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1. NUNIULUIAR

1.1 wUINNITIAYNIATINIFIAINUYTUISHIvIRAIUAI5YIaaIg2 (Tourism
Satellite Accounts; TSA) 2829 6, W.A. 2561

Uszindlneladnissnviuagwamun Tourism Satellite Accounts: TSA TagiSs
Faug w.a. 2553 iHuduunuiedlagiuediadeiies Tuafinnisdnrin TSA fulinveulee
nsumsviendien usilutiagtu msdevi TSA vessumealneegluruguanazuiiaveulae
nouAsssRaMIvienfisaasivt anelddtinnuldansgnssnmavienileuas i

n1saL TSA Tusgezusn 9 dusjaduiinnssusudeyauaznisdarii ToA
Tifinruauysaluaznisiamnssuulfiaudumnsguaamdnesaina ndsainiulu
srogdudunmsgatuiinsliUsylovian TSA Wlensinu Tinmgilusunanssnuyes
wisugRuardsauvasnsvieaiion Sslumsiinssinansenuiinanilsnluediedaiiasdas
finsdnriasetlasenisndnuaznandnueinisvieiias (Tourism Input-Output table)
iiolduselovddmiuaiiauuudians Linszimnaivesnanssnuresnsieaiieniiise
ARl senaluuAaraIvuATUEAY TINANTENUNIIATILAZNANTENUNIIE o
uan Nt fain1sdnih TA luseduiiuiinnauniauinisteadiearts 8 1un uagnisdavi
TsA Wudayasrerdusslnsna sauadsladinsiaunludiuresnisnuufnioad
\AT0adion1sitaTgiAonisdiasinuuitassnasnmialunie (Computable general
equilibrium; CGE) 183n1aLAswgAanIsvieaiien Fanuiamuadindnmudildsunadusa
shef idulunandmineaudiduserloun

N3y TSA Tuseey ma"l,‘usuaaﬂaameﬂamsmmmmu,a ¢Aiw dilnau
Udnnsensnmavieaiisuasivn dosnsdudunuiimatauunaudedesnauiy uay
msfaualmilaggaiunsldusslovian TsA Wensinsgiuazsziiuiasugia
nsvieafienliiinisasdnluneandenuiniu vusndoriuiazfesausoneulandluszd
ulguisAenansegnuveanveniisifiideiasugia denunazdanindouvesyusunio
msvieaiealnsyuruLaznsvieafiedluiifvesainuedisdsdunie sustainable tourism
Feifuuuamenisiamn TsA Tueunanszezd wa. 2561 Fafosnisyuiiunisdniuu
fosigluil

1) Asimun TSA sialudunnssunuteyauaznisiauissuy TSA 189
UspinalnglifianuanysoinnBeiy

2) 15k TSA Lﬂuﬁamawé’ﬂLﬁaﬁﬂwﬁmsﬂzﬁﬁqNaﬂizwmaamiviauﬁa’ﬂu

SEAUNUN mimaammimmmu e e ﬂ’li‘l/lENLV]EJ’JLLUUEJQEJwU@QUi yinelng IG]EJQNL‘LJ‘U
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msfnwUszdivintulagiuiianiunmduedisls wazesiiuumslunsimuaulouauas
Meuasnsdunisuiianiwesnsvisaiisdivanzania 3 Ussinusenanilusuirassly
ag9ls

ToguszatavensinrinUndusevivAsiunisvisaiien (Tourism Satellite
Accounts; TSA) 52827 6, W.A. 2561 [ WoWAIUITEUULAZIATIUYTUTZY1B1RA 1Y
nsviesglvilianuanysalungsdu nedigagungliaiuisat TSA luldusyleyidiiie

'
aad o o

atvayunsAnwIATein s el luliindfyvesusvinane

1) W&l Tourism Satellite Accounts; TSA deldtinteanugnmmsiivla
yoaAsugiavieafisrvesUszmalusefuumain Usznousne yaduazlassaiiaszian
nslddneveatnreiivalasnisuanuassenintadnreaiisadaUssmauaztnveaiies
¥1lne garnisudnuazlasiaiianisndnvesgnaiunssunisvieaiisdluudazUssiay
wunltunislddnsvesinreaiisrvninefiiunidluvesfisrnauseing n1sdraeuves
gamnIINNsvieiien uludsmslddeamulasgramnssunsvieadiivesUssina ns
LLamﬁazﬂamLﬁmaqqmmmwmiﬁmLﬁ'mLLamﬂaﬁh GDP maammmwgﬁamwiaqLﬁmﬁy’q
AAnTumnsaaznedon Suileananmsdaaiugnamnssunsvionilen %a%’auﬂaﬁm g
Lﬂé?ﬁ%%ﬁﬁﬁuﬁﬂﬁmmﬂﬂﬁaﬂ’]i‘?}j’?ﬁmaﬁﬂL%ﬁ]%@ﬁﬂ’]ieﬁlvmﬁauuiﬁm’]EJLLagLLNuVVGlJUW
MsviosifigIunanAatui 2 (w.e. 2560-2564) waznsUTHIIUNANTENUYBIRAAIVINT T
nsesiieafifldonisidulavearugiavesuszmne

2) m3davi Tourism Satellite Accounts; TSA Tussfulumiann oo
wansaliiduidtadsanunmasusnardiauvesnisvieniinlusefuiudiue W
MsvieafleInazn1sviesiisrlasyusu (Community based tourism) MsAnwI3iAs1ELile
Uszifiugaruazlassaianisldinevesinvieafionazyarinisaanuaglnssainanisnan
yoagramnsTnvieaiiluusaziufivesumimumveaileauaznsiesien lnegumu
mMsUsziliunansyuresnsvioulsdifieyuvuy navesmvieaiieafilsesold yaiiiu
ns81991u MslEingiu maenvunansEnusienTRLALAsUAsLLYasluGedsnuuas

Tuusssuvesuvuuosinnmsveaiion

3) m3l4 Tourism Satellite Accounts; TSA LiletanUszifiuuaziiasz s
anuUAMAVieaLigtgnedsBu (Sustainable Tourism) vasUsemealng tesanlutlagiu
msvissisregnadsdudeldindulsadudfaildsunsnaniureudannlusesuaina
Ine World Tourism Oraganisation lélsaaud1dyfuidesvesnisvendisasgadiy
feluduszduulouisuazmsuinsdiams msdarhdeyauariidin savimadouiainnis
UFTRaTe Fadunisdaritydussmsfinisveadlovie ToA vesszmalveFsdniud
whesdinausuusaiieliannsoagiiousemstinnsesiisrednsdsduiieWaenndos

[y
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2. e UazITIUNTINMAYITRY

v A

21 nsiauiudeya adfuasdy¥nisvisaiien (Statistical and Accountings
frameworks) YadUszwAlng

2.1.1 wianawazauInly, Anuddsy, Anununewaznsidusslevivas
TyguszavfaIun1sviaaiien (Tourism Satellite Accounts; TSA)

1) wanakazauInduiidedinisiniin TSA

TSA AadayaniaAsugnalazdIANYeINIANITHa g NlTEUY
[ o v A = [~ A o dy [l =

n1sdnvideyaniluunsgriulagamedadussuvainaiimuaduinlagainusiuioves
4 RUILIUNANTINAUAB E 10N UADALNIDIANITANUTZVI1¥R (the United Nations
Statistics Division; UNSD) d1na1uadifuvisanninglsy (the Statistical Office of the
European Communities; EUROSTAT) aaﬁmuﬁammi’mﬁamﬂmwgﬁmmzmiﬂ'wm
(the Organisation for Economic Co-operation and Development; OECD) LagodAN1T
nsviaaenlanuiiea@nuszv1v@ (United Nation World Tourism Organization)

ilendnfsdoyaviesiavaiinisveadioinds Tnsdnlugjfaviin
faudiarsiuautinviendioriidwusiile Wutunieanawila dudu uilneuraioud,
Guammqmeﬁﬂwmmimaamm‘mmmwumu‘[ammavmaLqumwaammﬁ)vmaﬁummm
tfusnn nanifeay maaimmimuﬂmamsnmummaqmmuuﬂivﬂaumﬂmma Jusinend
ity enlneials WuiinvioadlenfarindeduvSendavasmiudaiuneesnludausiag
Uszinnagiinansgvusegaamnssunisioniieafiunndnsiu Alddsvesineaiedy
F1uauirla Srerdudrerlsthe snennssededitnveaiisriisludadiuiigsdondana
nsznusenisvieniafinannds vanuailiiendn demand side daudiugaaivngsy
nsvieaLien ude supply side AT1duazdosiindgnamnssunsveaiieteylstns usas
UszLandadiuegiels gramnssunisveaiiseslsivnuimdrAniian Tassadiaves
gnamnssumsvieaionduegidls d8nsnaAulaasuulasiuedials graivnssy
Uszinvilafiiulngandy videlunmansedudn gaammnssuussianlavzasdmienasas
gaamnssILsazUsEIanne hAnyar L finsesyuuLATgRvvesUsmeaduegnals iAndy
GDP v89gna1nnssunIsiastiivainla uuqlidy GDP veagnaInnssuNITviBLilen
Wasuuladluegaels uenainiionaasdesnismsruisimaunisiisnulugraivnssy
nsviesfrntusuauinle Smsasmuistunntosdods Hudu fegass q wdiidu
ToyadAronisimunulevisuaznsnusuduaIMvisaiievessuma nasnaultly
nsArANan uNMTinTsieiirrealssina dsnnsdaria TSA Juuiiriuiiegaiunse
thanldiiiessurenineie q wmanils
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2) AUNNIBHAZAIINAIAYVBY Satellite Accounts

