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LUUEDUOUUEN

LUUARUANUREN
Q1 Ask all Code Route
Interviewers: Record research methodology. [SA] (121)
Face-to-face 1
Online Panel 2
Q296 Auto record wave [SA] Code Route
(122)
Pre - Wave 1 1
Wave 1 2
Wave 2 3
Screening questions
Q3 Ask only F2F (answer code 1 in Q1) Code Route
Interviewers: Record interview location. [SA] (122)
Suvarnabhumi Airport 1
Don Mueang Airport 2
Chiang Mai International Airport 3
Phuket International Airport| 4
Samui Airport 5
Krabi Airport 6
Q4 Ask all Code Route
Show card (123)
Do you or any of your family members/close friends work in any of these
industries? [MA]
Advertising Agency| 1
Public Relation Company 2
Journalism 3
Marketing research company/ department 4
Tourism related service organization/ companies, 5
None of the above 6 CLOSE

Q5 Ask all
May I know your age?

(R1) Years old (124-125)
(R2) Refused to answer (126-127)

Q6 Record Age range [SA] Code Route
(128)
Under 18 y.o. 1 CLOSE
18 - 24 y.o. 2
25-34y.0. 3
35-44y.0. 4
45-54y.o0.| 7
55-69y.o0. 8
More than 69 y.o. 9
Q128 Ask all Code Route
Please record your gender. [SA] (129)
Male 1
Female 2
g, SenuatuaNysal .
(ﬁq:_ TassnsUssiliunauayditednsnsiuinmdnuaiusemelng 2562 KenetiXs
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Q128

Ask all
Please record your gender. [SA]

Other

Code
(129)

Route

(R1)

Q340a Ask only F2F (answer code 1 in Q1)

What is the length of stay for your trip in Thailand?

Nights | (137-138)

Q340b Ask only F2F (answer code 1 in Q1)

Auto record length of stay (Day)

L7

(R1) Day| |
Q341 Ask only F2F (answer code 1 in Q1) Auto code from Q340 Code Route
What is the length of stay for your trip in Thailand? [SA] (139)
Less than 24 hours 1 CLOSE
2 - 3 days 2
4 - 7 days 3
8 - 15 days 4
16 - 30 days 5
More than 30 days 6
Q8 Ask only F2F (answer code 1 in Q1) Code Route
Show card (131)
What is the main purpose of this trip in Thailand? [SA]
Travel purpose 1
Business purpose 2 CLOSE
Q9 Ask all Showcard Code Route
To which extent are you involved in decision making for your trip abroad? [SA] (132)
Sole decision maker 1
Co decision maker 2
Not decision maker| 3 CLOSE
Q10 Ask all Show card Code Route
What is your country of residence? [SA] (141)
China 01
Hong Kong 02
Japan 03
Korea 04
Taiwan 05
Singapore 06
Malaysia 07
Vietnam 08
Indonesia 09
Philippines 10
India 11
Australia 12
us 13
Canada 14
Germany 15
France 16
UK 17
Italy] 18
Sweden 19
Czech 25
g, SenuatuaNysal .
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Q10 Ask all Show card Code Route
What is your country of residence? [SA] (141)
Russia 21
Israel 22
UAE (United Arab Emirates) 23
Other please specify 24 CLOSE

Q273  Askall
Show card
What is your city of residence?
(R1) Code || ] (167-170)
(R1999) Other please specify
Q272 Record Region [SA] Code Route
(171)
East Asia 1
South East Asia 2
South Asia 3
South Pacific 4
North America 5
Europe 6
Middle East 7
Q303 Record Region [SA] Code Route
(6257)
East Asia 1
South East Asia, South Asia, South Pacific 2
Europe and Middle East 3
North America 4
g, SenuatuaNysal .
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Q217 Ask only online (answer code 2 in Q1) Code Route
Other than your country of residence, which country in the world is your most (127)
preferred country that you would like to visit (this may be country that you have or
have not visited in the past)?

Please answer only 1 country. [SA]

Q221 Exclude answers from Q217
Then, what about your second most preferred country in the world that you would
like to visit? [SA]

Q223 Exclude answers from Q217, Q221
What about the third most preferred country in the world that you would like to
visit?  [SA]

Q259 Exclude answers from Q217, 0221, Q223
What about the fourth most preferred country in the world that you would like to
visit?  [SA]

Q260 Exclude answers from Q217, Q221, Q223, Q259
What about the fifth most preferred country in the world that you would like to
visit?  [SA]

Australia| 013
Brazilf 035
Canada| 027
China 08
Egypt 38
France| 207
Germany 18
Greece 28
Hong Kong 05
India 07
Indonesia 09
Ireland| 132
Italy] 20
Japan 12
Malaysia 02
Maldives| 44
Netherland 30
New Zealand 22
Norway 59
Russia 32
Singapore 03
South Korea 06
Spain 25
Switzerland 24
Taiwan 10
Thailand 1
Turkey 23
UK 19
USA[ 206
Vietnam 4
Other please specify| 994
g, SenuatuaNysal .
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Q219 Ask only online (answer code 2 in Q1)

Why do you think ...(pipe answer from Q217).... is the most preferred country that you would like to

visit? Please answer only 1 country.

(137-140)
Q11 Ask only Online Panel (answer code 2 in Q1) Code Route
Do you intend to travel to any country in Asia Pacific region within the next 2 (172)
years? [SA]
Yes| 1
No 2 CLOSE
Q302 Ask only Online Panel (answer code 2 in Q1) Code Route
Which countries in Asia Pacific would you like to visit for abroad tourism? [MA] (6258)
Thailand 01
Malaysia 02
Singapore 03
Hong Kong 04
South Korea 05
India 06
China 07
Indonesia 08
Taiwan 09
Macau 10
Japan 11
Australia 12
Laos 13
Cambodia 14
Myanmar| 15
Vietnam 16
None of the above 17 CLOSE
Q12a Ask only Online Panel (answer code 2 in Q1) Code Route
(Show only answered in Q302) (173)
Which countries in Asia Pacific do you intend to visit for tourism within the next 2
years? [MA]
Thailand 01
Malaysia 02
Singapore 03
Hong Kong 04
South Korea 05
India 06
China 07
Indonesia 08
Taiwan 09
Macau 10
Japan 11
Australia 12
Laos 13
Cambodia 14
Myanmar| 15
Vietnam 16
g, SenuatuaNysal .
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Q12a Ask only Online Panel (answer code 2 in Q1) Code Route
(Show only answered in Q302) (173)
Which countries in Asia Pacific do you intend to visit for tourism within the next 2
years? [MA]
None of the above 17 CLOSE
Q12b Ask only Online Panel (answer code 2 in Q1) Code Route
Which countries in Asia Pacific that you will never visit for tourism in the future (175)
[MA]
Thailand 01 CLOSE
Malaysia 02
Singapore 03
Hong Kong 04
South Korea 05
India 06
China 07
Indonesia 08
Taiwan 09
Macau 10
Japan 11
Australia 12
Laos 13
Cambodia 14
Myanmar| 15
Vietnam 16
None of the above 17
Q13a Ask only Online Panel (answer code 2 in Q1) Code Route
You mentioned that you would come to Thailand in the next 2 year, can you (177)
specify how soon you will visit Thailand? [SA]
Within 6 months 1
Within 1 year 2
Within 2 years 3
I have not decided yet 4 CLOSE
Q13b Ask only Online Panel (answer code 2 in Q1) Code Route
In the previous question, you mentioned that you would not come to Thailand in (178)
the next 2 year.
Can you share whether you have any plan to come to Thailand in the future? [SA]
Within 3 years 1
Within 4 years 2
Within 5 years 3
More than 5 years 4
I have not decided yet 5 CLOSE
[Travelling Behaviour (F2F and Online)
Q14 Ask all (Hide code 7 for online panel) Code Route
Show card (179)
On average, what is your outbound travel frequency (apart from business related
purpose) outside your country? [SA]
Less than once in every 2 years 1
Once in every 2 years| 2
Once to twice a year| 3
3-4 times /year 4
=S e uptuaNySal .
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Q14 Ask all (Hide code 7 for online panel) Code Route
Show card (179)
On average, what is your outbound travel frequency (apart from business related
purpose) outside your country? [SA]
5-6 times/year 5
More than 6 times/year 6
This is my first time travelling outside my country 7
Q338 Ask all Code Route
Show card (6268)
Normally, how do you plan your oversea trip? [SA]
Normally I have no prior plan. I decide on what urges me 1
I normally plan trip but less than 3 months ahead 2
I normally plan trip 3 - 6 months ahead 3
I normally plan trip 7 - 12 months ahead 4
I plan 2 years ahead 5
I plan more than 2 years ahead 6
Q15a Ask all Code Route
Show card, Rotate attributes except other (180)
In general, what are the reasons that attract you to select country of destination for
abroad tourism? [MA]
(R2) Serene nature (beaches/ mountains) 02
(R29) Uniqueness of historical, cultural, religious and/or world heritage 29
(R31) Health & wellness/ spa| 31
(R32) Country's Local Sub-Cultural Uniqueness (able to enjoy diversity across the 32
country of destination)
(R33) Being a Modernized Country (e.g. able to enjoy a modernized and coln;/eni?n)t 33
ifestyle
(R5) Skilled medical service with advanced technology 05
(R6) Experiencing traditional festive events of cultural/moral and value based on local 06
life and way of life
(R7) Able to Experience diversity/ everything in one place within a limited time of stay 07
(R8) Good value for money| 08
(R9) Destination of choices for local/ exotic food 09
(R37) Having tasty street food 37
(R38) Being known as destination of quality food 38
(R10) Unique shopping experience for variety of products| 10
(R11) Renowned colorful night life 11
(R12) Experiencing Luxury living 12
(R13) Being known as A country of romance 13
(R15) A good place for sport and outdoor activities (e.g. Hiking, Bicycling) 15
(R16) Adventure from discovering nature 16
(R17) Admiring underwater and marine life (e.g. Snorkeling, Diving) 17
(R34) Experiencing unique local activities] 34
(e.g. practicing local fabric dyeing, learning traditional dances, homestay living)
(R18) Friendliness/hospitality of people 18
(R19) Safe country to visit 19
(R20) Good infrastructure in term of convenient transportation 20
(R21) No language barrier when traveling throughout the country 21
(R22) Country with political stability| 22
(R23) Good and nice weather| 23
Others, (please specify) 24
Others, (please specify) 25
Others, (please specify) 26
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The following questions will ask about your attitude toward abroad tourism. When answering the
questions, please think about the countries only in Asia Pacific.

