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Thailand’s
tourism
growth in
2006, another
step towards
becoming the
“Tourism
Capital of
Asia”.
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The year 2006 sees Thailand in a new light,
with an impressive rate of a 13 percent
growth in tourism. This contributes to generating
an increase in more than 20 percent of
revenue for the country. Of equal importance
is the fact that Thailand is honored to have
received 7 awards of honors, They are by far
a benchmark of success reflecting not only
the country's tourism recovery but also denoting
Thailand's continuing effort in adjusting into
high-quality tourism market.
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The year 2006 was indeed one of regal
significance for all Thais as it marked The
Sixtieth Anniversary Celebrations of His
Majesty the King’s Accession to the
Throne. To commemorate such an event,
the Royal Thai Government and other
related agencies, as well as the Thai nation
came together to arrange year-long
celebrations nationwide to honour their
beloved King. Such celebrations, by and
large, contributed to positive global publicity,
and later on became a World Event.

The Tourism Authority of Thailand (TAT)
joined the whole nation to celebrate such
a glorious year by declaring it the festive
year of the “Thailand Grand Invitation”.
During the year, tourists, Thais and foreigners
alike, were invited to explore grand
destinations such as the Royal Grandeurs
and Royal Projects under the King’s
initiatives. TAT also encouraged tourists’
participation in this auspicious occasion
by signing greetings books provided in
several destinations throughout Thailand.
As well as this, other activities were also
arranged to commemorate such a grand
event, including the Jazz Royale Festival.

Massive global publicity generated by
His Majesty’s 60" year on the Throne
contributed largely to Thailand’s success
in tourism promotion. In the year 2006,
Thailand welcomed 13,821,802 million
visitor arrivals-a record beyond our
projected arrivals. A total
481,000 million baht was generated, while
Thais were stimulated to travel more
domestically, or 84.36 million tourist/trips,
with an improved income distribution of
368,600 million baht. As a consequence,
a total of 7 outstanding international

revenue of

awards were given to TAT. They certainly
are our organizational pride of achievement,
and are also our source of inspiration as
well as our pledge to work even harder.

Our success and achievements would not
be possible without orchestrated efforts
from all agencies including the public and
private sectors, as well as all Thai nationals.
They had been of great support in carrying
out a wide range of tourism activities
continuously and more importantly on a
regular basis. | therefore would like to
take this opportunity to express my sincere
thanks to them and look forward to
receiving this wonderful cooperation in
the years to come.

JUTHAMAS  SIRIWAN (Mrs.)
Governor
Tourism Authority of Thailand
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Tourism Authority of Thailand had first

established by a Royal Decree which was
announced in the Government Gazette
Vol. 36, Part 74, dated 28" July BE.
2502 (1959) when Field Marshal Sarit
Thanarat was the Prime Minister, named
as Tourist Organization of Thailand, or
TOT, on 18" March 1960. Later on, the
organization was upgraded to be the
Tourism Authority of Thailand (TAT) by
the National Legislative Assembly. The
Tourism Authority of Thailand Act was
announced in the Government Gazette
Vol. 96, Part 72, Special Issue, dated 4"
May B.E. 2522 (1979).

In 2006, TAT has continued to promote
the country’s tourism for 46 years. The
vision is to strive for excellence in tourism
promotion and marketing development on
a basis of sustainable tourism while
maintaining the Thai identity and meeting
an international standard for the

economic, social and environment balance.

Organizational Goals

According to the Tourism Authority of
Thailand Act B.E. 2522 (1979), Section 8,
TAT has the following objectives:

] . To promote tourism and the tourist
industry including occupations of Thai
citizens in the tourism industry;

2. To make Thailand known for its natural
beauty, ancient monuments, antiques,
history, arts, culture, sport, technological
development and other activities for the
purpose of encouraging tourism;

3. To provide facilities and safety for
tourists;

4. To promote good understanding and
friendship between people and nations
by means of tourism;

5. To initiate development of tourism
and infrastructure and other facilities for
tourists.

@ n1arieafloatiavssadone
Tourism Authority of Thalland
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TAT BOARD OF DIRECTORS

1. Dr. SUVIT YODMANI
o Minister of Tourism and Sports.
» Chairperson of the TAT Board of Directors {8 October
2006 - Present).
Educational Background
+ Bachelor of Arts in History and International Relations,
Boston University, USA.
» Infantry Officer Basic Course (Class 1), Infantry Centre,
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o Master of Arts in Administration of Higher Education,

Boston University, USA.
» Doctoral Degree (Distinction) in Community Development, MIT, USA.
o Academic membership: PHI DELTA KAPPA USA.

Working Experience

[ 1967-1969  Lecturer, National Institute of Development Administration (NIDA).

1972-1973  Deputy Secretary-General, National Youth Bureau.

1978-1980  Deputy Govemment Spokesman, Prime Minister's Office [PMO).

1978-1987 Secrefary of the National Identity Board and Director of the
National Identity Promotion Office.

1988-19%0 Government Spokesman, PMO.
Senior Consultant, United Nations Environment Programme
(UNEP) Regional Office for Asia and the Pagific.
Senior Consultant to the President of the Asian Institute of
Technology (AIT).

1990-February 1991 Advisor to the Prime Minister.

1991-April 1932 Deputy Secretary-General to the Prime Minister for
Political Affairs.
Senior Advisor to the President of AIT.

1992-April 1994 Vice President for Development of the AIT.

1994-1998  Director and Representative, UNEP Regional Office
for Asia and the Pacific.

1999-2006 Director, Asian Disaster Preparedness Centre {ADPC).

8 October 2006 - Present Minister of Tourism and Sports.

Meefing Aftendance

o Chaired 3 of 3 TAT Board of Directors meetings during his tenure
in 2006, and received a total meeting allowance of 30,000 Baht.
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2. Mr. PRACHA MALEENONT
¢ Minister of Tourism and Sports.
o Chaiperson of the TAT Board of Directors

(2 August 2005 - 19 September 2006).

anal Barkarouno
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o Bachelor of Arts, Emhurst College, USA.
o National Defence College (Class 344).

Working Experience
1987-2001  Managing Director, Bangkok Entertainment
Company Limited.
1996-2000  Senafor,

2001 Deputy Minister of Transport,

2002 Deputy Minister of Interior.

2005 Minister of Social Development and Human
Security.

2 August 2005-19 September 2006
Minister of Tourism and Sports.

¢ Chaired 8 of 8 TAT Board of Directors meetings during his tenure
in 2006, and received a total meeting allowance of 80,000 Baht.
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3. Mr. SIHASAK PRHUANGKETKEQW
. Deputy Permanent Secretary and former Director-
General of the Department of Information,
Ministry of Foreign Affairs. Representative of the
Permanent Secretary, Ministry of Foreign Affairs.
o Member of the TAT Board of Directors
{22 January 2003 - 23 March 2006).

Educational Bac ‘\L_ round
» Bachelor of Political Science (Intemational Relations),
Chulalongkon University.
o ‘Master of Arts (International Public Policy],
The Johns Hopkins University, USA.

Tl SR Y,
Warking Experience

1999 Deputy Director-General, Department of East Asian Affairs.
2000 Consul-General, Royal Thai Consulate-General, Hong Kong.
2002 Director-General, Department of Information, and

Spakesperson of the Ministry of Foreign Affairs.

2006 - Present Deputy Permanent Secretary, Ministry of Foreign Affais.

Meeting Attencanc

o The Permanent Secretary assigned other representatives to attend 2 of
2 TAT Board of Directors meetings during his tenure in 2006, and the
representatives received a total meeting allowance of 16,000 Baht,
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4, Mr. KITTI WASINONDH
o Director-General, Department of Information.
Representative of the Permanent Secretary, Ministry of
Foreign Affairs.
o Member of the TAT Board of Directors

{24 March 2006 - Present).

ational Background

' Bachelor of Political Science [Public Administration),
Chulalongkorn University.

o Master of Public Administration, National Institute of
Development Administration (NIDA).

+ Ceriificate in Diplomatic Studies, Oxford University, UK.

Working Experience

1997 Director of Commerce and Industry Division, Department of
ASEAN Affairs.

1998 Deputy Director-General, Department of Information,
and Deputy Spokesperson of the Ministry of Foreign Affairs.

1999 Deputy Director-General, Department of East Asian Affairs.

2000-2002 Consul-General, Royal Thai Consulate-General, Sydney,
Australia.

2003-2005 Director-General, Department of ASEAN Affairs.

2005-Present

Director-General, Department of Information.

Meefing Aftendance
o Attended 6 of 9 TAT Board of Directors meetings during his tenure
in 2006, and received a total meeting allowance of 48,000 Baht.

o The Permanent Secretary assigned other representatives to attend the

3 other meetings.
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5 Mr. CHAISAK ANGKASUWAN
o Director-General, Department of Civil Aviation.
Representative of the Permanent Secrefary,
Ministry of Transport
¢ Member of the TAT Board of Directors
(16 November 2004 - 8 January 2007).

Educational

» Bachelor of Law, Thammasat University.

o Master of Public Administration (Public and Private
Management), National Institute of Development
Administration (NIDA).

+ National Defence College (Class 4414).

-\J \,—r.«. d

Wor k ng Experience

1998 Deputy Director-General (Airports), Department of Aviation.
2002 Deputy Director-General (Technical), Department of Aviation.
2003 Deputy Director-General {Economic), Department of Civil

Aviation.
1 October 2004 - Present
Director-General, Department of Givil Aviation.

feeting Affendance

o Attended 5 of 11 TAT Board of Directors meetings during his tenure
in 2006, and received a total meeting allowance of 40,000 Baht.

o The Permanent Secretary assigned other representatives to attend the
2 other meetings.
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o Deputy Permanent Secretary, Ministry of Interior.
Representative of the Permanent Secretary,
Ministry of Interir.

s Member of the TAT Board of Directors (17 QOctober
2005-14 February 2008}.

s Bachelor of Arts [Political Science], Chiang Mal
University.
¢ Master of Poliical Science, Thammasat Universtty.

1998 Governor of Trat.

1999 Governor of Rayong.

2000 Governor of Nakhon Sawan.
2002 Govemor of Samut Prakan.

2005 - Present  Deputy Permanent Secretary, Ministry of Interior.

o Attended 1| of 1 TAT Board of Directors meeting during his tenure in
2006, and received a total meeting allowance of 8,000 Baht.
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o Director-General, Department of Disaster Prevention and
Mitigation, Ministry of Interior.
Representative of the Permanent Secretary, Ministry of
Interior.

o Member of TAT Board of Directors
(15 February 2006 - Present).

o Bachelor of Political Science (Honours},
Chulalongkorn University.

o MPA. University of Southern California, USA,

+ Course on National Defense College. Class 39

1996 - 2001

2001 - 2005 Deputy Permanent Secretary for Interior.

2005 - Present  Director-General, Depariment of Disaster Prevention and
Mitigation, Ministry of Interior.

o Attended 9 of 10 TAT Board of Directors meetings during his

tenure in 2008, and received a total meeting allowance of 72,000 Baht.

o The Permanent Secretary assigned other representative to attend the
other meeting.

Deputy Director-General, Department of Local Administration.
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d. Miss PUONGPECH SARAKUN
o Deputy Secretary-General of the Council of State.
Representative of the Secretary-General, Office of the
Council of State.
s Member of the TAT Board of Directors (26 October
2000-Present).

Educational Background

o Bachelor of Law, Thammasat University.

Working Experience
1992 Director, Law Drafting Division,
(ffice of the Council of State.
Assistant Secretary-General,
Office of the Council of State.
1995  Permanent Law Councillor.
1997 Permanent Law Councillor.
2000 - Present
Deputy Secretary-General of the Council of State.

Meeting Aftendance
o Attended 10 of 11 TAT Board of Directors meetings during her
tenure in 2006, and received a total meeting allowance of 80,000 Baht.
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9. Mrs. NISAKORN KOSITRATNA

o Director-General, Depariment of Marine and Coastal
Resources, Ministry of Natural Resources and
Environment.

o Former Secretary-General, Office of National Resources
and Environmental Policy and Planning,

o Member of the TAT Board of Directors
(29 November 2004 - 3 August 2006).

Educational Background
» Bachelor of Science in Chemical Technology,
Chulalongkom University.
o Master of Science in Environmental Technology and
Management, Asian Ingtitute of Technology.

Working Experience

2000 - 2003  Deputy Director-General, Pollution Control Department,
Ministry of Science, Technology and Environment,

2003 - 2004 Deputy Director-General, Department of
Environmental Quality Promotion, Ministry of Natural
Resources and Environment.

2004 Deputy Secretary-General, Office of Natural Resources
and Environmental Policy and Planning, Ministry of
Natural Resources and Environment

2004 - 2006  Secretary-General, Office of Natural
Resources and Environmental Policy and Planning.

2006 - Present Director-General, Department of Marine and
Coastal Resources, Ministry of Natural Resources and
Environment.

Meeting Attendance
o Attended 4 of 7 TAT Board of Directors meetings during her
tenure in 2008, and received & total meeting allowance of 32,000 Bant.
Assigned a representative o attend 2 meetings.
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Deputy Secretary-General, National Economic and Social
Development Board (NESDB).

Representative of the Secretary-General, NESDB.
Member of the TAT Board of Directors (6 May 2004 -
Present).

whann! RAacknrar

Bachelor of Arts in Economics (Honours), Thammasat
University.
Master of Arts {Economics), Vanderbilt University, USA.
» National Defence College (Class 43).

NG CXPErience

* Senior Expert in Agriculture, Industry and Services, NESDB.

o Director, Overall Planning Division and Economic Projects
Division, NESDB.

o Assistant Secretary-General, NESDB.

s Senior Advisor in Policy and Plan, NESDB.

» 2003 - Present Deputy Secretary-General, NESDB.

o Attended 11 of 11 TAT Board of Directors meetings during her

tenure in 2006, and received a total meeting allowance of 88,000 Baht.
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o Secretary-General, Office of Natural Resources and
Environmental Palicy and Planning, Ministry of Natural
Resources and Environment

o Member of the TAT Board of Directors

|
’ (26 December 2006 - Present].

. Bachelor of Economms (Economic Development),
Ramkhamhaeng University.

» Master of Science, [Rural Development Planning),
Asian Institute of Technology.

s Master of Ars (Economics), University of Notre Dame, Indiana, USA

» Doctor of Philosophy (Labor Economics), University of Notre Dame,
Indiana, USA.

+ Certificate in Executive Development Program, Kellogg Scheol of
Management, Northwestern University, Evanston, USA

v 1 - 8 October 2002 Senior Advisor in Policy and Plan, National

i

Economic and Social Development Board (NESDB).

+ 9 Qctober 2002 - 9 January 2003 Director, Natural Resources, Environment,
Science and Technology Office, NESDB.

¢ 10 January 2003 - 21 November 2005 Deputy Secretary-General,
Office of Natural Resources and Environmental Policy and Planning,

¢ 22 November 2005 - 28 November 2006
Deputy Director-General, National Parks, Wildlife and Plant
Conservation Department,

¢ 26 December 2006 - Present
Secretary-General, Office of Natural Resources and Environmental
Policy and Planning.

o Attended 1 of 1 TAT Board of Directors megting during his tenure
in 2006, and received a total meeting allowance of 8,000 Baht.
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o Former President, MCOT Public Company Limited.
o Member of the TAT Board of Directors
(2 November 2004 - 1 November 2006).
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. Bachelor of Law, Chulalongkorn University.
o Certificate in "Top Executives Development”, Wharton
Business School. University of Pennsylvania, USA.

¢ %ﬂﬁ?ﬁﬁﬁmﬂﬁ ﬂmammmmmmaﬂ

o 152 mﬂuﬂumﬁanm “nﬁwmmwmmimum"
Wharton Business School Un|ver5|ty of Pennsylvan»a
msgauim

ST T Member of the Board of Directors, Toyota Motor (Thailand)

WA, 2540 nssunauitn Teles wawes dssnelng 9 : Company Limited.
(Board of Directors) L2001 Deputy Managing Director, Toyota Motor (Thailand)
WA 2644 Nmnmn'ﬁmmﬂm 18t Tnles wawmas Company Limited.
szindlng 9ip 2002 Member of the Board of Directors and Secretary.
WA, 2545 NTINMIUALIATHMS wafiEaluhilssinalng Toyota Thailand Foundation.
WA, 2545 ummﬂmﬁaqﬂm1aammaﬁuumﬂj mﬂlm 2002 Director-General, Mass Communication Organization of
WA, 25472549 NsEMIEmEMsleg) U3 asm iR (s Thailand (MCOT).
; 2004 - 2006 President, MCOT Public Company Limited.
o 10 uﬂiw@ﬁmwniﬁunﬁ iy, 58 mwgmwmmuﬂuﬂ 2549 Meeting Attendance
UM S mnmiﬂiywmau 10 A3 1mnmﬂﬂiuﬂmmm3 o Aftended 9 of 10 TAT Board of Directors meetings during his
TN, T 72,000 UM | fenure in 2006, and received a total meeting allowance of 72,000 Bant.

13, Mr. SAKTHIP KRAIRIKSH

o Permanent Secretary, Ministry of Tourism and Sports,
o Member of the TAT Board of Directors

(2 November 2004 - 1 November 2008).
o Member of the TAT Board of Directors

(26 December 2006 - Present).
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o Bachelor of Polmcal Smence Boston University, USA.
» National Defence Joint State / Private Secter Course
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m “ mmaﬂﬂmnuﬂﬁmmm (Class 2) National Defence College.
. ‘e}gumﬂﬂnﬂmuﬂﬂﬂ winendalem Use mﬁmﬂu s Honorary Doctorate Degree, Soka University, Japan,
WA 2533 afuAnsuasinAuaslamns T M IS 1990 Director-General, Department of Information and
WA, 2536 anammwm o naqwumﬂm Spokesperson of the Ministry of Forgign Affairs.
WA, 2538 sonsAngzmIlsnA 1993 Ambassador to the Kingdom of Cambodia.
WA 2542 anaﬁm’d‘nﬂ W nixﬂmmm 1995 Deputy Permanent Secretary, Ministry of Foreign Affairs.
WA, 2544 Lﬂﬂﬂﬂiiﬂmﬁ W ﬂi\namﬁu 1999 Ambassador to Japan.
W 2547 ‘nﬂiﬂmmﬂﬂijmm 2001 Ambassador to the United States of America.
WA, 2547 - ﬂﬁmuu Uaanssnmmaviauiauas i 2004 Advisor to the Prime Minister.
i WO —— 2004 - Present  Permanent Secretary, Ministry of Tourism and Sports.
. L‘H"iwﬂﬁwﬁuﬁmwﬂﬁﬂmi . 32 mwmmmuﬁgﬂuﬂ 2549 Meeting Altendance
WM J A3 Massgein 11 ASy Imumﬂﬂawwnmn’n ;e Attended |o of 11 TAT Board of Directors meetings during his

YN, Tl 80,000 UM fenure in 2006, and received a total meeting allowance of 80,000 Baht.
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¢ Deputy Permanent Secretary, Office of Permanent
Secretary, Ministry of Finance.

o Member of the TAT Board of Directors (2 November
2004 - 29 May 2008).

o Bachelor of Acbounting, Thammasat University.