(%
a Y

iuusim%uamameﬁﬂﬁmmmﬁﬁmﬁmﬁwﬁ’u%umaﬂwLﬂuiwuu

9

Qe

v A

U Yoyl fﬂismﬁmmalmﬁLﬂumauawaﬂwmﬂqumm LﬂiﬂULﬂULauauﬂuaﬂmwaq
DIALATEY Aaviaaeiiardosiauuay dnvilvdenndoanudyTUszsns@ faay GDP if
N3l ﬂuamamwmmwaLUum’msummaqLm%ﬂﬁ]ﬁu ﬁL*ﬁJuLﬁaammmm‘difmgﬁ'guaa

v A

‘?I‘USJU’]%’]G]@Q?]@’]’JUUWJEJ Luaqmmwumsammum%ﬂiummmL‘Uuiw‘umﬂa‘w

o

Qe 2

Y

Tudsy

yodunanaaludwesninsy saulunsdiidenisuansavesiodaiomiunndy
o v Yoo S P | & = o v o 4 &
nsanznIfesldiinseeniuussuulydmesesty 9 lnunsagasentydanizsesiin
Satellite Accounts
isvgRaduiFesiifsteiuiidinveaneiluyssmna Wunisen

fagiomuarliveuivnfidaiauldinasugiaroesls Bsludagtuinsduiudinvesauly
deruiifieuadududounazifeniuuindslunuasugia dau nsidlos dundeu Wusu

EL

ne QV]’]I‘VTL?EN“UENLﬁiiﬂ%ﬂﬁ]&l%@“uL‘U@ﬂ’J’N‘U’J’NLLﬁ EJ'Wﬂ‘I/I‘\]”IVTﬂ’J’]QJMQJ']EJE]EJN"mﬂﬂLLﬁ”sﬁﬂLﬁ]uvaﬂ

TunansAn¥lazn1508UI8UIINNITNIMNIAATEEAY taluamans
YouAsugaeandulszianlng 9 2 Ussan Ao LATugeansunaia (macroeconomics)
LALLATYEANAR$9aTA (microeconomic) iAswgmansumnaiunsdnuisninadoulm
Wasuwasweuasugialunmuiiiedesiunandn nsiesem wagsedumavioduile
mums%mamaamﬂmLm/mLmuaﬂulﬁawawqwgﬂwmmLsuﬂammﬂmsumumﬂu
nsInasIninensludmnadensns o sausisunuimvessimtazaaintunsiindunaln
TUNITUIUNMTINETINTNGINIAINET?

Y

Uny@Uszv1918 (national accounts) Aedeyauazadanduninig

<
1 <

favithmdanadiegradussuuiiossuisnmuazunngmsalveaasugmansunain
emsuilsfiddnlutyTussnmauasinsianldddeiuegiauefio nansusinasaly
UsginAnse GDP Im@ﬁmﬁLUﬁﬂuLLanaq GDP U934 (real term) luszozdu 1oy
s18lesuna TuszezUiunans 1wy 5189 wieszoven wu szey 5 U 1Hudu Jeiiodn
nswasuulaadisiuves GDP fananfe maiiulavenasusialassiuvesszing vie
Tummssiudiy eradunsveaedmsenads Wiy lnewiaswddoyaludniussuddily
fifissdn GDP wintu doyavdeduavimuslumaasugiarisniauda s18lda1nnnsudn
n13dnass allocate) eldfiAntu nislédegulnauilan msasu mstidiuazdsonn
doyase 9 waiifeglutadussrmianun venanidsaunsnideyalutadsen
ulFAasest Tngnisthendng q snSsuifieuiumuinguiessgamansimun gy e
MsHEn @Umw) sSsuiisuiunislddng (guasd) fazldnaiioniiganisuan viethe
mslédreiisuiuseldiFenin ganisldsne Gedrusnefideiuoen Weniuseuin
Wisuiisuiumsawuiarldnaiifonin nanisesuuaznisasmu @efrenatniduazin
TunsalfifudrsuvesUseing) drunisdseenuazinirArenanisduazuinig iudu
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Againg 1 wantandumaseulfidufiinvesadesnmmaasvgiavesuszma vielu
nsdinmsgiafiesninvessialagsaufaunsaldar GDP implicit price deflator! Faflvouiom
AsEUARTING19NIN consumer price index (CPI) nszmpsAUsEnouvIsliseyaUszIAN
fiRntuluszuuimsugiavesUsuna Tuvnedl CPI aseumquinnzmsgUinauilnavesaiaiFou
Wity wazsneiitaves CPI Adusen o ﬁ;mmimaﬂﬁm?‘iﬂ%"sL%auf?”gamm;wmaﬁmén
AssarhUnEUssmeRasdesdartuneldsruuiiondn svuu

v

WIUsEv1 R (System of National Accounts) Fsvsnefis Tennasiiduunsgiusauiuly
sgfuuTIRT9IEMITagUsziadeng 4 WelddinRansumansugiafigniesaonades
fumdnizvesnisdaviiiyfesegnieuazinsnguuiiugiutesmdnnismaassgaians
arsrdAglussuulnvsennnd wu nsfimueileny ANuvEng N153araany N13IRA
nanN159eeURYd (accounting rule) sUnuulassasvasnsunsiiauedeya WBNNLEs
H318az198A619 9 L‘ﬁamsﬁwmmLﬁﬁﬂ'«aLﬁ'mﬁuwa‘”ﬂﬂﬁmmmimﬁa NANNITVO
nswanidsulussnintamhoiasugianng q lussuuiasegia nuanfunisiiaueisnisves
atAuazn1sInindeyaaia iammLLm‘mNUQUmwaamﬂamﬂummLﬂuaiﬂuﬂi AR 9

miﬂ,‘vicyLwamlﬂqmsammuzywwmsmmwLﬂummg”uuiamulﬁlwqﬂ 9 Usewmedudulug

al | a & .

o3 nUgauszanfdun1suaninInsiuyianun (comprehensive)
Y9355 UULATEENA Feldlamnsouanssisazdunnis o anuaduniseanigluizewieainn
LATEFNT (sector) MuEldAaIn1sle udvazefullosanseuulnduseyvaiinig
a | Ada v & aa a v 1% a a 44' )
ganguina falu lunsaiisenalaiinudesnisteyalinssvluseasidenanisiseamis
Sodla Aanunsathdesiinanundnviideyaluseazidestuilugiuuuiiidunisanizyes
1399t o Tginadisluniuanssnazidunaniziissainanilisonin Satellite Accounts?
DudgyTavenslu sector Tn sector nilsnflanuddgysossuuiasugiavasuseive

LUIAANITINYIN Satellite Accounts I 2 UsELAmn USeennusnAe
internal satellite 1w Satellite Accounts M1E3A3190¢UUNENNIS (accounting rule) ianue
LWAINUAU SNA imﬁqmmﬂmﬂugmwwaq accounts 9HEN3 AIURUIY ANSIAAT FINNS

o LY d' I~ 4 dy [V Y] @ 1 = [ [y} 1
n1simuaskUsiilulassasenugunanifanaduirunediuiu SNA AULANFI991N

'
N o W

SNA e Ayiliiieaiesveansiavuiany (Classification) niinsdnlnadlagliilald standard

NM9AWIUNIAT GDP implicit price deflator 16a1nn191i1A1 GDP at current market price 115638 GDP chain volume
measure faiju o reference year (Uagtumall 2002) Arves GDP implicit price deflator AdiA1Lviniy 100 8151013
4818289 GDP implicit price deflator affoufnsiudsuntasszdumalnesamesUsema agslsfinulumau o
fldldefsnanimsznisuszanan GDP fanuadn Turaugiimnudionisteyaiionaninisdsundasssiusan
u%aﬁuﬁv\laﬁaﬂﬁmmimL%’ﬂmﬁ’uﬁﬁlﬁmmmizﬁu iiefiarldlfinTostiowdiaymlaviu GDP implicit price deflator
Fdldnnlunsaauuuiaesmaasugiamsizlviail consistence n1 CPI wsitlagunsdmidaavdaduseunea
elasunavesdrinnuaugnIsunsiawINsasegiatazdinuuisnfndelainfianusiadmeaunds lwsainnig
aansI8U CPl Wntin

o

2 v . v a
wellfuda Satellite Accounts 1¥31fe Taydiuing
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classification W4 products waz activities 71 SNA 14#e CPC waz ISIC augdu Satellite
Accounts az197549 classification iwuiﬂaﬂ’mmiwmim sector fifinnuaulalaenss Uy
sector EJ’e)EJVlﬂsumEJEJEJIu sector Bu 9 (w11 CPC uag ISIC) ) il fusrenisues sector i
aulafenanadie d1sien1sgessng g fenanidudruniavieieaiudenlosiu sector
Fang1 uenarniidruiiansluain SNA BnUszifiunis fe TaseadrevesdayTions
lawmilou SNA Tngnse usmladAyvedlassadsdndndnadununanvesydudeaiu
SNA na13fe AUENASYDY 2 s1en1sTidewviiuENe Wi demand Winiu supply Wugiu
Satellite Accounts UszLnniiildiin1sdnvindu léun Tourism Satellite Accounts, Health
Satellite Accounts, Environment Satellite Accounts Wudy d1u Satellite Accounts 80
Ussinvudlaiseni external satellite Aon153m3i Accounts #ifiuuiAn (concept) sngluann
SNA #3n15t87 non-economic data Wnansaliuaslilddandnnsviedennasweisnig
¥y (accounting convention) 3siielsidudnmadenniswesnisdnvidoyaiasugiolu
SosfiaulavesUse e NaTeIRULANAIFINGTD 1L N394 non-economic data T3N3
wdn Fafinavildfivueveuivnvesnisndaiildiviiousu SNA uenanuuIARTLgIULEY
satellite accounts Uismwﬁjﬁﬁmﬁjm classification 7isinelUann SNA twilau accounts
UsgLanuInameLsuiu