Usage & Attitude (Overview)

(
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Q16d Ask only Online Panel (answer code 2 in Q1) Code Route
Among the 13 countries/destinations from this list, which is your most preferred (350)
country? [SA]

Ql6e Ask only Online Panel (answer code 2 in Q1)

Any other countries/destinations from this list are your preferred
countries/destinations? [MA]

Q16f Ask only Online Panel (answer code 2 in Q1)

Among the 13 countries/destinations from this list, in terms of tourism, which
countries/destinations were talked about positively by people around you the
most? [SA]

Q16g Ask only Online Panel (answer code 2 in Q1)

Any other countries/destinations from this list that were talked positively by people
around you in term of tourism? [MA]

Q16h Ask only Online Panel (answer code 2 in Q1)

Among the 13 countries/destinations from this list, which country do you feel
positive towards the most? [SA]

Q16i Ask only Online Panel (answer code 2 in Q1)

Any other countries/destinations from this list that you feel positive towards? [MA]

Q16j Ask all
Show card
From the countries/destinations in the lists which countries do you think is the
most quality destination country? [SA]

Thailand 01
Malaysia 02
Singapore 03
Vietnam 04
Hong Kong 05
South Korea 06
India 07
China 08
Indonesia 09
Taiwan 10
Macau 11
Japan 12
Australia 13
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Q17a Ask all Code Route
Show card (452)
In your opinion, what attributes are your top 5 most important for being “Quality
destination”? [SA]

(R1) Safe country (i.e. low criminal rate, standard quality of medical center) 01
(R2) Excellent services| 02

(R3) Luxury hotels| 03

(R4) Hospitality of people 04

(R5) Hygiene (i.e. clean accommodation / clean food/ clean toiletry) 05
(R6) Convenient / easy to get around 06

(R7) Variety of activities in one visitf 07

(R8) Good Value for money 08

(R9) Fun experience 09

(R10) Good taste of food 10

(R11) Impressive tourist attractions 11

(R13) Unique Local Experiences 13

(R12) Other (please specify) (not show this answer code) 12

Q17b Ask all Code Route
Show card (454)
Please record others (rank 2 - rank 5in Q17b) [MA]

(R1) Safe country (i.e. low criminal rate, standard quality of medical center)] 01
(R2) Excellent services 02

(R3) Luxury hotels| 03

(R4) Hospitality of people 04

(R5) Hygiene (i.e. clean accommodation / clean food/ clean toiletry) 05
(R6) Convenient / easy to get around 06

(R7) Variety of activities in one visitf 07

(R8) Good Value for money, 08

(R9) Fun experience 09

(R10) Good taste of food 10

(R11) Impressive tourist attractions 11

(R13) Unique Local Experiences| 13

(R12) Other (please specify) (not show this answer code) 12

Q18a Ask all Show card Code Route
Among the 13 countries/destinations, which countries have you ever visited? [MA] (456)

Q18b Ask all Show card

From the countries/destinations that you have visited which countries/destinations

do you have most memorable experience?

**x*Include answers from Q18a*** [SA]

Thailand 01
Malaysia 02
Singapore 03
Vietnam 04

Hong Kong 05
South Korea 06
India 07

China 08
Indonesia 09
Taiwan 10

Macau 11
Japan| 12
Australia] 13
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Q18a Ask all Show card Code Route
Among the 13 countries/destinations, which countries have you ever visited? [MA] (456)

None (Not show card) (ever visit) 14

Q18c Ask only those who have visited more than 1 country Code Route

(Have more than 1 answer in Q18a) (460)
Show card
Any other countries/destinations from this list that you have memorable
experience?
***Include answers from Q18a*** [MA]

Thailand 01

Malaysia 02

Singapore 03
Vietnam 04

Hong Kong 05
South Korea 06
India 07

China 08
Indonesia 09
Taiwan 10

Macau 11
Japan 12
Australia 13

None (Not show card) (ever visit) 14

Q18e Ask all Code Route
Show card (464)
From the countries/destinations that you have visited which countries/destinations
will you recommend your friends or family to visit?

**x*Include answers from Q18a*** [MA]

Q18f Ask all

Show card

From the countries/destinations that you have visited which countries/destinations
do you want to revisit?

***Include answers from Q18a*** [MA]

Thailand 01
Malaysia 02
Singapore 03
Vietnam 04

Hong Kong 05
South Korea 06
India 07

China 08
Indonesia 09
Taiwan 10

Macau 11
Japan 12
Australia 13

None (Not show card) (ever visit) 14
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Q224a  Ask all Code Route
Show card (468)
When thinking about abroad trip, who is/are your regular traveling companion?

[MA]
Travel alone 1
Friend 2
Family 3
Partner/Spouse 5
Other (please specify) 6
Other (please specify) 8
Other (please specify) 9

Q224b  Ask only those who have more than one answer in Q224a_For those have | Code Route
only one answer in Q224a record that answer in Q224b without asking (469)
Show card
Who is your traveling companion for abroad trip the most? [SA]

Travel alone 1
Friend 2
Family, 3
Partner/Spouse 5
Other (please specify) 6
Other (please specify) 8
Other (please specify) 9
Q274 Ask only those who answer code 3 in Q224a Code Route
Show card (470)
You said that you regularly go abroad with your family, can you describe who are
those family members? [MA]
Parents (Father/Mother) 1
Spouse 2
Kids (Children, Niece, Nephew) 3
Relatives 4
g, SenuatuaNysal .
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Q225a  Ask those who answer code 1 in Q224a Code Route
Show card (471)
What is your most preferred destination for abroad trip when traveling alone? [SA]
Q225b  Ask those who answer code 2 in Q224a
Show card
What is your most preferred destination for abroad trip when traveling with your
friends? [SA]
Q225c  Ask those who answer code 3 in Q224a
Show card
What is your most preferred destination for abroad trip when traveling with your
family? [SA]
Q225e  Ask those who answer code 5in  Q224a
Show card
What is your most preferred destination for abroad trip when traveling with your
partner/spouse? [SA]
Q225f  Ask those who answer code 6 in Q224a
Show card
What is your most preferred destination for abroad trip when traveling with ...(pipe
answer from Q224acode 6).... ?[SA]
Q225g Ask those who answer code 8 in Q224a
Show card
What is your most preferred destination for abroad trip when traveling with ...(pipe
answer from Q224acode 8).... ? [SA]
Q225h  Ask those who answer code 9 in Q224a
Show card
What is your most preferred destination for abroad trip when traveling with ...(pipe
answer from Q224acode 9).... ? [SA]
Thailand 01
Malaysia 02
Singapore 03
Vietnam 04
Hong Kong 05
South Korea 06
India 07
China 08
Indonesia 09
Taiwan 10
Macau 11
Japan 12
Australia 13
Other (please specify) 14
g, SenuatuaNysal .
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Q226a Ask only wave 1 Code Route
Ask all (471)
Show card
In your opinion, what country comes to your mind first to have “Unique local
experience”? [SA]
Thailand 01
Malaysia 02
Singapore 03
Vietnam 04
Hong Kong 05
South Korea 06
India 07
China 08
Indonesia 09
Taiwan 10
Macau 11
Japan 12
Australia 13
None (Do not show card) 99 Q19
Q226b  Ask only wave 1 Code Route
Ask all (513)
Show card
Any other countries that you think for having “Unique local experience” [MA]
Thailand 01
Malaysia 02
Singapore 03
Vietnam 04
Hong Kong 05
South Korea 06
India 07
China 08
Indonesia 09
Taiwan 10
Macau 11
Japan 12
Australia 13
None (Do not show card) 99
Q227 Ask only wave 1
Ask only those not answered 99 in Q226a
Why do you think about ...(pipe answer from Q226a).... for unique local experience?
(523-526)
g, SenuatuaNysal .
JL: TassnsUssiliunauayditednsnsiuinmdnuaiusemelng 2562 KenetiXs

