2.1.3. Audio-Visual Aids
Production

1. Publishing folders,
information, and maps for tourists.

2. Printing 5 types of
posters; Hilltribe, the Floating
Market, Thai Fruits, Thai Classical
Dance, and a Beach Scene.

3. Publishing calendars
and greeting cards for 1987,

4. Producing 2 titles of
still photograghy; Sand Sea Sun
and National Park.

5. Producing 2 motion
picture and a video tape movie
titled Enchanting Thailand.

2.2 Domestic Sales Promotion

To promote and induce Thai

national and Thailand residents
to undertake more domestic
excursions is a factor to help
distribute income to and generate
flow of money for people in regional
areas which are tourist destinations.
This also prevents the outflow
of hard currency overseas. The
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Light and Sound Presentation at the Historical Park in Ayvutthaya
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activitics of TAT Central Office
in coordination with its branch
offices are as follows;

22.1 Sales Activities

1. Representatives trom
TAT meet with various travel
agencies 1o discuss and advisc ways
to increase the sales of thosc
agencies,

2. Orgamzing
conferences in which representatives
from tourst businesses, hoth
sellers and buyers, trom every
region 1o exchange ideas and
opinions and to offer their sales
programs to - other agencies

3. lnviting tounst
businesses, the mass media, and
incentive groups to parncipale n
promotional events for domestic
tourist desunatons to bolster
incentive tours,

4. Organizing exhibitions
with tourist businesses or local
authoriues to provide information
on tourism arts and culture, and
the tourism,snuation for the general
public. Exhibitions in Bangkok
and other provinces numbered 30

2.2.2 Aduvertising Activities

To Suggest wourist
destnations, fairs and festivals, arts
and culture, and ways of lifc of
Thais in the regions, as well as
advertise the impornance of tourism
in the form of information through
various kKinds of marcrials in order
to facilitate knowledge and
awareness concerning tourism,
Advertisemnents were placed in

- 25 newspapers for
36 times

- 8 travel journals for
8 times

- 40 local newspapers
for 40 times

2.2.3 Public Relations
Activities

1. Inviting those
involved in the tourism indusiry
and the mass media (o ourist
destinations around the country
to have a close look ar and  get
acquainted with those destinations
in order to pave the way for further
public relations efforts.

2. Otganizing tours as
examples for travel agencies and
tourist businesses 10 foliow and

. as social welfare for youths and

manual Jaborers. All in all, 30 such

tours were organized.

3 Publishing tourism
information and related ncws in the
form of ducuments on movements
in the wurism industry for monthly
distribution to tourist businesses
and the muss media.

4. Production of the
“Anusarn Or-Sor-Tor”” monthly
magazine with a circulauion of
50,000-60,000.

5. Production of
television programs to promote
tourist destinatons, fairs and
festivals, and information on
tourism for broadcast in Bangkok
and regional areas. Regulur
programs include “Tiew Muang
Thai Nai 1 Natee”’, "Tong Ticw
Sampan’’, “Tong Pan Dio Thai'', and
“Sue Kong Glub Ban."

6. Production of radio
programs in both Thai and English
for hroadcast in Bangkok and
regional arcas. Programs produced
are "“Tiew Pai Gub Garn Tong Ticw
Hang Prates Thai”’, “Tiew Muang
Thai", ‘Muang Thai Na Tiew"’,
“Sarakadi Tong Tiew 5 Natee”
and "‘Travel Thailand.”

7. Giving lectures on
tourism o students and the
general public, complete with slides
and mouon pictures presentations.

2.2 4 Audio-Visual Atds
Production

1. Production of
documentary “Khum Sap Hang
Chat”” which concerns the natonal
parks of Thaduand.

2. Production of tapes
for television “Phra Borom Mahz
Ratcha Wang” and “Talay Thai.”

3. production of slides
in the “"Thailand’ scries, the “*Sand
Sea Sun’’ series, and the “Kosana
Ngan Chalerm Phra Chon Ma Pansa
5 Rob.”

3. Tourism Development
3.1 Destination Development
3.1.1 There have been five
continuing projects since 19853;

1. Preliminary survey
for tourism development in
Lampang/Larophun.

2. Preliminary survey
for tourism development in
Phetchabun/Loei.

3. Basi¢ tourism
development plan of Chiang Mai
and the lower North.
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4. Basic tourism
development plan of Songkhla/
RBac Yat and the upper South.

5. Survey and
development of business opportunities
of San Kamphaeng Hot Spring.

3.1.2 Thbe one continuing plan
from 1984 is the development plan
for Khao Bin Cave, Sara Buri Province.

3.1.3 The 11 plans undertaken
under TAT’s 1986 activilies
program were:

1. Condition survey of
destinations at River Kwai Bridge
and the buildings of Bang Pa-In
Railway Station in Phra Nakhon Si
Ayutthaya Province.

2. Development of
run-down areas: destination survey
at Damnoen $aduak Floating Markert,
Ratcha Busi Province and joined
the underwater refuse collection
project at Pattaya.

3. New destination survey:
production of tourism handbook
for the Northeast.

4. The project to
produce a handbook on developing
tourist destinations.

5. Preliminary survey
for tourism development in
Phrae/Nan/Uttaradit.

6. Preliminary survey
for tourism development in
Chumphon/Ranong.

7. Workshop and
Seminar on the primacy plans
for tourism development.

8. Primary plan for
tourism development of Ayutthaya.

9. Primary plan for
tourism development of Hua Hin/
Cha-Am.

10. Accelerated survey
and development of the cable car
project for Doi Suthep, Chiang Mai
Province.

3.2 Preservation and
Restoration of Traditional Fairs

3.2.1 Three Light and Sound
Presentations were carcied out: j.e,
Light and Sound Presentation at the
Historical Park in Ayutthaya, the
presentation at the Phra Nakhon
Khirt Fair, and the presentation
during the Candle and Loi Krathong
Festivals in Sukhothai Province.

3.2.2 Supporting the
organization of 26 festivals in
various provinces. The projects
were Vegetarian Festival - Phuket,
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Wax Castele Festival - Sakon Nakhon,
uminated Boats Procession -
Nakhon Phanom, Chak Phra Festival-
Surat Thant, Elephant Round - Up -
Surin, Candle and Loi Krathong
Festivals - Sukhothai, Don Chedi
Memorial Fair - Suphan Buri. Rocket
Festival - Yasothon, Candle Festival -
Uboo Ratchathani, Phichit Boat
Races - Phichit. Songkran at Pra
Pradaeng-Samut Prakan, Silk and
Phuk Siao Fair (Friendship Festivalj -
Khon Kaen, Sant Thai Klua) Kaj -
Kamphacng Phet, Tak Bat Thewo
Ceremony-Uthai Thani, Swect Crapcs
Weck-Ratcha Buri, Chao Mae Lim
Kau Niew Fair - Pactani, Thao
Suranari Fair - Nakhon Ratchasima,
Flower Festival-Chiang Mai, Elephant
Show in the Chao Pho Phraya Lae
Memworial Fair - Chaiyaphum,

Lichee Fair - Chiang Rai, Nan Boat
Races - Nan, Songkran Festival -
Chiang Mai, Phitsanulok Boat Races -
Phitsanulok, Nop Phra Len Pleng
Festival - Kamphaeng Phet, and
Couton Flower Blossom Fair at
Muang Loei-Loei.

3.2.3 Supporting the organiztion
of 9 festivals which were not under
the plan: Sing Buri Boat Racces - Sing
Buri, Buffalo Racing Fair - Chon Buri.
Trat Romluak Day - Trat, Thai
Products and Fruits Fair - Songkhla,
Sunthon Phu Memorial Fair -
Rayong, Kong Dce Muang Chantha
Buri Fair - Chantha Buri, Ruam Pao
Thai Mukdahan and Makam Wan
Chai Khong Fair - Mukdaham,
Candle Festival - Nakhon Ratchasima,
and Yok Tubtim Day - Tak,

3.2.4 Organizing the Tourism
Festival & Nacional Identity
Exhtbinon of 198S.

3.255 Organizing the Long
Boat Racing Championship in
Phra Nakhon Si Ayutthuaya Province.

3.2.6 Coordinating publicity
campaigns of local culture in
foreign countrics such as scnding
boat racing teams 1o competc in
internacional boat races; the hoal
team from Surat Thani Province
competed in the Dragon Boat Festival
International Race 1986 in Hong
Kong and the boat team from
Narathiwat competed in the Penang
International Boat Race Fesrival
1986 in Malaysia.

3.2.7 Organizing rcgional
cultural performances

3.2 8 Devcloping light and
sound effects that were used at
Khao Bin Cave, Ratcha Bursi
Province and preparing the
presentation for the Bridge on
the River Kwac Week al
Kanchanaburr Province

3.3 Tourist Service
Development

3.3.) Organizing a tour and
the 2nd Reginal Souvenirs Trade
Mect in the provinces of Lampang
and Chiang Mai.

3.3.2 Coordinating with
associations and those in the
restaurant, hotel, and cntertainment
establishments businesses
organizing That fruits and food fars
both domestically and overseas:
Organizing the Fhai Products and
Fruns Fair at Amphoe IHat Yar,
songkhia Province.