1999 Director, Bureau of Processing Standards.

2000 Director, Bureau of Audit Operations.

2001 Deputy Director-General, Revenue Department.

2003 Principal Advisor on Performance Improvement.

2007 Deputy Permanent Secretary, Office of the
Permanent Secretary, Ministry of Finance.

o Attended 2 of 4 TAT Board of Directors meetings during his
tenure in 2006, and received a total meeting allowance of 16,000 Baht.
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E ¢ Deputy Drrector-General, Revenue Department.
¢ Member of the TAT Board of Directors
(30 May 2006 - 1 November 2006).

o Bachelor of Law, Ramkhamhaeng University.

o Master of Political Science, Thammasat University.

+ National Defence Joint State/Private Sector Course
{Class 15). National Defence College.

1997 Secretary, Office of the Secretary, Revenue Department.

1999 Legal Official 9 and Specialist in Combating the Erosion
of Tax Systems, Bureau of Central Audit Operations,
Revenue Department.

2002 Director, Bureau of Tax Appeals.

2005 - Present  Deputy Director-General, Revenue Department.

» Attended 5 of 6 TAT Board of Directors meetings during her
tenure in 2006, and received a total meeting allowance of 40,000 Baht.
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16. Mrs. ORNANONG MANEEKARN

o Advisor of Fiscal and Financial System Development,
the Comptroller General’s Department, Ministry of
Finance.

o Member of the TAT Board of Directors
{26 December 2006 - Present).

Educational Bockground
o Bachelor of Accounting, Thammasat University.
o Bachelor of Law, Thammasat University.
o Master of Public Administration, National Institute of
Development Administration (NIDAJ.

Working Experience
1998 Finance Region 5, Chiang Mai.
2001 Director, Bureau of Accounting and Internal Audit,
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2002

the Comptroller General’s Department.
Deputy Director-General, the Comptroller General's

. mguﬂswﬁmmwnmmj nn, szwiusyssuiolul] 2549 S,
I A% mnﬂﬁﬂx’dﬂﬂﬁ WA udedssgnasams mnn, iy

8,000 UM

Department.
2006 - Present  Advisor of Fiscal and Financial System
Development, the Comptroller General's Department.

Meeting Attendance
o Attended | of | TAT Board of Directors meeting during her tenure in
2008, and received a total meeting allowance of 8,000 Baht.
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17. Mr. CHUTA KULABUSAYA

o Member of the TAT Board of Directors
(26 December 2006 - Present).

Educational Background

s Bachelor of Law (Honours), Chulalongkomn University.
o Banister-at-Law, the Thai Bar.

» Master of Laws, Harvard University, USA.

Working Experience
1967-1968  Legal Officer, Ministry of Transport and

Communications.

Legal Consultant, Dr.Ukrit Mongkolnawin’s

Law Office.

Assistant Professor, Faculty of Law,

Chulalongkom University

Dean of the Faculty of Law, Chulalongkorn University.

Member, Givil and Commercial Code Revision Commission,

Office of the Council of State.

1994-Present Special Lecturer, Faculty of Law, Chulalongkorn
University.

1968-1972
1969-1994

1979-1982

Meeting Aftendance
o Attended | of | TAT Board of Directors meeting during his tenure in 2008,
and received a total meeting allowance of 8,000 Baht,
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Mrs. JUTHAMAS SIRIWAN

o Advisor 11, the Tourism Authority of Thailand (TAT},
and former TAT Governor.

Member of the TAT Board of Directors

(11 September 2002 - 10 September 2006).

| R Backgroun d

achelor of Political Science (Public Finance),
Chulalongkomn University.

o MBA (Finance}, New York University, USA

o National Defence Joint Public/Private Sector Course,
(Class 9], National Defence College.

[ o NS

Work ng Experience

1994
2001
2002

2006 - Present

Deputy Governor for Administration.
Deputy Governor for Marketing.
Governor.

Advisor 11, TAT.

Mesting Atfendance

+ Attended 8 of 8 TAT Board of Directors meetings during her tenure in

2006, and

received a total meeting allowance of 64,000 Baht.
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Board of Directors

According to Article 18 of the TAT Act 1979, the TAT Board of Directors comprises 11
qualified members from both the public and private sectors, with the Minister of Tourism and
Sports being appointed as the Chairman and Governor of the Tourism Authority of Thailand
(TAT) as a member and secretary. In addition to performing its duty in supervising and
monitoring TAT’s ongoing performance, the Board of Directors has in 2006, also appointed five
subcommittees to undertake various tasks assigned, as followings:

imittee on Travel Agency Business and Guides

The Travel Agency Business and Guides Act 1992 (Volume 2) and 2002 Article 6 states that
the Committee on Tour Business and Tour Guides comprises 24 members; 12 of which are
from the public sector and the other 12 members are from the private sector (9 representatives
of associations and 3 qualified persons). The Committee on Tour Business and Tour Guides is
chaired by the Minister of Tourism and Sports. Additionally, the Registrar of the Bangkok Tourist
Business and Guides Registration Office takes the position of a member and secretary.

ymmittee

The TAT Board of Directors has appointed an Audit Committee in accordance with the Cabinet’s
resolution on 25 April 2000. Comprising 3 members external to the administration, the Audit
Committee is set to perform their duty independently in line with the criteria and guidelines on
auditing of state enterprises under the directive of the Ministry of Finance. They are namely:

1. Miss Wilaiporn Liwgasemsan (Chairperson)
Deputy Secretary-General, National Economic and
Social Development Board (NESDB)

2. Miss Puongpech Sarakun (Committee)
Deputy Secretary-General, Office of the Council of State

3. Mr. Chor. Nun Petchayapaisit {Committee)
Principal Advisor on Performance Improvement, Revenue Department
{until 30 May 2006)

e
t

Committee on Relations Attairs

The Act of the State Enterprise Relations 2000, Article 19, states that the Chairman of the
Committee on Relations Affairs is selected by the TAT Board of Directors. In this committee,
representatives of the employer must be at least a Level 8 officer comprising no less than §
persons and no more than 9 persons, while representatives of the employee must be appointed
by members of the union. In 2006, the TAT Board of Directors appointed Mr. Chaisak
Angkasuwan, Director-General, Department of Civil Aviation, a Member of the TAT Board of
Directors as the Chairperson and the Director of the Welfare and Personnel a Member of the
Relations Division, as the Secretary.

4. Subcommittee on Criteria Setting and Performance Evaluation of the TAT

lzovernor

The TAT Act 1979 Article 21 and the resolution of the TAT Board of Directors Meeting Nos.
6/2546 dated 17 July 2003, 7/4546 dated 15 August 2003, and 1/2547 dated 29 January 2004
states that the TAT Board of Directors resolved in establishing the Subcommittee on Criteria
Setting and Performance Evaluation of the TAT Governor. In 2006, the subcommittee was
chaired by Mr. Sakthip Krairiksh, Permanent Secretary of the Ministry of Tourism and Sports,
with the Director of the Monitoring and Evaluation Division, as the Secretary.
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THE TAT BOARD OF DIRECTORS PERFORMANCE AND SETTINGS OF THE HONORARIUM
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3.

Subcommittee for Improvement and Amendment of the TAT Rules and

Requlations

Settings

The resolution of the TAT Board of Directors’ Meeting Nos. 10/2546 dated 21 November 2003
and 11/2546 dated 9 December 2003 approved the appointment of the Subcommittee for
Improvement and Amendment of the TAT Rules and Regulations. Miss Puongpech Sarakun,
Deputy Secretary-General, Office of the Council of State was appointed as the Chairperson of
the Subcommittee and the Director of Legal Affairs and Regulations Division, TAT, was chosen
as the Secretary.

of the Honorarium

The Royal Decree for the Committee Meeting Honorarium 2004, Article 14, states that “the
meetings of the committee or subcommittee must have at least half the total number of members
of the committee or subcommittee participating in the event. In addition to this, they will have
the right to receive an honorarium for attending the meeting in accordance with the regulations
of this decree uniess there is different statement therein the law, royal announcement or order
on appointment of the committee or subcommittee”. In the case the appointed member of the
committee or the subcommittee cannot attend the meeting, he/she may assign a proxy to
perform his/her duty. The person is considered as a member in the committee’s quorum and
therefore is entitled to receive the member’s honorarium as per the Royal Decree for the
Committee Meeting Honorarium 2004. This is as follows:

1) TAT Board of Directors

1.1 Chairperson 10,000 Baht/month
1.2 Member 8,000 Baht/month
1.3 Secretary 1,000 Baht/month

2) Committee or Subcommittee appointed by TAT Board of Directors
2.1 Chairperson

2.1.1 Member of TAT Board of Directors 10,000 Baht/month

2.1.2  Others 1,250 Baht/month
2.2 Deputy Chairperson

2.2.1 Member of TAT Board of Directors 9,000 Baht/month

2.2.2 Others 1,250 Baht/month
2.3 Members

2.3.1  Member of TAT Board of Directors 8,000 Baht/month

2.3.2 Others 1,000 Baht/month

As such. any of the TAT Board of Directors appointed as a member, under ftem 2, in more
than one committee or subcommittee is entitled to receive the honorarium of only one committee or
subcommittes.

In accordance with the letter of the Ministry of Finance Ref. Ko Kho 0209/Wo. 76 dated 11
August 2000, on the operation guidelines for the Audit Committee of State Enterprises, the
Audit Committee, as stated within Item 4. would receive a monthly allowance equal to the
allowance of the State Enterprise Committee. The allowance shall be paid in full on a regular
basis without a 20 percent deduction even in the months when no meeting is organized, as
stated in the instruction on the reduction of the State Enterprise Allowance according to the
letter of the Office of the Prime Minister (Most Urgent} letter Ref. No Ro 020571712 dated 16
February 1998.
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MM aviagfieauralseinalng
Governor

11 ABEEs 2545 - 10 AWMLY 2549
11 September 2002 - 10 September 2006

1 fugew 2549 - eyt ; Aine szAy 1
11 September 2006 - Present : Advisor 11
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1 Abhiatapnno
ng - Abnijatapong

fdnw (seeiu 1) | fidGnw (szeu 10)

Advisor 11 ‘ Advisor 10
4 dgwen 2545 - Tyl ‘ I NSNGIAN 2546 - 30 Muene 2549

4 June 2002 - Present I July 2003 - 30 September 2006

filgnw (3u6u 9)
Advisor 9

1 e 2547 - Jaglly
1 April 2004 - Present

FamwemssinAasRuMLin
Executive Director,
Internal Audit Office

30 AaAN 2544 - S
30 October 2601 - Present

Kewemsdingihms
Executive Director,
Office of the Govemor

27 dlnwie 2549 - Usaly
27 June 2006 - Present
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BNININULINS
Deputy Governor for
Administration

2 FaAn 2549 - 9y
2 October 2006 - Present

ewisnshednfuasulszanmg
Executive Director,
Budget and Accounting
Department

24 AN 2545 - 9Lk
24 Seplember 2002- Present

AEWIENSAEMIWENSUAAS
Executive Director,
Human Resources Department

2 SEAN 2549 - 895U
2 Qctober 2¢06 - Present

Rewismstheuimsinl
Executive Director,
General Administration
Department

2 Atk 2549 - (st

2 October 2006 - Present

. (31

Rwiemshematin
Executive Director,
Finance Department

2 AAY 2549 - Uit

2 October 2006 - Present
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Deputy Governor for
Tourism Products

11 iseey 2549 - thetu

11 September 2006 - Present

e sihedpady
Aumanagfie)
Executive Director,

Product Promotion Department
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MHATHNE 2548 - LRYLM

1 February 2005- Present

AWM ateR
DRIpHRNATHR
Executive Director,
Tourism fnvestment Depariment

I N3G IAN 2548 - {914
I July 2605- Present

KewagnstefianTs
Executive Director,
Events Department
1 nsnAs 2548 - 199

1 July 2605- Present
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saohmshunaalulssine
Deputy Governor for
Domestic Marketing

2 FIRTAN 2549 - 8 UNTIAN 2550
2 October 2006 - 8 January 207

R sgimpmArie
Executive Director,
Northern Region

2 ARAN 2549 - gl
2 Oclober 2006 - Present

dimaemsniima
AIARZIREDNREIL AR

Executive Director,
Northeastern Region

2 aRIA 2549 - UssUy
2 QOctober 2006 - Present

@009

REWEMINIMAMANN |
Executive Director,
Central Region

2 gaay 2549 - 99t

2 Qctober 2006 - Present

dewaamagiimanald
Executive Director,
Southern Region

2 AAOAN 2549 - 1890

2 October 2006 - Present
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SRNMIMARIARNUTENA
Deputy Governor for
International Marketing

ﬁémﬁmiqﬁmﬂﬂiﬂ
LaWINT LAEAS MAANNATS
Executive Director, Europe,
Africa and Middle East Region

2 BRIRN 2549 - USLH
2 Oclober 2006 - Present 2 AAAN 2549 - !7'{'-;1,“:‘:

2 October 2006 - Present

HawIEmsine
(oita Tuaan
Executive Director,
East Asia Region

2 ARIAN 2549 - Ttk

2 October 2006 - Present

. a goc
ARLTEINTSE AR AR TSR AUNAA
- HATRIEMIANAIFLDITERSTHED
" 8

]

Executive Director,
East Asia Region

I SRR 2546 - 30 NSIRK 2549

1 July 200:

Ewemaimeain
Executive Director,
The Americas Region

1 Asmey 2547 - (Rgtu

I August 2004 - Present

KEwIEmInimAg iitu
idellsl uazudaali
Executive Director,
ASEAN, South Asia and

South Pacific Region

1 NINIAY 2548 - D990
1 July 2005 - Present
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WMy Sioranhin Cuptacran
Surap SVELESTEN

seuInamdedInAnA
Deputy Governor for
Marketing Communications

2 AaAn 2549 - Togtly
2 October 2006 - Present

irasuxng

Femaamathtlsonuacilss i
Executive Director, Advertising and
Public Relations Department

1 nangRy 2548 - Jagl
I July 2005 - Present

REwemareyimImwae
Executive Director,
Marketing Services Department

2 ARAN 2549 - 5900
2 October 2006 - Present
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efImaTlauaziam
Deputy Governor for
Policy and Planning

6 woAd oM 2549 - 19714

& November 2006 - Present

ABWIBMSHE T UM
Executive Director,
Planning Department

15 SunAx 2549 - 9T

15 December 2006 - Present

Remaemainmallafiansauwna
Executive Director,
Information Technology Office
2 ARIAN 2549 - (3L
2 October 2006 - Present
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TAT ORGANIZATION CHART

TAT GOVERNOR

Domestic Markefing Group

o TAT Northem
Office Region 1

o TAT Northern
Office Region 2

o TAT Northem
Office Region 3

— o TAT Northern
Office Region 4

o Tourism Coordination
Centre, Moe Hongson
Province
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o TAT Central Region
Office Region 1

o TAT Ceniral Region
Office Region 2

o TAT Central Region
Office Region 3

o TAT Central Region

| Office Region 4

o TAT Central Region
Office Region 5

o TAT Central Region
Office Region 6

o TAT Central Region
Office Region 7

o TAT Central Region
Office Region 8

o Tourism Coordination
Cenire, Suphan Buri
Province

o TAT Northeastern
Office Region 1
o TAT Non‘ﬂeostem

L Office Region 2

¢ TAT Northeastern
Office Region 3

o TAT Nof'ﬂeostern
Office Region 4

o TAT NorfEeosfern
Office Region 5

o Tourism Coordination
Centre, Loei Province

_

o TAT Southern
Office Region 1
o TAT So:tﬁern
Office Region 2
o TAT Sou?ﬁem
Office Region 3
o TAT Souerﬁern
Office Region 4
o TAT Sou?ﬁern
Office Region 5
o Tourism Coordination
Centre, Trang Province
o Tourism Coordinafion
Centre, Betong
o Tourism Coordination
Centre, Krabi Province
o Tourism Coordination
Centre, Ko Somui




Deputy Governor for Marketing Communications

Remarks: Recent Organisation Chart Offically used Since 2 October 2006
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Promotion Policies

2004 - 2006
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To promote tourism as a major instrument
for improving the economy through job
creation and generation of revenue for
the country as well as promoting the role
of tourism in developing a better quality
of life for the people in all the regions of
Thailand in line with government policies.

To promote and develop proactive
marketing operations, to break into new
markets and niche markets, to attract
increasing numbers of quality international
tourist arrivals, and to stimulate greater
movement of domestic tourists including
positioning Thailand in a way that
enhances its unique competitiveness.

To promote cooperation with all parties
both domestic and international in tourist
market promotion and development, in
order to join together to overcome obstacles
on the course to becoming the tourism
hub in Asia.

To strive for organization, management,
and personnel development that contributes
toward true expertise and capacity for
tourism marketing excellence such that
the organization becomes the true driving
force known for its limitless efficiency
and competitive potential at international
level under the principle of good govermnance
including strengthening the organization's
leadership role in academic and marketing
wizardry.

To accelerate the development of an
information  technology system that
facilitates e-tourism in anticipation of
business transactions on the Internet and
other forms of e-commerce as well as
IT-based marketing operation and provision
of security and other deterrent systems
to guard against potential problems.
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Mission of TAT

2 T



50

VISION AND MISSION
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Corporate Plan 2003-2006

Authority of Thailand (TAT) strives
¥fourism_ promotfion
gket development.”