Satellite Accounts funumddglunsiludeyafifisteaziden uazd
ANaRRAdeLYRuleiuYeITIEN1TAN q luSewddgylasanizvosuseme s1uviataya
Tuduisenin non-monetary data ManlednU monetary data 984 sector Maulaningan
vauzifefuidiaugenndoiwasdalesiulydussvrmfvesdsemadadodndudeya
ATINFINNIBATEFAANTAUATOUARULIUNINATIS (comprehensive) ManUAUBIUTEANA
Uszluguaeas Satellite Accounts i N15L9 10 8AU9317AY8S National Accounts
av a a = a = & Y e o W .
nldansaedureseazidualutedasowdadunisanzlausylovuid fgues Satellite

Accounts A

(1) Li‘]uﬁﬁayjaiwamﬁamﬁmam (additional information) TuL5 a4
Ao o A & A & a a ¢ a .
Ndrrgaaitunaulaveslssina vislud@wesunumazMsiaseiiseuliieu (functional

or cross sector)

(2) ansnsadanlglanslunuresnsiludlsenou (complementary
concept) wivonalun1sadiawuamsivnddnnienils (altemative concept) vo3URyTUsEaa@
nsluLTaeUes classification way accounting frameworks

(3) anunsadunvengAnsin N dadiusevvn vidlusesves
AUNULAZNANDULNUNINLATYIAINLANINAITALTUAINTTUN AT YT AVRIAU LU

(human activities)
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(@ M Judayaianisiasisidsdniiufusluduvesnislddu
Mt iauaznslowansmluseiunIng iy

(5) M Jusesueionlessenindoyanidlinisduniedeyanis
n18AN (physical data sources) kagn153ATIENTIAUTOYaN1INTRUNBElUFURUUVEY
STUUURYT

3) ﬁ’zy%ﬂiwwwamiﬁauﬁm (Tourism satellite accounts ; TSA)
LLa%VIﬁﬂﬂ']'iU'NUi%ﬂ’li"Ua\‘l TSA

Tyduszofnisveadiondu satellite accounts Usginnniefid
qmgwmaé’fmmmamwmmmmsis@ﬁf\]mﬂmi‘vimL‘ﬁ&Jﬂ@mamﬁgwmmawiwmﬁgmq
gravnssuInIImMavieniienlaensiud finufsgeainssuuinisdu q Mfeadosiu
Msvieaiien Wwu msvudslasasiidutinveniiod inord vesinviouilsn nisliuinng
Tudemsuasadesnuilifuinrendes sausmausnsiutuiie §unuins ansfiwn
nsemaun nMsuansdauzuagiaussaudiliiutnveadien Wusy

=

Tussuudndusyanvavesusemalnaudinasinisuan 1518015909

<
[ 1

mMsvieniiedlflunianisudnudafinny uiinseuaquiisaanizgsienliuinsiien
Tnemsavintiu dugshedu q Aldsnsuntinieafleafindndreiutiydussmvisuansls
Tuaduiifuuimatinandulpenss weedldinsuenseandonoomnit yadwiled
uvsnstdsiuntnvieaiion wazyanludiwuwiledlivimsunguilaaialuaily
tivioafieanuiina1iudainediu

4) waNN1INFIAYUINUITNITVRIUYIUTTY1¥IAN 59D TIET

| ~ ] a A % v =
4.1) MviedienTun1AAsEgRINUNUIMNIAIUNITLEIN89T0

3 [~ [ a Y ao w o & a o Y a a v
guasA (demand) Ludadusuduiddglunisivuansewilonilviisfanssunieiu
N1SNEAR N15MBUNLNAATUAINLT AITUITTUU TSA F999nBUUNI A8 UTUNITRARS
A9 demand NABUYINNSIEAZLDUALINNWOANAIST LU NISWERIUAILYIUNYIaL e
AaUsEIne Unvinaiealulssiva NIoN1TLAATILUILENTENI1IN1TIT918 (expenditure)

wagn15aulana (consumption) s

4.2) msvieadien (tourism) Sedndunsiiumng (travel) Usean
wilusdiramsinzasnitlaefinisieaiivndunsihiunaanziitiiassesnaitosnin
19 wazllldduluiiiontsriieu egaslsimulunissaduiinisipunisdenaindunis
viondisaviola WY “Ynguszasdudn (main purpose) 183 5ifiumne” dadu dman
MsiRunmsnaushiimshautedinelfaetuthainm widldduinguszasindnues
nsiumslunstiu q Aerndunsvieadien

4.3) AUNEvesAN AR NUNAvINgfsan UNN1aimans
(geographic locations) NiyaralaRIuTInUsEITTuaLUN
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4.4) nsldviedunseniieialunisadfnves TSA lnfiynaa
FananUadussrfnarnisdniaialaeya o lWAlARvuanuiensainvesn1suilan

al

AaenIuianian Ae Asseu willosaindeufidinundn “dnAuniseanain

anmuwandenund” Fuduiseswesanizyrnaiiaundnluasasousafiionssudenany
wansneiu Ielianunsaldasusewdunieianls duludeddynaadunieie

4.5) TuszuuUgduser1v@ (National Accounts) wagszuuind
AanN15815¢13u (Balance of Payment) aglinudAgyiugWinende (residence) uag
fatlaginineide (non-residence) nsiiiumns (travel) vosgitinendoazyiliiAnfanssu
maasughe Raduyarmaasughofiasuiindlutyduseneia violunsdvesiiily
frinnendeiiumadiunludsemalng vienssiudunsdfigiinendeifiunmassenliuen
Uszna Wedinmsldinenenmsduiatufasdnsduiinalutydaanistisedu wilunsd
Mseadien (tourism) AgiimNuvEnELAUAIINSIAEUNING (travel) uaziinviaadien (tourist)
AflmnuvsneuaunINAUmA (traveler) M37 tourism 1 subset U84 travel Wag tourist
U subset vos traveller fdodrAgyrendnAnuasnisiuseulfisusening TSA AU SNA Lag

Balance of Payment

4.6) Aanssunisviendieafivnrieniioalalduinisnin TSA g
asounqulUivRanssuianuaiifBeudouldnssiluiuienmsluvienflordurdofanssui
I§insnsesiluseninamsiiumsvieniton dsufanssumsveadienluiitsdaldvaneainy
SaRanssuiitidnuvazifumsvieaiior wu msauias mslveuuan wienslueuanud
vioudien auiidumnadlafuialy widufanssuauedidnvieadionldnseivanounas
Tuszwinsieadien anuzvesmsidufidoudouduannzifivstins iensvieniiedly
afatu audua L‘ﬁlauiwmmilﬁu@ﬁsmLﬁauﬁéuq@Lﬁduﬁ’u (TSA : RMF 2008, para. 2.3)

5) msAyarLazn1siuine

a 1

N15ANaA15180158199 U TSA Arnualildisinerduiuiyd

Y
IS o a !

U5891918 wardy¥nani15915edu nafenuseIelnlysimdde (purchasers’ price)

o
% a

< LY J 1 ¥ d’lj . . < LYY 1
Juiinyas daumunisudn Waldsiaiiugiu (basic price) iWudainyaen

lunsalinsinarduauazuinisidunisudaiielilduslnaes
wseduAnliinsteveiulunain vislilisnanain nMsUssliuyardenardlildsnimu
wsesunuitlaldlulunisnanduiuazuinisfsnanatuaun

AsTunellgunanvas accrual basis #SonanAIAI AL UUNN

a

u naiiavdvdernuluiineswesduiuazuinmsldiinnaasuiie mnmeiasugia
witslgdnmbenils lildndnues cash basis Wienmsireduiiintu dadundnnsieatu
AudndUssrfvastadnanistisetudenaiuad nslilald cash basis i TsA ; RMF
2008 TAnuiiuin fosseifnssTlutumounisdain mszdnvisuiisrdiulvgasneu

wuvaauanUlneldraneae cash basis
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6) 1A39E519UBINNTNNTEUUUYIUTLVIVIANTTYIBaTIE

U5enaumisUyTunsgiuniy TSA : RMF 2008 Nkanaunuiv
LASEgNIvRINITVIBaiEnlaesIunsiueiinieiu 10 Ugd (M5em1519) Ineanusautseanls
) d' (Y ng A
WU 7 1383 ANU AD

6.1) MIWAAIAINITNBUTEINIAUQUAIA (demand perspective)
Wunisuansanisldineasstdnieadfion (tourism expenditure) ietnviostnaNu191n
AUszne dnvisaiienludssina wastneuiedlneiiadunisesnluldadnevionnualy
AUsEmA SIuNINskanaAIn1saUlaauslnARUNIYIBalie (tourism consumption) &l
YauaNni1ania n15l9d1e nanfenisidineasysndurudunlasigesnly (out of
pocket expenditure) wiin1sustandesiudanisirenlalaegluguvesiitu unnisly

a ] =i o Yo v VI Qq' 5% ] a o |
uin1svieanendanladanlilinslaendnvieaiiedlifesitodulnenss widiny wwu
sguracludane JWusu Tudivesnisuansrvnssnuauaddil TSA munualifideiunvun

v a a o v :.’/ Lo aa = o ad L 3
4 U L3890UAUAAUYTN 1 DUYTN 4 Usenaunie

(1) Inbound tourism expenditure by products and classes
of visitors (table 1) 1 un1suansanlddnavesinrionfinaindisussmeaiinnldiely
Useinelng

(2) Domestic tourism expenditure by products, classes of
visitors and types of trips (table 2) vinefaadiuanselddnsvesinieadiealnefiiiesly
Uszwdlney

(3) Outbound tourism expenditure by products and
classes of visitors (table 3) s dfiuansdenisldrevesnulveiiiuniseenlureuien
gaauszina

(@) Internal tourism consumption by products (table 4)
IRRRK ﬁ’zy%‘i?iLLamﬁqmﬁqﬂiﬂmaqﬁfﬂﬁauﬁmiuﬂizmﬂﬁgwm Faduiainveniien
Y1Ie1aRnasinienfieafiiduaulng ﬁQ51um1iﬂa5LﬂumiLLamﬁqgﬂaﬂ'wmaqﬂim
(consumption) Fsflveuwanitaninnsldine (expenditure) fafinanaudatnu