3.3.3 Orgunizing cxhibivons
and promoting the sale of souvenirs
by shops that arc recommended
by TAT. Threc such exhibitions
were organized

3.3.4 Organizing 5 domesuc
trade fars, 1.6 Chiang May Fair,
Leather ASCAN, Lanna Thai Trade
Fair ‘89, Industrial Export 1985,
and Exhibition on Local Products
of the Lower Norch

3.3.5 Organizing the Tourism
Fesrival and National Ldentity
Exbtbition of 1985, December 28,
1085-January S, 1986

3.3 6 Swdving an gathering
regularions, rules, and procedures
concerning the tourism industry.

3.3.7 Preparing to organize
the Tourism Festival and National
Idenuty Exhibition of 1986

3.3.8 Eight projects
undertaken on a conunuous Hasis

1. Cooperating with the
Tourist Police to support and
provide security facitives and
A8BISIANCC Lo VISILOrS,

2. Installauon and
repatring of map stands in Bangkok

3. Publishing the bi-
monthly Tourist Randbook and the
Pattaya Guwde Book.

4. Providing assistance
1o tourist husinesses.

5. Promotng the
standards of restaurants and food
shops that cater mainly (0 OuUrists
both in the Bangkok and regional
areys.
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6. promoting the
standards of souvenir shops in
Bangkok and upcountry.

7. Coordinating with
travel agenctes and airline tickets
sales representatives.

8. Coordinating with
guide associations.

3.4 Statistics and Research
Projects

3.4.1 The two projects
continued from 1984 include:-

- Study on reavel taxation
on Thai nationals going abroad.

- Survey and study on
daia relating to accommodation
facilities and rate of occupancy
in 1984.

3.4.2 There were five projects
continued from 1985:-

- Suvey on domestic
tourism situation 1984.

- Survey on
accommodation occupancy rales in
Bangkok and the province m 1984,

- Study on tourism
promotion guidelines for the
Middlc East.

- Study on tourism
development data forecast.

- Study on wourism effects
on the environments.

3.4.3 Four staistics and
research projects in 1986:-

- Survey 2nd study on
visitor’s profiles and autitudes on
Thajland in 1986.

- Survey on visitors
expenditures in Thailand and on
expenditure by Thai visitors going
overseas in 1986.

- Study on underwater
resources for tourism purposes.

- Research project on
major markels overseas.

3.4.4 Six work projects of
routine natuyre:-

- Statistics compilation
of international visitors

- Tourism information
data systems.

- Tourism informanon
follow-up and analysis.

- Tourism service
businesses survey and research.

- Localized tourism
sityation survey.

Prepararion of reports
on tourism situation analyses.

3.5 Planning and Evaluation

Projects

3.5.1 There were eleven
projects on the 1986 work plans:-

- Preparation of TAT
Annual Report 1987,

- Preparation of TAT
annual coordination plan and
projects 1986-87.

- Evaluation on printed
advertising.

- Evaluation on televised
commercials

- Evaluation on
publications acuvities in Thailand.

- Preparation of TAT
status and work reports for fiscal
1986 (October 1984-Scptember 1985).

- Evaluation on the hght
and sound presentation of Loj
Krathong festival 1n Sukhothat.

- Evaluation on the
elephant show ac the Chao Poh
Phrava Lae Mcmorial fair in
Chaiyaphum.

- Evaluation on the food
and fruits fair in Hat Yai, Songkhla
province.

- Participation in PATA-
sponsored seminar (n SINgapore.

- Evzluation on different
exhibinons held in various fairs.

3.5.2 Continuing Projects
from 1985 and Projects outside the
(986 Plan:-

Preparaton of the
tourism plan under the 6th
National Economic and Social
Development Plan.

- Preparation of special
projects for the 1987-Visit Thailand
Year campaign.

- Evaluation on the
fabric fair in Lamphun.

- Evaluauon on the
Flower Festival in Chiang Mai.

Evaluation on the
Norcheast Tourism Development
Seminar in Ubol.

3.6 Upgrading of Profcssional
Standard and Dissemination of
Tourism Subjects

3.6.1 Tourism professional
training:-

- Central region guide
training course (Bangkok).

- 5th Southern guide
training course (Phuket).

- Is1 Eastern hotel
trainnig course for service personnel
(Pattaya).
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- 4th Lower Northern
guide training course (Phitsanuloke).

- Lower Northern hotel
training course for service personnel
(Phitsanuloke).

- Training course for
lecturers from colleges offering
tourism subjects (Bangkok).

- lst domestic guide
training course at he Silpakorp
University,

3.6.2 Dissemination of
Tourism Subjects

- Organizing of lectures
by technical experts from abcoad
and from Thailand as well for
Lourism operators and personnel
from government agencies concerned.

- Arranging for lecrurers
1o speak on the tourism industry at
educational institutes, government
agencies and the private sector
on their requests. 48 lectures
were given.

- Seminar on Services
for Japanese Visitors at the Dusit 1Inn,
Chiang Mai.

- Arranging of domestic
study tours on hotel operations
in coopecation with the Producuvity
Center of Thailand and the Thai
Hotels Association.

£

4. Administration

4.1 Personnel )

4.1.1 There were 522 regular st2ff members with 2n additional 83
emplovyees, totalling 605 pecsonnel.

4.1.2 24 staff members undertook training or seminar within the
country, with 16 going abcoad.

4.1.3 Four staffers 100k leave for further educational locally 2nd two
overseas.

4.2 Financial Summary for Fiscal 1986

4.2.1 Income
- Government subsidy 223,083,916.72 Baht
- Government subsidy (special budget) 100,000,000.00 Baht
- Income from resorts 29,626,989.38 Baht
- Income from publications, training fees,
tours, Hotel and Tourism Training
Institute and other sources 27,266,175.90 Baht
Total 379,977.082.00 Baht
4.2.2 Expenditure
- Administration 265,469,951.91 BRaht
- Resart administration 27,392,414.56 Bazht
- Publications, training courses,
tours and other expenses 18,455.250.68 Baht
- Asset depreciation 8.999,799.31 BRaht
Total 320,317.416.46 Baht
4.3 Financial Reports on Resorts for Fiscal 1986
4.3.1 Bangsaen Beach Hotel
- [ncome 2,026,247.16 Baht
- Expenditure 1,933,139.74 Baht
- Net profit 93,107.42 Baht
4.3.2 Bangphra Golf Course
- Ilncome {4,111,565.04 Baht
- Expenditure 14,175,810.86 Baht
- Net loss 64,245.82 Baht

35 units (rooms)
Payroll of 113 (regular staffers,plus 2 employees, totalling 115

persons
4.3.3 Khao Yai Motor Lodge

- Income 13,489,177.18 Baht

- Expenditure 12,672,431.31 Baht

- Net profit 810,715.87 Baht

Occupancy rate 42.84%
30 bungalows, 18 motels and 9 tourist houses
Payroll of 94 regular staffers, plus 6 temporary employees, totalling 100 persons
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gNaLacauANLiEARLUN 5
ONAL ECONOMIC & SOCIAL DEVELOPMENT PLAN

Income from overseas visitors
today forms the single most
important source of foreign exchange.
During the first three years of the
5th National Economic & Social
Development Plan (1982-1984), such
revenue averaged out at around
Baht 25,400 million per year, or
35% of the total income from the
service sector, with an annual
increase rate of 8.4%. The growth rate
for the last two years of the plan
(1985-1986) was even higher, at an
average increase of 10% p.a. 1986 in
particular saw 2 marked increase in the
volume of arrivals. The total number
of 2,818,092 represented an increase
of 15.58% over the previous year,
while tourism revenue reached Baht,
37,321 million, or an increase of
17.48%.

Throughout the 5th NESDP,
the government has given the industry
due recognition and provided
support to raise the effectiveness
of the necessary mechanism, the
coordination and budgetary backing
continuous policy. A joint government
private sector sub-commijttee (o
solve tourism problems was
estaplished in 1984-86. The Tourism
Authority of Thailand was given
extra budgets above and over its
regular allocations for tourism
promotion in 1983 and in subsequent
years until 1986, to1alling more
than Baht 200 million. As 2 result
more effective and extensive
advecrtising and publicity campazigns
were possible in major markers.

It may be said that activities on
market promotion, dcstination
development and preservation, as
well as tourism scrvices development
during the Sth plan have been
satisfactorily undertaken 10 reach
targeted objectives. Efforts in market
promotion has led to the expansion
of specific targets in the convention
area. Assisting this undertaking was
the establishing of the Thailand
Convention Promotion Association,
a joint public and private sectors
cooperative effort. It is designed to
bring in more international
conventions and conferences. On
the other hand, promotion efforts were
expanded into the Scandinavian
and the halian markets, both of

which held great potential for
growth. Traditional major mackets
were maintained, in particular, Japan,
U.S. and West Germany, in order 10
generate a steady expansion rate.

To be more effective in market
promotion, 2 TAT office was set up
in Ttaly and an additional oftice in
Japan in Osaka.

New tourism products werc
developed and existing ones improved.
Growth in this area can be seen in
the direct penetration in regional
destinations such as Phuket, Koh
Samui/Surat Thani and Hua Hin/
Cha-Am. Accommodation and other
facilities in these destinations were
developed. During 1985, Phukert
increased its capacity to more than
4,000 rooms. [n almost doubling its
rooms during 1980-1985, Phuket
was among the destinations with the
highest rate of increase in room
facilities. Hotel expansion in Koh
Samui and Hua Hin/Cha-Am was also
quite impressive. As far as Pattaya
was concerned, which was the very
first to have developed into a viable
destination, its current development
efforts were gdirected to sports
activities, the improvement in basic
facilities such as road networks,
water treatment system and local
cleanliness. Such efforts were aimed
at maintaining jts attractiveness
as a destination.