Mission 1:

Support the establishment of policies and master plan
for national tourism development and promotion

Suppdr‘t the formulation of a mechanism for shaping
policies on tourism and systematic and continuous
management of tourism.

Join together with government units, state agencies,
local government organizations, the private sector, and
citizens in implementing policies and the master plan for
tourism development and promotion.

Propose the establishment of tourism promotion and
investment funds.

Mission 2:

Formulate and implement proactive marketing strategies
that encourage visitors’ decision - making in favour of
Thailand as a destination, the better to generate greater
income from tourism industry

Create an up-to-date, accurate and adequate
database on tourism information to aid decision - making,
and conduct research studies and development in support
of the formulation of effective tourism marketing policies
and strategies.

Revive traditional tourism products and develop new
tourism products that together can attract tourist
arrivals to Thailand.

Increase the potential for marketing competitiveness by
employing the state’s integrated approach to
management system, involving TAT and its overseas
offices in expanding marketing channels and forming
alliances with overseas travel operators together with
raising the potential of the Thai private sector through
a variety of marketing operations and an efficient
system of marketing information management.

Execute tourism marketing promotion, using a wide
variety of operations with proven success records.

Mission 3:

Promote and develop domestic tourism by encouraging
Thais and expatriates to travel more within the country

Promote new tourist attractions.

Strategy 3.2

Mount a domestic tourism campaign using a variety of
measures.

Mission 4:

Develop organization and corporate governance toward
management and service excellence

Modernize corporate restructuring in line with the
implementation of missions to achieve the vision.

Improve  human  resource  management,  focusing on  the
enhancement of working potential, worthiness, and
continuous development.

Improve and modernize financial, accounting,
procurement and store management for ease of operations.

Develop and modemize information technologies to be
used as an instrument for maximizing the
effectiveness of management and services.
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Presented to the Board of Directors, Tourism Authority of Thailand

The Board of Directors, Tourism Authority of Thailand, has appointed an Audit Committee
as per the Cabinet’s resolution on 25 April, 2000. Established in line with the code of conduct of
the state enterprise’s Audit Committee, The Audit Committee comprises of 3 members external to
the administration. They are namely:

1. Miss Wilaiporn Liwgasemsan Chairman
2. Miss Puongpech Sarakun Committee
3. Mr. Chor. Nan Petchayapaisit Committee

(performed duty until 30 May 2006)

The Audit Committee performed their duty independently in accordance with the criteria
and guidelines on auditing of state enterprises under the directive of the Ministry of Finance,
including the monitoring of the internal audit system, risk management, and accuracy and reliability
of the financial report. In addition, the Audit Committee seeks to operate under the framework of
the related rules and regulations that may affect the report as well as performing according to the
work ethics of the state enterprise.

In the fiscal year 2006 (October 2005 - September 2006), the Audit Committee met for a total
of 20 times to discuss and exchange opinions with internal auditors and related personnel without any
involvement from TAT's Administration. Twelve of these meetings were held to solicit independent
comments from internal auditors, resulting in discussing the adequacy of the operation of the existing
internal control system, observance of rules and regulations, implementation of the Cabinet's
resolution and policies of the TAT Board of Directors and evaluation of the performance of TAT.
While two meetings were conducted to discuss management issues with TAT'S Administration,
six meetings were carried out to monitor operations of both TAT's domestic and overseas offices.
Aiming at acknowledging current performance, problems and obstacles regarding tourism promotion in
assigned areas, these meetings were attended by Directors of TAT's overseas offices, representatives
of both public and private sectors.

The Audit Committee then, concluded the result of the audit with the internal auditors
without any involvement whatsoever from TAT's administration.

(Miss Wilaiporn Liwgasemsan)
Chairman, TAT Audit Committee
17 November 2006
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Objectives

The resolution of the Cabinet dated 25 April, 2000.
agreed upon the criteria and operation of the
Audit Committee for state enterprises that
require them to set up an audit committee with
the following objectives:

1. Reinforce efficiency on the performance
and enhance additional value of the
organization.

2. Incorporate a significant mechanism necessary
for efficient monitoring and practicing of
good governance.

3. Reinforce confidence and reliability of
all parties related to the state enterprise
and to the general public toward the
operation of the state enterprise as per
the various working plans and projects
that are examined and monitored with
accuracy, justice, transparency, and
accountability to the country and its citizens.

4. Conduct a reliable and efficient financial
report by employing an enhanced
internal control and internal audit system.

Executives

The TAT Board of Directors has appointed
the following independent members external
to the administration as the Audit Committee.
Having carried out their duties independently,
they are namely:
1. Miss Wilaiporn Liwgasemsan
e Deputy Secretary-General, National
Economic and Social Development
Board, Office of the National Economic
and Social Development
e Member of the TAT Board of Directors
2. Miss Puongpech Sarakun
e Deputy Secretary-General, Council of
State, Office of Council of the State
e Member of the TAT Board of Directors
3. Mr. Chor. Nun Petchayapaisit
e Principal Advisor on Performance
Improvement, Revenue Department
e Member of the TAT Board of Directors
(until 30 May 20086)

Roles and Responsibilities

1. The Audit Committee is responsible for
monitoring the following areas:

e Adequacy of the internal control system
and risk management of the state enterprise.

e Reliability of the quarterly financial report
and the financial reporting process as
well as its impact.

e Reliability of the annual financial report
as well as its descriptive statements
relating to the financial status of the
state enterprise, aspects on accounting
and reporting, findings of the auditor
as well as recommendations to the
administrators for further improvement.

e Completeness, sufficiency and appropriateness
of the process on monitoring the
performance as per the [law, regulations,
and legal issues that may have an effect
on the financial report of the state
enterprise.

e Completeness, sufficiency and appropriateness
of the process on monitoring the
performance as per the ethics of the
state enterprise.

e Performance as assigned by the State
Enterprise Committee under the scope
and responsibilities of the Audit
Committee.

2. To perform in accordance with Item No. 1,
the Audit Committee is directly responsible
to the State Enterprise Committee. In addition,
the State Enterprise Committee is also
responsible for the performance of the state
enterprise towards external agencies.

Moreover, the Ministry of Finance requires the
Audit Committee to conduct a self-assessment
program on its performance on an annual
basis. Following this. the Committee has to
report the result of such an assessment
including problems and constraints to the TAT
Board of Directors for their acknowledgement.
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Operating Results

In the fiscal year 2006 (1 October 2005-
30 September 2006), the TAT Auditing
Committee performed its mission as
assigned by the TAT Board of Directors.
They performed their duty and met with
the Internal Auditors independently. In the
12 meetings organized, related parties
were invited to provide the necessary
information. There were 2 separate meetings
organized to discuss with the TAT
administrators. The Committee also made
6 inspections to the TAT domestic and overseas
offices during which they met with the
directors as well as representatives of the
related government agencies and the private
sector in order to acquire first-hand information
on the tourism situation, problems, and
constraints as well as inspect the operation in
the area.

Scope of Work

The offices visited by the Committee were:

Domestic Offices (4 trips)

1. 26-28 November 2005, TAT Central
Office: Region 4 (Trat)

2. 22-24 April 2006, TAT Central Office:
Region 5 (Rayong)

3. 10-11 September 2008, TAT Central
Office: Region 8 (Nakhon Nayok)

4. 28-30 September 2006, TAT Central
Office: Region 2 (Cha-am)

Overseas Offices (2 trips)
1. 31 January-7 February 20086,
TAT New Delhi Office
2. 20-28 June 2006, TAT Paris Office

The Committee’s performance can be
summarized as per the set objectives
as follows:

Operating Results

1. Supervising the adequacy of the
infernal control system and risk
management. .

Following up the report on the TAT internal control for the year 2005 to monitor the adequacy of
the internal control system.

TAT's Risk Management plan for 2006-2007 was presented to the TAT Board of Directors in the
8/2549 Meeting on 5 September 2006. The Risk Management Manual was improved
accordingly and presented to the Board in December 2006.

2. Supervising accreditation of the ¢
financial report as well as the
finding of any abnormality
that could affect the monetary
report.

Following up the code of conduct of preparing the financial report of TAT to ensure accuracy and
credibility.

¢ Following up the budget of the 4" quarter, 2005 and the budget of the 1°, 2, and 3" quarters,

2006. All budget statements verified applied the right practice according to the substantial issues,
and rules and regulations of certified accountancy.

3. Verifying the efficiency of
the internal audit operation
and the intenal audit report,

Following up the intemal audit report, in addition to determining guidelines on monitoring,
efficiency assessment, follow-up on corruption, and the practice as per the related rules and
regulations of TAT as follows:

. Verification of budget statements

» Bookkeeping was carried out as per certified accountancy practice.

. Verification on practice as per the related rules and regulations was made in 7 areas including:

o \Verification on spending;

o Verification on the process of receiving and sending of income on fees on the tourist business
and quide registration, assurance for the license of the tourist business, refund on the
assurance and sending of interest incurred from the cash assurance of the Bangkok Tourist
Business and Guide Registration Office;
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» Verification on the balance sheet of the Registration Office;

o Verification on the balance sheets of the TAT domestic offices;

o Verffication of the balance sheets of the TAT overseas offices;

¢ Verification of any contracts that exceeded 5 million baht in value;

o Verification on the practice of the operational procurement plan for projects valued greater than
5 million baht. The result of the verification as per ftem 2 was sent to notify related parties
and to conduct a continuous follow-up.

. Verification on the performance/project was carried out in 2 main areas including:

o Verification on the budget analysis of Bang Phra Golf Club Joint Venture and the Business
Division;
o Verification on the Loi Krathong Festival 2005 project

. Verification according to Cabinet resolutions:

¢ Verification on the savings on the costs of public utilities. It was found that TAT was able
to reduce such expenses in quarters 1-3 of the fiscal year 2006, or a 10.72/ decrease in
total expenses on public utilities.

. Others

¢ Follow up on the practice as per suggestions made by the Revenue Division;
o The Songkran Festival 2006 Project.

4. Supervising the sufficiency
and appropriateness of
the process of following
up TEe practice as per

the related laws and

requlations.

Revision of the Charter of the TAT Intemal Audit Committee and the Charter of the Intemal Audit.
Follow up on the revision of TATs rules and regulations regarding man agement issues.
Supervising and controlling debtors of advance funds to be at a lower rate.

» Supenvising office branches so as to operate as per the related rules and regulations.
¢ Formulating an inventory list of office equipment and establishing the management system for

office equipment.
Appointing staff in charge of procuring and accepting supplies.
Performing duties according to the related rules and regulations on Accounting and Finance.

5. Supporting and promoting
the main mission of TAT.

The Internal Audit Committee made suggestions regarding operational marketing for TAT's offices
as follows:

Domestic Offices:

. Collaborating with the government, private sectors, and local administrations on the analysis of

the tourism situation and the integration of the tourism plan;

. Collaborating with related government agencies sharing the main mission in increasing revenue

from tourism as well as coordinate to establish activities / projects which require annual budget
allocation;

. Collaborating with the government and private sectors to arrange for the forum that allows

expression of opinions and solving the problems and constraints in current tourism;

. Collaborating with the government and private sectors on solving the problems of management

of tourism destinations in their respective areas in order to develop the carmying capacity and

prepare for the readiness of tourist attractions.

o The problem of public beaches; TAT cooperated with related agencies in charge in determining
the route to the Hat Sai Khao on Ko Chang, Trat Province. At present, walkways have been
constructed and regulations on beach parking have been installed and implemented;



62

THE AUDIT COMMITTEE REPORT

S1IEPYLIUAN:NSSUNISASIvEDU NNN.

gy

10.A951l3¢ mmmmmmmaﬂummmua

o maudleilgmidefumsressssruinonslsiieme

. mmrﬂ,mimmiunsnwmmiumamﬂmmim“mmﬂﬁmm wemsho Soildnariandin
Tidioin

o MINARUAL mmmﬂmﬂmﬂwmamauwr| funi

o MIRWAKAMNIILINT Uae amuﬂwnuiﬂwmm wEufieasduuaFunnsg

; ﬁ’liﬂi FvATINRAU TR LLGMMHQNNHHWNMLﬁiﬂﬂ&lmﬂﬂﬂﬂﬂﬁwm%ﬂﬂ‘mﬂ\lmﬂ’l

st i

. mmﬁlﬂﬂzymmsnmnmﬂamnmmmmnm ety Taedalasims/fianamriand finfifims
doslusundmmandsSnnusinasms se B v Llseamiunmnadiamme
dalasimaiiiar  (TAsomInuuAmAMATIWAWHARRILIWSE) Fulauemuanlaann
wnmaafisamlnauasmilssind

o mshanmiunmndarmideloumseonde

o iR Anmanmsanimlaimashuandnuoiiaam Wadmanraniies
sl

. ATse mumnuﬁuﬂmmm wf;nnmu,awmmmmﬂumiwmmﬂmmwmﬁmmi LA MANNLIN

anf finussuclessind siiend uacisedn ifinoammua lmmmﬁm

.mﬂﬁﬂmiunwﬂﬁwﬂaunma ﬂNWI%ﬂ’Mﬂ'N’] M miusnmmwunmﬂuﬂmwwmw

ﬂ'ﬁUiWﬁ’ﬂﬂmiﬂWﬂuiNLLUU’JO‘U’HU'M uawmﬂmamﬁﬁNmﬁ’lummaﬂm 11\1 . ladsssnuit
nie Yli’J\‘]ﬂﬁﬂﬂﬂLYltl’JLLﬁ Awng uumsamﬂw«mm LLmEmLmummigmmmmmmi
AROAAWKIIN ITRRA

Jﬁ“ﬁ’]%ﬂUNLﬂmﬂﬂﬂuﬂ'ﬁﬂWﬂNLLﬂ sAmuARATIAILGMI ﬂmwwn 29 URC muamaszﬂMﬁﬁ
Mwm auummummgm ‘[N . lﬂﬂium%ﬂﬂﬂm%ﬁiﬂﬁmmLY|E]’JLLﬂ NLﬂﬂ’Jﬂﬂ\ﬁNﬁ’Jﬂﬂ‘i’lﬂ
\Wer ILL%’)W]\?LLﬁhJﬂ!UWIWN’] Yl%ﬂﬂﬂﬂLY\F]'JiE]ﬂLitl%LLm

) miﬂiumunmrmamwa NﬂLLWiLLﬂ silszmdumuslinaud WANAUAS saraindulumatiunm

mmmsmﬂmwmuumm WN‘U%

Aunringifeafiitaunsoionfinll A lanagiu
uasidafals

gnamammsUsina

mslirmadAyiuraanguiming  aelinmsmivsmuasdauaiuniinfianssududinnime

delidumavaadlulsmnelnaoriy

ﬂ’)iﬂ‘j muﬂmmuanumwmiuulwﬂ 1 (swmm hmiﬂmsmmwLi‘]ulﬂlé'lumi
DO AR RN nIUNWY - 13 uast ﬂm aumwumw i) An-fiua

3 ﬂmmnnnmmwwmﬂ L1t ﬂmmmiﬂaqmmuwm LW’PJMLG?NLLSNWWWIW? ABLAMT

mummimiwmmm’[mﬂummmuiaﬂiwnwaamm

: mummmanaﬂﬂﬁ‘lumitwummmuwnmaﬂmunmmm 1?1Lﬂ%ﬂ’]\1ﬂ7719\1 ﬂﬂ’JLLﬂ wmnaﬂu

Uset Y]ﬁlﬂf;lmﬂ?m ﬂ\mwmunmlmmnuwmﬂmmq iR ﬂEJ’J?Jﬂ\? Infanaandusiumanens
Yia ‘nmﬂuﬂmmw 4 muwmﬂmum 18 ’JWHHN

A umimnumuamwﬂaaﬂnmmnﬂm ﬂf;I’J El%mi‘ﬂﬂﬂ%mﬁiﬂﬂﬂﬂmuﬁﬂ’w}’]ﬂﬂi sindlne TN .

ﬁ’mﬂﬁ%mﬂﬂ? mﬂ lmmmiﬂimauwuﬁmauunﬂmmﬂﬁm slATL T immiLaﬂﬂ‘ﬂﬂﬂﬂJNm
NERMILARIG TN uﬂmquuwmwnmmnnﬂ mmiqnﬂaanamaﬂm



¢ The development of facilities and amenities, in addition to promotion of the usage of natural
biodegradable materials that enhance sustainability of the ecological system necessary for
destination development; TAT collaborated with related partners to promote more understanding
on ecotourism by encouraging local leaders to righty manage local attractions and by
providing marketing advice to the Salak Khok tourism club in promoting the mangrove forest of
Ban Salak Khok in Ko Chang.

o The problem solving on traffic and inadequate parking space

o The problem solving on trespassing public beaches, destroying the environment, and garbage
management which are main factors causing unsustainable tourism

o The installation of comprehensive signage in all routes;

o The development of services and accommodation quality to accepted standards.

. Collaborating with related provincial organizations and other agencies to promote more tourism-

related activities such as:

o Soling the problem of tourists congestion in Ko Chang by initiating tourism projects
activities finking in-land and island attractions. To achieve this, TAT coordinated with the Trat
Municipality and launched a pilot project (Thanon Khon Doen Lao Khan Tamnan Khlong Bang
Phra Project), a development which received attention from both Thai and foreign tourists;

o Buiding of distinctive points to create stories linking attractions in several areas;

o Prioritizing of tourist attractions by stressing on the importance of brand building in order to
attract mare tourists into the area.

. Coordinating with the Tourism, Sports and Recreational Centres to develop service

and accommodation quality to a higher standard. This includes homestays, guesthouses and
resorts.

. Providing more knowledge on service quality, homestay management, and using of natural

materials in construction to fourism entrepreneurs and local communities. To achieve this,
TAT coordinated with the Ministry of Tourism and Sports to conduct trainings on management
and marketing to ensure enhanced service quality and instill gcod management practice.

. Coordinating with related parties to control and set reasonable prices on accommodation, food

and transportation. To achieve this, TAT coordinated with the Association of Domestic Travel in
Trat Province and other related parties to locate possible solutions to compfaints filed by tourists.