3 N 1Y) = % o aay = = 9
enasiieafunisdneinulylusyyvaddedeeinusznismidsfenisieonsenadunivineunuaiwsdenge
= o o : o o a J o a . < < W va 2 o
WewnAsension1snneg Tulndusznd (wersuiadydussanmfnisvesiion) Wunviemsias llaiinsuuadum
winglilunwnlnefidumanTyldsuiulamiy luunerseilidnlaenuasrananiou wseuransaienainisldailne
wangefisnsiuuanuetsilunwdinguanieitu dmunisldzendilunvidngulnensienvzazmnuazgnéies
wnnmswdaluntwnine vieiazBenilunmwilvenmsiiniwsnguaesluaduiiulise ofs neilunisieaus
v | ¢ 4 o A ° & % - v 28 o/ v &
Toyatnyussrmalugumnasetydfazinauedunwdmguieligldansaldlaidunisana
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Table 1 Inbound tourism expenditure by products and classes of visitors

Inbound tourism expenditure

Tourists Excursionists Visitors
Products
(overnight visitors) | (same-day visitors)
-

1.1 ’ 1.2) (1.3) = (1.1) + (1.2)

A. Consumption products

A.1 Tourism characteristic products

1 - Accommodation services for visitors

2 - Food and beverage serving services

3 - Railway passenger transport services

4 - Road passenger transport services

5 - Water passenger transport services

6 - Air passenger transport services

7 - Transport equipment rental services

8 - Travel agencies and other reservation services

9 - Cultural services

10 - Sports and recreational services

11 - Country-specific tourism characteristic goods

12 - Country-specific tourism characteristic services

A.2 Other consumption products

Total

Table 2 Domestic tourism expenditure by products, classes of visitors and types of trips

Domestic tourism expenditure

Domestic trips Outbound trips All types of trips
Tourists |Excursionists| ~ Visitors | Tourists fxcursionist| ~ Visitors Tourists | Excursionists | Visitors
Products (ovemight| (same-day (overnight|(same-day (overnight | (same-day
visitors) | visitors) visitors) | visitors) visitors) visitors)
' 21 ' (2.2) ' (23) ’ (2.4) ’ (2.5) ’ (2.6) ' @) ' (2.8 ’ (29)
=(21)+(22) =(2.4)+(25)|= (2.1) + (2.4)|= (2.2) + (25)|= (2.3) + (2.6)

A. Consumption products

A.1 Tourism characteristic products

1 - Accommodation services for visitors

2 - Food and beverage serving services

3 - Railway passenger transport services

4 - Road passenger transport services

5 - Water passenger transport services

6 - Air passenger transport services

7 - Transport equipment rental services

8 - Travel agencies and other reservation services

9 - Cultural services

10 - Sports and recreational services

11 - Country-specific tourism characteristic goods

12 - Country-specific tourism characteristic services

A.2 Other consumption products

Total
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Table 3 Outbound tourism expenditure by products and classes of visitors

Products

Outbound tourism expenditure

Tourists
(overnight visitors)
r

(3.1)

Excursionists
(same-day visitors)

(3.2)

Visitors

(3.3) = (3.1) + (3.2)

A. Consumption products

A.1 Tourism characteristic products

1 - Accommodation services for visitors

2 - Food and beverage serving services

3 - Railway passenger transport services

4 - Road passenger transport services

5 - Water passenger transport services

6 - Air passenger transport services

7 - Transport equipment rental services

8 - Travel agencies and other reservation services

9 - Cultural services

10 - Sports and recreational services

11 - Country-specific tourism characteristic goods

12 - Country-specific tourism characteristic services

A.2 Other consumption products

Total

Table 4 Internal tourism expenditure by products

Products

Internal tourism expenditure

Inbound tourism
expenditure
(1.3)

Domestic tourism
expenditure
(2.9)

Internal tourism
expenditure
(4.1) = (1.3) + (2.9)

A. Consumption products

A.1 Tourism characteristic products

1 - Accommodation services for visitors

2 - Food and beverage serving services

3 - Railway passenger transport services

4 - Road passenger transport services

5 - Water passenger transport services

6 - Air passenger transport services

7 - Transport equipment rental services

8 - Travel agencies and other reservation services

9 - Cultural services

10 - Sports and recreational services

11 - Country-specific tourism characteristic goods

12 - Country-specific tourism characteristic services

A.2 Other consumption products

Total
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6.2) MIuARIAPIUNIHANYRIgREMNTIIAlTUINsTuRanT Y
nsvieadie Wumswidetydnsuanu3nsnsvieadien mﬁwﬁiﬁﬁmua‘lumiwﬁ Teiun
A1 GDP ¥04gA@MNIIuNITHeaLien Aryadiia (value added) v8953AaN1TviaALTEN
Dudu nstnauesunswani a1y TSA: RMF 2008 iumstiaueriiosTyindenisn
W 1 8udyddduil 5138091 Production accounts of tourism industries and other
industries (at basic prices) (table 5)

6.3) NISHAAIAIAIINANARTENINRUAIATURUNIUYBITYT
nsvieaiien W@ 6 Sond1 Total domestic supply and internal tourism consurnption
(at purchasers’ price) (table 6) Iﬂamsﬁwmqﬂmﬁ A9 Internal tourism consumption by
products m%ﬁauﬁ&mﬁuﬁwaﬂqﬂmu A Production accounts of tourism industries and
other industries
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6.4) UnyTN 7 msuansA1vesduunisiienulugraivnssy
Flusnsnisvieadien Sunin Employment in the tourism industries (table 7) v@1s8UU
TSARMF 2008 tygnadi TSA ttausdiuaunisinanmiesain msdrenududade
mimamﬁﬁau%’wﬁwﬁfgLLasﬁmaImamwiaqsﬁﬂm'ﬁviaaLﬁ?im?ﬁqQmamﬂsimﬁﬁmﬁisﬁmwm
foutsannuazfunssnulssnmilluiosiu mavdsuuamsisnufistunieanas
wiinalnenswioUiuumandn fafunsinsgianumsaivosmeniieaisiogaiugly
fudrnumsisemilugsiansvieaiisadana

Table 7

Employment in the tourism industries

Number of number of jobs by status in employment number of hours worked by status in employment | number of full-fime equivalent jobs by status in employment

Tourism industries establishme employees Self employed employees Self employed employees Self employed

nts
Male [Female| Total | Mal

e [Female[ Total | Male |Female| Total | Male [Female| Total | Male | Female [ Total | Male | Female [ Total

o

—

- Accommodation for visitors

~

- Food and beverage serving industry

g

- Railway passenger transport

=

- Road passenger transport

[

- Water passenger transport

o~

- Air passenger transport

—

- Transport equipment rental

=3

- Travel agencies and other reservation services industry

=)

- Cuttural industry

10 - Sports and recreational industry

11 - Retail trade of country-specific tourism characteristic goods

12 - Country-specific tourism industries

Total

6.5) ﬂiyﬁduﬁl 8 Tourism gross fixed capital formation of tourism
industries and other industries (table 8) LAAINIYAAINITALAUNUNTONITAIN U
dulszneusiedsieaiisuaziniesdnsiaiesile gunsal srumvuzs 1udu fgnamnssy
vioudivaldlidrsamuneluseuszogiaan 1 Widmue
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6.6) ﬁ'iy%ﬁl 9 Tourism collective consumption by products
and level of government (table 9) wansfsn15léigveeninsgidaasu atuayunie
$1uneanuazmnlugsianIsvienisn #1i1 collective consumption mangian1suilanves
dralapsan Tldnunileuln Wenafgldanelag wu nmameunsussundiug Ussanuunn
auagldsurmansiu lulvaunisaula msldaeguinauilnadnuusiidandt collective

consumption

Table 9 Tourism collective consumption by products and levels of government

Products

Levels of government

National
9.1)

Regional
9.2)

Local
(9.3)

Tourism collective consumption

(9.4) = (9.1) + (9.2) +(9.3)

85561 Tourism promotion services

85562 Visitor information services

91135 Administrative services related to the distributive and

catering trades, hotels and restaurants

91136 Public administrative services related to tourism affairs

Part of:

83700 Market research and public opinion polling services

91260 Police and fire protection services

92219 Other education and training services, n.e.c.

92920 Educational support services

Total

6.7) U@ 10 Juyavesnissdosnalsy m1319 s3uiusendn
A15196A3 897N T LYALaUN1IN15FUYBIN1ILYAAINNTTUNTYIDLABT Non-monetary

indicators (table 10) anagile TSA : RMF 2008 Usenausie 4 m159gey g

(1) Number of trips and overnights by forms of tourism

and class of visitors

(2) Inbound tourism: Number of arrivals and overnights

by modes of transport

(3) Number of establishments and capacity by types of

accommodations

(@) Number of establishments in tourism industries

classified according to average number of jobs
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Table 10 Non-monetary indicators

,

a. Number of trips and overnights by forms of tourism and classes of visitors

Inbound tourism

Domestic tourism

Outbound tourism

Tourists | Excursionists

Visitors Tourists  |Excursionists|  Visitors Tourists | Excursionists Visitors
(overnight | (Same-day (overnight | (Same-day (overnight | (Same-day
Visitors) Visitors) Visitors) Visitors) Visitors) Visitors)