The Norcheast was beginning
10 be seriously developed and
promoled, particular its lower sector
utilizing the Khorat-Buriram-Surin-
Ubol route. The concept was to vse
the Mekhong River and the Pa Taem
historical site at Khong Chiam in
Ubol as the magnets 1o draw more
visitors (0 E-san. During the 6th
NESDP such efforts are certain to be
continued.

New attractions were developed
in the natare of promoting traditional
fairs in different provinces,
particularly with light and sound
presentations. In addition, new
events have been developed and
promoted successfully. The light
and sound shows at Ayutthaya and
Kanchanaburi and the Tourism Festival
in Bangkok were among those
events now established.

Nevertheless there were several

33



u&a371151% lagduurnryfona:

wawussg g Iulaglfusinlosss
wresUsE I aa TRy ﬁé’mna
Tyaiduw wmwaumwmu i
mwwnnmmmamnaam lumo
AR 6 M TRAHIMADE Y
asvel&dmianiumseratiias
mmmuw“mmqﬁuﬁ 5 pgnalUUan

AsiAuIEN R IRaalaniens
vioaor lustipy s 1ot msiesue
uszwailudmias 9 lamawz
DENITITTUUFAIURILRTIR LY UONIINUY
wmsmmmw\nuﬂs swdiauing
wa N TR Y et
STULRAIURIURE quoﬁmmawsvum-
ATOYBYY ITHURAIUE IR I
R mummwmum aamammum
LRZIIIMAN AT o Inadl
NTANWURIUAT (uau

athelsAanw imuﬂmmua*
aUmsn‘Lumswmmmwaemmau
wmmh n1s mmﬂuﬂmmumaﬂmm
sga“nJumaommamﬂml%mmaﬂma
Wulay 3 UseniT nanaaa -

1. mvsaduniudnsueiu
goluannalan Uszinaans 9 Lm'b\
mmmﬂtunummmﬁm KR=ADINTT
'l'nmmaommmumsmualums
WA A s w3Navesse e PROTIR
m'Lwmmommmmaammmaa
Uy mﬁ'lmﬂmwammauammma
WRS msmmanaummu@mmn
g Ingivls: nadule mIdnma
mag}mwammsnn’mummunaqm
atdse ammwumﬂunmmmﬂu

2. ms:nmmwamawaa
menaa:ﬂm'lvxmmmam'lﬂ UGS
mommmmswwmumnmﬂrgm
goaesou waaudussdoy 1S
nar 1981073 I nauNAUALEN W
mwwmmzflumssnmm’manmn&u
emwmmmsmuﬂuﬂmwuwaau
n‘l@uﬂama‘ldiusuu DD ILHUAIL
atud 6

3. NI Tl s Avaainn
- el de o Yy o P
m'lwmmsmswl’namo'lﬂnmwm
'l@nmmwmmum fiwsz INPUY A
mMsdase muuqsmnmmmmamuqn

N IVURE mmmmmmummm &n
Y3umiifen uas e Tugag

34

- o d Av va
unuRaneuR 5 ngnuwileinng
ﬁmsmnun'ﬁ')m‘f ?'nﬁ'zym‘fﬂ‘mﬁm

sudyugshvisainiu Wwszolyga
avuineTeule aclainseufiuns
oo LUl uukuRRURTUR 6

WAINRINT AN THBAALI VB
Ussinaing ummm‘[amﬂﬁa 2 TRILR)
"i@anmn Faviu 'tummwweum
oUf 6 wwumsneafudeldnua
naynsludagn Iauumunuaamﬂu
5 UHNWINL URE 1 1p3INT @D :

1. uuunumwmmurwmm
UMRIVIDNAL? _ o

2. WHUMUARUILT NINBAUALD

3. WHHOURLR T Naaea U s swne

4. WNHOUF IR SuaR ULl e

5. uruaudful3enednisuas
Use ﬂnﬁmwmsmmwmammwnsm
Ylﬂ\!l;‘luﬁ

6. lnsamsilvaadiurlny

MMM § UAT 1 TAS9NIT 9%
Yeasysuoin iy vreduazidmany

ﬂ‘lﬂm'mammﬂs sofiusoons
wmsm‘lm'mmmmmuuﬂmﬂwmn
wan muqoﬁmsmmwmuun
Y\aamm) wisunulWawaawAuNs
Feuuss msnsvmumwmaﬂyiﬁﬁ
namumuqnu’lﬂmn
L{lwmuamnmsmufﬁms
WaAWAN e RE1e9Y s sinalugs
WWuRRIWIATUN 6
1. 5mﬁmjw§zy@uiméwgu
WNMOANYI 7-7.5% (3.7 AUAY
ludgaiuvasinu
2. twmwmmuwnmauimhlw
@Inn 5.5 Tu
3. w‘igdﬂﬁdwdafudamlué’mw
WRUDS: 6.5% (WT29U0IUNY
woNIINR BosRuNN SR AR5
°nnaqlmnnmtﬁmmﬂﬂumuma
reufienludszmaliunniiud nde




problems and difficulties in the
attempt to develop the tourism
industry. The three essential areas
which must be tackled and solved
were:-

1. Tourism has become highly
competitive world-wide. Nations
have come to recognize the importance
of the industry in developing their
respective economies. As a result,
Thailand’s own tourism promotion
effocts had to rely on up-to-date
marketing data and the formulation
of the right marketing strategies to
stay competitive,

2. Auractions and destinations
must be so maintained 2s to retain
the balance of values. Development
inevitably leads to certain
environmental problems
disorderliness, building of structures
not compatible with the surroundings,
etc. Efforts to maintain the balance
must also include effective contro!l
measures in the 6th Plan.

3. There have so far been no

effectively practical tourism business
operations control measures. During
the 5th Plan, steps were taken to try
to have a tourism act to control the
quality and standards of souvenirc
stores, travel agencies and guides.
Actions in this direction will be
continued during the 6th NESDP.

All in all, there are considerable
potentials for the further expansion
of the tourism industry in Thailand.
Consequently, during the period of
the 6th Plan there will be aggressive
stralegies which may be divided
into five plans and one project:-

1. Destinations maintenance
and development plan.

2. Tourism services
development plan.

3. Overseas market promotion
plan.

4. Domestic market promotion
plan.

5. Toursm industry organization
and administration improvement
plan.

6. Visit Thailand Year project.

The plans and project arc
designed to respond to the
determined objectives and targets.
The objectives are aimed primarily at
increasing tourism revenue (as distinct
from the original goals of increase
in the number of visitors) and at
the same time (o place priority on the
employment and the distribution of
progress to the provinces,

During the 6th NESDP, the
following growth targets in tourtsm
development are set:-

1. Visitors growth rate of
7%-7.5% per year (with 3.7 million
arrivals in the last year of the Plan).

2. Increase the average length
of stay to no less than 5.5 days.

3. Increase the daily average
expenditure at 6.5% per year
throughout the 6th plan.

[n addition, Thai travelers will
be persuade 1o rake more trips
within the country.
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In promotiong greater tourist
traffic to Thailand, in addition to
marketing activities covering the
areas of advertising and public
relations, another major component
is necessary. [t js the toufism resources
which must be naturally scenic, of
historical value and with unique and
attractive culture and traditions.

What must be carefully planned
is how to maximize the use of these
invaluable resources and assets while
preventing negative effects on the
cconomy, society or the environmernit.
This requires that the administration
of the national tourism industry must
be in such a way and manner as to
ensure the right direction and
compatible with reality.

TAT during the 5th National
Economic and Social Development
Plan, 1982-1986, has placed emphasis
on tourism development directng its
efforts to the development and
preservation of tourism resources
in order to maiatain their natural and
original state as much as possible.
This would create unique and
impressive identity for both local and
OVverseas visitors,

One of the major directions in
which to develop and preserve tourism
resources ducing the recent past
has been the formulating of tourism
development plans in different
destinations throughout the country.
The objectives were (0 determine
and lay down the manner of
development to ensure systematic
steps with proper measuses not
to disturb the environment. The
four steps in tourism devclopment
planning include: preliminary survey,
preliminary study, basic development
plan and feasibility study. The two
major steps are the basic development
plan and the feasibjlity study. The
basic plans covers all necessary
development details in all areas,
with recommendations on projects
which should be undertaken. 1t is in
fact a master plan for tourism
development in a specific locality.

Up to now, tourism dcvelopment
plans have been made for nine areas
in fourteen provinces. Some parts
of these plans were accepted and
used to undertake development as
called for in the plans. However,
there are still considerable projects
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and suggestions in the plans which
have not been implemented. As 2
result the development and
preservation objectives in those
localities were not fulfilled or not as
fully as intended. This was due to
several obstacles and factors. For
example, coordination and liaison
among agencies concerned with
tourism dcvelopment were not as
speedy as desirable. Another was
the lack of budget for development
purposes  which held back project
implementation.

To correct and overcome similar
obstacles and problems during the
tourism development plan in the
6th NESDP, the essence and directions
of the previous plan were revised for
greater effectiveness. What has

proved successful would be adapted.