. Coordinating with related agencies to publicise the reasons behind the decision to raise

the entrance fee to national parks

10.Coordinating with related agencies to collect fourist statistics so as to make reliable

and standardized information.

Overseas Offices

I

Paying attention to main target market by focusing on marketing promotion activities
which are likely to attract more international tourist arrivals.

. Coordinating with the Thai Airways International Public Company Limited to conduct a

feasibility study on increasing flights on the route Bangkok-Paris, and opening a direct flight on
the route Phuket-New Delhi.

. Coordinating with the Ministry of Commerce and the Ministry of Tourism and Sports in developing

tourism SMEs towards accredited standards.

. Developing a new path or strategy to increase an average length of stay by intemational tourist

arrivals. To achieve this, TAT coordinated with related agencies to stage marketing and promotion
activities which focus on quality destinations with over 15 days of stay.

. Monitoring tourist safety in purchasing goods or souvenirs from Thailand. To achieve this, TAT

overseas offices conducted PR campaigns on jewellery fraud before tourists took their journey
to Thailand. Presently, complaints on jewellery fraud are on a decline.
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6. Tourist statistics collection
¢ Coordinating with the Immigration Bureau to link and create an up-to-date database on
international tourist arrivals,
o Collecting and accessing diverse sources of the database in order to create standardized
tourist statistics.
7. Promotional material production
o Improving on the artwork of promotional documents should be made with a particular
focus on diversity and relativity to Thai arts and cultures;
o Shortening the length of time consumed in producing promotional documents to make them
more responsive to situations.

6. Manogement performonce. o Amanged meetings with the TAT Administrators to foflow up reports on budget allocation, revision
of rules and regulations, organization restructuring, and TAT's human resources development.

The Intemal Audit Committee made suggestions on the management system of TAT with regards to

the operations of TAT offices including:

1. Restructuring in TAT's human resources;

2. Considering allocating budget in relation to existing potentials and possibilties;

3. Indicating a distinct division of duty between Finance and Accounting and assign
responsible staff in the office to ensure good internal control;

4, Speeding up the process of hiing local staff and a marketing manager that would
enhance operational performance. There should also be an assessment on the work of the
marketing manager to ensure TAT employs high-performance personnel. To achieve this, TAT
overseas offices assigned qualifications and implemented an assessment programme on
personnel hired according to the regulations and appropriateness;

5) Supporting necessary office equipment and allocate a budget on renovation of the building
to facilitate and enhance operational performance, including

o Transportation

« Computers and equipment
o Air-conditioning units

o Office buildings

6. Establishing clear regultions on the deduction of money to remit advance payments;

7. Preparing the inventory list of depreciated and defected office equipment to remove
from the branch office’s balance and to check the general account against the list made by TAT
Head Office.

Guidelines for Further Operations

1. Operate as per the operational plan put forward by the TAT Audit Committee for the fiscal year of 2007.

2. Follow up the performance of TAT according to the established plan.

3. Jointly consider with the Office of the Auditor-General of Thailand on the problems or limitations arising from the quarterly
annual financial examination.

4. Follow up on the progress of setting up risk management and TAT'S internal control system as well as evaluation
of such internal control system.

5. Verify the result of the performance on saving measures of expenses on public utilities.

6. Examine the performance of highlighted projects.
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ACCOMPLISHMENT: OVERVIEW
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TAT Performance in 2006
On 20 June 1995, the Cabinet resolved
in evaluating the performance of state

enterprises so as to monitor state
enterprises in accordance with the criteria
and guidelines of the Ministry of Finance.
In 2006. TAT signed the MOU with the
Ministry of Finance, the representative
from the government, to determine TAT’s

Overall TAT Performance in 2006
Key Performance Indicators

1. Policy Implementation
2. State Enterprise Performance

3. Organizational Management

key performance indicators categorized
in 3 major groups including policy
implementation, state enterprise performance
and organizational management. With 14
key performance indicators, the Performance
Agreement Committee concurred on the
TAT performance in 2006 at 3.4399, a
level of score higher than previous year.
Details were as follows:

Scale Weight Performance
(Percentage) 2006
15 2.2587
55 3.9968
30 3.0097
Total Weight 100 3.4399
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Risk management plan on budgeting High
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Budget contradictory to the target
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Risk management plan on external factors High
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External factors affecting strategic performance such as a rise in oil prices, domestic

unrest, natural disasters, etc,




RISK MANAGEMENT

In the year 2006, TAT started to implement
the risk management system as per
international risk management standards.
As such, organizational risk management
system was developed, with emphasis
being placed on ensuring participation
from staff members and management of
all levels and departments, in the risk
management process. Starting from risk
identification, detection of frequency and
materiality of risk, the process made
certain that risk management was well
implemented while the monitoring and
evaluation activities on the basis of solid
risk management were well established.

ADNSSUMISUSHISTANISAUIAED
Risk Management Activities

More importantly, TAT specified risk
management as one activity in the
planning cycle while working diligently to
ensure that staff members at all levels
received know-how on risk management
and that the practice was well understood.

TAT identified 7 plans and 10 risk records
to manage significant organizational risks
needed to be addressed. By managing 10
risks identified in 2006, TAT was capable
of reducing 4 risks, 2 of which were
mitigated as targeted, while 6 risks were
on the same level, as follows:

SAUAUIAEDMEREDMISUSMSSOMS

Risk Level after Managed

o iuanauaz li3uauiBoutsznassnietndwineutlss snoudn
Requested and obtained budget during the fiscal year from the Bureau of the Budget
o YSuuwumasiniuliaanndasfvulssanadlasy
Adjusted the action plan and performed according to the budget obtained.
o 1 2500 finviafieamelsanadumadingessndlng 13.82 §men
wazirlnedumeviaafiealulssing 7933 SwAuAse gjanmﬂmumﬁﬁwmﬁ
In 2006, there were 123.82 millions of intermational tourist arrivals and 79.33 domestic

tourists/trip, higher than the target.

YT gl

fHINRAITAUANNREINTTE AU

Reduced to the significant level

o fuiumsinmauasiipneiamumsaianuedawlmesiadzmeawansne et

Tnatn

Promoted a better understanding on country’s immediate situation and facts in
addition to reducing negative image of Thailand.

o Sptasmuiialiinudsuanuiinvaniiussifetoduanmmnssariondinn ane
dsinem Y. aLsEnA W www.tatnews.org WassaainlagnIieg
UszinAlng wazdaifiaasesing teslssmalnelfatnimm) fnstesauaniznu

nMeausanwanusiaslszinAalne

Arranged communication channel to distribute positive information to tourists and
related personnel in the tourism industry as well as TAT Overseas Offices via a

website www.tatnews.org.

o mamm‘umumnma udamrhlinaiauntadnyse LY]FIIY]E]‘HB\'I%WY]ENLYI?LI’W]’]\?‘IJ%L'Ylﬂ
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The operation eased the effect the situation had on inbound tounsts. Numbers of
international tourist armvals decreased for a short period of time after the coup
d'etat on 19 September 2006. The situation returned to normal rapidly.
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ACCOMPLISHMENT: RISK MANAGEMENT

IWUDU/S1I8NISAUIAED
Plans/Risk Records

S:GUADIAED
Risk Level

a o v a4 a \ ) v v a o
3. BHHUIMIAMNNEIMWATDINALRLTAINNN N LWIRAY U TSN ENWUAIAUSE ENENTH
Risk management plan on communication tools and channels

3.1 winsilaussdasmalunameuwssazlszndunnstslsiadluwnnsguanainsaansg
Anfiwmalsaenesniuas fissaniam

Tools and channels of PR were under international standards and inefficiency.

fnedAgy
Significant

4. wwuimIanadesiwanawlsmahemsniueediedadugasnasaianiion
Risk management plan on the unity of the workforce in tourism industry
4.1 ghistrneenadlaldlufismaien

Lack of common understanding among related personnel.
4.2 unatraufieuasmMauimamsviaaiienanisdngsinwmattsaiia
Lack of continuous maintenance in tourist destinations and tourism services.

AngehAgy
Significant

5. WHULSNIAMAEREwannwinma sl ke A

Risk management plan on organizational unity.
5.1 msfamnstayanaiinnnsusiasiadlailssauiu
Lack of cooperation on operational communication.

Anen Ay
Significant

6. u,wuu%mimnNsﬁmﬁmi:wmumﬂu
Risk management plan on internal operation
6.1 ﬂ’mNL‘ﬂmzﬁﬂ%ﬂﬁfﬁmim%uﬂﬂﬂ

Appropriateness in human resource management.
6.2 sruunsmuAxNmslidtaGu

System on financial management.

aingAey
Significant
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Risk Management Activities

SAUAYUIBBOMErEMSUSMSIaMS
Risk Level after Managed

o YSuilsauasimmnssuugutoys
Improved and developed the database system

o shuneladlmianlfiAawmmIN AN LAY MIELN U T Fawud
Incorporated new technology in producing publications/documents and in
carrying out PR work.

) aU‘iNwﬁﬂﬂ’\ﬂﬁﬂmwiﬂ’ﬂmﬁ’ﬂﬁ]L‘ﬁ‘aLﬁlNﬂ‘i:ﬁ“ﬂ%ﬂ’\wiumiﬁ%ﬁ%ﬂ’ﬁgﬁ%ﬂ’ﬁmmm‘i
uazsE WA
Conducted training for staff members to enhance understanding and increase efficiency
in performing PR work.

fNIDARIEAURMNEBNNTISE AU
twnanmathviang
Reduced to medium level as targeted

o UsT@unuiugLsEnaums Aaramn LLawm;mumﬂ%’gﬁlﬁmﬁa\iﬁuqmmwmw

Yiamﬁmaﬂwimﬁaq ﬁgﬂué’numﬁLﬂummmmzbﬂ,ﬂmwmi Lﬁﬁ]ﬁ%”]\iﬂﬁ’mlﬁ”ﬂﬁ]

Tuleng masifinemwas nnn. smalszamwanasasdolunssifindansss

duaSumariandien

Cooperated, formally and informally, with tourism business operators, the press and

other government agencies related to the tourism industry to ensure common

understanding on TAT's policies and performance, in addition to promoting more

tourism activities with them,

aousilinnududgusznaunsiuansmnasurioniion

Organized training programs for tourism operators

. U‘i:mumuﬁuLaj"waﬂﬁuﬂﬁ%umwiaQﬂmwﬁa\mmaﬂﬁnﬁmLﬁﬂ’;mwﬂmmﬂﬁ
Lﬂumﬁmmazbﬁumﬁm AROAIUAITITUARY ua:ﬂ‘szl,ﬁumww%ammﬁuﬁw
maviauiiy eaugfulanaSAsfum siemnIwennaiamvia e
Coordinated with local agencies regarding information on travelers demand through
both formal and informal channels, following by the exploration and evaluation of
potential destinations along with providing knowledge in developing resources for

tourism,

gopvagive LAty
Remained at the significant level

shetaemdliAnmaszamiamaneluasdnslwnnssiudu e famsUssgu
Auimatszanion U3uils intranet asdusBalininoududutoyaneluashnasiiu
intranet  dalvELAIM NIRRT A uSayat e Thasdns (Tus
Created channel to develop organizational communication at all levels, such as
organized a monthly executive meeting, upgraded intranet and promoted its use

among staff members, initiated an internal radio program to publicize organizational

news, etc.

ANI0ARTAUAMINEENNITZ6Y
Umnanamaiimang
Reduced to medium level as targeted

Inmstinauslianadwineulusinusng fandusamauAtieuluiumiosng
valiansaudiinulusummioiug Idaeeiilasininm gnipsmussidaud
e aglsfmadaldldiunaialinmuiiungranaviaiulwlssmesg
athalugussaw

Organized trainings for staff members on necessary issues to perform duties in
different positions effectively and according to specified rules and regulations.
However, training programs related to local legislations had not been initiated.

fliptagfiaznuiinedAty
Remained at the significant level
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Plans/Risk Records Risk Level
6.3 MaanitunislassnisuszinTlaiduluaaimuaim e
Annual projects were implemented not according to the schedule High
7. wHuUAmIANadnIwmInIuAxa e lEiuasdn fitdndey
Risk management plan on orgamzataonai expense control Significant

7.1 ﬂﬂmwmummimﬂnﬂaﬂmammamm
Expenses on utilities were on the rise progressively
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Risk Management Activities

SAUAWIESOMENEMSUSISTaMS

Risk Level after Managed

fduntsdnrhazisunuansumainlisasedosiuszifaurammnnuigiiiiu
AR
Implemented rules and regulations on financial management in accordance with

those of TAT's supervising government agencies
o Tremadwinomaszidoumsiiuuazmiande TnelvamagiSasudaumsiings
nsasatulnd athalsfmafedwinmmuisdmisninninszdoy dosmn
dalalldsutayaathiiis
Conducted training on financial rules and regulations, including those on advanced
petty cash. There were a number of staff members who however did not comply
to the rules as they were not well informed.
$e3Anss UMt da T s finnulasens Taeiarnme e
muwamsilanmsdardgandain uazldnnsuanianeuing Soemarhndeyan
Accelerated the contract development process so that project’s deadlines were

strictly met by establishing a working committee on late contracts while organizing
trainings on aspects of contract making for various agencies
ﬁmﬂﬁuﬂmm?/\1mJazmmmaaﬁumw,iﬂmuﬁuanmﬁamnmuﬂﬁxﬁh

Allocated manpower/budget in response to urgent work other than regular job
Wmm‘zwumaaummﬁamiﬁmmma:ﬂmﬂummnuﬁnwﬁwm‘[ﬂiamwim T H
malfautszane

Developed computerized system monitor and evaluate the progress of projects

and the use of budget
o SPYuNBInTRIR L RERARANNALHINUAN SALTIRATSIATINS
Formulated a procurement plan to monitor the progress of the project.

FNI0ARIZAUANNENINTTZHY
Aty
Reduced to the significant level

J aanmmmaiwzﬁguua:iwwmﬁaammﬂ‘ﬁwé’wm LA ToNLTNARDAI WAL LA
aunaniida Tl iR R mienm

Implemented both short-term and long-term measures to reduce the use of energy,
in addition to conducting maintenance and changing of out-of-date equipment that
were energy consuming

Tuil 2549 maliesmmasnslnasna Jatas 12 geanduthmanadiivmalf fa
otz 10

In 2006, utility expenses decreased 12 percent, higher than the target set at 10

percent

feptaeiszauiiehary
Remained at the significant level

TAT proceeded to appropriately integrate risk management plan in line with the
management system of all departments. As well as this, carrying out the
organizational main mission in accordance with the established risk management plan
and good government practice was realized. This not only resulted in increased
organizational and human resources efficiency, but also served as significant
guidelines on gearing TAT towards being a high-performance organization.
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ACCOMPLISHMENT: INTERNATIONAL MARKETING
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In 2006, TAT highlighted overseas marketing
activities implemented to increase the
amount of revenues in foreign currency
and to stimulate domestic money circulation.
Of equal importance was the staging of
the “Thailand Grand Invitation” campaign
to commemorate the auspicious occasion
of the 60™ anniversary of His Majesty’s
accession to the throne. This was carried
out in 14 primary markets including
Japan, China, Hong Kong, Korean,
Taiwan, Malaysia, Singapore, India, United
Kingdom, Germany, France, Sweden,
USA and Australia as well as in 24
secondary markets such as Indonesia,
Vietnam, Italy, Russia, Canada. New
Zealand, the Middle East, etc. Major projects
operated on a global scale were as follows:

ism

Medical Tour

1. Thailand Grand Invitation, a
campaign organized to publicize a
grand celebration on His Majesty’s
60" Anniversary of Accession to the
Throne as the world’s longest
reigning monarch. 60 grand products
and activities were carefully selected
to propose to tourists. The campaigns
were publicized through print ad and
magazine ad targeting at more than
56 millions household in order to
draw repeated tourists to Thailand.

2. Maintained market share in primary
markets by wusing online and offline
marketing activities such as participating
in at least 150 trade and consumer
events worldwide including the World
Travel Market (London, United Kingdom),
Internationale Tourismus Borse (Berlin,
Germany), ASEAN Tourism Forum (ATF)
(Brunei), etc.

1)
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INTERNATIONAL MARKETING
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Organized road show programs in at
least 30 cities in 11 countries such as
Hiroshima and Fukuoka (Japan), Sydney
(Australia), Auckland (New Zealand),
Vladivostok and Khabarovsk (Russia).
Arranged the Thailand Travel Mart (TTM+)
as annual event to provide business
opportunity to Thai and Indochina
entrepreneurs. These above activities
allowed at least 1,000 Thai private sectors
to meet around 8,000 international tourism
companies.

In terms of offline activity, the marketing
online  project employed advance
technology to publicize and promote
tourism in a way that would help enhance
TAT’s efficiency in undertaking marketing
activities. As such, the website Thailand
HotDeal.com was launched to serve as a
one-stop service, online internet hub for
tourism products. The project targeted 27
primary markets in Asia-Pacific, North
America, Europe and the Middle East.

3. Direct marketed Thailand to specific
segments which have high spending
power such as high income groups,
golfers, health/wellness tourists, and
honeymooners, etc.

4, Promoted off-peak season by creating
promotional programs with special offers
in 2 main markets including Scandinevia
and Australia in order to create vyear
rounded travel flow from the markets.

Success

Overall successful performance in intemational
markets as per established marketing
objectives in 2006 as:

1. Thailand’s tourism was expanding,
with a growth rate of +20.01 percent or
13,821,802 inbound tourists, higher than
the set target. This was even greater than
a 4.6 percent and a 8.52 percent of world
and Asia-Pacific growth rate respectively.
International tourist arrivals ranked 4% in
the region, only outperformed by China,
Hong Kong and Malaysia.

2. Tourism generated 487,100 million
baht of income, or an increase in 32.59
percent. Complimented by higher spending
per trip, or 35,241.62 baht/trip, Thailand
secured an 11 percent share of revenue
from tourism in the Asia-Pacific region,
only surpassed by China (27.17 percent),
Japan (13.99 percent) and Hong Kong
(10.18 percent).