Number of trips

Number of overnights

b. Inbound tourism: number of arrivals and overnights by modes of transport

Number of arrivals

Number of overnights

1. Air

1.1 Scheduled flights

1.2 Unscheduled flights

1.3 Private aircraft

1.4 Other modes of air transport

2. Waterway

2.1 Passenger line and ferry

2.2 Cruise ship

2.3 Yacht

2.4 Other modes of water transport

3. Land

3.1 Railway

3.2 Motor coach or bus and other public road transportation

(i) Taxis, limousines and rental private motor vehicle with driver

(ii) Rental of man or animal drawn vehicle

3.4 Owned private vehicle (with capacity up to 8 persons)

3.5 Vehicle rental without operator (up to 8 persons)

3.6 Other modes of land transport (horseback, bicycle, motorcycles, etc.)

3.7 On foot

Total

c. Number of establishments and capacity by types of accommodation

Accommodation for visitors in ISIC 55

Real estate activities in ISIC 68

Short-term Camping grouns,

accommodation activities | recreational vehicle parks

and trailer parks

Other

accommodation

Real estate activities

with own or leased

Real estate activities
on a fee or

property contract basis

Number of establishments

Capacity (rooms)

Capacity (beds)

Capacity utilization (rooms)

Capacity utilization (beds)
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Table 10 Non-monetary indicators (continued)

d. Number of establishments in tourism industries classified according to average number of jobs

Tourism industries 1-4 59 10-19 20-49 50-99 100-249 | 250-499 | 500-999 > 1,000 Total

—

- Accommodation for visitors

~

- Food and beverage serving industry

[

- Railway passenger transport

=

- Road passenger transport

52

- Water passenger transport

6 - Air passenger transport

7 - Transport equipment rental

8 - Travel agencies and other reservation services industry

9 - Cultural industry

10 - Sports and recreational industry

11 - Retail trade of country-specific tourism characteristic goods

12 - Country-specific tourism industries

Total

2.1.2 §g1% ANUNNIBUATVBULYANAIAYUIIUITENI1TVBINIBLTIEA
TSA:RMF 2008

1) n1sviaaien (tourism)

IRTS 2008 (2008 International Recommendations for Tourism

Statistics, United Nation, World Tourism Organization) 1o l##lg1u9909A19101571 9947187

(tourism, demand perspective) 119191889 “n19LAUNIS (travel) AW TALAUNIS

(traveler) aanananInInasuUn® (usual environment) vasnuludidnan1uinilaidu
] ] A Y W ¢ o . I3 PN =

seagnatounit 1 U daeinguszasanan (main purpose) o 9 Anufiuenwiiaainnisiy
Usznauainnsovinauluanunflamunialuideudou” Feanuisaswunlondy

1.1) dnguszasRduuana Usenausie

]

(1) nmisluiinieudamenend (holidays) nslusindeundeuls
e tuLfsduNUINg (leisure and recreation)

2) ﬂ']ﬂﬂt,?jsmaunal,t,azl,ﬁau

(3) msluAnwuazineusy

(@) mslushwmeruia Sunsiidn deeaSuavnin

(5) nMsAumaiioTngUsyasAmafumsama

(6) msTemaud (shopping)

(7) ﬂ'manﬂ%’aﬂinLﬁaﬂmﬂ?{auﬁmﬁamuwmuz (transit)

(8) Bu 9
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1.2) einguszasAniegsiansenisusenauenndiuyana
(business and professional)

2) Uszianyarallaung
Uszunnyanaiiiiumng wisesnidu 2 Ussiavndng Ussneusg

2.1) WniAuma (traveler) vanefis yaraiiAumassninsaauiig
fundmnagiimansiuandrsiulaeiiiotnguszasdla q Anu uagiveszezinanfiung
wilafiny anaaumIeding 1 dnidumedsenaduldiainfunaiienisvieniioas
v3efidldifianisvieadienfld anudidyvesdnifunimisde neliAnnansenulums
wsughasoanuiintnidumaldifunadilududesnanmsivingldaesvestinbunalu
anuiifanann AanssuAunisvesinifumaieninisaun (travel)

v A a L. = PPN a o w

2.2) Wgaidau (visitor) nungeyaraiiiaunisesnlyainiuviin
pfumuUnAueInU (usual environment) lUgsdnunasnilsndissozinantesnin 1 U way
sefebilyiinguszasandnlag (main purpose) Mduluiienislusudneiaulaegdned
< Y o W [ . . aa a :’/ a dy Ry 6’5 v &
Jugvidnende (resident entity) luanuinaueaaunisluiy dewidldiunsjideuigou
TulszwenazilBoudouaindauszsme flsudauiadudnifunisussunmmila (visitors
are a subset of travelers) FUsTNOUAIE

(1) ¥nvieaifien (tourist) fi ﬁLéUNL@@UﬁQﬁL%HﬂUIWB
(domestic visitors) wazldenidouainsnaseme (interational visitors) iinsAsAuegng
o8 1 AU (overnight visitor)

(2) 1nYiAU135 (excursionist) ﬁa@%u@auﬁlﬂﬁmiﬁwﬁu
(same-day visitor)

3) dnanwanaauund (usual environment) dA2uRUBNAAYA

@ <

9
n13dasin TSA inssdudenlaiuginlunisdimuaisaniuninvosyanaiias fadu
tvieaflen anmuwindeudnfmnefviiuiinsgimaniiiyananianalaldlidinszsiu
agﬂuﬁ’uﬁﬁu (the geographical area within which an individual conducts his/her regular
life routines) @n1nulIndauUn@sieIngidaituinidnende (residence)
fil4lu SNA uaz Balance of payment na1aAenidunindnedeazldfuaiaieu
duanmwindenunildfuyana fefuyanaluaiufouiertuoraiianmundentnii
snaiufituile

4) 42952821981989n158AUN1S (duration of trip) e SaunwTud
13@U (number of overnight) vasinvieufien (tourist) @autingiAw1as (excursionist) tHu

A
v a a1 YA
QLUEJNLU@UV]IM?Jﬂ'ﬁﬂW\TﬂU
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5 1nQUILaIANENVDINITLAUNIY (main purpose of trip) A8
fnquszasdivinlsiinsidumetudsdmnlififnguszasddandauda mafumsias
laiinTu

6) nsviaafisanieTuuseinavasauluuszma (Domestic tourism)
wed 99RUTENOUVIRINTIUNIIHOULTIBIRIY 9 AAntunelulssing (country of
reference) vosiBeaniou (visitor) fidurhinenduaneluyszma (resident visitor) 11
Aanssutuasfudunilmesnsiumeisadisnielulsyma (domestic trip) n3eLludu
wilsvasnsiiumsieniterluansuszma (outbound trip) usRanssusanaiaintuly
UsgmAnmu

7) nsvisainedvesfidsudounilasituiiinedeludssine

[
=

(inbound tourism) #1889 B9AUTTNOUVRIAINTINAIS 9| MAnTUluUTEIMA (country of
reference) I1NNSIAUNIBI N MBUNgIvefBsuEaundladiuvindnendululssina
(non-resident visitor) Fu3andneg1sdrgginenfenisiiunadnuvieunetlulssimaee s

PNV IR UULDS

8) n1sviaufisannsussinavasauluyszima (outbound tourism)
NUBTN 99AUTENOUVBININTINAIE At un1euenUszme (country of reference) ves
QL%m@wﬁﬁﬁuﬁﬂﬁﬂmﬁﬂmsiuﬂizmm’qndn lyidrAvnssutuazidudiunisves
nIsAunIaieufisaluges1auszine (outbound trip) niatludiunilareanisiiumnis
vioafiealudszna (domestic trip) uafanssusenanldiindulusiisUssmafang

9) myviaafisanieluuszna (internal tourism) uneds asdUsznay
YosAaNITTUNITHeuTigang « MAnTunelulssmaATamuaveIn s aislnelulseine
voepuluysEine (domestic tourism) iamﬁ‘umﬁviaaLﬁaaﬁuaqg’@ﬁmL%uﬁﬁlﬁﬁﬁuﬁwﬁﬂmﬁa
Tudseme (inbound tourism) B9AanssuARTU IS INaMLN8ANNSINE RN TTUT
Wudiundevesnisidunisiesiiienluuszina (domestic trip) w3 oty
drunaveanaiunislureniierseninasema (intemnational trip) usRanssudananle
Aatumelulsemefang

10) n1seuiisavesauluyif (national tourism) #1884
padUsznavvnsianssuNseafistenelulas neuenUszimne maqé’@am%uﬁﬁﬁuﬁwﬁfﬂ
onfelulseine FatununuIgveen1vieuiinvesnuluraiuszneusisdiuses
mMadunisafisnnieglulszma (domestic tourism) wazaruaesnsiiumsvisaiieluds
#19UsENe (outbound tourism)

N7 26



31891UN15IAY U sERIIAGun1sie g satuaNy sal
Tassnsdnvidgydussanfaunisvisaiien (Tourism Satellite Account: TSA)

AnUUanNTENTINSYIoRNeILaL AR

2.1.3 N3IANUIANY

1 (% 1

nsdanulangiiadnudrdydenisinyadivesnisveuiieluay

v Y
'

a 6 1 1 & 1l & Y] 1 [ Y a
ATFILATIICVATIANIN 9 Tu TSA uananduuianumduainadsaiuisadrevinlving

Y
1 [

nsissuiisuluseninsUseimanng o laenaeunuy
Msdnvannuyues TSA néndid1dasl 4 Usziam fe
(1) M3davsnavyvenansiasinisvieadien (tourism products)
(2) M3davsnavyvasfanssunsvieaiien (tourism activities)
(3) M3davavyvesgRaNMNTsINTYiBfien (tourism industries)
(4) M3davsnavgvesszantinvioudlen (tourists)

Gé'faLauasuaqma{fwmwgﬁqﬁmmémﬁmsﬁ (products) LaZAIUNITNER
(productive activities) audl TSA: RMF 2008 taueliduduuuiniseganine q Tned
Tonuszasdiileliannsathunuieufisunsenugen (recondliation) Auldluseninadi
gUasA (demand) Ausugunu (supply) TusnugUasdssiilfidumnanyiiaenadesiy
n15ld918909n13vieaLiEn (tourism expenditure) daufugumu deanisliiaenadosiy
qmammmmiﬂauﬁm (tourism industries)

1) MsianuIAnyvaInaninein1sviaaiie (products)