The tourism development plan
study would be continued. New
ideas and concepts would be
injected into the 6th plan to blend

in with the overall national
development and in order to achieve
as much as possible.

Apart from natural attractions
such as beaches, seas, waterfalls,
forests and mountains or historical
and archacological attractions, other
impartant tourism resources are arts,
culture, traditions and customs,
local activities showing their identity
and worth preserving.

Therefore preservation-related
plans to support traditional fairs
and cultural exchanges were
formulated. Thes¢ include projects
designed to exhibit or demonstrate
the traditions and customs, the
arts and culture, and the life-styles
of localities in conjunction with
other agencies concerned as
supportive measures for traditional
tairs. These include the Tourism
Festival, support for provincial
traditional fairs and the long-boat
championship tournament projects.
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To successfully pursue and
achieve the principal policy of
increases in the number of arrivals,
average length of stay and expenditure
as targeted, one of the important
supporting factor is in the area of
services and facilitation for visitors
which must be of high standard and
efficiency for their satisfaction.

A number of agencies are directly
involved and responsible for this.
Nevertheless, certain segments of the
services and facilitation need to be
coordinated. TAT has assumed such
a job and taken the lead in seeking
the best way to develop tourism
services standards and facilitation.
The main areas are set down below.
1. Facilitation in information services
to avoid problems for visitors

- Compilation of cegulations and
formalities which visitors should
be aware of, e.g., exchange
control, visa application and
extension, control on export of
archaeological objects, what to
do and not to do socially, etc.

- Some Legal Tips for Tourists
brochure was published providing
preliminary legal steps to be
taken when faced with the
necessity.

- Advice to Visitors was published.

Designed 10 warn visitors on

how to protect themselves, it
is intended to promote visitor
protection and security.

- Worked with agencics concerned
1o put up warning signs and
notices, for example, swimming
prohibition in certain areas,
unjustified discharging of firearms
is uniawful, etc.

2. Transportation facilitation services

- Coordinating measures to solve

problems concerning facilitation

services for arrivals at Bangkok

International Airport.

Promoting the improvement of

tourist transport capability and

training for drivers of tourist
tcansport.

Coordinating the temporary

docking facilities project at

Pattaya.

Coordinating the easing of

regulations to promote more

operations of chartered flights.

- Erecting of map cabinets in five
major destinations - Bangkok,
Pataya, Chiang Maj, Hat Yai/
Songkhla and Phuket. Both sides
of the cabinets can be used,
one for posting of Thai and
English tourist maps and the
other for information posters on

»

various traditional fairs and
events.
3. Accommodation facilitation
services

- Coordinating the attempt to
formalize regulatory measures
on guest houses.

- Successfully pushed for the
consideration of lower power
rates foc tourist hotels.

4. Souvenir operations services

The souvenir business is a

major generator of tourist revenue,
which makes up 30-35% of the
total tourism income. On the other
hand, it is unfortunate that it ajso
turns out to be a major factor
causing problems for visitors. In
order 10 maintain such business
as a major contributor o the
nation’s treasury, steps have been
taken to try 1o solve the problem
through varjous measures :-

- Establishing the Sub-Commitiee
on Souvenir Shop Standard
Promotion to screen ang select
good operators (0 whom 2
Recommended Mark would be
issued which would be displayed
on their premises. A name list
of such shops is publicized among
visitors. (There are curreatly
231 shops listeq).

41



NISANSIAUNINSFIUNISUTNISVIauL A
IMPROVEMENT OF TOURISM SERVICES STANDARDS

éﬂﬁmﬁmmmaa%mﬁum‘?mnilfn
nosur leunJuduauniy dszuim
50-35% a937w0ldInm e

LR WL Lmlumomqnumu 5319
mnmuﬂuﬂafwmnmﬂnaﬂmmmm
L@amawmunmolﬁmmuammunu
CRp aa%ummmuumwmnm
15 5 Avaudvasis 8 nfinadudeds
é’u%m’lummmomﬂu‘le‘\l’ﬂﬁﬂrmﬂ
uammmuurﬂmﬂmmmwmamm
ARAUNTNMEAAIGINATN3AAS 9
ol -

B P AT DUNTTUMIFIASL
mmmuswmma\ms anmawmsmn
ﬂmaanuﬁs naumwmmmunu
uRE aanmsammmmaauaulmﬂu
amﬂnummﬂsvmsw WATHNI T
frudelun s SUTaITIN
Luuuws'Lw%nmammmanlfnusmm‘a‘lﬂ
(Jﬂuumm’unmw@ 231 $u)

- FaldimsWan s iU
20375801 ¥ronnfBIfUANMLEDINS
RGNk e

LT RINOHEE snaun Tanla
'lummmmymmmsﬂs NouE AL
mumwwaﬂ@mmm wayss ium
VLRDINGE ﬂaumnaoua RIRSY
ammwnsmmmaqmmaaiﬂlu

42

UNA

'luﬂv-guuﬂm“aunsmmﬂa
anulasemtleninmsludon

finmn swiudamenmaen svanfion

Q@'ﬁm‘ Wiz \Fnslva nifia
WATAIEIININT lauinasdunmy
MUTIR TN T gms‘mﬁ'waaﬁs*ﬁn
umwsw'ﬁmsw%}gtﬂuﬂs TEIUAS
N197% MILUA AL T8I IR TN
uszmaanwiuns sunIsI ML 15 AU
ToapR¥mingininu nnn. luwud
tﬂumm’nﬁm's
5. mﬂﬁmmﬂumuqsnannmﬂﬁ
TCYA R TR AR

. wmnm*nunssummuam
mmpmmmmma smmms 7
mmmumwmmqsnm‘Jf,mﬂmu
lunﬂuunummunﬂaammmumﬂw
I@mwmi UNAALRONNANIANT TIUBINT
n‘l@mmmmmswnamm VOUNTN
mso\mmmrganwmsmmqmmw
IWaadszaiu wsa&mummwo
Aaanans fauewsfatlunissusos
aanuwpuns Ivnvaadiondonlsui ms
an'ly (JeguudeunBn 16 $hu)

- aotawlwmswmmnmmw
famans e Taoiluludrunis
s anwlud g nauiaouis

{uaany
8. ms“lﬁymmsqummna~snmmm
dasadbunyinvieanen

- FAAIMUIDANTINGWATAINAS
mommlmﬁun#lﬂuuwmmosﬁm
mnmmumulmm \NIZRL/ mwgs 5%
EENRLIEIATE

- ﬁwmmmamswmmwns
daidauirluuloyienislvay
nuﬂLa\ma,snmmmﬁaa@nmmun
ORIIR

- U3ZRIUMNADNINGTINR

FaldfunuiumlunTiinudueasas
uas snmmwﬂaammmunwmmm
e lwvhueng 9 Malugrunaiouss
gupimanniamialgiduiuinms
lumsﬂguma'lﬂ

- anwﬂ:ymmwmamawum
sinvioaipr ludoendnnisnisre i
laun nyavmwy Wi Foslval walwa,
89URY URZNUAA LAaLTMN3SILI I
Toyvuazl o udousy s saruanuly
mumwmnmsw%msmﬂmﬂn
wNu LN TWranadoeALTainnsy
wiodzanirwlunyivanussass
unvnvisafuasly



- Support for the developing of
souvenir items to meet with
visitor’s demand. (‘ O 1 I
Convincing operators on the TUURI (‘f
importance of honest dealing
for their own benefit and as a
tourism promotion mean.

The Sub-Committee has now
extended its operation to the
major destination provinces,
Pattaya, Chiang Mai, Phuket,
Nakorn Srithamarat, in the form
of working group to promote
souvenir shop standard. The
working group is chaired by
the provincial governor with

15 members made up from both
the government and private
sectors. The local TAT office
chief serves as its secretary.

5. Restavrant & Foodshop Services

- Establishing the Sub-Committee
on Restaurant and Foodshop
Standard Promotion in order
10 promote and develop more
establishments catering (o
tourists. Measures similar to
recommended souvenir shops
were adopted. (There are now
16 such establishments).

- Promoting efforts to develop
restaurant standard placing
emphasis on food sanitary quality.

]ﬂaﬂU‘i'IUU"”1}1 R g

6. Tourist protection and security

services

- Establishing special tourist
police units in additional major
destinations in Koh Samui/Surat
Thanj and Kanchanaburi.
Holding of 2 police seminar
nation-wide to stress the policy
of providing protection and
SeCusity to visitors.
Coordinating with the Police
Department in formulating
master plans for the protection
and security of visitors for both
central and provincial units (o
be used as standard practice.
Survey on visitors’ problems
in major destinations (Bangkok,
Pattaya, Chiang Mai, Hat Yai/
Songkhla and Phuket) in order
to compile all related problems
to be used by the police authorities
to improve their own security
Measures.
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1. Background on Project Planning

After the establishment of the
original Tourist Organization of
Thaifand in 1959, tourism promotion
was concentrated in the area of
advertising and publicity on the
country’s attractions. It was only later
that destination and services
development was undertaken in
order (6 ensure a balanced and
full-circled development growth.

In 1976 the first tourism
development plan was initjated by
TOT with the cooperation of the
Netherlands Institute of Tourism
Development Consultants. The plan
laid down a systematic framework of
the national toucism development.
Major segments of the product (o be
developed were singled out. This
principle has been followed in
subsequent development plans.