3.Thalland’s image ranked among
top-ten countries on the list surveyed by
Future Brand in several categories including
Value for Money (1%, Authenticity (5%).
Rest/Relaxation (71), Beach (7). Exotic
(8!) and Night Life/Dining (o).
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ACCOMPLISHMENT: DOMESTIC MARKETING
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In 2006, TAT implemented marketing
activities with an aim to stimulate Thais
to take more domestic trips. This would
generate income distribution to major
regions of the country throughout the
year. Marketing concept introduced under
the theme “Happiness: Tiew Tee Nai Maj
Suk Jai Tao Ban Rao” targeted at such
markets as family, senior citizens, youngsters
and working people with high income,
as well as MICE. Beside this, the Thailand
Grand Invitation campaign was also
undertaken. The marketing strategy used
were intra-regional and inter-regional
promotion off-season promoting, and
marketing together with enhancing efficiency
and increased networks as well as
marketing channels as followings:

1. Advertised and carried out PR work
under the Thailand Grand Invitation theme
via media such as television, printing,
cinemas of Major Cineplex and EGV
group, as well as out of home medium.
This resulted in creating an awareness
recorded at 61 percent.

Moreover, special activities were also
staged to celebrate the 60" Anniversary of
H.M. the King’s Accession to the throne
such as signing greetings books provided
in 128 royal palaces and pavilions, the
making of a handbook featuring 20 royal
routes and tour packages. as well as the
book “Tracing Footprints of the Royal
Guests”. Additionally, the project Thai
Spa Invitation 2006 was also carried out
in association with VISA Thailand, the
Thai Spa Association, Thai Hotels
Association and the Ministry of Public
Health.

2. Organized sales promotion events
aiming at Thai tourists such as the
“Thailand Tourism Promotion 2006” and
the “Weekday Travel Promotion”. With an
emphasis being placed on the offering of
specially-priced tourism products and
services, both events were attended by

more than 240,000
visitors. This was
complimented by
tourism  operators
who occupied more
than 600 booths,
and a figure of total
sales that exceeded
160 million baht.

3. Carried out
tourism promotion in
special segments.
Highlights included ;
such programs as the “Senior Citizen
Cards. Happy Travel with TAT”, which
directed at travellers of 55-75 years of
age, the Bangkok Bank Travel Credit Card
targeting at a high-income group, the
“Dog Caravan Trave! in Thailand” aiming
at a family group, and the “Little
Paradise: Small Heaven for Travellers”,
for youngsters, working people and
middle-income groups.

Success

Despite many crises occurred during the
year 2006 namely a political situation,
rising oil prices and flooding, domestic
tourism survived through the country-wide
celebration of the 60" Anniversary of
H.M. the King’s Accession to the Throne.
Such festivity contributed largely to a
continuous expansion of tourism market
and tourism income. Furthermore, the
hype on taking trips to trace footprints of
the royal guests and trips of the royal
routes, as well as to the event “Royal
Flora Ratchapruek” were major factors
contributing to such tourism growth.

In 2006, domestic tourists topped at
81.49 million trips, or 246 percent
increase. They generated an income of
356,276 million baht, or 9.13 percent
higher than the previous year.
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3. Enhanced the development of
quality and sustainable tourism
producfs

1. Organized the 6" Thailand Tourism
Awards with an aim to stimulate qualitative
competition among tourism operators,
especially those who were green entities.
The award also aimed to promote and
develop quality tourism under sustainable
practice. The award was categorized into
6 categories. The total of 33 tourism
environmental friendly operators received
the awards.

2. Provided trainings on services
arrangement and tourism marketing to
develop service quality of tourism personnel
such as hotel staff and those who
worked for travel agencies and tour
guides residing in 20 provinces such as
Chiang Mai. Nakhon Ratchasima, Bangkok,
Chon Buri, Phuket, etc. Of equal importance
was the preparation of a standard program
and 6 training handbooks on “Integrated
Tourism Marketing for Tourism Industry
Personnel”, and the other 5 tourism
handbooks for local administrative
organization, accommodation business,
MICE business, spa and weliness business,
tourism village and instructors teaching in
the field of tourism and services.

4. Restoring tourism in the Andaman
area project
Overseas market operations emphasized
on hard sale marketing with alliances.
Such an attempt was best portrayed
through several road show programs
organized in various countries including
Korea, Hong Kong, Eastern Europe and
Australia. During the road show, Andaman
province’s local tourism operators met
with leading travel agencies of different
markets to negotiate for business deals.
Chartered flights from Korea, Germany,
Australia and Scandinavia were arranged
in addition to special packages and
special offers which were proposed to
international travellers. Moreover, publicizing

TAT Phuket. 1
Krabi. P_l\ang Nga

-

the Andaman in a wide range of media
was to restore tourist confidence. The PR
activities such as articles and magazine
fashion shooting were among the highlights.
This helped convey a message and
images of restored destinations in the
Andaman area. their beauty and readiness
in welcoming tourists.

In terms of domestic tourists, special
offers were utilized at most and new
market segments were approached
particularly to corporates, meetings and
incentive markets.

In addition, 34 events were arranged to
create more travel traffic to the Andaman
areas including the Andaman Count
Forward, Andaman Festival Rhythm on
the Island, SWATCH Beach Volley World
Tour 06, Phuket Thailand Open 2006, etc.

Success
in 2006, there were 4,394,223 million
inbound tourists visiting 6 Andaman
provinces, contributing to 82,151.18
million baht of income. Recovered
markets included Korea, Australia,
Sweden, United Kingdom, Germany,
China, Singapore, Japan, Malaysia
and Hong Kong.

On the other hand, 4,639,457
domestic tourists visited the areas,
accounted for money circulation of
23990.57 million baht.

- /P
1.PHUKET INTERNATIONAL MARATHON
18 June 2006
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In the year 2006, TAT accentuated the
implementation of tourism promotion
strategy in an international market. The
result was impressive, with solid market
transformations as follows:

1. Promotion carried out in the quality
tourists market

UK Market

“Chic by Thailand” was a project
targeting at tourists with high-spending
power especially those who were in the
working group and managers living in the
United Kingdom and Ireland. The project
was initiated at the end of the year 2005
by showcasing tourism  products,
via well-designed and contemporary
presentations, including boutique hotels,
spas, golf courses, restaurants, etc.

Chic by Thailand made its debut at the
World Travel Market 2005 staged in
London, United Kingdom. Following its
first  launch, integrated marketing
solutions such as PR and promotion
were extensively carried out. This included
implementing road show programs to
introduce destinations located in major
cities to representatives of leading travel
agents and jointly launching tour
programs with them. In addition, advertising
and PR activities were executed to create
Thailand quality destination image as chic
destination and to publicize the project’s
tourism products via advertisement and
articles printed in various media The
project was co-sponsored by Thai Airways
International and Eva Air as well as 8
major British tour operators.

2. PR Thailand's image
French Market

Event marketing strategy was utilized as
main strategy to employ the event as a
PR tool. This encouraged to build a
positive perception of tourism products
on a large scale, with major activities
being carried out such as:

e Organized the Thai way of life show by
dividing the areas into 4 regions. This
also included an endeavor to present a
travel documentary at the 20" Anniversary
of Press Club de France on 19 June
2006 with around 1,000 participants. Most
of them were press from different fields,
representatives from leading companies
of France and politicians. The result was
running a major print on Thailand from
various press and the cooperation on PR
and other marketing activities with new
private entities.

e Participated in Travel Exhibition and
International Travel held at Colma, Alsac,
France, with various Thai design. Five
Thai-style pavilions were put on show, in
addition to staging different performances
on Thai arts. Participation in such an
event resulted in extensive PR on
Thailand, and the readiness of the
Andaman areas to welcome tourists
which had continuously been broadcasting
from the pre-event stage up to the
post-event period. The event attracted
more than 35,000 visitors.
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3. Restoring tourism in the Andaman
area

Australian Market

Proactive marketing strategies were
continuously implemented to expand
potentials in carrying out marketing promotion
activities to market the Andaman area
and Thailand. In addition, close cooperation
with wholesalers and retailers was utilized.
Moreover, Phuket was also selected to
be Qantas Holidays Annual Meeting
venue, and TAT was a co-host. Qantas
Holidays Group is number one tour operator
generating Thailand  from
Australia. The meeting is annually held for
its travel agents at the selected destination.
During the meeting, the Qantas Holidays
Achiever’s Awards 2006 were presented
to its travel agents which succeeded in
various fields. Subsequently, TAT sponsored
field trips for participants wishing to explore
several areas especially the Andaman
area. The meeting was attended by 200
Qantas Holidays’ travel agents.

trips  to

According to the continuous efforts in
restoring tourist confidence, number of
Australian tourists to the Andaman areas
There 263,783

was redrawn. were

Australian tourists traveling to Phuket,
increased by 106.38 percent. This resulted
the “Best Supporting TAT Office Award”
from Laguna Phuket Resorts and Hotels
on 31 January 2007 during the ASEAN
Tourism Forum held in Singapore.

Korean Market
In the year 2006, extensive PR activities
were carried out continuously. The activities
included publicizing articles on safety and
readiness of the Andaman areas such as
infrastructure and services in 9 leading
travel magazines which covered 621,000
readers and 5 leading community website.
In addition to this, the office supported
the use of the Andaman area such as
Phuket and Krabi as shooting locations
for advertisement, music video, travel
programs on TV and magazine covers
which reached 29,300,000 audiences.
Those helped not only to PR the image
of the areas, but encouraged more
tourists to track the trails of their favourite
stars.

Furthermore, 2 road shows bringing Thai
entrepreneurs from the Andaman area
to meet with more than 250 Korean
operators were also organnized in 5
major cities of Seoul, Taejon, Taegu.
Pusan and Kwangju.

By the end of 2006, the number of
Korean tourists staying in Phuket was up
to more than 246,000 visitors or an
increase of 132.23 percent.

@ Congratulations t  the 1,000,000 ' Korean visitor
4 25 December 2006
wprpRE RS YR pEpol =i 2y
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1. Promoting tourism on intra-regional
and inter-regional routes linking
destinations in provincial clusters
and among regions

To promote intra-regional as well as
inter-regional tourism in respective areas
and among regions, TAT domestic offices
employed 2 distinctive strategies including
developing brands for the provincial
clusters and penetrating into the main
target market as its main approach.

1.1 The Blessing Central Project
The brand “The Blessing Central” was a
new brand created to promote provincial
cluster by combining 4 provinces into 1
destination. Included in the provincial
cluster as per the policy initiated by the
government, the provinces are Sing Buri,
Lop Buri, Saraburi, and Chai Nat which
are under the responsibility of TAT Central
Office: Region 7. To imbue the group
image and to ensure the brand “The
Blessing Central” to be well recognized
among targeted tourists, the integrated
marketing activities were utilized such as
logo creation, PR and advertising activities
through media. These also included
promotion activities such as ‘Travel
Passport” which encouraged tourists to
collect attractions’ stamps for lucky draw
and free gift, etc.

1.2 Colour of the East

TAT Central Region Office: Region 3 and
Region 5 joined hands to promote provincial
cluster tourism by employing the campaign
“Colour of the East” to generate the
tourists to the Eastern areas including
Chon Buri, Chanthaburi and Trat. Under
this campaign, several activities were
arranged to stimulate the general tourist
market and the MICE market. They were
including:

Burapha Hansa Ticket Project was a
special promotion organized in collaboration
with hotels and resorts, restaurants,
tourist attractions, golf courses, and
spas. Discount cards were presented to
target groups such as families, youngsters,
working people, and retirees in order to
stimulate an increasing number of off-season
trips to the East.

Road show was another highlight. A trade
meet for business
consumer fair for residents of Nakhon
Ratchasima, Khon Kaen and Udon Thani
were organized to encourage tourists
to travel more trips during the school
holiday as well as off-peak periods. In
addition to this, the campaign aimed at
attracting more civil servants, state
enterprise personnel, and MICE travel
groups of both the government and private
sectors to the area.

operators and
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1.2 Direct market penetration
towards the target group
The numbers of road shows were held
for local private sectors to make direct
contact and market their products directly
to customers. These included “Muan
E-1i Thi Phak Klang” bringing a group of
tourism business operator from Nakorn
Nayok to meet their targeted market in
Ubon Ratchathani and Mukdahan
Province. It was a part of action to
stimulate the number of trip from
northeastern region to central region.
“Chueam Doi Su Thale Thai” was the
road show under the collaboration among
TAT Northern Office: Region 1-4. It is
also the direct action to stimulate more
tourism flow from the east to northern
part of Thailand.
“Nakhon Chai Burin” was another road
show jointly launched by TAT Northern
Office: Region 1 and TAT Central Office:
Region 3-4 to encourage tourists to take
more trips en route Samut Prakarn and
Pattaya, Chonburi to Nakhon Ratchasima,
Chaiyaphum, Buri Ram and Surin.

The mentioned road shows were a channel
to market new tourism products to their
targets and also a trade opportunity in
business negotiation. These road shows
were brought at least 500 sellers to meet
at least their 600 buyers.

2. Promotion on off-season travel

2.1 ‘MICE in Green’ Project

A hard sale campaign resulted from
cooperation among TAT Southern Office:
Region 1-5 to promote the MICE market
during the off-season in the southern
area. Under this project, a business forum
for sellers and buyers, commonly referred
as Mart, was established. Major participants
included sellers from potential travel
companies of 14 southern provinces and
buyers from corporate group., industrial
group and chambers of commerce as
well as central and local goverment
agencies. Sellers provided a meeting
package and Theme Incentive with
special off-season prices as special
offers during June - October. In addition,
a product briefing was convened to
present the potential of each provincial
cluster in organizing MICE activities. The
outcome of the event was remarkable.
There were 94 sellers, 64 buyers, and 21
press members. During the meeting,
some buyers agreed to opt for the
southern region as a corporate annual
meeting venue for 2007.
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2.2 “Travel South Get Bonus”
Project

It was a promotional campaign activity
directed toward encouraging green season
travel and prolonging tourists’ length of
stay organized under the collaboration
between TAT Southern Office: Region/1-
5 and the local private sectors.
Highlighted in the campaign were special
offers for tourists staying 2 nights to get
another night free, plus a chance to win
one of 10 round-trip air tickets. The project
was for tourists staying in participating
hotels during July 2006-January 2007.

2.3 “One Green Fee for Lanna
Golf Courses™ Project
This was a promotional project directed
to market golf activity in the northern
region, especially for those golf courses
located in Chiang Mai and Lamphun
provinces. The campaign was under the
collaboration among TAT Northern Office:
Region 1, 8 golf courses, and 15 Lanna
spas. The highlight was a one-price golf
package for any golf courses and spa
package for any Lanna spas offered to
tourists during May-July 2006.

2.4 Medical Tourism Sales Seminar
Launched under the cooperation among
TAT Southern Office: Region 4, Bangkok-
Phuket Hospital and Phuket Provincial
Public Health Office, the campaign strived

for promoting health tourism in Phuket
and portraying Thailand’s potential in
becoming Medical Hub of Asia. This
could be achieved through creating a
good image and respectable perception
on health care services in Phuket to
stimulate both tourists and patients from
around the world to choose Phuket as a
health care destination alongside with
relaxation.

In the year 2006, the Europe and Asia
markets, especially in such countries as
Sweden, Denmark and Japan, were
targeted. The Medical Tourism Sales
Seminar was held for tour operators, health
insurance companies and local press to
showcase the potential and capability of
Phuket’s hospitals in providing health care
services. Health packages offered by tour
operators and health insurance companies
were the main highlights. The seminar
received tremendous attention from
participants especially the local press.
Tour operators and travel agencies were
from Sweden, Denmark and Japan. This
was followed by publicizing the event and
packages offered in several local
newspapers.
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37978 Semi Grand Prix

The Best Booth Design Award 2006
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The Premier International Destination 2006
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TIME Reader’s Travel Choice Award 2006
951N Favorite Holiday Destination
TIME Reader’s Travel Choice Award 2006
13xLnn Favorite Holiday Destination
Hong Kong Golf Media Golden Ball
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for Hong Kong Golfers
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17
18
19
20
21

Category of Awards

TIME Reader’s Travel Choice Award
2006, the Best of Asia’s Travel Industry
Gold Quill Award 2008,

Creative Advertising Media

No. 1, the Most Popular Floats Award
Semi Grand Prix

The Best Booth Design Award 2006
The Best Performance Award

No. 3, Best Exhibitor Award ITB 2006,
Asia Continent

The Premier International Destination
2006, Leading Destination

TIME Reader’s Travel Choice Award
2006, Favorite Holiday Destination
TIME Reader’s Travel Choice Award
2006, Favorite Holiday Destination
Hong Kong Golf Media Golden Ball
Award 2006, the Best Destinations for
Hong Kong Golfer

New Frontiers Award 2006, the Fastest
Tsunami Rehabilitation Area

No. 2 in the Most Popular Destination
Category

No. 1 in the Outbound Tourists Using
Services of Emirates Holidays Company
Category

Grand Travel Award 2006, the Best
Tourist Country

No. 1 in the Best Tourist Long Haul
Destination Category

No. 1 in the Best Island Category

No. 2 in the Best Food Country Category
No. 6 in the Best Big City Category

No. 9 in the Best Golf Destination Category
Place we want to go to during 2006

Awardee

TAT

Tourism Advertisement
“The Joy of...”, produced
by TAT Singapore Office
Floral Floats Parade,
TAT Osaka Office
Floral Floats Parade,
TAT Osaka Office
Thailand Exhibition
Booth (TAT)

Thailand Exhibition
Booth (TAT)

Thailand Exhibition
Booth (TAT)

Samui

Bangkok

Phuket

Thailand

Phuket

Thailand

Thailand

Thailand
Thailand

Thailand
Thailand
Thailand
Thailand
Thailand

Award Presenter

TIME Magazine
(Singapore)

International Association
of Business Communicators
{IABC), the Philippines
Midozuji (Japan)

Midozuji {Japan)

Korea World Travel Fair
(KOTFA 2006) (Korea)
Korea World Travel Fair
(KOTFA 2006) (Korea)
Internationale Tourismus
Borse (ITB 2006) (Germany)
Libur/ Traverama Tourism
Award 2006 by Karang
Kraf Group (Malaysia)
TIME Magazine
(Singapore)

TIME Magazine
{Singapore)

Hong Kong Golf Media
Association (Hong Kong)

Arabian Travel Mart
(ATM 2006)