o

K7

iy

191

%,

“\




LUUEDUOUUEN

Q19x1  Ask all Code Route
Show card (515)
How likely or unlikely are you to visit Thailand ? [SA]
I would DEFINITELY NOT visit 1
I would PROBABLY NOT visit 2
I am UNSURE whether to visit or not 3
I would PROBABLY visit 4
I would DEFINITELY visit 5
Q19x2  Ask all Code Route
Show card (516)
How likely or unlikely are you to visit Malaysia? [SA]
I would DEFINITELY NOT visit 1
I would PROBABLY NOT visit 2
I am UNSURE whether to visit or not 3
I would PROBABLY visit 4
I would DEFINITELY visit 5
Q19x3 Askall Code Route
Show card (517)
How likely or unlikely are you to visit Singapore? [SA]
I would DEFINITELY NOT visit 1
I would PROBABLY NOT visit 2
I am UNSURE whether to visit or not 3
I would PROBABLY visit 4
I would DEFINITELY visit 5
Q19x4  Ask all Code Route
Show card (518)
How likely or unlikely are you to visit Vietnam? [SA]
I would DEFINITELY NOT visit 1
I would PROBABLY NOT visit 2
I am UNSURE whether to visit or not 3
I would PROBABLY visit 4
I would DEFINITELY visit 5
Q19x5 Ask all Code Route
Show card (519)
How likely or unlikely are you to visit Hong Kong? [SA]
I would DEFINITELY NOT visit 1
I would PROBABLY NOT visit 2
I am UNSURE whether to visit or not 3
I would PROBABLY visit 4
I would DEFINITELY visit 5
Q19x6  Ask all Code Route
Show card (520)
How likely or unlikely are you to visit South Korea? [SA]
I would DEFINITELY NOT visit 1
I would PROBABLY NOT visit 2
I am UNSURE whether to visit or not 3
I would PROBABLY visit 4
I would DEFINITELY visit 5
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Q19x7  Ask all Code Route
Show card (521)
How likely or unlikely are you to visit India? [SA]
I would DEFINITELY NOT visit 1
I would PROBABLY NOT visit 2
I am UNSURE whether to visit or not 3
I would PROBABLY visit 4
I would DEFINITELY visit 5
Q19x8  Ask all Code Route
Show card (522)
How likely or unlikely are you to visit China? [SA]
I would DEFINITELY NOT visit 1
I would PROBABLY NOT visit 2
I am UNSURE whether to visit or not 3
I would PROBABLY visit 4
I would DEFINITELY visit 5
Q19x9  Ask all Code Route
Show card (523)
How likely or unlikely are you to visit Indonesia? [SA]
I would DEFINITELY NOT visit 1
I would PROBABLY NOT visit 2
I am UNSURE whether to visit or not 3
I would PROBABLY visit 4
I would DEFINITELY visit 5
Q19x10 Ask all Code Route
Show card (524)
How likely or unlikely are you to visit Taiwan? [SA]
I would DEFINITELY NOT visit 1
I would PROBABLY NOT visit 2
I am UNSURE whether to visit or not 3
I would PROBABLY visit 4
I would DEFINITELY visit 5
Q19x11 Ask all Code Route
Show card (525)
How likely or unlikely are you to visit Macau? [SA]
I would DEFINITELY NOT visit 1
I would PROBABLY NOT visit 2
I am UNSURE whether to visit or not 3
I would PROBABLY visit 4
I would DEFINITELY visit 5
Q19x12 Ask all Code Route
Show card (526)
How likely or unlikely are you to visit Japan? [SA]
I would DEFINITELY NOT visit 1
I would PROBABLY NOT visit 2
I am UNSURE whether to visit or not 3
I would PROBABLY visit 4
I would DEFINITELY visit 5
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Q19x13 Ask all Code Route
Show card (527)
How likely or unlikely are you to visit Australia? [SA]
I would DEFINITELY NOT visit 1
I would PROBABLY NOT visit 2
I am UNSURE whether to visit or not 3
I would PROBABLY visit 4
I would DEFINITELY visit 5
Q20 Askall
Show card
What do you think about the uniqueness/ difference of each country/destination? [SA]
NOT AT NOT UNSURE | QUITE |[EXTREMEL
ALL QUITE [whether it| unique/ |Y unique/
unique/ | unique/ [is unique/ | different | different
different | different | different |from other|from other
from other|from other|from other| countries | countries
countries | countries | countries “4) (5)
(1) (2 3
(R1) Thailand 1 2 3 4 5 (528)
(R2) Malaysia 1 2 3 4 5 (529)
(R3) Singapore 1 2 3 4 5 (530)
(R4) Vietnam 1 2 3 4 5 (531)
(R5) Hong Kong 1 2 3 4 5 (532)
(R6) South Korea 1 2 3 4 5 (533)
(R7) India 1 2 3 4 5 (534)
(R8) China 1 2 3 4 5 (535)
(R9) Indonesia 1 2 3 4 5 (536)
(R10) Taiwan 1 2 3 4 5 (537)
(R11) Macau 1 2 3 4 5 (538)
(R12) Japan 1 2 3 4 5 (539)
(R13) Australia 1 2 3 4 5 (540)
Q21 Ask only those who answer code 4 or 5 in Q20R1 (Thailand)
Can you explain more in what aspects you think Thailand is unique/ different from other countries?
(659-662)
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Q22 Ask only Online Panel (answer code 2 in Q1) Code Route
Please select any countries/destinations that you think are best associated with (665)
You can select more than 1 country/destination. [MA]
R2 Serene nature (beaches/ mountains).
R29 Uniqueness of historical, cultural, religious and/or world heritage
R31 Health & wellness/ spa
R32 Country's Local Sub-Cultural Uniqueness (able to enjoy diversity across the
country of destination).
R33 Being a Modernized Country (e.g. able to enjoy a modernized and convenient
lifestyle).
R5 Skilled medical service with advanced technology.
R6 Experiencing traditional festive events of cultural/moral and value based
on local life and way of life.
R7 Able to Experience diversity/ everything in one place within a limited
time of stay
R8 Good value for money
R9 Destination of choices for local/ exotic food
R37 Having tasty street food
R38 Being known as destination of quality food
R10 Unique shopping experience for variety of products
R11 Renowned colorful night life
R12 Experiencing Luxury living.
R13 Being known as A country of romance
R15 A good place for sport and outdoor activities (e.g. Hiking, Bicycling)
R16 Adventure from discovering nature
R17 Admiring underwater and marine life (e.g. Snorkeling, Diving)
Experiencing unique local activities (e.g. practicing local fabric dyeing,
learning traditional dances, homestay living).
R34 Experiencing unique local activities (e.g. practicing local fabric dyeing,
learning traditional dances, homestay living).
R18 Friendliness/hospitality of people
R19 Safe country to visit
R20 Good infrastructure in term of convenient transportation
R21 No language barrier when traveling throughout the country
R22 Country with political stability
R23 Good and nice weather
Thailand 01
Malaysia 02
Singapore 03
Vietnam 04
Hong Kong 05
South Korea 06
India 07
China 08
Indonesia 09
Taiwan 10
Macau 11
Japan 12
Australia 13
Not suitable 14
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Q23

Ask all
How much do you think Thailand is associated with the statement below?
Please rate 1 to 5 where '5 = Very Strong' '4 = Strong' '3 = Neutral' 2 = Weak' and '1 = Very Weak' [SA]
Very |[Weak (2)| Neutral |Strong (4)] Very Be-net-
Weak (1) 3) Strong [knew-{neot
(5) show-
eare)—|
(R1) Sport Destination 1 2 3 4 5 6 (755)
(R2) Romance Destination 1 2 3 4 5 6 (756)
(R3) Luxury Destination 1 2 3 4 5 6 (757)
(R4) Wedding & Honeymoon 1 2 3 4 5 6 (758)
Destination
(R5) Health & Wellness Destination 1 2 3 4 5 6 (759)
(R6) Quality Leisure Destination 1 2 3 4 5 6 (760)
(R7) Gastronomy Destination 1 2 3 4 5 6 (761)
(R8) Ecotourism/Community-based 1 2 3 4 5 6 (762)
Activities Destination

Q354 Only those who answer code 4 or 5 in Q23R7
Why do you think Thailand is the Destination of Gastronomy?
(6328-6331)
Q348 Only those who answer code 4 or 5 in Q23R7
What comes to mind when you think of Thailand as the Destination of Gastronomy?
(7657-7660)
Q349 Only those who answer code 1 or 2 in Q23R7
Why don't you think Thailand is the Destination of Gastronomy?
(7661-7664)
Q351 Ask only online (Answer code 2 in Q1) Code Route
Within the past 1 year, are there any economic/ political/ social/ incidents both at | (7666)
domestic and global levels resulting in the change of your attitude or behavior
towards traveling abroad? (e.g. change of destination, postponement of traveling,
etc) [SA]
Yes| 1 Q352
No
g F1enuatuanysal .
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Q352 Ask those who answer code 1 in Q351
Can you share with us the incident that change your attitude or behaviour and its impact to you?
(R1)Incidents

(7667-7670)

(R2) Impact of incident
(7671-7674)

Travelling Behaviour & Attitude (Thailand part)

Q24  Ask only F2F (answer code 1 in Q1)

Programmer: Answer at least 1 time because include the current trip.
How many times have you been to Thailand, including this trip?