Tourism development planning
was further improved and became
more systematc after the Tourism
Authority of Thailand was established.
Detailed study on basic development
plans was carried out throughout
the country. So far nine areas covering
fourteen proviaces were affected,
including Chiang Mai, Phuker,
Songkhla/Hat Yai, Kanchanaburi

In substance, such plans made
recommendations on ourism
development projects, as wel) as
determine development on infra-
strucwures and facilities in various
destinations to cater to visitor’s
demand 2and satisfaction.

The implementation of the
various development projects as set
down in the tourism development
plan involved the responsibilities
and duties of many private and
government organizations, e.g.,
the Forestry Department, the Fine
Arts Department, the Ministry of
Communications and tourism
associations. TAT concerned itself
mainly in the role of coordinator
and cooperating in the area of tourism
documents and data required by
other agencies.

2. New Concept in Tourism
Development

Because of the limited cole TAT
set itself which was confined to
cocrdination and cooperation in
attempting 1o implement the various

projects, the progress was not as rapid
nor took place in the direction as
desired.

As aresult, TAT assumed a new
role in stressing more tourism
development by planning 10 be
more active in implementng the
different projccts in the plans.
Empbhasis is being placed in twa mzjor
areas. One is the development of
infrastructures and facilities--road
and pathway improvement,
construction of tourism centers,
saniiary facilities, erc. Thesc works
are not meant 1o yicld direct monetary
gains from being developed, but
rather to stimulate the locality’s own
growth leading to better economic
condition in terms of higher income
and wider employment. The other area
15 direct investment in feasible
development projects of commercial
viability in addition to purely physical
development.

One major consideration persists,
however. As 4 state enterprise, it
would not be proper for TAT 10 engagc
in direct competition with the
tourism private sector, ¢ven though
legislation does allow TAT 1o
undertake tourism activities 4s may
be necessary. This includes
investment or joint investment to
initiate tourism or infra-structural
development. Therefore care must be
exerciscd wn any commercial or business
investment by TAT not to the
decriment of the private seclor
concerned.

3. Direction for Investment

The first step involves the
selection of development projects
or areas for TAT to invest in. In
general projects from those indicated
in the basic plans are given priority.
There are however other projects
which are proposed at the right time.

Selection criteria include many
complementary factors, one of which
is TAT’s own limitations Dctailed
feasibility or suitability studies must
be carried out for projects which
have been initially screened. Projects
receiving the highest suitability
rating are given priority in their order.

Another factor 1o be considered
is the sources of investment money.
As a state enterprise, its invesrment
budgets must necessarily come from
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government subsidies or from other
means such as loans, bonds or even
assistance from abroad.

Atatime when the government
itself is facing heavy debt obligations,
coupled with the fact that 2 number
of state agencies are running at a loss.
the possibilitics of obtaining
government hudgets for investment
are rather remote, except perhaps in a
clear case where profits are certzin.

As a result, there remain only

four invesunent possibilities for TAT:

(1) wholly financed by TAT: (2} joint
investment with the private sector
with TAT holding 50% or less of the
equity; (3) joint investment with
other government agencies; and

(4) joint investment with both thc
government and private sectors.

Obviously. there are both pros
and cons in aony of these investment
forms, as well as effects on the types
of organization to administer the
operations. For example, a projcct
wholly financed by TAT would be
comparatively inexpensive and of
short-term nature. This is due mainly
1o the fact that most business
opcrations run under government
regulations tend to become entangled
with 2 small scope of Hexibility,
so much so that they are unable to
fully recoup.

A joint investment with the
private sector, on the other hand,
would weaken TAT's administrative
authority. But the positive aspect is
that operational procedures would
be flexible and timely 0 counter
any prevailing situation. Judging the

positives and negatives of the two
alternatives, (t would seem desirable
to go for private sector joint
invesment.

Once a suitable project, its type
of investment and che amount
involved are decided on, the next
step would be to operate itin 4
business-like manner which would
require periodical evaluauon, control
and asscssment in order to solve
any problems which might arise and
(o seck means to gain maximum profits.

4. Projects Suitable for Investment
during the First Phase
4.1. San Kamphzeng Hot Spring,
Chiang Mai
A joint invesiment project
with the San Kamphaeng
Cooperative, both parties each pul
up a capiwal of Baht 1,000,000. Since
its opcration, there have been signs
that the project would vield
substantial returns and investment
recouped within five ycars. There arc
however problems concerming lund rights
and administrative organtzation
which are being reviewed subsequent
to which second-phase invesiment
would be prepared.
4.2 Light and Sound Projects
Previous light and sound
presentations have been popularly
received. Other similar projects are
therefore considered on a regular
basis at specified locations It is
expected that they would become
profit-carning.
4.3 Cultural Center Project
The cultural centers
envisaged are relatively small in
size. They would have spaces for
exhibitions and local activitics, as
well as food and drink facilities
and showing of local arts and culture,
4.4 Khao Bin Cave
Development Project
Because of its extensive
size angd its nawural scenic beauty and
approximity to Bangkok, the Khao
Bin Cave could be developed while
being preserved for a standard hight
and sound site, the first in the
country. A development budgel of
Baht 4 million is being set aside
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As 1986 15 the final year of the
Sth National Economic and Social
Development Plan during which the
Visit Thailand Year project was
prepared, it is in order 1o touch on
this specyal projects briefly.

The Board of Directors for the
Grand Celebrations to honor His
Majesty the King on his 60ch
birthday and the Roval Raicha
Mangkalaphisek Ceremony (when
His Majesty will have become the
longest-teigning monarch in Thai
history on July 2, 1988) has
approved the 1987-Visit Thailand
Year project as one of the projects
to commemorate the event. The
Cabinet also approved that the year
1987 be designated the Visit Thaitand
Year as proposcd by TAT. (The
first Visit Thailand Year, then called
the Tourism Year was in 1980)
There are four objectives for the
Visit Thailand Year 1987 ( VTY )

1. In honor of His Majesty
the King on his 60th birthday
celcbrations on December S, 1987,
and to commemorate the occasion
when His Majesty will have become
the longest-reigning monarch in
the history of Thaland on July 2,
1988,

2. To publicize as cxtensively
as possible within the country and
overseas the various royal ceremonies
and state functions.

3. To expand the nation's
ourism development and promotion
activities,

4. To disseminate knowledge
and understanding on the importance
of the'travel industry and to seek
cooperation from every sector (0
achicve the objectives.

A Visit Thailand Year Organizing
Committec was subscquently
appointed and headed by the
Minister of the Primc Minister’s
Office and chairman of the TAT
board (Mr. Chirayu Issrankura na
Ayutthaya). The members were
appuinted from government
departments and enterprises,
associations, groups and agencies
of the private sector to consider
and be responsible for various
projects and activities 10 be held
during VTY, three types of which
were:-

L. Projects or activities, involving
short, sct periods during VTY 1n
1987 Thev include fairs, testvals
and activities espeaally organized
bHoth within Bangkok and in the
provinces held according 1O sedasons
and traditions. Thesc craditional
fairs and testivals were fully
promoted and supported to enhance
and expand their respective »Copes
and autractiveness befiting the most
auspicious year of royal celebrations,
thus helping to make Thajjand even
more well-known internationally

2. Projects or acuvities 1o be
underiaken throughout 1987 include
tourism advertising, publicity and
public relations campaigns within
and outside Thadund. Marketing
activitics have been extensively
expanded utilizing all Lourism
resources and assets for systemalic
marketing promotion throughout
the year. The results would continue
to the following years,

3 Projects or activities of
longterm nature having thetr doub!
during 1987 such as physical
development ol tourtsm attracuons
and services in terms of pubhc
wtilities and facilities. These projects
ruquire time for implementation
and rely on close cooperative work
with many agencies

In additon to projects and
activitics undertaken by the
government sector, the privace
sector itsell plays a crucial role in
helping 1o make 1987 a truly special
year to visit Thailand
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Table 1 Balance of Tourism Revenue for the Period of 1977-1985

Year

1977
1978
1579
1980
1981
1982
1983
1984
1985
1986

SOURCE OF DATA : BANK OF THAILAND

Tourism Revenue

4,607

8,894
11,232
17,765
21,455
23,879
25,050
27,317
31,768
37,321

Thai's Tousism

Expenditure

3,184
3,579
4,648
4,989
6,027
6,151
7,896
7,208
7,587
7,768

(Mition Baht)

Balance of

Tourism Revenue

+ 1,423
+ 5315
+ 06,584
+12,776
+15,428
+17,728
+17,154
+20,109
+24,18]
+29,535

Table 2 Comparison Between Revenue from International Tourism and from Important Export of Thailand
for the period of 1981-1985

No. 1982 )
Expon Ya]uc
(Million Baht)
1 Tourism 23,879
2 Rice 22,504
3.  Tapioca 19,869
4. Textle Products 14,049
5. Sugar 12,933
6. Rubber 9,490
7.  Maize 8,330

SOURCE OF DATA , RANK OOF THAILAND

1983

Value
(Million Baht)

Export

Tourism

Rice

Tapioca

Textile Products
Rubber

Maize

Precious Stones

25,050
20,157
15,387
14,351
11,787
8,486

7.489

1984
Export Value

(Million Bahu)
Tourism 27.317
Rice 25,932
Textile Products 19,155
Tapioca 16,600
Rubber 13,004
Maize 10,147
Intcgrated 7,352
circuits