{(United Arab Emirates)
Emirates Holidays Word 2006,
(United Arab Emirates)
Emirates Holidays World
2006, (United Arab
Emirates)

Travel News Magazine
(Sweden)

RES Magazine (Sweden)

RES Magazine (Sweden)
RES Magazine {Sweden)
RES Magazine (Sweden)
RES Magazine (Sweden)
Aftonbladet.se (Sweden)
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2006 Res Varldens Basta Resor Awards
(The World Best Travel Award):

2006 World Best Travel Destination

2006 Res Varldens Basta Resor Awards
(The World Best Travel Award):

2006 World Best Cuisine

2006 Res Varidens Basta Resor Awards
(The World Best Travel Award):

2006 World Best Shopping Destination
2006 Res Varldens Basta Resor Awards
(The World Best Travel Award):

2006 World Best Charter Flight Destination
2006 Res Varidens Basta Resor Awards
(The World Best Travel Award): sdufi 2
2006 World Best Charter Flight Destination
Norwegian Grand Travel Awards

15sAn The World’s Best Tourist Country
2006 (Fipdafuinii o)

2006 TravelAge West WAVE Awards

fin 1w 5 @eniviode

U3zLA Editor’s Pick: Best Asian Country
for a Cultural Travel Experience

Readers’ Travel Awards 2006:

gmuft 7 Uszuanussing (Countries)
Readers’ Travel Awards 2006:

fUT 6 Uszianviainig (Islands)
Readers’ Travel Awards 2006:

gt 11 Ussinymaine (Islands)

The 2006 Condé Nast Traveler

Readers’ Choice Awards
§9ufl 1 Top Cities of Asia

The 2008 Condé Nast Traveler

Readers’ Choice Awards

§fufi 3 Top Cities of Asia

The 2006 Condé Nast Traveler

Readers’ Choice Awards &fufl 3

Top Islands of Asia / Indian Ocean

The 2006 Condé Nast Traveler

Readers’ Choice Awards §1fufi 5

Top Islands of Asia / Indian Ocean
World’s Best Awards 2006:

§dufi 1 Top 10 Cities of Asia

antuf/Inan

Uszinalng
Thai Food
Uszinelne
=
AR
LT AKGN
naed
szindlne
Useinalne
Uszinelne
REERHE

=3
e

NIUNWNATRAT

Herdlnad

@
niAm

GREE

NTUNWHATWAT

Inaovsivia

RES Magazine (§31A%)

RES Magazine (&73.0%)

RES Magazine (&3.a%)

RES Magazine (§31A%)

RES Magazine (8310%)

Travel News Magazine
(wasiad)

TravelAge West Magazine
(fnFgaLn3n)

Condé Nast Traveler
Magazine (%3gaLN3n7)
Condé Nast Traveler
Magazine (6%3§aLN3nT)
Condé Nast Traveler
Magazine (83gai1u3n7)
Condé Nast Traveler
Magazine (fn3§aLu3nn)

Condé Nast Traveler
Magazine (dv3gai1u3n")

Condé Nast Traveler
Magazine (§#3§ain3n)

Condé Nast Traveler
Magazine (§%3gain3nn)

Travel and Leisure
Magazine (§13§aiu3nn)



NO.

22

23

24

25

26

27

28

29

30

31

32

33

34

35

36

Category of Awards

2006 Res Varldens Basta Resor Awards
(The World Best Travel Award): 2006
World Best Travel Destination

2006 Res Varldens Basta Resor Awards
(The World Best Travel Award): 2006
World Best Cuisine

2006 Res Varldens Basta Resor Awards
(The World Best Travel Award): 2006
World Best Shopping Destination

2006 Res Varldens Basta Resor Awards
(The World Best Travel Award): 2006
World Best Charter Flight Destination
2006 Res Varldens Basta Resor Awards
{The World Best Travel Award): No. 2 in the

2006 World Charter Flight Destination Category

Norwegian Grand Travel Awards, the
World’s Best Tourist Country 2006

(3 years successively)

2006 TravelAge West WAVE Awards,
Asia’s Top 5, Editor’'s Pick: Best
Asian Country for a Cultural Travel
Experience

Readers’ Travel Awards 2006:

No. 7 in the Countries Category
Readers’ Travel Awards 2006:

No. 6 in the Islands Category
Readers’ Travel Awards 2006:

No. 11 in the Istands Category

The 2006 Condé Nast Traveler
Readers’ Choice Awards

No. 1 Top Cities of Asia

The 2006 Condé Nast Traveler
Readers’ Choice Awards

No. 3 Top Cities of Asia

The 2006 Condé Nast Traveler
Readers’ Choice Awards

No. 3 Top Islands of Asia’/Indian Ocean
The 2006 Condé Nast Traveler
Readers’ Choice Awards

No. 5 Top Islands of Asia/Indian Ocean
World's Best Awards 2006: No. 1

in the Top 10 Cities of Asia Category

Awardee

Thailand

Thai Food

Thailand

Phuket

Ko Lanta

Krabi

Thailand

Thailand

Thailand

Ko Samui

Phuket

Bangkok

Chiang Mai

Phuket

Ko Samui

Bangkok

Award Presenter

RES Magazine (Sweden)

RES Magazine (Sweden)

RES Magazine (Sweden)

RES Magazine (Sweden)

RES Magazine (Sweden)

Travel News Magazine
{(Norway)

TravelAge West
Magazine (USA)

Condé Nast Traveler
Magazine (USA)
Condé Nast Traveler
Magazine (USA)
Condé Nast Traveler
Magazine (USA)
Condé Nast Traveler
Magazine (USA)

Condé Nast Traveler
Magazine (USA)

Condé Nast Traveler
Magazine (USA)

Condé Nast Traveler
Magazine (USA)

Travel and Leisure
Magazine (USA)
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TOURISM AWARDS RECEIVED IN 2006

37

38

39

40

41

42

43

44

45

46

47

48

49

HHTELNG

Js:innsivoa

World’s Best Awards 2006:

§1%ufi 2 Top 10 Cities of Asia

World’s Best Awards 2006:

§fufl 3 Top 10 Cities Overall

World’s Best Awards 2006:

§ufi 5 Top 10 Cities Overal

World’s Best Awards 2006:

§%uft 10 Top 10 Islands Overall
World’s Best Awards 2006:

§%Ufl 2 Top 3 Islands in Asia

Country Brand Index Award 2006:

Best Country Brand for Value for Money
TTG Travel Award 2006

584NN Best Destination of the Year
Asia Travel and Tourism Creative Award 2006
Ummmﬂwwwawmgmu
srumsvisafiealungadszinaaiie

Asia Travel and Tourism Creative Award 2006
1J521AN Best Attraction Award

The Best in Travel Poll 2006:

Best Holiday Destinations, Asia
#%ufi 2 Top 10 Holiday Destinations
The Best in Travel Poll 2006:

Best Holiday Destinations, Asia
§16Ufi 4 Top 10 Holiday Destinations
The Best in Travel Poll 2006:

Best Holiday Destinations, Asia
§FUfl 9 Top 10 Holiday Destinations
The Best in Travel Poll 2006:

Best Cities for Business, Asia

§1%ufl 3 Top 10 Cities for Business

anuf/Inan

erlna
NTUNNINIUAS

erdlwal

@
ninm

@
i

Uszinelne
UsznAlne

Uszinalne

WILUITHNAITNTN

NYUNWHAIUAT
derdhra

ATUNWHNTWAT

Inavsivoa

Travel and Leisure Magazine
(Fn3gaLNing)

Travel and Leisure Magazine
(An3gaLNina)

Travel and Leisure Magazine
(sv3gaLEnn)

Travel and Leisure Magazine
(an3gaLNing)

Travel and Leisure Magazine
(Fn3gaLEn)

UTMN Future Brand 9111
(vigaiaini)

#M5815  Travel Trade
Gazette (TTG)

U3HN Corporate Media
Services 91115 9IMAL
139N Travel Discovery
Channel U8z #AEF1T
Reader’s Digest

U3¥n Corporate Media
Services 91iR FAufU
UF¥N Travel Discovery
Channel wa AneIEs
Reader’s Digest
www.smarttravelasia.com

www.smarttravelasia.com

www.smarttravelasia.com

www.smarttravelasia.com

9TaTlaTuTn 49 e%a Wiwseadniulsanalng 42 51978 uarswintas nnn. 7 s



NO.

37

38

39

40

41

42

43

44

45

46

47

48

49

Category of Awards

World’s Best Awards 2006: No. 2

in the Top 10 Cities of Asia Category
World's Best Awards 2006: No. 3

in the Top 10 Cities Overall Category
World's Best Awards 2006: No. 5

in the Top 10 Cities Overall Category
World’s Best Awards 2006: No. 10

in the Top 10 Islands Overall Category
World’s Best Awards 2006: No. 2

in the Top 3 Islands in Asia Category
Country Brand Index Award 2006:

Best Country Brand for Value for Money
TTG Travel Award 20086,

Best Destination of the Year

Asia Travel and Tourism Creative Award
2006, Advertisement from Asian Tourism
Organizations

Asia Travel and Tourism Creative Award
2006, Best Attraction Award

The Best in Travel Poll 2006: Best
Holiday Destinations, Asia, No. 2 in the
Top 10 Holiday Destinations Category
The Best in Travel Poll 2006: Best
Holiday Destinations, Asia, No. 4 in the
Top 10 Holiday Destinations Category
The Best in Travel Poll 2006: Best
Holiday Destinations, Asia, No. 9 in the
Top 10 Holiday Destinations Category
The Best in Travel Poll 2006: Best
Holiday Cities for Business, Asia,

No. 3 in the Top 10 Cities for Business
Category

Awardee

Chiang Mai
Bangkok
Chiang Mai
Phuket
Phuket
Thailand
Thailand

Thailand

The Grand Palace

Phuket

Bangkok

Chiang Mai

Bangkok

Award Presenter

Travel and Leisure
Magazine (USA)

Travel and Leisure
Magazine (USA)

Travel and Leisure
Magazine (USA)

Travel and Leisure
Magazine (USA)

Travel and Leisure
Magazine (USA)

Future Brand Co., Ltd.
(USA)

Travel Trade Gazette
(TTG)

Corporate Media Services
Co.,Ltd. in cooperation
with Travel Discovery
Channel Company and
Reader’s Digest
Corporate Media Services
Co..Ltd. in cooperation
with Travel Discovery
Channel Company and
Reader’s Digest
www.smarttravelasia.com

www.smarttravelasia.com

www.smarttravelasia.com

www.smarttravelasia.com

Remarks: Among the 49 awards received, 42 awards were for Thailand, and 7 awards for TAT.
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BUDGET 2006

IwuLUUS:LInUUSUIASDASIONSHo0INgd  MSUSMISIA:MSAN
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3.890.972.200
1,638,211,900
1,408,176,700

844,583,600

965,719,000

944,000,000

18,569,000

3,160,000

49,397,240

49,397,240
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Umn

U
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umn
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um
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FINANCIAL REPORT 2006

gl NSRRI

w0 ABENIINNIMSanAeLveUsEmAlne

diinemmams I TuRnARlFRTIREDUIUAS 04 TuTi 30 futnem 2549 uay 2548 YUTIELS
plfiane suusmInsiAELUasE e, warsunszusinan dmiuliuge Tudorfuaouazt 1oe
maviosifewinlssindlng - Tefuivstainmavasiiowvislssinalne dudSuilsmausarmugnias
uazpsuimnstayalwsunaiumad  dudrinnumansniudsiuduiFuiaraylsmsuens
ANNRABIUNIIIIRAINATY AINHANTIATIVFUIAIFIRNGIUNNTATIIT UM WA

driinnunInaaiussuiul S U TR wATRse U N ATy sra Uy ERsusasaly T
Frual AN TR v FaansuiasUFTRnwRelRlFe T iuatefianat su
matiuuanidayafipsotofinnisduinmasdidngniald  maasnsousinfimsliiimanagan
sdngmUsznaunam st dus s wsemademetoyalsumain massfiupnmmnzany
nanmstadinsanieuriUssndlnglivasUssananafieafusansmenaiuiiiiuanssdd
fofuimarasmaviasfimusiissnalnadudioriin  arasanmstasiinieemumansaraims
uamsnemIfinaualwiumaiulagn  drinnunsraisisiiniahmaesnsaudnan T
forquidwnowiathannzalumausasau i idinnunanaimsin

diinmsnsraiuusiuiuivinsuniaduineduilueniguenain o Tui 50 fAuenew 2540

o o

uae 2548 Telamlidne mausnmaUdeuutasdnaomu uasnssuainandmiulaugn Tudea

wnausas Tmemsriondieauwdelssinalng - Taagniasmudiesluassdfymamannistgdfsuses

7y |

(wreaaITranEel  BAANIWIA)
BAWMINISATIVIURERAU 8 SNWITINITUN®

HENWIEMIAENNN

A Sahe

(wna3la  auardnueds)
AHNIUNIATIATUUN WA WNINTITATIAUTUURUAY 8
Office of the Auditor General
Sufi 20 SumAN 2549
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BALANCE SHEET 2006

ouQa

ol s a d a
Smaulfugaiui 30 Aueew 2549 uaz 2548

aunswe

aunswenyuidau
NusnLaE UM A ULTILEwER
AR ST ae

annikNIsFn - gnd

nwitdu - gnd

e

EGLENRIER

\Inlansnnasnanes NN
HunavuwA1eiy

A Iwelnan S

SoUAuNsSwearyuIdau

Wnaenw - qnd
fifim o3 uasalnael - qnd
Funweau

SoUdunswe

2549
umn

2,600,004,214.87

255,093.75

113,678,576.22

634,546.22

229,682,124.19

423,293,995.20

2548
um

2,027,855,463.84

50,000,000.00

1,397,221.25

189,289,343.65

998,187.31

365,659,942.76

347,450,180.62

5,654,227.27 14,233,047.21
3.373,202.777.72 2.996.883.386.64
562,800,000.00 555,300,000.00
787,561,301.61 768,858,957.36
39,691,565.55 43,119,242.95
4.763,255.644.88 4,364,181.586.95
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2549
um

127,160,894.66

35,329,777.51

4,778,219.77

423,293,995.20

2548
um

120,388,996.67

18,092,707.26

2,628,501.52

347,450,180.62

2,137,690,932.84 1,871,793,142.36
1,441,384.18 2,010,345.89
2.729.695.204.16 2.362.363.874.32
36,452,939.26 68,627,331.57

38,815,285.52 32,087,894.28
2.804,963.428.94 2.463.079.100.17
1,229,041,826.13 1,220,342,201.88
40,000,000.00 40,000,000.00

689,250,389.81

640,740,284.90

1,958,202,215.94

1,901,082,486.78

4.763.255.644.88

4,364.161,586.95




. INCOME & EXPENSE ACCOUNT 2006

ousteldna:Asone

o y o o o
Siulugaiun so Aueem 2549 unz 2548

shela
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sousgld
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Alfinendugavuuigua
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souAlBoTE

s1gldgona (ansh) Alsove
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2549

UM

4,404,574,524.25

119,998,606.73

102,866,125.32

2548

umn

4,194,056,846.04

97,174,169.23

53,330,626.04

4,627 ,439.256.30

4,344,561,641.31

4,404,574,524.25

4,193,756,846.04

61,094,349.97 59,159,047.86
113,260,277.17 37,854,181.84
4.578,929,151.39 4.290,770,075.74

48,510.104.91

53.791.565.57




CURRENT ACCOUNT 2006

ouns:ianuaa
Sm3uilfugaiuil 30 Aueen 2549 sz 2548

NS:IdIvUA0DINNDNSSUMITUDIU
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uaringannnsnenaRuss
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Lﬁuam%’umnmia\muiﬂ"mm
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duanivannisaemlugsfianmiauduiiumg

duandneainnsaens ulnedansaavaiad 9

HUSATIEINNITRINH LUNWIZNDEN

Huanineannisaenulugaiaiwianduniung

siuaranallUlufanisnamu

Ruanuarnemsfsuiuaadsdiuvgng

WUERLAZINENSEUTIUIUED 04 TUFURTIREIANT

2549

UM

121,596,125.48
4,749,890,384.98
1,129,440.00
137,681,201.68
{10,521,619.78)
{1,132,891,429.41)
{1,379,261,248.80)
(312,597,692.27)
(1,549,586,882.83)

(98,282,121.65)

2548

um

99,054,603.03
4,914,614,352.73
2,378,440.00
127,099,443.82
(8,968,307.70)
(2,576,946,746.62)
{1,540,054,425.86)
(283,301,551.86)
(131,734,837.79)

(123,021,966.35)

597 054.157 40
£97 NR .
.J.'_’..u"J.] /.4

482.119.003.40

50,000,000.00
62,988,183.18
(64,306,397.19)
3,420,531.28
1,060,775.98
{7,500,000.00)
(461,288.11)

{109,211.51)

413,000,000.00
22,027,441.08
(19,234,604.79)
4,295,491.08
1,092,115.06

(7,500,000.00)
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o
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572,148,751.03

2,027,855,463.84

895,799,445.83

1,132,056,018.01
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MANPOWER 2006

unains nnn. Tuchirkuouskis (TAT Personnel: Executive Staff)

K113 (Governor)

filinwisziy 11 (Advisor 11)
1 A% (0.257)

| A% (0.251)

filinwszAu 10 (Advisor 10)
I AW (0.25%)

WInIw (Chief)
128 A% (32.417)

WTIBREWIENMINDY (Assistant Director)

123 A% {31.147)

389§M3 (Deputy Governor)
6 A% {1.527)

KENwIEM3the (Executive Director)
21 A% (5.32%)

filSnwszmy 9 (Advisor 9)

1 A% (0.257)

AtredEwiem st (Assstant Evecutive Director)
25 A (6.337)

HENWIEMINDY (Director)
89 AW (22.537)

ynans nnn. suunaus:aumsAnu (TAT Personnel: Classification by Education)

ANNsBENGw (Primary School)
I AW (0.127)

alstiupw (Junior High School)

7 A% (0.817)

fatmilane (Senior High School)

7 A% (0.811%)

1. (Vocational Certificate)
22 A% (2.567)

. (Vocational Diploma)
2 A% (0.237)

e /auilieyqn (Higher Vocational Certificate)
77 A% (8.95%)