IRTS 2008 (2008 International Recommendations for Tourism
Statistics, United Nation, World Tourism Organization) laasuielian Iumaléuéfuﬁﬂﬁﬁﬁm%
Ussrnninsvieadiontiu Bewsniidesildsenansusinisieadien fesduminlussuy
iswgRanansuriAgunsviondien (tourism-related products) aglstig

Tnseadsmeenssuunndnsaginisreuiis1nuuuIniewes TSA
Ieuwuamansnsieaniu 2 nguvdn Aendnsamiiiensgulaauilaa (consumption products)
warnanduginaldiiien1sgulaauilaa (non consumption products) §481111n1I131
W3euLfleuiu national accounts W&a consumption products AiA® Private Consumption
Expenditure ; PCE Wa ¥ non consumption products Nfo government consumption
expenditure Wag Gross fixed capital formation Hues ludiuves consumption products
annsautisenliilu 2 Ussiande 1) ndnsaeifiAsidestunisviendien (tourism-related
products) uagnansuaiildiierfunisieaiien (non tourism-related products) wagludu
vesmAnsausiiAefesiunisvieaiien (tourism-related products) deiduiladdnisdari
Tdiusznfnisvieaiion Fatunisiiardniindndausiladundnsuaiierdestunis
weuieadusldndnvesnisiiaudoulesedeitodrfasenisvoniio dlaitnezidu
ﬂaﬂmﬁwﬁmﬁaiﬂiunﬂﬂizmm'%aiumwwﬂismﬂﬁ'ﬁwé’qéfaqmia%fwﬁ’mﬁmwiaqLﬁmﬁ?uﬁlﬁ

(based on the significance of their link to tourism either worldwide or in the economy
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of reference) wanfawifiieatoaiunsviesdieranusauteanléifu 2 Ussinnie ndnsasi
Fifidnvazdundnsusinisvieaiien (tourism characteristic products) wasnanSasinsinay
Feuleefun1svioadies (tourism connected products) Fuanan fausinsvioaiiodnay
wAnSusidoulssiunmavesiisaiaaesdanannil fnsmegaelindnfasifianisgulna
UIlnAUTe Consumption products 983 TSA ﬁu’mm

31NN1TIANGNTIAU TSA :RMF 2008 Ladunldlunisdanauiany
Yesnanigin1visafien’ Inelaulseonidu 2 s19n15udn Usenouniondnsusiniedun
LWeN15USLAA (consumption) haskandayinseduarndldiionisuslaa (non
consumption) ludiuvesduaiiionisuslaa ladnngunsensuaanylaefiatsunimvuauen
@& a v adao & a v A I d  a Y ada a o A oA
Wuguanddnwuziduduaiiienisvienisn duamiiaiuieaiudenlonisveunsinay
AuAndlangivesiunsvieniion Usenauniesvaziden fall

A. Consumption products
A.1 Tourism characteristic products
1. Accommodation services for visitors
1.a “Accommodation services for visitors other than 1.b

1.b —Accommodation services associated with all types

of vacation home ownership
2. Food and beverage serving services
3. Railway passenger transport services
4. Road passenger transport services
5. Water passenger transport services
6. Air passenger transport services
7. Transport equipment rental services
8. Travel agencies and other reservation services
9. Cultural services
10. Sports and recreational services
11. Country-specific tourism characteristic goods

12. Country-specific tourism characteristic services

s o

4 a o ¢ - o . =~ ' A a o =
wansiai(products) Usznaumeduf(goods) wazusns(services) lunsdivesmsviouiien wandusindnviesiiergulng
uslnmdulugiuusnms
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A.2 Tourism connected products
A.3 Non tourism related consumption products

B. Non consumption products
B.1 Valuables

B.2 Other non consumption products

Tasnsren1saeld Al du 10 sren1susndusieniIsuan (core) il
I3 | cs' I3 = a \
ANULTuEINa d@usen1sh 11 kay 12 WWusemsnsaansNuisauuadnazyseind

AUMNNYBY tourism characteristic products ladinsesunelag IRTS
2008 imedednsariiduiunmudedlaludeladeniovienaedors 1) mslddielu
Anfasiiinaniudedidndmetadiedfyensldteumeinveniiondaiondouls
$8131 share-of-expenditure/demand condition) w3e 2) mslddrelunandaeifanaiu
FosfidndruensditudfrogUmursssandsluasugiavesUsmadeanansofnamang
IdmnlifidnvionflonietuudrgunurosdadindnfszmunulundolifiAatuly
FEUULATHENININAT Bendouluin share-of-supply condition (IRTS 2008 para 5.10)

d2u Tourism connected products %maﬁ\mamﬁmeﬁﬁﬁmmﬁﬂﬁﬁy
wiefiufnatewonisiinseiiasugiansveadisnnisldnisiansanvessemaiug
Lwiu‘jaamﬂﬁié’fmﬂagjmUié’fﬁauiwmmiﬁ%ﬁmﬂu tourism characteristic products
s 2 Uszmsves IRTS 2008 1 Alvuiansaal3lusienns Tourism connected products i
(TSA;RMF 2008 para. 3.7)

drundndasiiinieadienldun uildlddanudeaiulag funis
veudloalundaiug uazdlédmumnensmiudeulvvesnisidu tourism characteristic
products #3e tourism connected products AlFiusIdusIBn1sdIuAmEedu (RTS
2008 para 5.13)

2) MIIANUIANYVBINAINTIUNNTHBALNYT (tourism characteristic

activities)

N15YANUIANYVDIAINTIUNITVOUNYT (tourism characteristic
activities) W uUN133ANNIANYVDINISVIBUNIIUNTITHERN AInTTuNIToLTEINUIeTs
Aanssufvitn1swdnduaivieaiion (tourism characteristic products) gnelsAnuiiosain

a 1%

AuAvianieInlaz JuAUAIUTLANA 8 Y WHa1AlAu19INANTTUAISNARTIRNI9ENV Y

frausenalusndunnisiieuiAsafanssunIsuanduAUA A laann1sHAnz T nwuzIdy
169 1 wausld

AANITUNISVBUABINTD tourism characteristic activities BUN88
AANTIUNYINNIHER tourism characteristic products AMuAEy1as (RTS 2008 para 5.11)
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dninnuldnnsensrnsvieniieuas i

A5TAnNIAMYAINTINNTHERNITYIBALTIBIRY TSA RMF 2008
Usznaung

1. Accommodation for visitors

2. Food and beverage serving activities

3. Railway passenger transport

4. Road passenger transport

5. Water passenger transport

6. Air passenger transport

7. Transport equipment rental

8. Travel agencies and other reservation services activities

9. Cultural activity

10. Sports and recreational activities

11. Retail trade of country-specific tourism characteristic goods

12. Country-specific tourism characteristic activities

3) N1sdANIANYYRsgMATMNTINNTTALTIE (Tourism industries)

RRAIMNITUNITV BN IMUI8RINITTANdulAENITTINAD Y
Usgnauns (establishment) @9fanssunan (main activities) VoI@n1UUSENOUNITNRAITY
Wunsuanlufanssuni1svie e (tourism characteristic activities) Usgnvaeanu

dAnSumnuninevesantulsenaunIsiduAunIneRed U un LY
TudayTuszwd (1993 SNA) na1pevingfiernsgsNanienan1sssia (enterprise) lagsna

wila viednuladiununilavesgsianinisaiiunuieitesiuianssumaasegiale

=3

a d A ~ T P o v v ] <
Aanssunils daouidenuuueuiisusiafiel ansansinunusudeyalasgadaaialy
FvesgInaiiethumuInmAIduALYINI5UTENoUNIS (operating surplus) &

dlosnalngaouyszneunsinasrdnduduasuinsunnni
1 %iin Fofulunsdivesnistszneunisnisendien Jadululdinansusiiddnumsdy
wAnSusinsiesfinduenalilfiAntuaingpannssunsiendiendld vislummsstudia
gavnssuNMvieafieuimilwislafnuerandnndndoe @Euivieuinig) Al
wanSausionsviesefldiguiiu

MUINNYUBIRAAINNTIUNTHBILTABINIY TSA : RMF 2008
Usznausme
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1. Accommodation for visitors
1.a. Accommodation for visitors other than 1.b

1.b ~Accommodation associated with all types of vacation

home ownership

2. Food and beverage serving industry
3. Railway passenger transport
4. Road passenger transport
5. Water passenger transport
6. Air passenger transport
7. Transport equipment rental
8. Travel agencies and other reservation services industry
9. Cultural industry
10. Sports and recreational industry
11. Retail trade of country-specific tourism characteristic goods
12. Country-specific tourism characteristic industry

4) msﬁ'wmwag%mﬂszmwﬁnviaaLﬁafa

muinandediy Anmmnevesiiums (travellen) fednuyana
Afnsiedeude i iunmillvgiaadainendimevissiounsgsudinaiunilily
Msviesfisdde 1wu nmsiumadielusigsie Wudu aeldfidumandseenidudunidey
(visitor) LLﬁ%ﬂ’]SJngllt}EiﬂLg’EJULLﬂQEJEJﬂL%uﬁﬂVIIENLﬁEJ’J (tourist %38 overnight visitor) uag
1NYIFLNAT (excursionist %30 same-day visitor) melgiainvieaiieanazdniimues annse
wiseanldiulssianndn q 2 Ussanfe dnvenfioanaziniauiasaislszine
(international tourist ua¥ international excursionist) waziinvieafiswasiniaunasidy
Aunelulszina (domestic tourist Lag domestic excursionist)

fnviendien awnsauvstsziaveantiifulszinndng 9 auainy
mnzaNfuLATYgRansvieaiien wazmstuiindeyafiflvesusiazUseima Tunsdlvesuszma
Inednvioniivisislsumaaansasuunldmulssmavesinveadier drutnvieadionly
Ussmaanunsasuunliidusedmin @nveadisnsedmianuneda inbound tourist ¥a4
Fan¥aiiu ),
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2.1.4 578318LNBN5YIBATIEA (tourism expenditure) wazn1saulaaline
n15via9Ne (tourism consumption)