1985
Expont Vaue
(Million Baht)
Tourism 31,768
Texude Products 23,575
Rice 22,523
Tapioca 14,978
Rubber 13,567
Integeated
Circuits 8,231
Maize 7,700

1986
Export Value
(Miltion Baht)
Toursm 37,321
Texule Products 31,268
Rice 20,315
Tapioca 19,086
Rubber 15,116
Integrated
Circuils 11,640
Maize 9,261

Table 3 Number of International Tourists, Revenue and Expenditure Balance Compensation of Thailand
During the Period of 1977-1985

Number of

Interpational
Year Tourists
(Person)

1977 1,220,672
1978 1,453,839
1979 1,591,455
1980 1,858,801
1981 2,015,615
1982 2,218,429
1983 2,191,003
1984 2,346,709
1985 2,438,270
1986 2,818,092

SOLRCF OF DATA  HANK OF THAILAND

Rate of
Exchange

+11.12

+19.10
+ 9.47
~16.80
+ 8.44
+10.06
-~ 1.24
+~ 71)
+ 3.90
+15.58

Intemational

Tourism
Revenue

(Million Bahr)

4,607

8.894
11,232
17,765
21,455
23,879
25,050
27,317
31,768
37,321

Rate of Trade Balance

Exchange and Service
Excluding

Travel Industry
(Miltion Baht)

+15.56 —-24,617
+93.05 -29,576
+26.29 - 50,399
+58.16 -59,616
+20.77 ~75.167
+11.29 - 45,070
+ 4,90 -89,633
+ 9.05 - 73,705
+16.29 ~ 71,245
+17.48 -29,457

Trade Balance
and Industry
Incinding
Travel Industry
(Million Baht)

- 23,194
- 24,261
- 43,815
- 46,840
-59,739
-27,342
- 72,479
-53,596
- 47,064
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Table 4 Revenue from International Tourism 1985

U
No. of

Arrivals Length of Stay

TavanLa Total 2,818,092
wad1@aN Canada 30,943
fmigoin USA. 172,575
qIﬁJ Europe 552,148
d59As France 97,540
wasUuasIuan W.Germany 114,478
ga1R Italy 51,421
re Juaud Netherlands 30,576
fIaTD TUAUA Switzerland 38,665
ganne UK. 99,489
ﬂs:LﬂﬁqISﬂSu 9 QOther Europe 119,979
axriueannany Middle East 133,004
FuuasuUgRn Asia & Pacific 1,904,554
DORLASIAY Australia 103,317
Fuuaz1éviu China & Taiwan 127,133
g8974 Hong Kong 164,677
fuldy 1ndia 114,871
njﬂu Japan 261,549
WIIRITY Malaysia 652,887
fFURUS New Zealand 10,582
ARUDUR Philippines 27,013
falus singapore 220,725
Ussinaad oasulawndu 9

Other Asia & Pacific 220,500

dszinedu 9 lulan Other Countries 24,868

- 4 - -
H)J’]LILMO‘\ RLCERTT L STES MMILQYRWNTY w 26.67 UM
- . ' -~ - ] ' ' A '
Nyt ; {QHNQ‘H\I‘\T.\N\’ ﬂ’l‘l‘)Qﬂ‘ll!ﬂl‘\U?.IO\!\UW\D\!UlU')7:“‘)‘NUSZlYIFI w.A. 2528 1ﬁUh’]1Y]DQlﬂU')UHO‘LJ7:lY‘ﬂ1ﬂU

Note Fxchange rate ; LSS | = Bh 26.67

sourcc of Datz  Cuthinated Expe rditures based on 2 Tounst Consumplion Expenditures Survey 1985 conducted by Tourlsm Autority of Thatand.
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sy
NOIN IR Y
Average

5.93
8.12
6.31
9.78

11.32

§2.47
7.02
7.56

10.34
8.03
8.96
7.58
4.64
8.20
6.20
6.21
4.86
4.10
3.30
9.73
3.45
4.65

5.30
5.21

1 ¥ =l 1 v e
My 1Bmaunanus 90U

Average
Expenditures Person/Day

vin imsonganig

Baht Us.8
2,233.28 85.01
1,862.05 70.88
3,083.35 117.37
2,083.27 79.68
2,691.93 102.47
1,939.72 73.84
1,846.31 74.09
2,158.52 82.17
2,334.97 88.88
1,792.04 68.22
1,856.40 70.67
2,759.54 105.05
2,165.21 82.42
2,636.08 100.35
2,388.09 90.91
2,282.49 86.89
1,806.01 68.75
2,589.53 98.57
1,715.00 65.28
1,415.55 57.6%
1,980.16 75.38
1,874.85 71.37
2,505.38 95.37
2,127.05 80.97

Y ' o
119 1nmsneune?

Revenue
v AumIyganig
Million Baht Million U.S.$
37,321.01 1,420.63

467.85 17.81
3,357.61 127.81
11,303.66 430.29
2,072.30 113.14
2,769.02 105.41
702.57 26.74
498.95 18.99
933.51 35.54
1,431.66 54.50
1,995.65 75.97
2,782.09 105.90
19,134.20 728.37
2,233.28 85.01
1,882.35 71.65
2,334.18 88.85
1,008.25 38.38
2,776.88 108.71
3,695.01 140.66
156.05 5.94
190.69 7.26
1,024.29 73.25
2,933.22 111.66
274.59 10.45
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Year
B.E.

2512
2513
2514
2515
2518
2517
2518
2518
2520
2521
2522
2523
2524
2525
2526
2527
2528
2529

f.f1.

A.D.

1969
1970
1971
1872
1973
1974
1975
1976
1977
1978
1979
1980
1981
1982
1983
1984
1985
1986
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Table S Number of International Tourist Arrivals, Average Length of Stay, Average Expenditure
Per Person Per Day and Revenue from Tourism (1969-1985)

MY
o~ d
nvaamu
Number of

International
Tourist Acrivals

469,784
628,671
638,738
820,758
1,037,737
1,107,392
1,180,075
1,008,442
1,220,672
1,453,839
1,591,455
1,858,801
2,015,615
2,218,429
2,191,003
2,346,709
2,438,270
2,818,002

% INY-BA

% Change

+24.52
+33.82
+ 1.60
+ 28.50
+26.43
+ 6.71
\+ 6.56
~ 6.19
+11.12
+19.10
+ 9.47
+186.80
+ 8.44
+10.06
- 1.24
+ 7.1
+ 3.90
+ 5.58

TNl
s w d
WIHNIRAY

of Stay

4.88
4.82
4.87
4.93
4.70
4.83
5.07
5.09
4.51
4.84
5.09
4.90
4.95
4.79
4.91
5.47
5.58
5.93

)

Average Length Average Expenditure

Per Person Per Day
(Baht)

600.00
765.1-9
765.19
765.19
765.19
765.45
765.45
765.45
8?;6.40
1,263.80
1,386.51
1,950.92
2,146.00
2,248.11
2,328.56
2,1 é?.S%
2,334.92
2,233.28

' &y 4 ) s 3 v d
A lsnumasnsnuanin  elaainnismeanen

§
(@ 14U N)

Revenue from

International
Tourism
(Million Baht)
1,770
2,175
2,214
2,718
3,457
3,852
4,538
3,980
4,607
_8.894
11,232
17,765
21,455
23,879
25,050
27,317
31,768
37,321

«

% INU-aA

% Change

+45.08
+22.88
+ 1.79
+22.76
+27.18
+ 11,42
+17.50
-12,08
+15.56
+93.05
+26.29
+58.16
+20.77
+11.29
+ 4.90
+ 9.05
+ 16.29
+17.48
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1. Granting of Visas

Temporary visitors to Thailand
for the pucpose of pleasure who
are exempted from applying for
entry visa must be of the nationality
of and holding valid passports
or travelling documents issued by
a total of 55 countries. They are
permitted 1o remain in the Kingdom
for a period not exceeding fifteen
days from the day of entering.
They are not allowed to extend their
stay for more than fifteen days,
unless under unforeseen
circumstances.

Prior approval of the
Immigration Division is required
before granting of immigrant visas
but jt is at the discretion of the
embassies or consulates to grant
the non-immigrant, tourist, and
transit visas for nationals from
countries having diplomatic relations
with Thailand. Hong Kong
Cerntificate of identity (Cl1) holders
are pow exempted from the
guarantec clause. Visas will be
issucd at the Royal Thai Consulate
in Hong Kong or at every Thai
embassy.

2. Customs Regulations

2.1 Pcrsons Leaving the
Kingdom

2.1.) Declaring Certain ltems
to be Taken Out of the Kingdom

In the event visitors
wish to take out certain iterns such
as video cameras, cameras, radios,
tape recorders, ¢tc. and bring
them back into the Kingdom, they
must declare the items to customs
officials 1o be exempted from tax
under the following conditions;

- the items are used ones
and are according to the owner’s
needs.

- the items possess
trademarks or numbers which are
easily identifiable.

Procedurc Present
passport, air ticket, boarding pass,
and effects to be brought out to
customs officials at the customs
counter (departure) of Bangkok
International Airport.

Note Items which ar¢
not personal effects must be
declared to customs officials for
duty payment prior 10 departure.