U3ryanian (Doctoral Degree)
I A% (0.121)

U3yl (Master Degree)

211 AW {24.537)

U3q1m3 (Bachelor Degree)
532 A% (61.867)



unans nnn. sunawiwa (TAT Personnel: Classification by Gender)

wunou (Staff)

jgtd
(Male)
VLD 360 AW (41.867%)
(Female)

500 AW (58.14%)

anv1w (Temporary Staff)

jigld
‘Hﬁil\i (Male)
(Female) 38 AW (66.677)

19 AW (33.337%)

13



" THAILAND'S TOURISM GROWTH DURING 1997-2006

| - J .
i sohnlsine melwlszing {ndefdowanasny Theme / Campaign
v i od v g ve v | | Vo
iy meldvnmmewin  Gedaming  meldoammandin Aamranfitn dudiamanenn
T e Swm o Gawse S dwen T e

e () G () Gwews) () Gwem) )

2540 722 +0.41 220,754 +0.63 5205 -0.79  180,388.28  +14.66 oﬁnqnmvtﬁtmugﬁvmﬁm Exotic Thailand; Come fo Exotic
Thailand, Experience the Splendours
of a Kingdom

2541 7.76 +1.53 42,117 +9.70 51.68 -0.72 18789782  +4.18 onﬁuﬁﬁuﬁmmsﬁﬂmnuéﬂ?ﬂﬁ 13 Amazing Thailand 1998-1999

254 858 +1050 253018  +4d8 5362 4302 20317900  +7.42  oWISTIOWOMMMOARAGKWISTAAWIT)  Amazing Thalland 1998-1999
6 98U 5 SWIAN 2542

243 951 +1082 285272 +1276 574 208 20051645 +38l  emdgeEny 2000 Amazing Thailand 2000: Enchantment
smaemuausmemasioeg for the Next Thousand Years

244 1006 4582 200047  +483 562 4709 973204 4628 emyiamaieluenigauim o1 funem  Amazing Thaand: Enchantment
2544 ¥ WA o1 for the Next Thousend Years

2545 1080 4133 323484 4817 6182 545 23530705 619 enmnamieluumd wlaide Amazing Thaland: Amazes the

World / Be My Guests

256 1000 -736 39269  -439 603 +1220 280968l 52 emmznamadlsanilwad Amazing Thailand: Experience
oSIRTNINGM AL - BR Variety / Thalland Siles Plus
247 1165 +I646 384360 #2428 M8 4B 37262 430 elfwiaun Amazing Thailand: Unseen Treasures,

orrorralisety 3 Sowiomousld  Unseen in Thaland / il
smniasdiRtade (fad) o an o7 Wlinddon

B8 152 LIS 30 a4 7088 638 aw7er  «si  emangAvwbiseulu 3 Sodamousld  Happiness on Earth, Happiness:
swaremuadasngmoiod  denflmbiglaitun /

ﬂgnﬁamwzamf\uﬁm

2549 1382 4001 487000 3250 849 +246 5627600 043 ewsevwWiesoeiivwesiArsu e §  Thaland Grand Inviaion
emitarmalisouly 3 Somiameouald
smitfpimanasaddwssuaulssniulag

Buimazamndidmadusean

Thailand m. m
l Enchantment far the navt thaneand years

1990 1998-1999 2000-2001 2002



Year

1997

1998

1909

2000

2002

2003

2004

2005

2006

q_

International Tourists

International Tourist
Number Growth
(Milion (1)
persons|
722 4041
776 4753
858  +10.50
951 +10.82
1006 +5.82
1080  +7.33
1000 -7.36
11.65  +16.46
152  -1.15
1382 +2001
| .
T
2003

Revenue
Amount  Growth
[Million (7)
Baht)

220,756 +0.63
22177 +9.70
253018  +4.48
285,272 +12.75
200047  +4.83
303484 817
309,269  -4.39
384,360  +24.28
367,380  -4.42
487,100  +32.59
&INSEEN
2004

Domestic Tourists Significant Impacts to Tourism
Domestic Tourists Revenue Industry
Number  Growth  Amount  Growth
Mo () (Moo ()
Baht)
5205  -0.79 180,388.28 +14.66  eAsian's Economic Crisis
5168 072 18789782  +4.16 13" Asian Games Bangkok 1998
5362  +302 20317900  +7.42  eThe Celebrations on the Auspicious
Occasion of His Majesty the King's
6" Cycle Birthday Anniversary
5" December 1999
5474 +208 210516.15  +381  eNew Millennium World's Celebrations
+Y2K Bug for Computer
5862  +7.09 22373214  +6.28  eTemorism at World Trade Genter in USA
or 9/11 Incident, 9 September 2001
61.82  +545 23533715  +519  eTermorism in Bali Indonesia
69.36 +12.20 289,986.81 +23.22  #SARS Epidemic in Asia
o USA-Iraq War
748  +7.84 31722462  +039  eBird Flu Epidemic
+The 3 Southern Province Insurgency
o Tsunami Natural Disaster 26 December
2004
7953  +6.33 33471679  +551  eThe 3 Southem Province Insurgency
o|mpacts from Tsunami Natural
Disaster 26 December 2004
8149  +246 35627600  +0.13  eThe Sixtieth Anniversary Celebrations
of His Majesty's Accession to the Throne
+The 3 Southern Province Insurgency
+Coup d' etat, 19 September 2006
e ,_ &8
Ny Thdiland ~— awomien
2004 2005 2006

Year's Marketing

Theme / Campaign’

Exotic Thailand : Gome to Exotic
Thailand, Experience the Splendours
of a Kingdom

Amazing Thailand 1998-1999
Amazing Thailand 1998-1999

Amazing Thailand 2000 : Enchantment
for the Next Thousand Years
Amazing Thailand : Enchantment
for the Next Thousand Years
Amazing Thailand : Amazes the
World / Be My Guests

Amazing Thailand : Experience
Variety / Thailand Smiles Plus
Amazing Thalland: Unseen Treasures,
Unseen in Thailand /

ierafrlneluldnnidan

Happiness on Earth, Happiness :
afmliglaunimn /
uaumeantiuies

Thailand Grand Invitaion

a az/ng
THAILAND

2007
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TOURISM AUTHORITY OF THAILAND: DOMESTIC OFFICES

116

ahdnouied nnn. (nsoInwurmURS)
1600 £ memmrﬂwm LNNNNEEW AN
NTUNWY 10400

Tns. 0 2250 5500

Tnssa 0 2250 5511

Website: http://www.tourismthailand.org/
http:/ /www.tat.or.th/

E-mail Address: center@tat.or.th

&unoiu Nnn. MArKdo a 1

105/1 0.enlviai- A AR B4R 4. Fendlviad 50000
Tn3. 0 5324 8604, 0 5324 8607

Tnssns o 5324 8605

Website: www.tatchiangmai.org

E-mail Address: tatchmai@tat.or.th
wuhnnasuiiaray delva Ay 8109 widasrau

aunoiu nnn. MAKdo 1A 2

448/16 n.&wilAa a.Liay 2.18858 57000
Tn3. 0 5371 7433, 0 5374 4674-5

Insfs 0 5371 7434

Website: www.tat.or.th./north2

E-mail Address: tatchrai@tat.or.th
NUNANNTURATOU FeNT18 Welen WS Wl

aunou nnn. mﬂthGO 1o 3

209/7-8 AMEMIMgIERA a.usulasianiwn
aLilav . wwIan 65000

Tna. 0 5525 2742-3, 0 5525 9907

Tnsens o 5523 1063

Website: www.tat.or.th./north3d

E-mail Address: tatphlok@tat.or.th
wWufirauintau Wuoslan twasysol qlavit apsing

aUnoiu NNn. MAKTO 1Wa 4

193 B.ANNEW FLEUBNYIAN B.LEAY 2.60A 63000
Tns. 0 5551 4341-3

Tn381s 0 5551 4344

Website: www.tat.or.th./northa

E-mail Address: tattak@tat.or.th
W%‘}’]F\’J’INiUNWIﬂU AN ?J‘Y]E!ﬁ’l% WG AW
UATEITIA

NANa

ahunou nnn MANEW 1WA 1

nusgln alhwriia aidias 2.ngauy3 71000
N3 0 3451 1200, 0 3451 2500

Tnsens o 3451 1200

Website: www.tat.or.th./centralt

E-mail Address: tatkan@tat.or.th

WiiemSUReTaL MaanL3 uAsUgn 173 awasw3

&UNOU NNN. MANAD 1A 2

500/51 QAWITNLN BALEN LWIIUS 76120
Tns. 0 3247 1005-6

Tn3ens 0 3247 1502

Website: www.tat.or.th./central2

E-mail Address: tatphet@tat or.th
Hufianssufinray WIS UszauAsiug
FHNIENAT EHNIENIATIN

ahunou nnn. MANaw o 3

609 My 10 D.WSTAWIN A.VUaNTD
A.UN9ATHY A.UAYT 20150

Tns. 0 3842 3990, O 3842 7667, O 3842 8750
Tnsans o 3842 9113

E-mail Address: tatchon@tat.or.th
wuirnuTuiaTaU 1ay3

éhunou NNN. MANEND 1WA 4

153/4 .UMM ALAZW B.LHDY 2558849 21000
Tns. 0 3865 5420-1, 0 3866 4585

Tnen3 0 3865 5422

Website: www.tat-rayong.com

E-mail Address: tatryong@tat.or.th
WHARNNTURRTEY T8 TUNY3

A&UN0U NNN. MANAWD 1A 5

100 Y3 1 Q.ATIA-UVRNIEYL AUAANIDY
AUANNIOU 2.0 23120

Tns. 0 3959 7255, 0 3959 7259-60
Tnsens o 3959 7255

E-mail Address: tattrat@tat.or.th
WuTRNTURATALU AR

&UNoU NNN. MANAW kA 6

108/22 iy 4 A.UsERTY BwsTUAIFSaLEEN
q. W’iuuﬁiﬂiaﬁlﬁﬂﬁ 13000

Tn3. 0 3524 6076-7

Tnsans o 3524 6078

Website: www.tat.or.th./centralé

E-mail Address: tatyutya@tat.or.th
WuiANMNTUReTaU WIizuAIAIRLsEN Bed
Unuanil wunts3

& Uunoiu NN, MANao kA 7
0.30UIAWSEETR 21889 2.AWY3 15000

ns. 0 3642 2768-9

Tnsens o 3642 4089

Website: www.tat7.com

E-mail Address: tatiobri@tat. or th
Aufinssuiiaran aWUY3 a\mm T §52U3

g&UNoU NNN. MANAW 1A 8

182/88 ¥ia] 1 A.IITUAT A.YNTN B.TIDY
LUATUIEN 26000

Tns. 0 3731 2282, 0 3731 2284

Tnasns 0 3731 2286

Website: www.tat8.com

E-mail Address: tatnayok@tat.or.th
RuiraSURsTaY wATWIEN Axdiune UMiuy3
fNIUTINI HIzum

MACEIUDDNIKENINUD

hunou nnn. MAcIUBONIRENIKGD 1WA 1
2102-2104 AW A lwilag a.4ilng
2UATIWENT 30000

Tns. 0 4421 3666, 0 4421 3030

Tnsens o 4421 3667

Website: www.tat.or.th/northeast |

E-mail Address: tatsima@tat.or.th
NufaruSufiatay wassTin U35 f5uns Fonl




aunNou NNN. MAc3UDONIBEINUD 1O 2
264/1 a.lausnil 8.1dpe 2.9U87E 34000
ns. 0 4524 3770

Insens o 4524 3771

Website: www.tatubon.org

E-mail Address: tatubon@tat.or.th
WufANNSURATEU gUaTITE T 8 WIaaey
Faaziny flans

a&WNoU NNN. MACdUDONIKRIEDIKGD 180 3
15/5 nlsynalugs 5luilos 2459 2.28%uA% 40000
Ins. 0 4324 4498-9

n38N3 0 4324 4497

Website: www.tat.or.th./northeast3

E-mail Address: tatkhkn@tat.or.th
WUNANASURRTEU 28%uAY SReldn synaamu

AUNOIU NNN. MACLIUDONIKIENIKTD 1A 4
184/1 0.gwn31ans o lwfiog aifing

FUATWHN 48000

Tns. 0 4251 3490-1

Tnsans 0 4251 3492

Website: www.isantourism.com

E-mail Address: tatphnom@tat.or.th
WUNAMNTURPIEY UATWUN SNAUAT HNATIS mwauﬁ

aUnou NNN. MACUOONIBEIKGD 1O 5
16/5 0.4UNUAT AMNNNUIY B.Lfn

2.AATENH 41000

Tn3. 0 4232 5406-7

Tnsens o 4232 5408

Website: www.tat.or.th./northeasts

E-mail Address: tatudon@tat.or.th
WuiAnNSUiintay ansanil viuastha, wuwasene 1y

ehunow nnn. maAld wa |

/1 got 2 IANGaTiA 3 a.alng 2818 90110
N5, 0 7423 1055. 0 7423 8518, 0 7424 3747
N385 0 7424 5986

Website: www.songkhlatourism.org

E-mail Address: tatsgkhl@tat.or.th
WUIRNSURPIEL 69T 655

adnou nnn. MAld o 2
Faviniag 0.57mA L 8130y
VLUATAITIINGIG 80000

Ins. 0 7534 6515-6

Insans o 7534 6517

Website: www.tat.or.th./south?2

E-mail Address: tatnksri@tat.or.th
WUNIANNFURRTEU UATFBEIINTIY ATE WNRY

aunou nnn. MAIA wo 3

102/3 ¥} 2 auIENE-NlU A.NTFIHTTE
A58 2.uNFNE 96000

Tns. 0 7351 6144, 0 7352 2411

Insens o 7352 2412

E-mail Address: tatnara@tat.or.th
NUARANHFURRTU wINENE azan Unei

anou nnn. Ml a 4

191 BL.OAMN mmm@ﬂmm [k LNE]\? ﬁ]ﬂLﬂfF] 83000
IY]"E 0 7621 1036, O 7621 7138, 0 7621 2213
Tnsans 0 7621 3582

Website: www.phukettourism.org
E-mail Address: tatphket@tat.or.th
WiuiiAMaSUisTay QiR Wen need

anou nnn. MAld 1A 5

5 AN Thueaw 84800 285331 84000
3. 0 7728 8818-9

Tnsens o 7728 2828

Website: www.tat.or.th/souths

E-mail Address: tatsurat@tat or.th
WRPMNIURPTaU §3wA3011 gauws STung

CUSauodmst

HUEJUSHWLD'IUHWSHODIHEJDDDHOOIIUOODGOU
meh WIF 2.9 2UNEDIERY 58000

Ths. 0 5361 2082-3

Tn3ans 0 5361 2984

Website: www.travelmaehongson.org

E-mail Address: tatmhs@tat.or.th

AUEUSANUNUMSNODINE DOH3QIAE)
Aimmsanaiiaaae (finim) o135y
20304 A.L68 42000

Tng. 0 4281 2812, 0 4281 1405

Tnsens o 4281 1480
Website: www.tat.or.th./loei__co__center
E-mail Address: tatloei@tat.or.th

AUEIUS:ANUUNMSNIOINEIO TOMINASD
160/8 DLWIZTIN 6 A.LEIAY 2.A59 92000
Tns. 0 7521 5867-8

Tnas13 0 7521 5868

E-mail Address: tattrang@tat.or.th

AUgUs:anuoumsniooiNeodondans:0
0.8A5M19 a4y 2.n3:d 81000

Tns. 0 7562 2163

nsens 0 7562 2164

E-mail Address: tatkrabi@tat.or.th

HUUUSH'ILDWUHTSHOOIHEJO O"!U‘IOimﬂUfJ
Lﬂawmmﬂﬂiwmmmu 370 “rm 3 f. FNNEY
2. Lﬂ’]"’ﬂ?JfJ u ﬁi’ﬁ:&{]iﬁq% 84140

IY]i 0 7742 0720-2, 0 7742 0504

Website: www.tat.or.th./samui__co__center
E-mail Address: tatsamui@tat.or.th

AUEUSANUUMSNIODINEIDDNINEWSSUUS
AANAIrIngWIIALT T 3 D.gWITH - Tewm
a9 9. ﬁW‘jiMU‘i 72000

Tns. 0 3553 6030

E-mail Address: tatsuphan@tat.or.th

17



HEAD OFFICE

Tourism Authority of Thailand

1600 New Phetchaburi Road, Makkasan,
Ratchathewi, Bangkok 10400, THAILAND

Tel: 6602 250 5500 (120 automatic lines)

Fax: 6602 250 5511

Websites: www.tourismthailand.org. www.tat.or.th
E-mail Address: center@tat.or.th

NORTHERN

TAT Northem office: Region 1

105/1 Chiang Mai-Lamphun Rd..Tambon Wat Ket,
Amphoe Mueang, Chiang Mai 50000

Tel. 0 5324 8604, 0 5324 8607

Fax. 0 5324 8605

Website: www.tatchiangmai.org

E-mail Address: tatchmai@tat.or.th

Areas of Responsibility: Chiang Mai, Lamphun,
Lampang and Mae Hong Son

TAT Northem office: Region 2

448/16 Singhaklai Rd., Amphoe Mueang, Chiang Rai
57000

Tel. 0 5371 7433, 0 5374 4674-5

Fax. 0 5371 7434

Website: www.tat.or.th/north2

E-mail Address: tatchrai@tat.or.th

Areas of Responsibility: Chiang Rai, Phayao. Phrae and Nan

TAT Northem office: Region 3

209/7-8 Surasi Trade Center, Boromtrailokanat Rd.,
Amphoe Mueang, Phitsanulok 65000

Tel. 0 5525 2742-3, 0 5525 9907

Fax. 0 5523 1063

Website: www.tat.or.th/north3

E-mail Address: tatphlok@tat.or.th

Areas of Responsibility: Phitsanulok, Phetchabun,
Sukhothai and Uttaradit

TAT Northem office: Region 4

193 Taksin Rd,Tambon Nong Lauang. Amphoe Mueang,
Tak 83000

Tel. 0 5551 4341-3

Fax. 0 5551 4344

Website: www.tat.or.th/northa

E-mail Address: tattak@tat.or.th

Areas of Responsibility: Tak, Uthai Thani, Phichit,
Kamphaeng Phet and Nakhon Sawan