(763-766)
Q25 Ask only F2F (answer code 1 in Q1) Code Route
Show card (767)
How did you plan this trip to Thailand? [SA]
I plan my own trip 1
I come with tour group| 2
I reserve local private tour 3
Other please specify (not show this answer code) 4
Q26 Ask only F2F (answer code 1 in Q1) Code Route
Show card (768)
For this trip in Thailand, who is/are your traveling companion? [MA]
Travel alone 1
Friend 2
Family, 3
Colleague 4
Partner/ Spouse 5
Other please specify (not show this answer code) 6
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Q27a Ask all Code Route
Show card (769)
Can you tell me why you select Thailand to be your travel destination? [MA]

(R2) Serene nature (beaches/ mountains) 02

(R29) Uniqueness of historical, cultural, religious and/or world heritage 29

(R31) Health & wellness/ spa 31

(R32) Country's Local Sub-Cultural Uniqueness (able to enjoy diversity across the 32
country of destination)

(R33) Being a Modernized Country (e.g. able to enjoy a modernized and 33
convenient lifestyle)

(R5) Skilled medical service with advanced technology, 05

(R6) Experiencing traditional festive events of cultural/moral and value based on| 06
local life and way of life

(R7) Able to Experience diversity/ everything in one place within a limited time off, 07
stay

(R8) Good value for money| 08

(R9) Destination of choices for local/ exotic food 09

(R37) Having tasty street food 37

(R38) Being known as destination of quality food| 38

(R10) Unique shopping experience for variety of products 10

(R11) Renowned colorful night life 11

(R12) Experiencing Luxury living 12

(R13) Being known as A country of romance 13

(R15) A good place for sport and outdoor activities (e.g. Hiking, Bicycling) 15

(R16) Adventure from discovering nature 16

(R17) Admiring underwater and marine life (e.g. Snorkeling, Diving) 17

(R34) Experiencing unique local activities 34
(e.g. practicing local fabric dyeing, learning traditional dances, homestay living)

(R18) Friendliness/hospitality of people 18

(R19) Safe country to visit] 19

(R20) Good infrastructure in term of convenient transportation 20

(R21) No language barrier when traveling throughout the country| 21

(R22) Country with political stability] 22

(R23) Good and nice weather, 23

Others, (please specify) 24

Others, (please specify) 25

Others, (please specify) 26
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Q27b Ask all
Show card
Rotate attributes
From all the reasons you just mentioned, please give ranking where '1' is the most important reason for
selection of Thailand as your travel destination.
**x**xInclude answers from Q27a

RANK
(R2) (R2) Serene nature (beaches/ mountains) (775-776)
(R29) (R29) Uniqueness of historical, cultural, religious and/or world heritage (861-862)
(R31) (R31) Health & wellness/ spa (865-866)
(R32)  (R32) Country's Local Sub-Cultural Uniqueness (able to enjoy diversity across (867-868)
the country of destination)
(R33) (R33) Being a Modernized Country (e.g. able to enjoy a modernized and (869-870)
convenient lifestyle)
(R5) (R5) Skilled medical service with advanced technology (813-814)
(R6)  (R6) Experiencing traditional festive events of cultural/moral and value based (815-816)
on local life and way of life
(R7) (R7) Able to Experience diversity/ everything in one place within a limited time (817-818)
of stay
(R8) (R8) Good value for money (819-820)
(R9) (R9) Destination of choices for local/ exotic food (821-822)
(R37) (R37) Having tasty street food (877-878)
(R38) (R38) Being known as destination of quality food (879-880)
(R10) (R10) Unique shopping experience for variety of products (823-824)
(R11) (R11) Renowned colorful night life (825-826)
(R12) (R12) Experiencing Luxury living (827-828)
(R13) (R13) Being known as A country of romance (829-830)
(R15) (R15) A good place for sport and outdoor activities (e.g. Hiking, Bicycling) (833-834)
(R16) (R16) Adventure from discovering nature (835-836)
(R17) (R17) Admiring underwater and marine life (e.g. Snorkeling, Diving) (837-838)
(R34) (R34) Experiencing unique local activities (871-872)
(e.g. practicing local fabric dyeing, learning traditional dances, homestay living)
(R18) (R18) Friendliness/hospitality of people] (839-840)
(R19) (R19) Safe country to visit (841-842)
(R20) (R20) Good infrastructure in term of convenient transportation (843-844)
(R21) (R21) No language barrier when traveling throughout the country (845-846)
(R22) (R22) Country with political stability, (847-848)
(R23) (R23) Good and nice weather (849-850)
(R24) Others, (please specify) (851-852)
(R25) Others, (please specify) (853-854)
(R26) Others, (please specify) (855-856)
g F1enuatuanysal .
JL: lasinsUseliunauazifednsnissuinmanualsemelng 2562 KenetiXs
%, = 199 [Clonzulltiln s |

Wpp S



LUUEDUOUUEN

Q304 Ask all Code Route
Show card
Show only those attributes selected in Q27a
From the reasons that you select Thailand as your destination, which of these do
you have impressive experience during this visit? [MA]

Q305  Show only those attributes selected in Q27a but not select in Q304
Which of these do you have unimpressive experience during this visit? [MA]

(R2) Serene nature (beaches/ mountains)] 02

(R29) Uniqueness of historical, cultural, religious and/or world heritage 29

(R31) Health & wellness/ spa 31

(R32) Country's Local Sub-Cultural Uniqueness (able to enjoy diversity across the 32
country of destination)

(R33) Being a Modernized Country (e.g. able to enjoy a modernized and 33
convenient lifestyle)

(R5) Skilled medical service with advanced technology 05

(R6) Experiencing traditional festive events of cultural/moral and value based on| 06
local life and way of life

(R7) Able to Experience diversity/ everything in one place within a limited time off, 07
stay

(R8) Good value for money 08

(R9) Destination of choices for local/ exotic food 09

(R37) Having tasty street food 37

(R38) Being known as destination of quality food| 38

(R10) Unique shopping experience for variety of products 10

(R11) Renowned colorful night life 11

(R12) Experiencing Luxury living 12

(R13) Being known as A country of romance 13

(R15) A good place for sport and outdoor activities (e.g. Hiking, Bicycling) 15
(R16) Adventure from discovering nature 16

(R17) Admiring underwater and marine life (e.g. Snorkeling, Diving) 17

(R34) Experiencing unique local activities 34

(e.g. practicing local fabric dyeing, learning traditional dances, homestay living)
(R18) Friendliness/hospitality of people 18

(R19) Safe country to visit| 19

(R20) Good infrastructure in term of convenient transportation 20

(R21) No language barrier when traveling throughout the country 21

(R22) Country with political stability] 22

(R23) Good and nice weather| 23

Others, (please specify) 24

Others, (please specify) 25

Others, (please specify) 26
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Q28 Ask only F2F (answer code 1 in Q1) Code Route
Show card (877)
Which of these activities did you do in Thailand during this visit? [MA]

(R1) Sun bathing 01

(R2) Diving 02

(R3) Snorkeling 03

(R4) Elephant riding 04

(R5) Rafting 05

(R6) Boat Cruising 06

(R7) Hiking 07

(R8) Playing golf 08

(R9) Sporting 09

(R10) Shopping at mall 10

(R11) Shopping at local markets/ street markets| 11
(R12) Visit historical/ heritage/ religious attractions 12
(R13) Visit health & wellness/ spa 13
(R14) Medical check-up or visit a doctor 14
(R15) Joining Full Moon Party| 15

(R16) Nature Trails Trekking 16

(R18) Joining Traditional Festive Events 18
(R19) Practicing Local Activities 19

(R20) Attend Local cooking class 20

(R21) Testing/eating local food 21

(R22) Join Food Festivals 22

(R23) Participate food tour 23

(R24) Taste famous restaurants / cafe 24
(R17) Other (please specify) 17

Q228 Ask F2F (answer code 1 in Q1) Code Route
Show card (880)
What are the main sources of information that make you aware about Thailand
tourism? [MA]

Friend/ relative 01
Advertisement on TV/ TV program 02
Article /book/ journal/ about the country| 03
Social media/ blog/ website/ review online about the country| 04
Advertisement in a newspaper /magazine about the country] 05
Outdoor ads in my country 06
Events about Thailand tourism in my country 07
Thailand tourism official website (www.tourismthailand.org) 09
Thailand tourism social media channel 10
Travel agent in my country 11
Other (please specify) 08
g, SenuatuaNysal .
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Q29 Ask F2F (answer code 1 in Q1) Code Route
Show card (914)
What triggered your decision to travel to Thailand? [MA]
A friend/relative recommend me to 01
I saw an advertisement on TV/ TV program 02
I saw article /book/ journal/ about the country| 03
I saw social media/ blog/ website/ review online about the country 04
I saw cinema/series shooting in Thailand 05
I saw an advertisement in a newspaper /magazine about the country] 06
I saw an advertisement / article online about the country] 07
I was offered a good flight deal/ tour package 08
It is close to my country and convenient for travelling 09
I saw advertisement in Thailand Tourism official website 11
(www.tourismthailand.org)
I saw advertisement from Thailand Tourism social media channel 12
Travel agent recommended me. 13
Other (please specify) (not show card this answer code) 10
Q290 All F2F (answercode1in Q1)
When making decision about this trip, which country that you compared with Thailand the most?
Interviewer: The answer could be any country in the world. No need to be in Asia Pacific.
(R1)
(916-919)
(R2) None
Q291  All F2F (answer code 1 in Q1)
Why did you compare Thailand with .... (answer from Q290)
(920-923)
Q31 Ask F2F (answer code 1 in Q1) Code Route
Show card (924)
Considering all aspects of the trip, how would you evaluate your current trip in
Thailand? [SA]
Extremely dissatisfied 1
Somewhat dissatisfied 2
Neither satisfied nor dissatisfied 3
Somewhat satisfied 4
Extremely satisfied 5
g, SenuatuaNysal .
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Q33 Ask those who answer code 1 - 4 in Q31 Code Route
Show card (925)
Can you please tell us why you were not extremely satisfied with your visit to
Thailand? [MA]