2.1.2 Probibited ltems

- Narcotics

- Explosives

2.1.3 Restrictions on the
Export of Certain Jtems

Persons wishing 1o take
out Or export certain iterns must
obtain a written permission from
authorities concerned and present
that permission to customs officials
upon leaving the Kingdom. These
items include;

- Buddha images,
religious relics, and historical
remains (Fine Arts Department)

- Pets or conserved
wildlife such as birds, monkeys,
cats, etc. (The Royal Forestry
Department or Department of
Livestock Development)

- Plants such as longans,
durians, etc. (Department of
Agriculture)

- Firearms and
ammugqition (The Royal Thai Police
Department)

2.2 Taking out Thai Currency.
Foreign Currency, or Foreign
Means of Payment

2.2.1 Thar Currency

- Baht 500 per person,
Baht1,000 per family

2.2.2 Foreign Currency or
Foreign Means of Paymen!

- US$1,000 per person,
US$2,000 per family or the cquivalent

- US$10,000 per person
or the equivalent for transit visitors
or for persons staying in the
Kingdom for the duration stated
in the transjit ucket or in the
round-trip ticket.

Note Transit visitors
bringing in more than US$10,000
and wishing to take that amount
out must declarc to customs officials
on the day of arrival in Thailand.

2.2.3 Permission to Take
Fureign Currency or Foreign Means
of Payment Out of the Kingdom

- The traveller must
obtain permission from the Bank
of Thailand by applying through any
commercial bank in the Kingdom.

- Proof of permission
from the Bank of Thailand (Lor. Por.
51) to be presented to customs
officials at Bangkok Internationazl
Airport on departing the Kingdom.

85



56

w1aen

2.3 MIIUIng _Quan
madszmauasTodun1s¥ 132305
aradszmadnanlusyeandng

2.3.1 G3ulny

AURE 2,000.- VIV
ATBUASIBT 4,000.- UM
2.3.2 RUATNIY TN
#3011 NI3 3752 3ua 369U snd
- AUy HIL LA
1o Tmu‘l&lmnm&am
- ﬂuvlmmauunu
muluﬂﬁ el now nidua TN
Ussiman3aatunis 515 sduas
adUssinaunlusisanmadng
eTawwlvTﬁuﬁmmmﬁdﬂrmﬂ‘lm
PUINT S TUERYI@ maqﬂﬂmuautyw
muluseduinudiuiidumadiun

VLG aaummwabmm
mmnumsmuumw 129-08N Uan
INTINUITNT ‘memﬂwswwmﬂu
ijum uaznmihigamng w
DIMALIUNTENN Tns. 5237332,
5236201 @D 153, 269

24 msumsziih éfums“lﬁ
@InmnNgannIATIRNBALUMaEN
inTus1Eo 100803

2.4.1 Qiiumaodnsan
3101 MU e 7910 5G A
c{[@ummaumnan FUMmsesu
@wifigenins

) 2.4.2 tguwaoe\aemﬁ 3
NF9NIVDIABININADINS BADIINTR
lwuuuunajmmwmmmmﬂums
unwmmnqamnﬂwo\s ETTR
fnmﬁhumuu‘hﬂ 'L;mmawmmum‘

2.4.3 m’mmomaomn
MieINnT 1]80618\1%111 UDIARI R
vxsaiuuulmwamwmmumm
WwumBensnialy 'lnuuuuumu,m
ﬁwaom@msﬂaummnmvsmnﬁamns
‘hmao La9 mou{hmwuhﬂ

“SraedaEuas”

ANADU HANROUMHIVBIAEY
\EUn1B0INT U000 IMI AN T 8RR IR
&huaanmoﬁmtﬁuwanmm INERTES)
YBIURD VDI mmgm_lsu 4 MDY
SIARIBDITINAINIBOINY

2.6 ﬂmtﬁmwmyamwm’h

- ynilaiiiu 200 12w w3a

NMAAWIN APPENDICES

Fnsuazoudyu dmsinluiiu 250 nsy
€37 1 A0T
- sl FFumnarIAT LA
§me
- goslaluuS awrn
memmmmtmmwsaunwumm
NnamMsfuplianu wazlisnuwe
auﬂaiun§ﬂu~
2.8 VDIRDANINA D01 114
M3V
2.6.1 VDIRDINAN ADUDY
ﬂiuaquﬂlwmwﬂmummm@ i
SRUHERHR IS
870N
- UEWAR I Inw
2.6.2 U9INDIITD AaVDIR
dovladupuanauniifaandau
sramsAATtawtihdi 17u
SUSLER TN 8520
avwasussdusznay (nawlyswdld
Tns1a%)
-01750u n3zguiy
GRERRET)
- NTURZRIUATY 9 VDI
W (N3UATINSNET)

- &R AuasTINEa T
(nsuiqda’) ‘

SGRGAL R LRt LR
(ns*mwmmsmm)

- fosin (nTuyyeus)

- YAy

2.7 WM INIA MUV
VNNV 198 H T SR IN N DINTTIY
T3z
IHAYEI  §93I1HeINs
m's?ms"u%q-mﬂ 70% UDITIA
wineiulnsviat  so% wassan

wisasuidle 70% Ya95IAN
neasnLIdla 20% DISIMN
nammusﬁ 25% DI
m}mmmau 60% WDIIIAN
Laammnasu 80% UDIININ
%) mﬂr@u 80% UHITIAN
nzdn Jo4vh

Wy ganii 12506 UHITINN

uﬁmé‘rmaém?’oa Y 1109 2833701
Y8y



N3N APPENDICES

2.3 Bringing in Thai Currency.
Foreign Cucrency. and Foreign
Means of Payment into the Kingdom

2.3.1 Thai Currency

- Bath2,000 per person,
Baht4,000 per family

2.3.2 Foreign Currency or
Foreign Means of Payment

- Transit visitors may
bring in any amouot.

- Thai nationals or Thai
residents bringing in foreign currency
or foreign means af payment must
sell to the Bank of Thailand, banks
receiving permission, or persons
receiving permission within seven
days after arrival in the Kingdom.

Note Information on
bringing in and taking out currency
can be obtained at any commercial
bank and from customs officials
at Bangkok International Airport,
el 5237332, 5236201 exr,

153, 269.

2.4 Inspection of Luggage
and Belongings by Customs Officials
upon Arcival in the Kingdom

2.4.1 The traveller must fill in
a form stating items bringing in
prior to inspection of luggage and
belongings by customs officials.

2.4.2 Visitors with nothing to
declare must preseot the form
stating items bringing in to customs
officials at the ‘‘green’’ counter
which has a sign stating “Nothing
to Declare”.

2.4.3 Visitors with goods 10
declare or are uncertain of this must
present the form stating ilems
bringing in to customs officials at
the '‘red” counter which has a sign
stating ‘‘Items to Declare”

Note Persons smuggling
in goods that must be declared or
goods which are not allowed (o be
taken out through the “'green”
counter will be confiscated of those
goods and may be fincd up to four
times the total value of the goods
plus tax.

2.5 Items Exempted from
Eatry Tax

- Cigarrettes not
exceeding 200 in number or cigars
and tobacco weight not exceeding
250 grams.

- 1 liwre of liquor.

- Personal effects

according 10 the needs of the owner.
- Used household effects

which the visitor brought in as a
result of change of domicile and
which are according 1o the needs
of the owner.

2.6 Items Restricted from
Bringing into the Kingdom

2.6.1 Type !

Iiems which are forbidden
to be taken into the Kingdom;

- Obscene materials and
publications

- Narcotics

2.6.2 Type I/

liems which must obtain
permission from authoritics
concerncd prior to bringing into
the Kingdom;

- Radio transmitters-
receivers and their componcnts
(The Post and Telegraph Department)

- Firearms and
ammunition (The Royal Thai Police
Department

- Plants and parcts thereof
(Department of Agriculture)

- Animals and remains
thereof (Department of Livestock
Development)

- Processed cosmetics
(Ministry of Public Health)

- Marine creatures
(Department of Fisheries)

- Erc.

2.7 Tax Rates for Certain
Items Brought into the Kingdom
(Approximate)

Type of Jtem Tax Rate
Radio receivers

and tape

recorders 70%o0f total value
Televisions 80% "
Video tape

recorders 70%

Video cameras 20% >
cameras 25% o
Toys 60% »
Ready-made

clothes 80% "
Ornaments 80% »
Leatherware 125%
Processed

cosmetics 110%

Ect.
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International conventions have
assumed a major role in a nation’s
economy and in the daily life of people
in the Jocalities. For the fact is that
convention anendees spend three
times as much as ordinary leis ure
visitors and most of them are of
executjve level with substantial
income. Because their own organiza-
tions or cooperations subsidize their
traveling expenses, conventioneers
have naturally greater purchasing
power. As most conventions Jast
more five to scven days, add to this
a few days for pre-or post-convention
wours, the average length of stay in
a place can be as high as ten days.

Increasing number of conven-
tions are held in Thailand. In 1985
alone, there were 326 conventions
with a total delegates of some 24,000.
Most of these meetings were of
regional level.