CENTRAL

TAT Central office: Region 1
Saengchuto Rd., Tambon Bannua, Amphoe
Mueang, Kanchanaburi 71000

Tel. 0 3451 1200, 0 3451 2500

Fax. 0 3451 1200

Website: www.tat.or.th/central

E-mail Address: tatkan@tat.or.th

Areas of Responsibility: Kanchanaburi, Nakhon
Pathom, Ratchaburi and Suphanburi

TAT Central office: Region 2

500/51 Phetchakasem Rd., Amphoe Cha-am,
Phetchaburi 76120

Tel 0 3247 1005-6

Fax. 0 3247 1502

TOURISM AUTHORITY OF THAILAND: DOMESTIC OFFICES

Website: www.tat.or.th/central2

E-mail Address: tatphet@tat.or.th

Areas of Responsibility: Phetchaburi, Prachuap Khii Khan,
Samut Sakon and Samut Songkhram

TAT Cenral office: Region 3

609 Mu 10 Pratamnak Rd. Bang Lamung, Chonburi 20180
Tel. 0 3842 3990, O 3842 7667, 0 3842 8750
Fax. 0 3842 9113

Website: www.tat.or.th/central3

E-mail Address: tatchon@tat.or.th

Areas of Responsibility: Chonburi

TAT Central office: Region 4

15374 Sukhumvit Rd, Tambon Taphong. Amphoe Mueang
Rayong 21000

Tel. 0 3865 5420-1, O 3866 4585

Fax. O 3865 5422

Website: www.tat-rayong.com

E-mail Address: tatryong@tat.or.th

Areas of Responsibility: Rayong and Chanthaburi

TAT Central office: Region 5
100 Mu 1 Trat - Laem Ngovp Rd..
Tambon Laem Ngovp, Trat 23120
Tel. 0 3959 7259-60, O 3959 7255
Fax. 0 3959 7255

Website: www.tat.or.th/centrals
E-mail Address: tattrat@tat.or.th
Areas of Responsibility: Trat

TAT Central office: Region 6

108/22 Mu 4, Tambon Pratu Chai,

Amphoe Phra Nakhon Si Ayutthaya,

Phra Nakhon Si Ayutthaya 13000

Tel. 0 3524 6076-7

Fax. 0 3524 6078

Website: www.tat.or.th/centrale

E-mail Address: tatyutya@tat.or.th

Areas of Responsibility: Phra Nakhon Si Ayutthaya.
Ang Thong, Pathum Thani and Nonthaburi

TAT Central office: Region 7

Rop Wat Phrathat Rd., Amphoe Mueang, Lop Bur 15000
Tel. 0 3642 2768-9

Fax. 0 3642 4089

Website: www.tat7.com

E-mail Address: tatlobri@tat.or.th

Areas of Responsibility: Lop Buri, Sing Buri,

Chai Nat and Sara Buri

TAT Ceniral office: Region 8

182/88 Mu 1 Suwannason Rd., Tambon Tha Chang,
Amphoe Mueang, Nakhon Nayok 26000

Tel. 0 3731 2282, O 3731 2284

Fax. 0 3731 2286

Website: www.tat8.com

E-mail Address: tatnayok@tat.or.th

Areas of Responsibility : Nakhon Nayok, Chachoengsao,
Prachin Buri Samut Prakam and Sa Kaeo

NORTHEASTERN

TAT Northeastern office: Region 1
2102-2104 Mittraphap Rd.. Tambon Naimueang.
Amphoe Mueang, Nakhon Ratchasima 30000

Tel. 0 4421 3666, 0 4421 3030
Fax. 0 4421 3667



Website: www.tat.or.th/northeast1

E-mail Address: tatsima@tat.or.th
Areas of Responsibility: Nakhon Ratchasima, Buri
Ram Surin and Chaiyaphum

TAT Northeastern office: Region 2
264/1 Khuean Thani Rd., Amphoe Mueang,
Ubon Ratchathani 34000

Tel. 0 4524 3770

Fax. 0 4524 3771

Website: www.tatubon.org

E-mail Address: tatubon@tat.or.th

Areas of Responsibility: Ubon Ratchathani,
Amnat Charoen, Si Sa Ket and Yasothon

TAT Northeastemn office: Region 3

15/5 Prachasamoson Rd.,Tambon Naimueang,
Amphoe Mueang, Khon Kaen 40000

Tel. 0 4324 4498-9

Fax. 0 4324 4497

Website: www.tat.or.th/northeast3

E-mail Address: tatkhkn@tat.or.th

Areas of Responsibility: Khon Kaen, Roi Et and
Maha Sarakham

TAT Northeastem office: Region 4

184/1 Sunthon Wijit Rd., Tambon Naimueang,
Amphoe Mueang, Nakhon Phanom 48000
Tel. 0 4251 3490-1

Fax. 0 4251 3492

Website: www.isantourism.com

E-mail Address: tatphnom@tat.or.th

Areas of Responsibility: Nakhon Phanom,
Sakon Nakhon, Mukdahan and Kalasin

TAT Northeastern office: Region 5
16/5 Mukmontri Rd., Tambon Makkhaeng.
Amphoe Mueang, Udon Thani 41000

Tel. 0 4232 5406-7

Fax. 0 4232 5408

Website: www.tat.or.th/northeasts

E-mail Address: tatudon@tat.or.th

Areas of Responsibility: Udon Thani.

Nong Bua Lamphu, Nong Khai and Loei

TAT Southem office: Region 1

171 Soi 2 Niphat Uthit 3 Rd., Amphoe Hat yai, Songkhla 90110
Tel. 0 7423 1055, 0 7423 8518 ,0 7424 3747
Fax. 0 7424 5986

Website: www.songkhlatourism.org

E-mail Address: tatsgkhl@tat.or.th

Areas of Responsibility: Songkhla and Satun

TAT Southem office: Region 2

Sanam Namueang, Ratchadamnoen Rd.,
Amphoe Mueang, Nakhon Si Thammarat 80000
Tel. 0 7534 6515-6

Fax. 0 7534 6517

Website: www.tat.or.th/south2

E-mail Address: tatnksri@tat.or.th

Areas of Responsibility: Nakhon Si Thammarat,
Trang and Phatthalung

TAT Southem office: Region 3
102/3 Mu 2 Narathiwat - takbai Rd., Tambon
Kaluwo Nuea, Amphoe Mueang. Narathiwat 96000

Tel. 0 7351 6144, 0 7352 2411

Fax. 0 7352 2412

E-mail Address: tatnara@tat.or.th

Areas of Responsibility: Narathiwat, Yala and Pattani

TAT Southem office: Region 4

191 Thalang Rd.. Tambon Talad Yai.

Amphoe Mueang, Phuket 83000

Tel. 0 7621 2213, 0 7621 1036, 0 7621 7138
Fax. 0 7621 3582

Website: www.phukettourism.org

E-mail address: tatphket@tat.or.th

Areas of Responsibility: Phuket, Phang Nga and Krabi

TAT Southem office: Region 5

5 Thalatd Mai Ban Don Rd.. Amphoe Mueang,
Surat Thani 84000

Tel. 0 7728 8818~9

Fax. 0 7728 2828

Website: www.tat.or.th/souths

E-mail Address: tatsurat@tat.or.th

Areas of Responsibility: Surat Thani, Chumphon and Ranong

Mae Hong Son Tourism Coordination Cenfre
Khumlumpraphat Rd., Amphoe Mueang.

Mae Hong Son 58000

Tel. 0 5361 2982-3

Fax. O 5361 2984

Website: www.travelmaehongson.org

E-mail Address: tatmhs@tat.or.th

Loei Tourism Coordination Cenfre

District Office (Old Building)

Charoenrat Rd., Amphoe Mueang, Loei 42000
Tel. 0 4281 2812, O 4281 1405

Fax. 0 4281 1480

Website: www.tat.or.th/loei__co__center
E-mail Address: tatloei@tat.or.th

Trang Tourism Coordination Cenfre

160/8 Rama 6 Rd.. Amphoe Mueang, Trang 92000
Tel. 0 7521 5867-8

Fax. 0 7521 5868

E-mail Address: tattrang@tat.or.th

Krabi Tourism Coordination Centre
Uttarakit Rd.. Amphoe Mueang. Krabi 81000
Tel : 0 7562 2163

Fax: 0 7562 2164

E-Mail Address: tatkrabi@tat.or.th

Koh Samui Tourism Coordination Centre
Diagonally opposite the Na Thon Port Office
370/3 Tambon Ang Thong. Amphoe Ko Samui,
Surat Thani 84140

Tel : 0 7742 0504, 0 7742 0720-2

Website: www.tat.or.th/samui__co_ center
E-mail Address: tatsamui@tat.or.th

Suphanburi Tourism Coordination Centre
3 Fl., City Hall Suphanburi - Chainat Rd.,
Amphoe Mueang, Suphanburi 72000

Tel : 0 3553 6030

E-mail Address: tatsuphan@tat.or.th
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KUALA LUMPUR

Tourism Authority of Thailand

Suite 22,01, Level 22nd Floor, Menara Citibank,
165, Jalan Ampang, 50450 Kuala Lumpur,
MALAYSIA

Tel: (60 3) 216-23480

Fax: (60 3) 216-23486

E-mail Address: sawatdi@po.jaring.my.
tatkul@tat.or.th

Area of Responsibility: Malaysia, Brunei
Darussalam

SINGAPORE

Tourism Authority of Thailand

C/0 Royal Thai Embassy

370 Orchard Rd., SINGAPORE 238870

Tel: (656) 235 7901

Fax: (656) 733 5653

E-mail Address: tatsin@singnet.com.sg,
tatsin@tat.or.th

Area of Responsibility: Singapore, Indonesia,
The Philippines

NEW DELHI

Tourism Authority of Thailand

D-2, Westend Area, New Delhi, INDIA 110021
Tel: (91 11) 5166 3567-69

Fax: (91 11) 5166 3570

Area of Responsibility: India, Bangladesh,

Sri Lanka, Pakistan and Nepal

SYDNEY

Tourism Authority of Thailand

2™ Floor, 75 Pitt Street.

Sydney, NSW 2000 AUSTRALIA
Tel: (61 2) 9247 7549

Fax: (61 2) 9251 2465
http://www.thailand.net.au

E-mail Address: info@thailand.net.au,
tatsyd@tat.or.th

Area of Responsibility: Australia, New Zealand and
South Pacific

EAST ASIA
HONG KONG

Tourism Authority of Thailand

Room 1901Jardine House, 1 Connaught Place,
Central, HONG KONG

Tel: (852) 2868 0732, 2868 0854

Fax: (852) 28684585

http:/7www. amazingthailand, org.m(
E-mail. Address: faﬁwkg@pacff?cnet hk

tathkg@tat.or.th . b el
Area of Responsb;lrty Hong Kong ,' Ca

TOURISM AUTHORITY OF THAILAND: OVERSEAS OFFICE

BEUING

Tourism Authority of Thailand

Room 902, Office Tower E1, Oriental Plaza,
No.1 East Chang An Avenue, Dong Cheng
District, Beijing, 100738. CHINA

Tel: (86 10) 8518 3526-29

Fax: (86 10) 8518 3530

E-mail Address: tatbjs@tat.or.th. tatbjs@sohu.com
Area of Responsibility: People's Republic of China
(except Hong Kong SAR, Macau SAR and
Taiwan) and Mongolia

TAIPEI

Thailand Tourism Division

13" FI, Boss Tower, No 111 Sung Chiang Rd.
{Near Nanking East Road Junction) TAIPEI 104
Tel: (886 2) 2502 1600

Fax: (886 2) 2502 1603
http:/7www.tattpe.org.tw

E-mail Address: tattpe@ms3.hinet.net,
taftpe@tat.or.th

Area of Responsibility: Taiwan

TOKYO

Tourism  Authority of Thailand

Yurakucho Denki Building, South Tower

2" Fl, Room 259, 1-7-1 Yurakucho
Chiyoda-ku, Tokyo 100-0006, JAPAN

Tel: (81 3) 3218 1077

Fax: (81 3) 3218 08655
http://www.thailandtravel.or.jp

E-mail Address: tattky@tattky.com, tattky@tat.or.th
Area of Responsibility: Northern Area of Honshu
Island: Tohoku, Kanto and Hokkaido Island

OSAKA

Tourism Authority of Thailand

Technoble Yotsubashi Bldg., 3" Fl.

1-6-8 Kitahorie, Nishi-ku

Osaka 550-0014 JAPAN

Tel: (81 6) 6543 6654,6543 6655

Fax: (81 6) 6543 6660
http://www.thailandtravel.or.jp

E-mail Address: info@tatosa.com, tatosa@tat.or.th
Area of Responsibility: Southem Area of Honshu
Island: Kinki, Chugoku and Chubu

FUKUOKA

Tourism Authority of Thailand

EL Gala Bldg. 6" FI, 1-4-2, Tenjin, Chuo-ku
Fukuoka, 810-0001 JAPAN

Tel: {81 92) 725 8808

Fax: (81 92) 735 4434

___:; o --._._ _- -+http://www.thailandtravel.or.jp

;E-mail Address: tatfuk@tatfuk.com, tatfuk@tat.or.th
‘Area of Responsibility: Kyushu Island, Shikoku

¥ _' ‘lsland and Okinawa
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Tourism Authority of Thailand

Coryo Daeyungak Center Building

RM. No.1205, 12" FI, 25-5, 1-Ka, Chungmu-Ro,
Chung-Ku, Seoul 100-706, KOREA

Tel: (82 2) 779 5416-8, 779 5160, 779 5162-4
Fax: (82 2) 779 5419

http://www.tatsel.or.kr

E-mail Address: info@tatsel.or.kr

Area of Responsibility: Republic of Korea

= \ =D

Lo
AL

LONDON

Tourism Authority of Thailand

3" Floor, Brook House, 98-99 Jermyn Street,
London SW1Y 6EE, ENGLAND

Tel: (44 207) 925 2511

Fax: (44 207) 925 2512

E-mail Address: info@tat-uk.demon.co.uk,
tatuk@tat.or.th

Area of Responsibility: United Kingdom. Ireland,
South Africa, Iran, Irag, Jordan, Lebanon,
Syria and the Middle East: Bahrain, Kuwait,
Oman, Qatar, Saudi Arabia, UAE

FRANKFURT

Thailandisches Fremdenverkehrsamt

Bethmann Sir.58, D-60311 Frankfurt/M.,
GERMANY

Tel: (49 69) 138 139 Q

Fax: (49 69)138 139 50

http:// www.thailandtourismus.de

E-mail Address: info@thailandtourismus.de,
tatfra@tat.or.th

Area of Responsibility: Germany, Austria, Slovenia,
Croatia, Switzerland, Liechtenstein, Romania,
Yugoslavia, Bulgaria, Moldova, Macedonia, Albania,
Czech Republic, Slovakia, Poland, Hungary,
Bosnia-Herzegovina

PARIS

Office National du Tourisme de Thailande

90, Avenue des Champs-Elysees, 75008 Paris,
FRANCE

Tel: (33 1) 5353 4700

Fax: (33 1) 4563 7888

E-mail Address: tatpar@wanadoo.fr, tatpar@tat.or.th
Area of Responsibility: France, Belgium,
Luxembourg and the Netherlands

ROME

Ente Nazionale per il Turismo Thailandese

Via Barberini 68, 4" Fl, 00187 Roma, ITALY
Tel: (39 06) 420 14422, 420 14426

Fax: (39 06) 487 3500

E-mail Address: tat.rome@iol.it, tatrome@tat.or.th
Area of Responsibility: Italy, Spain, Greece,
Portugal, Israel, Egypt, Turkey and Cyprus

STOCKHOWM

Tourism Authority of Thailand

Drottninggatan 33 GF, 111 51 Stockholm,
SWEDEN

Tel: (46 8) 700 56 91

Fax: (46 8) 700 56 99

http:// www.tourismthailand.se

E-mail Address: info@tourismthailand.se,
tatsth@tat.or.th

Area of Responsibility: Sweden, Norway. Denmark,
Finland, Iceland, Russia, Belarus, Ukraine, Georgia.
Armenia, Azerbaijan, Kazakhstan, Uzbekistan,
Turkmenistan, Tajikistan, Kyrgyz, Estonia, Latvia
and Lithuania

NEW YORK

Tourism Authority of Thailand

61 Broadway., Suite 2810

New York, N.Y. 10006

Tel: (1 212) 432 0433

Fax: (1 212) 269 2588

E-mail Address: info@tatny.com, tatny@tat.or.th
Area of Responsibility: Alabama, Arkansas,
Connecticut, Delaware, Florida, Georgia, llinois,
Indiana. lowa, Kentucky. Louisiana, Maine,
Maryland, Massachusetts, Michigan, Minnesota,
Mississippi, Missouri, New York, New Hampshire,
New Jersey, North Carolina, Ohio, Pennsylvania,
Rhode Island, South Carolina, Tennessee,
Vermont, Virginia, Washington D.C., West Virginia,
Wisconsin, Puerto Rico and the Bahamas and
Canada Countries (West Canada: Alberta, British
Columbia, Manitoba, Northwest Territories,
Saskatchewan and Yukon East Canada: Ontario,
Quebec, New Brunswick, Nova Scotia and

New Foundland)

LOS ANGELES

Tourism Authority of Thailand

611 North Larchmont Boulevard, 13 Floor,
Los Angeles, CA 90004 ,USA

Tel: (1 323) 461 9814

Fax: (1 323) 461 9834

E-mail Address: tatla@ix.netcom.com, tatla@tat.or.th

Area of Responsibility: Alaska, Arizona, California,
Colorado, Hawaii, Idaho, Kansas, Montana,
Nebraska, Nevada, New Mexico, North Dakota,
Oklahoma, Oregon, South Dakota, Texas, Utah,
Washington, Wyoming, Guam Island and all
Central and Southem America Countries
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Call Center 1672

TOURISM AUTHORITY OF THAILAND
1600 New Phetchaburi Road, Makkasan,
Ratchathewi, Bangkok %OAOO, THAILAND
Tel: 6602 250 5500 (120 automatic lines)
Fax, 6602 250 5511,

bsite: www.tourismthailand.org