(R1) Uninteresting tourist attractions 01

(R2) Poor services from travel-related parties 02

(R3) Expensive trip 03

(R4) Poor weather 04

(R5) Poor travel-related infrastructures/ transportation 05
(R6) Inhospitality of local people| 06

(R7) Feel unsafe 07

(R8) Language barrierf 08

(R9) Hassle/ Busy/ tourist everywhere 09

(R10) Unfair treat i.e. pay higher price than locals 10
(R11) Local people try too much to push sell 11

(R12) Cheating people such as taxi drivers, merchants 12
(R13) Political issues 13

(R14) Other (please specify) (not show this answer code) 14

Q34 All F2F (answer code 1 in Q1)

Can you share with us the incidents that make you dissatisfied from this trip in Thailand?
Interviewer: Try to ask respondent to share the story or details of the incident that makes him/her
dissatisfied e.g. when did the incident take place?

(928-931)

Q35 All F2F (answer code 1 in Q1)

Any moments that impress you during this visit that you would like to share with us?

Interviewer: Try to ask respondent to share the story or details of the incident that makes him/her feel
impressed

(932-935)

Q36 Ask only wave 1
Ask all

What does "Thainess” mean to you?

(936-939)
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Q124 Ask all Code Route
Show card (940)
Please select any tourism brand campaigns below that you have heard or been
aware of. [MA]

(R1) Malaysia Truly Asia 01

(R2) Amazing Thailand 02

(R3) Incredible India 03

(R4) Imagine Your Korea 04

(R5) Vietnam Timeless charm 05

(R6) Singapore - Passion Made Possible] 06
(R7) Hong Kong Asia's World City 07

(R8) China like Never Before| 08

(R9) Wonderful Indonesia 09

(R10) Taiwan - The Heart of Asia 10

(R11) Experience Macau 11

(R12) Japan - Endless Discovery 12

(R13) There's Nothing Like Australia 13
No, I have never heard or aware of any of them (not show code) 99

Q125 Ask only those who answer code 2 in Q124 Code Route
Show card (950)
Can you please tell me where you have heard or aware about the “Amazing
Thailand” brand campaign from? [MA]

(R16) TV 16

(R17) Radio 17

(R18) Newspaper 18

(R19) Magazine 19

(R1) Brochures/ leaflets| 01

(R6) Ads in Movie Theater| 06
(such as advertisement before the movie)

(R26) Thailand Tourism official website (www.tourismthailand.org) 26

(R7) Other Website/Web board 07

(R27) Thailand tourism social media channel (Facebook/ Instagram/ Twitter/| 27
Weibo)

(R9) Other Social media (Facebook/ Instagram/Twitter/Weibo) 09

(R20) Social media of presenters/ celebrities/ famous people via Facebook, 20
Instagram, Twitter, Weibo (such as movie advertisement, VDO, photo or message)

(R28) Banner, Advertising on Social Media 28

(R21) Blogger review/recommendation on web/ blog/ page 21

(R29) Social VDO Platform (Youtube, Youku) 29

(R12) Out of home media (i.e. billboards, bus, shelter, airport, street, 12
underground, train station, building wrap, etc.)

(R13) Advertising on mobile transportation (i.e. taxi/ bus/train/underground/ 13
elevated train/ plane wrap, etc.)

(R14) Interactive video advertising spot on public transportation system (i.e. bus, 14
shelter, airport, street, underground, train station, building wrap, etc.)

(R23) Ads in mobile/ computer applications such as Chat apps, Game apps| 23

(R24) Events, activities, concerts and road shows 24

(R25) Agency/ agent/ representative 25

Other, please specify 15
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Q339 Tourism campaign impact Code Route
Ask those aware any tourism campaign (7136)
(Those didn't answer code 99 in Q124)
Showcard
All of those tourism campaigns that you awared of, which of these statement apply
to you the most? [SA]
Tourism campaigns don’t have impact to me at all 1
Tourism campaigns keep me aware/ remind me of these countries 2
Tourism campaigns uplift my feeling about these countries| 3
Tourism campaigns urge me to find out more about these countries 4
Tourism campaigns put these countries among my destinations lists| 5
Tourism campaigns make me decide to visit to these countries 6
ADVERTISING DIAGNOSTIC - TVC : Show Ads Snapshots to respondents
TVC (Screen Shots)
AD A pic
Q40 Visibility Code Route
Ask all (953)
Show Ad & Show card : TVC
Have you ever seen this ad before? Please select your answer from this card.
Interviewer : Record first answer RD mentioned [SA]
Definitely seen it 1
May have seen it 2
Not sure 3
May not have seen it 4
Definitely have not seen it 5
Q41 Source of visibility Code Route
Ask those who answered code 1-2 in Q40 (954)
Show Ad & Show card : TVC
For this ads VDO snapshots, what media have you ever seen this ad from?
Interviewer : Record first answer RD mentioned [MA]
TV 1
VDO Clip please specify which types of media (i.e. YouTube, website) 2
Out of home media (i.e. billboards, bus, shelter, airport, street, underground, train 3
station, building wrap, etc.)
Interactive video advertising spot on public transportation system (i.e. bus, shelter, 4
airport, street, underground, train station, building wrap, etc.)
Trade Fair| 6
Other (please specify) 5
g, SenuatuaNysal .
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Q42 Recognition
Ask those who answered code 1-2 in Q40

Unaided
Which country/destination do you think this ad is for? [SA]

Thailand
Malaysia
Singapore
Vietnam
Hong Kong
South Korea
India

China
Indonesia
Taiwan
Macau
Japan
Australia
Other (please specify) (Not show this code)

Don't know/Can't remember (Not show this code)

Code
(955)

01
02
03
04
05
06
07
08
09
10
11
12
13
14
98

Route

ADVERTISING DIAGNOSTIC - Print AD

Interviewer: Show Ad to respondent, one at a time and ask respondent whether he/she has seen ad.

Q77 Auto Record : AD to be ask first [SA] Code Route
(1045)
Print Ad 1 : Culture 1
Print Ad 2: Beach and Nature 2
Print Ad 3: Way of Life 3
Print Ad 4: Gastronomy 4
Ad 1
Q69 Visibility Code Route
Ask all (1046)
Show Print Ad 1 (Culture) & Show card
Have you ever seen this ad before? Please select your answer from this card.
Interviewer : Record first answer RD mentioned [SA]
Definitely seen it 1
May have seen it 2
Not sure 3
May not have seen it 4
Definitely have not seen it 5
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Q70 Recognition Code Route

Ask those who answered code 1-2 in Q69 (1047)
Unaided
Which country/destination do you think this ad is for? [SA]

Thailand 01

Malaysia 02

Singapore 03
Vietnam 04

Hong Kong 05
South Korea 06
India 07

China 08
Indonesia 09
Taiwan 10

Macau 11
Japan 12
Australia 13

Other (please specify) 14
Don't know/Can't remember (Do not show card) 98

Ad 2
Q71 isibility Code Route
Ask all (1057)
Show Print Ad 2 (Beach and Nature) & Show card
Have you ever seen this ad? Please select your answer from this card.
Interviewer : Record first answer RD mentioned [SA]
Definitely seen it 1
May have seen it 2
Not sure 3
May not have seen it 4
Definitely have not seen it 5
Q72 Recognition Code Route
Ask those who answered code 1-2 in Q71 (1058)
Unaided
Which country/destination do you think this ad is for? [SA]
Thailand 01
Malaysia 02
Singapore 03
Vietnam 04
Hong Kong 05
South Korea 06
India 07
China 08
Indonesia 09
Taiwan 10
Macau 11
Japan 12
Australia 13
Other (please specify) 14
Don't know/Can't remember (Do not show card) 98
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lAd 3
Q73 Visibility Code Route
Ask all (1068)
Show Print Ad 3 (Way of Life) & Show card
Have you ever seen this ad? Please select your answer from this card.
Interviewer : Record first answer RD mentioned [SA]
Definitely seen it 1
May have seen it 2
Not sure 3
May not have seen it 4
Definitely have not seen it 5
Q74 Recognition Code Route
Ask those who answered code 1-2 in Q73 (1069)
Unaided
Which country/destination do you think this ad is for? [SA]
Thailand 01
Malaysia 02
Singapore 03
Vietnam 04
Hong Kong 05
South Korea 06
India 07
China 08
Indonesia 09
Taiwan 10
Macau 11
Japan 12
Australia 13
Other (please specify) 14
Don't know/Can't remember (Do not show card) 98
Ad 4
Q75 Visibility Code Route
Ask all (1079)
Show Print Ad 4 (Gastronomy) & Show card
Have you ever seen this ad? Please select your answer from this card.
Interviewer : Record first answer RD mentioned [SA]
Definitely seen it 1
May have seen it 2
Not sure 3
May not have seen it 4
Definitely have not seen it 5
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Q76 Recognition Code Route
Ask those who answered code 1-2 in Q75 (1080)
Unaided
Which country/destination do you think this ad is for?  [SA]
Thailand 01
Malaysia 02
Singapore 03
Vietnam 04
Hong Kong 05
South Korea 06
India 07
China 08
Indonesia 09
Taiwan 10
Macau 11
Japan 12
Australia 13
Other (please specify) 14
Don't know/Can't remember (Do not show card) 98
Interviewer : Show Clip TVC to all RDs before asking Q46
Q46 Ask all
What do you think this ad is trying to tell you?
PROBE Any other things?
(977-980)
Q47 Ask all Code Route
Showcard (1013)
Please tell me how well the ad could portray the ideas that
“Exploring diversity of traveling experiences”? [SA]
Certainly doesn't give such impression 1
Doesn't really give such impression 2
Neutral 3
Somewhat gives such impression 4
Strongly gives such impression 5
Q48 Absolute likeability Code Route
Ask all (1014)
Showcard
Which of these statements could best describe your overall feeling about this ad?
[SA]
Strongly dislike 1
Somewhat dislike 2
Neither like or dislike 3
Somewhat like 4
Like it very much 5
g, SenuatuaNysal .
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Q311 Askall