Some major conventions
during 1986:-

- 5th Annual Conference of
International Fertilizer Industry
Association

- 4th General Assembly and
Conference of the ASEAN Law
Associalion

- Biannual Conference of
Southeast Asia Regional Computer

Confederation

- 6th ASEAN Orchid Congress

- 15th Asia Pacific Regional
Scout Conference

- 11th Asian Congress of Phar-
maceutical Science

A major policy of TAT is the
promotion of international
conventions in Thailand for the
following objectives:-

1. To publicize overseas the
ready availability of sites, equipment
and services for coaventions in the
country.

2. To invite and persuade inter-
national associations and
organizations 10 hold their meetings
in Thailand.

The following measures are
underiaken 10 promote international
convenuons:-

1. Production of Materials

These include data and
details on venues, equipment and
other facilities, convention calendar
in Thailand, brochures giving details
on nation-wide sites suitable for
holding international meetings and
Lechnical materials such as folders,
blank shells for convention organizers
to insert their own messages and
calendar of international conventions,
The TAT’s owan International

g o )

Convention  Promotion Division is
responsible  for these activities
and 10 promote and publicize all
related facilitics to overscas
narkets.

Promotion and publicity cam-
paigns can be both direct (through
sales promotion activities both within
and outside the country) and in-
directly.

2. Familiarization Trips for
Convention Organizers and Writers

This 1s done through co-
operation with arlines and members
of the Thailand Convention Promotion
Association Lo invite convention
organizers to study and survey on
sites, equipmeat and scrvices by
themselves to convince them of the
suitability 10 hold incentive tours to
Thaitand. 1o addition, members of
the mass media are invited on educa-
tional Irips to galther informations
on such facilicies and scrvices for
publication. TAT provides facilitation
for accommaodation, meals and sight-
seeing trips. Some one hundred
press members are invited yearly (n
about fifteen groups.

3. Audio/Visual Production

Films on convenuon venues,
equipment and services are produced.
as well as convennon information
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10 be presented to convention
organizers and associations in major
markcts. Both travel and convention--
oriented films are made, as well as
video and still photographs.

4. Convention Sales Promotion

Carried out in cooperation

with TCPA (o promote convention
sales, and to present convention
venues, equipment and secvices
in Thajland to convention organizers
and association members. In addition,
international conventions overseas
in major markets are attended together
with local and international trade
associations. During 1986, sales
promotion activities were carried
out in both the U.S. and Europe.

5. Exhibition Participation

TAT has attencded exhibitions

especially geared to convention or

incentive organizers in major markets.

During 1986, participation was in
the U.S.
6. Convention Publicarion

Advertising

Publications specializing in
convention and incentive business
are selected for advertising in major
markets to publicize the fact that
Thailand is one of the most important
and modern convention ccnters in

Asia.

7. Facilitation for Convention
Delegates

To make favorable impression
upon internalional convention
delegates and for future connection,
facilitation is extended in the forms
of reception, presentation of films
or slide shows depicting altractions
and convention venues in Thailand.
Cultural shows are also presented
and coordination with other govern-
ment agencies such as the Aicport
Authority of Thailand is made.

8. Convention Services

8.1 Suggestions on pre-or
post-convention visits.

8.2 Advice to and consulta-
tion with local associations in inviting
international associations o hold
their conventions in Thailand.

Expenditure and length of
Slay surveys on conventioncers are
also carried out.

9. Campaigns for More Inter-
national Conventions in Thailand

These are carried oul in
conjunction with the Thailand Con-
vention Promaotion Association in
the main involving the preparations,
setting up of working groups and
actual participation.

TAT’s twelve overseas offices
throughout the world represent
Thailand in promoting tourism ancl
convention of the country. TAT's
membership in international associa-
tions and organiztions such as the
Intemational Convention and Congress
Association-[CCA and the Asian
Association of Convention and
Visitor Bureaus-AACVB  provides
the opportunity to work together
and to make known Thailand among
the members. 1t is also a channel
for the exchange of information,
knowledge and data relaung to
convention, Joint marketing activities
with such associations also help to
spread the cost.
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Head Office

- Tourism Authority of Thailand
Ratchadamnoen Nok Ave,
Bangkok 10100
Tel 28211437, 2813188
Cable TOT Bangkok
Telex - 72059 TAT BKK TH

- Hotel and Tourism Training [nstitute
Bangsaen. Amphur Muang
Chonburn 20130
Tel. (038) 377008, 376029

- Crime Suppression Division
Samyod Bangkok 10100
Tel. 221-6206

TAT'S Resorts

- Bangphra Goll Cousse
45 Group 6 Amphur Sriracha
Chonburi 20210
Tel. (038) 311149, 3411321

- Khao Yai Motor lLodge
P.O. Box 11 Amphur Pakchong
Nakorn Ratchasima 30130
Tel. 2352175-835 Extension 3017

- Resor(s Reservatons
Tounsm Authorty of Thaland,
Head officc
Tel 2813041, 2825209

QOversea Offices

1 New York Office, U.S.A.
5 World Trade Center,
Suite No. 2449
New York N.Y 10048 U.S A
Te) . (212) 4320433
Cables . "THAITOUR NEW YORK"
Telex. 667612 TOTUW
Opened in May, 1965.

2. Los Aogeles Oftee, U $.A
3440 Wilshire Bivd ,
Suite 1101 Los Angeles,
California 90010 U 8.A
Tel: (213) 382-2353-55
Cables : "THAITOUR LOS ANGELES"”
Telex: 686208 T1CLSA
Opened in November, 1969.

3. Japan Rcgional Office
Hibiya Mitsur Butlding 1-2,
Yurakucho 1-Chome Chiyoda-Ku,
Tokvo 100 Japan
Tel: (03) 580-6776, 580-6777. 508-0237
Cabics - “THAITOUR TOKYO™
Telex 33964 TATTYO)
Opened in November, 1972,

4 Frankfunt Office, Germany
4th Floor. Bethmann Strasse 58/1V
D-6000 Frankfurt/M 1 West Germany
Tel: (069) 295704, 295804
Cables. "THAITOUR FRANKFURT/M
Telex : 413542 TAFRA D.
Opcned in November, 1972,

5. $ydney Office, Australia
12th Floor, Roval Exchange Bldg
56 Put Sureet. Sydney
N.5. W, 2000 Australia
Austeaha Tel : (02) 277-549, 277-540
Cables : “I'HAITOUR SYDNEY"™
Telex: 23467 THAI TC AA
Opened 1n March, 1974

6. Singapore Office
C/O Royal Thar Embassy
370 Qrchard Road,
Singapore 0923 Tel- 233-7694, 235-7901
Cables. "THAITOUR SINGAPORE”
Tefex, 39428 TATSIN RS
Opened in August, 1977.

7. London Office, United Kingdom
49 Albemarle Steeet
London WIX. 3FE England
Tel. (01) 499-7679
Telex- 298706 THAL TRG.
Opencd 1n Seprembert 1977

8. Paris Office, France
90 Avenue des Champs Elysecs
75008 Paris, France
Tecl 4562-8656, 4562-8748
Cables "THAITOUR PARIS”
Telex : 650093 TAT AR TF.
Opened 10 September, 1978,

9. Kuala Lumpur Office. Malaysia
C/O Royal Thai Embassy
206 Jalan Ampang
Kuala Lumpur, Malaysia Tel. 248-0958
Telex: 31089 TA TKL MA
Opened in July, 1982,

10 Hong Kong Officc
Room No. 702-8, 7th Floor
Admiralty Center,
Tower 1 Harcourt Rd., Hong Kong
Tel: 5-286763. 5-286841
Cables. HK THAITOUR
Telex: 63092 HK TAT HX
Opencd 1n February 23, 1984,

11, Osaka Office
Hirano-Machi Yachiyo Bldg., S5F
2-8-1 Birano-Machi, Higashi-Ku
Osaka 541, Japan
Tel. (06) 231-4434, 231-4337
Telex: ) 64675
Opened in June 1986

12. laly Office
Ente Naztonale Per Il Turismo
Thailandese
VIA Barbernini, SO
00187 Rome, ltaly
Tel (06) 474-7410, 474-7660
Telex . 626139 TAT ]
Opened 1n Oclober 1986

Local Offices

1 Chiangmai Office
13$ Praisani Road, Amphur Muang
Chiangmai 50000
Tel. (053) 235334
Opened in January, 1968,

2 Hat Yau Office
1/t Soi 2 Niphat Uthit 2 Road,
Amphur Hat Yai, Songkhla 90110
Tel (074) 243747, 245986
Opencd in May, 1971,

3. Kanchanaburi Office
Saengshuto Road, Amphur Muang,
Kanchanaburi 71000
Tel. (034) 511200
Opened i October, 1973,

4 Pautaya Office
382/1 Char Hat Road,
Muang Pattaya, Chonburi 20260
Tel (038) 419113, 418750
Opened in March, 1977,
5 Phuket Office
73-75 Phuket Road, Amphur Muang
Phuket 83000
Tel (076) 212213
Opened tn May, 1977.
6. Nakora Racchasima Office
53/1-4 Mukmontry Road,
Amphur Muang,
Nakorn Ratchasima 30000
Tel: (044) 243427, 243751
Opened in August, 1978
7. Phisanulok Office
209/7-8 Boromatrilokanat Road,
Amphur Muang, Phitsanulok 65000
Tel- (055) 252742-3
Opened 1n July, 1984,
8 Surat Thanj Office
Sataprachakhom Na-Muang Road.
Amphur Muang, Surat Thany 84000
Tel (077) 282828, 281828
Opened in September. 1985,
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