[

1) fdgrundrdgyludydaiusiesig
1.1) 979918 WBN159R9 N7 (tourism expenditure)®

FIHYNONITNBNNYY (tourism expenditure) 1H188 91U
a ay v A Y = a v a & a a & A v
Rudlaargeanluielilaunde@uainazuinissiuyisdesian (valueables) istiansly
A o vod o a X ' a ] N . . . P
wawaziiteth Ul duninduluseninnisiiiuniwieaiiss (during tourism trip) n15ldaney
fananfluenannsidanentdnrieuiislrdnememioal JwmnganusmanIsanenaneli
ieRdukareTenausatlulnangauladnae
Y1 a a a a 1% o v a a ' 1
widrfanssumaAsygfannetesiugideadeudiulngay
a é{ | = aa o ] a Y a v 1 < Y o
Anvuluwrawmseanunndnvisaiiedladuniadily egrelsiniy TSA ladusiunisadlaa
e svisaignindulunntdnvesieinine fuegUszannaussniiiunisisaiiednee
TnenimsgulaadsnandesduluiedmidmsunmailUldseninmafuniaviendes wu
LATOINNLIN NIZUAUN vIeANleUseAUABINDNITVIDUTNYY NIBAIUSNITAILNUNTS
vioungnTudu (TSA:RMF 2008, para. 2.5)

AUTIVBITIEIELNENSRRIEIATEUARNsTLILRUNLAT Y

1%

ponlUlpunsaielilaudadudAlazusnig wagsuterldanesig q dneadl

(1) Fwudunlddtgesnluiienisgulaa uslaeduAiuay
a Y A v o P - a o a
Usnsndelulagnsdasunednnielvtugniraienisiiunisluvigsia

=

(2)  FURUNSeULEDU (visitors) taaneeanlUndlaiuise

U
14 a (%

wrluidnAuanuaraiiany Jeeraduldvisunedne (gsna Sguia weandulduasanilsh

]

Tusn1swAATIEBL) ASASaUDUY YisBNBINUUSEAUEIAL
q

(3) ShuuiuiiideuBeu (visitors) learseenluiitelfléun
Fauinisdruynaaa (individual services) AdalilnenIoganyulilnefguranioanvu
liuanslsiliuinisuansaieu TusesiiAsafunsany ansnsangy Aifisfust suuang
Aauy wazdu q vhusudediu

'
a

@) WungnIuazaudnluaseuaiidiunitveenliiasiie

<

Suuimsnaumavisaie@angdratuging (finance) TudiuvasAlddrenanin

> Tusadainadn TSA 2008 T4@191 tourism expenditure dslagAa1ua39udn tourist Wuduniliaves visitors iauaunn
(visitor = tourist + excursionist) uaziilefiniseSunaAuTINes tourism expenditure AldFIINNTIIBYRS Visitor WiOE By
Fou msldsiSendnuasiwuioatu tourism consumption Fewtuiu waneitluuiensel visitor way tourist Aldumuiiu
Tanseld ?
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(5) Wuiddeudoudeddngiiuiuiion1sid1sIuAangsy
A1571%N (attend sports) #3LU13INAINTIUNTAUSTTUMUANT Y VB IHIANWINTOAINTTY
YeTRLs I LLauNL°U€UL‘IJ‘lJNﬂ’]EJﬂ’ﬂGU%’]EJ‘ViaﬂLW’e)ﬂﬁ]ﬂiiﬂJ‘lMLLa?

1.2) n1sgulnauslnauiianisviaaiiien (tourism consumption)

n1sgulnauilaatfianisviesifiod (tourism consumption)
fianumunefinnandn tourism expenditure nanfe uenINMLNEdIILILELTAITERenY
delldauduazuinsuifienisgulnauazuilnauasrasvesdiandiAntuluseninenns
AU ULABIAU tourism expenditure ka7 é’qwms;lmmmmﬁqgaﬁwaw%miﬁLﬁmsﬁu
suilosnanmsinendeluduinainainiansefivndmsunisindeueaiisafiduves
AULBY (vacation accommodation on own account) ;JJaﬂ'wmiviaqLﬁsﬁmﬂuu‘%mﬂﬁmm
Alasuainaindany (tourism social transfer) %Glﬂiﬁaéiugﬂma&ﬁa 13U (in kind) wag
msuslaaficsadudu 9 (other imputed consumption) ﬁﬁﬁﬁiymm

(1) dsveantauiludnuwmuzvesniskantUdsu (barter
transaction)

) Fuinndagulilduslaaes 1w Ygndn waldl n1sandan
S’j t:"ly < ‘:1' a 1 v} 1 I a r.:l' a .«.3 a aa o
etidanduldiananssulutrenneeu luldnanssuiminduluunfvesdinuseaniu (usual

environment)

(3)  waduiMsaenswarldiesiineiuiumsenindmsu
MsnWeu

@)  A1FITUHBNNRIBAIUTNITIAY BULAAAINNTTIFUTNITNI
N5 (FISIM)P® MAnTuswiaanandesdenendeieliuinisnisiutud msunisiddie
\ien1sviaaiie

(5) AUNUENENLAIveIUINABITELRIANIINNNSIEANELNe
mMsfeusULINENEa WU A1ewng Al andeusu Avvesiisedn (usiu

6 sunuverdnilaldielulasgninaliosmniaumaliiie
gsiadslailadnisnduniindefiu (W Truinn’ emnswsaliusnisunndnanu)

(7) Auyugvs (@vdanigninladudanely) Mietuiuindn

Y

WelnlausnisiianiuungnanuasaiInsIvegnang

% FISIM #® Financial Intermediation Serving Indirectly Measured \Juanuniswdnanvmilny ISIC (SIC rev 4, section
K Financial and Insurance activities) ¥3e TSIC, FISM nunefanisifudanaranienisidu luszvudgddssmatedn
an1fumnansiuwimihidudanarsnisnisiu vnisudaudnig WusuimsiliuinnssudinuaslidBuiu Taouwdnnns
udmendefenanouinuvesiiaionssdaUssaniunuidewmnludsnSudadudvesu duililaneldvosuas
sesuiisumsegldferuinmsienivangléuinmemensiufusuens
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8 yar1u1sdIufl SNA szuLtduaildateveedgniadu
individual non-market services @audunausylovinanuwninviowiied Wy N1sANY USNS
NaFann Shwneuna Wudy

Nellfleuves tourism expenditure aglaiuni1sAiulIAlu
A1979% 3 @21 tourism consumption 3gTHAUMIN 4 wag 6 MUAITUILAUBAITINVBY
TSA 11915579 TSA : RMF 2008 fmiun

o o o L

1.3) UTUNNAINDINIANSIBNWAFINSUNISWNEOUYIDIL I N

(vacation home)

YIUNANINDINIANIBNWNAINTUNITWARNDUVID 96T 87
(vacation home) #1889 NWne1A8599 (secondary dwelling) ﬁﬁfimqﬂizmﬁlﬂa
miﬁmiawsiauiﬂmEJLawwlajdwamuﬁﬁ’mdn%agﬂﬂa”w'%aiﬂamﬂamuﬁﬁfﬂuﬁuﬁwﬁﬂ
[ a [ & [ a v a < [ a &
andeUn® tuazluiiaumismnuduintesieslanniy wazlilinasluideudoussey
guuinls asulefszezinanldenuiuiuluaunseianwndnendeseenataiduningn
NAuNan

2) 519aZDUATIUNISNAITHEANMSaULEUDIUASIN 2-4 USenaunIe

[y

79015 P9l

A. Consumption products
A.1 Tourism characteristic products
1. Accommodation services for visitors
1.a ~Accommodation services for visitors other than 1.b

1.b ~Accommodation services associated with all

types of vacation home ownership
Food and beverage serving services
Railway passenger transport services

Road passenger transport services

2
3
il
5. Water passenger transport services
6. Air passenger transport services

7. Transport equipment rental services

8. Travel agencies and other reservation services
9. Cultural services

10. Sports and recreational services
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11. Country-specific tourism characteristic goods
12. Country-specific tourism characteristic services
A.2-A.3 Other consumption products
A.2 Tourism connected products
1. Goods
2. Services
A.3 Non tourism related consumption products
1. Goods
2. Services
B. Non consumption products
B.1 Valuables

' '
= a = [y 1 [

HUoNAITNANTUNALINUITIBNITANS i fiatl

(1) 978119 Accommodation services for visitors A258A1TWLEN
iqﬁlﬂqiﬁjaﬁl@@ﬂLﬁu5’]ﬁlﬂﬁ3ﬁj’1uﬁﬂa’1ﬁﬁlm’]ﬂ@’]ﬂ’]ﬂmﬂﬂi%LﬂﬂﬁLﬁuLéj’lﬂJ@ﬂL@ﬂ
(accommodation serwces assooated Wlth all types of vacation home ownership)
LL‘EJﬂEJEJﬂﬂJ’]"\]’]ﬂﬁﬂ’]‘U,VlWﬂEJ’]ﬁ‘EJ“UENNLE’JEJ%JL‘EJ@UVNMZJ@I (accommodation services for visitors)
(para. 3.7)

2) semsaumgUlnAwazuslnAau 9 (other consumption products)
Wusreasiidnuaedasudazuseina asdudauiuanudeansldanunarnisinsiei
Usglorivesnsvisafisilauanizvotunazusemea (para. 3.7)

(3) yensaurgUlnauazuslamaug (other consumption products)
wUstosonidu

(3.1) Tourism connected products
(3.2) Non tourism related consumption products

518115 Tourism connected products Usznauaiudua1au ¢
Aa a v (Y a L4 ] d' oA m v I A (% 1J
NUAITMULNYIVBINUNITILATIEURNTITNBILNYA LLG]LUENQWﬂbLlI‘l@]E)gJJIULQ@‘L!VL‘UGU’ENﬂ’ﬁ"UG]L‘U‘Ll
HARAUIMINITYIDLNEIRNIL IRTS 2008 para. 5.10

d7u319n15 Non tourism related consumption products
mnganustdumuazuinsgulnauilnannyieilaunngeglusenisduy o 41edu