Showcard
How do you like each of these aspects of the ad? [SA]
Strongly [Somewhat| Neither |Somewhat|Like it very
dislike dislike like or like much
dislike

(R1) Content/ Issue 1 2 3 4 5 (7256)
(R2) Narration (How the ad presented) 1 2 3 4 5 (7257)
(R3) Visual 1 2 3 4 5 (7258)
(R4) Music 1 2 3 4 5 (7259)
(R5) Presenters/ actors or actresses 1 2 3 4 5 (7260)

Q312 Reason for like the ad (Only those who rate 5 (Like it very much) in Q311)
............. (aspects in Q311 that rate 5)

(R1) Content/ Issue (Ask those who rate 5 in R1 Q311)

Why do you like ....

(7273-7276)

(R2) Narration (How the ad presented) (Ask those who rate 5 in R2 Q311)

(7277-7280)

(R3) Visual (Ask those who rate 5 in R3 Q311)

(7315-7318)

(R4) Music (Ask those who rate 5 in R4 Q311)

(7319-7322)

(R5) Presenters/ actors or actresses (Ask those who rate 5in R5 Q311)

(7323-7326)

Q313 Reason for dislike the ad (Only those who rate 1-3 in Q311)
................. (aspects in Q311 which rate 1-3)
(R1)Content/ Issue (Ask those who rate 1-3 in R1 Q311)

Why do you dislike

(7327-7330)

(R2) Narration (How the ad presented) (Ask those who rate 1-3 in R2 Q311)

(7331-7334)

(R3) Visual (Ask those who rate 1-3 in R3 Q311)

(7335-7338)

(R4) Music (Ask those who rate 1-3 in R4 Q311)

(7339-7342)

(R5) Presenters/ actors or actresses (Ask those who rate 1-3 in R5 Q311)

(7343-7346)
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Q314 Advocate Code Route
Ask all (7351)
Showcard
What is your tendency to share/ talk about this ad to your friends, family or public
? [SA]

Definitely not share/ talk about 1
Unlikely to share/ talk about 2
Not sure 3

Likely to share/ talk about 4
Definitely do share/ talk about 5

Q315 Efficiency Code Route

Ask all Showcard (7356)
After watching the ad, which of these statements comes closest to you? [SA]
This ad doesn't have impact to me at all 1
This ad keeps me aware/ remind me of this country 2
This ad uplifts my feeling about this country| 3
This ad urges me to find out more about this country| 4
This ad puts this country among my destinations lists 5
This ad makes me decide to visit to this country 6
Q299 Record Ads to be asked [MA] Code Route
Print Ad 1 1
Print Ad 2 2
Print Ad 3 3
Print Ad 4 4
Q79 Ask all
What do you think this ad is trying to tell you?
PROBE Any other things?
(1122-1125)

Q80 Ask all Code Route

Showcard (1126)
Please tell me how well the ad could portray the ideas that
“Exploring diversity of traveling experiences” ? [SA]
Certainly doesn't give such impression 1
Doesn't really give such impression 2
Neutral 3
Somewhat gives such impression 4
Strongly gives such impression 5

Q81 Absolute likeability Code Route
Ask all Showcard (1127)

Which of these statements could best describe your overall feeling about this ad?
[SA]
Dislike it at all 1
Somewhat dislike it 2
Indifference 3
Somewhat like it 4
Like it very much 5
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Q316 Askall
Showcard
How do you like each of these aspects of the ad? [SA]

Strongly |Somewhat| Neither |Somewhat|Like it very
dislike dislike like or like much
dislike
(R1) Content/ Issue 1 2 3 4 5 (7416)
(R2) Visual 1 2 3 4 5 (7417)

Q317 Reason for like the ad (Only those who rate 5 (Like it very much) in Q316)
Why do you like ................. (aspects in Q316that rate 5)

(R1) Content/ Issue (Ask those who rate 5 in R1 Q316)

(7423-7426)

(R2)Visual (Ask those who rate 5 in R2 Q316)
(7427-7430)

Q318 Reason for dislike the ad (Only those who rate 1-3 in Q316)
Why do you dislike ................. (aspects in Q316 that rate 1-3)

(R1) Content/ Issue (Ask those who rate 1-3 in R1 Q316)
(7435-7438)

(R2)Visual (Ask those who rate 1-3 in R2 Q316)
(7439-7442)

Q319 Advocate Code Route
Ask all (7451)
Showcard
What is your tendency to share/ talk about this ad to your friends, family or public
? [SA]

Definitely not share/ talk about 1
Unlikely to share/ talk about 2
Not sure 3

Likely to share/ talk about 4
Definitely do share/ talk about 5

Q320 Efficiency Code Route
Ask all (7452)
Showcard
After watching the ad, which of these statements comes closest to you? [SA]

This ad doesn't have impact to me at all 1
This ad keeps me aware/ remind me of this country| 2
This ad uplifts my feeling about this country| 3
This ad urges me to find out more about this country 4
This ad puts this country among my destinations lists 5
This ad makes me decide to visit to this country 6
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Q90 Ask all
What do you think this ad is trying to tell you?
PROBE Any other things?
(1140-1143)
Q91 Ask all Code Route
Showcard (1144)
Please tell me how well the ad could portray the ideas
“Exploring diversity of traveling experiences”? [SA]
Certainly doesn't give such impression 1
Doesn't really give such impression 2
Neutral 3
Somewhat gives such impression 4
Strongly gives such impression 5
Q92 Absolute likeability Code Route
Ask all Showcard (1145)
Which of these statements could best describe your overall feeling about this
advertisement? [SA]
Dislike it at all 1
Somewhat dislike it 2
Indifference 3
Somewhat like it 4
Like it very much 5
Q321 Askall
Showcard
How do you like each of these aspects of the ad? [SA]
Strongly |Somewhat| Neither |Somewhat|Like it very
dislike dislike like or like much
dislike
(R1) Content/ Issue 1 2 3 4 5 (7471)
(R2) Visual 1 2 3 4 5 (7472)
Q322 Reason for like the ad (Only those who rate 5 (Like it very much) in Q321)

(R1)

(R2)

Why do you like ................. (aspects in Q321that rate 5)
Content/ Issue (Ask those who rate 5 in R1 Q321)

Visual (Ask those who rate 5 in R2 Q321)

(7470-7473)

(7474-7477)
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Q323 Reason for dislike the ad (Only those who rate 1-3 in Q321)
Why do you dislike ................. (aspects in Q321 that rate 1-3)
(R1) Content/ Issue (Ask those who rate 1-3 in R1 Q321)

(R2)Visual (Ask those who rate 1-3 in R2 Q321)

(7516-7519)

(7520-7523)

Q324 Advocate Code Route
Ask all (7540)
Showcard
What is your tendency to share/ talk about this ad to your friends, family or public
? [SA]

Definitely not share/ talk about 1
Unlikely to share/ talk about 2
Not sure 3

Likely to share/ talk about 4
Definitely do share/ talk about 5

Q325 Efficiency Code Route
Ask all (7541)
Showcard
After watching the ad, which of these statements comes closest to you? [SA]

This ad doesn't have impact to me at all 1

This ad keeps me aware/ remind me of this country 2
This ad uplifts my feeling about this country| 3

This ad urges me to find out more about this country 4
This ad puts this country among my destinations lists 5
This ad makes me decide to visit to this country 6

Q101 Ask all
What do you think this ad is trying to tell you?
PROBE Any other things?

(1158-1161)

Q102 Ask all Code Route
Show card (1162)
Please tell me how well the ad could portray the ideas that
“Exploring diversity of traveling experiences”? [SA]
Certainly doesn't give such impression 1
Doesn't really give such impression 2
Neutral 3
Somewhat gives such impression 4
Strongly gives such impression 5
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Q103 Absolute likeability Code Route
Ask all (1163)
Showcard
Which of these statements could best describe your overall feeling about this ad?