(@) senmsaurgulnauazuslnadu 9 (other consumption products)
M9@09519N5e08RINaIAITHeNaanUuAUAT (goods) Laguinns (services) Natlinsglu
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TUPOUVDINITAIIA TDGVA uag TDGDP dudiazuinisaziiioanlumilousu nanmslu
AUYDIAUAIEABINNITARANAIULUADUNIINTALAZUUEAS (margins) T1utLIse (para.
4.15)

(5) Tus1en1s Other components of tourism consumption VILLam
Lﬂuamumuﬂumiwﬂ 2-4 Internal consumption uu Asiinsueneandu 3 snensees
wendu 3 anuddoy) Usenausme (para. 4.15)

(5.1) USNSTURNDIRBAINDINIATIIO UL U0

(5.2) vsnsvios g dunslilaeniaussadeau (tourism
transfer in kind) 14U N133RUYEY uUssndllagin %389
NNTIAUUTTWEATULTS 19U @INTIUA a98NTZI9 1ABBIANT
Viosdusng o 1usu

(5.3) M3uslaafisuszidudu 9 (other imputed consumption)

3) UsziAuiidrfyurausznislunisAiuandiusednsuaznisaulng
vouideuidau
3.1) s1e31ensensaulaavesdnesigaiveouluniinineni
s183189UlnAveIATILSBU (private consumption expenditure ; PCE) nd13f0in15574
Aldaneigsialaveuninelininauiuniseanluuenyiesn uaggsialadnealddngl
TSA Tndusauanldanawmariidunisldaevesdnrieudien nsizyanadinaiiunisean
nanmwIndenund wagldlaluieyinumnelalaglufudnsuieiranedluiunnly
| N [ 1 = v 1 a ' Qj' 1 A ! 1 Y [ ! <
vioufigadenand Jedregluienuvesnisvieniioy wily SNA fedrAnldangsendindu
Alg98Uunans (intermediate consumption) 1ufe Tourism consumption expenditure
agluginin Private consumption expenditure agnalsinnu wiinazdusiualdanefingn
[ i o = A v = @ M va o § ¥ i A
Junedevestinvesiewsegieudounnnlilaiinavilvid GDP sauvesUsuinaUasuly
AUNSNARATIAIAR Gross output, Intermediate cost wag Value added auunf

D

3.2) mﬁmyjaﬁwmﬁmﬁmw LlUN1sin U S1AHT e

Y
2
%

(purchasers’ price) uAN19A1UNITHANTUNITTA @ 511N UgIY (basic price) 9Ty
NMSTEULABITENIINITUSIAALAENSNANYBISIENTAG 9 FadaeiansanluyssiRudlime
gj c’l’ = | [ Y & . . @ Y o [ Y 1 1 =l
sllunsdlvesneaneansausvasnlinidu basic price AlAwuiu fogragulunsdl TSA
vosUsziAeaamsfenyavensldineduyann basic price 1lusiu

4) msuszararunsiddneuasnisaulaauilang

4.1) n15UszuraAINIsagluns1en 4

7 = ] I d' [ 7 v oa
s1gnsiiIenaziunldlunised 4 . umsldanendige

a <

Heuldldirgeenluateainauies wasiidndndudaield saumangduldudareliie
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Usglovisofioudeu uwihismunisliuinisanmadssndseuvieniadslaglildiFeni
Arusntsntenfiulusasfish (Tourism social transfer in kind) wagliisamerlddneiiafians
BauazAldiefieszifiuynguuuuiiisdunadudweshuingineiniaes (wisenis
wiehazthlusulilumsnad a)

TunsUszunannisedi 3 alldierendisrvesaulnely
sinaUszne (Outbound tourism expenditure) nsdiinisiAumeiananiinisldsneintuly
Usewna 1wy Arsaluauudu Wudy aldanedananildiluandiuaaldlunisiei 2
Arlddrevesnulnefiiiorlulszmalng (Domestic tourism expenditure) uwagluyiiues
Ao msvieadisnlulseme uaddalddreintuludisssmeideailutusulily
a15197 3 anldaevieafiervesaulnglusisUseina

Anldelusnenisnng 9 wu adidn Aadesdu Arsalul
Ade Wudu vosmns1eit 4 3 dronndnviesiioaderiushunuviesiieasis 4 FausEnsuny
wanHarAnAUsMslumsse s edisesRanssuvieaiien (gross services charges paid to
travel agencies, tour operator and other reservation services) N34 ATL189TUNTT19
wdadliifinsiuAuinisnsewdedsesiansaumieaiieafinueglumenisdie 9 fanan
wgnaiilesaindndudesfiansunlusivazidenitdunuveniien nIedunuuie

q

+
Y a

Fdunsiiu JuuisnndessinvesUsemamsmiovesdsenedu iiefiazldinmenns
Arldareaanalulalilum1519904 inbound expenditure, domestic expenditure #38
outbound expenditure lAag1agnaias Feftazdosihluldlusion 1svesndnsad Travel
agencies and other reservation services Tupnsslamsramidsfinsatuaiudu resident
yesuTEnFunuieafisuaruTEndugliuinisdng « (intermediations or carriers) i
9 waAnAnusilumI1e fegratu thviondisleguszma n. sziiumsluviesiion Usene @ 16
Forvig (Se31m) angRinusznauludeanedosiu Alsausy wazarudnnslunislig
wieAU3N15909 anuisihsludsana n. duhsilduinsnsiuvesuidnuesUssne
2. waglssusululszne v. Tunsdlinistuiin ToA sedszna . sxduiinaldsesen1s
Travel agencies and other reservation services 14Tum 1519 domestic expenditure
WATIBA19AY Air transport ey Accommodation agdastilutuiinlilun1s19 outbound
expenditure udu Femnfanansenising q ludgyivionssi ¢ Jelisaudn Gross
margin 984 tour operator and reservation service szdoslinsieniiasadunsdlly

4.2) msuszanadnsaulnauilnalunised 4
nsUsEInaAlumsei 4 8 2 Yuneu

(1) 99uA1994 Inbound expenditure 91AA15199 1 AU
Domestic expenditure Tum151991 2 1Waaeiu
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(2) Ysztium1v949578n13 The other components of
tourism consumption @sUszNBUAIY 3 T18AITHAN AD

a a v Ao v < Y a

o uinsEInuNnANeINIAmivenlugldusnis
104 (services associated with vacation accommodation on own account) agfaIUsEY
yarn1sldusnstiuvemwestunn sauiinmadudivesluguuuudu 4 wu time sharing
Dusiu

o nisliusnisanaiaUssvidiaunsoniasglaslila
= 3 ' a a 3 o A o & A =~ ° a A Y . .
FeniuauInsnsaiuludnsifisn Metildsaunsainasualuilnauld (Tourism social
transfer in kind, except refunds) AnanyaAinsiiuinsiniasgrseniaussndnudy 9
(% Py a v [ a < A o A @ a ..
Jalvtvypraniansadlusuusnsilusisyamalalusiaifiaindiiiduass (individual
non-market services) lagAnlanizdiuiliiuanyad1figudo udoTeioaunedIl L1y
n1stlguvuins A InefnainauvuaAldineveariisnuiiisdun n1swansnufaly
nsfnwszazdy waznsusnisneatugunmlussezdundnlnevieuiiiey Wusu

o nsuslnafisUszdiuuinsdy q Afnnsldusnnsing
fl#insdetu viotiedininfiluaie iy Fuyuaildinely Avnvdoweudeiifuandng
Thurgnirendnauresnuudy safisnsmanievilnaodu q Wy nsugndnualsl
msanUan Wusiu

519015792 A9UTLLNUTULTL 1159A91 TSA Tuung
Usznd 13U wALU1nl Llain1sA1uIunsedniiA1ueIn1sNantiauslnALeIwas
(=3 a A 1 @ a A [} o v A aa
AfsUszLiuau 9 sglsiaulunsdlvestssnalng WesanlunsdnvinUytussvivad
nsUsziuAvesfiegendeiidnvesinedues sauvissenisiiaUszdiudu 9 390199 1du
P v a a | K o & A v A o X vy 9 1Y
Pagdpalinisiansansivasduntudiull Nadiiali TSA fAuladuunladanuaenmdesiu

v A

Ut Uses 19 IRNINAT?

o

2.2 qﬂwmmiviauﬁm (Tourism supply)

gUmumsvissfisndunisinnisviosdisrfiunisndn Tag TSARMF 2008 1¢
Avualiinauslunisiedl 5 #a Production accounts of tourism industries and other
industries (at basic prices) 33fasri1ar1uidTaiAsafuRIInEn Sudt (products) was
nan3su (activities)

sUkuUneuveIln1sHanlianwusluiedIiu SNA Ao Usenaumenanin

(output) Jadansudntunans (intermediate input) wazyaALiiy (value added) ¥3fifie

drunnsserinwmanaainaumeladenisudantunans lnefivgydnisudanves TSA 1Wunsin
I d’{’ . . [ Y & | 1 <

Yam1 a4 $1ATMUFIY (at basic price) anunsawustnyTeantoilu 2 @i (blocks) duwsnily
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N1THAAILARNANARTILUNAUUTELANVRINARS N TYBLNE UL (rows) A9 9 uag
dufiaesfio wonvedyariudegludiua1weInnT

Tnguyiasaudivdnisnanues TSA ARedadinisnanifeaiuiuues SNA e
TSA lasimsiauesieaziden (highlight) wazldudnnisues TSA wnnauailunisianiy
ﬁqﬁu%aﬁﬁmawamLLaz;gaﬂ"]Lﬁmmaqqmam