[SA]
Dislike it at all 1
Somewhat dislike it 2
Indifference 3
Somewhat like it 4
Like it very much 5

Q326 Ask all
Showcard
How do you like each of these aspects of the ad? [SA]

Strongly (Somewhat| Neither |Somewhat|Like it very
dislike dislike like or like much
dislike
(R1) Content/ Issue 1 2 3 4 5 (7560)
(R2) Visual 1 2 3 4 5 (7561)

Q327 Reason for like the ad (Only those who rate 5 (Like it very much) in Q326)
Why do you like ................. (aspects in Q326that rate 5)
(R1)Content/ Issue (Ask those who rate 5 in R1 Q326)

(7551-7554)

(R2) Visual (Ask those who rate 5 in R2 Q326)

(7555-7558)

Q328 Reason for dislike the ad (Only those who rate 1-3 in Q326)
Why do you dislike ................. (aspects in Q326 that rate 1-3)
(R1)Content/ Issue (Ask those who rate 1-3 in R1 Q326)

(7563-7566)

(R2) Visual (Ask those who rate 1-3 in R2 Q326)
(7567-7570)

Q329 Advocate Code Route
Ask all (7629)
Showcard
What is your tendency to share/ talk about this ad to your friends, family or public
? [SA]

Definitely not share/ talk about 1
Unlikely to share/ talk about| 2
Not sure 3
Likely to share/ talk about 4
Definitely do share/ talk about 5
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Q330 Efficiency Code Route
Ask all (7630)
Showcard

After watching the ad, which of these statements comes closest to you? [SA]

This ad doesn't have impact to me at all 1
This ad keeps me aware/ remind me of this country 2
This ad uplifts my feeling about this country| 3
This ad urges me to find out more about this country 4
This ad puts this country among my destinations lists 5
This ad makes me decide to visit to this country 6
Q112 Askall
What do you think this ad is trying to tell you?
PROBE Any other things?
(1176-1179)
Q113 Ask all Code Route
Showcard (1180)
Please tell me how well the ad could portray the ideas that
“Exploring diversity of traveling experiences”? [SA]
Certainly doesn't give such impression 1
Doesn't really give such impression 2
Neutral 3
Somewhat gives such impression 4
Strongly gives such impression 5
Q114 Absolute likeability Code Route
Ask all (1213)
Showcard
Which of these statements could best describe your overall feeling about this
advertisement? [SA]
Dislike it at all 1
Somewhat dislike it 2
Indifference 3
Somewhat like it 4
Like it very much 5

Q331 Ask all
Showcard
How do you like each of these aspects of the ad? [SA]\

Strongly |Somewhat| Neither |Somewhat|Like it very
dislike dislike like or like much
dislike
(R1) Content/ Issue 1 2 3 4 5 (7649)
(R2) Visual| 1 2 3 4 5 (7650)
g, SenuatuaNysal .
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Q332

Reason for like the ad (Only those who rate 5 (Like it very much) in Q331)
Why do you like ................. (aspects in Q331that rate 5)

(R1) Content/ Issue (Ask those who rate 5 in R1 Q331)

(7632-7635)

(R2)Visual (Ask those who rate 5 in R2 Q331)

(7636-7639)

Q333

Reason for dislike the ad (Only those who rate 1-3 in Q331)
Why do you dislike ................. (aspects in Q331 that rate 1-3)

(R1) Content/ Issue (Ask those who rate 1-3 in R1 Q331)

(7644-7647)

(R2)Visual (Ask those who rate 1-3 in R2 Q331)

(7648-7651)

Q334 Advocate Code Route
Ask all (7718)
Showcard
What is your tendency to share/ talk about this ad to your friends, family or public
? [SA]

Definitely not share/ talk about 1
Unlikely to share/ talk about| 2
Not sure 3

Likely to share/ talk about 4
Definitely do share/ talk about 5

Q335 Efficiency Code Route
Ask all (7719)
Showcard
After watching the ad, which of these statements comes closest to you? [SA]

This ad doesn't have impact to me at all 1
This ad keeps me aware/ remind me of this country 2
This ad uplifts my feeling about this country 3
This ad urges me to find out more about this country| 4
This ad puts this country among my destinations lists 5
This ad makes me decide to visit to this country 6
g, SenuatuaNysal .
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IMedia consumption

Q123 Ask all Show card Code Route
What is/are your media that you regularly consume? [MA] (1226)
(R1))TV] 01
(R2) Radio 02
(R3) Newspaper 03
(R4) Magazine 04
(R5) Brochure, leaflets 05
(R6) Ads in Movie Theater (such as advertisement before the movie)) 06
(R7) Website/Web board 07
(R15) Social media (Facebook/ Instagram/Twitter/Weibo) 15
(R16) Social media of presenter/ celebrity/ famous people via Facebook, 16
Instagram, Twitter, Weibo (such as movie advertisement, VDO, photo or message)
(R17) Blogger review/recommendation on web/ blog/ page 17
(R22) Social VDO Platform (YouTube, Youku) 22
(R19) Out of home media (i.e. billboards, bus, shelter, airport, street, 19
underground, train station, building wrap, etc.)
(R10) Advertising on mobile transportation (i.e. taxi/ bus/train/ underground/ 10
elevated train/ plane wrap, etc.)
(R11) Interactive video advertising spot on public transportation system (i.e. bus, 11
shelter, airport, street, underground, train station, building wrap, etc.)
(R12) Ads in application such as Chat apps, Game apps 12
(R13) Events, activities, concerts and road shows 13
(R14) Agency/ agent/ representative 14
(R20) Others (specify) 20
(R21) Others (specify) 21
Q241 Ask all Show card Code Route
What is/are your media that you use to find information regarding abroad tourism?| (1231)
[MA]
(R1) TV Please state channel/program : 01
(R2) Radio Please state channel : 02
(R3) Newspaper Please state name: 03
(R4) Magazine Please state nhame: 04
(R5) Brochure, leaflets 05
(R6) Ads in Movie Theater (such as advertisement before the movie)) 06
(R22) Official online channel of desired country (website, social media, etc.) 22
(R7) Website/Web board Please state website: 07
(R15) Social media (Facebook/ Instagram/Twitter/Weibo) 15
(R16) Social media of presenter/ celebrity/ famous people via Facebook, 16
Instagram, Twitter, Weibo (such as movie advertisement, VDO, photo or message)
(R17) Blogger review/recommendation on web/ blog/ page 17
(R23) Social VDO Platform (YouTube, Youku) 23
(R19) Out of home media (i.e. billboards, bus, shelter, airport, street, 19
underground, train station, building wrap, etc.)
(R10) Advertising on mobile transportation (i.e. taxi/ bus/train/ underground/ 10
elevated train/ plane wrap, etc.)
(R11) Interactive video advertising spot on public transportation system (i.e. bus, 11
shelter, airport, street, underground, train station, building wrap, etc.)
(R12) Ads in application such as Chat apps, Game apps 12
(R13) Events, activities, concerts and road shows 13
(R14) Agency/ agent/ representative 14
(R20) Others (specify) 20
(R21) Others (specify) 21
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Q242 (Ask only media channel answered in Q241 )

Show card
To which extent the following ....... (media channels below) influence(s) your decision-making to travel
abroad [SA]
This media 2 3 4 This media
channel channel
does not highly
influence influences
your your
decision- decision-
making at making 5
all 1
(R1) TV Please state : 1 2 3 4 5 (1234)
(R2)Radio Please state : 1 2 3 4 5 (1235)
(R3) Newspaper Please state : 1 2 3 4 5 (1236)
(R4) Magazine Please state: _ 1 2 3 4 5 (1237)
(R5) Brochure, leaflets 1 2 3 4 5 (1238)
(R6) Ads in Movie Theater (such as| 1 2 3 4 5 (1239)
advertisement before the movie)
(R22) Official online channel of desired 1 2 3 4 5 (1255)
country (website, social media, etc.)
(R7) Website/Web board Please state 1 2 3 4 5 (1240)
website:
(R15) Social media (Facebook/ 1 2 3 4 5 (1248)
Instagram/Twitter/Weibo)
(R16) Social media of presenter/ celebrity/| 1 2 3 4 5 (1249)
famous people via Facebook,
Instagram, Twitter, Weibo (such as
movie advertisement, VDO, photo or|
message)
(R17) Blogger review/recommendation on 1 2 3 4 5 (1250)
web/ blog/ page
(R23) Social VDO Platform 1 2 3 4 5 (1252)
(YouTube, Youku)
(R19) Out of home media (i.e. billboards, 1 2 3 4 5 (1252)
bus, shelter, airport, street,
underground, train station, building
wrap, etc.)
(R10) Advertising on mobile transportation 1 2 3 4 5 (1243)
(i.e. taxi/ bus/train/ underground/
elevated train/ plane wrap, etc.)
(R11) Interactive video advertising spot on 1 2 3 4 5 (1244)
public transportation system (i.e.
bus, shelter, airport, street,
underground, train station, building
wrap, etc.)
(R12) Ads in application such as Chat| 1 2 3 4 5 (1245)
apps, Game apps
(R13) Events, activities, concerts and road 1 2 3 4 5 (1246)
shows
(R14) Agency/ agent/ representative 1 2 3 4 5 (1247)
(R20) Others (specify) 1 2 3 4 5 (1253)
(R21) Others (specify) 1 2 3 4 5 (1254)
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|Additiona| Suggestion on Thailand Tourism

Q271 Ask only F2F (answer code 1 in Q1)
We would like to ask for any feedback or suggestions for further improvement on Thailand tourism. Any
comments are appreciated.

(1256-1259)

Last visit to Thailand

Q292 Ask only those who have ever visited to Thailand (Code 1 in  Q18a) Code Route
You mentioned earlier that you have been to Thailand before. When was your last | (1464)
visit to Thailand? [SA]
This year / Last year, 1
Last 2 - 3 years 2
Longer than 3 years but less than 5 years 3
Longer than 5 years but less than 10 years 4
10 years or above 5
Demographics
Q129 Ask all Show card Code Route
What is your current marital status? [SA] (1465)
Single 1

Married/living with partner 2
Widowed/separated/divorced 3
Refuse to answer 4

Q130 Ask all Code Route
Do you have any kid? [SA] (1466)
Yes 1
No 2

Refuse to answer 3

Q131 Ask all Code Route
Show card (1467)
What is your highest educational level? [SA]

No formal education 01

Primary school (not completed / still studying) 02
Primary school 03

Secondary school (not completed / still studying) 04
Secondary school 05

Vocational school/diploma (not completed / still studying) 06
Vocational school/diploma 07

Bachelor degree 08

Bachelor degree (not completed / still studying) 09
Master degree 10

Doctoral degree 11

Refuse to answer| 12

g F1enuatuanysal .
JL: lasinsUseliunauazifednsnissuinmanualsemelng 2562 KenetiXs
220

4?///45

(
,

Wpp S



LUUEDUOUUEN

Q345 Ask all Code Route
Please specify your monthly personal income (For classification purpose only) [SA] | (8652)

Less than USD 1,000 per month 1

1,001 - 2,500 USD per month 2
2,501 - 5,000 USD per month 3
5,001 - 10,000 USD per month 4
More than 10,000 USD (please specify) 5
Do not work / no personal income 8
Refuse to answer| 9
Q133 Ask allShow card Code Route
Please tell me your occupation. [SA] (1623)

Professionals (e.g. architect, engineer, doctor, lawyer, accountant) 01
Management and Administration 02
Merchant 03

Labourers Production/Manufactory 04
Agricultural 05

Government Officer| 06

Housewife or Unpaid Family, 07
Student| 08

Retired /Unemployed 09

Others, please specify 10

Refuse to answer 11

Thank you for your valuable time to complete this survey.
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Screening questions

Q1 Ask all Code Route
Do you or any of your family members/close friends work in any of these (127)
industries? [MA]

Advertising Agency| 1 CLOSE

Public Relation Company 2 CLOSE

Journalism 3 CLOSE

Marketing research company/ department 4 CLOSE

Tourism related service organization/ companies 5 CLOSE
None of the above 6

Q2 Ask all Code Route

What is your country of residence? [SA] (128)
China 1
UK 2
Other (please specify) 3 CLOSE

Q3 Ask all
May I know your age?

(R1) Years old (129-130)
(R2) Refused to answer (131-132)

Q4 Record Age range in Q3 [SA] Code Route
(133)
Under 18 y.o. 1 CLOSE
18 - 24 y.o. 2
25-34y.0. 3
35-44y.0. 4
45 - 54 y.o. 5
55-69 y.o. 6
More than 69 y.o. 7
Q5 Record Age range by QUOTA fromQ4 [SA] Code Route
(134)
18 - 24 y.o. 2
25-34y.0. 3
35-44y.0. 4
45 y.o. or above 5
Q6 Ask all Code Route
Please record your gender. [SA] (135)
Male 1
Female 2
Other 3
Q7 Ask all Code Route
To which extent are you involved in decision making for your trip abroad? [SA] (136)

Sole decision maker 1
Co decision maker 2

Not decision maker| 3 CLOSE
r‘\ h; senuatuauy sl KenetiXs
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Q8 Ask all Code Route
On average, what is your outbound travel frequency (137)
(apart from business related purpose) outside your country? [SA]
Less than once in every 2 years 1 CLOSE
Once in every 2 years| 2 CLOSE
Once to twice a year| 3
3-4 times /year| 4
5-6 times/year| 5
More than 6 times/year| 6
Q9 Ask all Code Route
Which statement best describe you regarding updating news and information (138)
about COVID - 19 (Novel coronavirus)? [SA]
I update information about COVID — 19 all the time 1
I update information about COVID — 19 once a day 2
I update information about COVID — 19 once every few days| 3
I update information about COVID — 19 once a week| 4
I rarely update information about COVID - 19 5
I haven't heard about COVID - 19 6 CLOSE
Q10 Ask all Code Route
Apart from COVID-19 incident in your country, have you heard or been alert about | (139)
COVID-19 in other countries? [SA]
Yes| 1
No 2 CLOSE
Main Questionnaire
Q11 Ask all Code Route
Apart from your country, which of these following countries that you heard or been| (140)
alert about COVID-19 situations in the past 1 month? [MA]
China 01
Japan 02
Taiwan 03
Thailand 04
Singapore 05
India 06
Australia 07
Italy] 08
UK 09
German 10
Spain 11
USA 12
Other (please specify) 13
Other (please specify) 14
Other (please specify) 15
@ F1enuatuanysal KenetiXs
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Q12 Ask all Code Route
Which country that you think is best in coping COVID-19 situation since the (142)
outbreak? This could be the results of government policy, private contribution,
citizen cooperation, international tourism management etc. [SA]

China 01
Japan 02
Taiwan 03
Thailand 04
Singapore 05
India 06
Australia 07
Italyy 08
UK 09
German 10
Spain 11
USA 12
Other (please specify) 13
Other (please specify) 14
Other (please specify) 15
Q13 Ask all
Why do you think that (pipe answer from Q12)... is best in coping COVID-19 situation regarding these
aspects?
(R1) Government policy
(144-147)
(R2) Private contribution
(148-151)
(R3) Citizen cooperation
(152-155)
(R4) International tourism management
(156-159)
(R5) Others
(160-163)
Q14 Ask all Code Route
Where did you get those information about coping COVID-19 from? [MA] (164)

Television (please specify channel) 1

Radio 2

Newspaper 3

Social media 4

Website/ web board (please specify) 5

Out of home media (i.e. billboards, street, underground, train station, building) 6

Other (please specify) 7

Other (please specify) 8

Other (please specify) 9
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Q15 Askall
When COVID-19 situation resolves globally, to what extent would you feel urged to do the following
activities?
Please give rate 1 - 10 where 1 indicates Not at all, 10 indicates Definitely [SA]
1 2 3 4 5 6 7 8 9 10
Not at Definit
all ely
(R1) Dining out| 01 02 03 04 05 06 07 08 09 10 (165)
(R2) Partying/ Clubbing| 01 02 03 04 05 06 07 08 09 10 (166)
(R3) Shopping| 01 02 03 04 05 06 07 08 09 10 (167)
(R4) Exercising| 01 02 03 04 05 06 07 08 09 10 (168)
(R5) Taking a trip| 01 02 03 04 05 06 07 08 09 10 (169)
domestically|
(R6) Taking a trip outside| 01 02 03 04 05 06 07 08 09 10 (170)
your country|
(R7) Other (please specify)| 01 02 03 04 05 06 07 08 09 10 (171)
(R8) Other (please specify)| 01 02 03 04 05 06 07 08 09 10 (172)
(R9) Other (please specify)| 01 02 03 04 05 06 07 08 09 10 (173)
Q16 Ask all Code Route
Which of these terms apply to your local settings that you have observed since the| (174)
virus outbreak? [MA]
Adapting new cultural practices 01 Q17
More health related precautious actions such as wearing mask, washing hands| 02
regularly
Social distancing 03
Self-containment/ self-isolation 04
Stocking up supply 05
Working/ learning from home| 06
Other (please specify) 07
Other (please specify) 08
Other (please specify) 09
I live my routine life without any adaptation 99
Q17 Ask only those who answered code 1 in Q16
Could you elaborate on what new cultural practices that you observed your locals have adopted?
(218-221)

Demographics

Q18 What is your current marital status? [SA] Code Route
(222)
Single 1
Married/living with partner 2
Widowed/separated/divorced 3
Refuse to answer 4
Q19 Do you have any children? [SA] Code Route
(223)
Yes| 1
No 2
Refuse to answer| 3
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Q20 What is your highest educational level? [SA] Code Route
(224)
No formal education 1
Primary school 2
Secondary school 3
Vocational school/diploma 4
Bachelor degree 5
Master degree and above 6
Refuse to answer 7
Q21 Please specify your monthly personal income (For classification purpose only) Code Route
[SA] (225)

Less than USD 1,000 per month 1

1,001 - 2,500 USD per month 2
2,501 — 5,000 USD per month 3
5,001 — 10,000 USD per month 4
More than 10,000 USD (please specify) 5
Do not work / no personal income 6
Q22 Please tell me your occupation. [SA] Code Route
(226)

Professionals (e.g. architect, engineer, doctor, lawyer, accountant) 01
Management and Administration 02

Merchant 03

Labourers Production/Manufactory 04

Agricultural 05

Government Officer| 06

Housewife or Unpaid Family] 07

Student| 08

Retired /Unemployed 09

Others, (please specify) 10

|Thank you for your valuable time to complete this survey.
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